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LU~tI'U.'lia.Ji'YH.J';)::Ln~it'U.1 'U."1h.Jl'JJlYtu.lmn nil'lil.J~ihYlfl.J'VI1a"li11 LLfl::'J::Ln~n11 LU~tI'U.,
'lia.Ji'Yl tlit'U.1WlJtu.::~ ~u1111Tlw.J Tl ~'U.i'Yluuwm tI 'U.~m n nilW.J~Ul'U., " ,

~1'U.1'U.~a'VIlt.JffaYhJvfLLfl::it~tlffTllf'U. ~u1111Tl'J:: 'VI~m~ tI.J1'JJlYtu.l1'U.'VIlt.Jffm~1Ivf
"

'VI1a1'U.it~tlffl11~ urrrn~mutl~a'VIu11'JJlYtu.1'V11ml1~1'U.LL'Yl1n~iiLlra'VI11'JJlYtu.1a a n

(Demand for Laws and regulations)

:.J LL~U 1980 Tl tu.::m111n11nlnUn11fll LLV: .J"lil~ (Federal Trade Comm ission :

FTC) 1.~li'YlqlY5'Yl1.JLf'l1lY!f'I1ff~f,ya~fl (Information Econom ics Theory) LtI'U.'VI~n1'U.n11

nl'V1'U.~'VI ~mn tu.'Y11'U.n11TllU Tl 11 n111'JJ lYtu.l 1~tI'YlqlYni.Jn~111.~aim tl1.iil L~ a~u1111Tl, ~ "
~1 irn rnl s; Li"i 'U.Tll l 11 n n~n-rn a .Jfll n ~11 eJl.J"lJ a.Jn111'JJlYtu.l ff'U.fll ria 'U.O'fia1.~L~ tI~l tI fll n~11

"
eJl.Ji.J n ~11n'J:: LtI'U.Tlll11'J1.J in nit'U. Lita.J'Jlm::UU~fll~'J::fl.J1'YllYl:-JL'JJlYtu.l~ln'VI n ~u1111Tl

" "
(Ford et aI., 1990) 'Jln'YlqlY5i.Jn~11 ~u1111 Tl'J::iiml11LTl~aU LLTlfl.Jh1'U.flln~11eJl.J"lJa.J

1'JJlYtu.l~1.6J~lm1el~ ~'J 'U.L~ LL fl::ii 1::iuTlll 11 L Tl~ a ULLTl fl.Jh~ua tIn i l 1'U.l'JJ lYtu.l~~l irnn
"

~ ~'J'U.L~~l uusr Lfftlfl11i-;il tI~ua £J ria'U.~'J::i~ ff'U.hO'fia
"

L L~ n .J a ci l.J1.1 n ~1 11 'Jl n.Jl 'U.i,)'tI"lJa.J Calfee u a e Ringold (1988) oR.J1.~'Y11 n11i,)'£J
, ,

L1a.J "Consumer Skepticism and Advert ising Regulation : What Do the Polls Show?" LYla

~111'JTlll11~~ LV;'U.1'U.U1::L~'U.L~a.Jml11LTl~ aULLTlfl.Jh "lJ a.JU1::"lil"li'U.~ii~an111'JJlYtu.l

-;l1'U.l'U. 1,846 Tl'U. (Public Opinion Poll) 1'U.'lil.J1::'VIil.JU 1940 n.Ju 1987 IaueJl.J8.J"lla1lfl
"

l:-Jfln11i,)'tI'Jln The Roper Center for Public Opinion Research Arch ive 1'U.U1::L~'U.fllm1l

~ L~ tll"lla.Jnun111'JJlYtu.l al'tiL'li'U. n111uTIi.Jml11'J1.J"lJa.Jflln~11 eJl.J"lJa.Jl'JJlYtu.l , n111U1
" "

n.JU1::lt1"li'L!'Jlnflln~11 eJl.J"lJa.Jl'JJlYtu.l LLfl::ml11~a.Jn11m~1n11TllUTl1l n111'JJlYtu.l'Jln,
'Yl1.J 111Tl1 ;'i oR.J l:-Jfl n11i,)'tlL L~~ .J1iLV;'U.i l ml11~~LV; 'U."lJ a.Ju1 :: "lil"li'U.~ ii ~ a'U.lt1m £J"lJa .JTl tu.::..
m111n11rhnun11fllLLV:.J"lil~ (Federal Trade Comm ission - FTC) n1.6J1.~LtI'U.1.uacil.J~

m~ n11tu.Liil n11TllUTl1ln111'JJlYtu.l'J::ii~1'U.'liltlU1::"lil"li'U.1.6J1innws a nfll.J l~tll:-JL'JJlYtu.l, ""
(Market-perfecting) Lita .J'Jl n U1::"lil"li 'U.~ LtI'U.n ~1Iil a cil .J~1'U.1 'VI qjiiml 11 LV; 'U.il n1 1mU ~ 11

n111'JJlYtu.l1.6J1.~iil:-Jfl1~ ')~ aml11eln~a.J"lJ a.Jflln~11 eJl.J"lJa.J1'JJlY tu.l~ LtI 'U. a ci1 'U."lJtu.::J''U. Iau
" "

m,)'tl1.~aim tIL~1IL~1Iil 1'U.n11~~U1111Tl'J::1::uilflln~11 eJl.J1'U.l'JJlYtu.1LtI'U.Tlll11 'J1.J
" " ,
'VI1a1.6JJ''U. ~u1111Tl'J::iiml11 L~mT'U.1 'U.iqJ qJl tu.'Yl1 .Jn11~ fll ~ ~'U. ')1'U.~fll~mnnil

acil.J L'li'U. ~u1111m::L~ailflln~11 eJl.J"lJ a.J m'JJlY tu.l LtI'U.ml11'J1.Jn~aL~a~aLfftl.J"lJa.J ~
" " "

1'JJlYtu.l'J::Ln~ml11 L~a 11 Lfftl nl fll n~11eJl.J"lJ a.J l:-JL'JJ lYtu.1J''U.LtI'U.LYl'J 'VI1 a ~ niru nn tu.'VI it.J n" ., .,
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~ El cru1Ll1m::~m 1:lJ L;El1'U"hmh'J el1.JCil.Jn ~11 n~ m~El L'Il~,h'U, nT')"~~'J'U,1li1 rJUflflfl~~1:lJ LL~
~ ~ ,

n.J Elth.JL1nli11:lJ ~.J ~'Jfln11~mnn £J.J~U~ ElLtI~ wh cru1Ll1mil'U,1VI ru£J.J~m1:lJ~li1LV;'U,11
~ ~

n11mUfl:lJ n11LiJJ1Ylli1'J1 nY11.J'VIu1 rJ.J1WlJEl.JY11.J111fl1;i£J.J LU'U,~.J~~m1 :l.]';J1 LU'U,1'U,~.J au ~.J, ..
Obermill er uae Spangenberg (1998) nL'Il~m1:lJLV;'U,1'U,t11::L~'U,dL'li'U,n'U,11 'VI~n"lJEl.Jn11

mUfl:lJn11LiJJ1Ylli1~El~.J ~'lJaussnn~.J~ LL~ n~m1:lJ~li1LV;'U,~11 n1'V11n11cru1Ll1flL3.iL;El'lJn
,~ ~

:lJ fl,f'U, ')'lJauflLiJJ1Ylli1 n'J::~t11:: LrJ'Jflr~ El crU1L11mVi rJ.J L~ mXEl u
~ ~ ~

'J1 n.J1'U,1irJ'lJ El.J Calfee use Ringold (1994) L1El.J ''The 70% Majority: Enduring

Consumer Beliefs About Advertising " ~L'Ilrhn11~11'Jm1:lJ~li1LV;'U,'lJEl.Jtl1::'ll1'll'U,~~~El

n11LiJJ1Ylli1Lli1rJel1.J~.J'J1 n'lJEl:lJfl'lJ El.J~miJ'U,1irJ'Il1'U,m1:lJ~li1L~'U,~11i11rn:: L1LUElf (The
~

Roper Center for Public Opinion Research ) 1'U,'lil.J1:: 'VI 1 1 .JU 1973 n.J 1987 Lli1rJ~n~:lJCill,
El£h.JJ'.J~w;h'U,l'U, 1,846 fl'U, LLfl::L~n1Y111U11:lJf..Jfln111irJ1'U,El~li11'U,t11::L~'U,~1.J ') ~El L~El.J

m1:lJU1L~ElnEl'lJEl.JLiJJ1Ylli1 (Advertising Credibility), m1:lJL~m~rJlnuLiJJ1Ylli1 (Belief) uae

n11Ltt':lJtt'11hl'U,LiJJ1Ylli1 (Persuasion) ~.J1i'lJEl:lJfl1::'VI11.JU 1971 - 1989, t11::LrJ'll'l! 'lJEl.J
~

LiJJ1Ylli1 L~ mmrJu LtirJunUm1:lJ~ rJ1 rJ1:lJ1'U,n11'J.J h 1icrU1Ll1fl;fiEl~'U,fi1~L3.i~t11::LrJ'll'l! ~ a
~ ~

crU1Ll1flElci1.JLLl1'J1.J ~.J1i'lJEl:lJfl1::'VI11.JU 1974 - 1989, n11LiJJ1Ylli11'U,;i1'U,::~LU'U,LL'VI~.J
~ ~ ..
'lJEl:lJfl (Adverti sing as a Source of Information) 1i'lJEl:lJfll'U,'lil.JU 1930 - 1939, n111i'lJEl

~ ~

:lJfl'VI1Eln11Ltt':lJ'IX11h 1i'lJEl:lJfl1::'VI11.JU 1964 -1979 LLfl::m1:lJ'IlEl.Jn11:lJ1li11n11mUfl:lJn11
~ ~ ,
LiJJ1Ylli1'J1nY11.J111fl1;i ~.J1i'lJEl:lJfl1::'VI11.JU 1971 - 1987 f..Jfln111irJ~U11 U1:::lJ1lli~El.J1'U,.. ~

~1:lJ (70%) 'lJEl.J cru1Ll1fl~m1:lJ ~.J~rJ1'U,m1:lJ'J1.J'lJEl.JLiJJ1YlliT':h~n11n~11 Ln'U,'J1.J L~rJlnu
~

t11 ::LrJ'll'l!'lJEl.J ~'U,fi1 1 'U,'lJ rn::~~ rJ1 rJ1 :lJ~'J ::L3.i~li1 n.J'lJEl'llarJ'lJ El.J~'U,fi1 LLfl::crU1LI1 fl~ m1:lJ~li1
~ ~

LV;'U,11LiJJ1Ylli1Ltt':lJtt'11h li~U1Ll1fl;fiEl~'U,fi1~~lm'lJ1L3.i'llEl.J n11
~

Obermiller LLfl::fllli:: (2005) L'Ilrhn11~n1Y1 n .J~'YlTI~fl 'lJ El.Jm1:lJ Lfl~ElU LLflfl.Jh 'lJEl.J

cru1Ll1fl~Eln11li1ElU~'U,El.J~Eln11LiJJ1Ylli11muLLuu~1.J ') l'U,.J1'U,1irJ L~El.J "Ad Skepticism:
~ ~

The Consequences of Disbelief' Lli1 u1iii1irJLLUU'Ylli1fl El.J (Experiment) nUn~:lJCill El ci1.J~,
~El1rJ1::'VI11.J 26 n.J 53 U ,)1'U,1'U, 104 fl'U, Lli1rJli:lJ1li111li1m1:lJLfl~ElU LLflfl.Jh (SKEP) ~.J,
LU'U, 9 Items Likert-scale LYim.t1:lJ1'V11m1:lJ~:lJvr'U,1fnU:lJ1mlli1~~1:: L;.J~tl~m1:lJ,)1'U,1'U,

12 'lJEl ~.JL'IlLLlJ.JLU'U,f..Jflm::'Ylu1'U,'Il1'U,~1.J ') a'U,LCilLLn m1:lJ~rJ1rJ1:lJ1'U, n11'V1~m~rJ.Jn11

LiJJ1Ylli1 (Avoid ing Ads) , LL'U,lLtt':lJ1 'U,n111i'lJEl:lJfl'J1n LiJJ1Ylli1'V11El~El ~'U, ') ~L3.iL'IlnnmUfl:lJ
~ ~ ,

Lli1rJtt'nn11li1fl1li11'U,n11t11::nElun11Cilli1~'U,h , n111im1:lJ~'U,hl'U,LiJJ1Ylli1 (Attention to Ads),
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LL'U,lLU~1'U,n111i'JJamr;l1 nL~ a 'U,~ ,J1'U,n111h::naUn11i~~'U,h , n111i11.l LLUUn11LU~U1lh
'lJ 'lJ 'lJ

L~[Jn111i'JJa~fl1'U,L'JJHrn1 (Informative Appeal ) LLfl::n11i~~'U,h;fra ~'U,fl1 (Purchas ing
'lJ

Prompted by Ads ) ~fln11i,r[JY-l u-h ~U1Lml';)::Lfi~ Y-l tl~m1~n11Vi~n L~ [J,JL'JJHrn1 LLfl::i'U,
'lJ

'hM'U,Vi1'JJa~fl~'U,flT;)l nuVi ~,J'JJnus~'U, ') 11~n,J~U1Lml~ih::imn1~ LfI~ aULLflfl,Jh 1'U,
'lJ 'lJ 'lJ

L'JJHrn1~,J,,::ijm1~i,Jh~,,::;fra~'U,fl1,nnL'JJHrn1i,Jmhlfl~fl,J useuan
'lJ

~flm::'YlU~ij~ a~U1Ll1 f11'U,~1'U,~'U, ') ~a ~fl n11i,r[J~lm1n~11.lL~111::iU"lJa,J m1~ LfI~ au
'lJ ,

LLflfl,Jh~ij~a L'JJHrn1ijm1~im ..rwIfL'n,JflunUl1"''U, f1~~aL'JJHrn1 (Attad ) , m1~ "j,lL;ana"lJa,J

fi1n~11el1,J L'JJHrn1 LLfl::n111u1n,J8'YlnY-lfl"lJa,JL'JJHrn1 LL~ijm1~im·rWlfLi,J UlnnUn111U1
'lJ 'lJ

n,J'JJam1mYi"b L'JJHrn1 ~1'U,~fln11i,r[J 1'U,Li,JY-ltl~m1mf'U, Y-lU11m1~ LfI~ auLLflfl,Jh 1'U,

L'JJHrn1lb L1.l~n11fl~m1~imhLLfl::m1mt'U, h1'U,L'JJH rn1 (Reliance on Ads) (i,JLL~'U,mY-l~
'lJ

2.2)

LL~'U,mY-l~ 2.2 i;n 1.l~ fln1 1i,rm~a ,J "Ad Skept icism : The Consequences of Disbel ief' "lJa ,J,
Oberm iller, Spangenberg & Macl achlan (2005)

- I
Ad Attitudes II

- I II
Beliefs in Ad Claims

Ad Skepticism - .I IAd Influences
"I

- I Reliance on Ads I1

..J
run : Obermiller, C., Spangenberg, E. & Maclachlan, D. L. (2005). Ad Skepticism: The

Consequences of Disbel ief. Journal of Adverl ising , 34(3), 7-17.

"1mml~~ 'YltlH~ LLfl:: ,J1'U,i,r[J~L~n~11m..t,JVi~ ~'JJ1,J~'U, ii' 0,r[J~,JL~umalI",r[J

L~m~~"lnih,rm~~~ijaci1'U,LL~'U,mY-l~ 2.3 "lJa,J Obermiller use Spangenberg (1998) ~
'lJ

L~LfI[J L~'U,alI",r[J LLfl::~flm::'YlU~l,J ')"lJ a,Jm1mfl~au LLflfl,Jh 1'U,L'JJHrn1"lJa,J~u1Ll1f1 L1 L~ [J
'lJ

1I",r[J~m,r[JL~.yhn1111U11~L~~ L~m1ma n~11~1,J ') i,J~L~anm [JL1.l ria'U,ViU1ii' ~a
'lJ

1I",r[J~1'U,n11'JJ~ Lnfl1'Yll,J i,JfI~ (Socialization), 1I",r[J~1'U,m1~"j,lL;an a"lJ a,J LLVi~,J'JJa~fl
'lJ

(Source Credibility), 1I",rm~a,Jm1~"j,lL;ana"lJa,J~aL'JJHrn111.lLLuU~1,J ') (Type of
'lJ
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Advertising Media), U,;),)rJ~1'U.mlm~m~ rJ1nlJt'lJ Mnl.l h HJ'th1.tl (Beliefs toward

Advertising in General ) LL f'l::U ';) ,)rJi:ilil l11rJ ~ a U,;),)rJ~1'U.mlm~m~mnmnl:IJ.k\lh LL f'l ::LL1 \1•
,;) \Ih"lJa\llJ1~'Yl (Firm's Intention and Motive) LLf'l ::'U.an';)ln-d' m,)rJ[r\ll~LY;:IJ~1LLtl1~ dJ'U.
~ ~

~'lf'lm::'Yl lJ "lJ a \lmlmfl~ a lJ LL flf'l\lha n 3 U';),)rJ ~a ~f'l"lJa\lmlmfl~alJLLflf'l \lh1'U.t'lJMnl.l ~Yh

1iLnlil YH1~m1:IJm1'Vl~nL~rJ\I t'lJMnl.l (Ad Avoidance), ml:IJ~a \l m1mlil1m1mlJmJ•
(Demand for Laws and Regulations) LLf'l::~f'l "lJ a\lmlmfl~ a lJ LLflf'l\lh1'U.t'lJ Mnl.l~~ <iia

l1T'1'U.fl~ (Attitude), YH1~m1:IJ (Behavior) LLf'l::m1~\IYnt 'lJMnl.l (Reliance on Ads ) "lJa\l

~lJ1tll fl (~\1 LL i:ilil \I1'U.LL~'U.ll1 Y1 ~ 2.4)
~

(Nomological network for ad skepticism)

Antecedents Related Beliefs Consequences

Personality Tra its I Ad Appeals I
Cynicism r.Self Esteem Ad Skepticism

/ -, ..I IBrand Beliefs

~/
Ad Information

I~onsumption Experiences Att-Mktg +---+ Att-Adv Brand Altitudes
Processing -.Age

Education , IReliance on ads

I

Individual Factors Situation Factors

Knowledge I Expertise Product I Claim type

Motivation I Involvement

.y;m : Oberm iller, C. & Spangenberg, E. R. (1998). Development of a Scale to Assess

Consumer Skept icism toward Advert ising. Journal of Consumer Psychology, 7(2), 159­

186.
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LL~lUn'V'l~ 2.4 LLUU,'hi'l Eh'l LL~lfi.Jir1Ji£J~ijml~i~'~-"l.1rnUml~ L fl ~ au LLfli'l.Jh 1'\.l,16JJ~rnl

'lJEJ.Jcru11nfl (Antecedents & Consequences of Ad Skepticism)
"

Antecedents Skepticism Consequences

Demographic Factors :

Sex, Age, Education and ..........
SES

---+ Ad Avoidance
Self - Esteem ~

Marketplace Knowledge t.,
Type of Cla ims r--.

Demand for Laws
Social ization ~ Ad Skepticism r----. and Regulations

Sou rce Cred ibility ~
Type of Advertising

Media t-+

Beliefs toward Attitude,
Advertising in General r----.

---+ Behavior and

Firm's Intenti on Reliance on Ads
and Motive ---+
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't1A',"A~ 'I·un rJt1>1 fl11:lJht:lJ LarJ>I~Ln~,;)lnnT'H1m.j,f"lJ a>lUf1f1fHvl a~';)::~ au,n·j,a>l
'lJ ,

1uL:n>l"llaU'VI1aL~"llaU~al~Cl~>l1~~>I'VIit>lacil>1f1>1~ (Fishbein & Ajzen, 1975, as cited in,
Lutz , 1991) ~>ll1~Uf1~,;) :: LUU~>I~L~ al';)i>lLn~'VI1am1';)~aULi,;)1 n1l1rJuamL~,;)::L~aLi':h

rrU111lflLiw~ml1~uf1~;1um,;)1>1 ') LL ~irnn11~fll~al,;),;)::'YrnULi,;)lnnT'nn~VH1~m1:lJ
'lJ

~1>1 ') ~m:lJm"lJa>lrrU111lf1LL~fl::Uflflfl acilwliu n11~rrU111l flijl1~ufl~1wrn>lu1n~aml
'lJ ' 'lJ

~uf111~ml ~Uf11'V1it>l nal';)';) ::fl>l ~fl1irrU111lflijl"Hl~ nrsu1UL:n>lU1 n~ a~11~Uf11lfu ')Li
'lJ

L~11,;)::LUUn11i~~Uhofia~Uf11~ijml ~Uf11lfU')'VI1a n111i,hLLU::lt1uarn11U an~ aLU£]>1

n~mvl au~~ii. 'Yl nu 1~ rJVH1~ rrrsu~1>1 ')~ Ln~;1u,;)lnl1~Ufl~"lJ a>l rrU111lfli>l n~11';)::ijii~m>l
, 'lJ

Lu1uL:n>lU1 n'VI1a flU'VI1aU>I LUrJ acil>1 fl>l~ llU';)::ltlLU fln11Ln~ fl11:lJnn~1U~11~Uf11 (Brand
'lJ

loyalty ) 'VI1an11U111lfl~11~Uf11lfWlh ')acil>1~ tlLita>lL~lu~~~ uan';)l nii' 1~Cli>ln~11al,;), ,
'VImm1:lJLUt1>1~>I~LUU1~m1>1 ')~~lm1mruia>lLi acilwliu ~>lij;gi~, 1~Cl~>I"lJa>l'VI1tlLL~, ,
m::~>1 VH1~m1:lJ"lJ a>l :lJU'lY£J~ LL~~>I aaninLii1uL-nunu,

fl A' 't11\1'lHl\l 't1A',"A~ (Valence) ij,r>lii~m>lU1mLfl::flU~al~Cllfu ') l~rJl~Cli>l, ,
n~11';)::na1iLn~ LL1>1~>I~~ rru111lf11umrn~rru111lf1ijfl11:lJ1in1U'Yll>1~~~ al~Cllfu ') LL~1u

" '\J 'U " "

m>lniunu 1~Cli>ln~11nal';)';)::n a1iLn~ LL1>1~inL~rru111lfl;1uLi nl'V11nl11~Cllfu')LUU
, 'lJ ,

~>I~rru111lflijf111:lJ1in1Um>lflU
'lJ 'lJ

A11lJ'Yi,"1LL"WII f)\I't1A',"A~ (Intensity) LUU"lJU1~"lJa>l fl11:lJ1in~ rrU111lflij ~ a
'lJ 'lJ

1~Cl1~ ') L-nu 1ULL1>1'V11tlL1J11J1>1 ,r>lii'1::iUfl11:lJ'VIU1LLUU"lJ a>ll1~Uf1~~a~>I'VIit>l~>l1~"lJ a>l LL~, ,
scuflflfl al';)L~L'Yh nU,

_ .J d .... _.d (L.,,<o lQ I I

';)1 nn1111U11:lJ ra n~11m >l1"ll1 n11'YlmrJ1"lJ a>l nuL1 a>l 'Yl ~Ufl ~ WU11 ~1 irnn LLU>I

'Ylq'lY~"lJ a>l a>l rlU1::n aU"lJa >ll1~Ufl~LiLUU 2 'Ylq'lY~i1 rJnu ~ a 'Ylq'lY~11~Uf1~~U1::n aULU

i 1rJ 3 a>lrlU1::nau (The tripartite view of attitude) use 'Ylq'lY~11~Uf1~~ija>lrlU1::naU L~rJ1

(The unidimen sional view of attitude)



40

'Y1 rJ M-ij't1i'T"A &1ihJ')::nauh.ltol'HJ 3 fl\lAlh:: nau

(The tripartite view of attitude)

fl\lAlh::n flUtoll"Adll! A~Adll! LlIlL\I (Cognition) :B\I Ln~'Jl nnT':i~r-Yu'111l fliJ
"

m11U1 (Perception) LL~::iJm,)L1£.1'U.~\I~h\l 'J~Elci1Elulill :B\lr111,KLn~ml:l.l'iml:IJL,)lh
'U 'U 'U 'U

(Knowledge) 1'U.L~El\l~1'1'" 1~m.h'U.m::ul'U.m1m1L1£.1'U.1 2 ii ~t1 m1~r-Yu'111lm1£.1'U.1
) 'U 'U 'U

r-jlmh::~u m1cl~1'1"lJ t1'1 r-Yu'111l flLEl'l LL~:: m11U,)El :lJ ~ 'li l1~11~iJ ml:lJ L~ £.11,)t1'1'Jl nLL'VI ~'I
" "

<tll'1 'J 'J'U.rl11,Kr-Yu'111lfl Ln~WrnJ'U.lml :lJ1ml:lJL,)1hlil'l n ~11 'J 'U.n ~1 mU'U.ml:lJ L~t1 (Belief)
" "

~ t1~'I'VIl!\I~'I1~ (Attitude object) 11~'IJ''U. 'JiJ;mynL::t1 cil'1L1'V11t1iJmu.~:lJu~t1 cil'1L1 El'U.'J::'\.l.1•
Ltltim1Ln~l1f'1'U.fl~L~1'U.~~~" .

fl\lAlh::n flUtoll"fll')l!m (Affect) LU 'U. t1'1 fltl 1::nEl lJ'Y11'1liil 'U. t111:lJ cl (Emotions)

LL~::ml:lJ-mn (Feelings) "lJ t1'1 r-Yu111lfl~iJ~ t11~ f11~1~tl'Vll!'I :B'Ir-Yu'111lflLliiiJ m1t11::dhl~f1
'U 'U ,,'U ,

J''U.Ltl1wYif'l'Y11'1~LU'U.L.:n'lUln'VI1ElL.:n'l~U "ll'ElU'VI1ElhJ"ll't1U L'VIm::~:lJ'VI1ElL,jL'VIm::~:lJ l~£.I~

u'Ji£.I liil'U.ml :lJLLIil n~1'11::'VI11'1U fl fl~ (Individual differences) L,j1l 'J ::LU'U.1'U.L.:n'l"lJ El'l;n1Yrn::•
'Y11'1t11::"ll'lm (Demographic Factors) 'VI1ElL.:n\l~ lili'Y1 £.11 (Psychographic Factor ) 'J::LiJ'U.lill

nl'V1 'U.~1,Kr-Yu'111lfl ~11'1l1f'1'U.fl~ ~Elllil n~'I L~m n'U.Ltl1'U.Yif'l'Y11'1~ LLIiln~l'1 n'U.
" .
fl\lAth::nau toll"Yiq@I n')')l!'Vl1flrrrrnse...h (Conation) LU'U.r·w;Ynf~ Ln~;j'U.

erunn 'VI;'I'Jlnm1Ln~ t1'1fllh::n tl uJ"'I 2 lil'l~Lliin~11m,)1 '1lii'U. LL~1 :B'I1'U.t1'1fl1.h::ntlu

~~111 £.Id"'J::'VImml:lJL 1.I~'I LL'U.llU:lJ (Tendency) "lJ El 'l r-Yu'111lfl1'U.m1~ 'J :: L n ~YH1 ~m1 :lJ tl ci l '1. "
11il t1cil'1'V1l!'I1'U.t1'U.lfllil LL~:: m1Ln~Y-lrJ~m1:lJ~t1~'I1~~'I'VIl!'I;j'U.'J1'1 lill t1cilwn'U. mlmr'lh~

'J::6fiEl~'U.Tll (Purchase intention) 'VI1Elm1lil~~'\.Lh6fiEl~'U.fil (Purchase) "lJtI'Ir-Yu'111lfl
"

'U.t1mlnd" J"\1 3 t1'1fl1.l1::ntlUtlTil'J::iJ1::lilu (Degree) LL~ :: iJ a 'Y1 n-Y-l ~~L,jL'Yh n'U.b

m1~'J::ri a1,KLn~l1f'1'U.fl~'VIl!'I 'J LL~niJml:lJmlil'VI1'l11 El'l flU1::nEluJ"'I 3 1.I1::m1'J::iJml:lJ

~El~fl~El'lL1.I1'U.Yif'l'Y11 'IL~ £.11 n'U. L'Ii'U. L~Elr-Yu111lfliJml:IJL~El (Cognition) 11~11~'U.fil1~1il11
"

~'U.Tll'V1l!\1 iJflrn1.l1::l£.1"ll'l!LL~::~lm1f1~'J::1il t1U~'U.El'l~ Elml:lJmlil'VI1\ll'U.L~t1'11.11:: l£.1"ll''U.1i~t1 £.I•
~ r-Yu111lflliiEl'l m1Llii r-Yu'111l fln'J:: iJml :lJ~'U."ll' t1 U (Affect) 1'U.1il11 ~'U. Tll J''U. 'J :B'I n'J::'\.l.1L1.I ~
"" "

m16fiEl~'U.Tll (Conation) 1'U.~~~ Lu'U.lii'U.•
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LL~'Mnl'-l~ 2.5 LLUU ,)l fHh]'Yltl1Y~111'!'j,j,fl ~~UI::nau1.u~1EJ 3 a'lflu l ::nau

(The tripart ite view of attitude)

Attitude

Cognit i on Affect Conati on

.J
run: Lutz, R. J . (1991). The role of attitude theory in marketing. In H.H. Kassarjian &

lh
T. S. Robertson (Eds.), Perspective in consumer behav ior. 6 ed. Englewood Cliffs ,

NJ: Prentice Hall, p. 319.

flfJltlj"~"~&ifiii £1\1 ~U1::n £l1H~ £11

(The unidimensional view of attitude)

'Yl tl1Y~ UaTI1J1 EJl1111'!'j,j,fl~ ij a'l flul:: naU~ffl f1qj a ~LY; EJ 'Ia'l flul::n au L~ EJ1 ~'1 n~ a

a'lflu l:: n aU~1'j,j,m l:lJ -rnn~1amIUI::L ij'j,j,~f'l (Affect) Iau aTI1J1 EJl1 a"flUI ::naU ~l'j,j,ml :lJ
'II

L~a (Beliefs ) LU 'j,j,LY; EJ "i1 LLUI~'j,j,~1atr~~EJ (Antecedents) ~\.b1.u ~mIL ii <11 l1l'! 'j,j, fl ~ ~1'j,j,a'lfl
'lJ

ul::n a U~l'j,j,l'-ltl~n11:lJ (Conation) tf'j,j,nn:lJ a'l11LtI 'j,j,~ f'l;l'-lf~L ii<11;r'j,j,~;'1~lnmILii<11111'!'j,j,fl~
'II

LLff1 (Consequences)

LL~'j,j,ml'-l~ 2.6 LLUU'Yltl1Y~111'!'j,j,fl~~ija'lflul::na UL~ EJ1

(The unidimensional view of attitude )

Beliefs Att itude Intenti on Behavior
(Cogn itio n) (Affect) (Co nat ion) (Co nation)

.J
'Yl:lJ1 : Lutz, R. J. (1991 ). The role of attitude theory in marketing. In H.H. Kassarj ian &

th
T. S. Robertson (Eds.), Perspective in consu mer behav ior. 6 ed. Englewood Cliffs,

NJ: Prentice Hall, p. 320 .
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Assael (2004) L~ai'U1IJt1'I]Jll-;)IJ~n~~1~\n~nT'i~~'\.l.1r1flUfI~ilna~ 4 Ull-;)IJ
"

'VI;n f1a 'SYliVl~1l 1nma'Ufl11 (Family influences), 'SYliVl~1l1nn~mWau (Peer group•
influences), 'SYliVl~1l1n,rnus LL~::1.h::~'UnT'irnm\l"lJ asu fIf1~ Iii a~\ll~~\l'VI it\l (Informa tion

" .

1) i)'I1fiVHHn nA"HI1J Ai'l (Family influences) ma'Ufl11naL~ilLtlU'VIlillJ~alJ

~~~"lJ a\l;\lmJ:lJU'lY6LL~::iiLtlUll~L~:IJ~U~fflT1ru"lJ a\lnT'H1IJwii\l1ii1\l ')lU;\lfl:IJ nT'i,r~Ln ~l
, '\ " cv 'lI

Yl1\l;\lfl:IJ111 IJluma'Ufl111l::n'SYliVl~1ii ar1flUfI~ , mlm;a LL~::"i1.JLL'U'Um"i~lLiiu:ni~"lJa\l
"

L ~n~ll::L~'U1~LtlU~'1'VI illIii aL1.Jlua'\.l.1f1~ Lrta\l1l1nL?inll::nml:IJlnwn~n'Uma'Ufl11~~~ ~\l" ~ .
'Yh 1iL?inL;aW\lflli\l~au"lJ a\lWaLL~ LL~::ll ::Ln~m"iL~ IJULL'U'U (Imitation) Vltl~m"i:IJ"lJ a\lwa

LL~ "il:IJt1\l[J\lnLLltlhX:IJlUm"i~11\lr1flUfI~lii l\l ')~nml:IJfI~llJfI~\ln'U"lJa\lWaLL~~llJ unn

1l1nd m"ii\l~aU"lJa\lWaLL~~lIJin-m"ili"il\l1~LL~::m"i~\l1Yl'IY1U"i1.JLL'U'U1ii1\l ') iill ::n~~li
"

L~n~fl\lr1flUfI~ liia~\l"lJa\l'VI1aVltl~m"i:IJ1ii1 \l ')il~\l1~m"i1.Jli'U1i'VI1aL~m"i1.Jli'U1i 1lUll::lb

L1.Jtim"i~fl\l"i1.J LL'U 'Ulum"i~l Liiu:ni~L~aL~nL~'U1~LtlU~~1'VI illIii aL1.Jluaulf1~
'lI cu '\I ...

2) i) 'I1fi 'rH~ \I1 nmi 3JL.r; il " (Peer group influences) Ull-;)lJL~a\l'SYliVl~1l1nn~:IJ
• •

L~ aULL~::n~:IJ!ll\l 'S\lliil\l ')ll::L~m,rlmn'SYliVl~1ii aml:IJ~~"lJ a\lL~ n L~ m~n L~:lJfil1L,rltil IJ1U. " .
LVl"il::L~nlIJ1Ull::LtlulIJ~ L~ :IJ aan vi l \l 1l 1 nma'U fl11LL~ ::L~m,rlti;\l fl :IJ1'VI~ ') ~\l 'U "i"ir1~;jlU. " ..
lU~lUlii l \l ')"lJ a\l n~:IJ L~ aul!Uu'UL~illl:: Ltl U~\l~ ll ::'VI ~ a'VI ~ a:IJ1ilIJ1UnLLU1 ~~'VI1 afh iiIJ:IJ~• •
L1.J~ IJUi. 1.J 1l 1 n fh ii IJ :IJ ~\l L~:IJL~

Katz LL~ :: Lazarsfeld (1955, as cited in Assae l, 2004 ) L~ai1J1IJLlil n~:IJL~aU•
ll::n'SYliVl ~ Iii tll1'flUfi ~ LL~::Vltl~ nrsu m"ioita~UT11"lJ a\l ~'U111lfl innnil 'SYliVl~1l1n1iJJ'lYrn.l

"
LL~:: Kelman (1961 , as cited in Assael, 2004) i.~LLti\l1.J"i::LllYl"lJa\l'SYliVl~1l1nn~m~au~n•
lii a ~'U111l flLli\ld

"

(1) Informational influence 1~IJn~m~aUll::n'SYliVl~lUL;\lm"ili,ra:IJ~'li11~1"i. "
J \ldLrta\l1l1nil lIJ1UnUUlhX:IJ~ll ::T1U'VIlfll LLlt::ll.11l1n'UflfI~~LtlU~L~IJ1"ll1 ru (Expert)

'\ , 'lI lU

1~ lJLuVll::L~aum nnil fll LLU::ll.11l1nLL'VI ~\l,ra:IJ~~Ltlum"iT11a~1\l L"liU 1iJJ 'lYrn.l Lrta\l111nil
"

~'U111l flnml:IJ-mnilL~ aUll:: LtlULL'VI~\l,r a:IJ~~nml:IJlil L;anam nnil (Trustworthy) ~\l
"" "
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l'Hl~ n''J''HJ"lJ El\l nsu L~ ElUi\ln~11,
(2) Comparative influence Luua'YI]-Ylfl1UL:a\ln11Lm£JULfimJ :ft\l ~u1tJlm::ijn11

'II

Lm£JU Lfi £JUmlll LVJ ij ElULLfl::mlmh\l"lJ El\ll1"'UT1~LLfl::,hii£J1I1Un111111 Liiu-ni<i1"lJ El\l <i1ULEl\l

nun~lIUT1T1fl1El1J"ljl\1 L'liU n11Lm£JULfi£JUn111i<i111~ufil'1il\1')111£.I1un~lI L~ElU t<i1£J, , ,
~u1tJlT1';)::nn~\I<i1<i1 t<i1 £.I mi m ~ ElU~ijmll1~WnElU1U~\IL~£J1nuVJ1Elij"''''UTl~LLfl::1U LLUU1U
" "" " '\Jo _ .... _ ........ d.... . I I d .,J.....
n11<i11 LUW'1I'l<i1'Y1Tlfll£JTlfl\l nu (Similarity) LL<i1';)::YI £J1£J111<i1<i11El El nVJ1\1,;)lnn~lIL YlElU'YIlITl1

ii£JmLfl::1u LLUU1Un111111Liiu-ni<i1~L L<i1 n'lil\1VJ1EliJ<i1 LLrJ\lnU J\ldLrtEl\l,;)ln~u1tJlTlijmll1
'II 'II

.,J .... - ff'A .... 1 "" .... t
YI£J1 £J111'Y1,;):: £Jm::<i1U Jll Y1fln~rnVJ1 Elmlm"lJl ';) in £.11 nU<i1ULEl \l (Self-concept) <i1 £J';)::r-.Jn

'II

im·~"'ufnu nssn~ ElU~,;) ::1i n11~ltwmULLfl::'li1 £.I1Un11L~111~fl\1 5<i1 <i1 1 "lJ El\l<i1ULEl \l (Ego, ,
gratificat ion)

(3) Normat ive influen ce VJm£Jn\ln~lI L~Elu~ijiil'U1,;)l u n1 11i Tlrn VJ1 El1VJL'YI~'liEl, ,
~u1tJlT11~ :ft\llU1ULLuud ~m:an"lJEl\ln~lI~lLUU~,;)::~El\lUnu1i<i1UmmLUULLr-.JU LLfl::mll1
cu '\J " :.J

Tl1<i1VJ1\1VJ1El,hii£JlI"lJ El\l n~lIEl rh\l LTl1\1Tl1<i1 J\l dL~ElliLn<i1mll1~El<i1Tl~El\lnU111 £.I1un~lI, ,
(Conformity) t<i1£JYltl~m111'1il\1 ')"lJ El\l~m:an111£J 1un~1I';)::nmrU<i1111 El\l El rh\llnwn<i1

, 'II

Nature of Objectives Perceived Type of power Behavior

influence characteristics

of source

Informational Knowledge Credibility Expert Acceptance

Comparative Self- Similarity Referen t Identification

maintenance

and enrichment

Normative Reward Power Reward or Conformity

coercion

""'YIm : Material adapted from Burnkrant and Cous ineau , "Informational and Normative

Social Influence in Buyer Behavior," Journal of Consumer Research 2 (December

1975), p. 207. Reprinted with permission from The Univers ity of Chicago Press .
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.e., A l)...o ~ Q..<o • GJ I ~

3) e:J'YH)'YiGHl1mJe:J3Ji;'mi'i~lh~a1Jnl'ml>(?l':i"\I'l1e:J\l1J~~i'imJ~\1 L~~\I~"\1
~ .

~~ 1. 1 ", .J' ~ ~ "(Information and personal experience influences) eJYlll'YHl 'U.u1::L~'U.'\.Hn:IJT'H1eJlllJltl L~

111nmp~n m 1 L1 tlw i'"lJ eJ.J :IJ'U.'IY£J ~.JL~eJn-lJ l tlLI'l l U1 ::fllJ m1m1'U.eJ~ ~lI::ij~Yln-yj fl<ilm'Hl ~-
dJ 'U •

m1:IJ"lJ eJ.J ~lJ11ml1 'U.eJ'U.lfl~ l~tl~ til ~lJ1111fliju1::fllJm1m1'U.eJ~~~~tllJmlff'U.fll1~ml
'U 'U

ff'U.fll Vi ll.J 1111 :: fi.J~fl1i~lJ1111fl Ln~m1;feJ41 mh.J<il eJ LtteJ.JlI'U.'ltlLufim1~~lJ1111f1Ln~ml:IJ
'U 'U 'U

1I.J1n.nn~1'U.mlff'U.fll<1l.Jnthl (Brand Loyalty) 1'U.~fl~ LlJml'U. fil'U.~Yln-yjfl1l1nieJ:lJfl"ll11
• 'U

fll1~~lJ1111flL~1lJ:IJ111ijfil'U.~1f1ru l~muyjl ::1'U.mru.~~lJ1111flijml:IJL~eJii a1 'U.LLVi ~.Jiaus
\I QI \I \I

<1l.Jn ~11 ~.J 11 eJll1l1::'ltlLU fimWrcnJ'U.ll1Y'1'U.fl ~ <il eJ ~11ff'U.fll <ill.J ')L~L"li'U.L~ tJ1 tl'U.
'U

AA A __ ..t """,
4) e:J'Y1j)'Yii'i'illn~~i'in1l1'Yi'lle:J\I~~~i'i (Personality influences) eJYlllyjfl'U. aninu

1 1 lJfl~n111yj"lJ eJ.J~lJ1111m ::fi.J~fl<il eJl1Y'1'U.f1~"lJ eJ.J ~lJ1111fl1 'U.~.J<ill.J ')L~l~ tl~1.J L"li'U. ~~ij
, 'U \I \I

u fl~ n111yj rll l'i'1 1 11 eJl~lI ::ijml :IJ~WlieJlJ 1 'U.n'Yf1~lileJ.J ij m1LL "ll.J,]'U.Vi1eJU::Yl ::11.J m tl tl'U. use•
-=t .... ..t fS"oII:lI .J .::::lI .d..J I 0 1"" cv ~ ....

eJ ll1l1:::lJml:IJ~ eJ.J rm-ne eJUrnrurrmrurr: m LLyj.J Lyj eJYlll ::"lil urn ViU1::fllJ"litl"li'U.:: Li:J'U.~'U.,

Ylbl'IY5 L~eJ.JW1X1~"lJ eJ.Jl1'Y'1'U.fl~ (Functional Theory) LlileJn-m tln.J LL1.J~.Jh~rieJ1iLn~

l1Y'1'U.f1~"lJeJ.J ~lJ1111 fl ~.JlJ flfl fl 2 u flflfl~ iil1Y'1'U.f1~ L~ in tl'U.11 eJ11111::ij LL1.J1I.Jh~LL~ n<ill.J tl'U. 11
'U " , cu

L~ 1~ tll1Y'1'U.fl~lI::ijVi'\.t l~"lil tl ~lJ1111fl1 'U.m1u1::Lijw-Jml<il1.J ')1~tl111yj11:IJ use Katz (1960 ,
'U •

as cited in Assael , 2004) L~fl~UVi'\.t1~~f1qj"lJeJ.J't1Y'1'U.fl~J.J4 U1::m1 ~eJ

1) ~"1'~L~e:J1l1':i"LU'{d\llh~r[J'2I'", (Utilitarian function) Lu'U.1'U.L~eJ.J"lJeJ.JU1::1tl"liU

1 " 1 " .d.J' .... ~ ,.J' "~1 1 1 ~"d • 1 1 .. .d ""lifleJtl ~tlVi'U.1Yl'U."lJeJ.JYlY'l'U.fl~1I::"liltl"liLm::~lJ1 l1fl 'U.m1 Vi L~:IJ1"ll.J~flu1 :: tl"li'U.Yl~eJ.Jm1
'U

n ~11~ a u flfl fl cieJ:IJ LLfl~.J eJ eJ ru~ eJ1ViL1il1lJ ~flU1 ::ltl"liu~ fl.J~ fl~ LL<il1 'U."lJ m:: L~ tn tl'U.11 yj [J1 tl1:IJ
• 'U ,

~lI ::fl~ rrnn nfl.J1Yl'IYfl.J1i UeJtl~ fl~
'U ,

2) ~"1~L~e:J1l1':i"LLa~\Ie:Je:Jn'Y11\1~m~1 (Value-expressive function) L U'U.ViU1~•
~"liltlflf1.J111yj~n'IYnr (Consumer's self-image) LLfl ::,hUtl:IJ (Value systems) "lJeJ.J~lJ1111fl

'U

1~ mUyj1 ::eJci1.Jti.J1'U.ff'U.fll~~lJ1111f1ijml:IJL~ tllvr'U.fl.J (High-involvement product) L"li'U.
'U 'U

m 1,]lJ1tl tl'U.~11m LLyj.J 11 L~mU'U.m1LLfl~.J1 i m1'U.Ly; 'U.11 ~']lJij~1'U.::~4111tl Lu'U.lil'U.
'U 'U'"

3) ~"1~L~e:J1l1':i"tlniJe:J\I~dl3J~an1l1[J'" (Ego-defensive function) ~eJ ViUl ~
~

1'U.n1 1~1I ::UnUeJ.Jfll1:IJ~n111tl1'U. (Ego) "lJeJ.J~lJ1111f1111nfll1:IJ~ni~nn.JlflVi1eJn11tln
'lI cu 'U 'U
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fl mmr;n nrn EJUEln \ill athci 'liu m1L~anhil1~ EI Elm::rUn~u\ill~1mrl EJlU1UUln"lJEI,j,
~u1tllm.yj m~fl,jml1J~Uh LL~::L.yj Ellii,jfl1J EJ El1J1U d:Ju\ilu
'lJ

4) lntlfiL~~.r:1I1lJAdli1J~ (Knowledge function) LUUWlrl~lum1')lilm1flU
OJ

ml1J1~ LLUUElULL~::ml1J iu ft'mn n-nEl1J ~-nll ft'11-;J1Ulumn~~U1tllfll~1u1ULL~ ~::1mL~::
'lJ 'lJ

L.yj EI~,;)::L1EJWnTIm1 hr~~lil.nrn""~l,j ') :H,j~U1tllfl Ell';)HiTI~l,j ') lTI~l,j ') L'liU m1,)lil1ih-
'lJ 'lJ

\ilmJ El1J~ (Sorting), m1~::L~ EJ~1E1\illil-nEl1J~~lu~1~iJflll1Jfflf1rurr,jlu J',jii'fh.yj arilurm ~lil
'lJ 'lJ "

U11Jlrn-nEl1J~~,;)::~EI,j~lun11U1::1Jl~~~~EI,j~U1tllfl
'lJ 'lJ

lUYl!]Cl-ljYlIIIUfl~~iJEI,jT1U1::nElUL~EJl (The unidimensional view of attitude) tfu

1~iJm1LLEJnlilnCl-lml1Jim·rUlh::~11,jEl,jT1U1::nElU~1,j') LUU 2 1ULLUU~EI ml1Ji1JvTwtI
'lJ

1::~11,jEl,jT1U1::nElU~lUflllm~EI (Beliefs) LL~::EI,jT1U1::nElU~lUYlIIIUfl~ (Affect) flU ml1J

i1JvTWlh::~ll,jEI,jT1U1::n ElU~lUYlIIIUfl~ (Affect) LL~::EI,jT1U1::n ElU~lWYH1~m11J (Conation)
~..t

lil,jU

Cl.o' a.. ~. ~ C:V.cltt.

Adli1Ji'fiIJ'rf"ii'i:::Vldl\lAdli1JL~fJ(Beliefs) U~:::'Y1A"A<?1 (Affect)

iJ 2 Yl!]~lj~liElTIU1EJml1Ji1JvTwJh::~11,jml1JL~EI (Beliefs) LL~::Y1I11Ufl~ (Affect)

~ EI Yl!]Cl-lj m11nCl-lft'1J~~~ EI,j Heider (Heider's Balance Theory) LL~::Yl!]Cl-lj~rnft'1Ju'11~~l EJ

U1::m1~EI,j Fishbein (Fishbein's Multiattribute Theory)

1) 'Y1!]1j-fim'i-rmjoli'fiIJl9!~lIfJ\l Heider (Heider's Balance Theory)

dd" _ I . d a,... l.d
n !]Cl-!) UEl1i1Jl EJll '4fl fl ~ LLlil ~::flU,;)::y.j EJl EJl1JYl';)::1nCl-l ft'1J~ ~1::~11,jml1J L'lfEl

(Beliefs) LL~::ml1J-mn (Evaluations) Lft'1J EI L~ ElUflfl~wct,jiJml1J-mn1l Liililml1Jl~ft'1Jlil~
'\J If '\J If

1::~11,j 2 EI,jT1U1::nElU~,j n~ll:ffmL~l uflfl~tfun';)::y.jEJl EJl1JU1Uml1JL~mL~::ml1J-mnli
, 'lJ

iJml1Jft'1Jlil~~l EJ1TIllillTIwct,j Assael (2004) l~Lft'UEI\illEI cil,j1umrn~ EI,jil,jft'11y.j~ufil,
JCPenney L.yj EIhi1Um1E1TI1Jl EJYl!]Cl-ljii' ~ EI Li1E1,j';)ln1llWyrIllUfl~~u1tllfl~lUhqjtfu

JCPenney iJmy.j~n~rn~1~~~1muu~u ~,j111li JCPenney iJml1Jy.jEJlEJl1J~,;)::EJm::\ilu

1l1y.j~nCl-rn~EI,jil,j~lEJ1TIm11-J.l L~EI~l ~iEI Halston :H,jiJmy.j~nCl-rn~LUU1Jln1Uft'l EJlill~EI,j

flU~llum')l~ulEJmEJ1Uil,j ft'11y.j~ufil JCPenney LL~::~lEJ1TIm1\il,jn~11~,j111liLiilil

ml1Ji1JvTu1f~l~ft'1Jlil~:ffu (\il,jLL~umy.j~ 2.8 - 1) tlilEJ~m,j JCPenney LEI,jniJml1Jflllil,
~1,111 ~U1tll m::iJm1LLn'1~ ml1Jl~ ft'1Jlil ~\il,j n ~11~1I'Jn11U1U LU~ EJU1J 1J 1J EI,j'lil d:J uiJ

'lJ , ,
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'I'1~ '1,j,fl ~ Yi ~~ tl JCPeny ( lf1,JLL~UJl1W~ 2 .8 - 2) LL~1umlmtJU1l1,J,fu wlr:h rrtJ1111f1n;tJ
"

1nMl'1'1~UfI ~~\hj~~ii~tl JCPenney 1i\ "JiuL~hJ LL~:;U1tJ'I'1~UfI~~ii~ 1lL~tl rrlnitl Halston

1l 1 n Yl1,JtJ l n1u1uYl1 ,J~tJ J,Jd;iL~m~'11,JmllJ,nJ~~1iLn~;fiu (lf1,JLL~U111W~ 2.8 - 3 ),

LL ~U11 1W~ 2 .8 - 1 LLtJmh~tl ,J'YlC]M~n111nM1RlJ~~ (Illustration of Balance Theory)

Consumer Consumer Consumer

Halston + Penney Halston + Penney Halston + Penney

2.8 - 1 Imbalance when

Penney Carr ies Halston

2.8 - 2 Intended Balance 2.8 - 3 Actual Balance

..
'11 m: Assael , H. (2004) . Consumer behavior: A strategic approach. Houghton Mifflin,

London , p. 224.

utln1l1nd Lutz (1991) n1~LRUtl lJ lJ lJ tl ,J L~m~m~ E.n ntJ 'Yl C] Mn n111nM1 RlJ ~ ~ 'JJ tl ,J, :.u ,

Heider 1~ EJtl~tJl EJmllJ~m~'-wlh:;'VI-h,J n111tJ1'JJ tl,JtJflfI~ (P), ~,J~tJflfI~ii'l'1~UfI~~ tl~l EJ", ,
~ d &II d.Jd ..J 'V 'V d

(Attitude Object, Aa) LL~:;R,JtlU'VI1tltJflfI~tlWYllJmllJLnEJ1'JJtl,J~lEJ (Attitude Object, X) 'll,J,
wtJ -;hiiml in~tllJlEJ,J1:;w:h,J n111tJ1'JJ tl,JtJflfI~ (P) ntJ~,J~U'VI1tltJflfI~~ii'l'1~UfI~~1EJ" , ,
(Attitude Object, Aa) LL~1l :;LtJUl1~UfI~~1~1~UL:n,JtJln'VI1tl~tJL'Yh,fu 1~Rlm1tl~1l:;

U1:;LijU1~iltJ ln'VI1tl~tJ1U1:;lf1tJ1~ (LLtJU111W~ 2 .9)
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LL~U1l1W~ 2.9 LLUU-;)lr;Hl\lLL~~hl'Y1!l~~n1'rrmYl~:IJ~~'lHl\l Heider

o (The attitude)

(The person) P

X (A related object, person, attribute or

consequence)

rim: Lutz, R. J. (1991). The role of attribute theory in marketing. In H. H. Kassarjian &
th

T. S. Robertson (Eds .), Perspective in consumer behavior (4 ed.) . Englewood Cliffs , NJ:

Prentice Hall , p. 321.

Heider (1946 , as cited in Lutz, 1991) 1.~Eln-ulm~:IJL~:lJ1wY1!l~~i\ln~lT:h un

~i'ln n11~1 :IJTHl YI1Ul £.I'1'1"!Ufl~~El~\I1<i1~\ll'Irt\l1.~ t<i1tJtb LEllml:IJL~El:IJt£.l\l nU1::l'Il1 \I P-X

LL~ :: X-Aa :lJlflmnU {hVl1n11~~flm~1.~~fhL1JUUlnihJ::LL~<i1\111Uflfl~ll::~'I'1"!Ufl~~~~El~\1
'U 'U •

'!u (Aa) LL~nl~~f1m~1.~~fhLUU~Unll::LL~<i1\111 Uf1f1~ll::~'I'1"!Uf1~~hj~~El~\I'!U (Aa)
'U •

i l El cilwJiu 1Umrn~~u1tllf1~'I'1I'1Uf1~~~~mrttl L~UEl~UTil1ut'JJ~ml (P-X ~TilLuUUln)
'U 'U

LL~::~ttlL~UEl~uTiln~ml :IJ~El<i1f1iiiEl\l nu~uTil (X- Aa ~Til LUUUln) nll ::ff\l~~1i~U1tllf1~
'U 'U

11I'1Uf1~~~~El~UTil'!U') LitEl\l1l1n~~flm1::'V111\1 P-x nu X-A ~TilLUU1Jln l'I1mL~m::~\I1u
'U

mrn~~u1tllf1~11I'1Uf1~1uL:n\l~u~mf\l~uTil (X- Aa ~TilLUU~U) LL~::~ttlL~UEl~UTil1u
'U 'U

t 'JJ ~ml (P-X ~Til LUU~U) nll ::Yl l 1iLi'i<i1'1'1I'1Uf1~1uL:n\lUln~ El~uTil1.<i11U~~<i1 LitEl\l1l1n~~•
f1nn::l'I11\1 P-X nu X-A ~TilLuuuln ~\IEllll~1tJ1.~11 ~u1tllfl~ml:IJWtJ1tJ1:IJ~1l::1n~1
'U • 'U

~:IJ<i1 ~1::l'Il1\1ml:IJ~ <i1 LL~::ml :IJ-mn'lJ El\l <i1U1i~ml:IJ ~El<i1 f1 iiiEl\l nUEl cil\1 ~~1 L~:IJ aLL~ll::~
• 'U

L1Elu1.'lJLiJEl\l~U~LL<i1n~l\1nU i\lLL~U1l1W~ 2.10
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o o o o

+

x

+

x

+

x

+

x

Vim: Lutz, R. J. (1991). The role of attribute theory in marketing . In H. H. Kassarjian &
lh

T. S. Robertson (Eds.), Perspective in consumer behavior (4 ed.) . Englewood Cliffs , NJ:

Prentice Hall , p. 322.

LL~ ti~ acil~1-~ Yl tllY~ dn~"JJfl~a£J lil1~~1.~hnm<Hllbl1~Uf1 ~~Lnlilifu'hJlfim1fl

1.11:: LiJUluL;~mm rn1.~ LLfl::n1.~ilnm1rJl Lml::~f1rn~1Ju'1i"lJ fl~ ~ufil~mnniTV\ l!~ f1 rn, ,
~1Ju'1i1.~ ~~ ~ f11l1J-lJlil LL£1~ flUf11l1JLUW;)1~~ rrU1Ll1mi"1u1Vi ni~::~ m1ilil~Uhrffl~Ufil Llil £J

'II .,

1.11::LiJmnnVifll £J ')fl~T11.11::n flu<h:lJflU LLfl::~ufilthu1Vi qjn1.:U1.~~~rn~:lJu'1i~fflf1qjL ~ £J~

1.11::m1L~ £Jl ~~'Yh1Vil:Ufflm1rJltlYltllY~i~ncil11.ul,n~~1~lum~u5u'1i

2) 'Y1ll~ii~rn.tun:r~hHnm..J"i:::n1"i'm)\1 Fishbein (Fishbein 's Multiattribute

Theory)

YlrjlYndflTI1J1 £Jil rrU1Lll f1 LL~ fl::TlU~::~ m1fffl~11~Uf1~~ ~~ flf1 rn~:lJu'1i"lJ fl\! ~Ufil
~ 'II ,

"llUlilVi l!\! ')LLlil n~l~ flU1.u Llil £J~U Tl Tl sfll~~::~l1~Uf1~~~~ flf1 rn~:lJu'1iVi l!\! LL~nfll~~::~, ,
11~UTl~~1.:U~~flf1rn~:lJu'1ianU1::m1Vil!\! (Fishbein, 1963, as cited in Lutz, 1991),

Fishbein (1963 , as cited in Lutz, 1991) flTI1J1£Jil 11~Uf1~"lJfl\!Uf1f1flLnlil~lnm1,
L1£JU1i~~1\! ') l"f\!m~lil1~LLfl::Yll\! erfl1J ~ultl1.u~m1LnlilLUUf11l1JL~m~m flUTlrn~:lJu'1i us;
'11'11'

f1 rnU1::L£J"llU"lJ fl~lil1l ~Ufil Lli1 £J~l1~UTl~"lJ fl~ rrU1Ll1f1~ ~~ flml~ufil1lillil1l~ufilVi l!\! ')JU
, 'II

~:: LUUt:-Jfl1"11J"lJ fl~f11l1J L~ fl (Beliefs) LLfl::Tl rnrh (Value) "lJ fl~Vi fll £J ')Tl rn~1Ju'1i~ L~ £J"1"JJfl~ flU, ,
Assael (2004) 1.~LffUfli"1 acil~ L~ flflTI1J1£JYltllYnd' ~ a rrU1Ll1m::~f11l:lJ~U"llflUluTlrn

~ 'II ,

~1Ju'1i"lJ fl~Jl £J1U"1uuln~ifl Listerine ~~1ff"ll1~f1trl£J£J1LLfl::rhliuln-mn~lil~u LL~lu
'II

"lJrn::L~mflU rrU1Ll1TlnLiililf11l:lJ-mn1.:U"llflUJl£J1U"1uuln~i a Listerine LYl1l::rhliLVi~ an
'II 'II

Lnlilfllm11::mm~fl~ (i\!LLt:-JU111Yl~ 2.11 ) i~JU~~~::LV;u1.~ilL:lJLlilfl"lJfl\! Fishbein Ju ~::
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~ ~mYrn::~~nTi"lllfiL"ll[JrlU'l::'VI '".il\lflrn&nJlJ1i~T3 ')"1.Ia\llfi'l1~uTi1J'U')1~ (A Compensatory
•

Model) llfi[J~~lJ111lfl al'iJ,;)::~nl'l"lllfi L"ll[J-lla~a [J~1\1 ')~1 [J-lla~"1.I a \1"1.1 a\lm1~uTi1~\lnri11 ~\I
'U

.ffUlfi au1Unl'l~,;)1'lrn1,;):: L~:lJ~U,;)l n rm]i 1'1:: LLUU1unn ')1'1 rnfl:lJlJ1i"1.l a\llfi'll~UTi1riau ~\ld• •
lJ1\11'1 rnfl:lJlJ1i a1';)';)::1~1lJ 1'1:: LLUU ~fl\l 1W1I rn::~lJ1\1 f1rnfl:lJlJ1i a1';)';)::1~1lJ 1'1:: LLUU~~1nl1 ';)1n

• 'U.

J'U~\ltt11'1:: LLUU"1.I a\l'Yln ') 1'1 rnfl:lJlJ1i:lJ1 f11U1 rn'l1 WlU ~\I a1';)';)::fl'lU ~~ fllfi'l11 [Jl~11 ~lJ111lfl
'I III "" '\.l

~ LLm ht:lJ~';):::aalfi'l1~uTi1~~f1:: LLU U'l1:lJ~:lJ1 nnl1 (Lutz, 1991)
.J" <L..1o::ro I .. I ""'" .... .t. .d Q..,.o ~

LL~::ua n';)l nu 1'1 rnfl:lJlJlfi LLlfi ~::u'l:: rrrm a\llfi'll flUfl1UU a1';)';):::lJ'l::lfilJ"1.I a\l f111:lJLL"1.I\I•
LLn1\1"1.1 a\lfl11:lJL';a (Belief Strength) ~11l Lril rlU llfi [Jflrnfl:lJlJ1i1lfi~~'l::~lJ"1.Ia\l 1'111 :lJLL~\I LLn1\1•
"1.1 a\lm1:lJ L';a fl\l f1rnfl:lJlJ1iJ'un';)::~a'Ylliw~~ m1f'1UfI~ innen :lJ1U~1[J

'U •

..
LL~U1l1W'Yl 2.11 Fishbein's multiattribute model

Evaluation of

product attributes

1
Brand Beliefs

!
Overall brand

evaluations

!

Intention to buy

!

Behavior

,rU"ll amt1 [J1U1UU1 n Listerine LW'l1::11~U~'lfl"ll1~

~L'VI~ aU[J1 LL~::rh1iU1n-rnnfllfi';u LL~'Y111iL'VI~an
'U

..
'Yl:lJ1 : Assael, H. (2004) . Consumer behavior: A strategic approach. Houghton Mifflin,

London, p. 225 .
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a." Q.; ff I Q..<o A. ,CIt,

Adl3JG'f3J ...nUi':i~'Vidl\l'Y1i'1"~l(?1 (Affect) UGl~"'H'I(An':i':i3J (Conation)

1Un11iiin1Ylml:IJi:IJ~UtT1::V(:h\l'l1~Uf)~ (Affect) LLfl::'YH1~m1:IJ (Conation) lfu ii

'Ylbl1YD~L~rJl,ya\l LLfl ::l.~ttl:1J1an-UlrJ1u~U ~a 'Ylbl1YDn11m::rl11~rJ1i'Lv.~~fl"lJa\l Fishbein

(1967, 1975) (Fishbein's Theory of Reasoned Action)

'Y1 CJ1!f.ij nl':in':i~'t'h t~ UliL'Vi~ ~Gl

1U'Ylbl1YDU1l:: LlJUn1wiaua~1l1 n'Ylbl1Y:5~ rn~:lJu~v. fll rJU1:: n11"lJ a\l Fishbein

(Fishbein's Multiattribute Theory) hwan-1J1 rJl1 1Un11~1l::'Y11Ul rJl'lbl~ m1:IJ"lJ a\l ~u1111f)
'IJ

l.~a~l\1LL:I.1uclllfu ~1~\lLLfiLY1rJ\ln111~11~uf1~Ci1a~11~ufil (Attitude toward Object , Ao)

L'YhlfurJ\lI.:I.1LY1rJ\ll'la LLCi1~a\ll~'I1~uf1~Ci1an11m::'Y11 (Attitude toward Behavior , As)

U1::naUI.U~lrJ Assael (2004) I.~L~uaila~l\1~11~ufil Rolls-Royce L~aan-1J1rJ 'Ylbl1YD

n11m::'Y111~rJ 1i'Ll'I~~fl"lJ a\l Fishbein n~ll~ a n\lLL~11~U1111m::ii'l1~uf1~~~:IJ1n Ci1 a~11
, 'IJ

~Ufil Rolls-Royce LLCi11U"lJ rn::L~ rJ1 nu ~U1111f1nal1l1l::ii'l1~uf1 ~1U'111\1 fluCi1 an11:fia 1CWU<;)
'IJ

<n11~ufil Roll-Royce ~lm"liunu J\lUnLtta\l:lJ11l1n ~u1111m::1iml:IJ~lflrunu~fl ~1l::
'IJ v

jQ .J" .J" I .J 1.... D Q..oo IV ev • ~ ~ .. I
Ln~"lJU1l1nn11'lJa:lJ1nn11'Yl1l:: V.f1l1:IJ ~1f1 ru nu fln1Yrn::L~Uv.1af1 rueuuenn-nrre n11 "lJ a\l

v ,

<n11 ~Ufil ~\l1l1 nila~1\11U~U ~u1111f11.~1iml:IJ~lflrunu Ll'I<n ~fl L~a .nlm1cwu<;) Rolls-
'IJ v,

Royce ~LLl'l\l:lJ1n :IJ1 nnl1~1l::1iml:IJ~lfl'l! nu~rn~:lJu"i~u ')"lJ a\l1rlrJU<;) Rolls-Royce

uamlnU Fishbein (1967, 1975) nrJ\lI.~L~UaU1l,)m~:IJL~:IJ ~a U1l')rJ~lUa'Yln-l'lfl

1l1ni\lf1:IJ L"liU ml:IJm~v.l\l"lJa\lmaUf111 L~au LLfl::n~:lJa'Yln-l'lfl1ui\lf1:IJ dJU~U ~\l1l:: dJU,
U1111~ ;J1U"lJ a-ru f1f1 fl~f1 arJ mu f1:IJlI1~Uf1~v.1al'lbl ~m1:IJ"lJ a\l f1u1ui\l f):IJ (Subjective Norms,
~, ,

SN) LLfl::ii~fl'Y111i~u1111m ::1.:1.1 LL~~\ll'lbl~m1:IJ1J1\1 acil\1 aarun LL~111l::iil1~Uf1~ f1~Ci1 a
'IJ

l'lbl~m1:IJi\ln~11aciLLfhn<nl:IJ J\lU Fishbein (1967 , 1975) I.~LLtJ\lU1l,)rJ~ii~flCi1a m1'11~
'IJ

, I • I

~lU"lJa\ll.lf1f1fl ~a (1) ml:IJL:nm;\lU1111~~lUf1LfirJ1nUml:IJm~v.l\l"lJa\lf1Uau (Normative

beliefs about what others expect, bi) use (2) LL1\1~\lh1Un11u~u"i<num:IJ ml:IJL;a

i\ln~ll (Motivation to comply with normative beliefs, mi) ,hU'I1~uf1~Ci1a l'lbl~m1:IJ

(Attitude toward Behavior, As) lfu Fishbein (1967, 1975) ni.~an-1J1rJl1Ln~ mn 2 U1l,)rJ
I I I ,

L"liunu ~a (1) ml:IJL:naf1iiCi1a~flf1LnrJl,ya\lnUl'lbl~m1:IJ (Belief about consequences of
.. I ~ a d.J -- Go; 6"

engaging in the behavior, bi) use (2) n11lJ1::L:lJUml:IJL"lfamnrJlnu ~flfll'l1i (Evaluative

aspects of beliefs about consequences, ei)

(~\lLL~~\l1uLL~UI11l'l~ 2.12 )
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LL~'lUny.j~ 2.12 Ylrj~linT'i"m::'Y111~t11iLVi~~ fl"1Ja\l Ajzen use Fishbe in (1980)

(Schematic diagram of Ajzen and Fishbe in's Theory of reasoned action)

Belief about Evaluative Normative beliefs Motivation to

consequences of aspects of belief about what others comply with

engag ing in the about expect (bi) normative belief

behav ior (bi) consequence (ei) (mi)

I I I I
! !

Attitude toward the behavior (AB) W1 Subjective norm (SN) W2

I I
~

I Intention to perform the behavior (I) I
!

I Overt behav ior (B) I
.J
run : Lutz , R. J . (1991). The role of attribute theory in market ing. In H. H. Kassarj ian &

th
T. S. Robertson (Eds.), Perspective in consumer behavior (4 ed.). Englewood Cliffs , NJ:

Prentice Hall, p. 332.

aci l \11.1n ~1~ \I1U1,)t1fl f\l d Yl1 \1 ~,)t11. ~L~ an~n~l LUy.j l ::U'iJ,)t1 ~ 'Y1 11iLn ~ml~
"

Lfl~auLLflfl\lh1ul'JJ ~ru.l 3 ilrerrrs l.~LLri U'iJ,)t1~lu;n~ru.::Yl1\11.h::"1nm (Demographic

Factors), lh,)t1 ~lUml ~~uh1u<il1La\l (Self-Esteem) LLfl::U'iJ ')t1~lUml~1L~t11nU~fll~
"

(Marketplace Knowledge) ~1U~ fl"1J a\lmlmfl~aULLfl fl\lh 1ul'JJ~ru.1 Ju ~,)m~a n~'iJ ::
"

~n~lLuy.jl::m1Ln~y.jrj~m1~m1Y1~nL~t1\11'JJ~ru.l (Ad Avoidance) 1~t1~ ~~~~!lU1U\llU

1,)ml\1Ciia1.ud (LL~umy.j~ 2.13)
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L'fJ~1U~'o1..tLUrt.t.tU~l1M.~~,.tLUf1-YUlf1L'Lu..f't1.-tArt~rtLl~~L'lURrt.l't1.~~F~~,mG~~HtLl~:LH

L'lURrt.lL'fJ~1U~'o1..tLUrt.tW~l1M.~~'.tLUf1-YUlf1L'Lu..f't1.-tArt~rtLl~~~L~~f1-Yr.n~1krtLl~:9H

L'lURrt.lL'fJ~1U~'o1..tLUrt.tW~11M.~~1.tLUf1-YUlf1L'Lu..f't1.-tArt~rtLl~~L'G'l~'t1.~~~'t1.~rtLl~:gH

't1.UL'L~
'".

U~'1L'lURrt.lL'fJ~1U~'o1..tLUrusu~11M.~'t1.-YL'L~UsnsuLll.::.trtL'LU.::'lURU~~~~LJ1~f1F:t'H

n.
L'lURrt.l't1.~~~L'~~1mG~~HtLl~f111Ulf1L'Lu..f't1.-tArt~rtLW~~L~~f111W~1frtLl~:£H

L'lURrt.l't1.~~~L'~~,mG~~HtLl~f111Ulf1L'LU..f't1.-tArt~rtLl~~L'G1l~'t1.~~~'t1.~rtLl~:lH

't1.UL'L~U~"
'".n.

L'lURrt.l't1.~~~L'~~1mG~~HtLl~f1~::.t~'t1.11L'L~U~11WLll.::.trtL'Lu.::'lURU~~~~LJ1~f1.t:1:~H

19
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m1~m~lL~th' "mlmfl~ aU LL fl 'h,hlu.1 'lJ ~ru.l "1J th, rru11ml" dJl-l.m11im~-l
"

tJ1mru. (Quantitative research) 11i1£J1im11imLUU~1l\1 (Survey research method) LLUU

lli1flf-lL~m (One shot study) rhm1LnU"ljmJ'l\llnmi~<illacil-l11i1£J1iLLUU~aum~" ,
(Questionnaire) LL~l'l.l.1mlLml::~1l-l.~1l-l.~1-l 'J L~ a~l-na~1tJli11mL l-l.1'Y11-l"lJ a-ll<ilnlh::~-lf1, ,

Q'" d .. .. .... '1.,.1'
m1l\1£J 'll-l~11£J'l ::La£J<il<il-l<ila LlJl-l.

tJ1::"1ilmd:h~m£J1l-l.m1~n~lflf-ld ~a rrU11IlflLi"lf'l"1ilmL'l::~ru-l mu 20 - 49 U" ., ,
~-l ali£J aci1l-l.L"lJ<il m-l L'Yli"l ~~ll-l.m L~<il ~'lLlta-l\ll n rrU11llfln~ ~d~i"l tl~ rmu m1LiI <il1U~a

ClJ" "ClJ"
"1i~<il~1-l 'J 1l-l.1::~Ufi al-l.-nl-l ~-ln'"hrrU11Ilfln~~~l-l. 'J \llnm1ffl1l\1-naus m1LiI<il1u~a"1i~<il

cu CU" '\J

~1-l 'J "1Ja-lrru11Ilfl1l-l.L"lJ<ilm-lL'Yli"l~~1l-l.m hWU1M'Yl AC Neilsen ~lnli1 1l-l.U 2550 (<ill11-l" ,
~ 3.1 LL~<il-l<ill11-lm1LiI<il1U~a"1i~<il~1-l 'J"lJa-lrru11Ilflll-l.L"1J<ilm-lL'Yli"l~~1l-l.m) <il-l,rl-l.rr

", "
u11Ilfln~~d~-l ~1ame1l-l.m1LiI<il1u1'lJ~ru.l\11n~a~1-l 'J1l-l.tJ1mru.~ff-l n':hrrU11Ilfln~~

.. ClJ '\J ..

~l-l.'J LL'l::\llnmmru.1l-l.m1LiI<il1U~a~~-l<il-ln~ll ~-l~~'l1irrU11Ilfln~~d~mlm~m::~~
" ".

~\I::dJl-l.n ~ ~ Li:h~m £J"lJ a-llt'nm1<il'l11i1 LL'l:: m'lJ~ru.l~l £J L'lil-l.nl-l., "
\lln-naus ~n~~1l-l.~lml-l.tJ1::"1ilm"lJa-lf'll-l.rJ-na~'lm-lL'Yli"l~~ll-l.m (SMA Data

'U '\J '\J"

Center) ~'Yhm1ffl1l\1flf-l~lff<il ru. L~awil-l.l1fl~ i"l.f'I. 2549 1::Ul1 ~1l-l.ll-l.tJ1::"1ilm~~, ,
al£Ji-lLL~ 20 - 49 U1l-l.L"lJ<ilm-lL'Yli"l~~1l-l.m,rl-l. ~~ll-l.ll-l.J-l;l-l. 2,798,750 fll-l., ,

"lJl-l.1li1n~~<illacil-l~H1.l-l.m11i£Jflf-ld~~1l-l.ll-l.J-l;l-l. 400 fll-l. 1<il£J"lJl-l.l<il"lJa-ln~~, ,
<illacil-l<il-l n~lli.~1.11\11nm1Tlll-l.l rusn~~;nm1LLtJ1rrl-l.1l m::~11-l"lJl-l.l<il"lJ a-ln~~<ill acil-l,
nUml~fl'l1<ilLfl~al-l.~Lnmlnm1~~<illacil-l<ill~ff<il1"lJa-l Taro Yamane (1970, al-ln-l1l-l., "
lL;£J1 Ln<il~-l,.{, 2541) 1Ii1mll~l-l.<ilTilml~L~mrl-l.~1::<ilu95% ml~~<ili"l'll<ili.~Lnl-l. 5%,
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n

N

e

..
,11:)

.. .
,i\!>{,9I v,"Yi 1 : ri3J ~d mjl\l LLU 1JL%'YiI :: L~I ::~ \1 (Purposive sampling)•

L~~lii'\.t'ill n-na ~fl L~tJ1 7lU L"l.Ilil nTHJ nma.J"l.I a.J,hun ~.J Lna.JWlJl1 m.J L'YlW ~Y11'\.tm
'U •

ihenau liilm"l.llilnTaJnma.J~.J~'\.t50 L"l.Ilil LliiLLn L"l.IlillJl,l:fia L"l.Ilillil~lil L"l.IlilwnnL'Yl L"l.Ilil. ~

11"llL'Yli L"l.IlilU'Yl~l'\.t L"l.IlilW1::'\.tm L"l.Ilil1Ja~U11lJililWh!'J L"l.Ililff:JJvT'\.tlil,lff L"l.Ilil1J1.J1n L"l.Ilil
• 'U

1J1.Jn::iJ L"l.Ilill,l'Yla,lYlfll.J L"l.Ilil~::Wl'\.t~,l L"l.Ililn'\.tlJ1 L"l.Ililflfla,l~lml L"l.IlilYl'\.ta,l'ilan L"l.Ilil
'U •

flllilm::U,l L"l.IlilU1::Llf1 L"l.Ilil~l'\.tYlfll,l L"l.Ililf1'\.t'\.tl!'J1l L"l.Ilil~'\.tLLlil.J L"l.Ililil!'J"l.Ill,l L"l.Ilill~'\.tl

L"l.Ililflfla,lLlil!'J L"l.IlillJl,l'\.tl L"l.IlilW1::L"l.I'\.t,l L"l.Ilil~'Yl1 L"l.IlillJl.JflmLYlfl~ L"l.Ilil!'Jl'\.t '\.tIll L"l.IlillJl,l

d ~ ,d

~'\.tL'Yl!'J'\.t L"l.Ilil1J1,llJa'\.t L"l.Ilil'ila~'Yla.J L"l.I<il111Yl;P\prn:: L"l.Ilil't1,lfl1 L"l.Ililli'\.tl.p L"l.Ililflfla,l~l'\.t

L"l.Ilil1J1,lLLfl L"l.IlillJl.Jwilil L"l.Ilillil~,li'\.t L"l.Ilil1J1,lnamta!'J L"l.IlillJl,lnan1Y1qj L"l.Ilil111HL'il1ty

L"l.IlilYl'\.ta,l L L "l.I~ LLfl ::L"l.Ilil'Ylil~'\.tl

~'\.t~m.JL'YlW~Y11'\.tm~,lYl~lil 50 L"l.Ilild nnuilsnaruilu 2 ncill 12 ~'\.t~L"l.Ilillilll1
• 'U,

1m,l ~11,lm1vT~'\.t1Lna.J~nlY1'\.tlilL11'\.t~.JLna,l1l~m,lL'YlWlIYll'\.tm (U1lJU1,lflf.J~ 2 ) LliiLLn, ,
(~lun~.JLna.J m,l L'YlYl~Y11'\.tm . 2548),
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Totals 54060 50997 21079

100 % 100% 100%

132

100%

4835

100%

16101

100%

15838

100%

5893

100%

12-14

15-19

329

0.6%

630

325

0%

622

187

0%

411

3

2%

8

144

2%

273

206

1%

426

157

0%

349

111

1%

189

20-24

25-29 1144

2.1%

30-34 1225

2.3%

35-39 1067

2.0%

1%

820

1%

1103

2%

1187

2%

1048

2%

1%

502

2%

661

3%

615

2%

512

2%

6%

13

9%

13

9%

14

10%

o
0%

5%

297

6%

349

7%

284

5%

206

4%

2%

570

3%

773

4%

802

4%

672

4%

2%

531

3%

725

4%

770

4%

708

4%

3%

192

3%

272

4%

216

3%

175

2%

40-44

45-49

50-54

55-59

60-64

65-69

70+

894

1.7%

1.1%

441

0.8%

321

0.6%

202

0.4%

363

0.7%

870

1%

755

1%

603

1%

436

0%

309

0%

191

0%

342

0%

477

2%

357

1%

296

1%

186

0%

130

0%

94

0%

125

0%

o
0%

o
0%

o
0%

o
0%

o
0%

2

1%

o
0%

175

3%

143

2%

68

1%

39

0%

19

0%

6

0%

o
0%

586

3%

473

2%

380

2%

226

1%

128

0%

66

0%

66

0%

562

3%

474

2%

365

2%

235

1%

157

0%

101

0%

133

0%

126

2%

79

1%

44

0%

31

0%

9

0%

6

0%

10

0%

rhn : '1JEl:lJfl';Jln lJ1~'Yl AC Neilsen 1llnl11 (2550, 24 lfl-l.llf1:lJ)
'U

mi:lJii 1 ~El ~l-l.~~.JlR1:lJnl1"w~m1l-l.;m~rn::~ijml:lJ'VIl-l.lllli.l-l.R.J (Compact
• 'U

City) ihen EllJ~l rJ 1) l '11111 Ell-l.fn';l~El.J lnl m.Jfl11l-l.1n~l-l.'Yl'f 1'll-l.£Jnfll.JlJ1'V1l1"1"1"llnl1" Ull-l.
• • 'U

~1"n'J'vnrn"llrJm1"muYn:: llfl::ll'VI fl.J'YiEl.J l~rJll:n.Jlh::-W;l'llRl11fllfl::~fl1Jl~l-l.lf1"1":lJ 2) l'lllil

1'll-l.£Jnfll.Jlf1"n';J nl1"fil rrmfirrrs llfl::nl1"'YiEl.Jl~rJl1"::~lJllijmf1 3) l'lllilll'l1"'bI';jn';J1'VIJj
'\J , 'U""

ll'VI fl.J,]l.J.Jll-l. Ull-l.nl1"fillJ1nl1" llfl::~El UElli rJ'VI l-l.lllli.uin n 4) l'lllilll'l1"'bI';jn';J1'1'1 ~1:lJ ll3.htl
'U a

~

1" El.J 1"lJrrrm in rJlill'll El.Jl.J II'VIll-l.Ellil Rl'VInrsu
• 5)



• L'l1.~~11l1T.1°O~'l1.~rtlA.flI1l1T.1°6

...
IJL~111l~I1L1flrt8~11l1T.1oSlLkMI1lL~11l1T.1°L~n.!I'l1.MrtklI1l1T.1°9 ..~~

U~C'LI1I1l1T.1°9

rt~1a1.118~C'LI1I1l1T.1°17klU~1a1.11l1T.1oS F~

•n

W!I1l~11l1T.1°GlA.1LfUM11l1T.1°~

~11~1Lrt'l1.1!:UL~kll1!1LUI1~~1~11l1T.1

11l1T.1O~Lrt'l1.1!:rt1WIJll.tyLM~'l1.~'l1.lJ1~l1llT.mlA.11l~U8~111l~8~1UL~kll1!1LU~S!-t

(6ulldwesuropuaialdw!s)~Lt'l1m't'L~(H.~ltk:ZU."@~'tl.lt •I'o"t)I"'"""b

."

lLkMI1lL~11l1T.1::~11rtla1.1IJLkll1l1T.1C'8~m811l11l1T.1

~U~1a1.11l1T.1'l1.1T.1C'LI1I1l1T.1::'tU111}[JHL111l1T.1C'8lA.rt8~11l1T.1fu~~1f.tLlJI1l1T.1L'l1.C'LI1I1l1T.1C''l1.1T.1::1M

11l1T.1LlL'l1.'l1.LIJI1l1T.1rt~1a1.1'8~C'LI1I1l1T.11J11l1C'8~~11l1T.'C'LllT.lJl~I1lIT.'lA.1LfuMI1lIT.'SlA.1ll.L111lIT.1
.....

W!I1l~11l1T.1L'l1.~~11l1T.1U~C'LI1I1l1T.11lA.Lkl11l1T.1'l1.~rtlA.flI1l1T.1~n.!I'l1.~rt~I1lIT.'IJL~111l~I1L1flrt8~

• 11l1T.1~"~111l1T.1SG'l1.~C'~!!1~'l1.Lla1.rtMlA.1C'WC'8IT.rtUUIJll.tyLM~'l1.~'l1.lJ'I1l!~11l1T.1

...
~rt81T.11U'

""
1LU'l1.lJC'kl::1flUI1l~rtLI1lC'1I1lC'~(U617-OG)~L811~::WU.rt~~1181~::~11IJL~~1C'Lr8l~rt~U

...
C'~LlT-'::~~klLU81!!C'~P.L~1a1.'~'l1.LL1kl'tUr8C'L~L~l1Z.tUl"n!~1LU'l1.ur-WWLll.::1flrtLI1lC'111l

..... ~rtkl'tU~!!~~LJ1~11.t-'C'~'l1.ll.rtll.C'~1a1."C'81T.C'~m£l'l1.LL1kl'l1.~11l8~11l'l1.LC'U1tL~lA.ft~111LIa1.L8'l1.Lk
.... L~'l1.~MUklC'L~::~"L~1LU.ll'l1.~C'81T.C'i>~'l1.lJ'UL~C'8~'1~'l1.Lla1.rtMlA.1C'WC'81T.rt1WlJll.tyLM~

.....
'l1.~l1llT.mlJ111l!C'~G::~1'~~11l1T.1~~rt~U'l1.tC'Lr8l~rt~U8~1IJ!UlP.C't~IJ!~1LU'l1.t

'l1.~l''l1.C'll.1enu,C'8uC'~Ia1.11
.9--F"II

::~"IJ~L8~8lA.rtUUIa1.Lkll1l~rt1W111lHU111l1T.'(9rtUU1I1lHU'lA.'l1.M'l1.Lklt':lrtklt':lrt8~11l111MLLJkl """,F"F",.f',..

IJ~L8~8lA.::~"rtUU1I1lHU'I1lIT.'(9rtlr'tU11l~'l1.l1rtL'l1.klI1U81C'8rtmLll.'l1.ll.rt!l.IJ'l1.~I1lIT.'(v ,-'I)IF""="-"'..,,9

~rt8~11l11'MLlJkllJ~L8~8~::~'1rt1W1I1lHU'I1lIT.'(S~t'l1.8I1lU88'l1.~::I1l'l1.L~(auozuoursuerj)

C'8rt1C'8IT.lI1lIJLIJ1T.1LumC'8W~L8~8lA.11l1T.'(G8'l1.1a1.m8I1lU88'l1.l::I1l'l1.LI1lC'8rt1C'81T.ll1llJLIJ1T.1LU
J;7-.......,.If"'....""".....p...,.

11~C'811J~L8~8~11l1T.1(~IJl~118U::1fl::LMU'C'~Ia1.'1rtLI1lL'l1.~~M~'l1.~8~Z~1t~U

•n.
UI1l'l1.l::I1l'l1.LI1l1~'l1.Lla1.rtMlA.'C'WC'81T.1LUll.L11J'l1.~::m1rtUu

~".. bn..n.."'"'
lJll.tyLM~~1.!I.ll'l1.~rt~Lnre~.ll'l1.~I1~C'8WLrt'l1.'rl"L'l1.la1.rJ~L8r8~::~"[tIa1.t'l1.LC'C'L~1LU~~~H1~1

11l1T.1(9rtU.!I'l1.~~fl~~::~'1}l1lklL~~::1flC'&1W~'C'8!AC'~Ia1.1'::~"rt~'C'i>'l1.ll.rt!l.I1l~~~~C'~1a1.'1

99



57

... .
ll",o!el"fl 3 : ri3J~"HHh"LLU1Jfh\lmtol~"HHh" (Quota sampling)•

,nnn~:lJi"H)ci1\1J\I'\'UJ~ 400 fl'\.l, n1~'\.l,~liLnu,ra:lJ,r;nnn~:lJi1aci1\1LL~fl::L'lJ ~i1, ~ .
LL'Yl'\.t1'\.l,th:lJ1rn~L 'Yh ')1l'\.l, L'lJ(j]fl:: 40 fl'\.l, 1~tlLLu\ln~:lJi1 aci1\1~dJ'\.l,LYHII'1f1 tlLLfl::~ru\l aamu'\.l,, '"

n~:lJfl:: 20 fl'\.l,~a 1 L'lJ(j],

... .
ll"<?Iemii 4 : ri3J~d elUI"LLU U<?II3J a::<?Idn (Convenience sampling)•

.ff'\.l,~~111[J 1minT'iLnu,ra:lJfl1~[J~:lJi1aci1\1LLuu(j]1:lJ~::~1n n~11~a L~WYn\li.1J, ~ ,
L nu,ra:lJflm:lJ~rn'\.l,~~l\1 ')~m(j]iT;)::YlUn~:lJi1aci1\1 LLfl::aci1'\.l, 12 L'lJ(j]~n1~'\.l,~:ff'\.l,1'\.l,.ff'\.l,

~ . ~

(j]a'\.l,~ 2 L~mnu,ra:lJfl,nn~rn'\.l,~m~lJ''\.l, ;)'\.l,mU11:lJLU'\.l,n~:lJi1aci1\1J\I~'\.l, 400 fl'\.l,
~ .

f1ld l3J a!" L-;JL"~d Lei" (Self-esteem)

\l1'\.l,1,r[J~Wd' 1(j]~fl1::ium1:lJ~'\.l,h1'\.l,i1La\l'lJa\l~u111lfl
~

1111 [J1(j]~flm1:lJ~'\.l,h 1'\.l,i1 La \I 'lJ a\l~U111lfl1'\.l,imj-rn::~i1 ~u111lfl~m1:lJ~'\.l,h1'\.l,
~ ~

i1La\ll'\.l,1::iu:lJ1nlta[JLY1 [J \l1(j]

~ .d Q..o

f1l dl 3J ~ LmnnU (.9I iill tvl (Marketplace Knowledge)

\I1'\.l,i,r[J~'\.l,d' 1~~fl1::~um1:lJ1L~[J11lU(j]fl1~'lJa\l~u111lfl
~ ~

1(j] [J1(j] ~fl m1 :lJ1L~m llU(j] fl1111'lJ a\l~U111lfl1'\.l,inlYrn::~i1 ~U111lfl~m1 :lJ1L~ [J1 llU
'" '\J ,. '\J

(j]fl 11111m::iu:lJ1 nltatILY1[J\l1111

f1ldl3JLf1la au u a iil"L-;JL"T'1J1Hltl (Ad Skeptic ism)

\l1'\.l,i,r[J~'\.l,d' 1111 ~fl1::~um1:lJLfl~ aULLflfl\lh 1'\.l,1'lJlYrn1'lJ a\l~u11ml
~

1~[J1111~flm1:lJLfl~ auLLflfl\lh 1'\.l,1'lJlYrn1'lJa\l ~u111lfl1 '\.l,inlYrn::~i1 ~u111lfl~
~ ~

m1:lJLfl~ auLLfl fl\lh 1'\.l,1'lJ lYrn11'\.l,1::iU:lJ1nlta tIL Y1 [J\l1111

ftll~n":i":i3JnT'i\llam~~" T'1J1Hltl (Ad Avoidance)

\I 1 '\.l,i ,r[J~'\.l,d' 1(j]1::ium1Ln~Yltl~m1:lJm1~~m~[J\l1'lJlYrn1

1(j] [J1111~flYltl~ m1:lJ m1~~n L~[J\l1'lJlYrn11 '\.l,inlYrn::~i1 ~U111lfl~Yltl~m1 :lJ m1
~

~~m~[J \l1'lJlYrn 11'\.l,1 ::~U~:lJ1nlta tIL Y1 [J\l1111
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un tl\ll'J1'U.t'lJMntl LLlIl n 'lil\l tl'U.

~'Hltl 'iaG'l'i :: - ;nMnt::'Y1l\l l..h::"15l rrrn a\l r-ru"1tTlfl
'lJ

h l'U.t'lJMntl

~dutl'iaG'l'i:: ­

~dUtl'i(A'UJ

ml~Jt'U.h1'U.~lLa\l "lJ a\l r-ru"1tTlfl
'lJ

mlmfl~ au LLfltl\lh 1'U.t'lJMntl

mlmfl~au LLfltl\lh 1'U.t'lJMntl

~dutl'iaG'l'i:: ml~1L~ rn tlUlIltl l lll"lJ a\l r-rU"1tTlfl
'lJ 'lJ

G'l3J3J &! ;)1,",Jf)fi 4 r-ru"1tTlfl~ii;nMnt::'Y1l\l1..h::"15l n1LLlIln'lil\l tl'U.iii"l C]~ n11~ rrrs
... 'lJ

VI~m~tI\It'lJMntlLLlIln'lil\ltl'U.

~dutl'iaG'l'i::

~dUtl'i(Al3J

;nMnt::'Y1l\llh::"15ln1"lJa\lr-ru"1tTl fl
'lJ

i"I C]~ n11~ nl1V1~ m~ rJ\It'lJMntl

G'l3J3J&!;)l,",Jf)fi 5 ml~Jt'U.h l'U.~l La\l"lJa\lr-ru"1tTlfliiml~ff~~'U.i'Y1l\lUlntlU
... 'lJ

i"IC]~n11~nl1V1~m~tI\I t'lJMntl

~dutl'iaG'l'i :: ml~Jt'U.h 1'U.~lLa \l"lJ a\lr-ru"1tTlfl
'lJ

G'l3J3J&!;)1,",Jf)fi 6 ml~1L~ til tlUlll tl l lll"lJ a\l r-rU"1tTlfl iiml~ ff~~'U.i'Y1l \l Ul n tlU
M ~ ~

i"IC]~n11~nl1V1~m~tI\It'lJMntl

~dUt1 'iaG'l 'i :: ml~1L~til tlUlIl tlllll"lJ a\l r-ru"1tTl fl
'lJ 'lJ
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l'Hl~ m111nT'rV\~m~ rJ \It'JJ1Ylli1

~dmh5a';i~ m1mfl~ tlULLfl~\1hi1tl.t'JJ1Ylli1'1J tI\I~U~tl1fl
'IJ

~dmhlPl,3J l'Hl~m111n11'V1 ~ m~rJ\It 'JJ1Ylli1

n11 LnU 11U11 11 '1Jtl lI ~1tl.n11i,)'rJfl~\IifliLLuua-tlurnli (Questionnaire) ~ a ti n LLUU
'IJ

f11 rmJt<ilrJn11~tl.fl'h'J1n'VIU\lfftlLL~::Ltlna-11~1\1 ') ~\1 LLUU a-tlUrnmrtl.l.h::n tlU~l rJf11rn 1.1

LLUUU ~1rJ D <iI (Close-ended question) If\l'VI1.l<il t<ilrJ';) ::LLu\ltltlmiltl. 5 ffltl.~\Iif

G'fd"ri 2 f11rnm~£J1nUm11.1~tl.hllwill L tI \I '1J tI\I~u~tl1fl
'IJ

f11rn1.l~1iLiltl.m<il11<i1LLU U Rating Scale l tl.ff l tl.Uij i n1Yrn:: Lil tl.'1Jtlm 1 1.1

(Statement) li~u1tl1 fl<il tlUm11.1~<ilL~tl. t<ilrJm ,)'rJ L~ tlnf11rn1.l~Liltl.mml<i1m ,;)1n\l1tl.i,)'rJ
'IJ 'IJ

'1JtI\I Rosenberg (1965) L~tllilm::~um11.1~tl.hlltl.~lL tI" '1J tI\I ~u1tl1 fl ~\I1imml<i1LLUU
'IJ

4-Po inted Likert Scale mu1'u1iLiltl.mml<i1 5 1::~U t<ilrJm<il11<i1 ~\In~11ijfi1m1m~tI~tl.

(Reliability) LYhnu 0 .78

f11 rn 1.l1tl.\I1tl.i ,)'rJ '1J tI\I Rosenberg (1965) rn1.l 'h fllliL~tl.~lrJ'VI1t1i.1J11,
(1) "t <il rJJl i.U LLGll ~tl.-mnwtlhl1tl.~lLtI\I (On the whole , I am satisfied with

'IJ

myself.)"

(2) "l tl.U1\1 fl~\1 ~tl.~<il l 1~tl.i.1Jfi tl rJ ij ~ Lyhi.wj (At times , I think I am no good at

all.)"
_ 'I.od I _ ~ .:=l ,,",,- .d ~

(3) "u tl.1a-n1 1u tl.LtI\l n 1.l fl llia-1.IU <iI 'Yl <il m n m rJ (I feel that I have a number of
'IJ ,

good qualities.)"

(4) "~tl. a-1m1 f:l ~ ,;) :: Yh~\I ~1 \1 ')i.~L"litl.L~ £J1 n1J~tl. (I am able to do things as
'IJ

well as most other people .)"

(5) "~tl.-mnl1~tl.i. 1J fi tl rJ l1 ijhlltl.~l L tI \I (I feel I do not have much to be proud
'IJ 'IJ

of.)"
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(7) "U'\.l.fffnllU'\.uthUJ fl fl fl~ ijmu.,h mhnrmJii1w'j::ilJ~L'YhnlJrr5'\.l. (I feel that
'\J " '\I

I'm a perso n of worth , at least on an equal plane with others .)"

(8) "U'\.l.mn n~";)::ijmlmmd~1'\.l.il L a \l1i:lJl n nllif (I wish I could have more

respect for myself.)"

(9) "t~£J~li.U U'\.l.ijLmlhr3J~";)::fffnllil La\lLtJ'\.l.f1'\.l.~~mVlfll (All in all, I am
'II

inclined to feel that I am a failure.)"
G,.; ,c:::iI <v """,..JId '_

(10) "u'\.l. 3J 'Yl f'l '\.l. f1 ~ 'Yl ~ ~ amLa \l (I take a positive attitude toward myself.)"

t~£J";)::li1a\lijnldnilJfI::Lm'\.l.rllrn3J1Wlra (2), (5), (6), (8) LL fl:: (9) i.u1Wn f'lm\l~d\l

n'\.l.,rl Wl1J'lra~w) ~ a L~ '\.l. 1i11£J acil\lri \l L'Yh nlJ 1 f1 ::Lm'\.l. LL fl:: i.~ L~ '\.l.~l £Ja ci l\lri \l L'YhnlJ 5

f1::Lm'\.l.

ledge)

1 . .J'... .... :' 1 '"
Rating Scale '\.l. ~l '\.l.'\.l.3Jfln~m::LlJWlJaml3J

(Statement) 1itrlJ1tllfl~alJml 3J~ ~L~ '\.l. t~£Jmi£JL~anrllrn3J~ LtJ'\.l.:IJlml~:IJl ";) l n \l l '\.l.
'II 'II

li£J'lJa\l Mangleburg use Bristol (1998) Lyj aH1'\.l.nldl~d::ilJml 3J1L~ £J1 nlJ ~ fll ~'lJ a \l tr
'II 'II

lJ1tllfl (Marketplace Knowledge ) ~\1 LtJ'\.l.:IJl~dl~LLlJlJ 7-Pointed Likert scale :IJlU1lJ1i
LtJ'\.l.:IJl~dl~ 5 d::ilJ t~ £J:IJlml~i\ln~llijfilml 3J L; a~'\.l. (Reliability) L'YhnlJ 0.65

rllrn3J1'\.l.\Il'\.l.li£J'lJa\l Mangleburg LLfl:: Bristo l (1998) rruri'i f1mL~'\.l.1i11£JVl1a i.~•

(1) "U'\.l. LtJ '\.l. trlJ1tllfl~ijmlmalJ1L~ £J1 nlJ ~'\.l. ril U d:: Lll 'Yl<ii l \l ') (I am a
'II 'II

knowledgeable.)"

(2) "U'\.l.'Yl dl lJ Ci \lmlmL~ n <ii l \l d:: Vl ll \l 1l '\.l. ril LL <ii fl :: U d:: Lll 'Yl (I know a lot about

different types of stores. )"

(3) "ria'\.l.~U'\.l.";)::i~~'\.l.h;fia~'\.l.ril1~ ')U'\.l.~n";)::1dlm~LVI:IJl:: ~m~lVl1lJ~'\.l.riltf'\.l. ')
'II

LtJ'\.l.acil\l~ (I am usually well-informed about what is a reasonable price to pay for

something. )"

ri'J"rl 4 rll rn3JL~£Jl nlJml3JLfI~ alJLLflfl\lh 1'\.l.t'.IJ~ml'lJ a\ltrlJ1tllfl
'II

rllrn3J~1iLtJ '\.l.:IJlml~LL lJ lJ Rating Scale l'\.l.~l'\.l.ifij in~m:: L tJ'\.l.,raml 3J

(Statement) 1i trlJ1t ll f1 ~ au ml3J~ ~L~ '\.l. t~ £J mi£JL~ a nrll rn3J~LtJ '\.l.:IJl~dl~:IJl";)l n\ll'\.l.
'II 'II

li£J'lJa\l Obermiller LLfl:: Spangenberg (2000) Lyja1il~d::ilJmlmfl~alJLLflfl\lh1'\.l.t'.IJ~ml
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"1Je:h'l~lJ1tl1l'1 :B~dJ'\.un<ll"Jl~LLlJlJ 5-Pointed Likert scale Lvi1l111l"J::ilJwn:IJLI'I~1llJLLl'lfl~hb
'U

t<JJHru,1"1J1l~~lJ1tl1l'1 tlllrJ:IJ1<ll"Jl~i~n~11iiTilml:IJL;mt'U. (Reliability) LyhnlJ 0.81
'U

f11m:IJ1'U.~1'U.lirJ"1J1l~ Obermiller usr Spangenberg (2000) m:IJ11 I'lru,L~'U.lillrJ•
Vl11l'l~11

(1) ",r'U.~l:1J1"Jb)~~Wl,]1l ~fl~ dJ'U.ml:IJ'J1~1'U.t<JJHru,l ffl'U.1VI qj'llil (We can depend

on getting the truth in most Ad)"

(2) "l<llm.h::~~I'1"1J1l~ t<JJHru,1~1lm"J1i']1l:IJflLLri~lJ1tl1l'1 (Ad's aim is to inform the
• 'U 'U

consumer)

(3) ",r'U. L; 1l11t<JJHru,11i']1l:IJfl'li11~1"J (I believe Ad is informative.)"
'U

(4) "t <ll rJ~l'lU LL~l t<JJHru,lW<llmlm1~ (Ad is generally truthful.)"
'U

(5) "t <JJ Hru,l dJ'U.LLVI ~~,]1l:IJ flL~ rJl nlJ 1'1 ru,mw LLfl::U"J::~Y1imw"1J 1l~ ~mll~~l :IJ1"Jb)
'U •

'lil1~h'l~ (Ad is a reliabl e source of information about the qual ity and performance of

products.)"

(6) "t <JJ Hru,l lJ 1l nml :IJ 'J1~ (Ad is truth well told.)"

(7) "tlllrJ~l 'lu LL~l t<JJHru,l LL~lIl~1iL~'U.ii~mw~LLl1'J1~L~ rJlnlJ~'U.f11~Ul L~'U.1l (In

general, Ad presents a true picture of the product being . . . (advertised) .)"

(8) ",rwrnnl1,r'U.'llil1lJ,]1l:IJfl~LL~'U.rJ1V1i~'Jln'llillll t<JJHru,l (I feel I've been
'U 'U 'U

accurately informed after viewin g most advertisement.)"

(9) "t<JJ Hru,l ffl 'U.1V1 nJ1i,]1l :IJ fl ~ ,)l LU 'U. LL ri ~lJ1tl1 l'1 (Most Ad provides consumers
~ 'U 'U

with essential information.)"

f11m:IJ~1iLU'U.:IJ1mll1lLLlJlJ Rating Scale 1'U.ffl'U.diiinHru,:: LU'U.,]1lml:IJ

(Statement) 1i~lJ1tl1l'1<ll1llJml:IJ~1Il L~'U. t<ll rJ mirJ L~ 1lnf11 m:IJ~Lu'U.:IJ1ml~:IJ1'Jln~l'U.lirJ
'U 'U

"1J1l~ Speck LLfl:: Elliott (1997) Lvi1l1ill1lwtl~m"J:lJm"JVI~m~rJ~t<JJHru,11'U.~1lU"J::Ll1Y1'lil~ ')

:B~1i:lJ1mll1lLLlJlJ 7-Pointed scale :IJ1U1lJ1iLu'U.:IJ1<ll"Jll1l 5 "J::~lJ

t<ll rJ m:IJ11 m:lJ1ru,ml:IJ~"1J 1l~ m"JLnlllWtl~m"J:lJm"JVI~n L~ rJ~t<JJHru,11'U.~1lU"J:: Ll1Y1

'lil~ ') "1J 1l~Yil'U. ~ a

1'U.~1lt Y1"J11~t!

(1) " ,r'U. LU ~ rJw1i 1l ~ ~m ii.tY1 "J'Y1~t!~ '1f :IJ 1l rJ "J::Vll1~~i1t<JJHru,1 (Switch TV channel
'U

during commercials)"
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(2) "u~,yl~-ntl\l ~rnin'Yl111f'1u~iH'JJ ~rnl'lill~1::'rol1\lnl1'rol-ntl\lfHnut 'Yl111f'1U

L~t111J"1rml[Jnl1 (Skip past TV channels that are in commercial)"

(3) "u~D li1 t'Yl111f'1Ul1WYi L~t11~LV;~11iH'JJ~rnl (Tune out TV commercials)"

1~~t11'Yl [J
•

(4) "U~L1.J ~ [J~f1 ~~ fnllUl 'Yl [J ~W\l tl ci 1::'rol1\l~in'JJ~rnl (Switch radio stations
• 'IJ

during commercials)"

(5) "u~,yl ~ f1~~~rn Ul'Yl [J~iH'JJ~rnl11.Jl ~1::'rol1\lnl1'rol f1~~~rnUL vi t11UW\l11 [J
•

nl1 (Skip past radio stations that are in commercial)"

(6) "u~Dlfil'Yl[Jl1wYi L~t11M~t'JJ~rnl (Tune out radio commercials)"•
l~~t1'roU\lRtlw~yf

(7) "u~~\l ~l~~ dJ~Wlrlt'JJ~rnl~LmumnU'roU\lRtlW~yf (Discard advertising

inserts before you read a newspaper)"

(8) "u~LDli1,yl~'rolrl t'JJ~rnlUl\lWlrl1~'roU\lRtlWm4'l1.J tli1[J111~~heh~ (Skip over

newspaper pages that are mainly advertising)"

(9) "u~LD li1 ,yl ~ ~1~~ LtI ~t'JJ ~rnl~\l 'ro ~ 1i11~'ro U\l R tlW ~ Yil1.J tli1[J111~~heh~

(Ignore newspaper ads)"

1~~t1ltli1[J~11

(10) "U~~\llut 'JJ ~rnl LL'Yl1 n~ LL~umnu ltli1 [J ~11 (Rip out or discard advertising

inserts before reading a magazine)"

(11) "u~LDli1,yl~'ro'l!lt'JJ~rnlU1\l'ro'l!11~ltli1[J~1111.J tli1[J111~~hEh~ (Flip past

large advert ising sections in a magazine)"

(12) "u~LD li1 ,yl ~ ~1~~ LtI ~t 'JJ ~rnlJ\l 'ro ~ 1i11~ltli1 [J~111.J tlfi[J111~~hEh~ (Ignore

magazine ads)"

111 LV;~~1 [J acil\l ~\l f1::LL~~

111 LV;~~1 [J 2 f1::LL~~

Lu[J ') 3 f1::LL~~

« " 4L'ro~lfil[J f1::LL~~

~ .... I """

5m~m[JtlEJ1\l[J\l f1::LL~~
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,hmll"lJ tl.JLLUU,n:JU rnul'U.~l'U.if ihf.Jf11 m 1I1'U.L:n.JUlmL~::f11m1l1 'U.L:n.J~U 1'U.~1'U.

"lJ tl.Jf11rn 1I1'U.L:n.J suJ'U.rrrh nl''jl~rJ';)::li1tl.Jrh rrnn ~Ufhfl::LL'U. 'U.f11lil tlU~i.~ 'U.l1f'l'Yl1.J lil1.J n'U.
'II

... ...
"lJ111 fltl

i.~ L-r; 'U.li1l utl ci1.J~.J 5 fl::LL'U. 'U.

i.~ L-r; 'U.li1l rJ 4 fl::LL'U.'U.

LurJ 'J 3 fl::LL'U. 'U.

'" ...
2L'VI'U.lil1 u fl::LL'U.'U.

L-r; 'U.li1l rJtl ci1.J~.J fl::LL'U.'U.

LLUUiHlU n13J t'f1"fi 3 L~tl.Jf11 mm~ rJ1 num111fL~rJlnUlil~llil'Hl.J rru'11.nfl
'II 'II

(Marketplace Knowledge) ~Lnrn.-nn1d1ifl::LL'U.'U.f11liltlU~.Jif

i.~L-r; 'U.li1l rJa ci1.J~.J fl:: LL 'U. 'U.

i.~ L-r; 'U.li1l u 2 fl:: LL'U.'U.

LurJ 'J 3 fl ::LL 'U. 'U.

'" ...
4L'VI'U.lillrJ fl:: LL 'U. 'U.

c:::..... 1'-::'

5L'VI Will uarJ1.JrJ.J fl ::LL 'U.'U.

i.~ L-r; 'U.li1l utl ci1.J~.J 5 fl::LL'U.'U.

i.~ L-r; 'U.li1l u 4 fl:: LL 'U. 'U.

LurJ 'J 3 fl::LL'U.'U.

'" ...
2L'VI'U.lil1rJ fl::LL'U.'U.

~ ~ I ,Q

L'VI 'U.lil1 ua rJ1.JrJ.J fl::LL'U. 'U.
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ilau ')

5

4

3

2

"hrmJ~d'Jtu.nlil11lil1 'U-11'Uiil'J1'UtI~lil~mil'J'l~tbmlit'ULL1J1Hitlurl1l1
'lJ

__ .to.J' I d
(Questionnaire) "lJtI-1-11'UT;Jl'Jfn-1'U 'Utlmnn,;)::~1'Un1111lilfitl1Jmlml1l'J-1lil1-1 (Validity) LLfl::

Yllfilmlm%mr'U (Reliability) mLL~1 miI'J[r-1'l~l'il n1111lilfitl1JmlmbL%t1ntl"lJt1-1LL1J1Jfitl1J
'lJ

rnu (Questionnaire) L~lIL~lI cK-1~t1'l1..lit

....
til ';)11I'J 11

enurnu (Questionnaire)

Yl1t1'l3J Tllmllyj1"llmm::fillYl1t1'l3J

t1ci l-1 'l1Ul-11'Un11lil t11JTlltl1l1

mil'Jti.1LL1J1Jfitl1Jmll~LLril"lJLL~1tWff'Uliltl'U~ 1 'l1..ll'iln1111lilfitl1J (Pre-test) fl1J
'lJ

~1J1111f1yjii;mYru.::tn~L~I'J-1n1J1..l1::"lllmyj~t1-1n11iimjl'U1'U 30 "lllil ~-1'l~LLri ~1J1tl1f1"ll11'J
'lJ , 'lJ

LLfl::Ylru-1yjiitlll'J 20 - 49 iJ t11v1l'Jtlci1'UL"lJlilm-1 Ll1YlllYll'Ufn LLfl::'l3J'l~LtJ'Un~lIcK1t1cil-1"lJtI-1
QI III \J III ..

n11iil'J fI~-1it nl111lilfi tl 1J,T'Ulil t1 'UU ii1lil rnhefi-1Tfyj ';)::m1 ';) fitl1J 'h Tll mllLL~fl::,ja1'ULL1J 1J,
fil irrsn~t1mlm~ in I'J'l~lil 1 -1 lil1 11 1lil tl1..l1 :: fi-1 Tfyjmi1'J111Yl 'Ulil'1i

, 'lJ
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'U,El mn nit mi£/1~"'l.1~fl~1.~:IJ1y'hnT'J'Yl'il flEllJf11l lJL~El3T'U,~1 £.I fl'il":ni'm..b::R'Yli
~ ~

elflYJl (Coefficient alpha) 'lJ El-l Cronbach (SL;£.11 Ln'il R-ltf, 254 1) ~-l1l £.Ifl::L~£.I'i1'ii El1.ud,

a =

a
k

k { 1 - Iv;}
( k - 1 ) VI

A I I A A

f1El mf11l:IJ'U,lL"lfElClEl

.. 0 "

f1El ,;)l'U,l'U,'lJEl

~ a f11llJLLU1U11'U,'lJ El-lf1::Lm'U,LL'iifl::"JJa

~ El f11l:IJLLU1U11'U,'lJEl-lf1::Lmm1:IJ'Yln"JJEl,

f1lt11:IJ1'U,LL lJlJflEllJt11:IJff1 'U,~ 2 "JJEl 1 - 10 ~Tilf11l:IJ L~ El3T'U, Cronbach's Alpha

L'YhnlJ 0 .78

f1lt11:IJ1'U,LLlJlJflEllJt11:IJff1'U,~ 3 "JJEl 1 - 3 ~Tilml:IJL~El3T'U, Cronbach's Alpha

L'YhnlJ 0 .81

f1lt11:IJ1'U,LLlJlJflEllJt11:IJff1 'U,~ 4 "JJEl 1 - 9 ~Til f11l:IJL; El3T'U, Cronbach's Alpha

L'YhnlJ 0 .8 3

f1lt11:IJ1'U,LLlJlJflEllJt11:IJff1'U,~ 5"JJEl 1 - 12 ~TilmllJL;El3T'U, Cronbach's Alpha

L'YhnlJ 0 .61

mi£.I1.~y'h n11LnlJ"JJEl :lJfl,;)l n n ~:IJ~l a cil-l'i!1:IJ L'lJ'iI~ff:IJ L~ an1.i 'iI El'U,~W~l'U,1'U, 12
cu "U, ..

L'lJ'iI l'i1 £.I L"JJl1.U LnlJ"JJEl:IJ fl,;)l n n ~ :IJ~l El cil-l 'ill:IJ amu~~m'illl,;)::~lJn~ :IJ~l El cil-l'lJ El-l-ll'U,ii£.I
~ , ,

f1~-ld ~-litmi£.I1.~i-l Ln'ilViln~:IJ~l a cil-l~~imyrn::'i!1:IJ Lnrn.n~1.~nlVi'U,'il1.i LLfl::L"JJ11.u enu
~ ,

t11:IJ LY1Elf11llJLLlih LdmL lihll LiJ'U,n~:IJ~lElcil-l'illlJLnrn.nLL~l ~-l.:%LL,;)-l~:IJ1LLfl::l'i1ClU1::fl-lrl, ,
" ,

'lJEl-l LLlJlJ sau t11:IJ1i n ~:IJ ~1 El thcrrrru El cil-lwil1 ') 11:IJ'tl-l EllilJ1 £.ILL'U,1m-ln11LnlJ"JJaus LY1 a, ~

1iLii'ilf11l:IJ L"JJlh~m-l n'U, ,;)lmf'U,~-l LL';) nLLlJlJflEllJt11:IJ l'i1£J1in~:IJ~lElcil-lLiJ'U,~mElnLLlJlJ, ~

flEllJt11:IJ~l£.l~l LEl-l

n11L nlJ11lJ11:IJ"JJEl:IJ flJ"-lVi :IJ'il1-n1::£.I:: n fll~-l ~'U, 2 L~ El'U, 1::Vill-lL~auurm f1:IJ -
~

~ ..
n:IJm~'U,Ti ~ .~ . 2551,



66

m~rJLliiYhn11fl.J1~~ (Coding) LLfl::
'lJ

1lilrJh"hJ1LLm~fflL1\11U SPSS (Statistical
'lJ

'VI ~.J\ll n LnU11U11 ~'lia~ fl L1rJuftl uu,h
'lJ. .........d _ e-

1.h::~1 fl r-Jfl"lJ a~ fllil1 uLfl1tl.J fl a~Yn Lliltl1
'lJ

Package for the Social Sciences) for Windows L~tlYil'\.nrnfil'Yl1.J~n~liil.J ') ~L~rJl'litl.J

nU.Jl'U,i~rJ \I1nJ''U,~.J'Y11 n11i Lml::~'litl ~fl ~.Jihl rJ fl ::La rJlillil.JliitlLUd'
'lJ

AAA 6' A . . . .

1. G'l'n(PI d L~11 :: 'Yl L2I'''Vi 1'mn~1 (Descriptive statistics)

LU'U,n11i Lml::'VI1lilrJ LL~lil.J n11LL\ln LL\I.Jml~~ (Frequency) ftl rJfl:: (Percentage)

filLU~rJ (Means) ufl::fil'U,L~rJ.JLu'U,mlil1;)1'U, (Standard deviation) "lJtl.J'litl~flliil.J ')~LliiLyjtl
~ 'lJ

1i'u1::nuurrrminn rJ'lia~ fl i n'!yrn::U1::"Jll m mlin~mr'U,1Ulill Ltl.J ml~fL~ rJ1 nUlil flllil
'lJ 'lJ

mlmfl~ tlULLflfl.J1\11'U,1'JJ'lYrnl LLfl::YH1~m1~n11'V1 ~nL~rJ.J 1'JJ'lYrnl

2. G'l' il&l:'J L~11::...fLii" tJ "3J l" (Inferential statistics)•
LU'U,n11iLml::'VI1lilrJ1i'fil~n~ t - test, ANOVA LyjtliLml::~ml~i~vr'U,lh::'V\'jl.J

ir\l~uliil'U,~n 'IYrn ::rn .J U1::"Jll rn ir\l~rJliil'U,ml m ~ tl ~'U,1'U,lill Ltl.J LLfl::ir\l~u liil 'U,ml~fL~ rJ l
'lJ

nUlilflllilnu n11Lnlilmlmfl~tlULLflfl.J1\11'U,1'JJ'lYrnl LLfl::n11LnlilYH1~n ·n~n11'V1~nL~ rJ.J

1'JJ'lYrnl LLfl::'U,tln\llnd'iJ.J1i'fil~n~~'VIi~vr'U,]fLYlrJfi'U, (Pearson's product moment

correlation coeffic ient) 1'U,n11i Lml::~ml~i~vr'U,lh::'V\'jl.Jml~Lfl~tlULLflfl.J1\11'U,1'JJ'lYrnl

nuw'l~ rmu n11'V1~nL~ rJ.J1'JJ'lYrnl"lJtl.J~u1111fl
'lJ



~
1.J'Yl'Yl 4

m1iiimnL~a\l "tr:mJ Lf1~nuLLtH'l\lh 1'U.l'lJ~ru.l"lJ a\l ~lJ11[]f1" 1'U.f1t\lU Lu'U.m11'ilti
'IJ

L:a\lmmru. (Quantitative research) 1~t11mim11'ilmLlJlJR1j':I';) (Survey research method)

LLlJlJl~f1t\lL?1t1l (One shot study) Yhm1LnlJ-llmJfl,;)lnn~~~lJ11[]mf\lL't'ltl"1flt1 LLfl::Lyltl
'IJ , 'IJ

'VIlli\l mu 20-49 tJ altrtlau1'U.L"lJ~m\lL'Yl'r'l~'VI1'U.m 1~t11-nLLlJlJ~alJm~ (Questionnaire)
"'.. \J,

,)l'U.l'U.J'\I~'U. 400 "1f~ ,;)lmf'U.r-n'iltl1.~"HhhLLm~~lL1,;)11J SPSS (Statistical Package for
, 'IJ 'IJ

the Social Sciences) for Windows ~1'V11lJm11 Lml::~LLfl::1J1::mfl~ fl-lla~ fl~1.~,;)l nLLlJlJ
'IJ

enumu 1~t11-nm11 Lml::~L:a\l'r'l11ru.'U.l (Descriptive analysis) LLfl::m11Lml::~L:a\l a'U.m'U.,
(Inferential analysis) ~\I~flm11'iltl~lm1mLU\laan1.~LU'U. 8 Rl'U. i\ll1ia1.1JU

ilaUl\1l1iaml~ Lf1~ nuLLf1fl\lh 1'U.l'lJ~ru.l"lJa\l~lJ11[]f1 LLfl:: 'r'lCl~m1~m1
'IJ

'VI~nL~t1\11'lJ~ru.l

.
£'h"n 8 ~flm1'Yl~~alJ~~~~!1'U.m11'ilti
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" "
,;)lnnT'HihJ"nU11~'JJm.H'1,;)lnn~~ilmh,1';h\.1.1tl.11,] ~tl. 400 ilacil'] film1nLL';)n

" .
LL';),] 'iiltl.'JJa ml i n~ru.::'Y11'] lh ::"lll m"lJa,] n~~il a cil ']"'l'iii ,]d

" .

200

200

400

50.00

50.00

100

,;)lnm11']~ 4.1 L ~mhLLtl.nn~~ ilacil ']li11m ·r·H'I wU '".h n~~ilacil,]~L1Jtl.L WV'l"lllt1• •
n-;Jltl.l tl.Lrilnun~~ iill acil']~ L1Jtl.LWV'll'l ill,] ~ a n-;Jltl.ltl.n~~iill acil']LWV'l"lll u 200 fltl. (1'a tIi:'l::. '" .

" "
50) LLfl:: n~~iillacil']LW V'll'l fij,] 200 fltl. (1'a tlfl:: 50) -;Jl tl.l tl.l1,] ~tl. 400 fltl.

,jlWl,"
...

eJ1U "ieJua:::•
20 - 24 127 31.80

25 - 29 141 35.30

30 - 34 37 9.30

35 - 39 36 9.00

40 - 44 34 8.50

45 - 49 25 6.30

"i'13J 400 100

, ,
';)lnm11,]Yi 4.2 Lija-;J1LLtl.nn~~iill acil,]m ~ alti WUl l nn11m::,;)1t1 iill "lJa,]n~~•• •

iilla cil,]1wY1n'lfl,]al t1~nll'1tl.li1"'l1 1 li1 t1 n~ ~iill a ci l,]1tl.'lfl,]alti 25 - 29 tJ n-;Jltl.l tl.mn~fili1.. .. .. .. ..
~a 141 fltl. ~~LlJtl.1'atlfl:: 35.30 1a,]fl,]m"'l'iiLLn n~~ilacil,]1tl.'lfl,]alt1 20 - 24 tJ n-;Jltl.ltl.• •
127 fltl. ~ li1LlJtl.1'atlfl :: 31.80 n ~~ iillacil ,]1tl.'lfl,]alt1 30 - 34 tJ n-;Jltl.ltl. 37 fltl. ~~ LlJ tl.1'ati

• •
fl:: 9.30 n~~iillacil,]1tl.'lfl,]alt1 35 - 39 iJ n -;J l tl.1tl. 36 fltl. ~li1LlJ tl.1'a tl fl :: 9.00 n~~iill•• •
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mh.:J1'U.,h,'JtJ1£J 40 - 44 tJ ~-;)1'U.1'U. 34 f1'U. ~<ilLuwitJ£Jfl:: 8.50 LLfl::nfi3Ji1tJci1,'J1wJi1,'JtJ1£J, "
45 - 49 tJ ~-;)1'U.1'U. 25 f1'U. ~<ilLu'U.ftJ£Jfl:: 6.30 m3J,hiu

... '" .-
3J1i£J3Jl'lm~l<i1 tJ'U.<iI'U.

~1i£J 3J iiim~l<i1 tJ'U.U fl1 W1.h"1l .

tJ'U.mrunn/U1ft"., '" '"

mqJqJ1<i11

ft",'Jnl1mruru1<i11
'IJ '" '"

11

14

16

21

239

99

400

2.80

3.50

4.00

5.30

59.80

24.80

100

, ,
"'" d o ._ I _ d 1 ._ I

,nn<il111,'JYl 4.3 L3JtJ'iJ1LL\.I.nnfl3JCi11tJ£J1 ,'Jmm::<il1Jn11I'lm~n Yi1J11 nfl3JmtJ£J1,'J, ,
t"i1'U.mn~1::i1Jn11iiimn1m::i1JU1qJqJ1Ci11 1Ci1£J~-;)lm'U. 239 f1'U. ~Ci1LU'U.ftJ £Jfl:: 59.80

1tJ,'Jfl,'Jm1.IliLLn 1::i1Jft",'Jnl1mruru1Ci11~-;)1'U.1'U. 99 f1'U. ~<ilLu'U.ftJ£Jfl:: 24.80 1::1li1J
'IJ '" '"

tJ'U.mruru1Y11mYi£J1JL'YhU1ft".~-;)1'U.1'U. 21 f1'U. ~<ilLu'U.ftJ£Jfl:: 5.30 1::i1J~1i£J3Jiiim~1Ci1tJ'U., '" '"

U fl 1£J~-;)lm'U. 16 f1'U. ~<ilL u'U.ftJ£Jfl :: 4.00 1::i1J~1i£J3Jiiim~1Ci1tJ'U.Ili'U.~-;)1'U.1'U. 14 f1'U. ~<il LU'U.

ftJ£Jfl :: 3.50 LLfl::1::i1JU1::tl3Jiiim~1Ci1tJ'U.Ufl1£J~-;)lm'U. 11 f1'U. ~<ilLil'U.ftJ£Jfl:: 2.80 Ci1 13J~li1J

~m1£J'U. / ii.ff<il / ~niiimn

11J11"11n11 / Yi~n,'J1'U.1~ift"1Y1n'iJ

Yi~n,'J1'U.1J1~YlLtJn"1l'U.

11J,r1,'J~11.U

f11'lJ1£J / U1::n tJ1J1i1 n 'iJ t"i1 'U.i 1,
~\.I.') (fil3J, tri1£Ji'il£J . m1y.J~n

'IJ

"1. " ..Ci1 'll''U.L\.I.tJ1 . Yl'U.1£JfI113J)

,)1"'1"
...
·HHJ~::::

120 30.00

45 11.30

191 47.8 0

10 2.50

19 4.80

15 3.80

400 100
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,nnCilTn'l~ 4.4 Lil1)';)lLmnncilJi1Elci1'1mlJtniiYl YlUl1 ncilJi1Elci1'1ff1t1.mn, ,
L1Jtl.Ylirn'llt1.u'1';mEln-lrtt -;)1t1.1t1. 191 fltl. f1CilLU tl.1mJfI:: 47 .80 ".lEl'lfl'lml~LLri ncilJi1Elci1'1,
~ LUtI.irnL1£m / iU~Cil / irniiimn -;)l'\.1.1 t1. 120 fltl. fl CilLUtl.1 mJfI :: 30.00 -ll1".l1"1fnl".lVl1ElYlirn-

'I1wr;ji~1V1n';) -;)1t1.1t1. 45 fltl. f1CilLUtl.1mJfI:: 11.30 fi'1"lJ1£JVl1m.h::nElUll".ln';)ff1t1.i1 -;)1t1.1t1... ,
19 fltl. f1CilLUwimJfI:: 4.80 fU.,rl'1~111..l -;)1t1.1t1. 10 fl tl. f1CilLUtl.1mJfI:: 2.50 LLfI::ncilJ~lElcil'1,
~lh::nElUElliiYl~tI."J L"litl. cillJ , rr"li1 rJi~rJ, m1y.JYjn~1'll'l!mEl{ 11 t1.1rJfl11lJ -;)1t1.1t1. 15 fl tl.

"
f1CilLUtl.1ElrJfI:: 3.80 Cil1lJ~liU

".l::~1J".l1111~<P1i.H~fl" ,)1"""1" '"".lflm'l ::

~lnl1 5,000 inn 44 11.00

5,000 - 10,000 Ull1 75 18.80

10,001 - 15,000 U111 51 12.80

15,001 - 20 ,000 inn 40 10.00

20 ,001 - 25 ,000 Ull1 48 12.00

25,001 - 30,000 inn 21 5.30

30 ,001 - 35 ,000 irm 15 3.80

35 ,001 - 40 ,000 trm 15 3.80

mnnl1 40,000 inn 91 22.80

".l'13J 400 100

,;)lnm".ll'1~ 4.5 L~ El-;)l LL tl.nncilJi1 El cil'1mm::iu".ll rJi.~lii m~ Eltl. YlUl1 ncilJi1, ,
Elcil'1~ij".l::iU".llrJl~~'I~~Cil 3 eltl.iULL".ln l~LLri ncilJi1Elcil'1~ij".l::iU".llrJl~ mnnl1 40,000" , ,
irmsi m~ Eltl. ij-;)1t1.1t1. 91 fltl. fl Cil LUtl.1El rJfI:: 22.80 ".lEl'l fI'I ini.~LLri n cilJi1 El cil'1~ij".l::iu,
".llrJi.~ 5,000 - 10,000 Ull1liim~Eltl. -;)1t1.1t1. 75 fltl. fl Cil LU tl.1 ElrJ fI :: 18.80 LLfI::ncilJi1Elcil'1~,
ij".l::iU".llrJl~ 10,001 - 15,000 U111 liim~Eltl. -;)1t1.1t1. 51 fltl. flCilLUtl.1ElrJfI:: 12.80 CilllJihiU

ff1t1.n cilJi 1 El ci 1 '1 ~ ij ".l ::iU".l1 rJi.~~l~~ Cil 3 eltl.i U i.~LLri ncilJ i 1 Elcil'1~ij".l::iU".ll rJi.~, , ,
30,001 - 35 ,000 Ull1liim~Eltl. LLfI::ncilJi1Elcil'1~ij".l::iU".llrJi.~ 35 ,001 - 40 ,000 Ull1liiEl,
L~Eltl.ij,htl.1t1.Lrhntl. ~El ncilJi1Elcil'1f1:: 15 fltl. flCilLUtl.1ElrJfI:: 3.80 ".lEl'lfl'lmi.~LLri ncilJ, ,
i1Elcil'1~ij ".l::iU".ll rJi.~ 25,001 - 30,000 u111lii m~ El tl. -;)1 t1.1 t1. 21 fltl. flCil LU tl.1ElrJfI:: 5.30

LLfI::ncilJi1Elcil'1~ij".l::iU".llrJl~ 15,001 - 20,000 Ull1liim~Eltl. -;)1t1.1t1. 40 fltl. flCilLUtl.1ElrJfI::,
10.00 Cil1lJ~liU
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hl."IlUi,)!'Jfi":l'uii' i.~ijnTHHlum~n~~iltlcil"ln"l ml~~uhlUilLtl"l h1!'Jijf'hm~•
J"I ~U 10 ,'hm~ ~"I~,mm11~ml~~uhlUilLtl"l iji"lii'

_dea." _.JA'_
\l,U~'Y1l'lUfl~'Y1~~ tl~l Ltl"l

UU~lm1tl~ ,;) ::Yh~ "I<ii l "l ')i.~LiuL~!'JlnU~U
'U

l~!'J~li.tJ uuijLml1,x~~';)::~nililLtl"lLUUflU~i~Lmn
'U

uwffinilUULUUUflflfl~ijflrnfh tlcil"l,xtl!'Jnlu1::iu~L'Yhnu~u
'\J 't It '\J

l~!'J~li.tJLLil uwrnnwtlhluilLtl"l
'U

uu~niluui.~fitl!'Jl1ijh1UilLtl"l
'U 'U

_ t.d I _ ~ d Q....."dA

\l,U1~ml\l,UL1l"ln~flrn~~U~'Y1~mnm!'J
'U •

uu~nilil L1l"lHtJ1 ::l!'J'lmlUUl"lflf"l
'U

1UUl"lflf"l uufi~ilUU i.~fi a!'Jij~L 'I'll'lvd

uU1l!'Jln~';)::ijml~ Lm1wluilL1l"llimnnilii'

MEAN 5.0.

4.00 0.78

3.99 0.62

3.96 0.92

3.90 0.75

3.78 0.77

3.65 0.90

3.53 0.74

3.31 1.06

3.01 0.98

2.86 0.97

3.60 0.53

'lunm'VI~ ml~Juhlu'il·)L1l " u.u " 1l 1lmUu 5 "i'::'ilu Li~'ll nl~ LV; ueti'"W 1l ci l "ii " ii rilL'Yhnu 1 fl::U.UU,
'l U~ " LV;ueti"w1lcil"ii" ii ril L'Yh nu 5 fl::LLUU J"d iim"i'n iu ril fl :: LLuulu~lm~ etiluml~Juhlu'illL 1l"

luL:n"" U hl£J~ 1 fl::LLUU'l::ni u rilLu u 5 fl::LLUU 2 fl::LLUU'l::niurilLuu 4 fl::LLUU 4 fl::LLUU'l::n i uril

LUU 2 fl::LLUU usz 5 fl::LLUU'l ::ni u ril Luu 1 fl ::LLUU

'I1nm1l"l~ 4.6 LL~~"IfilL\l,~!'J'lJ1l "lml~~uhl ui l Ltl"l1~!'J11~ 'lJ1l"ln~JJil1lcil"l•
imnu 3.60 LLfl ::wuil n~~il1lcil"lijml~~uhluil L1l"l<ii1ltJ1::L~uf'hmm~!'J1numl~•
~uhluilL1l"lmn~~~ 3 llUiULL1n i"lii' uuijl1l'lUfl~~~<iitlilLtl"l (4.00) UU~lm1tl~,;) :: l1l•
~"I<iil"l ')i.~~LiuL~!'Jlnu~u (3.99) LLfl::1~!'J~li.tJ uui.~i.~~nililL1l"lLUUflU~i~LVlfll

'U 'U

(3.96) ~l~i!hiu filUf1lm~~n~~il1lcil"lijml~~uhluilL1l"ll!1l!'J~~~ 3 ~liu f;1l UU• •
1l !'Jl n ~ ';):: ijmlmm1wluil L1l "llimnnilii' (2.86) luUl"lflf"l uufi~ilUUi.~fi1l!'Jij~

L'Yhi.wi (3.01) LLfl::uu~nililL1l"lHtJ1::1!'J'll'u1UUl"lflf"l (3.31) Cj]lJJ~liu
'U
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1u\l1ui,rrJfllUii' L~ijm1~tlUm~n~~iltl ci 1 \1 n \lm1 ~1L~ rJ l nUliH'l1<i1 ~\1 ij,hmu, ~

" " ,
l1\1~U 3 f11m~ i\l<i1111\1Yi 4.7

• • I •
q I ~ I -=t .... ~

l?lT'n \l'Yl 4.7 LLG'fl?l\lA1L",UJ (MEAN) LUl~A1 L1HJ\l L1J"3J1l?l"~"" (S.D.) 1J fl\lA'l 3J~LmJ1

n1Jl?liil1l?l1J fl\l mi3Ji, a ~1\1,

ritlu~uu-;):;i<i1~uhifitl~Uf111<i1 ') UU~m:;111m~
'U

L'I'Im:;~mh'l'l1U~Uf11JU ')LUUtl ci1\1~

UUYl11U n\lm1~ LL<i1 n lii1\11:;'1'111 \111 Uf11LLliifl:;1..b:; LIm

UULUu~u1tm1~ijm1~1tlU1L~fJ1nU~Uf111.h:;LllYllii1\1')
~ 'U

MEAN

3.70

3.61

3.44

3.58

S.D.

0.87

0.74

0.79

0.64

'IUmJL'VI'il mllJfL~t11n11'il~l'ilLLtJ;)1H)nLiJu 5 1::7111 L~lJ-;Jlnl~Ly.u'iiltlllcil;)~;) ij~lLrhn11 1 fi::LLUU, "
-;Jun;) LY.U'iiltlllcil;)[j;) ij~lLrhn11 5 fi::LLUU

-;)lnm11\1~ 4.7 LL~<i1\1fi1LU~rJ'lJ tl\lm1~1L~rJl nlJ<i1fl1<i1t<i1rJ11~'lJ tl\ln~~il aci1\1
'U ,

Lrnnu 3.58 LLfl:;~m1m1rJ\I<i11~~liu":;LLUUL~i\lii' ritlU~Uu-;):;i<i1~uh;fitl~Uf111<i1 ') UU

~m:;111m~L'I'Im:;~mh'l'l1U~Uf11JU')LUUtlci1\1~ (3.70) UUYl11lJn\lm1mL<i1nlii1\11:;'I'I11\1
~

11Uf11LLliifl:;lh:;LllYl (3.61) LLfl:;UULUU~U1tll,,~ijm1 mtllJ1L~ rJl nlJ~Uf111h:;LllYllii1\1 ')
'U 'U

(3.44) m~~liu
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1u\l1ui~£J~Uit' 1liiij rrnenu rmJn~~1i1111ci1\lti\lm1~m1mfl~ nu LLflfl\lh 1U•
t'JJ'lYlli1 :J\lijfl1m~~\I~U 9 fl1m~ li1\11i1111\l~ 4.8

. . .
(iI.1.\I tl 4.8 LL G'f(il\l ~h L"ihJ (MEAN) Lla :: ~. lii£J\llmUJ.(il1;).," (S.D.) t1v\l A'l. lIlAi'imJ...

LLA a\lt"t'"T'JJH nt.t1 v \ln all 1Pl'l a ~.\1•

tlil £J~l1uLL~l t'JJ'lYlli1Y-llilm1~,;)~\I 3.67 0.78..
t'JJ'lYlli1lJl1nm1m~\I 3.67 0.74

,rwii'n-il,ru'1.lii1lJ"Ji11~fl~LL~u[hv\~\I,;)ln'1.liililt'JJ'lYlli1 3.64 0.75.. .. ..
t'JJ'lYlli1 LUULL'VI ~\I"Ji11 ~fl L~m rllJfl lli11lY-l LLfl::U1::~'Yln-11lY-l"lJ 11\1 3.42 0.84.. .

flufi1~~lm1n1111\1h '1.Iii
tlil £J~l1uLL~l t'JJ'lYlli1 LL~lil\lliLV;Uti\l11lY-l~LLl1,;)~\lL~ £J1rllJ 3.42 0.85

...... ~.J 0

~Um'YlU1 L~Ul1

,rU~lm1n~\lY-l1"Ji11~fl~LUUm1m~\llUt'JJ'lYlli1 ff1ul'V1ni'1.lii 3.21 0.87.. ~

t'JJ'lYlli1 ff1U1'1'1 nili"Ji11 ~fl~-;j1 LUULLri ~lJ~tflfl 3.10 0.85
~.. ..

,rUL;1111t'JJ'lYlli1li"Ji11~fl"li11~11 2.74 0.87..
l1i1nU1::~\lTl"lJl1\l t'JJ'lYlli1~l1m1li"Ji11~flLLri~lJ~tflfl 2.64 1.02. .. ..

Vlmm'l'l'il flTl~lfl~1l1Jllmh'lh1ul'dJ1YmllltJ'I1l1lmiJu5 1::l1lU l~~'lln 1~lV;U'Ii"l£J1lcil'1~'1 (lfl~ll1Jllfl"'1h
i

mn~ff~) iifillthnu 5 fl::lLUU 'lun'l lV;U'lilrJllcil'1~'1 (lfl~1l1JUfl"'1h,rmJ~ff~)iifillthnu 1 fl::llUU, ,

,;)lnm11\l~ 4.8 LL~lil\lfi1 LU~ £J"lJ l1\lm1mfl~ l1lJLLflfl\lh 1Ut'JJ'lYlli1tlilm1~"lJl1\ln~~•
1i1111 ci1\l L'Y1l nu 3.28 LLfl::Y-llJ11 n ~ ~1i1111 ci1\liim1 mfl~ l1ULLfl fl\l h 1Ut'JJ'lYlli1~ l1U1::L~U•
fl1 m~L~mrllJm1mfl~l1lJLLflfl\lh 1Ut'JJ'lYlli1~l\l ') mn~~lil 3 ~11i1lJLL1nli1\1it' tlil £J~l1u•
LL~l t'JJ'lYlli1Y-llilm1m~\I uset'JJ'lYlli1lJl1nm1~,;)~\I ijfl::LLUU~\I~lilLyhrlU (3.67) ,rwmn11

ftJ llJ II '\J

,rU'1.lii1lJ"Ji11 ~fl~ LL~uih'VI ~\I,;)l n1liililt'JJ'lYlli1 (3.64) t 'JJ'lYlli1LUULL'VI ~\I"Ji11~ fl L~ £J1 rllJfl lli11lY-l
'lI 'U cu 'I

LLfl::U1::fl'Yln-fl1Y-l"lJ 11\1~ufi1~~lm1n 1.-)-)1\1h '1. Iii (3.42) m~~lli1lJ ff1Ufl1 m~~n~~1i1111ci1\l•
ijm1mfl~l1lJLLflfl\lhlut'JJ'lYlli1..r11£J~~1il 3 ~lli1lJ ~11 l1i1nU1::~\lTl"lJl1\lt'JJ'lYlli1 ~l1m1li• •
"Ji11 ueuri ~lJ~tflfl (2.64) ,rUL;1111t'JJ'lYlli1li"Ji11~fl"li11~1 (2.64) uset'JJ'lYlli1ff1U1'V1nili

'U 'U 'U .,

"Ji11~fl~-;j1LUULLri~lJ~tflfl(3.10) m~~lli1lJ.. ..
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1ll.\l1ll.l~l'J:%ll.d L~ijn11'H) Urn~n~~iluci1\1ti\lt11m rnm1~~'lJU\l'Wtl~m1~n11•
'I'I~m~l'J \I t'JJ~rn11ll.~ut11::LI1'Yllii1\1") L~LLri ~ut 'Yl1't1T'1lt ~ul'Yll'J ~u'l'lU\I~U~~yf LLfl:: ~ u•" " ,
oU,lilI'Jfi11 -;)lll.lll.11~'t1\1~ll. 12 ,hrn~ i\lm11\1Yi 4.9

. I ' .
Gll "il\ln 4.9 LLi1f~\lA1L"~hJ (MEAN) LL~ ::A1Lii£J\lLlJ"UJ1Gl"i!1"(S.D.) 'lIil \lA 'l llJn'll il \l

~tl ~n"i"ilJnl"i'Yian L~ £J\lt~'lH\.l.l'l1il\l milJcA'lmh\l•

'Vir) ~n"i"ilJnl "i'Yia m~ £J \lt~'tH\.l.l MEAN S.D.

~iltYl"inA""

Y1 1Wn1 ~"1fu\l firnitt'Yl1't1T'1lt~ijt'JJ~rn1Lt11ll.1::'1'111\1n11 3.52 0.83

'I'I1"1fu\lfirnitt'Yl1't1T'1ltL~ u1U"llm11'Jn11

Y11ll.Lt1~ I'JwJi u\l firnitt'Yl1't1T'1lt~"ll~aci 1 :: 'I'I 11 \1 ~ ijt 'JJ ~rn1 3.33 0.84..
Y11ll.UlilI 'Yl1't1T'1lt't1ll.Yi LrluL~L~ll.11ijt'JJ~rn 1 1.53 0.73

~tl ~n"i"ilJnl"i'Yian L~ £J\lt~ 'lH\.l.l t~£J"i'llJ1"~il tYl"inff" 2.79 0.60

~il~Y1£J,

Y11Wn1ml~ll.firniti'Yll'J~m'JJ~rn1Lt11ll.1::'I'I11\1n11'1'11fl~ll. 3.35 1.06•
firnitL~u1UW\l111'Jn11

Y11ll.Lt1~ I'Jll.f1 ~ll.firnitl'YlI'J~W\I aci1::Yi11\1~ijt'JJ~rn1 3.03 1.07• ..
Y11ll.U ~i'YlI'J't1ll. Yi Lrl nLlil']ll.t'JJ~rn1 1.78 0.95•
~tl ~ n"i"ilJnl"i'Yia n L~ £J\lt~'tH\.l.l t~ £J"i'llJ1"~il iYl£J 2.72 0.83•
~il'Yi"\l ailfflJ'Vi

Y11ll.LUlil'll1~'I'I'lt1t'JJ~rn11J1\1'1'1'1t11ll.'I'I'It\l~u~~'Wi.t1t~1'J 2.85 1.02

L!Jfill.hEhll.

Y11ll.LU1il'll1~ fflu~ LUll.t'JJ ~rn1~\lYi ~~1ll.'1'1 U\I~u~~'Wi.t1 2.48 1.09

t~I'JL!Jfill.hEhll.

Y11ll.~\I fflu~ LUll. '1'1 'lt1t'JJ~rn1~ LLuinnrlU'l'l U\I~u~ ~yf 2.33 1.15

~q~ n"i"ilJnl"i'Yia n L~ £J\lt~'tH\.l.lt~ £J"i'llJ1"~il'Yi"\lailff lJ'Vi 2.55 0.87



~ il ," l?lm'fTl

ril'\.UtJlilil3J'Inrl1'lJ~rnllJ1"'1n!11l-bUlil £1ffl1i.111lil £1i.1.i

ffl-bh ~1l-b

rill-br1"Iul'lJ~rnlLL'mn~ LLl-blJmnlJUlil £1ffl1

rill-bLtJlilil3J~ll-b~dJl-bl'lJ~rnlJ-"IY13Jlilll-bUlil £1 ffl1i.111lil £1

i.1.i ffl-bh ~1l-b

MEAN

2.69

2.50

2.35

2.51

2.64

S.D.

0.90

1.11

1.00

0.85

0.58
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'\U.JlEJL'I'\ 'iI YH1 ~m'i"1Jn1"i'l'\~m~EJ .Jt'lJ~mlLLti.JElEln LiJu 5 'i"::iu L~1J,;)lnllJL'w ijril LYl1nU 1 rl::LLUU ';)uii .J,
Ylnrlf.J ijrilLYl1 nU 5 rl::LLUU,

,nnm11"~ 4.9 LLfflil"filLil.~£1"lHl"VH1~ m13Jm1Y1~m~£1"1'lJ~rnl1lil£1113J"lJa"n~3J,
cil acil"1 LrilnlJ 2.64 LLf1:::~lJll fil Lil.~ £1"lJ a"l~q~ m13Jm1Y1~m~ £1"11'lJ1Yrnl1lil£1113Jll-b~a

hnl1li"f 1l1£1 Y1lt',,~m~m.f LLf1:::Ulil£1ff11 Ll'hnlJ 2.79, 2.72, 2.55 LLf1::: 2.51 mm'hcilJ,

~dilUl\1l9iil ~dl3JL~~ il'UU~~\1L;IL"t'.1J1Hll.l1.J il\ler'U~tn~ LL~:::VHI&ln")")3JnT)
OJ

'Viam~ E.I\It'.1J1Hll.'

1l-bm1~n~1 L111 £1 lJLl1 £1lJfI113JLLlilm h "l"lJa"l ~n~rn:::m"l111 :::"lllm"lJ a"ln~3Jcila cil"1,
~afl11 3JLlil~alJLL lilf1"1h 1l-bl'lJ~rnl"lJa "l ~lJ11ml LL f1::: ~ q ~m13Jm1Y1~ m~£1"Il'lJ ~rnl ~~'hr£1i.i

~ ~

'\.bia3Jf1 flllil au-n n LLlJ lJsau rn 3J~i.i,;)ln n ~ 3Jcil acil " m"lil l-b~n~rn:::m,,111:::"ll1rmn1,nl-b
~ ,

d ..... ..... ,J'
m1I'1n~1"lJa3Jf1lil"l-b

~

L'Yi~ - ia3Jf1flllilalJ"lJa"lLLlJlJffalJrn3J~i.i,;)lnn~3Jcilacil"LLU"L~l'Iaamtll-b 2 L~I'I
~ ,

~ a L~1'I"lllmLf1:::L ~1'IY1 ill" :fi"lLtll-bia3Jf1~fflm1tlUlmh1l-bm1~n1Y1Lm£1lJL l1£1lJi.lilLlil£1i.1.i
'" ~

i a"l'l11m1,rliln~3JY11a LLU"IY1mlilY11.i1'Vl1.iLL~ acil"llil, ~

ill E.I - i a3J sflllil uirn a" LLlJ lJsau rn 3J~i.i,;)l n n~ 3J cil acil" LLU"I"lil"1 m £1 aamtll-b 6
, 'U .. III

"lil" ~a 20 - 24 11 25 - 29 11 30 - 34 11 35 - 39 11 40 - 44 11 LLf1 ::: 45 - 49 11 ~,r£1i.i'l11
~

m1,rliln~ 3J LLf1::: LLU"Y1 m lilY1 1i~n~rn:::m,,111:::"ll1mil l-bal £1 "lJ a"ln ~ 3J cil acil,,;1l-b1Y11i Ltll-b 3 "lil"
lit 'U .. ..

~ a 20 - 29 11 30 - 39 11 LLf1 ::: 40 - 49 11
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mj~mnaanLu'U. 6 j::~u ~a j::~U1h::mJ~m~lCila'U.lhnrJ j::~U~limJ~m~lCilaWii'U. j::~U

~lirJlJ~m~lCila'U.1..lfllrJ/l.h"1l . j::~ua'U.mrunn/1..l1~. j::~umrurulCil1 LLfl:::j::~u~.Jnil
, ., cal eLI ., cu

mru nn Cil1 m,)ui.~Yhmj,)Ciln ~ 1.1 u s e LLU .J'VI 1J1Cil 'VIli~n~ru.:::m.J1..l j::"1l1 m~l'U. j:::~U mj~n~l
cal .,,,. , '\J

"lJa.Jn~1J~1acil.J;fi'U.1'VIliLU'U. 3 j::~U ~a j::~u~lnilmrurulCil1 j::~umrurulCil1 LLfl:::j::~U
, ., ., cal .,

~.JnilmrurulCil1
'U ~ ~

..... d ..... 4 __ _ d "'" "" ..... .- -. ..... _ .....

j::CilU fI a 'U.nLjrJW'U.~Cil/'U.nf'ln~l jUjl"1lmj/vmn.Jl'U.j!1~1'V1 mJ y.mn.Jl'U.Uj~l1Lan"1l'U.

1U,]1.J~1 i.1..l ~l"lJl rJ/1..lj::n aUlijii'iJ~1'U.~1 LLfl::al:nVl~'U. ') m,)rJi.~Yhmj')Ciln~lJLLfl:::LLU.J
, 'U'

'VI 1J1Cil'VIli~n~ru.::m.J1..lj::"1l1m~1'U.al:nVl"lJa.J n~1J~1 a cil.J;fi'U.1'VIliLU'U. 4 al:nVl ~ a ~nL1rJW
'U ,

__ ..... d _ _ _

'U.~Cil/'U.n f'I n~l jUjl"1lmj/Vl'U.n.Jl'U.j~1~'VIn'iJ..
('U.anL'VIi'i.a'iJln 3 n~lJal:nVl,yl.J~'U.),

aanLu'U. 9 j:::~U ~a ~lnil 5,000 Ul'YJ 5,000 - 10,000 Ul'YJ 10,001 - 15,000 Ul'YJ 15,001

- 20,000 Ul'YJ 20,001 - 25,000 Ul'YJ 25,001 - 30,000 Ul 'YJ 30,001 - 35,000 Ul'YJ 35,001 ­

40,000 Ul'YJ LLfl::mnnil 40,000 Ul'YJ m,)rJi.~l'hmj,)Ciln~1JLLfl:::LLU.J'VI1J1Cil'VIli~n~ru.::m.J
'U , 'U

1..lj:::"1l1 m~lm:::~Ujl rJi.~"lJa.Jn~1J~1 acil.J;fi'U.1'V1liLU 'U. 4 j ::: ~U ~ a ~l nil 5,000 Ul'YJ,
5,000 - 15,000 Ul'YJ 15,001 - 30,000 Ul'YJ LLfl:: ~.Jnil 30,000 Ul'YJ

'U

~ n nT':i~m~l:l LtI~t1lJ Lfit1lJATl3J LLl?I n<?h\l'll fl\lanam:::'YJ1\1t1"i:::'1l'1n"i'll fl\l mi3J~1 fl ~1\1 ~ fl•
A113JLAa flmLA n\l"hl·h,~T'1Iaml'l1fl\l irlJ~TllA LLn:::VH)&'in"i"i3Jnl"i'Yian L~ t1\1T'1Iaml..

1'U.mji,)rJ~'U.if i.~~ mj~n~l LmrJULii rJUfI1 1 1Juan IIil.J"lJ a.J~n~ru.::1..lj:::"1l1 nrmc

~l'U.LVlf'lnUfI111JLfI~a u LLfi fl.Jh 1 'U.16JJ~ru.l LLfl:::Vl q~mjl.Imj'VI~nL~rJ.J16JJ~ru.l Iau1i~n~
~ .J

LLUU Independent Samp le t-test Cil.JCilljl.J'YJ 4.10
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(.9ITn\l~ 4.10 j:.lG'l m'i'YI(.9lcH1UA'113JLL(.9In<A1\l'i::;'Vl~1\l'i::;~UA'113J LA~mmAG'l\llllhI.
T'JJ'lHlt1 'YH'I ~n'i'i3Jm'i'Vl~m~~\lT'JJoy.llI.1 n1JL'Yi~'!J e:J\l n~3J~'1eHh\l•

'll'1 U -.,qj"

lil'1LL1..h MEAN S.D. MEAN S.D. t P

m11JLfl~ 1J1JLLflthlh1u t'lJ~m1 3.28 0.61 3.27 0 .51 0.17 0.87

Yl'l~m"l1Jn1"l'l'l~m~thlt'lJ~m1 2.6 1 0.59 2.68 0 .56 -1.33 0.18

'I1n<il111.J~ 4.1a LL~~.Jfhn11'Yl~~ElUmlmL~n'iil.J1::vlil.Jmlmfl~1lULLflGl.Jh 1u

1'JJ~rnlLLGl::YH1~n':mJnl1l'1~ nL~ £J.Jl'JJ~rnl nuLYl f'l "lJ El.J n ~ 1J lill Elci l .J 1~ £J1i~ii~LLUU,
Independent Sample t-test YlU11 filmlmfl~ ElU LLflGl.Jh 1ul'JJ~rnlLLGl::Ylq~ m11Jn11l'1~n

L~ £J .J l'JJ~rnlijml1JLL~n'iil.J nUElcil.JL,jih!mhfl'qjm.J~ii~~1::1i1u 0 .05 L~ElLm£JULl1£JU

j:.l G'l m 'i~n oy.1 LtI~ ~U LYi ~U A'113J LL (.91 n <A1\l 'i ::;'Vl~1\l Glnoy.llI.::;t1'i::;~1 n'i'YI1\l ~1"e:J1~'!J e:J \l n ~ 3J, ,

~'1e:J ~1\l nUA'113JLA~ e:JU LLAG'l\l1111"T'JJoy.llI.1 LLG'l::;'YiI)~n'i'i3Jn1'i'Vl~n L~ ~\lT'JJoy.llI.1

1Un11i,j£J~Uif Lillin11~n~1Lm£JULl1£JUml1J LL~ n 'iil.J"lJ 1l.Ji m~rn::lh::"lllnrmc

~lU1l1£JnUml1JLfI~ElU LLfi Gl.Jh 1ul'JJ~rnl LLGl::Yl q~m11Jn11l'1 ~nL~£J.J l'JJ~ rnl 1~£J1i~ii~•
LLUU One Way ANOVA lil.J<il111.Jl1 4.11

(.9I1'i1\l~ 4.11 j:.lG'l m'i'YI(.9lae:JUA'113JLL(.9In<A1\l'i::;'Vl~1\l'i::;~UA'113JLA~ e:JULLAG'l\l11l1"

T'JJoy.llI.1 'Yiq~n'i'i3Jm'i'Vlam~ ~\lT'JJ1!J.llI.1 nUe:J1 ~'!Je:J\ln~3J~'1e:J~1\l• •

mu 20 ·29 iJ mu 30 - 39 iJ m u 40 - 49 iJ• • •
lil'1LL1.h MEAN S.D. MEAN S.D. MEAN S.D. F P Post Hoc

Analysis

m11JLfl~ 1J 1JLLfl~,1h1u 3.29 0.54 3.24 0 .60 3.30 0.64 0.227 0.797 -

t'lJ~m1

1J1EJ1::'I'I11,1•
Yl'l~m"l1Jn1"l'l'l~m~ EJ,1 2.63 0.57 2.77 0.55 2.52 0.59 3.193 0.042" 30 - 39 iJ
t'lJ ~m1

~

n1J 1J1EJ•
1::'1'111,1 40

- 49 iJ
~



78

,;)lnlil111'1~ 4.11 LLfllil'l ,hm1'Yllil tn:J UTl11:IJLLliln~1'11::Vl11'1Tl1111Lf1~au LLf1iil'lh 1u,

t'JJlYrn1 LLiil::vHl~m111m1V1~m~£.1'1t'JJlYrn1 nUtl1£.1"lJ tl'ln~1Jil a ci1'1 tlil £.Ihr~ii~ LLUU One• •
Way ANOVA 'V'lUl1 n ~ lIil tl ci1 '1 ~ ij tl1 mL lil n ~1 '1 nu, ';)::ij 'V'l !l~m111m1V1~m~£.I'1t'JJlYrn1• •

• _ ..... _ 0 - __ .c.- _ d I _ • ~.... t '""

LLlil nm'l nun £J1'1 1IU,£.1 ~1f1 ill 'Yl1 'I ~nlil'Yl1::lilU 0.05 'll'l niillllill a £.I1'1'Yl1lf111uusnm'lnu'Yl1'1
~ .

<;]lu,d L<;]LLn n~lIiltlci1'1~ijtl1£.11::Vll1'1 30 - 39 tJ nUn~lIiltlci1'1~ijtl1£.11::Vll1'1 40 - 49
"''' "

tJ tlil£.ln~lIiltlci1'1~ijtl 1£.11::Vll1'1 30 - 39 tJ ij'V'lq~m111m1 V1~m~£.I'1 t'JJlYrn1mnnl1n~1I• • •
iltlci1'1~ijtl1£.11::Vll1'1 40 - 49 tJ•

~ a n1'iAnHl L1.PhJUL.yj~U~dl3J u(.9InfAl\1'i:::\Il-il\1~nHm:::lh:::1l'l n'i'YI1\1~l"'i:::tolU n1'i

AnHl'l1 fl\l n a 3J~d fl ~h\l nU~dl3J L~ ~ flU U~ a\l'hii "T~Hml ua :::'YH) &1 n'i'i3J n1'i\ll ~ n L~ ~\1
I

T~Hml

1u,nT,)"l~£.I:Ru,d L<;]ijm'i~ n1Y1ufiuuLYi £.IUTl1111 LLlil n ~1'1"lJ tl'l in1Ynt::1.b::"1f1nrrnc

<;]1u,1::ium1~n1Y1 n u f111 :lJLf1~ tlULLf1iil'lh 1u,t 'JJlYrn1 LLiil::'V'l !l~ m111m1V1~n L~£.I'1 t'JJlYrn1

tlil£.l1iflii~ LLUU One Way ANOVA i'lm11'1~ 4.12

(.9Il 'il\1fl 4.12 ~a n1'i'YI(.91 i>'lflU~dl3JU(.91 nfAl\1'i:::\Il-il\1'i:::tolU~dl3J L~~fl1JLL~ a\l'hii"
T~Hml ~!l&1n'i'i3Jn1'i\ll~m~~\IT~Hml nU'i:::tolUnl'iAnHl'l1fl\lna3J•
"" I

(.9Idfl~l\1

F p

MEAN S.D. MEAN S.D. MEAN S.D.

m11JLYl~ 1llJLLYl fl .Jh1'"
t'lJ 1H141

YH1~m"l1J nT'i'Y\ ~m~tI.J

t'lJ ~rn1

3.22

2.66

0.56

0.60

3.28

2 .60

0.55

0.59

3.31

2.73

0.58 0.448 0 .639

0.52 1.817 0 .164

';)1nm11'1~ 4.12 LLfllil'l,hm1'Yllil~tlUTl11:IJLLliln~1'11::Vl11'1Tl11:IJLf1~tl1JLLf1iil'lh 1u,

t'JJlYrn1LLiil::'V'l!l~m111m1V1 ~nL~£.I'1 t'JJlYrn1 n1J1::ium1~n1Y1"lJ tl 'ln~lIil tlci1'1 tlil£.l1i~ii~•
, • _ I .... ii=III..... d I _A I

LLUU One Way ANOVA 'V'lUl 1 niillllil1tl£J1'1'YllJ1::lilum1I11n1Y1LLlilnm'lnu,lITl11:IJLLlilnm'l•
nu,"lJ tl'l fi1 LU~ £.I a ci1'1L6J ij ,rm~lf1f'lJm'l flii ~~1::iu 0.05 yt'l 1U,<;]1 U,Tl1111 Lf1~nu LLf1iil'lh 1u,

t ~ .. .J t
'JJlYrn1LLiil::'V'l!llilm11Jm1V1iilnLiil £.1'1 'JJlYrn1
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~ a nl'liiim~.1 L1.PhJULriUU Adl3J LL(pJ n 1Pi1\!'1:::'vrh\!amHlL:::1..h:::'1l'1 n 'l't1I\! ~lutJl1ivnJtJ\!

n ~ 3Jl.9ld tJ UI\! n U Adl3J LA a tJU LLAa\!"hJ1 UT'JJ1HlLl LL a:::VH)!A n'l'l3J nl'l'Yl a n L~ U\!T'JJ1HlLl

1'\.l,m1~hlrJ;§'\.l,it 'l~~m1~mY1 LmmJLl1rJtJfI11~LL~mh.J"lJ1l.J~nlYm::lh::'1Ilml11 .J

~1'\.l,1l1;V'lntJfI11~ Lfl~ n u LLfl~.Jh 1'\.l,16JJ lYml LL~::V'l r]~m1~m1'V1~ nL~rJ.J16JJlYml 1~rJlifln~

LLtJtJ One Way ANOVA i.J~111.Jl1 4.13

l?11 'l1 \!~ 4.13 ~a nJ'l't1IP1G'ftJUAdl3JLLl?1 n<PiI\!'l :::'Yl-iI\!'l:::~UAdl3JLAatJ1JLLAa\!"hJ 1 u

T'JJ'i!tntl VH1~n'l'l3JnJ'l'Ylam~U\!T'JJ'i!tntl nUtJl1ivnJtJ\! n~3J~da UI\!•

"m~uu,1 ~1.J"il 'lf m"il -.... ..
~u,,J1.J "iti'n Ell'lf~

Gi'.LL 1.h U,A. ~\i:'j "'l ..,n\l LEl n'lfu, £iu, 'J F P..
MEAN S.D. MEAN S.D. MEAN S.D. MEAN S.D...
3.33 0.53 3.37 0 .66 3.26 0.57 3.15 0.49 1.592 0.191ml~ LmHl 1.J LLm'l "

h luL'lJ'lYnn

l'H)~m"i~m"iVo~n 2.67 0 .55 2.55 0.64 2.65 0.58 2.64 0.58 0.519 0.669

L~ [J"L'lJ'lYrnl

'I1nm11.J~ 4.13 LLfl~ \l fhm1'Y1~ fl 1ltJ fI11~ LL~ n~1 .J 1:: 'VI11.JfI11mfl~1l tJLL fl~.Jhh
16JJlYmlLL~::V'lr]~m1~m1'V1~nL~ rJ.J16JJlYmlntJ 1l1;V'l"lJ1l.Jn~~il1l£h.J 1~ulifln~LLtJtJ One,

, .
Way ANOVA V'ltJl1 n~~il1lcil.Jl1~ 1l1;V'lLL~n~1.Jn'\.l,~fI11mL~n~l.Jn'\.l,"lJ 1l\lfilLU~rJ1lcil.J•
'l~~ltm~'lfltyl11\1 fln~~1::iu 0 .05 yf.J1'\.l,~1'\.l,fI11mfl~ 1ltJLLfl~.Jh 1'\.l,16JJlYmlLL~::V'lr]~ m1~

.. .J 1
m1'V1~nL~rJ\I 6JJlYml

~ a nJ'l iiin'i!tl LU~UULriUU Adl3J LLl?1 n 1Pi1\! 'l:::'Yl-iI\!an'i!tnt:::U'l:::'1l'1 n'l't1I\! lPl'IU 'l:::~U 'l1 U1lPl'

'iI tJ\!n~3J l.9ld tJ UI\! n U Ad l 3JLA a tJU LLAa\!1;J1 uT'JJ'i!tntl LLa:::VH) lAn'l'l3J nJ'l'Yl a n L~ U\!•
T'JJ'i!tntl

1'\.l,m1i,rrJ;§'\.l,it 'l~~m1~nlYlnfiuu Ll1rJtJfI11 u LL~ n~l.J"lJ 1l\l~nlYlli::lh::'1Il ml11\1

~1'\.l,1::~tJ11rJ'l~ntJfI11~Lfl~nu LL fl ~ \Ih 1'\.l,16JJlYml LL~::V'lr]~m1~m1'V1~nL~rJ\l16JJlYml 1~rJ

lifln~ LLtJtJ One Way ANOVA i.Jm11\1~ 4.14
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l.9I11"1\1~ 4.14 r·HW11"Y1l.91tHllJA'113JUl.9I nl?i1\11":::'Vi~1\11":::~lJ~n13JLA~f)1HLAa\ll\l L1.4.

t'.1J~m1 'VH'I~n 1"1"3Jm 1"'Vi~m~[J\I t'.1J~m1 nlJ 1" :::~lJ 1"1 [Jl~'lIf)\In~3Jl?1'1mh\l

~h n-h 5,000 5,000-15,000 15,001- ~~ni1
'II

Gl'-HL1.h lJ1'Y1 lJ1'Y1 30,OOO 1J1'Y1 30,000 lJ1'Y1 F P
Post Hoc

MEAN S.D. MEAN S.D. MEAN S.D. MEAN S.D. Analysis

"j ::~U'nul~

5,000-

..
3.40 0.51 3.34 0.53 3.14 0.58 3.29 0.58 3.486 0.016'

15,000 U1t1
fn13.JLfHHllJ

LL fl iil ~hl'U.
nu "j::~u

t'JJ~rn1
"j1ul~

15,001-

30,000 U1t1

'W'l ~m"l3.Jnl''l 2.72 0.56 2.61 0.58 2.63 0.58 2.67 0.57 0.522 0.667 -
'VI~nL~ £J ~

t'JJ~rn1

,nn ~ll'n,,~ 4.14 LL ~qj " fhm1'Y1 qj ~ a lJ fI11mLqj n <ii1 " 1:: 'V\ 11 " fI11 1.J L f1 ~ a lJ LLf1~"h 1'U

t'.IJ ~m1 LL ~::l'Hl ~m1 1.Jm1'V\ ~nL~ £.I"t'.IJ~m1 nlJ1::lI1lJ11 rJL~"lJ a"n~ml1 aci1" Iauhr~ii ~ LLlJlJ,
One Way ANOVA 'V'IlJl1 n~1.J1I11aci 1"~~1 ::lI1lJ11rJL~LLqjn<ii1"n'U ,;)::~1::lI1lJfI11 mf1~alJ,
L L f1 ~ "h1'Ut'.IJ~m1 LLlQ) n<ii1"n'Uaci1,, ~umhf1rum ,, ~ii~~1:: lI1lJ 0.05 ~" n~ 1.J1I11 aci1"~~fI111.J'" ,
LLlQ)n <ii1"n'Um"~1'Ud L~LLri n ~1.J1I11aci1"~~1::lI1lJ11rJL~1::'V\11 " 5,000-15,000 lJ1'Y1 nlJn~1.J, ,
1111 aci1"~ ~ 1:: lI1lJ 11 rJL~h:: 'V\ 11" 15,001-30,000 lJ1'Y1 tqjrJn~1.J1I11a ci1,,~ih:: lI1lJ1 1rJL~1 :: 'V\ 11",
5,000-15,000 lJ1 'Y1 ~1:: lI1lJ fI1 11.JLf1~ alJLL f1 ~ "h 1'Ut'.IJ~m1~~"nl1 n~1.J711aci1"~~1:: lI1lJ 11 rJ" ,
L~1::'V\11" 15,001-30,000 lJ1'Y1
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a-n~~ 7 ~.mm".i~n:l!l-l~dl3Ji3J~"fi".i::'Yi~l\1~dl3Jat"hL"~-m)\I. ~dl3J~L~lIdnlJ{VIGll(Pl •..
~dl3J LAa v1JLL~Gl\lL~L"L'iIJ:l!I-ml"1.1v\l ~lJ~Ln~ LLGl::VHI ~n".i".i3Jnl".i'Yia n L~ 1I\1..
L'iIJ:l!I-ml

~Glnl".i~n:l!l-l~dl3Ji3J~"fi".i::'Yi~l\1~dl3Jat"L~L"~dLv\l nlJAdl3JLAa vlJLL~Gl\lh L"

L'iIJ:l!I-ml

1u,"I1U,1,)rJ.:Ru,d' L~~ n1".ilt1 rH'l nT')·~n1Y1'Y11"1 ~lu,mllJ ~u,h 1U,i1 LtJ"I LLG'l::mllJ

Lfl~nu LLfl G'l"lh 1u,liJJ1YnLl"lJ tJ"I rYu'1lll fl~L~';lln n~ lJ<ill tJ cil"1ml'il n1".i~n1Y1V11mllJilJ~wfi
~ .

".i::W:l1 "Inu,l'1l rJ1itin~tiVl ilJ~u,f (Pearson's product moment correlation coefficient) ~"I
.J

'Ill".il"1'Y1 4.15

{VIl".il\1~ 4.15 LLiII(Pl\l~dl3Ji3J~"fi".i::'Yi~l\1~dl3Jat"L~L"~dLv\l nlJ~Tl3JL~a v1JLL~Gl\lL~

L"L'iIJ:l!I-ml

~dLLth ~dl3JLAavlJLLAGl\lL~L"L'iIJ:l!I-ml

r P

~dl3Jat"L~L"~dLv\l - 0.072 0.153

';lln'lll".il"1 4.15 LLti'll"l~1n1".i'YI'lltitJumllJilJ~u,f".i::Vl11"1mllJ~u,h1U,<illLtJ"I"lJ tJ"I

rYu'1lllflnumllJLfl~ au LLflG'l"lh 1u,liJJ1YnLl v-lUl1 mllJ~u,h 1U,<illLtJ"I ~mllJilJ~u,fnu
~

mlmfl~ nu LLflG'l"lh 1u,liJJ1YnLltJ cil"1L~ ~,rmhflqj'Yl1"1tin~~".i::~u 0.05

1U,"I1U,1,)rJ.:Ru,d' L~~ n1".iltl r-IG'l n1".i~ n1Yl'Y11"1~lu,mllJf L~m nu'll G'l1'1l"lJ tJ,] rYu'1lllfl
~ ~

LL G'l ::m l lJLfl~ au LLfl G'l"lh 1U,liJJ1YnLl~L~';ll n n ~ lJ<ill tJ cil"1ml'il n1".i~n1Y1V11mllJilJ~u,f•
".i::Vl l1"1nul'1lrJ1itin~tiVlilJ~u,f (Pearson's product moment correlation coefficient) ~"I

.J
'Ill".il"1'Y1 4.16



90'011~::t~~~~t'LUIU~L~fJ..!1.~['t~t'L~GL'lURI'f.lt'fJ~'U~I<\tLUrttW~l1M

11~1'11.~rt»rtLll~~t'G1t~'I1.t~t'I1.~rtLWL~I1ML'lURl'f.lt'fJ~1U~l<\tLUrttW~l1MI1~~L!l~I1F

t'GfT.t'G'l~'I1.t~t'l1.~rtLl~t'L~I<\::t1'11.~rt»rtLl~I1G~l!>UtLUL~t'l!>~"L~'vt'LtLl!>UL~

L~v'O~'170'0-1.'@H.~tt.1.~1.tt.~rru..~

dJ

L'IU-Rrt.ll.'~p'U~1.1..t.LUrr.t..t.u~lIM..t.rtm..~

L'IU-Rrt.ll.'~p'
U~1.1..t.LUrr.t..t.u~lIM.rt..\;lI.'@H.~tt.1.~1.tt.~rrLc..~I.'L~I.1.:::.t.J!tt.~rr~rrLc..~I.'~~"H'p~I.'L.t.L~

L~·vUt'LtLl!>t'l!>(luapwaO::l F...

UO!lBlaJJO::liueurourionpordsuosras.j)1'11.~rt»I<\~~~~ll-tfJl!>1'11.~t'L~I<\::t1'11. ...Mrt»rtLl~

LI<\LRU~tLUL!;-tLrtt'L~Gl~rt~UUL~~~~~L!l~l1~t'GfT.L'lURI'f.lt'fJ~'U~I<\tLUrtUU~l1M::~;m
n.

~L!l~l1,t.lt'GfT.t'G'l~'I1.t~t'l1.~rtLW'I1.L~t'LULRU~tLU~H-;lLtttLU~~~1!'I1.ffi'fJ~~'I1.Lt"I1.t

L'IU-Rrt.ll.'~p1U~1.1.

.t.LUres.su~(jM.rt..\;l~Ul&rt~I.'@Itl.'@'c..~tt.1.~1.tt.~rrLc..~I.'L~I.1.:::.t.J!tt.~rr~rrLc..~L-RU~.t.LU~H

90'011~::t~~~~t'LUIU~L~fJ..!1.~['tVL~GL'lURl'f.l'11.t~tt'~~"
n.

I1G~~mLl~I1~1'11.~rt»rtLl~~l!>L~l!>I1~t.n~'}rtLl~L~I1ML'lURl'f.l'11.t~tt'~~'1I1G~~1rtLl~
n.

I1Ul!>L~l!>I1Ut.fJU,trtLl~t'Lll<\::t.!l'l1.Mrt~rtLl~I1G~l!>UtLUL~t'l!>~"9~·vt'LtLl!>UL~
,..,..f"....I.!I--I

.. £60'0vBO'O-~L~~rtuc..~U'.t.rrLc..~ ...,1"''&

dJ

L'IU-Rrt.ltt.1.~1.I.'~~"rt@~~,rrLc..~.t.rt"c..~

L'IU-Rrt.ltt.1.
.. ~1.I.'~~,m@~~,rrLc..~rt..\;l~L~~rt..\;lc..~~'krrLc..~I.'L~I.1.:::.t.J!tt.~rr~rrLc..~I.'~~"9~'p~I.'U..L~

lB
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~ filnT'i~m~"l fI l1aJ iaJ~"fi"i::\Il~1\1fill aJ~L~Ul11lJ (A fill (A'll £1\1 erlJ~tll fI nlJ'rt1)~ n"i"iaJnl"i
~ u

\Ilam~u\It';IJ1Hltl

1U,.Jl'U1~rJ.:B'Uit l.~ij nT'i"'\.'h r-J f1 nT'i"~n Ml'Yl1.J~1'Uml111L~ rJl nlJ<i1 f1 1 <i1"lJ El .J~lJ11m1
'II 'II

LLf1 ::VH1~ rrrsu m-:i~~ n L~ rJ.J16JJMru,1"lJ El.J ~lJ11ml~1.~-;J l n n~ lIi1 El cil.J m r l1 m-:i~n Ml~l
'II •

mll1illwWlh::w:il.Jn'Ul<i1rJ1i~n~illw'UfLWrJfi'U (Pearson 's product moment correlation
~ d

coefficient) <i1.Jm-:il.Jl1 4.18

..J Q..<o Q..<o 6'. lj.I .d Q..<o Q..<o A e:t

(Al"il\1'Yl 4.18 LL ill <PI \I fll1aJilIaJVf"j)"i::\Ill1\1 fll1aJJLn UlnlJ(A fill <PI nlJVffj (A n"i"iaJ nl"i\llfil n

L~U\lt';IJ~ml

toI1LL1.h Vffj~n"i"iaJnl"i\llam~ U\It';IJ~ml

r P
... .,,; ....

- 0 .150 0.003 *fill aJ"iLn UlnlJ<PIfill<P1...

I __ e- I .., ~ _

-;Jln <i11 -:il.J 4.18 LL~<i1.J mm-:i11<i1~EllJmll1~1I'Y-l'U1i-:i::~11.JmlmLnrJlnlJ<i1f11<i1"lJEl.J
'II

~lJ1111f1nlJ'Y-lq~m-:illm-:i~ ~nL~ rJ.J16JJMru,1 'Y-llJl1 ml111L~rJlnlJ<i1f11<i1"lJ El.J~lJ1111f1ijmll1
'II 'II 'II

illw'Um'UL-].J f1lJnlJ'Y-lq~m-:illm-:i~~nL~rJ.J 16JJMru,1a cil.JijUrJ~lflcy'Yl1.J ~n~~-:i::ilJ 0.05 l<i1 u
~ , _ _ t: I _ d d ..... I _ I <l::rI _ .... .J _

lIm~~~lI'Y-l'U1iL'Yl1nlJ - 0.15 6]l'.J~mrJn.J mnf1l1mElrJ1.Jm::<i1lJmlmLnrJlnlJ <i1f11<i1mn
• 'II

n ~lIi1 El cil.J n -;J:: ij -:i :: ilJ 'Y-l q~ m-:illm-:i~ ~nL~rJ.J16JJMru,11'U1J1mru,~f1<i1f1.J 1 'U"lJru.::~rlln~lIi1• •, ,
El cil.J ij-:i::iu ml111LnrJl nlJ <i1 f11 <i1,zEl u n~ 11 i1 El cil .Jn -;J :: ij-:i::ilJ'Y-l q~nrsu m-:i~~ n L~ rJ.J

'II •

1 1 . I~ d ..: j
6JJMru,l uirun run L'Y-l 11m n"lJ'U

~ fil1l1"i~n~1 fll1aJ iaJ~"fi"i::\Il~l\1fll1aJ Lfl a vlJ LLflfil\lL,-.L"t';IJ~ml'llv\l erlJ~tll fI nlJ
d

Vf1)~n"i"iaJ 1l1"i\llam~U\It';IJ~ml

1'U.Jl'U1~rJ.:B'Uit l.~ijm-:i'\.b r-Jf1m-:i~nMl'Yl1.J~l'Umll1Lf1~ EllJLLf1 f1>1h 1 'Ul6JJMru,l"lJEl>1

~lJ1111f1 LLf1 ::'Y-lq~ nrsu m-:i~ ~ n L~ rJ>116JJMru,1"lJ El>1 ~lJ1111f1~1.~-;Jl n n ~lIi1 El cil>1l1l'rll ms
'II 'II'

~nMl~lmll1illw'Uf-:i::~11>1n'Ul<i1rJ1i~n~~~illw'Uf (Pearson 's product moment
~ d

correlation coefficient) <i1>1 m -:il.Jl1 4.19
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1PI1'i1\1~ 4.19 LLi:'flPl\l~'l13Ji3J~,.uh::\iri1\1~'l13JL~~hl1m~a\ltvt,"T'1I~HlI>1n1J'r~qGin'i'i3J

m'i\ilam~ £1\1T'1I~HlI>1

i'lLL1.h
~ .. ..1 1

V'lqlilm11Jnl")'VI~nL~[h1 'JJbHU,1

r p

m11JLfl~ aULLfl~.Jh 1'\.t1'JJbHlt1 0.217 0.000 *

,nnm11.J 4 .19 LLfflil.J,hn11Y1lilffaum11Ji1J~'\.tlh::w:i1.Jm11JLfl~aULLfl~.Jhl'\.t

1'JJbI'rn1"lJa.J ~u1111flnuV'lrJ~m11Jn11'V1 ~ m~ [J.J1'JJbI'rn1 V'lUl1 m11JLfl~ aULLfl~.Jh 1'\.tl'JJbI'rn1
'U

"lJ a.J~u1111flijm11J i1J~wfl. '\.tL;n.J 1J1 n nuV'l rJ~ m11J n11'V1 ~ n L~ [J.J1'JJbI'rn1a ci1.J ij'l!mhf1'qjY11.J

ffn~~1 ::iu 0.05 llil[Jijfi1ff'VIi1J~wITLyhnu 0.217 ~.J'VIm[Jn.J tl1n~1Jilaci1.Jij1::ium11J,
Lfl~ aULLfl~.Jh 1'\.tl'JJbI'rn1ff.J n~1Jil aci1.J n~ :: ij V'l rJ ~m11J n11 'V1 ~ nL~ [J .J1'JJbI'rn11m.fimrn~

'U ,

L~1J,r'\.t 1'\.t"lJrn::~tl1n~1Jila ci1.Jij1::ium11JLfl~aULLfl~.Jh 1'\.tl'JJbI'rn11'\.t1::iu~1 n~1Jil, ,
a ci1.J n-;)::ij1::iuV'lrJ~m11Jn11'V1 ~n L~ [J.J1'JJbI'rn11mnmrn~~lil~.J

.
Ghwn 8 ~an1'i'YI1Pli:'ftlUi:'f3J3JGi~1,"m'i~~U....

1'\.t.J1'\.tl,rm~ ·md LU'\.tfil'\.t~ff1U~~n11Y1lilffaUff1J1J~;j1'\.tn111,r[J ~.Jm,r[J'1.~fh'VI'\.tlil
, .. 'U

ff1J1J~;j1'\.t'1.i 7 "lia '1.~LLfi..

H1: ~u1111fl~ij~nbl'rn::Y11.JU1::"1l1mLLliln~1.Jn'\.tij1::ium11JLfl~ au LLfl~.Jh 1'\.t
-'U

1'JJbI'rn1LLlilnlih.Jn'\.t

H2: m11JJt'\.th 1'\.til La.Jijm11Ji1J~'\.t1fY11.JulnnUm11JLfl~ aULLfl~.Jh 1'\.t1'JJbI'rn1

H3: m11Ji"L~ [Jl nUlil~1lil"lJa.J~u1111flij m11Ji1J~wITYn.Jul n nUm11J Lfl~au LLfl~.J
- 'U 'U

h 1'\.t1'JJbI'rn1

H4: ~u1111fl~ij ~nbl'rn::Y11 .JU1::"1l1 mLLlil n~1.J n'\.tijV'l rJ~m11J n11'V1~n L~ [J.J1'JJbI'rn1

LLliln~1.Jn'\.t

H5: m11JJt'\.th 1'\.til La.J"lJ a.J~u1111flijm11Ji1J~'\.t1fY11.JulnnUV'lrJ~m11Jn11'V1 ~ n

L~[J.J1'JJbI'rn1

H6: m11Jj'L~lJ1nUlil~1lil"lJa.J~u1111flijm11Ji1J~'\.t1fY11.JUlnnUV'lrJ~m11Jn11'V1~n

L~ [J.J1'JJbI'rn1

H7: m11JLfl~ aULLfl~.Jh 1'\.t1'JJbI'rn1ijm11Ji1J~'\.t1fY11.Jul nnUV'lrJ~m11Jn11'V1 ~n

L~[J.J1'JJbI'rn1
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1ll.~1ll.1i!:J:all.~~~nT~lt1~.mm1~m~n1::ium1mfl~ aULLfI~~h 1ll.t'JJl"ru,l LL~::

;nl"ru,::l11~lh::'f1m~1~,nnn~2Ji1mh~ l~LLri LYH/I, a1!:J, 1::ium1~nl"1, a1:nY-l LL~::• •
1::im1!:Jl~ 2J1'ti1m1Lm!:JULYi!:JUfl11mL~mh~t~!:J1i"n~ LLUU Independent Sample t-test

LL~:: One Way ANOVA LviaY1~"au"2J2J~!lll.~1 ~~,nnf..l~m1Y1 ~"auY-lu"h iJ';)i!:Jl11~~lll.

1::iu11!:Jl~~LL~mh~nwlJ a~ n~2Ji1 aci1~,;)::~~f..I~~ a1::ium1mfl~ au LLfI~~h 1ll.t 'JJ l"ru,1•
aci1~~'I!!:J~1f1rul11 ~ "n~Yi1::iu 0.05 t~!:J n~ 2J i1a ci1~~~1::im1!:Jl~1::~11~ 5,000 -

~ .
15,000 1J1Y1 ,;):: ~1::ium1 mfl~ aU LLfI ~ ~h 1ll.t'JJl"ru,12J1nrrn n ~ 2Ji1 aci1~~ ~1::iu11 !:Jl~•
1::~11~ 15,001 - 30,000 1J1Y1 (~~111~~ 4.14) LL~iJ';)i!:Jl11~ ~lll.LY-l~, a1 !:J, 1::ium1~mn

~ .
LL~:: a1:nY-l~ LL~n~1~ nll.,;)::~~ f..I ~~ a1::l11u ml2JLfI~ auLLfI~~h 1ll.t 'JJl"ru,l LL~ n~l~ nll.aci1~1~ ~

- 0 ...... __ ~ _ .d

ll.!:J"1f1qjl11~"rl~Y11::~U 0.05 (~m11~Y1 4.10, 4.11, 4.12 LL~:: 4.13)

i~Jll. ~~!:Ja2J1U"2J2J~;j1ll.~ 1 1J1~~1ll. n~11~a ~u1tl1f1~~1::iu11!:Jl~~1~nll.,;)::~
~ ~

m1mfl~ aULLfI~~h lll.t'JJl"ru,lLL~n~l~ nll. LL~~U1tl1f1~~LY-l~ , a1~ , 1::ium1~nl"1 LL~::

a1:nY-l~1~ nll.';)::~m1 mfl~ aULLfI~~h 1ll.t'JJl"ru,11~ LL~n~l~nll.

lll.~lll.ii!:J:all.d 1~~m1lt1f..1~m1~n l"11::iuml2J~ll.h 1ll.i1 L a ~ LL~::m1mfl ~ au

LL fI~~h 1ll.t'JJl"ru,1"lJ a~n~2Ji1 aci 1 ~ 2J1 'ti 1m1~nl"1~lml2Jim'iwlh::~ 11 ~ nll. Is uli"n~•_ 6' .d _.,,1

"~"2JY-lll.li' (Pearson's product moment correlation coefficient) L Y-laY1~"aU"2J2J ~!lll.Y1 2

~~,;)1 nf..l~ m1Y1~"aU Y-lU11 1::iuml2J~ll.h 1ll.i 1L a~~ml2Ji2J~ll.fl11~ ~unum1mfl~ au

LLfI~~h 1ll.t'JJl"ru,l aci1~1~~'I!!:J~1f1qjY11~ "n~~1::iu 0.05 (~~111~~ 4.15)

i~Jll. ~~1J~L"li'''2J2J~!lll.~ 2 n~11~a ml2J~ll.h1ll.i1La~1~~ml2Ji2J~ll.fl11~

U1nnUml2J LfI~ au LLfI~~h 1ll.t'JJl"ru,l
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hl.\ll'\.l,i,)'£.1~'\.l,it 1.liiijnT'nt1~H'lm1~mYl1::~1Jml111L~£J1!l1J(jH'n~ LLfl::mlmTl~a1J
"

LLTlfl\l1\11'\.l,1'JJlYrnl"lJa\ln~ll~l a ril\lm'tilm1~nlYl'V11ml11im~"'\.l,lh::'VI11\l!l'\.l, 1~£.11iRn~•
Q..< 6" .d ,Q d

R'VIRlll'l'\.l,lf (Pearson's product moment correlation coefficient) Ll'Ial1~Ra1JRllll~~lWY1 3
d I ..... ....d.... .:::tl .... "'" ... .... do

"l!\l,;)1m-Jflm111~Ra1J l'I1Jl1 1::~1JmlmLn£.lln1J~fll~llml11Rm'mlf111\lfl1Jn1JmlmTiflalJ

"
LLTlfl\lh 1'\.l,1'JJlYrnl aril\l1.~ij,r£.l~lTlqjm\lRn~~1::<illJ 0.05 (~~111\l~ 4.16)

~\l,x'\.l, ~\ltln Lfflfffllll~;Yl'\.l,~ 3 n~ll~ a ml 111L~ £.I l !llJ ~ fll ~1.~ ijml 11 im·rWlfm\l
:.J.... "

lJln!llJml11LTI~ au LLTlfl \lh 1u 1'JJlYrnl

i:l3J3J GI;)""wri 4 ~1J~Tll ~YliiamHlL~'t1 "'h,t1 'i~'2f1 rrruan 19h\lrl"iiVin GI n";ri3J n1'i\ll~ m~ ~\1
... OJ ".

T'1I1HlLILLlfIm.h\lrl"

1'\.l,\l1'\.l,i,)'£.I~'\.l,iflliiij m1'ii.l~flm1~nlYll'1tl~m111 m1'V1~ n L~ £.I\l1'JJ lYrnl LLfl::in lYrn::

m\ltl1::"Jllm~1.lii,;)lnn~1l~laril\l 1.liiLLrl Ll'I~ , al£.1 , 1::<il1Jm1~nlYl , al-nl'l LLfl::11£.11.lii m'til• •
m1Ltl1£.1lJLYi£.llJmlmL~nliil\l1~£.I1iffn~LLlJlJ Independent Sample t-test LLfl:: One Way

AN OVA LY1al1~RalJffllll~;Yl'\.l,~4 ~\l,;)ln~flm111~ffalJ l'I1J11 lh,)'£.Im\lliil'\.l,al£.1~LL~nliil\l.... .
!l'\.l,"lJ a\l n ~ 11 <ill a ril\l ,;)::~\l~ fllii al'l n ~m111m1'V1~ n L~ £.I\l1'JJlYrnl a ril\l ij,r£.l~lTlnrmcRn~~."1 v

1::<illJ 0.05 1~£.In~1l<illaril\l~ijal£.11::'VI11\l 30 - 39 11 ';)::ijmmrnl'ltl~m111m1'V1~nL~£.I\l• •
1'JJlYrnlmnn11n~1l<illaril\l~ijal£.11::'VI11\l 40 - 49 11 (~~111\l~ 4.11) LLliilh,)'£.Im\lliil'l.\,. . "
Ll'I~ , 1::<illJm1~nlYl , al-nl'l LLfl::1::<illJ11£.11.lii~LL~nliil\l!l'\.l,,;)::~\l~flliial'ltl~m111m1'V1 ~n L~ £.I\l

1'JJlYrnl~LL~ nliil\l !l'\.l,aril \l1.3Jij,r£.l~lTlru111\lRn~~1::~lJ 0.05 (~~111\l~ 4.10, 4.12, 4.13
v "

LLfl:: 4.14)

<il\l,x'\.l, ~\l£.la1l1lJffllll~ ....;Yl'\.l,Yi 4 lJl\l~l'\.l, n~ll~a ~lJ111lTl~ij1::<illJal£.1liil\l!l'\.l,';)::ij
" .

t11mrnl'ltl~m111m1'V1~nL~ £.I\l1'JJlYrnlLLCii nliil\l!l'\.l, LLliitrlJ111lTl~ijLl'I~ , 1::~lJm1~nlYl,
"

al-nl'l LLfl::1::~ml£.I1.liiliil\l !l'\.l,';)::ijmm rn l'Itl~ m111 m1'V1~ n L~ £.I\l1'JJlYrnl1.3J LLCii n liil\l!l'\.l,
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G'UJaJ<fi~l"ri 5 A'll aJar"1.\11."f?l'l Lehl'l1 fl\l ~lJ~tnAiiA'llaJiaJft"iifll\1lJ'lnlllJ'VCt'J <fi n-r'iaJ
~ ~

nT'iViam~U\lt1J,}Hltl

lu..Jl'U.1~[J:B'U:d 1~~ nT'i"ltl ~~nT~~mn~::ilJfr:n:IJ~'U.h lWI11 La.J LL~::'W'l~m1:IJm1

'VI ~nL~[J.J l'JJ'Mrnl"lJ a.J n~:lJil a Ul.J:IJ1111 m1~n'Ml'V11ml:IJi:IJ~wJh::'VI11.J rl'U. Iauli~n~~'VI•
IV 6" A """,..::J d

~:IJ'W'U.If (Pearson's product moment correlation coefficient) L'Wa'Yllil~alJ~:IJ:lJlil~lWY1 5 6]f.J

'Jln~~ rrrsnasuu 'WlJl1 1::ilJml:IJ~'U.h1'U.ilLa.J~ml:IJi:IJ~'U.1f'Yl1.J ~lJrllJ'W'l~m1:IJm1
'VI ~nL~[J.J l'JJ'Mrnl a ul.Jl1i~,r[Jfflflru'Yl1.J~n~~1::ilJ 0.05 (lilm11.J~ 4.17)

'" 'U

i.JJ'U. ~.JU~L~If~:IJ:IJ~~l'U.~ 5 n~11~a ml:IJ~'U.hl'U.ilLa.Jl1iijml:IJi:IJ~'U.1f'Yl1.J

lJlnrllJ'W'l~m1:IJm1'V1~nL~[J.Jl'JJ'Mrnl

i>'faJaJ<fi~l"ri 6 A'llaJ~L~r.nnlJlPl~11Pl'llfl\l~lJ~tnAiiA'llaJiaJft"iifll\1lJ'lnnlJ'VCq<fin11aJ
~ ~ ~

nT'iViam~U\It1J1Hltl

1'U.·n'U.1~[J:B'U.if l~ijm1ib ~~ m1~n'Ml1::ilJfnl:IJfL~[JlrllJlil~llil LL~::'W'l~m1:IJm1
'U

'VI ~ nL~[J.J l'JJ'Mrnl"lJ a.Jn~:lJil a ul.J:IJ1111m1~n'Ml'V11ml:IJi:IJ~'U.1f1::'VI11.J rl'U. llil[Jli~n~~'VI•_ « A .",. d d.
~:IJ'W'U.If (Pearson 's product moment correlation coefficient) L'Wa'Yllil~alJ~:IJ:lJlil~l'U'Yl 6 6]f.J

I _ .... .". _ d _ Q..; 6' _.",.

'Jln~~m1'Yllil~alJ 'WlJl1 1::lillJml:IJJLn[JlnlJlil~llil:IJml:IJ~:IJ'W'U.If'Yl1.J~lJnlJ'W'llilm1:IJm1

'VI ~nL~[J.J l'JJ'Mrnl a Ul.Jij,r[J fflflqj'Yl1.J~n~~1::ilJ0.05 (~lill11.J~ 4.18)

i.JJ'U ~.JunL~If~:IJ:IJ~;jl'U.~ 6 n~11~a ml:IJfL~[JlrllJlil~llill1iijml:IJi:IJ~'U1f'Yl1.J
:oJ '" 'U

lJlnrllJ'W'l~ m1:IJm1'V1~n L~ [J.Jl'JJ'Mrnl LLliimrlJijml:IJi:IJ~'U.1f'Yl1.J~lJrllJ'W'l~m1:IJm1'V1~n

L~ [J.J l'JJ'Mrnl

i>'faJaJ <fi,2l"ri 7 A'llaJ LA a fllJLLA~\11.\11."t1J'l:H\.tliiA'llaJ iaJft"iifll\1lJ'l n nlJ'VC q <fi n'l'laJ

m'lViam~U\It1J'l:H\.tl

1'U..Jl'U1~[J:B'U.if 1~ijm1ltl~~ m1~n'Ml1::ilJml:IJLTI~ alJLLTI~.Jh 1'Ul'JJ'MrnlLL~::

'W'l~m1:IJ m1'V1~ n L~ [J.J1'JJ'Mrnl"lJa.J n~:IJ il a Ul.J :IJ1111 m1~n'Ml'V11ml:IJ i:IJ~'U.1f1::W)1.J rl'U•
llil[Jli~n~~'VI~:IJ~'U1f (Pearson 's product moment correlation coefficient) L~a'Yllil~alJ

~:IJ:IJ~;jl'U.~ 7 ~.J'Jln~~m1'Yllil~alJ 'WlJl1 1::ilJml:IJLTI~alJLLTI~.Jhl'U1'JJ'Mrnlijml:IJ
'"

i:IJ~'U1f'Yl1.JlJl nnlJ'W'l ~m1:IJ m1'V1~ nL~ [J.J l'JJ'Mrnl a Ul.J ij,r[J ff1 flqj'Yl1.J ~n ~~1::ilJ 0.05
d

(lilm11.J'Yl 4.19)
'U

i.JJ'U ~.J[Ja:IJflJ~:IJ:IJ~~l'U~ 7 n~11~a ml:IJLTI~alJLLTI~.Jhl'U.l'JJ'Mrnlijml:IJ

i:IJ~'U1f'Yl1.JlJl n rllJ'W'l~ m1:IJ nT'i"'VI~ nL~ [J.J l'JJ'Mrnl
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1. L~ EJiiimnml3JLL<i1 mll.J'Y11.J;m~rn:;lh:;"lflm'lJEJ.J ~u1tmwi EJml3JLfI~ EJU LLflf1.Jh
'U

1 'U,t'JJMrnl LLf1:;YH1~n"j"j3JnT'j~~nL~ £.J.Jt'JJMrnl

2. L~ EJiiinMlml3Ji3Jrr'U,lh·:;~11.Jml3J~'U,h 1'U,i1 LEJ.J nUml3JLfI~ EJULLflf1.Jh 1'U,

t'JJMrnlLLf1:;'\Alq~m13JnT'j~~nL~£.J.J t'JJMrnl

3. L~ EJiiinMlml3Ji3Jrr'U,lh:;~11.Jml3J1L~ £.J1nU<i1f11~nUml3JLfI~ EJU LLflf1.Jh 1'U,
'U

t'JJMrnlLLf1:;'\Alq~m13Jnl1~~nL~£.J.J t'JJMrnl

4. L~EJiiinMlml3Ji3Jrr'U,lh::W'il.Jml3J LfI~ EJU LLflf1.Jh 1'U,t'JJMrnlnU'\Alq~ m13Jnl1

~~nL~£.J.Jt'JJMrnl

1U LLUU'lJEJ.J nl1iiinM1LU'U,nl11,)m:n.JU1mrn (Quantitative research) Iau1ilTInl1
'U

__ 0 _ :::. d d &:II

1';)mLUU~111,;) (Survey research method) LLUU1~m.JL~£.J1 (One shot study) 'lJ.J3JLLUU

~EJum3J (Questionnaire) LU'U,LfI~EJ.JiiEJ n~3Ju1:;"lnm1'U,nl1iiinMl ~EJ ~u111lmf.JL'\Alf'l"lfl£.J
• 'U

LLf1::L'\Alf'l~ru.J EJl£.J 20-49 iJ EJli£.JEJci1'U,L'lJ<i1m.JL'Yl'\Al3J~1'U,m nl1L~EJnn~3Ji1EJcil.J1ilTInl1
'" 'It 'U, "

~3Ji1 mh.J LLUU~ f11£.J.ffWilEJ'U, (Multi-stage sampling) L~EJh1~n~3Ji1 EJ cil.J-;)ltt1'U, 400 f1'U,
• •

';)1mr'U, Ul"1JEJ3Jf1~L~,;)ln LLUU~EJUm3JmlLml::~LLf1:;U1::mm·m t<i1£.JH1u1LLm3J,hL1';)1U
'U 'U

SPSS (Statistical Package for the Social Sciences) for Windows 1'U,nl11Lml::~"1JEJ3Jf1 hi
'U

"""" 6"_ A .J
nl11Lml::m"lf.J'\Al11rn'U,1 (Descriptive Analysis) L'\AlEJLL~~.Jnl1LL,;)nLL,;).Jml3Jb1 (Frequency)

, ,
f111EJ £.Jf1:: (Percentage) f11LU~ £.J (Means) LLf1::~1'U,LU£.J.JLu'U,mm~1'U, (Standard deviation)

'lJEJ.J"1JEJ3Jf1;nMrn::'Y11.J1.h::"lfl m ml3J~'U,h1'U,i1LEJ.J ml3J1L~ £.J1nU<i1f11~ ml3J LfI~EJULLflf1.J
'U 'U

h 1'U,t'JJMrnl LLf1::'\Alq~m13Jnl1~~nL~£.J.Jt'JJMrnl1'U,~EJU1::Lll'Yl~1.J') 113Jl'f.J LU1£.JU L.y; £.JU

ml3J LL<i1 n~ll.J'lJEJ.Jf11L ~ ~1'd'1 'U,n~3Ji1 EJ cil.J~ij;nMrn::'Y11.Ju1::"lflmLL~n~1.J n'U, 113JLun.J rm•
1'lif11~ti~~~i3Jrr'U,1I (Pearson's product moment correlation coefficient) mlLml::~ml3J

i3Jrr'U,lI'lJ EJ.Ji1LLu1l'f.Jml3J~'U,h 1 'U,i1LEJ.J ml3J1Lnm nU~f11~ ml3JLfI~EJULLflf1.Jh 1'U,
'U

t'JJMrnl LLf1::'\Alq~m13Jnl1~~nL~£.J.Jt'JJMrnl1'U,~EJU1::Lll'Yl~1.J')~1£.J 6J1.J,;)lnnl11Lml::~LLf1::

U1::m f1 ~f1"1JEJ 3J f1l'f.J~ 3J~ ill1i ~1 irnn~1U EJi1U11£.J ~f1 LLf1::Ul L~'U,EJ"1J EJL~'U,EJLL 'U,::~1.J ')1 'U,
'U •

nl1iiinM1L~EJ.J " ml3JLfI~EJULLflf1.Jh1'U,t'JJMrnl'lJEJ.J~u1tllfl .. L~i.Jd
'U
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. .
I <dII .... .d ....

~d\n, 3 ml:lJ1LmnmJli1t:llli1
'U

.
~T"fl 6 ~t:lnT1'Ylli1tnl1HnJ:IJ~~lUnT'ji,)t1

,nn~t:lm1~n'b}lff11J'll1il1 n~:IJi1t1cil\l 400 flU 1J1::ntlmi1t1 n~:IJi1t1cil\lLYlT'lV\ru\l
'I 'I 'I"

LLt:l ::LYlT'l'lil tJ~lU1ULYlT'lt:l:: 200 flU (1t1t1t:l:: 50) thu1VIqjij til ~1::V\11\l 25 - 29 tJ ~lmU

141 flU (1t1t1t:l:: 35.30) 1t1\1t:l \l:lJltlltl 20 - 24 tJ (1t1t1t:l:: 31.80) n ~ :IJ i1 t1 cil \l L iiun11 fl~ \I ij
q q

m1~n'b}11u1::iumt!!t!!lli1'1 11i1tJij~lU1U 239 fl U (1t1tJt:l:: 59.80 ) tll;gYl"lJtI\ln~:IJi1t1cil\l

ff1U1VIqj~tI YlUn\llUU1~'Y1Ltln'liU ~lmU 191 flU (1t1tJt:l:: 47.80) 1t1\1t:l\l:lJlLUuum'1tJllJ

U~li1/Un~n'b}l ~lU1U 120 flU (1'tltlt:l:: 30) LLt:l::ff1U1V\qjij1::iu11tl'll1iLU~tJ~aL~tlU:IJlnnl1

40 ,000 Ul'Yl ~lmU 91 flU (1t1tJt:l:: 22.80) 1t1\1t:l\l:lJlij1::iUlltJ'll1iLU~tJ~aL~tlU 5,000 ­

10,000 Ul'Yl ~lU1U 75 flU (1t1tJt:l:: 18.80)

,nn~t:l m1~n'b}lffl:lJl1l:ltn1J'l~11 n~:IJi1t1 cil\lij1::iuml:IJ~Uh 1Ui1 LtI\l11i1mu~ tI
q q

Lmnu 3.60 LLt:l::YlUl1 n~:IJi1 tI cil\lijml:IJ~Uh 1ui1LtI\I~ tl1J1::L~U"h m:IJL~t11nUml:IJ
q

~uh1Ui1LtI\I:IJln~fflfi 3 tlUiULL1n i\ld ,ruijl1T'1UfI~~~~tli1LtI\I, ,rUffl:IJ11l:l~';)::rh~\1
q

~l\l ')'ll1i~L-rluL~tJ1num3u LLt:l::1lfitl~1'l1J ,ru'l!J'l~-mnl1i1LtI\lLUUflU~~:IJLV\t:l1 m:IJ~liu
'U 'U
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';]1 n ~Hl nT'j~mn ~11JT'H1~11Jl~11 n ~1Jlill acil" ih::~mnl1J1L~EJ1nU(j]fn(j]t(j] [J
" ~

L~~ [JLrh nu 3.58 ~"~~l~Ut1::Lmtl.~"liial1JU r1 atl.~utI.';]::~(j]~tl.h;fia~tl.f111(j] ') UtI.~n';]::1
~

11m~LVi1J1::~1JfflVi1U ~tl.f11,ftI.')LlJtl.a cil" ~, Uti.'Yl11UIi"ml:lJ LL(j] nliil"1::Vil1"11 tl.f11 LLliifl::

1J1:: irm LLfl::Utl.LlJtI.~U1tllt1~ ~mlmaU1L ~ [Jl nU~tl.f111J1::Lll'Ylliil" ') (j]1:lJ ~1 ~U
~ ~

';]1 mJflm1~mYl ~11J11Cl~11Jl~11 n~1J~l acil" ~1::~uml:lJLfl~aULLflfl"h 1tI., ,
t"lJlYunt(j][JLu~ [JLrhnu 3.28 LLfl::~Ul1n~1J~1acil,,~ml:lJLt1~ aULLt1fl"h 1tI.t"lJ lYrnl Iii a,
1J1::L~tl.tll m:lJL~ EJ1nUml:lJLt1~ au LLt1 fl" h 1t1.t"lJlYrnlliil" ')1J1n~~(j] 3 ~1~ULL1n ~l~U~ 1,
l~LLr1 t(j][J~111JLL~1 t"lJlYrnl~(j]ml:lJ,;]1" LLfl::1"lJlYrnlUanml:lJ';]1" (l~fl::LLtl.tl.Lrhntl.) , Uti.

~

-mnl1Utl.l~11J'lrnufl~ LLJ-itl.cllVi i",;]l ni.~(j]t"lJlYrnl uset"lJlYrnl LUtl.LLVi ~,,'li'a:lJ flL~ [Jl nu
'\J cu '\J cu

t1 rn1l1~ LLfl::1J1::~'Ylnr-.lfl'lJ a" ~tl.f11~~11J11Cllrl1"h 1~ (j]l1J~l~U ~lt1.tllm:lJ~n~:lJ~l acil"~, ,
ml:lJLt1~aULLt1fl"h1t1.t"lJlYrnll!a[J~~(j] 3 ~l~U ~a 1(j]Cl1J1::~"T1'lJa"t"lJlYrnl ~am1hHa1Jfl" ~

LLr1 ~U1tllt1, Utl.L~al1 t"lJlYrnl1i'li'a1J fl'lil1 ~11 uset"lJlYrnl ~1t1.tv. nlli'li'a:lJfl~-;il LUtl.LLr1
'\J '\l ., '\I

~U1tllt1 (j]l1J~l~U
~

';]In r-.lflm1~ nlYl ~11J11Cl~11Ji.~11 n~:lJ~lacil" ~1J11J1rn~ Cl~nrsum1Vi~n L~ [J", ,
t"lJlYrnlt(j][JLu~[JLrhnu 2.64 t(j][Jn~:lJ~lacil,,~m1J1rn~q~m1:lJm1Vi~nL~[J"t"lJlYrnl1t1.~a,
1J1::Lll'Ylliil" ')m1J~l~u~"liial1JU ~a m1Vi~nL~[J" t"lJlYrnl1t1.~a t'Yl1't1f'1lt' (2.79) , rrrs

Vi ~nL~[J" t"lJlYrnl1tI.~al'Yl[J (2.72), m1Vi~nL~[J"t"lJlYrnl1tI.~aYllr,,;a~1Jyf (2.55) userrn,
Vi~nL~[J"t"lJlYrnl1t1.~aU(j][J~11 (2.51) m1J~l~U

.
i>'i··.n.~f16 e4anl''i'Y1~i;'(fJl.li;'(3J3J&i;)l"nT'j~h)u...

~1 LL1J1~1-nt tl.m11~[Jt1r"U 1J1::naul1J~l [JinlYrn::m,,1J1::"1flm'lJa" n~ 1J~1 acil",
(lltl.i.~LLr1 L~f'I m ~ 1::~um1~nlYl al.:n~ LLfl::1::~U11 [Ji.~~1t1.~11ii ElL~ atl.) mlmTtI.h 1tt.
~1 La" ml:lJjL~EJ1nU(j]fll(j] ml:lJLt1~ aULLt1fl"h 1tI.t"lJlYrnl LLfl::~Cl~ m1:lJm1Vi~nL~[J"

t"lJlYrnl ~"r-.lflm1'Yl(j]~aU~1J:lJ~;)1t1.J" 7 ~:lJ:lJ~;)1t1.1~r"Jfli~i~"U.. ..
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a3J3J&l~1'Ufi 1 ~1J~Tn~fiii~nti-m::f11\ltl,,)::2f1n'mlPlmyhHl'Uii,,)::~1J~d13J... ..
L~~h)1JLL~Gl\l"hi1.'UT'9Jti-m1LWln(yh\lirn ,nn~~nT'Jl~rJ'Vmll dJU,i,Ulill:IJff:IJ:IJ~~lU,~:\lH

dJU,Ul\l~lU, n~11~eJ n ~:IJ'ill eJ cil\1~~1::'ilU11rJi,i~uliln~l\1nu,~1::'il1Hnl:IJ LfI~ eJU LLfI~\I h,
1u,1'JJ'lYrnl~LLliln~l\1nu,eJ cil\1~,rmhflru'Yl1\1ffn~~1::'ilu 0.05 n~11~eJ n~:IJ'ill eJ cil\1~~1::'ilU

~ ,
11rJi,i1::'Vdl\1 5,000 - 15,000 irm ~1::'ilUfIll:IJLfI~eJlJLLfltl\lh 1u,1'JJ'lYrnl~ff\lnll n~:IJ

'U ,

'illeJcil\1~~1::'ilU11rJi,i1::'Vdl\1 15,001 - 30,000 irrn 1lilrJf11Lu~rJfIll:IJLfI~eJULLfltl\lh1u,

1'JJ'lYrnl"lJ eJ\I n~:IJ'ill eJ cil\1~~1::'ilU11 rJi,i1::Vill\1 5,000 - 15,000 irm use 15,001 - 30,000,
Ul'Yl L'Yhnu 3.34 use 3.14 lill:IJ,h'ilu LL~ii\leJcil\1i,1nm:IJ L~eJYl,;)11rnlii\l;n'IYrn::'Yl1\1

u1::"lnm1u,ilu,~U,') 5u,i,iLLr1 L'V'I~, 1::'ilUeJlrJ, 1::'ilum1~n'IY1 LLtl::eJl<]'V'I ~tlm11~rJ'V'IU,
fIll:IJ LLlil n ~l\1"lJ eJ\l1::'ilUfIll:IJLfI~ eJU LLfi tl\lh 1u,1'JJ'lYrnlacil\1i,,j~,rmhflqj'Yl1\1 ffn~

a3J3J&l~1'Ufi 2 ~d13Jaf'Ui."1.'U~dLfl\lii~d13J i3J.w'UBf11\l1Jdml1J~d13J L~~h) 1J...
U~Gl\l"hi1.'UT'9Jti-m1 mn ~ tlm11~rJ'V'IUll f111:IJ~U,h 1U,'illLeJ\I~fIll:IJi:IJl4'u,1fnufIll:IJ LfI~ eJU

LLfltl\lh 1u,1'JJ'lYrnleJcil\1i,,j~,rmhflqj'Yl1\1ffn~~1::'ilu 0.05 'il\lJu, ~~m11~rJ~\lu5Lffli

ff:IJ:IJ~~lU,fi 2

a3J3J&l~1'Ufi 3 ~d13J~Lihn"1JlPlGl1t91'l1fl\l~1J~Tn~ii~d13Ji3J.w'UBf11\l1Jdnfl1J... .. ..

~d13J L~aauU~Gl\li."1.'UT'9Jti-m1 ';)1n ~ tlm11~rJ'V'IUll fill :lJ1L~tn nu lil tlllil ~ fIll:IJ i:IJl4'u,1f
'U

nUfIll:IJLfI~ eJU LLfi ~\Ih 1u,1'JJ'lYrnleJcil\1i,,j~,rmhflqj'Yl1\1ffn~~1::'ilu 0.05 'il\lJu, ~tlm11~u

~\lU5Lffliff:IJ:IJ~~1U,~ 3

a3J3J&l~1'Ufi 4 ~1J~Tn ~fiii ~nti-m::f11\ltl")::2f1n")LLlPl n1Yi1\l ,,'Uii~fJ &l n")")3J rrrs... ..

l'i a m~ rJ\lT'9Jti-m1UlPlnl?i1\l,,'U ~tlm11~rJrJeJ:lJ1Uff:IJ:IJ~~1U,~:\Ii,idJu,Ul\1~lU, n~11~a

n ~ :IJ'illacil\1~~1::'ilU m rJ~ us n ~1\1 nu,~m:lJ1 rn 'V'Itl~ m1:IJm1Vi ~ n L~ rJ\l1'JJ'lYrnl~ LLlil n~l\1 nu,, ,
eJcil\1~,rrJ~lflru'Yl1\1ffn~~1::'ilu 0.05 n~11~eJ n~:IJ'illeJcil\1~~eJlrJ1::Vill\1 30 - 39 iJ ~

~ "
U1:1J1rn'V'ltl~m1:IJm1Vi~m~rJ\l1'JJ'lYrnl~:IJ1nnlln~:IJ'illeJcil\1~~eJlrJ1::Vill\1 40 - 49 iJ 1lilrJ, ,
f11 LU~ rJU1:1J1 rn'V'ltl~m1:IJ m1Vi~m~ rJ\l1'JJ'lYrnl"lJeJ\I n~ :IJ'illeJcil\1~~ m rJ1::Vill\1 30 - 39 iJ, ,
use 40 - 49 iJ L'Yhnu 2.77 use 2.52 lill:IJ~l'ilU LL~ii\leJci1\1i,1nlill:IJ L~eJYl,;)11rnlii\l;n'IYrn::

'Yl1\1U1::"lflm1u,ilu,~U,') 5u,i,iLLr1 L'V'I~, 1::'ilum1~n'IY1, eJl<]'V'I LLtl::1::'ilU11rJi,i ~tlm11~rJ

'V'IU fIll:IJ LLlil n~l\1"lJ eJ\lU1:1J1 ru'V'Itl~ m1:IJ m1Vi ~ n L~ rJ\l1'JJ'lYrnl eJ cil\1i,,j~,rrJ~lflqj'Yl1\1 ffn~
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iUJ:JJ~~l,"fi 5 ~dl:JJat,"ht,"~dLel\l1H)\I~lJ~tll~ii~dl:JJi:JJ~,"fi'YnnnmllJ
~ ~

'YH1 ~n"i"i:JJn1"i'Vlam~U\lt'J,J 'tHU>1 ,nn~flnT'i"iirJ'Ymll ml~~'U.hlulilLthl~ml~~~vr'U.1f

rlUU1m rnYH1~m1~n11VJ~m~rJ\l1'JJ~rnltJcil\l1.1i~,rmnf1qj'Yl1\l~n~~1::iu 0.05 i\l ,x'U.

~fln11iirJ~\lU5L~ 1i~~~~~1'U.~ 5

a:JJ:JJ~~l,"fi 6 ~dl:JJ ~L~Ud nlJ 1fI iiillf11.1 el\l~lJ~tll ~ii~dl:JJi:JJ~," fi'Y11\1lJd m llJ
~ ~ ~

'YHI~n"i"i:JJn1"i'Vlam~U\It'J,J'iHU>l ,n n~fl n1 1iirJY-lUll Trn~fL~ mrlUlilflllil "lJ tJ\l~U1111fl~
~ ~

ml ~ ~~vr'U.fI.'U.L:n\l au7lUmm rn Y-l!l~ rmu n11VJ~ n L~ rJ\l1'JJ~rnl tJcil\l ~,rrJ ~1f1qj'Yl1\l~n~~

1::iu 0.05 (r =- 0.15) i\l,x'U. ~fln11i~rJ~\lU5L~1i~~~~~1'U.~ 6

a:JJ:JJ~~l,"fi 7 ~dl:JJ L~aelmL~iii\lht'"t'J,J'iHU>lii~dl:JJi:JJ~,"fi'Y11\1lJdnnlJ
~

'YHI ~n"i"i:JJn1"i'Vla n L~ U\It'J,J'iHU>l ,nn ~fl n11T;)rJ Y-lU l l mlmfl~ tJULL fl fl\lh 1'U.1 'JJ ~rnl ~

ml ~ ~~vr'U.fI.'U.L:n\lUl n rlumm rn Y-l!l~ rmu n11VJ~m~ rJ\l1'JJ~rnl acil\l~,rrJ~lf1qj'Yl1\l~n~~
~ ,.... __ _ .... ..:s.... _ a

1::lilU 0.05 (r =0.22) lil\l'U.'U. ~fln11T;)rJ";J\l~'U.U~ 'U.'U. ~~~lil;)lWY1 7, ...

";Jlnn11~1U~fln11i~rJ~1.in~11m'1Jl\li'U.LL~1,x'U.,
tJilU11 rJ1.ilill ~~~~~~1'U.J"\l 7 '1JtJ i \lU

~ ..
~1 irrrn LLrJ m Lfl11::VJ use

'Y11\1~1,"L'Yt~ ,nn~fln11i~rJ~1.iY-lUll nfl ~m tJcil \lLY-l "'"lfl t1LLfl::LY-l"'Vi ill\lm::iu, "

ml~ Lfl~ tJULLflfl\lh 1'U.1'JJ~rnl~ LLliln~l\lrl'U.tJ cil\l1.1i~,rrJ~f1qj'Yl1\l ~n~ i\l,x'U.~fln11i~rJ~\l~

mlmLliln~1\l";Jln~fln11i~rJ"lJtJ\l Eagly use Steffen (1984, as cited in Obermiller &

Spangenberg, 1998) ~n ~11n\lml~LLliln~1\l1::VJll\lLY-l'"1'U.L:n\ll1!l~~Ul11J1l1'Yl1\l ~\lfl~ ~\l

1.itJn-1J1 £.11.111 LY-l"'VJ ru\l~m::~ul11J1l1~ LY; 'U.vrtJ\lLLfl::~'U.U ~'U.'U.m1'U. 1'U."lJrn::~ LY-l"'"lfl rJ";J::~
QI .. .. '\J

ul11J1111'U.L:n\lLlJ'U.~h tnn 1lilrJ~fl n11i~rJY-l Ull~VJ ru \l";J ::r1n1,xm!11 h 1.i~lrJ nll~"lfl rJ~\ll111i
1\ '\J " \.I '\.l

~1::iumlmfl~ auuasch 1'U.1'JJ~rnl~~lnllLY-l"'"lflrJ 'U.tJml nU~fln11i~rJ~1.i£T\ln~ml~

LLlil n~l\l";J ln ~fl\ll'U.l";J rJ"lJ tJ\liannus Y-ll\l Ln~~ (2545) fiY-lUlln~~il acil\l LY-l"'VJ ~\l";J::~

't1"''U.fl~~ a1'JJ~rnl1'U.~tJU 1::Llll1~1\l ')~nllVJ1tJ~ml~ Lfl ~ tJULLfl fl\lh l'U.1'JJ ~rnl~,xtJ rJnll
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LLIii ti~ El cil~l1n~mJ (:.Ifl m11,)£J~lin ~U ijfl11 ~ ~El~fl~El~nu (:.Ifl m11,)£J"lJ El~

Moscardelli LLfl :: Liston-Heyes (2005) ~liYhm11,)mviEl~m~lih),)£Jil'\.l,~n~rn::'Y11~

1h::"151 m~ij(:.lfllii Elfl11~ Lfl~ auunseh"lJ El~ ~U1tllfl t~ £J(:.Iflm11,)£Jl~y.jUfI11mL~nliil~
"

1 :: Yll1 ~ ir-;) ,)£J~l'\.l,Ly.j~nUfl'nmfl~ ElU LLfl fl~h 1'\.l,t'JJ~rnl El cil~ ij,xm~lf1qrr11~ ~n~ L'li'\.l,L~ £.11 n'\.l,

J~ Ell';)~lm1nEln-U1£Jlil1 J~L y.j~YI iY~ LLfl::Ly.j~"151 £Jliil~ijm1LtI~1ulii El~El t'JJ~rnl1h::Llll1

liil~ ')1m::iu~1~LL~nliil~n'\.l,mn,xn (~El t11111~,r: Ly.j~"151£J = 94%, Ly.j~YliY~ = 94% I ~El
"""" """".-:!II _A...:. e- ...
":Il1 ~ : Ly.j~"151£J = 41%, Ly.j~Yltl!~ =36% I ~ElYl'\.l,~~Ely.j~y.j : Ly.j~"151£J = 30%, Ly.j~Yltl!~ =

27%, 'liEl~fl,;)ln U1Ml1 AC Nielsen ~ln~ (2550, 1 L~~l£J'\.l,)) ~~Ell';)ti~(:.Ifl't111in~~ilElcil~" .
J~Ly.j~"151mLfl::Ly.j~YI iY~ij1::iUfI11~Lfl~ ElULLflfl~h 1'\.l,t'JJ~rnl LL~nliil~n'\.l,Elcil~l~ij,xmhf1tl!

'Y11~~n~

't11\1 ~1"f)1 u n~~il Elcil~~ij1::iuEll£J~LL~ nliil~n'\.l,ij1::iufI11mfl~ElU LLflfl~h 1'\.l,• • •
t'JJ~rnl~ LL~ nliil~ n'\.l,El cil ~1~ ij,x£J ~1 f1tl!'Y11~ ~n~ ~~ (:.Ifl~liijfl11 ~ LL~ n Iiil~,;)l n (:.I fl nTll,)£.I

"lJEl~ Obermiller use Spangenberg (1998), Boush LLfl::flrn:: (1994) LLfl:: Moschis (1987, as

cited in Boush et aI., 1994) ~y.jUl1 iJ,;),)£J'Y11~il'\.l,Ell£Jijfl11~i~vr'\.l,'Jfl'\.l,L:n~UlnnUfI11~
•

Lfl~ El U LLflfl~h 1'\.l,t'JJ~rnl"lJ El~ ~U1tllfl n~11~ a ~U1tllfl~ij Ell tnn nnl1';)::ijfl11mfl~ElU
" " .

LLflfl~h~mnn-h~U1tllfl~ij Ell m!El£J nl1 '\.l,Elmlnii' (:.Iflm11,)£Ji~n~11nv~ijfl11mLlj}nliil~
" .

,;)In(:.lfl~l'\.l,l,)£J"lJEl~ Moscardelli use Liston-Heyes (2005) ~y.jul1n~ml1Elcil~~ijEll£J• •
mnnl1';)::ij1::iumlmfl~ ElU LLflfl ~h 1'\.l,t'JJ~rnl~lnl1n~~ilEl cil~~ij Ellm!El £Jnl1 El cil~ij• •
,x£J~f1ru t~ £.I1iLYlIj}(:.Ifl11 n~~il a cil~~ij Ell£Jmnnl1,;)::L~~ijml~~'\.l,h1'\.l,~'\.l,f11~LL1Jfl n

III , , ..

1Y1~~~LtI'\.l,~'\.l,f11"lJ El~ ~h illinnnl1n~~ilElcil~~ij Ell£J,xEl £.I nl1 LLfl::Ell,;)'t111ifl~ml~Lfl~ElU
~ III.. ..

LLfl fl~h 1'\.l,t'JJ~rnl fl~

lf~ii'Ell,;) Eln-U1£J(:.Iflm11,)£J~li,;)1 n (:.Iflm1LtI~1U~Elt'JJ~rnl1J1::Llll1liil~ ') "lJEl~l£J1'\.l,•
1'\.l,m~Ll1y.jlJYll'\.l,m~ij1::iu~~L~EJLYi£JUnUn~lJEll£Jliil~ ') i~1j}111~~ 3.1 (LL~Ij}~1j}111~m1

.. '\I ....

L1J~1U~El"15U~liil~')"lJEl~~u1tllfl1'\.l,L"lJlj} m~Ll1y.j~Yll '\.l,m (~Elt11111~,r: 1::i U El l £J 20 - 29 tJ =". .
97%, 1::iuEll£J 30 - 39 tJ = 95%, 1::iUEll£J 40 - 49 tJ = 94% I ~Elll1£J: 1::iUEll£J 20 -

'I 'I ....

29 tJ = 47%, 1::iUEll£J 30 - 39 tJ = 41%, 1::iUEll£J 40 - 49 tJ = 39% I ~ElYl,x~~mAl~vf:• •
1::iUEll£J 20 - 29 tJ = 38%, 1::iuEll£J 30 - 39 tJ = 36%, 1::iUEll£J 40 - 49 tJ = 30%)• • •
hWU1Ml1 AC Neilsen ~lnlj} , 2550 ) ~~,;)ln(:.lflm1L1J1j}1U~Elliil~ ') Ell';)'t111il£J1'\.l,ijn11

•
vr~'\.l,lmlmfl~ ElULLflfl~h 1m::iu~mn,r'\.l, LLfl::Ell';)~~(:.Ifl1i(:.lflm11,)£J'l~y.jUfI11mLIj} nliil~

"lJ El~1::iuml~Lfl ~ ElU LLflfl~h 1'\.l,n~~il El cil~~ij1::iu Ell £J~LLlj}nliil~n'\.l,• •
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'Y11\1 t9l1"".i::!PlU m".iAm~tl ~fl m11,)rJl'IUmlll uanI1il-1 aVl-1Lliiht'mh f1qJ'Y11-1 flt1~

"lJ a-11::lilumlll Lfl~ au LLflfl-1h lU.t'.lJ~ru.l1umilllilla Vl-1~ih::lilum1;;n~1~ LLIil nl1il-1nU ~-1,
~flm11')rJ~L~iiml1lLLlilnl1il-1'J1n~flm11')rJ"lJa-1 Obermiller uae Spangenberg (1998) ~

L~yhm11,)rJnu n~ lllill avl-1~iimlllmaUfl fllllr-1Un L1rJU~lirJ 11, un;;n~11::lilU1.firurulIil1 ,
" , cv -..

un;;n~11::lilUlJ1rurul1'Y1 LLfl::lh::"1l1"1lU~lLtl1wrll-1alr.J1::Y111-1 12 0-1 65 tJ ~-1~flm11')£./
u u ,

, ,
l'IU11 n~lllill aVl-1Yiii1::lilum1;;n~lYiLLlilnl1il-1nU ';)::ii1::liluml1lLfl~ aULLflfl-1h 1ul'.lJ~ru.l,

rf-1li al';) aTIUl£./~flm11,)rJL~11 1::lilum1;;n~1';)::iimlllflalilfltra-1nu1::lilu m £./,
"lJ a-1 n~lllill aVl-1 n~11~ a n~lllill avl-1~ii1::lilum1;;n~1~fl-1';)::iiLml1ull~';)::ii m rJ~, , ~ ,
111 nnl1n~ lllill aVl-1~ ii1::lilu m1;;n~lYi~1 nl1 lil-1JU~-1 al';) LYi rJU L~ rJ-1 ~fl m1i,)rJ;ft~nu,
~fl m11,)u1uti1:: L~UL~a-1U,;)') £./~lual rJ~L~antl11r.J"ljl-1~U,

..,.,. ,
'Y11 \1 {Pll"i;H11"::'Y11\1 LA".i~!n~ (Socioeconomic Status - SES) ~flm11,;)rJl'IU11

n~lllillaVl-1~ii1::lilu11rJL~1::Y111-1 5,000 - 15,000 Ul'Y1 ii1::liluml1lLfl~aULLflfl-1h1u,
l'.lJ~ru.l~fl-1 nl1n~lllill aVl-1~ii1::lilu11 rJL~1::Y111-1 15,001 - 30,000 Ul'Y1 avl-1iiumhf1ru

'IJ , U

__ d... d .... 11I.o< d

'Y11-1flfllil'Y11::IilU 0.05 "n-1flalilflfl a-1 nU~flm1l'tn~1"lJ a-1 Moscardelli use Liston-Heyes

(2005) ~l'IU11 U';),)rJ'Y11-1~lUflmu::'Y11-1 L~1~!n';) iimlll illviuiLi-1 su nUmlll Lfl~ au LLfl fl-1

h 1Ul'.lJ~ru.lnuaVl-1iiumilf1ru'Y11-1 flt1~ Isu1iLYIIil~fl11 n~lllillaVl-1~ii1::lilu11rJL~Y11aii
U "

flmu::'Y11-1L~1~;jn,;)~fl-1,;)::Lliii,ja-;'hnlil1uL~a-1,h 1i'~lrJ111rJ1umaUfl11 ~-1Lliiimlll-;)l LUll.
.. 'IJ

1um11h::Liiu,h n~11 al-1"lJ a-1 ~1'.lJ~ru.l111 nL'Yh nun~ lllill aVl-1~ ii1::lilml rJL~Y11a iiflmu::
'IJ ,

~flm11')rJl'Iumlllillviui1::Y111-1mlll~uh1ulill La-1 nUml1lLfl~ aULLflfl-1h 1u

l'.lJ~ru.l aVl-1Lliiiu£./ fflf1qJ'Y11-1 flt1~ ~-1 ~fl1')rJ~L~liiimlll LLIil nI1il-1,;)l n~ fl m1i,)rJ"lJ a-1

Boush LLfl::flru.:: (1994) ~L~111m11,)r.JL~ a;;n~lmlllLfl~ auunsch"lJa-11rJ1u~iil1ia,
1'.lJ~ru.l'Y11-11'Y1111~l!LLfl::mlllfml1lL,jlh L~r.J1nUnfl rJ'Y1fna-1~l'.lJ~ru.l Iau1iln-m1i,)rJ

'IJ ' 'IJ

Li-1 ffl11,;) LLfl::ii LLUU euu mu LUULfl~a-1 ij a1um1Lnu,jallfl';)l nn~ lllill aVl-1~LUUun L1rJU
'IJ ,

1::lilutl1::flll;;n~1;;n~1-;)lulU 426 flU ~-1l'1Ul1 1::liluml1lL~a~u1Ulill La-1iimlllillviui

L:n-1UlnnU1::liluml1lLfl~ aULLflfl-1h 1ul'.lJ~ru.l aVl-1iiurJfflf1qJ ~ nrf-1iJ-1 iiml1lLLlilnl1il-1';)ln

~flm1i')rJ"lJa-1 Obermiller LLfl:: Spangenberg (1998) ~L~111m11')rJnun~lllillaVl-1~LUU,
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~n~mn:IJ'I''I11'YW1;EJ,'h~1~J'\l~~ 140 fl~ ~\lt:-JL'lnT~liEJYnJ11~r~ijm1:IJJ~h1~ilLEI\l1~
'U

1:;iu~ ~\l';) :;ij1:;ium1:IJ Lfl~ ElU LLfl L'l\lh 1~1'JJMrn1~~\l L-rl~n~
'U 'U

J'\lUEl1';)Eln-lJ1EJ t:-JL'l n111iEJ'l~11 Ell';)dJ~LW11:;m1:IJJ~h 1~il LEJ\l1~1:;iu~~\l"lJ EI\l
'U

n~:lJil EI ci1\l El1';)';):;'l;;J'l~Gi\l t:-JL'll~EJm\l~ EI n11i~~~h 1~n11L~Eln1u"liEI:lJL'l"1J11~11,;)ln~EI
• 'U

1'JJ Mrn11.h:; Lll'Yl~l\l LLL'l:;~EIn';l1 nU L~m'l';)11rn1 ~\l nT~~lh:;"lll"ll~'l'YlEJij n11LtJ~1U 1'JJMrn1

c-J1~'Yl1\l~EI1'Yl111~'m1~m:lJlrn~~\l~~~ L~ mmEJU LfiEJunu~m.h:;Lll'Yl~~ ') r1'l-111i ~l:1Jl1t1
'U •

Eln-lJ1E.JL~:IJL~:IJ1~lh:;L~~i\l n~11~EI'l1J'l~11 L'itEl\l';)1n1'JJMrn1'Yl1\l1'Yl111f'l,rGil~1'V1 ru';):;;;J\l L,z~
'" .

'l1J1~n111im1:IJU~L.y;\l:lJlnn11"liEl~L'l~LtI~~11:;~1f1qj (Speck & Elliott , 1997) 11:IJ~\l

1:;EJ:;nL'l11~n11';b L~~EI"liEl :lJL'l1'JJMrn1'Yl1\l1'Yl111f'l,rnij-rll\l1:;EJ:;nL'l1~,hn~n11~El1J1:;Lll'Yl
'U

~~ ') ~\l Ell';)ij t:-JL'l1111'V1L'JJMrn1'Yl1\l1'Yl1't1f'l~1;;J~l:1Jl1t1~';):; 1i"liEI:lJL'l:lJl n1~1:;iu~1111i
'U

~u111lflLn~m1:IJ-mmfl~ ElULLfl L'l\lh 1~1'JJMrn1'l~
'U 'U

t:-JL'l n111iEJwUm1:IJim·r~lh:;'VI11\lm1:IJfL~EJlnU~L'l1~nUm1:IJLfl~ ElULLflL'l\lh 1~
'U

1'JJMrn1EI ci1\l'l;;Jij~EJ ~1 f1qj'Yl1\l~ti ~ ~\l t:-JL'lliEJ~'l~ijm1:IJ LLlil n ~1\l,;)1 n t:-JL'l n111iEJ"lJ EI\l

Moscardelli LLL'l:; Liston-Heyes (2005) LLL'l:; Mangleburg LLL'l:; Bristol (1998) ~'l~111n111iEJ

1~1J1:; L~~i\ln ~11 LLL'l:;'l~~11J t:-J L'l n111iEJ'l1J1~111 ~EI\l L~ EJln~11 1:;ium1 :lJfLil EJlnu~ L'l1~
• 'U

"lJ EI\l n~ :lJil EI ci1\l';):;ijm1 :lJi:IJvrwlfL:n\lUlnnUm1:IJ Lfl~ElULLflL'l\lh 1~1'JJMrn1"lJ EI\l~u111lfl LL~
• 'U

J'\lUEl1,;)Eln-lJ1EJt:-JL'ln111iEJ1~Gil~Ul~EJiJ1\l~\l,;)lnt:-JL'ln111iEJL~EI\ln11LmEJULfiEJm:;ium1:IJ

Lfl~ ElU LLflL'l\lh 1~1'JJMrn11~n~:lJil EI ci1\l~ij;nMrn:;'Yl1\l1J1:;"lllm~ LLliln~l\ln~ 'l~11 L'itEl\l';)ln•
n~:lJilE1 ci1\l~ij1:;iun11~nM1~~\l';) :;ij LL~11 ,z:IJ~';):;ijm1:IJfL~ E.J1nUlilL'll~ 1~1:;iu~~\ln11

ct ". 'U 'U

n~:lJilE1ci1\l~ij1:;iun11~nM1~~ln11 i\ltfUL~mmEJuLfiEJut:-JL'ln111iEJJ'\l 2 Gil~Un';) :;•
I .d .... Q..I I do ",. lI.o' .d _ Q..oo 6" "'" Q..<o d

WU11:IJfl11:IJ~EI~flL'l EI\l nu n L'l11fl EI t:-JL'l n111,;) EJ'YlWUfll1:IJ~:lJW~lm~"lJ EI\l1:;~Ufll1:IJLflL'l ElU

LLflL'l\lh 1u 1'JJMrn1nUfll1:IJfL~ EJlnUlilL'll~ EI ci1\l'l;;Jij~EJ~1f1ru'Yl1\l ~ti~ El1';)';):;ijm1:IJ'VI:IJlEJ'l1J
'U '"

1ml1~EI\lL~ EJln~nUt:-JL'ln111iEJ~WUm1:IJ LLliln~1\ln~"lJEI\l1:;ium1:IJ Lfl~ ElU LLflL'l\lh 1~

1'JJ Mrn11un ~:lJilEI ci1\l~ ij1:;iUn11~nM1~~1\l n~EI ci1\li.;;Jij~EJ~lf1nrmc ~ti~. '"
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iUJ3J~;)lUri 4 ~1J~rll~riihrn'l!J-m::::'t11\ltl"::::'lI'ln"LL~n<fi1\lnui.i't'iq&ln""3JnT'r'Yiam~U\l... ...
r'JJ'l!J-m1LL~n<fi1\lnU

't11\lCPl1UL't'i~ ,J1mHmT')"i~ £.I~'l'l1YnJll n~2J'I11 a cil'1 LYH'I'll'lmLfl ::L'Yi"''VI lli'liimmrn. ~

'YiCl~m12Jm1'V1~m~ £.1'1t'JJMrnl~l~ LLlilnlill'1rlU ~'1iif11l2J~alilfl~ a'lrlU(:,Jflm11,;)£.I'lJ a'l

mnnus 'Yil'1Ln~2J (2545) ~l'l1.yhm1~n~1'YiCl~m12Jm1'V1~m~£.I'11'JJ~rnl'lJa'l~u1111fl1u..
~a~'1wm{ LLfl::~E1m::,;) lm~£.I'1rlUn~2J'I11acil'1L'Yi"''ll'lmLfl::L'Yi''''VIlli'l -;llU1U 400 flU l lil £.l (:,J fl. ~

m1i~£.In'l~'YiUf11lmLIil nlill'1'lJ a'lU1m rn'YiCl~m12Jm1'V1 ~m~£.I'1 1'JJ~rnl1 u~m.f'l 2 U1::Llll1

L~aLU'1£.1UL fi£.IU1::'VI11'1 L'Yi"''ll'l mLfl::L 'Yi"''VI tilwrluL~mrlU LLlil n'l a cil'1nlill2J (:,Jflm1i~£.I~'l'l1

mluii f11l2J LLIil n lill'1,;)l n(:,Jfl'llUi~£.I1Ua~Iil~'YiUll ~u1111flL'Yi"''ll'l £.I ii LLUl t U2J~,;):: Ln 111..
'YiCl~m12J m1'V1~m~£.I'1 1'JJ~rn11u~au1::Llll1lill'1 ')~~'1nll L'Yi"''VI til'I (Danaher, 1995;

Heeter & Greenberg , 1985; Krugman, Cameron & White , 1995; Zufryden, Pedrick &

Sankaralingam, 1993; Heeter & Cohen , 1988, as cited in Speck & Elliott , 1997)

J''1 dal,;) aTIlJ1 £.Il'l1';)1n (:,Jfl m 11111mm rnm1Lullr7u ~a'lJ a'l ~u1111flL'Yi"''ll'l £.I LLfl::L 'Yi '"..
'VItil'l~iif11lm Ll1lnlill'1rlULW£.l'lL~nUEI£.I (~E11111't1mr: L'Yi"''ll'l£.1 = 94%, L'Yi"''VItil'l = 94% I ~a
.... .... A (L.,ooA _ fI' ....

111£.1 : L'Yi"''ll'l£.1 = 41%, L'Yi"''VIru'l =36% I ~a'VIU'I~a'Yi2J'Yi : L'Yi"''ll'l£.1 = 30%, L'Yi"''VIru'l = 27%,. ~ ~

"lla2Jfl';)ln U1~11 AC Nielsen -;llrllil (2550 , 1 L2J~l£.1U)) ~'1al';)i.'i'l(:,Jfl1in~2J'I11acil'1J''1L'Yi'".. .
'll'1 £.I LLfl:: L'Yi"''VI til'IiiU1m ru'Yi Cl~ m12Jm1'V1 ~ n L~ £.1'1l'JJ~rnl LLIil nlill'1 rlua cil'1l~ iiir£.l Rlf1tym'l

~fll1l

't11\l CPl1Uil1 U (:,J sm1i~£.I'YiUf11l2J LLIil nlill'1'lJ a'lmm ru'YiCl~ m12Jm1'V1~n L~ £.1'1•
1'JJ~rnl1un ~ 2J'I11 EI cil'1~ ii1::'I1U m £.I~ LLIil nlill'1 rlUEI cil'1 iiir£.lRlf1nrme~n~ llil£.I (:,Jflm1i~£.I. . ~

'YiUl1 n~2J'I11acil'1~iialm::'VI11'1 30 - 39 tJ ';)::ii'YiCl~m12Jm1'V1~m~£.I'1 1'JJ~rnlmnnl1• •
n~2J'I11acil'1~iial£.11::'VI11'1 40 - 49 tJ ~'1(:,Jfl~l'l1iif1112J~alilfl~a'lrlU(:,Jflm1i~£.I'lJa'l Speck• •
us e Elliott (1997) ~'YiUl1 iJ';)~£.Im'l'l11Ual £.Iiif1112Jim,rui1UL:n'lflUrlU'YiCl~m12Jm1•
'VI~m~£.I'11'JJ~rnl1u~aiYWm::,;)lm~£.I'1 n~11~a nfl2Jlillacil'1~iial£.1Ua£.lnl1 ';)::ii• ••
f1112J~lm1fl1um1~,;)::L'1£.1ufLl1flluhnlill 'I 'J~H'lum1'V1~m~£.I'11'JJ~rnll'l1mnnl1n~2J.. .
'111 a cil'1~ii al £.1mnnl1 (L-rlU rrnH'112Jl1flaul111fl d1u'l1u) aU,;)::lb'lui.'im1Lnlil'YiCl~ m12J. ..
m1'V1~m~ £.1'1l'JJ~rnl~m nn-ru-rlUrlU LLliln'l acil'1l1nIil12J (:,Jflm1i~£.I~l'l1n~Uiif111mLIil n

lill'1,;)ln(:,Jflm1i~£.I'lJa'lLann2Jfl 'Yil'1Ln~2J (2545) ~'YiUf1112Jf111mLlilnlill'1rlU'lJa'lU1mrn

'Yi Cl~ m12Jm1'V1 ~m~ £.1'11'JJ~rnl1un ~2J'I11a cil'1~ii1::'I1U Ell £.I~ usn lill'1 rlUEI cil'1l~ iiir£.l R1 f1ru. . ~

m'l~n~
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'YI1\1 t9l1~'i::~1J m'iAn1*l ~.Jfl nT~ii£.IWlJm12J LLIIl n '1h,] nll.tJ cil']L2-iih!£.Ijjlflqjm,]

flii~"lJtJ,]U11.11ru.Wtl~ m"J2J nl"Jl"o~ n L~ £.I,]1'JJ~ru.l1ll.n~ 2..1'111 tJcil,]~ih::'I1lJnl"J;;n ~l~LLIIl n'li l,],
nll. :;1,]~,mnl"Jii£.l~L'I1ijml2JLLlIln'lil']lIlmH'lnl"Jii£.l"lJtJ,]Speck LLfl:: Elliott (1997) ~WlJllrr

'II

lJ1111Tl~ij"J::'I1lJnl"J;;n~1~fl,]nlll1::ijLLll.11l!2J~1I::ijWtl~m"J2Jnl"Jl"o~n L~ £.I,]1'JJ~ru.l1ll.~tJ~,]
'II

~2Jyf~ 1.11 n nllrrlJ1111Tl~ ij"J::'I1lJnl"J;;n~l~~lnll LL'Ii (),] tJcil']L"Jn1ll12J ~ a nl"Jii£.I~L'I1n ~lJij
'II

m12JfltJlIlTl~tJ,]nlJ~fl nl"J111 £.I"lJ tJ,]LtJ nnus W1,] Ln~2J (2544) fiWlJml2JLLlIln'lil,] nll."lJ tJ,]

m1.l1 ru.Wtl~ m"J2J nl"Jl"o~ n L~ £.I,]1'JJ~ru.l1ll.n ~ 2..1'111 a cil,]~ij"J::'I1lJ nl"J;;n~l~ LLIIl n'lil,] nll.tJ cil'],
L2-i ijl!£.1jjl flrum: flii ~ J,]dtJll1 dJll.L W"Jl:: rrlJ1111Tl~ ij"J::'I1lJnl"J;;n~l~fl'] tJll1 ij nl"JLU1Il1lJ ~tJ~

u 'II 'II

ij m12Jl"o fll nl"o fll £.I 1.11 n nll rrlJ1111Tl~ij"J::'I1lJnl"J;;n~l~~lnll ~,] tJll1 ij ~fl'Yh1ifil LU~ £.I
'II

1111 £.I"J12J"lJ tJ,]m1.l1 ruWtl ~ m"J2J nl"JLU11l1lJ~tJ~L'I1ij m12JIn ~L~ £.I,] nll.nlJfil L\l.~ £.I1111 £J"J12J"lJ tJ,]

n~2J'I11tJcil,]~ij"J::'I1lJnl"J;;mn~~lnll (~tJ1'Yl"J't1"''!!: "J::'I1lJu"J::rl2J;;n~1 = 93%, "J::lI1lJ,
..... d Q..,. Ad __ "'" d_""

2J1i£.l2J",n~1 = 96%, "J::l1llJtJl"1l1",n~1 = 97%, "J::l1llJ2Jl"o11'Yl£J1fl£.l = 97% / fltJ1'Yl£.l : 1::l1llJ,
U1::rl2J;;n~1 = 33%, 1::lI1mr1i£.l2J;;n~1 = 41%, 1::'I1lJ tJl;l;;n~l = 47%, 1::'I1lJ2Jl"oli'Yl£J1~£.1

A IV 4 .- ti' "'" .1 d ........ d ....
= 48% / fltJl"oll.,]fltJW2..IW : 1::l1llJlJ1::rl2J",n~1 = 16%, 1::l1llJ2J1i£.l2J",n~1 = 28%, 1::l1llJ

tJl;l;;n~l = 45% , 1::lI1lJ2Jl"oli'Yl£J1tr£.l = 66% / ~tJUl1l£.lfll1: 1::'I1lJU1::rl2J;;n~1 = 5%, 1::lI1lJ
.... d _ do'S """ -..... ~ __

2J1i£.l2J",mYl = 17%, "J::l1llJtJl"1l1",n~1 = 16%, 1::l1llJ2Jl"o11'Yl£J1fl£.l = 20%, "lJtJ~flllln lJ1~'Yl

AC Nielsen -;'ilnl1l (2550, 1 L2J~l£.1ll.))

'YI1 \1 t9l1~t'l'm~::'YI1\1L~'i~n';) (Socioeconomic Status - SES) ~flnl1111£.1WlJ

m12J LLl1ln'lil,] tJcil']L2-iijU£.l jj,flrum']flii~"lJ tJ,]U11.11ru.'V'ltl~m12Jnl1l"o ~nL~£.I'] 1'JJ~ru.l1ll.n~2J
u ,

1111 a cil,]~ijflrl1ll.::m,] L"'1~;jiillfi LLl1l n 'lil,] nll. :;1,] ~fl~L'I1ijm12J LLl1l n 'lil,]lIl n ~flnl1ii£.I"lJ tJ,]...
Speck use Elliott (1997) ~'V'llJll rrlJ1111Tl~ijflrl1ll.::'Y11 '] L "'1~;jiill~fl'] nlll1::ij'V'ltl~m12Jnl1

'II ... 'II

l"o ~ n L~ £.I,]1'JJ~rn.1J,] lll.~ tJ ~,]~ 2JyfLLfl::~tJi'Yl £.I m::lIl £.I L~£.I '] ~ 1.11 n nll rrlJ1111Tl~ij flrl1ll.::m,]
, 'II

L"'1~~iill~'I1a £.I nll LL'Ii (),] tJcil']L1nlll12J ~flnl1ii£.I~L'I1ntrlJ ijm12J fltJ l1lTl~tJ,]n u~flnl1ii£.I

"lJ tJ,]iannus 'V'll,]Lmsu (2544) ~'V'llJm12JLLl1ln'lil,]nll."lJ tJ,]U11.11 rn.'V'ltl~ m12Jnl1l"o~ nL~ £.I,]

1'JJ~rn.l1ll.n ~ 2..1'111 a cil,]~ij flrl1ll.::'Y11'] L"'1~;jiill~ LLIIl n'lil,] nll.tJ cil']L2-iijU£.l jjlflrurru flii~ J,]d
, ... u

tJll1 tJ~lJl £.I1111 £.I lll'] ~']lIln ~flnl1ii£.I-lll,]'I1ll.L'I11l LrttJ']lIl n nfl2J1Il1 a cil']~ ijflrl1ll.::'Y11'],
~ oJ .. 1.... .d A"" lid .J . ..... I .dd -. .J

L"'1~;jnll'Ylfl']1I:: 2..1 LLll.1 ll.2J'Yl1l::2J1::l1llJ nl1",n~1'Ylfl'] rrri nfl2J1Il1 a £J1']'Yl2J flrl1ll.::'Yll'] L"'''J~;jnll'Yl
d '\J '\J , d

'11tJ£.I nll ~,] tJll1 Lfi £.IlJ L~ £.I,] nlJ ~flnl1ii£.I~ LU1£.1lJ Lfi £.IlJ trn~rn.::'Y11']U1::"1ll m'l1lll."J::lI1lJ rrn

;; n~l nlJm1.l1 ru'V'ltl~ m12Jnl"Jl"o~ nL~ £.I,]1'JJ~rn.1L'I11l n ~ 2..1'111 tJcil,]~ij flrl1ll.::'Y11']L"'1~;jiill~, ...
LLl1l n'lil,]nll.~,]ij LLll.11l!2J~1I::ijm1.l1rn.'V'ltl~m12Jnl1l"o~nL~£.I']1'JJ~rn.l~L2-iLLl1ln'lil'] nll.'I11 £.I

L'lill.nll.
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a 3J3J &I\iT",~ 5 Adl3J~"h 1"<PId LeJ \I11 eJ\I~lJ~Tll Aii Adl3J i3J~"fi't1I\1lJdnll1J'rUI@ln'J"'J"3J
... OJ

m'J"'lIiam~U\lT'JJ1H",1

~flnT1i~£.I~hjl'lUml~i~~\t.lr1::'VI11'1Wn~~'\.l,hl'\.l,1Il1Ltl'lnUl'ltl~m1~m1'V1~n

L~£.I'1 l'JJ'lYrnl J''1U tll';)LU'\.l,Ll'l11::nfl~1Il1 tlrJl'1~ihnl~~'\.l,h 1'\.l,1Il1Ltl'l1'\.l,1::lIlU~~'1tll';)';)::~m1. ~

~,;)11rnl"lltl~fl,;)lnl'JJ'lYrnTil~nu"lltl~fl,;)l nLL'VI fl'l"llnuaiheum ~'\.l, 'J L-n'\.l, rul~yhttl'l , Lvi tl'\.l"
" ,,'\I ...

l'llt'n'llWlJl £.I 'VI1mUrm::~'1"lltl~fl,;)ln'Vl'u.l £.I'11'\.l,11"Jlm1l1il'1 'J Lvitlmlh::ntlu1'\.l,m1~,;)11rnl
~

1Il~~'\.l,h:fttl~'\.l,fil Ll'l11::LL~11nfl~1Il1 tl rJl'1~~ml~~'\.l,h 1'\.l,1Il1 Ltl'l1m::lIlu~~'1,f'\.l, ';)::~ml~. ~

~'1~'\.l,h arJ1'\.l,m111l~~'\.l, h"lJ tl'lllllLtl'l LLlIi n';)::~ tl'l ~~n'IY1"llauelunn 'J~l'\.l,ri tl'\.l,m111l~~'\.l,h
~ ~ .

1'111i nfl~1Il1 arJl'1 nfl ~U';)::~tl'liJm1LiJ~1u~tl1'JJ'lYrnlLvi tl~';)::i.~lh"lltl~flllil'1 'J~i.~1U in. . ~

l.h::ntlUm111l~~'\.l,h:fttl~'\.l,fil1'\.l,~~~•

a 3J3J @l\il",~ 6 Adl3J-i'Lfi UdnlJ l?I allPlll eJ\I ~lJ~Tll AiiAdl3Ji3J~"fi't1I\1lJd nnlJ'r4 tl@lll'J"'J"3J
... OJ OJ

m'J"'lIiam~U\lT'JJHml

~flm11,;)£.Il'lUll ml~1L~£.I1nU~fll~~ml~im·r'\.l,£t'\.l,L:n'lflUnUl'ltl~m1~m1
~

'VI~nL~£.I'1 l'JJ'lYrnl ~'11.l~L~li~~~~!l'\.l,~i.~~'1i.l 1~£.Itll';)tliul£.1ml~i~~wtf~Ln~;1'\.l,1'\.l,

;n'IYrn::1Il'lnfl11i.~11 Ell';) LU'\.l,Ll'l11::11nfl~1Il1 EI rJl'1iJml~1ml m"lllhL~£J1nU~fll~ 5'\.l,. ~

i.~LLri (1) ml~fmlm"lllhL~£.I1nU~'\.l,fil LLfl::f1rn~~u'1illil'1'J"lJtl'l~'\.l,fil (2) ml~fL~£.I1nU
~ . ~

m11,zmXl1h'Yl1'1m1~fll~r-il'\.l,m1 l'JJ'lYrnl LLfl:: (3) ml~fL~£J1nult'nm1~fll~LLfl::~
~ ~

l'JJ'lYrnl (Obermiller et aI., 2005) ~'1y]11infl~1Il1E1rJl'111l'lnfll1iJml~~lm1n1'\.l,m1~';)::1"ll
•

"llEI ~ sL~ £.11nu~ fll~~ iJEI rJ Lvi EImi Lml::~LL£Jn LL£.I:: LdEl 'VII~11~ LU'\.l,mlm'1'1LLfl::ml ~Ll1,;)1'\.l,
~ ~

l'JJ'lYrnli.~1~£.Ii.3.J~1 LU'\.l,~';)::~EI'I1,nn-m1'V1~nL~ £.1'11'JJ'lYrnl1m1.lLLuullil'1 'J ~mf'l nfl~1Il1 ElrJl'1
~ .

1Il'ln fll1 Ell';) ';)::iJ LL '\.l,11,z~~';)::iJ wn~~tl'l m1LnU"llEI ~fl L~ £.11 nu ~'\.l,filLLfl::~~~.nrn.n~iJEI rJlu
~ ~

l'JJ'lYrnlLvi EI1"llLU'\.l,"llEI~fll'\.l,m1i Lml::~LLfl::lIl~~'\.l, h:ftEl~'\.l,fillii EIi.1.l1'\.l,EI'\.l,lf1~
~

a3J3J@l\iI",~ 7 Adl3JLAaeJ1JLLAa\lhL"T'JJHmliiAdl3Ji3J~"fi't1I\1lJdnnlJ'r4q@ln'J"'J"3J...
md'lliam~u\lT'JJHml

~flm1i~£.I~i.~l'lUll ml~LfI~ ElULLflfl'lh 1'\.l,1'JJ'lYrnliJml~i~~'\.l,£t '\.l,L:n'lUln nu

l'ltl~m1~m1'V1~nL~£.I'1l'JJ'lYrnl ~'1ml~i~~'\.l,£t'\.l,11.lLLUUlIl'lnfll1~ml~~tl~f1~tl'lnU~flm1
~

i~£.I"lJEI'I Obermiller, Spangenberg LLfl:: Maclachlan (2005) ~Y]lm1i~mviEl'VIlml~

i~~'\.l,lh::'VI11'1mlmfl~ ElU LLflfl'lh 1'\.l,1'JJ'lYrnlLLfl::l'ltl~m1~m1'V1~n L~£.I'1 l'JJ'lYrnl"lJEI'I nfl~1Il1•
ElrJl'1~iJEll£.11::'VI11'1 26 - 53 iJ ~1'\.l,1'\.l, 104 f1'\.l, 1~£.I1"llmml~mlmfl~ElULLflfl'lh1'\.l,•
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1'JJ~rnl (SKEP) ~'Ir-lfl nT'JlirJWlJ11 ml3J Lfl~EllJLLflfl'lh 1'U.1'JJ~rnliiml3Ji3J~'U.li1. 'U.L:n'l

lJ1 n nlJWCl~ m13J nT'J'VI ~ n L~ rJ'I1'JJ~rnl"lJ El'l ~lJ111lfl acil'1iiurJ ~1f1rum 'Iffn~ LLfl::r-lfl m11irJ
'lJ v

~L<11niJ'Iiiml3JffEl~fl~El'lnlJr-lfl'll'U.lirJ"lJEl'l Speck LLfl:: Elliott (1997) ~L<11r11m11im~El

~n~li1 LL1.h~~'I r-lfl1iLil~WCl~ m13Jm1'V1~n L~ rJ'I1'JJ~rnl"lJEl'l~lJ111lfl 1~rJWlJ11i1LLlh<111'U.
'lJ

m11lJn'U.1'JJ~rnl (Advertising Perceptions) dJ'U.i1 LLU1'V1;1'1~~'Ir-lfl1iLn~WCl~m13Jm1
'lJ

'VI ~ nL~ rJ'I1'JJ~rnl'U.El nL'VI itElLU'Jl nU'JirJ~l 'U.in~rn::m'lU1::"lflm (Demographic Factors),

i1 LLlh~L~m,]El'l nlJ~El (Media-Related Variables) LLfl::Uqj 'VI 11 'U.n11~El ffl1

(Communication Problems) LW11::m1~~lJ111lfliimlm~El111'JJ~rnliiml3Jlilff'U.hLLfl::
'lJ

dJ'U.U1::1rJ"lft!'J::,h rJfl~WCl~m13Jn11'V1 ~nL~rJ'I1'JJ~rnl1i,rEl rJfl'l 1'U."lJrn::~m1~~lJ111lflii
'lJ

mlm~El111'JJ~rnl LU'U.~'I~iim nLn'U.LU, ff11'1ml3J1lJn1'U. 'VI1Eliiml3JlilLfl~EllJLLflfl'lhJ'U.

n'J::ltlLu~m1Ln~wCl~m13Jn11'V1~nL~rJ'I 1'JJ~rnl~mn~'I~'U. ~'Iniiml3JffEl~fl~El'ln'U.nlJ
'lJ

ml3J~~LY;'U."lJEl'l Obermiller use Spangenburg (2000) LLfl:: Tan (2002) ~Eln-lJlrJH"h

ml3J Lfl ~nu LLfl fl'lh 1'U.1'JJ~rnl'J:: LU'U.LLm 1,r3J~'J::ltlLu~m1L,J L~El1'U.,h n~11ell'11'U.1'JJ~rnl
'lJ

J'U. ') LLfl ::iJ'IltlLu~m1~EllJff'U.El'l~a1'JJ~rnl1'U.1U LLlJlJ~l'1 ') L"lf'U. m1Ln~wCl~m13Jm1
'lJ 'lJ

'VI~n L~rJ'I 1'JJ~rnl"lJ El'l ~lJ111lfl, ml3J<11El'l m1mmm1mlJfl3Jn111'JJ~rnl~mn~'U.'Jln'VIli 1 u
'lJ •

'Il'U.~l'1 ') LU'U.<11'U.

'U.El ml nitiJ'I ffl irrrn ainn rJml3J i3J~'U.li1.'U.U1::L~'U.itL~ 3J L~ 3JL<11'Jl n'YlCl~fl~ L~ rJ1

,]El'lnlJ'VI,rl~"lJEl'l't1f'1'U.fl~ 1~rJ Assael (2004) L<11n~11Li11 ~lJ111lm::iim1~~'U.ll1f'1'U.fl~
'lJ

L~ Ell~ blU1::ff'l fl1'U.n11i~ n11nlJ ml3JL,J LLli'U.El'U.LLfl::ml3J ilJ ffml n,]a3J fl"JJ11 ffl1-;l1'U.1'U.m n
• 'lJ

~ ~lJ111lflL<111lJ1'U.LL~ fl::l'U. 1~u~lJ111lfl'J:: ii m1L1rJ'U.1~'J::1i1n-n11~1'1 ') L''If'U. rrnse Lfl rJ'VI1El
'lJ 'lJ 'lJ

i~,]a3J fl~1'U.~L3J ii ml3J ~1 f1ru ~1'V11lJ ~lJ111lflfi''ILU ~'Iitn L~ El~'J::fl~u1m rn,]a3Jfl~'J::<11El'l
cu III cu '\I

t-h'U.m1U1::mflr-lfl"lJEl'l ~lJ111lfl ~'I1'U.~itn~Eln11Ln~WCl~m13Jm1'V1~n L~rJ'I1'JJ~rnl"lJEl'l
'lJ

n~3Ji1 acil'1 LLfl::iJ'I Ell'JEln-lJ1rJml3Ji3J~wJf~Ln~~'U.1~rJ ell 'Ia'l'Jln'YlCl~fll1f'1'U.fl~~iiLY1 rJ'I

El'lf1'u1::nEllJL~rJ1 (The unidimensional view of attitude) 1~rJ Lutz (1991) L<11Eln-lJ1rJ'YlCl~fl

i'ln ~11Li11 l'1f'1'U.fl~'J::'VImrJii'l El'lf1'u1::n EllJ<111'U.ml3J~n (Affective component) LLfiL Y1rJ'I
'lJ

El'lf1'u1::n nu L~ rJ1 LrhJ'U. ~l'U.El'lf1'lh::nEllJ<111'U.WCl~ m13J~Ln~~'U. (Conative component)

J'U.LU'U.LLfi LY1 rJ'Ir-lfl~wi (Consequence) ~Ln~'Jln't1f'1'U.fl~ ~'IEl'l f1'u1::nEllJ<111'U.ml3J~n'VI1El
'lJ

't1f'1'U.fl~l'U.~it'J::'VIm rJii'lml3JLfl~ nuLLflfl'lh 1'U.1'JJ~rnl 1'U."lJrn::~wCl~m13Jn11'V1 ~nL~ rJ'I

1'JJ~rnlJ'U.n~Elr-lfliwi (Consequence) "lJEl'lm1Ln~'t1f'1'U.fl~
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LitEl\l'llnll mim~Elnlim~jl~ml3J1L~trHlmHn~'lJEl\lMangleburg use Bristol
~ ~

(1998) 6J1\11h::nEl1/bJ~..:1tI'liElml3J~Tl ,j,TI,UVlLl\l 3 'liElml3J 1~mUUmjfl~'Y1ElU~lmU,hm3J

fl\l'llnmml~'lJEl\l Moore-Shay use Lutz (1988) ~i.~YhmjlimyjElLmmJml3JL~El

L~L11nU~fll~ (Marketplace Beliefs) j::~ll\1mj~lnUflmnl ~li'liElml3JLyjEll~ml3JL~El
~

L~L11 nU~fll~1U 5 lh::L?iu~~n i.~LLri ml3Ji3Jw'U'lh::~ll\1jlmLLfl::Tlnl,lllY-l'lJ El\lffu,h•
lh::1L1"llU'lJ El\l'liEl3Jfl1'JJ'Mnl,1~~1l\1~u1~mrnmj~fll~ . ml3Ji.:l.h~EllUnflli'Y11\1mj~fll~.

~

Tl nl"h1UL:n\llJ1 rrn El\l1'JJ'Mnl,1 LLfl::Tlnl"h~i.~fu'll n mj:fElffUfll~Luu~imuY-ll::'lJ El\l11Ufll• •
u~mfu') (Private Brand) 6J1\1ij~lulUT1lm3Jjl3JJ'\lrfu 26 'liElml3J ~lm~~~fl~\ln~11 ~\I•
Ell 'l l1lli m~jl~~li'lumjliL1i.~~flmjliL1~ LL~n ~1\1i.U'lln-nuliL1~L~ El n1im~jl~'lJ El\l

Moore-Shay us; Lutz (1988) ~ijml3JmElUTlfl3J1UUj::L?iuL~El\lml3J1L~ L11nU~fll~~. ~

mnnll

1. mjlim~El\lml3JLTl~ElU LLTlfl\lh1U1'JJ'Mnl,1'lJEl\l ~u111lTld nEli.~llLUU\llUliLI
~

L:n\lll,T'iEl\l (Pilot study) ~i.~l1lmj~n'Mln\llhiLl~l\1 ')J'\I~LUU~lLLlh~~j::LLfl::~lLLlh~l3J~

ijml3J L~ L11'liEl\lnUTl1l3J LTl~ ElU LLTlfl\lh1U1'JJ'Mnl,1'lJEl\l ~u111lTl ~\liumiL1~\I L~U~3JTl1j~'l::
~ ~

1iijmjl1lmjliLI1UUj:: L?iU~\In ~11.J'1~ Eli.ulUElU1Tl~

2. mjliLI1uTlr\ld LUUmjLnu'liEl3Jfl'lln n~3J~lEl cil\1rf\l LY-lT'l"lll uuaeiY-lT'l~ ru\l EllL1
\J " .., ,

20 - 49 11 ~ElliLlElciluL'lJ~m\lL'Y1Y-l3J~lUm ~\liu lUmjliLlluElU1Tl~Ell'l'l::ijmj~n'Mln\l
~ .

ml3J Lfl~ ElU LLTl fl\lh1U1'JJ'Mnl,1'lJ El\l ~u111lTll WJ11\1 Ell L1~U ') use Ell'l'l::ijmj~n'Mlnu
~ .

~U111lTllUL'lJ~"lllULi'iEl\l~1m~"'1 Li'iacl~nilU~l\1i\l~l~ Lyj Elliij'liEl LmLlULYiLlUnuyfu~~u ')
~ ~

3. lUEl'U1fl~ Ell'lijmjli1imj~n'Ml1im:n\lTlnl,lllY-l (Qualitative Research) jU. ~

t I I A _ ~ .d

LLUUm\l ') L"llU mj~U'Y1Uln~3J (Focus group discussion) wmrrrssurrnsruuuinvuen

(In-depth interview) nun ~3J~1a cil\1 LyjEl~'l::l1lli~lmjt1i.~'liEl3Jfl1UL:n\l~n LLfl::rJ\I LUUmj. ~

'1h L1flU~l LLUl'Y11\1mj~n'MllUUj::L?iu~\ln~11liijml3JmElUflfl3Jm n~\I~u~ a'lil LLf'l::
•

uEln'llnd miLlrJ\I Ell'lL~Elnli1imjlim:n\lmmnl, (Quantitative Research) jULLUU~U')
~ ~

UElmwi1Eli.U'llnlilim:n\l~ljl'l (Survey research) L'liU mjlim:n\l'Y1~flEl\l (Experiment)

Lyj El'Y1~~ElU~lLLUj~l\1 ')~ijml3J L~ L11'liEl\l L'liU ml3JLTl~ ElU LLTlfl\lh ~1ElY-ltl~mj3Jmj

~~m~L1\11'JJ'Mnl,1 LUU~U
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4 . l'\.1,tlm'lCil tll';)iim":i~mnilLLlh~hn~~'\.I,') (Antecedents) ~iiml1.lL~[Jl-ntl,:J11U

ml1.l Lfl~nu LLflfhlh 1'\.I,l'JJ'Mllil L~m~1.I uaru'VIli.tlltJ,;)lnilLLlh~l'\.l,;n'Mlli~m-Jlh~"lilm"lJ tl-J

mi1.liltlcil-J (Demographic Factors), ml1.li1''\.I,hl'\.1,ilLtl-J (Self-Esteem), ml1.l1L~mnU, ~

<il fn<il (Marketplace Knowledge) ~-JdL'ittl-J,;)lnlliJ-JYlu"hiiir';)i[J~'\.I,')an~tll,;),;)~~-J ~H.'lli

Ln<ilmlmfl~ tllJLLflfl-Jh 1'\.I,l'JJ'Mllil l3-ill,;)~LU'\.I,tJ":i~Lll'Yl"lJtl-Jfhn~lltil-Jl'JJ'Mllil (Type of

Claims), ":itJ LLUUm":i-n<il Lnfllm-Ji-Jfl1.1 (Socialization), mlmilL~tl~ tl"lJ tl-JLL'VIfl-J"lJtl1.lfl
~ ~

l'JJ'Mllil (Source Credibility) , tJ":i~Lll'Yl"lJtl-J~tll'JJ'Mllil (Type of Advertising Media) , ml1.l

L~m~[Jlnul'JJ'Mllill<ilmtlltJ (Beliefs toward Advertising in General) LLfl ~LL":i-J,;)-Jh"lJtl-J
~

U1H'Yl (Firm's Intention and Motive) LU'\.I,~'\.I,

5 . '\.I,tlmlnd~,mhiJ-Jtll';)~n'Mlir';)i[J~LU'\.I,ilLLtJ":i<ill1.l (Consequences) "lJtl-Jml1.l
~

Lfl~ tlULLflfl-Jh 1'\.I,l'JJ'MllilL~m~ 1.I'\.I,tl n L'VIli.tlltJ,;)lnYltl~ m":i1.lm":i'VI~m~ [J-Jl'JJ'Mllil (Ad

Avoidance) l~LLfi ml1.l~tl-Jm":i1.ll<il":im":imUfl1.l,;)ln'VItil[J-Jl'\.l,"lJtl-J1;) (Demand for Laws
, D

and Regulations) LLfl ~~fl~ii~m1f'1'\.1,fl~ Yltl~m":i1.lLLfl~m":iYhYn1'JJ'Mllil"lJtl-J~u11m1
~

(Attitude, Behavior and Reliance on Ads) LU'\.I,~'\.I,

-Jl'\.l,li[Jd,)lLmn-nmti'\.l,mL'\.I,~tltlmU'\.I, 2 ~l'\.l, ~tl 1) -nmti'\.l,mL'\.I,~l'\.1,L-n-Jl"lilm":i LLfl~

2) -nmti'\.l,mL'\.I,~th'VI1u~tJ":i~ntlul"lil~Ylm-J~l'\.l,m":i~tltil":im":i<ilfll<ili-J":il[Jfl~La[J<il~tlltJd
~

m":ili[J L~tl-Jml1.lLfl~auLLflfl-Jh 1'\.I,l'JJ'Mllil"lJ tl-J~u1111fld ~ tll~ll LU'\.I,-Jl'\.1,1 im-n-J
~

"h:Ytl-J (Pilot study) ~LLti<il-Jml1.li1.lw'\.l,'th~'VIll-Jmlmfl~ auunsch 1'\.I,l'JJ'MllilnuYltl~ rmu

m":i'VI~nL~ [J-J l'JJ'Mllil"lJ tl-J~u1111fl 6J1-J';)~tilm":im.i.lltJl,nurmninnu LLfl~m":i~n'Mlli[J1'\.I,
~

tJ":i ~ L~'\.I,L~tl-Jml1.lLfl~ nu LLflfl-Jh 1'\.I,l'JJ'Mllill~~ tlltJl'\.I,tlmfl<il

1. ~u1111fl~iiml1.l Lfl~ nu LLflfl-Jh 1'\.I,l'JJ'Mllil';)~iiYltl~m":i~m":i'VI~m~ [J-J l'JJ'Mllil
~

i-JJ'\.I, Lil"lJ tl-Jfl'\.l,fll 'l!nm":i<ilfll<il LLfl~'l!n ~tl til":im":i<ilfll<il ~-Jm":ilihl":illiCYl'\.l,tl cil-J":itlUfltlU

1'\.I,m":iy'hm":i~tltil":i m":i<ilfll <illiiiml1.ltil L~tl t1 mLfl~fl<ilm":iU<il dj tlWJJm 't1';)';)1-J1'\.I,l'JJ'Mllil
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LVi 1I~'J::l1l1 i~U111lfl tl~fl1lmfl~ lIU LLfltl~h llt1'lJMru,lLLtl::~1l~'t1l'1ltfl~~~illUm11'lJMru,1
"

1tlLLUU~1~ '] ~-JoJnm1~tll~lIl'J'J::~1I~ ijm1'Yl~~lIu:Rlt~llt1'lJMru,1 (Pre-test) IilIlt~'J::
"
LC,I£.I LLVdGi~ltn1ru,'lllt J~d'ih Vi 1I1i~lthi,~-h~U111lfl'J::i,1iLii~ml2J-mnLfl~ lIU LLfltl~h llt

" ""
1'lJMru,1111~n ~11 L~ 1Ii,~LCHJLL vdll 1I n Gi~ltn1ru,'lllt

"

2 , L~lIW'Jl1ru,1'Jl nf.Jtlm1i~tJlltGi1W'lJlI~filmlmfl~ lIULLfltl~h llt1'lJMru,1 'J::WUil

n~2J111111cil~ ijml2JLfl~lIU LLfltl~h llttl1::L~ltL~1I~ml2J'J1~llt1'lJMru,lmn~~~ 111~JltoJnm1• •
~tll~~~~lI~ ijmlm::~m::l~ dJltllcil~ ri~L~ lIijm11::uti~Tll n~111ll~<ih~ ']llt1'lJMru,1:Rlt Jlt•
i,1iil'J:: LUltTlln ~111ll~lltL~lI~"lJ 1I~ ~11Wfl ru,Vi111 fl ru,~2JU1i"lJ 1I~ ;ltfll~1'lJMru,1~ It ']• •

3. ~U111lfl~ij~mlt::'Y11~ LI'I1M;jn'J~~lItJnil'J::ij1::l11Umlmfl~ lIULLfltl~h llt
" u

1'lJMru,1~~~nil l11~Jlt oJnm1~tll~~~m11i'mlm::~~1::1~lltm1l1lm1~1I~11m1~tll~
"

nu ~u111lfln~2Jd'L~1I~'Jln~U111lfln~2Jd''J::ij,y1l,hn~lltL~1I~1l tJi,~ ~~ijml2JlGihlltL li'lIVil
l\J , '\J II

1'lJMru,11lt1::l11U~~~nil ~u111lfl~i,1iij,y1I~1n~ L~1I~1ltJi,~ use lIl'J'J::~'lJltlml mfl ~ lIU
" "

LLfltl~h llt1'lJMru,1i,~~ltJnil L~ 1I1'lJMru,lijTlln~11ihJ~lil~~;tJ

4 . ~U111lfl~ij lIltJ'ltlltJ'J::ijWq~ n112Jm1Vi~nL~ tJ~1'lJMru,11ltmmru,~~~nil
" . "

~U111lfl~ijllltJmnnil l11~Jlt oJnm1Ii1tll~~~m11i'1tlLLuULLtl::~1I1'lJMru,1~ijml2J
". "
LVim::~2JnU~U111lfln~2Jd' ~~ijml2Jtl'ltIi1LLtl::~lm1m,ylti~L 'Ylfl1lth n~~EJ1Vi1ii,~~nil

" .
~u111lfl~~~ 1I1EJ nil Lilt m11'lJMru,1c-Jllt'Y11~1'Yl1flW'I1ij lInll Vi111 m11'lJMru,1 r~llt'Y11~~lI
" ".
~ltL'YlllfLl1.1i1 LLtl::m1~'J::ij~~~LUltmlmrltL fi~Vi111~11::LL'Yl1nll ci~1 EJllt1'lJMru,lJlt '] LVi 1I

"
~~7171ml2J~lth"lJlI~ n~ 2J LU1Vi m EJ 1~ EJi,1im1w E.J1 E.J12J~'J::"lJltJ;ltfll LL~ LVlEJ~ 1I cil~ L~EJ1

" .
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1. LViI'!

2. 1ll £J,

o 20 - 24 iJ

o 35 - 39 iJ

o 'Ill£J

o 25 - 29 iJ

o 40 - 44 iJ

o 30 - 34 iJ

o 45 - 49 iJ

o ~i1n-h 5,000 1J1Y! o 5,000 - 10,000 1J1Y! o 10,001 - 15,000 1J1Y!

o 15,00 1 - 20,000 1J1Y!

o 30,001 - 35,000 1J1Y!

o 20,001 - 25,000 1J1Y!

o 35,001 - 40 ,000 1J1Y!
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