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Appendix 4: The Details for Two Selected Industries 

Agro-based Industry: Food Processing 

Today's Thailand is food supplier to the world. Thailand's tradition of 
hospitality, and enjoyment of good food, is now exported to supermarkets and 
restaurants around the world. Nutritious and exotic specialties -- from chilled prawns 
to frozen fruits and vegetables, and every imaginable variety of seafood, poultry and 
meats -- plus canned specialties of every variety and description, can now be found all 
over the world, exported from Thailand. 

Today Thailand is the world's leading exporter of canned pineapple and 
canned tuna and many varieties of processed vegetables, fruits and canned seafood. In 
recent years the nearly temperate zones of Thailand's northern mountains have 
become home to an increasing variety of fruits and vegetables originating from abroad 
such as strawberries and apricots. aspzragus and avocados, peaches and nectarines, all 
of which Thailand now exports. 

Food processing technologies have improved, making possible increasingly 
wider selections of canned. dehydrated, juiced or concentrated fruits. Semi-processed 
food from animals, chilled or frozen poultry, eggs, seafood, fruits and vegetables, 
foods in airtight containers (from canned clams, shrimp, tuna and sardines to 
concentrated juices and beverages), dried and dehydrated foods, milk and milk 
products, honey and health foods flow out of the Thai cornucopia. Exports of Thai 
beer, fruit juices, soft drinks, health drinks and mineral water evidences their 
international market appeal. 

An amazing variety of chilled and frozen seafood (frozen prawns, shrimp, fish 
fillets, lobster. squid, cuttlefish, baby clams and octopus) and canned seafood (tuna, 
sardines and clams, for example) have become identified with Thailand's growing 
export capability around the world. Select seafood, value-added marine exports 
contribute to Thailand's high profile in preferred supermarkets around the world -- 
demonstrating the readiness of our sources to meet the needs of wider and more 
sophisticated markets. 

While frozen shrimp and prawns continue to dominate Thailand's processed 
food sub-sector, chilled and frozen chicken exports are attracting investor attention. 
In 1993 world poultry consumption passed the 47 million tons level, according to an 
International Finance Corporation Report, The World Poultry Industry -- and 
consumption could grow by another 15 million tons by the year 2000 according to 
DEP's forecast in 1996, making poultry the second most popular meat world-wide 
after pork. Demand is increasing fastest in Asia -- due to both rising lifestyle and 
population -- at some 10 percent annually. Thailand is a key exporter with more than 
77 percent of its production in 1994 going to Japan, while the European Community 
ranks second in demand with 9 percent of Thailand's production. Poultry -- chicken, 
duck and others -- represents a more efficient conversion from feedgrains than other 
meats. 



Light Industry: Garment and Textile 

Garments and fabrics manufactured in Thailand are increasingly popular in 
. high-end markets in Asia, Europe and North America. Summer and winter lines, 

conceived and executed by outstanding Thai designers who enjoy the challenge of 
international competition. Japan, Europe and the United States alike are opening their 
doors -- and their wardrobes -- for the "Made in Thailand" label. While the United 
States is top buyer of "Made in Thailand" fashions, including blue jeans and 
underwear, more design-conscious European consumers opt for quality ski-wear, 
elegant suits and fashionable women's wear -- a rapidly expanding segment of the 
Thai export market. 

Thai manufacturers are set to overtake Hong Kong as quality, taste, style and 
value, continue to rise. Thailand's main competitors such as China, Indonesia and 
Vietnam don't have the range of textiles, design capability or fashion-consciousness 
that makes "Made in Theiland apparel so popular. Ready-to-wear "Made in 
Thailand" garments ranging from tipmarket childrenswear, sports and leisurewear, to 
bridal gowns and accessories, lingerie and swimwear are n~eticulously fashioned on 
the most advanced high-technology production lines. Thai products from men's 
neckties and handkerchiefs, to Thai silk accessories. men's and women's suits, slacks, 
blouses and skirts, are expanding Thailand's exports. 

Thailand's textile industry ranked among the country's top-five foreign 
exchange earners with its export value growing by 23.9 % to 209.28 billion baht in 
1998. 

According to Department of Export Promotion (1997), investment in new 
spinning and weaving equipment accelerated in 1995, with replacement of 120,000 
outmoded "shuttle" type machines -- resulting in an output of even better quality 
fabrics. Extensive investment demonstrates the commitment of Thai industry to the 
market, and to expanding exports. 

High technology through CADICAM (computer assisted design and 
manufacturing) has brought the future fully into Thailand's present garment 
manufacturing, bringing the industry to new heights of design imagination and 
efficiency. Even so, Thai gannent manufacturers are co-operating with major 
international designers to make even more competitive lines. Leading French, Italian 
and American designers bring new flair and felling into already appealing Thai 
products. Fashion needs people with good taste and knowledge -- and Thai producers 
have both for a real meeting of East and West. CADICAM and upgraded equipment 
mean higher quality. 
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Instruction: Please check J in the appropriate box or fill in the numbers in the 
questionnaire. Please be assured that all responses are  anonymous and will remain 
strictly confidential. 

1. Your Company is ( Choose either 1.1 or 1.2 ) 

1.1 100% Thai ownership (If you select this choice, please continue to item no.2) 

1.2 Joint Venture (Thai-Foreign) 
1.2.1 Your primary reason for choosing a joint venture arrangement was: 
IJ Management Marketing IJ Technology IJ Production 
IJ Risk Sharing Others, please identify 

1.2.2 Which nationality of foreign share holders is the most besides Thai partner ? 
Japan Taiwan I3 United States 
India Europe 0 Others, please identify 

2. What industry is your company in? 
Canned Food and Drink Garment and Textile IJ Others 

5. Year established Year started exporting 

4. The full time equivalents of employees in company is ................................... Persons. 
0 less than 50 50- up to 99 100- up to 149 150- up to 199 200 and above 

Management Team (from top managers up to Managing Directors) ......................... Persons 
Marketing Personnel (only in Marketing Department) ........................................ Persons 
Research & Development Personnel (in company) ...................... .......... ................... Persons 
Technician or Technological Personnel ........... ... ............................................... Persons 

5. If your company does not obtain Research & Development personnel, how often 
do you outsource these personnel? 

0 None 1 Time 2 Times 0 5 Times More than 4 Times Whole Year 

6. Overseas markets of your company are ................... (Can choose more than one choice) 

North America (USA, Canada, and Mexico) 
0 Central and South America ( Caribbean countries, Brazil ................ ) 

Europe ( Germany, France, Austria ..................... ) 
...................... 0 Africa (Egypt, Kenya ) 

0 Asian (Malaysia, Philippines, Indonesia ................ ) 
Asia and Pacific (Japan, China, Korea, Australia, New Zealand .......................... ) 

7. Your company's management style is ............................. 
0 Family Business Professional (Standard) Mixed Others 

8. Are your company affected by trade barriers, such as import tariffs, strict import 
regulations or discriminatory rules, and export quota for overseas markets? 

• Yes No 

Continue on the Next Page 4 
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9. Are your company affected by BOI privileges such as tax reduction for imported machinery? 
0 Yes No 

lo.Are your company affected by the removal of GSP benefits? 
Yes No 

I ].In your industry, how is your company experiencing in the competition ? 
0 Low 0 Somewhat low Neither high or low Somewhat high High 

12. Financial status (Unit in US $) 

...... The answer for this question is very important for the result of the 

research which will benefit to the DEP and BOI ""-* 

1;. For the last 3 years, the average profit afier tax of your company is .............. (Unit in Million Baht) 
0 Loss 0 million baht - less than 3 million baht O Loss 3 million baht - 6 million baht and above 
0 Profit 0 million baht - less than 3 million baht 0 Profit 3 million baht - less than 6 million baht 
0 Profit 6 million baht - less than 9 million baht 0 Profit 9 million baht - less than 12 million baht 

Profit 12 million baht and above 0 Other 

14. Does your company receive certified management standard, such as ISO's series. 
If so, please identify the series of IS0 that your company obtains. 

0 Yes I S 0  ........................... or ................... 0 No Other 

1998 

[ Part 2: Compare the level of FirmSpecifie Resources to the average of industry in Thailan 

1997 Year 
Total sales 

Export sales 

Domestic sales 
Capital 

Assets 

Instruction: Please check J in the appropriate box 

1996 

As compared to the average of industry in Thailand, 

1. What is the level of your management resources in your company? 

3. What is the level of your technological resources in your company? 
I 0 Well B.b 10 o w  I Somowhat I 0 A w r m  1 D S a M I  I D Abovr 1 Well A b w  / 

2. What is the level of your marketing resources in your company? 

Continue on the Next Page 0 

0 Well &low 

AWT- 

Well &low 

Awragr 

Well Above 

Avrnp.  

&low 

Awragc 

Samnvhal 

Abow A m p  

0 Samawhai 

A h  Awroge 

0 A b w .  

Aueraq. 

&low 

Average 

Samewhat 

&low Awngo 

Above 

Average 

Average 

Well Abow 

Average 

0 Sarnawhat 

BPlw Awrape 
[3 A w r w  
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Descriptive Statistics (Frequencies, Mean, Standard Deviation) 

















Residuals Statistice 

I Minimum I Maximum ] Mean 1 D ~ V I & ~  ] N 
prealctea 
Value 1.8915 4.4060 3.2929 ,4919 140 1 i c e  I -2.849 / 
Value 

I 
2.263 1 

Charts 



Regression 

Variables EnteredlRernovedC 

Model ~urnrnaryd 

I I I I Std. Error 1 
Adjusted of the 

Model R R Square R Square E 
1 I 346d l 119 1 080 1 .1 

3 .437C ,191 ,107 1 ,1265493 
a. Predictirs: (Constan!). YEAR, typ! of industry, 801 Privi$. GSP benefit, trade barriers, num of total employees 
b. Predictors: (Constant). YEAR, type of industry, 801 Privileges. GSP benefit, trade barriers, num of total employees. 

ownership structure 
c. Predictors: (Constant), YEAR, type of industry, 801 Privileges. GSP benefit, trade barriers, num of total employees, 

ownership structure, mgsbj, TSBJ, MKOBJ, mgobj, TOBJ. MKSBJ 
d. Dependent Variable: exltotal 

Sig. 
0 0 9 ~  

Total I 2.494 1 139 1 1 

F 
3.006 

Total 
3 Regression 

Residual 
Total 

Mean 
Square 

4 .8m-02 
1.651 E-02 

Model 
17 Kegresslon 

Residual 

,014O 2.629 

a. Predictors: (Constant). YEAR, type of industry, 001 Privileges, GSP benefit, trade barriers, num of total employees 
b. Predictors: (Constant), YEAR, type of industry, 801 Privileges. GSP benefit, trade barriers, num of total employees. 

ownership structure 
c. Predictors: (Constant). YEAR, type of industry, 801 Privileges. GSP benefit, trade barriers, num of total employees. 

ownership structure, mgsbj, TSBJ, MKOBJ, mgobj. TOBJ. MKSBJ 
d. Dependent Variable: exkotal 

2.494 
,476 

2.01 8 
2.494 

Sum of 
Squares 

298 
2.196 

4.359E-02 
1.658E-02 

2 Regress~on ,305 
Residual 2.189 

df 
6 

133 

7 
132 
139 
13 

126 
139 

3.662E-02 
1.601E-02 

2.287 .01OC 





Excluded Variablesd 

Model 
7 ownersn~p 

structure 
rngobj 
rngsbj 
mg 
MK 
MKOBJ 
MKSBJ 
TS 
TOBJ 
TSBJ 

2 mgob1 
mgsbj 
mg 
MK 
MKOBJ 
MKSBJ 
TS 
TOBJ 
TSBJ 

3 mg 
MK 
TS 

a. Predictors in the Mo, 

Beta In 

-.05ga 

ade barriers, num of total 

C 

C 

. . - 
employees 

b. Predictors in the Model: (Constant). YEAR, type of industry, BOI Privileges. GSP benefit, trade barriers, num of total 
employees, ownership structure 

C. Predictors in the Model: (Constant). YEAR, type of industry. 801 Privileges. GSP benefit, trade barriers, num of total 
employees, ownership structure, mgsbj, TSBJ, MKOBJ, mgobj. TOBJ, MKSBJ 

d. Dependent Variable: exltotal 

t 

-.665 

,000 
,000 

Casewise Diagnostic9 

: (Constant). YEAR. type of industry, 801 Privileges. GSP benefit. 

l Case I Std I 1 

Sig. 

,507 

a. Dependent Variable: exhotal 

Padial 
Correlation 

-.058 

y Statistics 
Tolerance 

,840 









The Ship Southeast Asian Youth Program
(SSEAYP 91, NIPPON MARU 18)
The Youth Leader for participants of SSEAYP 1991
This program is based on the joint statements issued between
Japan and the respective countries of ASEAN. 270 young
people from ASEAN countries and 45 Japanese Young people
live together on board a ship and visit these 7 countries to
engage in such activities as exchanging goodwill with local
young people in each country visited.

176

Thai Student Association
Secretary and Treasure Minneapolis, Minnesota
Vice President Counnbus, Ohio
Organizing cultural shows and activities with other
international student organizations.
September 1982 - June \988
Member of Beta Gramma Sigma. Beta of Ohio Chapter
June 1986 Columbus, Ohio

American Field Service Exchange Student Program (AFS 20)
A representative from Thailand for AFS program Houston. Texas
August 1981 - July 1982

Member of a C.I.S.Y. organization Bangkok. Thailand

PAPERS: JDBA Research Forum # 2
Faculty of Commerce and Accountancy, Thanunasat University
A Resource-Based Model of Mode of Entry on Export Performance:
A Thai Perspective
Success Factors. Strategy and Structure of Strategic Alliances in
Thai Financial Sector
25 May 1998
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