- ’ -] (% - -
ﬂﬂﬁﬂﬂﬂﬂdtﬂﬁm’m’ls‘l n’li‘tﬂﬂdﬂftﬂiﬂﬂﬁﬂﬂmuﬁz'ﬂqﬂﬂ?ﬂ-}

v - ¥
goefasAsunuearansiy

wlansnd auofing Tunags

ﬁwuﬂﬁwuﬁtﬂumuuﬂwmmrﬂnmmwé’nqmnﬁmrmﬁmmmﬂmmmﬁ‘mim
a117991015 0N MATIINITUsE @A US
HuFARInedy RnInsainuinde
UnnsAnmn 2541
ISBN 974-331-724-4

- ‘ LY ) at - -
arfnsrnanindiminends aansniuniing sy

TS 2467

R R R R ..




INFLUENCES OF POLITICAL ADVERTISING ON VOTERS' ATTITUDE
AND BEHAVIOR

M.R. Juthathip Chayangkura

A Thesis Submitted in Partial Fulfillment of the Requirements
for the Degree of Master of Arts in Advertising
Department of Public Relations
Graduate School
Chulalongkorn University
Academic Year 1998
ISBN 974-331-724-4



- L o -, L~ J ] - - -
Wdeinentinug aviwaradluwnnnenmailesiiseirunfiuaswnfines

. - ¥
reaffatnsuuuAtafans

oy wipNTENA gnavineg 11902
NAYEN nnsusendWus

r-l T -l
ansEnUFnen 2ENANARINANTY AT, WU NBINDIAN

| 4
L - A " « - - L) ol J
Ynudstvendy iaanzoiiangde eyiRiineTimudiidudouniioes

nsAnmRNnANgRIR e auNIinTA

L

( ANAmsIRNTE muuww DR T

AUENFIHNNTRALANEI NS

............ AT HEAY L drEsunsIinTg

(703AamsIanse aunn Angrien )

e A

el
........................................ a3t Snm

0 uu’QJ“’S\ heannng

(anangtl m.u.a: Agse Asasdn)



- FaT) wr wr 1 M ry o A A fr e ] ¥ fal
'NJH'!F?'N‘D'H'U'Hﬂﬂﬂf'lﬂ'J'Hl‘l'l'llW'llﬁ.fnfﬂ'lin'ﬁﬂ'llﬂﬁlﬂ'.)'lll'ﬂl'l@llH]H'I'I['I'J

AMIANG TN fvEnavedlmsanmnninfiliaimunfuasngingsy
anaffaspzinuiduc@ande (INFLUENCES OF POLITICAL ADVERTISNG ON
VOTERS' ATTITUDE AND BEMAVIOR ) 8, fitfint : reemsmanannd ar. wun
naafemn ; 111 Wi, ISBN 974-331-724-4,

1 3

. nsidtafetidngu raeditansuieininareslasumunindies nmrliurduues
'n'mﬁ'm:rrﬂwﬂoim‘fﬂummua::wqmnﬂmmﬁmn:uuutﬁm MR faiaduiinaninelunises
Azuuudnadanda Lm::drzanﬁua'umdau'nﬁm#ﬁviawqﬁnrrummenzuumﬂmtﬁanﬁ’«hu 38
st lunsAneakell Ae madedeine dunisnldiavisesuuudes a0 3 wadend
TUNIMNLUIUAT AU 400 Tam InuadAn 4 luniidu Ae Avfeus: Auedl waw chi-square

Forlszunauadonlilsunsuddagil SPSS for window

,uﬁmhmﬁw’uwudﬂ Tanemnananilsd@ninaranisdndulareangueaetitanhw
nee enguinethadiudednindudesinnrannniasanuniseessiasnsrateunainiu
a Tnusilaielnyantsmssaninitasdiszsenzunbiuaziiifnsnziliton  nquietragdn
e Auderauiiialannnudinssamssanidiassaananinsdndulald wingufedohi

- Wiudandnandadulasnziuumnzdsuinsanisamesannileniun

wana iy wudn  aasdsafonades  narlfmauiviusesdnsaaoun@  umamn

- wiltRefad nrzuadean unzyaesindTalEninadenirasazuuuidenunany

dwfudanlrziueznandnisal wodn | nfuetaaiueein andnealveainns
 ilaiiuadansmdulaainzunndos uﬂzﬁﬂu'ﬁwﬂm'mLﬁu'lﬂﬁqﬁnnﬁ’unfnuLﬁuﬁdwnﬂwﬁnﬁd .
painmindesdidynindmei o ursfRnee dussuiuiidwesenindtesiug
Afluleuramilawfu |

wanannilfianwd ﬂﬂmLﬁﬂqviNquﬂmwnviﬂmmeRu'lwmnqumJ'mhunmsz'
TmuﬁmmLHumnﬂu-h"mﬂﬂ'nﬁwnmnm’rﬂaauix’quﬁu Ao mndnafmdnnimd mm:'mfu'lun

“quTY mRNoents e ingind

MY DAAUIETENRUG e DUNORONEA T
awyie M3l N B muﬂwﬂnomaﬁdﬂ‘ M. VL/ ........

01NN . BB nwuo'aoowuuﬂtﬁnumu



e LT o us oy L ¥ o L lal r“l -~ [ )
Sied g ado i i T nnEe e

" b agnoge1a 28 :MAIOR ADVERTISING
ADVERTISING / POLITICAL COMMUNICATION / CAMPAIGN / ATTITUDE / VOTER
JUTHATHIP CHAYANGKURA,M.R. ; INFLUENCES OF POLITICAL ADVERTISING ON
VOTERS' ATTITUDE AND BEHAVIOR. THESIS ADVISOR : ASSO. PROF. PANA
THONGMEEARKOM, Ph.D. 111 pp. ISBN 974-331-724-4,

The objective of this research are to study the influence of political advertising and the

use of issue and Image in the campaign on vc_)lers' attitude ana behavior. Factors affecting voting
behavior are also studied in this study. The method empioyed is survey research. Four hundred voters
drawn from 3 electoral districts in Bangkok were chosen for interview. Data were analyzed using‘ statistical
-procedure available in the. SPSS for window program and reported in the from of frequency. percentage,

and mean. Chi square statistic was used to test for significant differences.

Results of the study show that political advertising has moderate influence on voters, and
volers agree that It is necessary to consider advertlsmg of each party before they make any decision,
Voters said the are interested in adverlising of both the party they intended and do not Iintended to vote for.
They do not have a negative or positive view about the statement " political advertising can change
your declsion * bl_.ut they _do not agree that they used to vate because they like advertising of the candidate

or party.

Besldes, the results also show that public speech, respecting pecple's opinion, sociaf situation

"and reference group have moderate influence on voting behavior.

For issue and image , voters agree that image of candidates has an influence on voting
decision and they agree that candidates’ image is more important than issue. And they don't have

a negative or positive view about " each party has™the same issue *

Moreover, all campaign media have moderately influence on voters' decision with those with

rather more influent are speech on television, public speech and political advertising on tetevision.
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