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NIPAKORN KUMCHORNMENUKUL : COMMUNICATION STRATEGIES ON THE ELECTION
CAMPAIGN OF FEMALE MEMBERS OF SUBDISTRICT ADMINISTRATION ORGANIZATION (SAO)
COUNCIL. THESIS ADVISOR : PARICHART STHAPITANONDA SAROBOL, Ph.D., 169 PP. ISBN
974-638-007-9. | |

_ The purpose of this research was 1o study the factors which infiuence the decision-making of
female candidates running in the SAO council's election, and the communication strategles used by female
candidates during the SAO's election. A qualitative research, with study phenomenclogy approach, was
limplemented by in-depth interviewing with 30 female members of the SAO council |

The results are as follows:

1. Three main factors which influence the decision-making of femate candidates for running in the SAQ's election
ara (1) perscnal support (2) a personal-need and (3) social pressura.

2. The communication used by female candidates during the election campaign are both interpersonal
communication and provisional media. The Inierpersonal communication include knocking the door, targetlng‘
the major groups in the electoral areas, making speeches, and finding potential opportunity. The provisional
media used are placards, ieaflets, postcards, the mobile cars and community media such as news broadcast.
However, the femaie candidates prefer to use the interpersonal channet as a major medium and choose other
kinds of media as a supplement.

3. The communication strategies empioyed by the female candidates include (1) the choice of media: (2) the
presentation of the media.

4, The purposes of using media In the election campaign are (1) to announce their candidacy; (2) to Introduce
themselves; (3) to show their abilities and (4) to make the public awareness of their name and number,

5, The message campaign strategies used by the female candidates during the election period includs,
(1)stressing on the name and number of a candidate(2)calling for 2 change (3) not committing onesetf
{4)emphasizing optimism for the future {S) asking for a sympathy and(6) showing previous works.

8. The factors which contribute to the choice of media by female candidates Inéiude (1) the media coverage  (2)
the support from a network {3) the influence from previous users (4) the knowledge obtained fromla training on
political campaign strategles,
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