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HIGH SCHOOL STUDENTS/UNIVERSITY STUDENTS/ATTITUDE/TELEVISION
COMMERCIALS
BENJA SAE-SEA! : A STUDY OF HIGH SCHOOL AND UNIVERSITY
STUDENTS' ATTITUDES TOWARDS TELEVISION COMMERCIALS, THESIS

ADVISOR : M.L. VITTRATORN CHIRAPRAVATI,Ph.D. 91 pp. ISBN 974-331-656-2.

The objective of this research is to study and to compare high schoo! students and university
students' attitudes towards television commerciais(TVCs). This research emphésizes their attitudes
towards the following topics: Television commercials, _the influence of TVCs upon themseives. The
influence of TVCs upon society, and the impact of selected TVC samples. The analysis was undertaken
within five conceptual frameworks: 1) The role 6f advertiéing; 2) Advertising and society; 3) Media
exposure; 4) Attitudes; and 5) The elements of TVCs. This is a qualifative research is carried out by a

focus group method with high school and university students,

The result show that 1) The majority df both groups have good attitudes towards TVCs
because of its creative idea and pleasure-giving aspect. Their bad atiitudes result from the exaggeration
/ overclaim of TVCs and the interruption into the TV programmas. Howaver, the difference is that high
school students perceived TYC as knowledge, while university students found it as a tool in purchasing
products. 2) Bbth groups agreed on the influence of TVCs that made them want to try the product and

" make a purchase. The difference is found only that TVCs have more impact in dressing style and verbai
usage among high school students rather than among university students. 3} In terms of their attitudes
towards the influence of TVCs upon society, both groups accepted that TVCs contribute to the socisty
meanwhite inducing a materialistic behavior as well. 4) Both groups agreed on the impact of seiected
TVC samples that presented creative ideas, beautifui music, nice locations and smooth production
technigue. Both disiiked TVCs only because of the exaggeration / overclaim, non-creativity, and

unmatched of photo and music.
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