-l
Unn 2

- - - al al v
WUIRARN wquguazq'\mqumnmmm

» [ ¢

ad

“The cartoon is a form which has a basic appeal that can't ever be done
away with, and one of the reasons for appeal is that it's extremely flexible...” (Jules

Feiffer, 1963)
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(The American Heritage Dictionary, 3" Edition)
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Cartooning, 1975: 45)
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20424y, 2527: 79)
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. . d
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o

In@euila TawnnwanusielUainsimusiianistaangBnssustadion

AIALTENEUIBINAUAT

fimw gasroasay) (2527: 79-80) WwasAdsznauresimuafaantlu 3 dou

1. R9UTBIANNEAN (Affective Component) nefle utsAIANEANTeL i
v - - o o ot \ « - o
1oy #n induaviands TudufFesratansunisaras vieludaningd
- - .
A9 (Faaraaladias
2. dourmesiuaswmaNa (Cognitive Component) \hufereenisldmmuea
hd ' ] J
199YARS TUMIEUNNLENUEZAMNUANGN RAaASUaAseHed aaldua
Reludouinu Sraciesanetadntefife mefiyaraszannsaiiie
] J | 4 v ) ) - «
AnAmdanfidfuntreus dmeu uazdrwmesunldlunnsiiamed
fraundrzsnauwmsuarasnufiasdrzsdiunisfisnruntesypaaludoull
- [ o ] J & J
wazasidnwuslsoasinatmual wiilludasseuwnns Sufulissnein
ATNITRTENANR
3. #7urBLLUNGANTIN (Behavioral Component) Wt wunltuieedl
- . i - : - [ 3
waANIIN (Action Tendency) wualiufiasfingfinssull asiipandunug
] J L -
Aolieaiudousesrnufdn AremeugiutesaRuesANe  dauTasuuY
- : -‘ d‘ -l i iy ) L s
woRnssul audluduiyprsniaunasiUjntuuaseansamenisad

1) » J
wradalnfauiia



16

wquﬁﬁ'ﬂﬁumm:mumtiﬁuﬁqthﬁé’uﬁnmﬁmu?mﬂﬁ'uuuﬂaqﬁﬂuﬂc?ﬁi
ﬂqﬂulwqrrﬁuﬁa 1o wqﬁﬁ The Elaboration Likelihood Model of Persuasion
(ELM) ¥aunlae Richard E. Petty and John T. Cacioppo (1986) $ee8uny nezou
nnaiEvEnasenraiimuAinludiitng Suuidessnnundeinms (Source)
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AAMRnaRusauIAsraaiduilnaey i lidiilnaneneivuana wedals

|
L r ]

weld Lﬁﬂ-}:‘aqa&uaamﬂﬁﬂw?a'ﬁ'muﬁqﬁ’uﬁnuﬂmwuaqtﬁu'luﬁm&u 1 e 1l
nirﬁﬁ'éaq&uﬁm‘mtﬁmﬁuqqﬁumu (High Involvement) wazlunanguiu winies
&uﬁmﬂmh‘mﬁuﬁ’uunﬂaﬁﬂ (Low Involvement) msa%’qqﬁﬂuﬂﬁmwﬁﬂm::'{um,j
fuansniflundn

WEUNT 1 wiudaaesnssuaunaritatinla

(The Simplified Representation of the Elaboration Likelihood Model of Persuasion)

Motivation Ability
To Evaiuate \ / To Evaluate
Amount of
Elaboration
High oW
Central Route Peripharal Route
of Persuasion of Parsuasion
Message Peripheral
Arguments Cuses
Detarmine Determine
Persuasion Persuasion

4
YWu1: James F. Engel, Roger D. Blackwell and Paui W. Miniard. Consumer

Behavior 8" Edition, 1995,
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ansu0] (Peripheral Route) 44 :j’u?inﬂﬁz:'l:ilﬁm'mﬁuhluiﬂ:dﬂﬁ‘tﬁimLﬂ'ﬂqﬁ’uﬁq&u 1
waniin sitawttis Lilieueulalasiedu Tunsdiil madiavieninufeuulaeinua
A adunanndeliinntedadssfusas (Secondary Inducement) 1% N17aATIAN
nATuANAUAGaLN9 mﬁmnu.muﬁ"mﬂmu'nmmﬁﬁm-n' wie msltiuinlanldnns
ﬁﬁudqu‘nmqﬂﬂaﬁﬁﬂmﬁm (Leon G. Schiffman and Leslie Lazar Kanuk,

Consumer Behavior 6" Editien, 1997)

’ s o moas o
Richard E. Petty, John T. Cacioppo and David Schumann l#v134uisaq
“Central and Peripheral Routes to Advertising effectiveness: The Moderating Role
o J - -l L] [ q-' 1 - [] -l
of Involvement” theatudyunge]) ELM lauanaziaiAuaRvinguiiagafisans
J v J ] -~ d" ] - ] L A J ] - ¥
tvaiiinislarn dsingua el nauseteldfuininaiunnsaiuly mauws
[ d' ws | dl - —4 J » [l -l v -ild dl
ssiuasANuIRUeRuAlasn fauadiinguiiatdsafudnittaudien
Wuguazudsiusammnindefiatawmssdoys luniensadu iruARTINgN fineen e
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siafuAniAmInEIRUMazusdumNATnuduresde ity Amady 17 W
- - ) , J L] J L4
uazfmﬁwmmﬁw‘s‘ﬁmﬁuwawmanqnmm'l'?fmaauuaquﬁuﬁﬁ (Product

Endorser) .
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Target audience
Actual or ideal self-
concept (attractive,

glamorous)

Tmage:  of the

image  of

product endorser

(Crystal Light) (Linda Evans)

flun: Del | Hawkins, Roger J Best and Kenneth A. Coney. Consumer

Behavior Implications for Marketing Strategy, 8" Edition, 1995: 368.
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