mfilansiininsresnmeuailsmnmannimimuuamoud

nreusutinifaninusrruaeTuluso AN

UNUNITIY AURTING

IntntirndiiusamiinesmsAnsanmingrnypalimamsnmueiiosin
siimarmrens
anzimamand isinsalmninend
n1rAnen 2542
ISBN 974-333-876-4

- £ L # - -
AANTTIEN JHIRINTMYINENAE

TI1a24629%



N W

THE ANALYSIS OF CULTIVATION EFFECTS OF THAI TELEVISION ADVERTISING
ON THA! ADOLESCENTS IN SCHOOLING SYSTEM

Mrs. Napawan Tantivejakul

A Dissertation Submitted in Partial Fuifiliment of the Requirements
for the Degree of Doctor of Philosophy in Communication Arts
Faculty of Communication Arts
Chulalongkorn University
Academic Year 1999
ISBN 974-333-876-4



WdiaTneriimud msmmzfBninsveanmounflasmsinsiminuuomne])

mMrsusNLNISuM MRS e TR LA D WANMY

Toy WU a‘r’uﬁnmn'

Y TG0 fimamans

pwadiine seamanssnst ms, A3y Ainwz
L LTI oYY 209879987380 M7, WU yesllenn

- L L) L Ay L -] F ol L : ]
muclmasnand gvaininlminendy eyl Aveiiwufaduiiudiuniiones

neAnmamAngRiy e

> WA A % % 1 o e nuuAmnEHinef ang

(3BIANEMIITE SUNR 2OMATR)

ALENIINNN oL NN TinuE

........................................................ Uszsnunssunig
(ra9rnaaansd mr.emrrn Udumilanm)

WA/ AKA-J '
gL

........................................................

.........................................................

.....................................................

(frumansransd gwiaan Uonizqnd)



unItIns SR ING einneTBEnarssnmeuafissansiminsanged

mmumu‘uﬁﬁ’umﬁmuﬁ:moimuwnu’tuaﬁwﬂnm (THE ANALYSIS OF CULTIVATION
EFFECTS OF THAI TELEVISION ADVERTISING ON THAI ADOLESCENT IN SCHOOLING
SYSTEM) snanafidinm : 2h.oz, Widy Anwee, prediinmndan oW

yoeflenmu, 504 il ISBN 974-333-876-4

[

ety LN ﬁf&’mqﬂnmrﬂum-.rﬁm:ﬂ‘énﬁwmaﬂwmmq’imﬁ’nﬁmuuquuﬁmmum
vintidumadmmsrrudeiesmluanIuAng e\ dermitunnseduney W mesinnzd
Wowmealxmumalnaimg detmanAnaaiine i 6 uoatudn fnanginiArzwinedl 2537
2541 417 1,935 e uacdumenilass W nssumngy edmtudauau 20 ngu nduudan

ngu 121 A 7N 5 Ty Faduiunuaesmeile marzfusendesuiie malf MAnaN s

NANWUNIUAT

Tasnadsanuitas s insimiiananatunireusiaidamisiaussmdtsnnitaue
woRmeindnnndlon wasdognisaiudufudienemilueinm Fiavinatidiuataety
dnwnizreemefusn s nnnsinniminnfiessueikaemnenrounninidimednunm szl
anunsefln Funmemsinssiientimanaiuf Fols PidmuRTE e sousinGd
mefi’muﬁnmmum::uauﬁ'mﬁmﬁ’um:ﬁ‘fmqaﬁuﬁqﬁnﬁ’mnﬁaﬁu’luﬁ'nu‘iﬂumﬂmﬁ'ﬂdmntrm:ﬁ:jw
Trnmensimfasanunifayaiineiueent) Tmﬂﬁmuiwmimﬁnﬁmnﬁ’mmﬁmuéqrﬁwq
frumsnuiedeademneulasaumansimd  ussnudnrusmareu sl idaussn
sunseudvun  duAuedeaiudadosiuusuartrzsunsalrsdudinlsinfuseaeaas gy
TamnninimBanuasfanlayaminnimipitnnau fivnMhRansfidayaduuacmiiunfe
o ledamnaiinaunassmsfindhusfstunnAsanizsnavsingind - 019 Aoy
ntiiruyesdda Arfunfafummaidslumies  fudsfuneAeteddialmom
ueanesafifteaofinsnn wenand tdtuandesfidulszaunynigs Lmzﬁ‘évfi‘mmiaumﬁma
ofminmnninaimion ussfoalusnnmsinnimbpniuns A m:ﬁ'ﬁufw'\\mnuﬁtﬁmﬁm
FunnsWiuks msdans aznsiUfduiudfuyansiu o1 sreunda oy B uasmseudan

aniusne 0@ Traluu uncieannmy

FWPRE Coeorrete e eeeseessereasae aeiledenan.. 200170, 8 2 7’7'"7‘:’ :
Dmamanf A .
ATV e eeeeeeeeeesresersresieaes annilefeennnimiine.. .. W P .
2542 A ™
TAERNEN. oot muﬂaﬂamm#ﬂﬂxﬁnmﬂu..’&ﬁ .....................



##3970747328 : MAJOR COMMUNICATION ARTS

KEY WORD . s ADVERTISING EFFECTS /CULTIVATION THEORY / CULTIVATION
ANALYSIS NAPAWAN  TANTIVEJAKUL @ THE ANALYSIS OF
CULTIVATION EFFECTS OF THAI TELEVISION ADVERTISING ON THA
ADOLESCENT IN SCHOOLING SYSTEM. DISSERTATION ADVISOR :
ASS0.PROF.SIRICHAI SIRIKAYA, Ph.D. DISSERTATION COADVISION :
ASSC.PROF . PANA TONGMEEARKOM, Ph.D, 504 pp.
[SBN 974-333-876-4

The objective of this research is to examine the effect of television commercials on Thai
adolescents in the school system. The research employed a Mq-step methodology. First, content
analysis was used to study the main consumption themes in television commercials in. six product
catagories. A total of 1,935 'N commercials aired between 1194 — 1998 were reviewed for analysis.
Secondly, twenty focus group interviews were amanged at five well-known schools in the North,

Noertheast, South, and Central Thailand and Bangkok. A total of 121 students were interviewed in the

focus groups.

This research shows that television commercials infiuence Thai adolescents by delivering
specific product information and reinforcing consumer vatues, The amount of influence differed
according to type of viewers, type of product, and cultivation phenomena described below, The
mainstreaming effect differed between heavy and light viewing of TV commercials. The heavy viewer
tended to acquire products featured on TV, while the light viewer showed more flexibility in choice.
Heavy viewers often gave answers in accordance with information presented in commercials. A
resonance effect was observable in both groups where the social values of everyday life and product
information were mutually reinforced by commercials, such as the expressed preference for fair skin
in women, buiiding self-confidence, the attraction of drinking and the desire of making friends. Other
mitigating factors include first-hand experience using a featured product, awareness of the product

in daily life, awareness of mass media, school influences and interactions with family and friends.
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