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aN1ANEHARN N NaLNTAU (The American Association of Advertising Agencies)
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1. Asiana Airlines Bangkok Regional Office
Hyundai Motor (Thailand) Co., Ltd.

Korean Airlines Bangkok Regional Office

> o

LG Electronics (Thailand) Co., Ltd.

5. Thai Samsung Electronics Co., Ltd.



68

2. dayaanansiinendasiuulaunaunulssaduiusiionagniaesilsving

NAnAIENINaT A.A. 2006-2008  1Hesanlull A, 2006 FFLNAANE1TMETINUAR

DY N ° e v o ' A
uiﬂ‘]_l']ﬂLuuﬂ’]uﬂ’]?W’]m‘ﬂEﬂuﬂ?:ﬁLVIﬂi‘VlEI LL@Z@WW?U@WHQWHﬁ??NLL@?.ZVI@\?LVIH’JNHIHU']Q

o [ 1 ' dll 2’/ QQII dl | ] A a
N17UdszaNduNUsaaNNIaLN9ARLaY NUaNa LT UA1 AN LI ARRA TN YALAL

1 (%
vy o

o v o FZ dll ) = 17 z£| 1 ::4‘
ﬂ’]‘]:f’]ﬂxmi]‘]‘:ﬂafl@ﬂiﬂiﬁﬁ\lLeﬁﬁl’]eﬁqﬂ;’mﬂ@‘ﬂﬂﬂ’]‘]ﬂ%m@LW@H’]N’]ﬁﬂH’m@H@SNLL‘VI@\WI&I’]‘II@Q

a

FayABNANTAINAIINIAIN

1)

ANANIFAILATUNNINBINEINIYALIz A UsenAIng ANHIANAITWEUNNT

U m A NN UTLALNI1TV DN LATZLNUNITAAIATAIAIANITRILETNANS

L4 -

NANENNINA

dewanigg ananiendnssnTyag1s1siginmg dszdndszmelne Anwn
y // % SRR

weun1na s A uN AR NN daeR Ul s tne

Website 289N9eN3TUETTH NHT ULATNITVIBUNLL A51T0UTTINUER

http://www.mct.go.kr/english/issue/issuelL.ist.jsp/[2008, January 30] ANt

o o g

el uena Jngilsvass uaznagntsnreensensaedmuessn N
' Aﬂl ar = ! tzll -QII 1 o o o o

WATNNINRLAEN @879 MA Tudauiinaadesiunisdsra duwus

AUTRUEITN

Website 784N32N3N4E GAAIMNITH WATWANIN AN51T0UTTINUA

http://www.mocie.go.kr/language/eng/about/whatwedo.jsp/[2008,

January 30] Anm1AdEviAY WuENA TRnUsTaed waznagnineres
NITNINNUTE GAATUNTTH WASWANIU A815uTinua Tudoud

¥ a

\nandasfufun s it

3. ANnEndEedndiLamsssAugeTasieAlag ln1wdangenduniminang

warwineuana mannaadeslunszuaunisiuuaununisscan duius danagnsaes

1PN NNNINALEIEN AN 5 1iFEN

1)

Asiana Airlines Bangkok Regional Office
Mr. Kim, Jong-Kil. Regional Manager
ANANLR azya. Passenger Sales Manager
Hyundai Motor (Thailand) Co., Ltd.

Mr. Kurata Yoshizumi. President
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® AUAIINT 4N1ANTTNA. HaANTTENegnANENUE
3) Korean Airlines Bangkok Regional Office
® Mr. Kim, Jang-Soo. Regional MangerThailand Bangladesh Pakistan
Nepal
®  ARATY 11a99A. Passenger Sales Manager
® Ms. Yang, Jin-Suk. Accounting & Administration Supervisor
4) LG Electronics (Thailand) Co., Ltd.
® M. Lee, Hae-Gyu. CFO fitinmaineniiing
L4 @m@ﬂi‘”\dﬁ'ﬂmjlﬁ‘m. Marketing Communication Manager
® Ms. Kim, Jiyoon. Manager Administration Division
5) Thai Samsung Electronics Co., Ltd.
® Mr. Kim, In-Jai, Senior Manager HR & GA Department
® pnufsumn Wanaund. Assistant Manager Public Relations
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fatuayuiiind i udsaweinglunsdaiununnlssanduius Ganagns
1) aaAmdduN iR E ALzt sz lng
® Mr. Kang, Sung-Kil. Director
2) enawaiael amumnﬁmmmmmm?m{gmma lszanilszmalng
® Dr. Kim, Yong-Rae. First Secretary (Commerce)

3) UANITANNINA el

® ATUNIN AN, Secretary General
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1) Asiana Airlines Bangkok Regional Office
2) Hana Tour Co., Ltd.
3) Hyundai Motor (Thailand) Co., Ltd.
4) Korean Airlines Bangkok Regional Office
5) LG Electronics (Thailand) Co., Ltd.
6) Thai Samsung Electronics Co., Ltd.
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1) Asiana Airlines Bangkok Regional Office

2) Hyundai Motor (Thailand) Co., Ltd.

3) Korean Airlines Bangkok Regional Office

4) LG Electronics (Thailand) Co., Ltd.

5) Thai Samsung Electronics Co., Ltd.
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1. a9Annsdagsunniaunainvatlszatdszinalne. Korea  Tourism
Organization (KTO)
2. thawadiad an1uendnsayaa1s1siginvg dszandszmelne

3. “BNITANNIUA- e (Korean-Thai Chamber of Commerce)
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1. Asiana Airlines Bangkok Regional Office
Hyundai Motor (Thailand) Co., Ltd.
Korean Airlines Bangkok Regional Office

LG Electronics (Thailand) Co., Ltd.
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Thai Samsung Electronics Co., Ltd.
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4. pnuasnededenliresuNunslss s duiusiBenag niueatsEn i 14y

dszinalnauaziaunisdssmduiusidanagniresdgunainvg

1. Asiana Airlines #18n151WLALTEIUN

Asiana Alings - e company thatcomes clasest to its customers with a smile as beautiful as a wing
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LHUNITAAIALEINAENEA1un19vieieaTesa1s19uiginnalauesAnisdadinnisg
Viaanaan walla.A. 2008
Tourism Marketing Strategies for 2008: Concentrated on the 10 Marketing Strategic

Projects (January, 2008)

Korea Tourism Organization
The Major Strategy of Marketing 2008

1. Maintenance of the strong Korea Tourism Marketing Brand.

2. Enhancement of Marketing Activities according to the characteristics of the
individual market.

3. Efforts in making tourism products as diversified and as high class as
possible.

4. To minimize the difference and unbalance between the tourism in the
capital area of Seoul and that of the provinces.

5. Continued efforts in the enhancement of Intra-bound tourists.

Projects for Marketing Strategy 2008
1. Global dispersion of “Korea, Sparkling” Brand

Background Reasons

® (Once the Brand construction has been completed, it becomes necessary to
conduct effective and well-spreading P.R. strategy for both domestic and
overseas markets.

® |t also becomes necessary to monitor the recognition and: preference rates of
Korean Tourism Brand through various sources and channels.

Purpose of the Promotion Activities

® Through the publicity activities for the overseas market of this newly Brand

developed and launched in 2007, it is expected to form new image of Korea.

® Through the publicity of the new and differentiated tourism attractions in

Korea, it is expected to increase the number of in-bound tourists from abroad.

® KTO’s strong policy in promotion of overseas’ marketing is expected
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ultimately to contribute in the number of in-bound tourists from overseas.

Promotion Strategy

Total utilization of all sorts of P.R. methods, such as world PAN media, media
in print, exterior of buildings, internet, etc.
Support to the marketing strategy based on the result of the evaluation and

analysis of the new KTQO'’s brand.

Promotion Activities

Domestic promotion budget for the new KTO’s brand (500 million Won)

Overseas promotion budget for the new KTO’s brand (700 million Won) : for

the organization of 4 P.R. events on the occasion of the one year anniversary

Evaluation of the asset of the new KTO'’s brand (300 million Won)

Projects for the image of the new KTO'’s brand

- Target Nations : 70 major nations throughout the world

- P.R. Media : PAN (multi-national worldwide media), Local media, Media in
print, Exterior (bus, sub-way, bill-boards, interior LED, etc.), including
Internet

- Number of Advertisement : more than 25,000 times (of the monitorable
media)

- Advertisement Budget : 21500 million Won

Expectable Effects

Establishment.of KTO's image through.the global expansion of the Brand ‘Korea

Sparkling’

2. Extension of Performance-Event Marketing in relation with K-Wave

Background Reasons

Slump phenomenon in K Wave concentrated in Korean Dramas and Stars

Development of certain fresh complex tourism products in accordance with

the customer satisfaction

Necessity for development in highly value added products that can continue
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the K Wave

Purpose of Promotion

® Support to the related sectors by organizing Mega Events during the off

season

® Attempt in creation of new contents in continuation of K Wave, not relying on

the Stars

® Recruitment of foreign tourists with the intention of performances and events

in Korea

Promotion Details

® Staging of the non-verbal Performance Festival entitled “KOREA in MOTION”

Period : Annually from the end of Oct. to early Nov. for 6 days (during the
tourism off-season)

Locations : Daegu City, etc.

Contents : Development of non-verbal performance activities & their

constant staging with related events

® “R-16 Korea Sparkling” the B Boys Global Event

Period : Annually from the end of May to early June for 4 days (during the
tourism off-season)

Locations : Seoul, etc.

Contents : Organization of the events and product development in conjun
ction-with the B-Boys-performance along with-the extremely popular World

Ranking 16 teams' & World Graffiti Festival

® Promotion of the.campaign for “Korea Sparkling Sound & -Dance”

Background : Necessity of P/R/ for traditional culture & cultural
performances

Purpose : development of the cultural contents in the truly ‘Korean”
traditional culture

Period : Throughout the year (Independent events in Korea, as well as in

overseas
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- Contents : Support in the developments in the fields of traditional court
music and other Korean Musical events and Dance by organizing the
team for global performances, as well as the conduct of survey on its
feasibilities and the probabilities in its promotion

- Expected Results : Reinforcement of Korea’s position in Mega Nations
strong in Cultural Tourism in the world by offering variety of cultural
contents for tourism promotion

Expected Effect (Recruitment Target)

® To maintain K Wave in the next generation by promoting global promotion of
K Wave
® (Competitiveness as an advanced nation in terms of performance tourism
® Recruitment of new foreign tourists through the development of performance
tourism products and their dissemination
* Expected number of tourists for performances (70,000 persons in 2010; 40,000

persons in 2007)

Special Projects according to the Individual Overseas Market

Southeast | * Development of ‘Korea Sparkling Week’ Projects

Asia * Promotion of Seasonal Products & Ski-Mart for Southeast Asian

countries

Promotion of Incentive Tour Packages
Promotion of Korea Specialist Special Product
* Road-Show for Middle East & Moslem Markets

Expansion into India Market by establishment of KTO India
Branch

Participation in International Expoes held in the Southeastern

Nations
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UUITIRNINA (Korea International Traders Association: KITA) tA.A.2006

Korea overseas trade strategy (March 2006)

Ministry of Commerce, Industry and Energy

Korea International Traders Association (KITA)

Major Projects in Support of Overseas Marketing

1.

o~ w0

Exchange Activities among Private Sector Business Groups

Development of Buyers, Markets

Trade Support for Private Sector

Provision of Trade Information

Problem Shooting, Saving Cost

1. Exchange Activities among Private Sector Business Groups

1.1 Activities to create Business-Friendly Environment

Management of Foreign Trade Institute Council (FTIC)

Luncheon Events with invited State-Guests (Co-sponsor with 4 Major

Economic Organizations)
Meeting with Foreign Ambassadors & Ministers of Commerce

Inspection Events of Industrial Sites & Cultural Places for Foreign

Diplomats in Korea

Invitation to Foreign Trade Officials for Training & Inspection of Industrial

sites
Korea — USA Exchange Program in the New Year
Invitation of USA Parliament Members

Organization of Traders Congress (Oct. 2005)

1.2 Organization of Conferences for Economic Cooperation of Private Sector

Korea-Hong Kong Business Round Table with (Oct. 2006)
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Korea-Singapore Business Round Table (Nov. 2006)

Korea- Japan Industrial Trade conference (Nov. 2006)

Annual Conference of Korea — 6 Pacific States of USA (Oct. 2006)
Joint Conference of Korea — 7 Southeastern States of USA (Nov. 2006)
Business Forum of Korea — South African Republic (June 2006)

Korea-Russia Committee for Economic Cooperation of Private Sector (Se

p. 2006)

Korea — Meso America Cooperation Forum (Sep. 2006)

1.3 Cooperative Activities with Foreign Trade Organizations

Important Organizations

5 Great USAThink Tank

1.4 Reinforcement of Network with OKTA (World Federation of Overseas Korean

Traders Association)

Utilization of Local OKTA Branches for Trade Federation’s Overseas’

Marketing Activities

Utilization of Information Network on Overseas’ Markets & Trade

Information

Development of Portal Site for Korean Trade Business

Organization of Trade Cooperation Facility between Businesses in Korea

and those of the Koreans’ in Overseas

Construction of Supportive Organization for OKTA Members

- Provisions of Business Matching, Trade Information, Utilization of
KITA, Discount.on Transportation

Organization of Pan-Korean Economic Organization (Long-Term) to

consolidate OKTA and KITA

2 Development of Buyers, Markets

2.1 Delegation of Trade Investment

2.2 Organization of International Special Expo
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2.3 Exhibition Consulting Meeting of Korean Products

2.4 Development of Buyers, Markets Buyer/Seller Sourcing

Consulting on Overseas Buyers Information & Consulting
Management of E-Mail Club for Buyer Sourcing

Services of Buyer Contacts through Internet

On-Line sourcing of Overseas Businesses

Overseas P.R. of Domestic Trading Companies

Operation of the www.kita.org for Overseas Buyers & Domestic

Buyers
P.R. Services for on-line Export Products
Offer of Free E-Catalogue Productions & on-line Distribution

Loan for Development of Overseas market

3. Trade Support for Private Sector

3.1 Utilization of Support for Private Sector for WTO DDA Negotiation Issues

Participation in the 3 Fields of Trading Business among the

Negotiation Issue of WTO DDA
Organization of Private Sector Forum & Management of the Forum

International Activities with Private Sectors on Important Negotiation

Issues

Monitoring & P.R. of Trade Sector on the Negotiation Trends

3.2 Support to. Anti-Import Control Activities

Activities to support the Casualties of Import Control Measures (600

million Won Support Fund of Ministry of commerce & Industry

Project of Korean USA Trade Network (360 million Won Support Fund
of Ministry of Foreign Affairs & Trade)

Management of Experts in Private Sector Trade Policies

Organization of Seminars on Current Situation of Trade
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3.3 Supporting Activities for Korea-USA FTA Negotiation
® P.R. Activities for the whole nation for the understanding of FTA
® (Organization of Forum in Support of Korea USA FTA (Sep.
Washington)
® Survey on Difficulties of the Development of Korean Business in USA

3.4 Management of Korean Business Associations in Foreign Countries
® Korean Business Association in Japan (KBAJ)
® Korean Chamber of Commerce in USA (KOCHAM)

® Council of Korean Businessmen in European Union (KECEU)

4. Provision of Trade Information
4.1 Organization of Seminar, Introductory Events, Discussion Forum
® Organization of Introductory Event on Development of Overseas’ Markets
® |ntroduction & Discussion Forum to overcome Obstacles for Trade Sector
® Seminar & Discussion Forum on Economy, Current Situation of Trade,
Export Perspectives, etc.
® Seminar & Discussion Forum on Trade-related Issues
4.2 E-Mail Club
® Provision of E-Mail Information by KITA on Trade-related Manufacturing,
Secondary. Production, Buying

4.3 DB Service ONForeign Countries

® . Provision of General Information .on- 121 Countries-all over the World

4.4 Portal Service for Business with China
® Provision of General Information on China

® Regulations on Trade Investment of China, Major Markets, Investment

Environments, Consultation on Customary information
® Support to Bilateral Trade by sending Trade Investment Delegations

® Support to Free Legal Consultation by Local Chinese Lawyers
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4.5 Support Center for Export to Europe
® Management of the Branch in Brussels
® Provision of Information on European Companies’ dealing ltems

® Trade Consultation on Local Rules and Regulations in European
Countries

4.6 International Sourcing Center

® Provision of Office Space, Communication Facilities for Businessmen on

their Trips to USA
® |ntroduction to Buyers, Markets and Rules & regulations of USA

® |ntroduction to Setting-up of Company & Branch Office, and the Lawyers,

Accountants and Consultants

5. Problem Shooting, Saving Costs
5.1 Transportation Expenses Discount Center (Radis)

® Discount on Transportation Expenses by Consolidating the Cargoes of
Medium & Small Companies/and Other Related Charges
5.2 Construction Electronic Trading System & its Disperse
® Paperless Trading

® Support to the Construction of National electronic Trade

5.3 Supply of Volunteers for Trade Affairs

® Management Program of Import-Export Matters

5.4 Management of Overseas Job-Opportunities
® Managed in-USA, Japan, EU-& China
® Supply of High Quality Man-Power to the Local Korean Companies

® Provision of Information on Overseas Job-Opportunities for Local and

Overseas Koreans
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Roles of K-Wave.
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Interview Topics for CEO

1. Roles, duties and responsibilities of your organization

2. Application of Korean National Public Relations Strategic Planning (marketing

plans/other related fields) in your organization
2.1 How does your organization work to achieve this?
2.2 If successful, then in which areas?

2.3 If faced difficulties and problems, then how to overcome them?

3. Roles of Korean-Wave.

3.1 In general

3.2 Influence on Thai society
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4. Your organization’s roles which support and collaborate with other Korean
transnational companies in Thailand
4.1 How does your organization work on this particular function?
4.2 In which fields? (Ex. cultural, business management and/or legal and
regulatory measures)
5. Some ideas or suggestions on Public Relations Strategic Planning for other

transnational companies in Thailand.
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