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EXPOSURE, ATTITUDE AND PURCHASING BEHAVIOR AMONG 

EARLY WORKING -AGED GROUP ON DIRECT MARKETING. 

SlRlN SEUNGSOONTHORN : EXPOSURE, ATTITUDE AND 

PURCHASING BEHAVIOR AMONG EARLY WORKING - AGED GROUP ON 

DIRECT MARKETING. THESIS ADVISOR: RATAYA TOKAVANICH 

The purpose of this research was to study exposure, attitude and purchasing 

behavior among early working - aged gmup on direct marketing i.e. direct mail, out-bound 

telemarketing, direct-response N ad, direct-response newspaper ad, direct-response 

magazine ad and internet ad. The survey research used questionnaire to collect data from 

a total of 400 early-working aged respondents. Percentage, mean, Pearson's Product 

Moment Correlation Coefficient and Multiple Correlation were used to analyze data 

through SPSS WINDOW. 

Results of research are as follow: 

1. Early working-aged gmup was exposed to direct marketing at a medium level 

and their attitude towards direct marketing was neutral. In addition, their purchasing 

behavior through direct marketing was at low level. 

2. There was a positive correlation between direct marketing exposure and direct 

marketing attitude among early working-aged group. 

3. There was a positive correlation between direct marketing exposure and direct 

marketing purchasing behavior among early working-aged group. 

4. There was a positive correlation between direct marketing attitude and direct 

marketing purchasing behavior among early working-aged group. 

5. Attitude towards direct marketing among early working-aged group explained 

16 percent of direct marketing purchasing behavior and direct marketing exposure 

explained 2 more percent of direct marketing purchasing behavior. 
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