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This research aims to study the purpose and the form of content as well as the
strategies of the communication of Thai NGOs on the world wide web through the internet network.

The study examines 21 web-sites under the paradigm of the social change and the advertising
strategies on the world wide web.

The research has found that purposes of the communication for social change on the
world wide web of the Thai NGOs can be categorized into 3 levels. The cognitive change is the
most frequently found. The secand is the behavioral change, that is 1o motivate tha recsivers 1o’
constantly participate in the NGOs activities, The level of the action change is minimal. The detail of
the purpose and the form of content can be concluded as follow '

1.

Cognitive change. Eleven web-sites have the characteristics of generating
awareness and giving information that receivers may find applicable contents
are to give information of the organization and to be sources of various other
infarmation, .

Behavioral change. Seven web-sites create awareness and the comprehension
of the information which motivate changes of aititude and leading to changes in

‘ receivers’ behavior, The form of content is to give the information of organization

in the form of articles, organization's activities and the activities in which the

- receivers can participate.

Action change. Three web-sites craate awareness, give information and motivate
the receivers to understand the purpose of the organization. This brings
participation in internal aclivities. The form of content is to give the information of
the arganization in the form of articles and to urge the recaivers to participate in
temporary and short-lerm activities.

The strategies in disseminating infarmation of The NGOs on the web-sites consist of 3
process as follow :

1.

To altract visitors to the web-sile. There are 3 methods to be categorized by their
popularity : 1) Registration in search engine 2) An exploitation of electronic word
of mouth effects by the link among the web-sites 3} The infarmation push
associated with traditional mass. The first and second methods are generally use
because of their convenience in registration and the link among web-sites, also
because of their being free of charge.

The strategies to retain the receiver at the site by adding values to the site, They
are composed of there common characteristics. 1) The information of the
organization. 2) The useful source of information ; 2,1) The classified section 2.2)
The support center 2.3) Discussion Board 3) Help Seeking 3.1) Seeking for short
period help. 3.2) Seeking for long period help.

The strategies ta generate repeat visils which consist of providing up-dated
infermation and collecting mailing list for constant report on the activities

" Ynisfinmn

n'l?dﬂﬂ'lﬂwl’lﬂﬂu P
Madn mefiodendn.... Mk WF'M:W 'g"
- .
MIROATHIRT o4 -l
Cmin awils¥potorigmiIng For T""”
2541

y 4
auiioveavnIgntinyisiu



fimAinssrenae

J ' [ : L [ A
Welitaanfeqamnagaisssnsfneundngasil  §AduliRudssaunsaf
} . MJ ¥ ¥ : - 4
:‘in1aa1un'1sﬁuu;mzﬁmﬁwuazwummwi’ﬂuﬁﬂgmnuuuﬂq‘ﬂwuag]numummmn&w
L] [ DJ L ' J L # [
senisfufdeenasen e uasiiddgenuiiiifuannifnemByglinamans

avntiufadudoudAyuszinnuartaluntrainusiusalalunnit el

fidtrereunIsAn ARt atalundiu qunln revnantsand ar,
AU UM tedrnaRtared A qaNeu fdaamantiennd arqiR dusuniam
Loy ) ] o A
uazvituaensfyniauidssinmlszaminosfuasdnlannssmilWiniwlng unzee
1 ] J L7 ol - ar J J J
wunniwsdieyanimdidnnudasvialunise nsensutetsLIgnaNeuY uasi N

J LI ¥ 4 -
Whuntine WanudoowmRelunisizen naminade uazldindlsianenn

r;f"zs‘{uﬁadwnuuﬁuuﬁqﬁwﬁmaiaé’ﬁ’uﬂtum u.a:nmuannutﬂum::éqﬁrﬁng

x L4 . o~ -~ [ 4 L :
FENUAIN TN NI INETUNHGRLLIU

Wiy weingne




A9U7Y

LNARLNTEVING ..o s e RS enrine
T UNAREONMIEINO v e s
 RBBNIINUIENAPL o s s

V9T I o OO OO OO e

o
Ui
1 UM s Tl AL X A
VT T oY
U OUMUNTREL oot tresssssastaesss s casas s snsisssssneeseons
XARQUIEAYRINIIT. ..
BOULURYBANUTREL 1.8, e esssersns st s '
HoRUTIME M. s . W
X TUITHARYT oo st e s srssosesese s
X Urelumimenadnselofu i
- e - dl dl [ 73
2 AANOE AT WAIREANEIUEY. e
| S o
ANOENRBRIIMNIASIANERIAN ...

_ narlswnnnussyrzanduiudun

AR G i G L e i NN

1
-

R

3. SEUTOUABARE bt b o e b e
e T L AT Ty |
AVALFIUITNTYB. v
A FUTULBINVTALTBHR. e
NUIUATIENTBYR e

AAIHAUAUBTAYR . ..ovovv v eercerireces s

17
18
1‘87
18
18
20
21
21



win
A BRI VIIREL oot bess e esesesersseaesses bbb e e s b s R e b es b aRan b er s esnsee s 49
- X
duf 1 n'mmn::vﬂﬂ'mmﬂmamtﬂﬂmmmgﬂuuumﬂm ...... 49
-] . -~ [ Jd
Vo lmfeednsimunientuniiimung
d el -
DL REUULRIATNVHAR. ..ot ssessersersessersnseens 68
. . d
Guledeswrinaimuentuniitimane
i .
B REULURINAINIE Y s rsse s besssessassasasares 72

. . d
Vo lgdfasdnawvriunenaunididivang

Lﬁmﬂ&'ﬂuuﬂquﬁmm .......................................................... 79

TR HAARU W ... 94

douf 2 m:‘*‘imm:ﬁnaqnfmrﬁam: .................................................. 99
nagninisinbigfussrmiladantadulem. .. 100

nagnan I WEFIA AU AHOIR o 106
NAENETAINALIANRADY .ot 118
AL VLIUBUNETRUR .o 118

T T VL VSOOI b
LT ARRILNBNE s 123

B, ATUMANTUITTE o ccvevoirmeiceisnescsre bt sssssres s sesrascsne 126

D UINVIENIEN v etbeen st s b8 169
DIOVPBIUAM. orcrecresecsnsccrsestsneseesssesssestseessseeresssosessestiessassssssessmssesensacsnse 161
meaan 0. esinavaentdlupluuuteystnasesdns....... 162

meauan 4, ssdnsianenautuguniumssdeysfiidulsslond.. 168
mesuan A, ssnaieenautugluuLnItITaNAINTItITRe.. .. 174

UTETRGIIUL e e e best b ime s rs b ot st 177



‘ o
AN

-
AN 2

-
e 3

e 1
unu.qﬁﬁ' 2

mrdieyn 1
' .
mratiays 2
[
prndioys 3
L
AT ntioys 4
Arndiaya 5
nrndays 6
rITWdeys 7

arnieys 8

RITUYMTN

wiq
AnauglireuiamefdouyrasiBiuimuginig............ 1
Amiuresn i dtuinefiunluie®s O wa. 2540 2
Snulsasiuasimuwinlan o unsew 2540, B
L LRV TITETVE Y
uuuﬁqamuﬂmqm:raammmnuuu'lmiuuﬁm’lwﬂ’m ......... 35

uuuﬁﬂamuﬂmm:#amnmmﬁ NIRRIULENTULY

IR, ittt st 38
AFLIYRITNTDYR

: £ T
amrneezAUmanten nRsu s edamue:

» .
mmnﬁams..., ............................................................................ 50
. g e A A
snpsiawzteLiutlanmianuifeuiasiuiwune
T 56

4 o -
uanutlmnsussglunuiianifaninasuilamauin
ABNATET T TEATRITURENRI Y v 59

&y 4 o -
usnuthuruazpluuuilaniteninufeuwlawmaudn

\ , J L] y
reuaTetsduandaninauanmruduiuonden. . 62

X 4 4 -
usatitimsnguaspluutiiavaenialfeuutsianuin
TBUATE I AWINRDUAWALUTERY .. e 86

¢‘f J i -y
usautiwinsuazpluinisunieanasuldeu isannudia
ABUATRE RN TN, oo 69

¥ o d o -
uansminsuaspluuuanientsReuuLlsemande
YOI LRNBARRZRAIT ..o 7

¥ 4 < .

uamaimsnsuazpluuuilenuiannudauulsanmsia

-, N “ - -
TRUATDTE RIUIMROILBWIEUIEL AU, 73



rediayn 9 usmathwansusslusuienitenisyAnuulag
NINIAIBUATEENURNBLANUREENT ...
misndaya 10 uﬂmtﬂmmzluazgﬂuumdﬂmu""mn'mﬂ&'ﬂuuum
HORNITTDUPTEEVRIINEON. ...
mredieyn 11 usaatimaneussgluuuieniantsfeulng
NOANITUTBUATRUMRRMIULIN cirererseernrarssnsssns
amedioyn 12 usnuihmsnuasliuiiavitanie Aaunles
HIEHECTTS AT S QTG SO T
ntediays 13 uanadiwmnsuazgtuudiamdantnfeuag
wqﬁn:mmmm?aﬂnﬂﬁﬂ...........................5 ..................................
A wdeya 14 nagninietegadaudianhuiulofinmimuneny.......
RTe L CHERT mfruﬂ’uwuﬁ:mqwl.ﬂwmun'}sﬂammﬂ.p.luuunaqwﬁ
mrmummau‘hmmumuumuhof. .................................
msieya 16 N eyttt BN RN TY e
nredioga 17 nsesnuuuiiulnfiesesdinniamieny. ..., N
arndeyn 18 armdiniufsativenuienmalfeuulsemanfauas
naqwﬂum:ﬂams...............................; ......................................
arsredieyn 19 ArmdniufesdiimanuiennuRsuelasnmsnssinuay
NAEATIUNAROANT. ..ottt
AYTatiays 20 mwﬁ’uﬁ’uﬁumuflwmﬂLﬁamﬂﬂé’ﬂuuﬂquﬁnmua:
LTt o e L A A
mrrediaya 21 mwﬁ’uwuﬁ’rvwmLﬂqumﬂm:ﬂammm;ﬂuuunaqnﬁ

nrafrennuanladeles i el

. 146



	ปกภาษาไทย����������������
	ปกภาษาอังกฤษ�������������������
	หน้าอนุมัติ������������������
	บทคัดย่อภาษาไทย����������������������
	บทคัดย่อภาษาอังกฤษ�������������������������
	กิตติกรรมประกาศ����������������������
	สารบัญ�������������



