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The purposes of this research are to study strategies of the point-of-purchase marketing
communication {P.O.P.) and to discover the influence the P.O.P, has upon consumers’ purchasing behavior.
Data in the research derive from the cbservation and 400 questionnaires taken from a sample group in Bangkok
metropolitan area. The analysis of such daia is conducted by percentage, mean, Staﬁdard deviation, t-test and

One-way ANOVA at 0.05 significant level,

The resulls are as foliows:

1. The point-of-purchase marketing communicetion is influential to consumers' purchasing
behavior,

2. The point-of-purchase marketing communication is influential to consumers' purchasing
behavior, disregarding sex. Therefore, it does not have more effect on female than male consumers.

3. The point-of-purchase marketing communication has more effect on the purchasing behavior of
consumers of 36 - 45 years oid than on that of 16 ~ 25,

4. Compared to consumers with lower income, consumers who have high income ére more
affected by the point-of-purchase marketing communication. -

5. The point-of-purchase marketing commynicétion has influence upon consumers' purchasing
behavior, disregarding the 'consuniers' education. Thus, wetl-educated consumers are by no means mbre

responsive to the point-of-purchase marketing communication than those with comparatively lower education,
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