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Chapter |

Introduction
1.1 Rationale
1.1.1 The Relationship between Thai and South Korea.

Thailand and the South Korea have been lnsa strong diplomatic relationship in all
areas; politics, economics, social, etc. for over halfa century. Since 1950, when the
military forces of North Korgarinvaded the South, Thailand was the first country in Asia to
send voluntary troops togassist in,the Lli_.nited Nations request for voluntary services.
Thereafter, the two countries Eonstittited=their mutual diplomatic relationship between
each other since 1958. Since then, t—he ﬂ}stetween the two countries have been so
forth strengthened1 thatthere said a ":srayinéj__’;[rlodm an older generation that Thailand was
the first nation in Asia to send trodgs:jb assiﬁ:ftge Korean forces.

40 years later, new gené}'étigp Thai bﬂe’me abruptly fascinated and amazed by
the rapid success in _South Korean 'econom-g/'.;,“':wﬁ'rch outstands Thailand in industry and
technology. In spite of;%icamalic_damage_duxmg_tbe_Se‘cané_World War, South Korea has
gotten farther ahead‘-(’)ﬁf‘ Thailand in terms of economic de\'-;é_l-lopment. A number of Thai
civil servants and academician have been to observe industrial and urban development
in South Koreayin, orfdento adopt the adaptablelgssons intosThai context.” Economic ties

between Thailand and South Korea has expanded into a multi-lateral relationship,

enhangingthe economie, politicaland stability eeoperationdor peace within the Asia

1
Surachai Sirikrai, quote in Kesini Withunchad, Panee Roobsom, Sutin Saisanguan, “The Attitudes

of Korean business on trade and investment in Thailand,” The Journal of East Asian Studies Thammasat

University Vol.10,No.1 January- June 1999: p.24.
2
Surachai Sirikrai, “The relationship between Thailand — Korean: From Political alliance to partner in

the political economy”, The Journal of East Asian Studies Thammasat University,Vol.8 No.1 January- June

1997: p.32.



Pacific region by becoming a member state of APEC: Asia Pacific Economic

Cooperation in 1989, flourishing the trade between Thailand and South Korea.

1.1.2 The Relationship on Trade between Thai and South Korea.

International trade relationship between Thailand and South Korea was officially
gestured by the signature in official agreement between the two countries on September
15, 1961. On November../+ 1977, Thai-Korean-Chamber of Commerce : TKCC was
established with the cooperation of traders and businessmen of the two countries, with
the purpose to boost the trade and enhar']lce mutual cooperation, to improve commerce,
industry, agriculture, investment and touﬂs*m , to protect the benefits of the member
states, to distribute, and caollect info__rm‘atioﬁ and statistics for members and investors, to
coordinate commercial achvvtles and m(fraease cooperation in terms of commerce,
industry, agriculture, investment and tounsm*between members and public sectors. In

1991, the number of members rgse 0. 168 nam_qg{:’.

Thailand had always been _the one Wi.th_’g;r!ade deficit in trading with South Korea

due to the import of.industrial- and commercial-goods from'i South Korea, whereas most

export to South Koreé"'ére agricultural and raw material, of{'vv'hich, the price and quantity
are unstable, including*the barring measures of South Korea commerce are established
both the taxed andsnanstax items;

Due to ,continual trade deficit" which "cost™a large amount of money, Thai
government tried to.open_a trade.negotiation, asking.South. Korea to.relieve its import
measures but'it appeared that South:Korea 'did not open up-its market,-especially for the
agricultural commodities and set high tariff. Thailand had tried many times to negotiate

with the private and public sectors, for which, encountered only a little success. It was a

3
TKCC, 1991 quote in Kesini Withunchad, Panee Roobsom, Saisanguan, “The Attitudes of Korean

business on trade and investment in Thailand,” The Journal of East Asian Studies Thammasat University

Vol.10 No.1 January- June 1999: p.24.



normal procedure of South Korea government to appraise Thailand’s assistance in
public but this did not associate with economic advantages, due to the policy of South
Korea derived from the Japanese government in closing the rice and agricultural market
of the country as a way to allocate income to the farmers and agriculturists in suburban
area. South Korea had imposed commodity quotas and other barring measures to
obstruct the intervention of domestic. markets, for example, issuing a law controlling the
quality of food product, preventing diseases spreading from plants and animals,
legislation regarding poisonous substances, radiation and sources of commodities, etc.
Moreover, South Korea-also called-for a high rate ofiimport taxes; 50 percent of tax

imposed for juice, 30-50 pereent of tax for fruits and vegetable, for instance, both the
!

ones imposed by tax measure and npn—tax measure. The strict restriction of import and

plants and animal hygienic measures, vvh|eh d|sab|es the increase in export as desired.
Moreover, South Korega had set’a farlff well for gems and jewelry, which is the

most important Thai export produc’ts to éé‘ high as 120 percent and 10.5 percent
F

respectively, which caused Thailand to seIJ the goods to South Korea in less than

expected amount. Apart from these tariff waJrIzs and tax measures as abovementioned,

i ._>—|

South Korea had set a bar obstructmg the tax of importing goods from other countries.

With such strict regulat|ons the government restrloted that foreign companies need to
register with the ministry of commerce and industry as @ member of judicial committee
of commerce and the department of foreign frade of South Korea. There is also the final
regulation, that'is, the business need to value over 500,000 U.S dollars for 2 consecutive
years in order to acquire a permission to prolongsits validity as a_business owner in
South Korea.

The trade deficit with South Korea continued and intensified its seriousness,
especially since 1994 on. South Korea automobile, such as Hyundai, Daewoo and KIA
tried to penetrate Thai automobile market to compete with Japan. With such competition,
the trade deficit situation in Thailand became more serious. Generally, South Korea used
many competitive tactics to compete with Japan in automobile market to penetrate Thai

market such as price competition, insurance and maintenance period. Therefore, the



South Korea automobile would cost less with longer insurance period than Japanese
automobile, which is facing the strengthening of Japanese Yen and higher labor cost
than Korea. Therefore, the competition between the Japanese and South Korea market
should benefit Thai consumers and force Japan to manufacture more auto-parts in
Thailand to reduce the cost and prices, which also benefit Thai labor market and
industry. Apart from automobile, South Karea tried to compete with Japan in electrical
appliances and electronic commodities, especially in setting prices to be lower than
Japanese commodities by 15-20 percengor thelewer and middle level consumers.

The long term trade™ defieit-with Korea cost a lot of revenue because of the
difference between categorigs ofdimport alnd export of the'two countries. Therefore, both
countries need to solve the economi__c ari_d‘_commercial problems via discussion. Such
meeting for negotiationshad begun since 21-961 when Thailand and South Korea signed
the first commercial treaty. Later, on in: 1964 South Korea had proposed to negotiate an
initiation to boost trade equilibum betvveenlfhe'two countries via ministerial cooperative
meetings. The first meeting Was, held in Seoijl bptween July 9 -11, 1975 to review and

develop economic and trade relatlonship,‘moludlng finding opportunities to expand

- -

trading opportunities”ito balance ‘the trade and enhance economic and academic

cooperation for mutual/benefits. The second session was ﬁeld in Seoul from July 19-22,
1976 and the ministerial meetings were held following the two meetings until the 12"
session from January 13Vt Eebruary 1% 2002 in Seoul, Korea with Adisai Photharamic,
Ph.D, Thai minister of ministny of commerce as Thailand’s representative and Mr. Hwang
Doo-Yun, minister of ministry of comimerce of South Korea as Kogea's representative.
This meeting aimed te find solutions .for ‘feconomic| recovery and ways to remove
obstacles and expand bilateral relationship to encourage the economic restoration of

the two countries’

4
Surangsri Tonsiengsom, The relationship between Thailand and the Republic of Korea 1949-1999

(Asia research center: Chulalongkorn University, Bangkok Thailand), p.195-198.



1.1.3 South Korea Government emphasize on The Cultural Inductry.

Apart from Korea’s international trade policy, Korea has learned a way to
constitute the positive image to attract foreign investors into the country, for the
commercial, export and economic expansion opportunities both domestically and
internationally. Further on, the government of South Korea had implemented a new
policy to emphasize on turning the focus from the heavy industry export to cultural
industry export to foreign countries, basing its.dearmning experience from the U.S, China
or Japan, for which, haverused such Sultural export policy to attract interests from
foreign countries and build«positive images to the eyes of the world population as a way
to gain interest from tourists frem around tllhe world.

South Korea had'leagnt waysto e>€po_rt cultural goods to attract foreign countries,

especially after the endfof the Korean V\/:ar, when the image of the country was in a

negative side, as a poor country s'ttfferihg;?_frdm post-war famine. But after Korea used
the cultural export strategy; the im"age was é-tte\ﬂated from a post-war country to a better
picture. The government came to ptay a key rble to support private sectors to produce

movies and series, combining the presehtattet:rof outstanding, symbolic Korean culture

in the product and export to the forelgn countnes to impress the world market and make

the country known to‘ the wider range of the world popq[g_tlon. Moreover, at the time,
South Korea hosted the;_Seoul Summer Olympics in 1988’7ahd co-hosted the world cup
final with Japan, known the=2002 Korea Japan FIFA World Cup. The abovementioned
events were enough/to be a start off for Korea'to win strongsinterest from the world
population.

Then, South'Koreda began exporting/its movies and series ‘to other countries in
Asia, starting from China, as the two countries share similar social and cultural
conditions. The result was extremely successful, which was the beginning of the Korean
wave, lightened by the Chinese teenagers who watch the Korea movie or series and
were impressed by the media. The Chinese mass media was known to coin the term

“Korean wave” which has gained popularity from then on. Currently, not only the



teenagers in China, but also other countries such as Japan, Hong Kong, Vietnam and
Thailand and other parts of Asia have encountered the impact of its cultural media, and

now have expanded to some parts of Europe.

1.1.4 The Story of Korean wave.

Some people think that Korean wave happens by accident, by the fact that its
dramas or movies are sent to foreign countries and then are popular among foreign
audiences and then the South-Korean vaernment takes part in supporting it. In fact, it
comes from the intention. ef*South-Korean Government in the early stage that wants to
promote cultural goods#Via movies: dramas, music, online games to make audiences
like it and impress at.it. In 4998, th__e Séuth Korean Government has the plan called
Korea 2010: Culture, Creativity and Conteai lby promoting the private sector to invest on
education management, cultural iﬁéustry; -!tfns leads to the establishment of education

management institute, and thefrapid produ_i(_ét-loﬁ of entertainment media from 10 to 100

i . .}__
institutes. After that, in 2002, Koreafi Goverﬁr‘ﬁéntﬁhad established the Korea Culture and
o gl e s .1'_']";

Content Agency (KOCCA) in ‘Order-—to promote Korean cultural goods to foreign

taf o

countries such as moviesyanimation, cartoon, televisiomdramas, and music.

According to thé_ support from the government, it imakes the cultural industry of
South Korea grow at an;azing rate and spreads all over A;ia and now it is being into the
Western countries already. South Korea lhas created “cultural ‘brand” such as young
singer and actor‘like Rain, Se7en, famous star like Pei Yongjun, young female singers
like Baby VIOX, yourngsmale|singers like Daong Bang Shin Ki' étc. Many. famous dramas
include Dae Jang Geum, Coffee Prince, Joo Mong, Full House, Princess Hours or it is
the popular movie like My Sassy Girl. Besides, it is successful in creating online

animation games like Raknarok to the extent of penetration into game markets all over

. 5
Asia”.

5
Thanet Cheysananon, “Using a commercial culture of South Korea: The Lessons for Thailand”

Available from http://www.midnightuniv.org/midnight2544/0009999551.html.



Korean wave arises from the fondness of Korean dramas and movies being
broadcast via Chinese T.V. station including “Become”, “Bridge Storm”, “Goodbye My
Love”, “The Man Behind” which receives a good market shares in China Mainland. The
reason that Korean dramas are popular is that the content is light, polite and gentle,
romantic, down-to-earth and is the love between young people. These make it possible
to access to the heart of audiences, Also, the actors and actresses take major role it
making it popular because they are lovely and.atiractive. The Korean Wave became the
most remarkable when “Winter Sonata”_)/vas on-airin various radio stations of China,
Japan, Vietham and Thailand. Besides, the leading aetor, Pei Yong Jun, because very
famous. I'].

For this reason; it makes the eprrt value of Korean dramas in 2004 to be at
71.46 U.S. dollar, increasing from 20@3 about 69.6 %. And in the same year, the price
for selling copyright of Korean dramas |der one unit (1 unit = each session for 50
minutes), increasing from 2,189 mrlllon oF S. ‘dollar to 4,046 million U.S. dollar which is
equal to 84 %. This was beoause of the increased in the global demand. The image of

good quality Korean drama and the trend oT?opularlty towards Korean stars make the

s ol ol

value of Korean drama increase. The export vaIue of Korean movies increased in 2004

with the increased Sales from 31 million U.S. dollar to be aL 75 million U.S. dollar which

increased for 141 % .

1.1.5 Korean wayve occur in' Thailand.

In Thailand, Korean Wave comes from the popularity in. Korean dramas in

variousslL Vi stationsvofilhailandy Also, thelinformation fiom the research.of Neilson

6
Suputtra Sukchoo, “Hallyu, Prosperity of the Korean wave”, Positioning Magazine February 2549:

p.4.



media’s Research7, Thai people take about 7 hours a day in watching T.V. so, T.V. is the
major media for communication of most Thais. However, considering the fondness of
each person, it can be found that most people like to watch light-content drama which is
not too serious. Therefore, various T.V. stations have to respond to the needs of the
audiences by presenting love dramas of young people and the city lives. On part of
presentation, there is the attraction in t ' ea is the country with panoramic view and

){ﬁrf and winter.”

' 9

Table1: Number of Korean

Channels / Year

with 4 seasons which are spring{gg
—

T

(Unit : Series)

2007 | 2008 | 2009

3 Channel 8 13 3
5 Channel
7 Channel 9 10 8
9 Channel 5
TPBS 3
Total 20 23 16

Sources: www.jkdram

Aooorcjﬁ ﬁﬁﬁﬁéjﬁaiﬁgoﬁjﬁ% in various T.V. station
channels as fr r'E..IZ =2009, : a b . it can be'seen that the number of
various free T.V. station channels ta(ing Korean @ramas to broadeast in increased in

e AR AT S TR ETREL

7
Somkrit Tungkittawanit (2004) quote in Pijitra Suppasawatgul, “Korean Cultural Export: Impact of

Korean Drama on Tourist Industry,” Document Seminar on “Good Governance, Economy, Education, Culture

and Tourism of Thailand and Korea 10-11 February 2010: p.7.
8
Arisa Witthawaskul, “Public Relations Approach in Promoting the Republic of Korea’s Images

through Television Drama “A Jewel in The Palace™”. (Degree of Master of Arts Program in Public Relations

Department of Public Relations Faculty of communication Arts Chulalongkorn University, 2006),p.3.



Channel 5 is the first one that takes Korean dramas in as from 2000 but it was not
popular. After that, ITV, which is the first one that provide Korean dramas for Thai
audiences, took the first well-known Korean drama in which was “autumn in My Heart”.
The content was new which is different from general dramas; so, it was successful. With
this reason, various T.V. station channels then adjust their broadcast schedules by
broadcasting Korean dramas including Channel 3, Channel 7 that brought many famous
dramas including Winter Love Song, Full iHouse, Dae Jang Geum, Coffee Prince,
Lovers in Paris, My Girl, Jumong, My Name is=Kim Sam Soon, Princess Hours and
others. Today, Korean dramas_become the main pregram of various T.V. stations to
attract attention from audiences. |

i
Considering the fondhess 0f __eacri_ person, it can be seen that most people like

light-content dramas which areinot te-serious. Therefore, various T.V. stations have to

respond to the needs of audiences'by' preéz_enrting love dramas of young people and the

city lives. On part of presentation; there is the attraction in that Korea is the country with
;: ,;

panoramic view and with 4 seasons whrch are sprrng summer, autumn, and winter.”

Korean dramas have one thrrrg to attract attentron of audiences that is the scene

s o ol

and place that are different from ours. It can make audiences follow the drama. Korean

drama consists of wid.‘ei varieties of scenes and places. Theiscene does not focus on the
capital but presenting./the climate of people lives, houses, people from various
provinces with natural paneramic view; this makes audiences feel like they are in such
climate for real. Soit [creates a |lot_of| pleasure., Besides, ane important thing is that

L 10
Korean drama conveys Korean cultures of people imsit as well .

9 .
Ibid,. p.3.
10
Sarobon WibulSek, quote in Arisa Witthawaskul, “Public Relations Approach in Promoting the

Republic of Korea’s Images through Television Drama “A Jewel in The Palace". (Degree of Master of Arts
Program in Public Relations Department of Public Relations Faculty of communication Arts Chulalongkorn

University, 2006),p.3.



10

Drama that can presents beauty of different season obviously is autumn in My
Heart and Winter Love Song; both were broadcasted via ITV channel in 2001. After
these two dramas, there had been touring trend to follow the drama; it makes audiences
to feel like traveling to Korea as they want to see the real scene to see how beautiful it is.
Not only Thais, but also Japanese, Taiwanese, Hong Kong citizens, Chinese,
Vietnamese, also like to travel to Korea. After, that, there is another drama supporting the
Korean wave to make Thais want to follow the drama to its real scenes that is Full House.
This drama was broadcasted by Channel 7. Aflereompleting the making of the drama,
the houses in the sceneswwere keplin the same condition in order to use as a travelling
place in Korea. Consideringuit Carefully,-,lit can be seen that most places used in the
scene are in Korea. Carused In/dyundai, fmQ_biIe used is Samsung; even the music used

is in Korean language. —

According to the analysis«of impé-ei'-gf economy in terms of goods, Hallyu
(Korean wave) by “Korea Interﬁétiénal Tracé"_Ai@J:‘Jssociation’s Trade Research Institute”
states that in 2004, all goods 'df‘HéHyu (Kor:é;é'é":vi/éve) affects domestic economy for 1
million U.S. dollar whiié*th@se—gUUds—can—brWTg—rn“foreign?c’erency into Korea for 1.87
million U.S. dollar. Be:%ides, it can be said that Korean Wa\i/é which is spreading all over
the world helps open tﬁe trading chances in. various Cou;mtries which are influenced by
Korean wave; fér example, LG and Samsungiincrease theirisale’in China for about 40 %
in 2003 when Winter Sonata or Winter Love Song were still in impression of millions of
Chinesg [qgirls; ‘'on inyanether Case, Dae Jang ‘Geum "had' broughe Food products and
agricultural products from Korea to food markets in Japan; Japanese like Dae Jang
Geum a lot and Korean food a lot. Main goods that are benefited from Korean wave in

foreign markets are of many kinds such as food, Drama Tour, plastic surgery business,
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cosmetics, fashion, car, and other goods that can penetrate more easily to markets

because of better image of Korean and understanding in Korean cultures ™’

All of these do not happen by accident. It is the intention of Korean Government
to use new culture called Pop Culture to generate income into its country and affect
other aspects as well; especially, the trend of cultural goods which increase their value
must be added some cultural value as well Besides, it helps promote the image of

. . 12
goods and various services from Korea e

For Thailand, it is. affected.by Kolrean wave as well both directly and indirectly.
This can be obviously sgen from/Korean I],food consumption during the broadcast of De
Jang Geum. This can begfseegn ifofn the ij"rdn'ﬁ.)ort of Korean goods to be sold in various
department stores such as instant’f‘ndodlé"@,‘Korean algae, Korean local liquor (Soju),
traveling to Korea, following Korean drama:d‘and travelling to undergo plastic surgery in
Korea, cosmetics uses, thesejare mﬂuencedﬁy Korean wave.

For this reason, accordmg {0 the_ghenomenon of popularity of Korean in
Thailand, the consumpt|on ana use of K‘orean Culture are common, entertainment
industry of Korea is :;Ofwstderabw—suceessfm—rﬂ—?haﬂm and the increased trading
between Thailand and Korea where Thais have faced deFC|t or unfavorable balance of
trade as from the past. So, the researcher would like to study the impact of Korean wave
in Thailand on the trading between Thailand and/Korea. The'intenesting issue is that how
phenomenon of‘popularity in Thailand influences trading between Thailand and Korea?

Whichimpacts? so'ihatthe-appropriate-solutions would belstudied.andfound efficiently.

11
Suputtra Sukchoo, “Hallyu, Prosperity of the Korean wave”, Positioning Magazine February 2549:

p.6.
12
Arisa Witthawaskul, “Public Relations Approach in Promoting the Republic of Korea’s Images

through Television Drama “A Jewel in The Palace””. (Degree of Master of Arts Program in Public Relations

Department of Public Relations Faculty of communication Arts Chulalongkorn University, 2006),p.3.
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1.2 Research Objectives

1. To examine the effect of Korean wave on trade between Thai and South Korea
by focusing on cultural products.

2. To serve as a basic knowledge for further researches.

1.3 Scope of the Study

1. To study the origins a an wave.
2. To study the effe Pors n Wave etween Thai and South Korea in
1995-2002.
3. To study th (ween Thai and South Korea in

2003-2008.

1.4 Research hypothesis

Korean wave h %,; e " ) Thai and South Korea in term of

cultural products such in In amas, Movies, Music), Tourism

1.5 Expected Outcomem
1. Clarifies the effeet, of Korean waye on trade between Thailand and South

e AUBINENINEING

2. CIanﬂes the factors affecting value of import and expont of Thailand and
@R RN IUNAINY 1A Y

3 Serves as guidance for related public and private sectors, including interested
personnel who would take acquired data for further usage as guideline in Thailand'’s
economic development and enhances Thailand’s potential to compete with other

countries in the world market.
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1.6 Research methodology

“The Effect of Korean wave on Trade between Thai and South Korea” is a
Qualitative Research, based mainly on collection of secondary Data. However, primary
Data collection is conducted simultaneously and used an interview people such as,

Korean product consumers, tourists and people who related in Korean wave.

Collection of data
1. Secondary Data. By Colleoting_}he related.data within the time frame of 1994-
2008 from the following _sources; Natibnal Bank-of Thailand, Department of trade
negotiation, The ministay of eommerce, the office of national economic and social
development, department of expart prlpmotion, articles from journals, magazines,
newspaper, academic papers, ofﬁciéi do;gtljments, opinions, website, researches and

other researches from variousiUniversities.

" )

2. Primary Data is data'ac:quired;-frfprﬁ interviews, conducted with experts on

< & ol s

related matters such as Thai a_(;ademician;;.'_‘_[ré_avel agents, Korean cosmetic owners,

importers of Korean goods in T_hgi_land. The _ir,Tf@rVi_qw conducted are both via the means

of direct interview andfor electronic mails. Interview topics_-'fa_pd questions are designed

within the research fraffiework mentioned in this paper.

Data analysis

This paper is based on Qualitative Research methodology, collecting data from
all soufces 'andverifyingthe~Caompleteness ofjthe datal fromy inlerviews. The author
gathers the whole data collected to analyze under a set of objectives, established to find
relativity of variables and bring the result to conclusion.

The author divides the stages of this research into two stages. The first one is so
called Pre-Korean wave state (1994 — 2002).The other is from the start of Korean wave

(2003-2008).



14

Analyze and summarize the effect of Korean wave on trade between Thai and
South Korean before Korean occurred in 2003-2008 and after Korean wave populated in
Thailand.

Summarize a conclusion and a suggestion for Thai government, Thai private

sectors, Future Study.

1.7 Definition of Terms

Korean wave or < aﬁ! Korean pronunciation) is the
phenomenon called for : th._Korean:pop culture in other countries,
especially Asian countries. : orean cultural media, such as

TV dramas, movies a

creation, production, and distrib and ser@es that are cultural in nature

and usually protected by intellectual propertyarights.

ﬂ‘NEJ’J‘VIEJﬂ‘ﬁWEJ']ﬂ‘i
QW']c’;NﬂiELJ UA1AINYAY



Chapter I

Related Theory and Literature Review

2.1 Soft power
2.1.1 The Definition of

Every one understéﬂ"m
—

and high technology th

W///

who ha oneys, military forces, weapons,
ers. And also can change the
others want to follo ts by threat, or allured by
compensation.

Everyone is fa
often get others to change
threats. But sometime yo
payoffs. The indirect way to 5 h étime been called “soft power”13

S5 :
In terms of “soft power” ,;ss?ph 3, who was a professor as well as the

*s;,J
¢-=‘_—,
dean of the Kennedy}hool in Harvard lanﬁ wer is the ability to get the
results that the acto _nta, and it cha er nation if it necessary to

get the result'. A oagwtry may outcomesa wants in the world politics

because other countries @dmiring its valuesfiemulating its example, aspiring to its level

of prosperity aﬂ u ﬂs} mtqe_lym ﬁTwij IH\QQ ting others to want the

outcomes that you want, co-opts people rather than coerces thqmv Soft power are

ooeslo Wrak Qb T30 Sl 4 Virohod S0 B 0

13
Joseph S. Nye, Soft power the means to success in the world politics (New York: Public Affairs),

p.5.

14
Joseph S. Nye, The Paradox of American Power (New York: Oxford, 2003), p.30.

15
Joseph S. Nye, Soft power the means to success in the world politics (New York: Public Affairs),

p.5.
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In the part superpower countries can get outcome or change others by
threatening military force or economic sanctions. But it not always useful in the modern
and global information in the word. But the useful power to get others change or follow is
the soft power which can use to get the outcomes you want without tangible threat or
payment.

Soft power rests on the ability. ta shape the preference of others. At the personal
level, we are all familiar with the power of attraction and seduction. In a relationship or a
marriage, power does not necessaril;_{‘, reside~with the larger partner, but in the
mysterious chemistry of.attraction../And |in the business world, smart executives know
that leadership is not just a_matier of issijing commands, but also involves leading by
example and attracting” oth€rs' to /do V\k_h@_t you. want. It is difficult to run a large
organization by commands alone. You-als;jneed to get others to buy in to your values'®.

In short, soft power is “attfé;ctive é’_gv:/;er” that attracts others persons or states
without coercion or threatd And it is creaf;_é*ﬂ by intangible assets such as attractive

“r
4 v,
personality and culture, the political valued and institutions and moral authority.
# | g W .-ljj

Joseph S. Nye, identifies: sources of@ﬁt’_power on three immaterial assets. They

- ol

are; culture (in places where it is attractive to 6thers), political values (when it lives up to

them at home and abfbad), and foreign policies (when théiz.-are seen as legitimate and
having moral authority), u

He explained culturesis the set of valldes and practices that create meaning for a
society. It has many: manifestations. It is .cammon [to: distinguish between high culture
such as literature, art, and educatieh, which appeals to elites, and popular culture,
which foguses on massientertainment.

Culture is the idea that makes a change in natural circumstances and creates
new things. The broad meaning of culture sets up in opposition to nature, and it

involves the value of all historical outcomes that have been achieved while

human beings evolved from anthropoids. This includes all human creations like

16, .
Ibid,.p.5.
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politics, economy, law, institutions, literature, arts, morals, religion, and customs, and so
on'. However, culture is not a general material concept. It is described as a spiritual
concept, and it is able to be a valuable system with the customs occurring in
any society. The way to express culture can be divided into high culture and
popular culture. Literature, art, and education are part of high culture, and movies,
television, and popular music are : part, of popular culture, which is easily
accessible to the public. Regardless of whether the culture is high or popular,
the general value of culture"makes it _possible to"share with other nations through
all fixed policies, and.inerease-profits. Furthermore; there is a high possibility to
get desirable results «in‘relationships witlh other nations. It is related to attractiveness,

which is created by cultlire

— _—
.

For example, the strength and f_gné)rmity of American soft power started
from American popular Jculfure. "Amerié’a"h‘bopular culture is formed by four
elements: movies, television, books and Iheme parks. While these elements were

internationalized, American culture was—mcknamed “McWorld.” McWorld has

o

established a standardlzed smgle world foIIowmg the Amencan way, and it has taken

high possession aII.,over the world, using Hollywood as--a vehicle"’. The economic
impact of American popular culture through exports is huge. It has implanted the idea in

the mind of the people in theaworld that America is a modern and up-to-date country.

17
Chang-nam, Kim, Understanding popular culture (Seoul: Han-wool Academy, 1998), p.10.

18
Oh-kyoung Baek, “Impack of the “Korean wave” upon National Image and Economy,”(Master

Degree of International Studies Graduate School of International Service Sookmyung Women'’s University,

2005), p.10.
19
Benjamin R. Barber, Jihad Vs McWorld, trans. Ui-kyoung Park - Jin-woo Lee, Seoul: Moon-wha

Desgin, 2003. Cited in Oh-kyoung Baek. Impact of the “Korean wave” Upon National Image and

Economy,(South Korea : Sookmyung Women'’s University, 2005), p.10.
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Figure1: Hard- and Soft-Power resource.

Spectrum of Behaviors

Most Likely Resources : D (e ‘ Institutions  values

2. Political val Ve Upite home and abroad)
3. Foreign polic ! ey are legitimate and having moral
authority) 7

Culture is the meaning for a society. It

has many manifest 7 It is common to di .;*- een high culture such as

dmatl

focuses on mass entertalgment

When ﬁ%r&i €g %q Hdﬁ ﬁ WSEJ ’] ﬂ "ﬁd its policies promote

values and inter8éts that others share it increases the probability of obtammg its desired

e WL AN YO i oo

values afid parochial cultures are less likely to produce soft power. The United States

literature, art, and e |tesmand popular culture, which

benefits from a universalistic culture. The German editor Josef Joffe once argued that

American’s soft power was even larger than its economic and military assets. “U.S.

20
Joseph S. Nye, Soft power the means to success in the world politics (New York: Public Affairs),

p.11-15.
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culture, low-brow or high, radiates outward with an intensity last seen in the days of the
Roman Empire — but with a novel twist. Rome’s and Soviet Russia’s cultural sway
stopped exactly at their military borders. American’s soft power, though, rules over an

empire on with the sun never sets.

Some analysts treat soft power simply as popular cultural power. They make the
mistake of equating soft power.behavior with'the cultural resources that sometimes help
produce it. They confuse the cultural resourCes with the behavior of attraction. For
example, the historian Niall"Ferguson describes softipower as “nontraditional forces
such as cultural and cemmeseialigoods” fland then dismisses it on the grounds “that it’s,
well, soft.” Of coursesCoke" and Big I\/Ifac,s do not necessarily attract people in the
Islamic world to love the'United/states: Th?a*North Korean dictator Kim Jong Il is alleged
to like pizza and American video'e,r but ‘Epat does not affect his nuclear programs.
Excellent wines and chegse ‘do n'ot gua'ra!nfee attraction to France, nor does the

popularity of Pokemon games assure that Japan W||| get the policy outcomes it wishes.

This is not to deny that popular cultu:re is often a resource that produces soft

o

power, but as we saw\ earI|er the effectweness of any power resource depends on the

context. Tanks are not a great military power resource in ewamps or jungles. Coal and
steel are not major power resources if a country lacks an industrial base. Serbs eating at
McDonald’s supported Milasevic, and Rwandans committed atrocities while wearing T-
shirts with American’logos.cAmerican filmsgthatimake the United States attractive in
China or Latin America may have thefopposite effeet and actually reduce American soft
power N Saudi Arabiaor|Pakistan. But.in general,.polls show that our [popular culture
has made the United States seem to others “exciting, exotic, rich, powerful, trend-
setting— the cutting edge of modernity and innovation.” And such images have appeal
“in an age when people want to partake of the good life American-style, even if as
political citizens, they are aware of the downside for ecology, community, and equality.”
For example, in explaining a new movement toward using lawsuits to assert rights in

China, a young Chinese activist explained, “We've seen a lot of Hollywood movies—
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they feature weddings, funerals and going to court. So now we think it's only natural to
go to court a few times in your life.” If American objectives include the strengthening of
the legal system in China, such films may be more effective than speeches by the
American ambassador about the importance of the rule of law.

The background attraction (and repulsion) of American popular culture in
different regions and among different groups may make it easier or more difficult for
American officials to promote their policies: In some cases, such as Iran, the same
Hollywood images that repel-ife ruling mullahs“may be attractive to the younger
generation. In China, therattractien-and rejection of*American culture among different

groups may cancel eaeh other out.
!

Commerce is only on€ of the ways in which culture is transmitted. It also occurs

through personal contaet, visits; and-exehanges. The ideas and values that American
exports in the minds of more than half a mjf[li(;n foreign student who study every year in

American universities andithen return to t}'jé?r‘home countries, or in the minds of the
J Jo

Asian entrepreneurs who return hoeme after succeeding in Silicon Valley, tend to reach
dl 4 [ —-_.J".l

elites with power. Most of China’é leaders have a.son or daughter educated in the States

i

who can portray a realistic viévv oi’ the Un}téd States that is often at odds with the

caricatures in official.Chinese propaganda. Similérly, when the United States was trying
to persuade President Musharraf of Pakistan to change his policies and be more
supportive of American measures in Afghanistan, it probably helped that he could hear
from a son working fin'the Boston area.

Government policies at home and abroad-are another potential source of soft
power."*For Example, in the 1950s raciall segredation at home undercut American soft
power in Africa, and today the practice of capital punishment and weak gun control laws
undercut American soft power in Europe. Similarly, foreign policies strongly affect soft
power. Jimmy Carter's human rights policies are a case in point, as were government
efforts to promote democracy in the Reagan and Clinton administrations. It Argentina,
American human rights policies that were rejected by the military government of the

1970s produced considerable soft power for the United States two decades later, when
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the Peronists who were earlier imprisoned subsequently came to power. Policies can
have long-term as well as short-term effects that vary as the context changes. The
popularity of the United States in Argentina in the early 1990s reflected Carter’s policies
of the 1970s, and it led the Argentine government to support American policies in the
UN and in the Balkans. Nonetheless, American soft power eroded significantly after the
context changed again later in the decade when the United States failed rescue the
Argentine economy from its collapse.

Government policies ean reinforce or sGuander a country’s soft power. Domestic
or foreign policies that appeéear to-be hypocritical, arregant, indifferent to the opinion of
others, or based on a marrowapproach t{l) national interests can undermine soft power.
For example, in the steep de€line inithe aE_Ir@_ctiveness of the United States as measured
by polls taken after the lrag Warin 2003, pieople with unfaveorable views for the most part
said they were reacting to the Bushﬁadminigitr;tion and its policies rather than the United
States generally. So far, they distinguish Aﬁ!effcan people and culture from American
policies. The publics in mast _nat:it_fns cor-i.t‘_ir;ﬁ_}?_caj to admire the United States for its

bl

technology, music, movies, and.{elevision. But large majorities in most countries said

i

they disliked the growing inﬂuenée of Americé in their country.

The 2003 Iraq__War is not the first policy action thafﬁas made the United States
unpopular. Three decaéies ago, many people around the world objected to America’s
war in Vietnam, and the Standing of the United States reflected the unpopularity of that
policy. When the palicy changed and |the memories of the war receded, the United
states recovered much of its lost softfpower. Whether the same thingrwill happen in the
aftermath of the Irag'War will dgpend on.the success of policies inflrag, developments in
the Israel-Palestine conflict, and many other factors.

The values a government champions in its behavior at home (For example,
democracy), in international institutions (working with others), and in foreign policy
(promoting peace and human rights) strongly affect the preferences of others.
Governments can attract or repel others by the influence of their example. But soft

power does not belong to the government in the same degree that hard power does.
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Some hard-power assets such as armed forces are strictly governmental; others are
inherently national, such as oil and mineral reserves, and many can be transferred to
collective control, such as the civilian air fleet that can be mobilized in an emergency. In
contrast, many soft power resources are separate from the American government and
are only partly responsive to its purposes. In the Vietham era, for example, American
popular culture often worked at cross purposes to official government policy. Today,
Hollywood movies that show scantily < elad .women with libertine attitudes or
fundamentalist Christian groups that castigaie~Islam as an evil religion are both
(properly) outside the eentrol of~government in a liberal society, but they undercut
government efforts to improverrelations vvi,lth Islamic nations.

In conclusion, .s0ft pewer is a__ttraé_ti\;_e power whieh can get the outcomes what
you want and want togfollow By admirinig its values, emulating its example without

coercion or threats. This theaory wiII'bVe usec:ﬂ‘a?s a guide in setting objectives, hypothesis

and be used in the analysis data. ~ ;
3 a g
ik vl
In relation to this thesis, work on Kor ‘an wave need to be dealt with. Korean

bl

wave can be considered as thé typical cagpf cultural industry which reflects Nye's

i

concept of ‘soft power’..There are lots of sufveys and reports about Korean wave in

Korean, China and Seutheast Asia, now big issue in Thai. ,

2.2 Literature Review

Arisa Witthawasku|21, “Public’ RelationsApproach in Preamoting the Republic of
Korea’s Images through Television Drama “A Jewel.in the Palace”. JThe objective of this
thesis iswto understandithe publicirelations approaches used to promote the Republic of
Korea's images to television drama “A Jewel in the Palace”. In addition, it also aims to

study the Republic of Korea’s appearance that is neatly blended in Korean dramas and

21
Arisa Wtthawaskul, “Public Relations Approach in Promoting the Republic of Korea’s Images

through Television Drama “A Jewel in the Palace”, (Degree of Master of Arts Program in Public Relations,

Department of Public Relations, Faculty of Communication Arts, Chulalongkorn University, 2006.
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to study the major factors that generate the “Korean fever” trend from “A Jewel in the
Palace”.

The research result show that Korean dramas are successfully implemented as
one of the national’s public relations tools of the Republic of Korea. As they can support
and create the image of the country by introducing “Cultural Products” such as Korean
cultures, Morals, Ways of life and tourist destinations. Moreover, Korea Tourism
Organization in Thailand also helps promoting ihe.Republic of Korea in other ways.

For the Republic of Korea's appearance that'is blended in the Korean drama “A
Jewel in the Palace”, thesreseareh.shows that it suceessfully strikes to the audience’s
feeling in a positive way of.the Republif of Korea's image and, additionally, attracts
more interests in and.good impression ta the Republic of Korea, which includes other
Korean’s dramas. Initially, the promotion;eampaigns that help boost up the drama’s

image is strategically implemented througfL the outstanding performance of the actors

and actresses as well as the gntertaining of the plot itself, of which, result in the rising
. N

trend of the Korean drama’s Trails Tour.

4 -

Oh-kyoung B'a_ek22, “Im-ea-ci of the Korean Wave Upon National image and

Economy”. This thesisfi‘ocuses on the cultural property. Wiﬂu’n the assets of soft power.
Specifically, to analyze the importance of culture as the assets of soft power, this thesis
emphasizes the impact ofeKorean popularficulture upon Korean national image and
economy. Receéntly, Kofean popular culture has gained popularity in Asia.

However, the impact of the recent popularity. of Korean popular culture is vague
as soft power. Therefore; this thesis examines the change of Korean national image and
economy after making contact with Korean popular culture, and demonstrate the impact

of Korean popular culture as soft power.

22
Oh-kyoung Baek, “Impact of the Korean Wave Upon National image and Economy”, Master

Degree of International Studuies, Graduate School of International Service, Sookmyung Women’s University,

2005
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To prove the influence of Korean popular culture, the present condition of
Korean popular culture and the exports of cultural products to other nations are
considered. However, it has proved that there is a limit of the cultural effect, even though
Korean popular culture has steadily grown. Most exports are centralized in Asia. This
phenomenon can be explained by emotional sympathy and geographical and
adjacency, and by personal elementsilike educational level, cultural background, the
medium of contact, and contact versus noscentact. Finally, this thesis shows popular
culture as soft power and the limitation of}he influential power of popular culture.

Sinee Suwannakart 23, “Relationship between Export, Exchange Rate, and
Economic Growth of Thailandy China, Japian, Malaysia, and South Korea”. The objective
of this study is to testthe relationship bé_tvy_een export, exchange rate, and economic

growth of Thailand, China, Japan, Malaysia; and South Korea in short term and the long

\ ¥

term by using econometgic model Wigh coirﬁ;eération and Error Correction Model (ECM)

techniques following the Alitoregrassive Disfributed Lag (ARDL) produre to investigate
T ,: '

the relationship between those v_a;riéEles usi'rfé?suecondary data between 1998 and 2007,

totally 40 observations.The result of the studﬁﬁd that the export and the real exchange

- ol

rate variable have impact on economic growth-of South Kogea case only. In addition, the

deviation of variablesj:n the short-run converge to the Io_r]ig-*run equilibrium. Moreover,
considering the long-run relationship between export and economic growth of Thailand,
China, Japan, and MalaysSiazall carry positivéirelationship except Malaysia which carries
negative relationshig: [Consequently, the study, find the frelationship between real
exchange rate and economic growthi'of Thailand, &£hina, Japan, andrMalaysia all carry

negative relationship except Malaysia case which carries positive relationship.

23
Sinee Suwannakart, “Relationship between Export, Exchange Rate, and Economic Growth of

Thailand, China, Japan, Malaysia, and South Korea”, Independent Study Master of Economics Chiang Mai

University, 2551.
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Thidanuch Jongkriengkrai24, “A Study of Korean wave Phenomenon in Thailand”.
The objective of the study are to identify the critical factors that lead Korean wave to the
success in the world, including Thailand, by applying the business theory “Diamond
Model” of Michael E Porter, to explore the impact of Korean wave to various industries

and to recommend Thai public and private sectors to formulate Thai wave.

In order to achieve the stated ives, the primary date through survey with

jec
Thai people and secondary da j}/ﬁnews, articles and researches were
collected. The result of stud ent support and vision in every
, - e —
aspect, such as human{ ncial, L policy, is the major reason to
drive Korea to the su . The Korean wave does not
only help the nationa ntry’s image. Thailand also

has potential to gener er in this industry, but is lack

ﬂummm'ﬁwmm
’Q‘W’W@Nﬂ‘im UANINYA Y

24
Thidunuch Jongkrieng, “A Study of Korean wave Phenomenon in Thailand”, Independent Study

(MM) International Business, Chulalongkorn University, 2008.



Chapter Il
International trading of Thailand, Trade between Thailand and South Korea

and Korean wave in Thailand.

3.1 Overview of international trading of Thailand

The international trading of Thailand .in" terms of export and import is very
important to domestic econemy. The exporting-is-the-main way of generating income
while bring capital goods and«rawmaterial goods to produce in further stage is another
way of increasing potentialdn production and exportation. Since the international trading
is very significant, the negetiation for‘entering into international agreement then aims at
expanding the export#to markets under ’-fhei agreement. To achieve such goal, it is
necessary to learn that which |tems of gooas that Thailand has a competitive edge and
sufficient to ensure the penetrann of new, market and at the same time being able to

-

compete with goods of the sameﬁ_,kmd imported {E@m abroad.

In this Chapter, it is the analysis of jh_tgr_n_ational trading structure of Thailand

both in terms of expert and import as well as th_e trend _ot international trade between

Thailand and Korea ©oth in overall image and under each goods, and the analysis of

competitiveness of Thai"goods and of Korea.

3.1.1 Importing

(1) The structure of imparting of Thailand

Imports are divided into 5 types including fuel, capital goods, raw material
goods and semi-ready-made goods, consumption product, and vehicle and
transportation equipment. It was found in 1995 — 2004 that Thailand imports raw material
goods and semi-ready-made goods with the highest ratio of 45.1 percent of all import.
This kind of goods mostly includes electrical appliances and electronics, chemical
products, iron and steel and steel iron products. The second rank is capital goods with

the ratio of import of 31.5 percent. Most capital goods include machinery and parts,
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electrical machines and parts, and computer, equipment and parts. The import of fuel

ranks third with the ratio of 10 percent. Most of fuels are crude oil, gasoline oil, and

natural gas. The consumption goods is found at 7 — 8 percent of all import each year

which is quite stable.

The fact that Thailand imports high ratio of raw material goods and semi-

ready-made goods reflects that the production’ of Thailand still needs raw materials from

abroad a lot. The import of fuel-has been increasedas from 1993; this makes the overall

value of import increase as shown.in details in Table 2.

Table 2: Structure of import Qj,Tﬁailand under, thI!e types of goods in 1995 — 2000

4

=
aw m rial_}-"goopls b

i

Year Fuel | Capital nsumption: Vehicles and Others Value
g "
and semi-ready- ('*Sgoods transportation
J Y dd
made goods -3 equipments
f o L :,"
"4‘
) -'IJII:"‘
g —
Unit, percentage ‘of value of all import Million
% Ty U.S. dollar
- o R _
1995 6.7 34.6 431 6.7 J'r ) 14 70,718.0
1996 | 87 | 342 ITS 59 68 72 TZ2ATT
1997 9.2 354 421 74 0T 19 63,180.7
1998 8 32.3 478 8.7 . 13 19 42,4345
1999 95 29.7 477 838 27 16 49,9146
2000 12.2 286 47.9 ras) 3.3 0.6 62,180.4
2001 121 315 447 7.8 3.3 0.7 61,729.2
2002 116 303 459 7.8 3.6 0.9 64,239.3
2003 119 30.3 448 7.7 4.2 11 75,014.7
2004 14 284 454 7.2 39 1 94,262.1
104 315 451 7.7 4 13 65,592.1
Average

Source: Information and Communication Technology Center, Ministry of Commerce with the cooperation from Thai

Customs Department

(2) Key import market

There are four key import markets including Japan, U.S., European Union,

and Asian. During 1995 — 2004, import value from Japan was highest at 25 percent by
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average of all import value; mostly, it is raw material goods and semi-ready-made goods.
Secondly, it is capital goods. The second key import sources are Asian, EU, and U.S.
with the average ratio of import of 15.3, 12.1, and 11.5 percent of all import value,
respectively.

In importing from Japan, besides import ratio in each year is at the highest level,

igh as well. During the past five years (1995
W) xpansion rate of 14.0 percent; this is
a&?oduotion of Thailand a lot. This

terial goods and semi-ready-

the expansion rate of import value tend:s

—2004), the import value from
due to the fact that Japa
—
makes it necessary to i }
made goods from Ja Asian has expansion rate of
import value of 16.6 ks second from Japan; this
is because of the est effective as from 1993 as

shown in details in Table

Table 3 Ratio of import sources

Unit: Percentage of all import value

X Asian | Other countries
1995 | 306 | 12 . 28.2
1‘ y 151 | ‘“ 30.8
wﬂ 1291 337
1998 23.7 124 15.1 34.8
A1 o 25 5 WL ‘i
2001 223, 1.6 | 123 | 16.2
2004 23.6 16.6 42.6
Average 19952004 | 250 | 115 | 122 | 153 36.0

Source: Information and Communication Technology Center, Ministry of Commerce with the cooperation from Thai

Customs Department.
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During 2002 — 2004, Thailand had average import of 77,839 million U.S.

dollar. Table 3 shows top twenty items of goods imported by Thailand. All of twenty

items has total import ratio for 80.4 percent of all imports. The key import items include

crude oil, machinery and parts, electrical appliances and parts, electrical circuit, and

chemical products.

Table 4 Items of top twenty go

Part%ﬂifr ‘Q 002 2003 2004 Average ratio
\ \'-_i. 2002-2004
N N Wﬂ ue: million U.S. dollar Percent
1.Crude oil 57 5™ 7,113.8 10,773.6 10.0
2. Machinery and parts 64590 | 7,9429 | 9526.9 10.2
3. Electrical machines and part; 6,627.3 7,759.1 8.9
4. Iron, steel and product 4,247 1 6,552.4 6.0
5. Chemical products 5,673.5 7,351.6 7.5
6. Electrical circuits 5,864.6 7,261.8 8.0
7. Computer and equipment and parts 4,227.5 4,732.1 5.5
8. Other metal minerals, metal fragments and pr 1,872.2 2,342.3 3,611.4 3.3
9. Jewelry, bar silver and gold":.II " 2,076.7 2,863.5 3.0
10. Parts and equipment ‘i: — ‘F,490.5 2,985.7 3.1
L r
11. Tools, scientific appliances, r;@]dical appliances and tes 1| 13656 1,712.6 1.7
— !
12. Plants and product from plarJlJ 1,523.4_"1 1,864.3 2,024.0 2.3
13. Product f lasti 1,455.8 1,633.7 1,865.6 2.1
roduct from plastics F Qs ; , X
14. Gasoline oil ﬂ%g%w .Eelsefml iﬁ?@ 1,036.8 1.0
15. Metal products qj | ri | | Lil’4.6l IQOQ 1,249.4 1.2
16. Miscellaneous appliances " 949.7 1,182.3 1,400.0 1.5
17. Hou d ri aa@@ﬂﬁ‘ﬂ I q qRqa’lsmﬁ.g 14
18. Natural gas I NITODRWONTFYI 1|04 71470 fo7a.1 11
19. Special t‘rlansaction 520.5 827.8 9071 1.0
20. Thread and fiber 1,020.5 1,094.8 1,223.0 14
20 items of import in total 50,993.0 | 59,854.3 | 77,219.6 80.4
Others 13,246.3 | 15,160.4 | 17,042.5 19.6
Total of import 64,239.3 | 75,014.7 | 94,262.1 100.0

Source: Information and Communication Technology Center, Ministry of Commerce with the cooperation from Thai

Customs Department.
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3.1.2 Export
(1) Structure of export of Thailand
Structure of export of Thailand has changed from export that focuses on
agricultural goods to be industrial goods to the extent that makes industrial goods to
rank first in terms of export ratio as from 1985. This is the result of government policy

that promotes investment in industria

ptor and promotes industrial goods export.

// s had average export ratio of 74.9
3 agricultural goods, agricultural

Therefore, during 1995 — 2004

percent of all export. The

- I —
industry goods, minerals_and-fuel with the average.export ratio of 12.5, 7.7. and 2.6

percent of all export val

e Y\
dfseparating u.. he types of goods during 1995-2004
(N

Year Agric e/l Agricultu all w‘\ dustry | Mineral and fuel | Others
. - L

Table 5 Structure of exports

Ratio: Percent

1995 . m‘, - . 1.0 0.9
1996 g™ 2.0 1.1
1997 2.7 25
1998 1.9 3.2
1999 2.2 2.9
2000 108 4, 68 U 76.5 35 2.7
FUBINENINENT, |
2002, 4 . 2 9 3.0
2003 11.0 € 74 £76.5 2000 |22

AN IR HNINEIRE:

Source: Information and Communication Technology Center, Ministry of Commerce with the cooperation from Thai

Customs Department.
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When comparing expansion rate of export for the industrial goods and
agricultural goods in the past, it can be seen that during 1996 — 2001, the expansion
rate of both kinds of goods were not stable; they were increased and decreased, but by
average, it decreased due to the economic crisis of the country.

However, it can be found when ignoring the economic crisis year that during
three years between 2002 — 2008, the export of 4 kinds of goods had expanded
continuously; in 2004, industrial goods expanded«a lot from the previous year for 23.7
percent; the agricultural goods; the agriﬁultural industry goods and minerals and fuels
increased for 17.1 percent; 7.3 _pereent,| and 59.9 pereent, respectively, as detailed in

Table 6. '.1

Table 6 Export expansion rate of Thailand,;sépaf‘adti'ng under the types of goods during 1995-2004

i
e
.

L

Year Total Kg?ly@r : AgriEGltural "ﬁdus’gr_y Industry Mineral and Others
P oy N
LY f ) fuel
1995 24.9 1 == 21.0'{"_?: | 266 15.7 54.7
1996 1.4 2 === :J; -4.0 94.1 322
1997 43 -9.3 LS AN/N A3 ﬂ- 4.9 42.6 130.4
1998 -6._6-,.r -12.9 -14.0 4.4 -33.4 19.0
1999 73y 14 72 91 [ | 192 4.9
2000 191 [ 46 35 21.1 91.2 13.8
2001 64 | -38 2.1 78 | 154 14.9
2002 46 0.9 5.8 5.7 22 6.6
2003 17.4 240 16.7 18.0 15.0 -14.2
2004 22.1 17.1 7.3 23.7 59.9 -11.4

Source: Ipfermation and Communicationechnology-CenterpsMinistry=of Gommerce with the coeperation from Thai

Customs Department.

(2) Key export markets of Thailand

Like the import markets, the key export markets include Japan, U.S., EU, and
Asians with the total average export ratio during 1995 — 2004 for 69.3 percent,
separating as Asians with the average highest ratio of 20.3 of all export; secondly, it is

U.S, EU and Japan with ratio of 19.4, 15.77 and 14.9 percent of all export, respectively.
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Ratio of exports into such markets shows the characteristics of dependency of markets
of developed countries (US, EU, and Japan) for about 50 percent.

When considering trend of expansion rate of export to various markets,
especially during 2002 — 2004, it is found that Asians is the export market with higher
expansion of other markets. This is the result of establishment of Asians free trade area

in 1993 while the result from the r ion of economy of developed countries

influences the export to the de detailed in Table 7.

\\

| — 'd | —
Table 7 Structure of key exporsmarkeis o l 7 995-2004

Radio: Percent of all export value

Year ‘,‘f/jﬂa\\}‘\\ Others

28.6

27.6
217
28.0
18.6 28.8
19.4 28.8
19.3 29.0
30.7

33.5

34.4
29.7

> with the cooperation from Thai

Customs Departmentqll

’Q‘W’mﬁﬂ‘im UANINYA Y

(3) Items of key exports of Thailand
During 2002 — 2004, Thailand had average export of 81,579 million U.S.

dollar. Table 7 shows top 20 goods of Thailand. In these 20 items, there is ratio of export
of only 57.0 percent of all value of export. This reflects that the exports of Thailand are in

good distribution. The main exports include computer, equipment and parts with
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average export ratio of 10.2 percent of all export; secondly, it is car, equipment and
parts and electrical circuit with the average export ratio of 5.0 and 5.2 percent,
respectively. The rest export has average ratio of lower than 4.0 percent of all export.
The main agricultural exports include rubber, rice, canned seafood, and processed

seafood.

Table 8 Top twenty items of export Q

W '//{//

Y,
\' S —
Ity Average ratio
/ : million U.S. 2002-2004
Percent
1. Computer, equipme. . X 9,185.7 10.2
2. Car, equipment and p % -——é 2‘,\33\?\\ -3",9I69.6 5,496.0 5.0
3. Electrical circuit . :’ .l QE%&\ S\BZH‘ 4,902.8 52
4. Plastic grain LA | 7760 ‘\2,1@4 3,105.2 2.8
5. Rubber 87.7 | 3,428.9 3.2
6. Ratio receiver and pa 2,501.8 3,225.1 3.2
7. Jewelry and accessories 2,514.8 2,645.6 3.0
8. Ready-made clothes 2,761.8 3,092.6 3.5
9. Iron, steel, and pi!%:lucts 2,478.1 2.2
10. Chemical prodl 'i_ : 2,059.2 2.0
11. canned seafood a'lﬁtl processed seafoo fi 2,256.5 2.7
12. Gasoline oil -~/ 1,044.7 1,056?! 1,763.5 1.5
13. Electrical appliancesﬁnﬂther parts 9579 1,080.0 1,935.4 1.6
F. = F_W . - . T ¥ "

14. Rice P T ,Bw ,83 i 2,693.6 25
15. Rubber Btdducts - 12603 | 15564 | 1,944 1.9
Aj g,uﬂ; ndﬁa #‘ ﬂmﬁ 1.8
AT O P dold 61 Vbt <
18$Iastlc products 954.4 1,236.2 1,410.9 1.5
19. piston internal combustion engine and parts | 346.0 541.8 1,245.4 0.8
20. crude oil 457.6 651.5 835.1 0.8
Total of 20 exports 37,309.3 | 45,501.4 | 57,374.0 57.0
Others 30,847.0 | 34,548.0 | 39,156.9 43.0

Total exports 68,156.3 | 80,049.4 | 96,530.9 100.0

Source: Information and Communication Technology Center, Ministry of Commerce with the cooperation from Thai

Customs Department.
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3.2 Trade between Thailand and Republic of Korea
3.2.1 Relationship between Thailand and South Korea
Thailand and Korea have closed relationship for very long time. In 1949, Thai
Government is one of the first countries that announced the certifying of South Korea
officially. After that, in 1958, both countries proclaimed the diplomatic relations and
exchange ambassadors in 1959; Korea was very active in the proclamation of
diplomatic relations with Thailand because afternthe Second World War, Korea has been

independent and under the influence of U.S#Who assists that provide military and
-

economic assistance to Korearin order to recover Korea from being destroyed from the
fact that it was battlefieldsn thesSecond World War in order that Korea would be stable in

terms of politics, economy and society.

After Korea became newlyjndej)endent, Korea leader wanted to seek for

alliances and proclaimed diplomati’e relations’ with various countries, and Thailand and

dd

South Korea are in free wopld with: America'es the leader; for such reason, Korea leader

tried very hard to proclaim d|p10matlc rélanons with Thailand and this became
,u

successful in 1958°°, And then various good:ﬁe1at|ons in various aspects until now have

been created and there has been contact W|th each other After long contacting and

dealing, Thailand an_deorea have agreements in various jaepects towards each other,

especially trading dealih_g in following orders:

1 October, 1958;, Thailand and Kerea proclaimedidiplomatic relations at

Seoul City

15 September, 1961, entering into the trading -agreement with the meeting
of trading cooperation committee between Thailand — South Korea at Seoul City—This

results in the joint cabinet meeting to have trading cooperation many times

25
Surangsri Tonsiengsom, The relationship between Thailand and the Republic of Korea 1949-

1999 (Asia research center, Chulalongkorn University: Bangkok Thailand), p.96.
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May 1978, there was a trading cooperation committee meeting between
Thailand and Korea in private sector in May in order to promote trading of both countries

to be more prosperous. After that, there were more three meetings.

1981, the prime minister and team of South Korea visited Thailand; this was

to build closed relationship

20 — 21 September, 1984, there"was trading cabinet meeting between

Thailand and South Korea for the Seventh, Time at Oriental Hotel, Bangkok

October 1983, _ihercswas tragljing cabinet meeting between Thailand and
South Korea for the Eightittime 1
On economic reldlions Petween ﬁ'éiland and the Republic of Korea, it began
clearly in 1970 and was more comp‘lex thé‘p at the present. The economic influences of
Korea lied in Thai society very mu:chl_é:nd af%__seg;t the way of living and taste of Thais.
Before 1970, Thailand and Souf.;rf-igorea had status of being agricultural
countries. There were not muc';iztfétding beiweJén both countries; they were in equal
status and there was no batance “of defié@%ﬁ"‘fét‘er, Thail__, government and Thai civil
servants paid attent’i_dﬁé:—to—fhe—ﬁrpfevemem—ef—agﬁeuﬁure ;;af'l‘"Korea called the Saemaul
Undong; so, Thai Iea‘d;.er's and academicians visited Korea-'.-f-(;r field trip. After 1970’s, the
economic relationship Eetween both countries were mo?é clearly because Korea had
developed ecanomy andbecame NICs memberiwhereas Thailand was still agricultural
country and tried to make it become industrial country. Goods imported from Korea to
Thailandiwere €lectiical appliances and machines whilel Thai‘godds exported to Korea

were primary goods included rice and rubber; this resulted in the balance of deficit of

Thailand to Korea®®.

26
Ibid,. p.176.
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3.2.2 Trading between Thailand and the South Korea®'

When Korea became successful in economy development and became NICs
member in the mid 1980, and became industrial country after being accepted in OECD
in 1996, later, Korea faced economic crisis in 1997 like Thailand, to the extent that it had
to borrow money from IMB; however, it could solve economic problem and returned the
last installment loan to IMF in September, 2001 while the WTO stated that at present,
South Korea was the country that ranked 13"6f the world in terms of trading value in
2001. The economic structure of Soutg Korea~focuses on heavy industry and high
technology produced by-large business group (Chaebel) for export as the main one. On
the contrary, the econemic siructure of Thailand is still agricultural and the agricultural

|

goods are the ones that'are exporied to Ki;)rgan market.

The international econamic relationship between Thailand and South Korea has

Il
e
.

been changed and developed rapi'dly" tha’f was, as from 1980, Korea has been the key
trading partner of Thailand; and in 1994 quea ranked eight of the key trading partners

of Thailand with trading value m tota! of 64 1’{7 1 million baht which was equal to 2.6

.'

percent of all trading value of Thasiand an_fbrelgn countries second to Japan, U.S.

e

Singapore, Germany, l\/lalaysna Chma and Hong Kong, respectwely (See Table 9)

However, thes trading value between Thailand a_rld Korea is still much lower
than trading between I:hailand and Japan, U.S. Singapgfe, Germany. Therefore, Thai
government thinks that trading between bothicounties can still be expanded a lot in the
future and Thailand .wants Kerea tolopen market for Thai goodsgmore as Thai had trade

deficit with Korea a lot. (See Table 10)

27
Ibid,. p.188.
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Table 9 Thailand’s Major Trading Partners 1985 and 1994

1985 % 1994 %
Trading value 444,534.0 100.0 TOTAL TRADE | Trading value 2,506,862.0 100.0 TOTAL TRADE
1. 92,414.9 20.8 Japan 1. 607,597.3 24.2 Japan
2. 66,450.5 14.9 USA 2 401,162.9 16.0 USA
3. 34,095.9 7.7 Singapore 3. 241,494.8 9.6 Singapore
4. 24,271.0 5.5 Malaysia 4 120,057.8 4.8 Germany
5. 20,805.8 4.7 Germa | 94,222.0 3.8 Malaysia
6. 16,253.9 3.7 94,055.3 3.8 Taiwan
7. 13,440.4 3.0 77,352.2 3.1 Hong Kong
8. 11,502.9 8. —C., 117 .1 2.6 South Korea
9. 11,038.1 - ,793.8 2.5  United Kingdom
10. 10,923.2 aivwe [ 68,233.5 2.3 China
11. 143,138.3 685,775.3 27.3  Other Countries

'and, 1995, Department of Business

Source: Statistics of trading

Economics, Ministry of Commerce

Table 10 Export value, impo : - ade between Thailand and South Korea

between1994-2009

Value, million baht

A ExnOoH ‘i", e of Trade

iy
19 ,'“"' 41,706
1996 = 67,991 166 e m 42,330
1997 68 718 30,808 99 526 -37,910
ﬂﬂﬂﬁ NENTAYINS:
2000 87,171 50 834. 138, 005 -36, 337
2003 120,643 65,674 186,317 -54,969
2004 144,350 74,384 218,734 -69,966
2005 156,357 90,580 246,937 65,778
2006 196,739 101,598 298,337 95,141
2007 184,223 102,827 287,050 -81,396
2008 228,215 121,102 349,318 -107,113
2009 186,798 96,110 282,909 -90,688

Source: Department of Business Economics, Ministry of Commerce
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The reason why Thailand had a lot of trade deficit with Korea was that; firstly,
due to the difference between goods sent for selling between both countries that was
Thai export to Korea was primary goods including rubber, sugar, electrical circuit board,
computer, equipment and parts, raw coffee, synthesized thread, frozen fresh shrimp
and crab, canned fruit, and molasses. Most of these goods are agricultural goods and
raw material with the volume of slow trade expansion and low price (See Table 11). On
the contrary, Thailand imported industrialsgoéods from Korea such as machinery,

more-expensive than primary goods. Secondly,

electrical machines, and carwhich were f

the trade volume betweensboth ecuntries increases rapidly every year (See Table 12)
because the industrial goods and maohlriery of Korea are cheaper than those of Japan

and Europe. Thirdly, |mportmg goods for Korea for one part, is to respond to the

demand of constructlon--and produotlen offcompanies and industrial plants of Korea in

Thailand to respond to the export in'dostry df Thailand as well.

:-_.'J-n #
o

Table 11 Top ten imports of South Korea f'rom Thaﬂgnd

HS Go sy ) 2001 % +-
: = Miﬂisij:l;i S. dollar | Million U.S. dollar

8542 | electrical cirouit” ~ ~ ~ - Fgs . 230 215
8471 | Complierand equipment 158 524 131 -17.09
4001 Natuf‘éf""rjiu_bber 115 -_"’-'g 110 -4.35
8473 | Parts of S_omputer 96 1 89 -7.29
2707 | Qil from coal 64 54 -15.63
17011 Sugar <f 47 -11.32
02071 _Frozen fresh chicken 20 40 100.0
8501 | Electrical motor 31 39 25.81
0306 | Frozen fresh shrimpyand crab 34 33 11.76
5509 | Artificial short thread and fiber 29 38 31.03

Source: Department of Business Economics, Ministry of Commerce

Therefore, as long as Thailand has to buy a lot of raw material and machine for
the production of goods for export, Thailand has to import raw materials from Japan,

Europe, and Korea; this makes Thailand have trade deficit with Korea so far; for
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example, in 1994, Thailand had trade deficit with Korea for 35,374 million baht and in
2003 Thailand had trade deficit with Korea for 54,969 million baht (See Table 9)

Table 12 Top ten export of South Korea form Thailand

HS Goods 2000 A.A. 2001 % +/-
1\ _f )""_';0" U.S. dollar | Million U.S. dollar
8525 | Television and radio transmitter 104 176 69.23
8540 | Thermionics bulb 212 169 -20.28
-
8542 | Electrical circuit board 262 134 -48.85
7210 | Steel plate 54 44 -18.52
8529 | Components of telecommunication devii]:es 52 44 -15.38
5407 | Cloth made by.synthesizeddong fiber 38 37 -2.63
3105 | Mixed chemical felizes = 33 37 12.12
7108 | Gold | 7 34 385.71
. 4
8905 | Digging ship, floating drillship ] Fil 0 31 -
3907 | Plastic grain N P8 28 21.74
A F/N

Source: Department of Business Econoemicg,Ministry of Corqm_érge

ti)

o o o g a ey b
- Il

Due to the thbIem of considerable, continuous trade deficit, Thailand then had

tried to open trading ﬁé_gotiation and requested Korea to aile’viate the import measures.
However, it appeared that Korea failed to open its market, especially agricultural goods
and also set up, import tax™to industrial geed and agricultural goods at high level.
Thailand tried to negotiate many times Both By gavernment sector and private sector of
both countries, but it was little succeéssful. South Kerea implements/its policy which is
like that'of Japan, in closing rice market.and agricultural goods of the country in order to
build income to farmers in rural area. Korean Government fixed quota of goods by
bringing other trade measures as well such as the law of controlling quality of food, the
law controlling diseases form plants and animals, law related to toxin, law related to
radioactivity, and law governing sources of goods. Moreover, Korea called for import tax
at very high level for agricultural goods such as fruit juice for 50 percent, and vegetables

and fruit for 30 — 50 percent, from the tariff measures and non-tariff measures such as
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the limit of import, strict measure against sanitation of plants and animals; this resulted in
that Thailand could not increase its export as it should be.

In addition, Korea set up tariff barrier for jewel and decoration which are main
exports of Thailand with the rate of 120 percent and 10.5, respectively. This is the
reason why Thailand could sell goods to Korea less than it should be. Besides, Korea
has set up barriers to import tariff fromlabroad as well by strict regulations. Lastly, it
regulates that the foreign company must regisier.with the Korean government agencies
and must import goods with the value of notless than 500,000 U.S. dollar for not less
than 2 consecutive yearssin‘ordeirto-get permission to'renew the Certificate for Import of

Goods.

|
The problem.eftrade deficit of Thailand with Korea is still going and becomes

more intense, especially; sinCe’1994-thescar companies of Korea such as Hyundai,
Daewoo, and KIA tried to'penetrate Thai Céf market to get Japan car market. With such

reason, Thailand then had more trade deﬂc_';'jf"ivvﬁh Korea. Korean cars offers lower price
4 Jo

-
and with the longer guarantge period than Japan. Therefore, the competition between

Korea and Japan on cars shouldﬁ benefit Thaﬁd and might force Japan to product auto

i

parts more in Thailandiin-order fo reduce cost bf production. Besides, Korea has tried to

compete with Japan: oh part of electrical goods -and eleét}Qnics as well; especially the
price has been set up at cheaper price than Japan for 15 - 20 percent for people of low
and middle class.

The fact that Thailand had trade with South Korea so far and a lot is because
the difference between characteristies of import and export. Therefore, both countries
tried tossolve trading “and 'leconemic Jeroblem by. setting” the! meeting. The meeting
initiated as from when Thailand and Korea had agreement as from 1961. Later, in 1964
Korean Government offered to have negotiation for promoting trading of both countries
in cabinet level. The first joint cabinet cooperation meeting took place at Seoul City
between 9 — 11 July, 1975 in order to review and develop economic and trading
relationship and to seek for opportunity to expand trading in order to build balance and

create economic and academic cooperation for the benefits of both countries. The
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second meeting was held at Seoul as well between 19 — 22 July, 1976; and there has
been meetings so far until the twelfth meeting between 13 January to 1 February, 2002
at Seoul, Korea with Dr. Adisai Potaramic, the Minister of Commerce as the head of Thai
team and Mr. Hwang Doo - Yun, the minister of Trading as the head of Korean team.
This meeting aimed at the economic recovery of both countries and helping solve
trading barriers and expand bilateral relations of both countries.

In negotiating, both countries paid attention to 2 issues that were opening
market and economic and frading cooperation.

Opening market="Both-countries focused on the following points; the points
that Thailand paid attention were; 1
1. Thailand requested: Korea tc; reduce tax and expand quota of cassava

products —
2. Korea accepted to consider inofdeaning proportion of import of long rice grain
and permission of importing Thai rice for consuming
4 a“ g

3. Korea reduced tax.of frozen éfhﬁmp for Thailand for 40 percent to 35

percent, but Thailand requested to reduce to 20 percent, Korea informed that Korea

o el

would consider its poliey first.

4, Thailand{équested Korea to considér and ré\}Léw the issue on special tax
imposed form jewel which is the main export of Thailand.

5. Korea acceptedsto follow variousiprocesses necessary from jewel goods to
import Thai mangoes:.

The issues paid attention by Korea were:

1. Korea lexpressed cohcern,about import tariff ‘of caryand parts and auto
components from Korea and requested Thailand to reduce import tax of glass fiber yarn.

2. Korea informed that the process for refunding tax of Thailand was slow

3. Korea expressed concern on steel fee collection and the use of Industrial
Standard for steel product.

The representatives of both sides accepted the offer of each other for further

consideration
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On trading and economic cooperation: the representatives of both sides
consulted on the cooperation on various aspects such as free trade area between Korea
and Thailand; both reviewed the agreement under the appropriate condition of both
countries. Furthermore, both countries consulted on transportation cooperation via sea,
traveling, and on information technology and cooperation under other multilateral
agreements such as WTO, APEC and ASEAN + 3 as well.

Free Trade Area or FTA between /Thailand and Korea was the result from
Eleventh cabinet meeting between Thailand ana-Korea in Bangkok in 1999 with the
Department of Business#Econemics |on Thailandside and Korea Institute For
International Economic+Palicysor KIEP on-,IKorea side as research team to work together
by consulting; so far, itdias béen dope forf_S times already.

In summary of research; by overal%mage of economic structure of Thailand and
Korea, it is favorable; that is, Thé:iland igat;e producer and exporter of agricultural
tropical goods, semi-readysmade goods an_d;-*-'fig‘ht industry whereas Korea produces and
export heavy industrial good_s., :T”he regé?e:frrc_r]ers of both sides agree that the

bl

establishment of free trade areé between bﬁ countries will benefit the expansion of

gl

trading and investment of both sides.

Besides trade__booperation pbetween Thailand andfkorea in cabinet level, both
countries have trade agreement under private level as. well; that is, on 2 May, 1977,
there was meeting of econemic representative between Thailand and Korea at private
level for the first timeat the #hai Chamber of Commerce, Bangkok. This meeting arose
from:

“...In the first trade cabinet.meeting between Thailand and Karea (1977), the
representatives of both sides have requested the Chamber of Commerce and Industry
of Korea and Thai Chamber of Commerce to establish private economic cooperation
committee between Thailand and Korea to promote and tighten the trade relationship

and cooperation in investment ... as well as the exchange of academicians”
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From the starting point of private-level relationship, it shows that the relationship
between Thailand and Korea is more closed. In addition, the economic relationship

between Thailand and Korea spreads to various levels of society broadly as well.

3.2.3 Trading problem between Thailand and South Korea

The key trading problems between Thailand and South Korea which are the causes for

the trade deficit of Thailand.with Kerea are coheltided as follows:
il

1. Although South.Koreahas policy to promotetrading on export and import, but

1
there is still limit of import. At present, although the import of goods is more free, but

there are still 1,202 items that are limited-on import. Many: Thai export items are highly
competitive but are limited for impart indiuding raw sugar, canned pineapple juice,

gypsum, jewel, electrical gircuit boafd, si!k,tfgésl;l and dried fruit.

S ad A4
e

2. Korea has special law t6 impose various conditions concerned with import

i

such as Grain ControlilLaw, Quarant'ine Law; such law dees affect the export of various

countries.

3. Many items of Thai.agricultural goods face difficulty; Korea explained that they
were of no quality and with cantamination; otherwise; it has to.compete with other

exporters of better quality such as U.8.A., MalaysiazSingapore, andidapan.

From such reason as well as problem of trade deficit of Thailand with Korea so
far, it is the problem that Thailand pays attention and has tried to solve. One solution is
to pay attention to the method of increasing export. To increase export potential, the

following actions must be taken:

1. The private sector must make the government to learn that in each kind of

goods, what goods that we are interested and ready to export since the government
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agencies are not clear on this point. The export potential must be in terms of quality and
quantity.

2. At present, the export of goods to various countries must pass many
government procedures, therefore, the government should establish operation unit to
perform one-stop service work concerned with export.

3. Although there is alleviation to'the, limitation to some extent, in practice there
are still many limits to deal so that Thai goods could be exported to Korea more
conveniently; for example, “when Thailapd tried=to"export cassava to Korea, Korea
imposed import tax for 3@spercent; Thailand has beenttrying to request for reduction of
import tax. The Korean®Commerce l\/linil,ster explained that the setting up of tariff of
import of cassava at high level wes beceuse it would be brought to produce alcohol
then there would be high import taraff Tha+|-and responded by explaining that the import
of cassava was for using‘as ammal food; t'herefore the import tariff should be reduced
to the same level as corn which is 3 percent ‘Then Korea reduced it to 30 percent, then
20 percent, and 10 percent, and fmally to ; percent however, Thailand has tried to

make it 3 percent as equal as that of corn. T .

o

From three reasons, there can be negotiation and. it/needs to take actions for the

increase of export tofKorea clearly. It is noticeable thatjn the negotiation on every
matter, there must be clear and correct information. Besides, high-level executives who
play major roles in negétiation must use réasons in negotiation so that it would be

reliable and finally succeed.

3.2.4 Trade between Thailand and South Korea by Sectors:
3.2.4.1 Product Sectors

The Structure import and export products of Thailand to South Korea. The export
products to South Korea remain a 84-85 commodity. excepted that only a rubber may

differ. While importing are mainly 84-85 commodity as well. (See Table 13 And 14)
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Table 13: Products import form South Korea.

Unit: 1,000 USD, %

Rank | Commodity Commodity 2003 2004(1~12)
Code
Value Inc. Value Inc.
Rate Rate
Total 2,523,846 8.1 3,248,957 28.7

1 8525207031 | Operating on Frequencies fr OMHZ to 219,565 14.5 288,353 31.3
999MHZ \

¥
2 8540110000 | Cathode-Ray \ k / 81,119 56.6 135,796 67.4

Television Pieture-Tubes CoIoJ 4

3 8471602023 | LCD (Liqﬂ Displa) * 140,679 -11.9 132,718 -5.7

4 | 8529909640 | Other 47 | 645 | 91485 90

5 | 8540601000 | Other Caififlea) [dbgslof Cofour 5 | -25 | 73356 11

6 | 7219130000 | Flat-Rolled Pfoduéts/in Ceils. Ho N [ Sea7 56 | 58426 | 308140
Thick ! 7 \"ﬂ.

7 | 3105590000 | Other Mi ool Fortifars ?&986 1084 | 57457 | 127
Containing

8 | 8708999000 | Other Paris 4,051 | 6623 | 44,691 15
Verhicles =

9 | 7210120000 | Flat-Rolled Procucts T_or Coated" 22208 | -211 | 44382 | 999

i .?-3

..-" : -
W|th¢q‘ Less 0. 5Ml\/l‘\"hlcl{nessil"r & - P

Source: Immigration B

Mﬁﬂgﬁ MUNENEINT

Rank j 2004(1~12)
Value Inc. Value Inc.
Rate Rate
Total 1,897,731 11.5 2,350,817 23.9
1 4001220000 | Technically Specified 115,482 75.2 160,272 38.8
Natural rubber(TSNR)
2 8540110000 | Other 149,484 36.9 153,115 24
3 8471702020 | Hard Disk Drive 149,795 102.5 120,572 -19.5
4 8542299000 | Other 63,960 -9.9 107,322 67.8
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5 2709001010 | Crude Petroleum QOils(of a specific Gravity 29,034 134 79,018 172.2
0.796-0.841 AT 15 C)

6 1005901000 | Maize for Feeding 0 - 58,268 -
7 8517509000 | Other 28,314 286.7 55,645 96.5
8 4011101000 | Pneumatic Tyres of a kind used on Motor Cars 28,714 4.4 41,309 43.9

(of radial carcass)

9 8501101000 | DC Motors 37,723 -16.7 40,404 7.1

Source: Immigration Bureau, Police Department.

South Korea has always been a trade surplus with Thailand in the past 10 years.
This may be due to trade barrier measures. In Tax and Non-Tax measures, This make
the main products of Thailand (except a rubber) such as rice, Cassava, Vegetables

including livestock unable o sell in‘the Korean market , like a Industrial products from

it

Korea to Thai market. For example; .
\

.

Tax measures _

Not only, the regulaFr tax rates is rel'éﬁ;vély high but also have to pay adjustment
duty in order to protect that mz_arkéi_ﬂin couhﬁ&;ﬁlpcluding, there are various rate of tax
with some products such as Ge;ms_that ma@géportunity to expand are less because

the cost of higher taxes

Non-tax measures

There are used methods in many styles such as Import quota which imported as a

Minimum Market Access thaticommitment todWTO.

3.2.4.2 Services Sector.

Currently, TheyOveryiew af Thai and ‘South|Korea/has. a defieit in-trade increasing
very years (see Table 2.18). There are the trade sector that has a main deficit such as
Tourism, Services and Royalities & licencse fees (figures 2.3). While the transportation
has a surplus in many levels and has the levels of transaction approximately 40 percent
of all service transactions.

To consider the relationship between Thailand and Korea in term of services are
limited. Because of the Data are not collected systematically but generally scattered.

But If considered from the service sectors which expected to be significant, the
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products services will be Tourism. As evidenced by the number of Korean people

traveling to Thailand. There are a lot of numbers of tourist higher than Thai people

travelled to South Korea.

Table15: Korea's Total Trade in services

(Unit: US $ Million)

0
Total services e 008 -744.2 - -3827.5 | -2889.2 | -651 1024.1
Credit | 32956.5 %5 30533.6 | 26528.8 | 25564.6
Debit 5 403807, 365852 82.5 | 33422.8 | 27179.8 | 34540.5
1.Transportation 4 5_, 2808 1486.3 12211
Credit 2 A7179.80| 1321555 | 131802 | 13687.3 | 11466.1 | 10204
Debit 7904 ﬂeo‘\ \\1573‘2 10879.3 | 9979.8 | 8982.9
2.Travel 7 4 528, 29 | 2976 | 19507 | 3438.2
Credit 7129, | 52582, 1,5985. 3841 | 68343 | 68406 | 6908.2
Debit 86 ,fg),jm. 104645 | 7617 | 71319 | 48809 | 3470
3.Other Services 03 70076 2| 50666 | 5399.6 | 4097 | -3635.2
Credit 132764 104185 | 92065 | 94907 | 10012 | 82221 | 84524
Debit = 203072 | 16664.9 Wyia557 3. | 154116 | 123191 | 120876
3.1Communication Ser*?& 319.3 351 -235.2 -276.8 -477.5
Credit © 4007 | e _%{J 387.4 | 4002 | 6556
Debit | 7202 ) 53 | 7418 |e6226 | 677 1133.1
3.2 Insurance Services Py ILSNS -356.3 -77.8 162.6 -91.3
Credit G 9]¢] f'fs}{' g |34y' 682 48.4 515
Debit lﬂj MO RS 1Be071 Hehol 3 146 1142 | 142.8
3.3 Royalities and License Fees | -2659.8 [#:2258.8 216693, -2129.4 | 25334 -2205.9 | -2109.2
Credq a * 117908 | [11311k" fle3sk 3 5Eﬂ 688. '?w 51 | 260.1
o1 -—- - =L

Debit 44503 | 3570 | 30022 | 30529 | 32211 | 2661 | 2369.3
3.4 Business Services 5080.9 | -4362.1 | -3601.8 | -3124.7 | -3338.8 | -2240.4 | -1136.5
Credit 8367.2 | 6687.3 | 60055 | 63884 | 7199.8 | 60347 | 6579.5
Debit 134481 | 11049.4 | 9607.3 | 9513.1 | 10538.6 | 8275.1 | 7716
3.5 Gov't Services 8262 | 7507 | 589 4986 | 3628 | 3559 | 307.7
Credit 1382.5 | 12032 | 10426 | 9524 | 7874 | 7628 | 7366
Debit 5563 | 4525 | 4536 | 4538 | 4246 | 4069 | 4289
3.6 Others 530.3 | 331.8 |437.8 | 361 4224 | 107 128.4
Credit 12719 | 8416 |9385 |7688 |8811 |5209 | 169.1
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Debit 741.6 509.8 500.7 407.8 458.7 413.3 297.5
Total Income 724.9 326.3 432.3 -1198.1 | -2421.3 | -5159 -5638.3
Credit 8722.3 7175.8 6899.7 6649.6 6375.4 3244.6 2674.9
Debit 7997.4 6849.5 6467.4 7847.7 8796.7 8403.6 8313.2
1.Compensation of Employees 610.4 634.8 526.6 496.8 531.1 484.7 4041
Credit 7441 732.1 590.4 566 581.7 527 446.3
Debit 133.7 97.3 63.8 69.2 50.6 42.3 42.2
2. Investment Income 114.5 3 -1694.9 | -2952.4 | -5643.7 | -6042.4
Credit 7 6038.6 5793.7 2717.6 2228.6
Debit 6752.2 778.5 8746.1 8361.3 8271
Credit c 386.7 6500.1 6421.3 6736.6
Debit i .9i_ 5820 4595.5 3384.3
Source: Immigration Bur tr ;
%7
AL
Figures 2: Korea’s Total Trad ic%ﬁ
') 77 ¥ -_'j.l;‘
AN,
o
Lo

IRAY

Yeaur




Table 16: Outgoing Thai National to Korea

Year Total Number Growth (%) % of Total (%)
1995 7,682 9.4 2.6
1996 6,380 -16.9 2.1
1997 4,970 -22.1 1.6

7,207

1.8

1.6

1.7

1.9

1.8

2.1

2.4

3.0

3.1

3.3

2.4

3.4

Year & &umber Growllg%) % of Total (%)
S IRV ININNT
..ﬂQ&Su - u33,15 -3.7 = i 34
_ [ 1
q W_ﬂﬂ_%? ﬁf\ AN 1ia 108 S 2 no rir"gr?’ ol
AN =618 T 312 36
q 1999 29,262 23.2 7.6
2000 39,469 34.9 8.5
2001 50,403 27.7 9.6
2002 60,858 20.7 10.9
2003 67,391 10.7 10.9
2004 72,828 8.1 10.0
2005 69,742 -4.2 8.8

Source: Immigration Bureau, Police Department.
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In term of the transportation by Marine should be a deficit, because the number
of Thai ships that services are less compared with the route of South Korea.

Business Services, Despite of the high level of transactions and although South
Korea a deficit but not implies that it may not caused by Thai. Because of Thai services
business in Korea are less available of service in mode 3 the office and mode 4 the
transport of personnel are limited.

Investment Income also has limitations«in.terms of capital mobility so much in 2
countries. 3

Obstacles or barriers _lo .ifade service sueh as Market access, National

treatment, and Domestie regulation; it'still appears very much in the trade service of the
!

2 countries.

3.3 Korean wave

3.3.1 Origin of the Korean wave .
4 a“ g

v ol

The phrase “Korean Wa\/e”_ was firs,t,_cpli_{wed by the Chinese mass media in the

-

late 1990s. The Korean wave |s a _homonyﬁ)f “Cold Wave,” meaning that a foreign

i

culture has rapidly influenced C-hine:se socieiy-, just as Korgan popular culture products

such as Korean pop _Fnusic, TV dramas and mdvies havé Ioecome more popular than
ever.

The background' ofithe Korean wavesis based on soap operas, movies, music
and media. Products of wellsknown Korean gntertainers lie in the center of the Korean
wave. Cultural and social factors helped create it. More details of its lpackground follow.
The rapid technologicahdevelopment of new mediasuch as the internet and satellite TV,
and old media such as TV, radio, and newspapers made it possible for cultural products
to be introduced to foreign countries quickly and easily. Also, some Asian countries

witnessed a big gap between economic and cultural development.

28
Oh-Kyoung Baek, “Impact of the “Korean Wave” Upon National Image and Economy”, (Master of

International Studies Graduate School of International Service Sookmyung Women'’s University, 2005),p.31.
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Though South Asian countries and China have seen rapid economic
development since the late 1990s, they have failed to create room for cultural
development and to satisfy their people’s desires. The excellent cinematography,
beautiful scenery, romantic stories, and stylish actors and actresses in Korean soap
operas caught the Chinese’s attention immediately. As a result, a niche market for
Korean cultural products developed. Cultural discounts caused the craze for Korean
culture. Cultural discounts mean that a product’'s value falls when the product is
imported to another society or-nation. The reasonfor the decreasing price is cultural
distance or disapproval=itis true.that Japan and America have dominated cultural
markets.

\
However, Asians’ ghatred :towarq_ Japan and. America from a historical

standpoint, and the distancg from dlfferen% Cultures decreased the values of products.
Compared to those two countries, Korear'f Cultural products are grounded in eastern
thoughts, so people feel less ah’én’ated dé‘spite the criticism that Korea took some

commercial aspects from the U S, and Japan Emot|ona| sympathy is another factor.

Asian thoughts and similar emotlons in Ksrean popular culture attracted a large

o

audience. Each nat|on has |ts own values and emotional sympathy For example, the

Japanese like mnocent love stories among fam|ly members educational stories with
positive lessons touch the Vietnamese, practical jokes make the Chinese laugh, and
creative humor entertains'thesTaiwanese. This/explains why the Korean wave has a big
influence only in /Asiancountries. |Indeed, different emotions and values fail to impress
non-Asians.

How the Korean iwave has.developed relies on individual countries. The gap
between economic and cultural development explains how the failure of meeting
people’s cultural demands created the Korean wave. These are examples of developing
countries such as some Southeast Asian countries and China. Japan, which is more
economically developed than South Korea, is an example of the effect of cultural
discounts. The Korean wave in Japan is not an alternative culture. Instead, the Japanese

just seem to like the stories and contents of the Korean wave. Until the early 1990s,
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Korean popular culture was not competitive in international markets. People did not start
to pay attention to it until What Is Love? Was broadcast in China and Hong Kong in
1997. Nobody ever predicted success of the soap opera. The program rating was 4.2
percent, which was the second highest since CCTV aired foreign programs in China.
Since then, the Chinese have been interested in Korean TV soap operas.

Since 1998, Star in My Heart, Sunflower, and Goodbye My Love have been
broadcast in China, and they all became bigshits. Korean TV stars also became very
popular. The growing popularity-of the theme-songs of the programs provided a great
chance to introduce mere"Korean-songs to the natien. The Ministry of Culture and
Tourism made Korean#pop sampler CDsi. They invested two hundred and fifty million
won in producing 6,000 Chinese, ZS,Oéog_Japanese and 3,000 English CDs, and
distributed them to broadcasting Compani:es, publishers, universities and clubs in Asia.
In the fall 1990, sampler €Ds entitle;j “Kore%nJ;\/Vave” were distributed all over China. As
Korean TV soap operas caused the craze fd;f'3'K6fea, Korean songs established it.

oo
v ol
Korea trendy soap @peras fike fomato, Mr..and Wedding Dress were aired in

Taiwan. These soap operas helnped_ to eliminate. the negative stereotypes of Korea. In

particular, Clon’s records were ihtroduced; and the g@roup captured the young

Taiwanese people’s aftention. The younger genefation bégan to have different views of
Korean popular culture.f Korean pop’s energetic aspect successfully appealed to the
young. After the movie Christmas in August'was broadcast in Hong Kong in 1999,
people started 10 pay [attention to(Korean popular_culture. [IngVietnam, See and See
Again, Advocate, Medical Family and Star in Mye=Heart became gmash hits, and the
Korean‘waveihit the,country.

The H.O.T concert, which was held in Beijing in February of 2000, made
Korean popular culture more popular than ever. After H.O.T's success, many Korean
singers such as Jae-wook Ahn, N.R.G, S.E.S, Seung-jun Yoo, Baby Vox and Shinhwa
performed in China, and their records did pretty well on the charts. More Korean TV
drams such as Fall Story, Winter Sonata, and so on were broadcast abroad, and Korean

culture expanded to Singapore, Malaysia, Thailand and Mongolia. With the booming



53

Korean cultural industry, Asians started to have positive impressions of Korean products
such as fashion, food and tourism. This new trend made Korean images positive and
helped expand the market.

The successful Korea-Japan World Cup games and the energetic Red Devils in
2002 provided a new Korean image, also increasing the number of fans of Korean
culture. The singer Boa debuted in theithiid spot on the Japanese Oricon singles chart
in 2002. Then, she took the first spot and herconcert tickets sold out six times. Yong-jun
Bae became a Japanese sweetheart aftgr the drama Winter Sonata was aired, and the
Japanese started becomerhuge.fans of Korean culture. The movie My Sassy Girl and
the soap opera Fall Story.4n China a;lwd Hong Kong provided people with good

impressions of Korean«cultuge. L 4

it~

3.3.2 Definition of Koreaniwaye

= oy
Korean wave is the tarm referring to-high popularity of Korean cultural products
in the other countries, especially-in Asia region. However, currently Korean wave is

spread throughout the world, even in an Afé‘é_ﬁ't:i_n’a, Mexice, United States, Egypt etc.

Korean wave includéé various cultural elements. It bé’g:an its phenomenon from
entertainment industry __namely films, TV dramas and music. Later, it extends the
popularity to other areasfas cuisine, tourism, cosmetic, clothes, language and even

29
surgery” .

3.3.3 Causesiof*Korean\Wave

1. Mention "before this wave occur"

29
Thidanuch Jongkrieng, “The study of Korean Wave Phenomenon in Thai,” (Independent Study

(MM), International Business Chulalongkorn University, 2008), p.9.

30
“Introducing to Korean wave,” Available from http://koreanwaveg5.multiply.com/journal/item/1
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From the Korean history, Korean was beaten many times in war especially
taken possession from Mongolia for a hundred year, and Korea had been a colony of
Japan for 35 years. This situation has huge effects that can destroy the Korean Royally
and try to rearrange Korean culture in every ways. The interior wars destroy Korean
society separate to North Korean and South Korean. Then western culture come in
Korea rapidly, especially USA, tried tol made western wave and influenced Korean
people to be crazy about western culture.' USAttoek advantage from Korean economics.
The effect from this event and the Conflict,betweenNorth Korean and South Korea made
South Korea not also try-ierdévelop their economy, polities and society, but also improve

and develop the structural and institute oficulture in the better way.

The cultural poliey of Korea’rn is ;il’\'rvays developed and supported by Korean
government. Government has/tried to de\aelop the official management of culture and
has continued improve the basemen't of oﬁture Government has separate ministry of
culture to be independent arganization tha‘i supported fund and be in progress of
culture. Furthermore, government has a pollc;Lthat give opportunity to local government
organization to support and résefve local CLﬂlture.’The local government organizations
are the important parts thai—dexfebpﬂﬁdetrppoﬁ—Koreanfuiture They call this century is
“New Century for Culture that means improves the orrgrnal culture and stably stays in

the globalization.

Today, the entertainment industry and‘travelling'is great developed by Korean
Wave. This s the advantage.from the cultural ‘policy. that support to develop and

promote'Korea culture, and also support*Korean entertainment.
2. the process, tactics and achievement that make Korean Wave
A. Process and Tactics

Korean Government has a plan in every steps in the procedure of culture’s

development include promote culture by using media, goods and service in the
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entertainment industry. Korean government has set up cultural policy to maintain their

original Korean culture and protect Korean culture from eastern culture.

During the crisis of economy in Asia, Korea always continues to develop

their culture by determine the standard of culture.

- To support mwlne@l give the effect in economic

developmey

- Toreserve and

a (North Korea and South

industry such as the governmerlt ean people to work for 5 day per week
S0 people have more}me to watch mo F cipema. The important event is
the successful of the I _Itural industry depends on
the support of the ohairﬂl ycle j , at contain 5 things that is ;

A RN RO T
2. The Component of culture duch as traditieny original culturése iivenence and

| b T T VITTVIE TS

3. Cultural technology

4. The basement such as research and development, human resource,

fundamental, data, law and government’s policy

5. The content such as production, release and consumption.
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Korean series came through Asia 10 years ago. Korean series are bought in
the cheapest price, but have quality in production and Korean culture is alike most of
Asia culture. The successful of Korean Series have many supported things such as the
story is interesting because the story present love in the family, care honesty, moral and
true love. The story presented by the main actor’s performance. Most of actors are good
acting and good is looking. They shotiin beautiful location, use beautiful dresses, the
story is not too prolonged and. especially the songs that proper with the story. Korean
Series pass on Korean culttreto other countieés-and present good-image about Korea.
These details make us nedoubt ihaithe successiul of entertainment industry have effect

with the travelling.

3. Benefit from other country to Koréa’ﬁ Wave

The Korean seriés that make.Korean Wave is "“Dae Jung Geum” that is the story

about Korean history. Anaothen sefiejs iS wié:t%r love song that has an interesting script.
abd vl
This series use the outstanding, scenery wh@n}t)}e snow drop and cover everything in

winter. The scene present lonely emotions upﬁe__t and reflect the feeling about this series.

i

The actors perform I_ik@ that are they real life. Actors are thé_leader of fashion, behavior

and manner. The popular series always translate to be novels.

Every Korean mevies and series add the beautiful scenery in Korea such as
Korea palace,old| village, and ithey always present Korean food like Kimji. Many
interesting thing"of Korea always link-to Korean history. The story and scene in series
make the travellingrmdustry popular and attract the viewer'by using, high technology. All

this things link to Korean trend and the thinking that is persuade to be Korean.

Korean stars are the one reason that makes Korean Wave. Many teenagers are
crazy about Korean stars because their good-looking and their ability, so Korean

Government support Korean stars to be representative for promote Korea.
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The one of many things that attracts teenagers is on-line game. Online game
also present Korean potentiality of technology. Korean gamers are easy to play and

have a beautiful graphic, so it link to the competition of technology with Japan.
3.3.5 Korea Wave comes through Thailand
- The beginning point: “Dae Jung Geum” to “Korean Series Fever".

The beginning is come from Dae Jung.Geum. series. This series is about Korean
-

history that in the past women-didn’t have the power to decision like men, but Dae Jung

Geum was the first woman whe faced to, called for the better thing. This series present

]
the Korean Culture to atiract the audience"_s impression Korean society and make viewer

4

reserve the Korean's original culturé.jhe]ocation in this series is beautiful, so attract

many tourist to go their. s

Korean Series is one of many ways'-sig__attract many people become crazy about

Korean Wave. This is the way to-advertise Kér’e}l, develop their economics and made

the Korean Wave in Thai. Ly ..

- From drama.{6 _novel and other multimedia. ,

The entertainment industry have many interesting.songs, movies, series, etc that
can spread to many countriés:quickly, so they-develop many interesting series to be the
novel. Many novels-are_popular because the readers can image and compare to the
series. Many people are fond of and feceive value judgement of thinking from the letters
that theyread. This,lis ‘'one of thesinterested ways to attract manyypeople to interest in

Korea.

- The break point: Dongbungshinki become know in Thailand.
The important way that has many effects with Korea Wave in Thailand is boy’s
band group who know as Dong Bang Shin Gi (DBSG aka TVXQ). This artist is very

popular boy’s band group in Asia, because DBSG is good-looking and style of music is
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look interesting and new style of songs for Thailand listener. This Artist has great
management in performance. They take turns one queue of singing to other one with the
perfect position and time. They present in the way that different from the same style that
always use with Thai singers, so it made many Thai teenagers are crazy about them.
After the big success of DBSG, the other series, game-online, Korean product or

everything about Korean are become popular in Thailand.

-
3.3.6 Example of Korean Wave in-Thailand

1. Addict in Korean V. Series

r

Because KoreangT.V.series Vhfave :an interesting plot, that can make the viewer

seat still from start to the @nd/of each episbdé The plot is not again and again, so can

4

open the new vision for Thai viewers know-about life style, Korean language or culture.

: g )
The actor and actress are good-leoking anﬁ_‘can act together very well. The location
from the series is very beautifu-'f; itmake vnewer want to travel. The soundtrack of the

series is wonderful that make people want to buy it.

2. Admire to Korean Actor — Actress

Because of them“g6oed-looking and“performance skills, it's easy to make Thai

people to be fanclupiofithem:

3! Crazy in Boyband -"Girlband

This is the huge example of Korean Wave in Thailand. Artists from Korea, almost
of them have identity in music style that called Korea-Pop. That's new for Thailand
listeners. Artists are good-looking and their style of dress is very fashionable. They
music is easy listening with wonderful melody and have a good meaning in each song.

Every music video have good performance in acting and very masterpiece of dancing
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that Thai artist can’t do like this, so it's new for Thai teenager and make Korea artists

become very big success in Thailand.

4. Dress like Korean Style

This example has a cause from Korean artists. Korean artists always dress very
fashionable and it look very awesome. So'some designers are import or create clothes
and decorations in Korean style in order to make'money, and the feed back is very well,

because Thai teenagers like-this-style very much.

5. Crazy in "Gayalfend®(Yaol /' |
|

Male Korean artisis ape Iook"i/erylcif‘iarming and have a very white skin (metro
sexual) that some academician in Thaiand‘d}saiys this is a male style that Thai woman like
and search for a long tiMe. In Korean if mé]jg!tguch male hand or kissing on the cheek,
they don’t mind because it's ardinany. that fﬁép_g do fo friend, but male in Thailand never
do this, or in other hand Thailard éay if you-—-'i_-o’_fghis you are gay. Korean artists usually
do this and have a lot of picture that their kis‘é"-tsf%ug togeth_er on the internet. When Thai
teenagers’ female fan:wees_ufttaey_uk&u_b\ecaus&u_cgté and they love to see their
artists do like this. At‘rl‘ést, the fan-clubs write the gay fictio:;_novels that have their artists
as inspiration and posf'-on the internet. The feed back of novels are very good, and

some novel become publish by-huge publisher}so the gaytrend.are spread on Thailand

Society.

0. Write romiantic novel in Koreansstyle

This example is relation and continuous from gay fiction novel. It's mean if gay
fiction is popular and can publish, so the ordinary (man love woman) romantic love that
writes in Korean style can sell too. The result is the feed back is very well and the
readers can see this kind of book in huge quantity on bookstore that publishes by

Jamsai publisher. Korean novel style by Thailand writer is usually be
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- Set the plot, character name and place in Korean

- Each paragraph have an emoticon (like =O=, ~O*, T_T or T-T, >0<) to
increase funny of story and explain character feeling (such as character feel sad the

writer will use T_T)

7. Game online

' &K is open server in Thailand and

become very famous in t ole never play game online before.

Back to 2001, the fi
The coming of RAGN ecause they can chat to other

player, can be join in

\ erver

After big success / ~ e online from Korean are follow
t Y. Even Western game online
ike Korean game online because
Korean game online have nice gfa A | background music and system are
easy to play. We can say ever

hailand gamers play are only from

Korean. R =

ﬂ'lJEJ’J‘VIEWl‘iWEJ’lﬂi
Q‘imENﬂ‘iﬂJ UA1AINYAY



Chapter IV
Data analysis

The research on “The Effect of Korean wave on Trade between Thai and South
Korea” was qualitative research. This research is divided into 2 parts.

1. The analysis of the effect of Korean wave on trade between Thailand and
South Korea during 1995 — 2002.

2. The analysis of.the-efiect of«Korean-wave-on trade between Thailand and
South Korea in 2003 — 2008.

The reason of the divisien intg 2 parts is that, it is the period of time before and
after Korean wave occursgin Fhailand: But'it is hard to define or specify the definite
period of time of Korean wave in Thailand ‘However the researcher specifies the period
of time of Korean wave by focusmg on art|C+es related news, and researches. It can be
said that Korean wave in Thalland started fr?,m the drama called “Autumn In My Heart”
in 2003 by former ITV and went at iis hlghest.pggk during the broadcast of “Dae-Jang-

Geum” in 2005 by Channel 3. _T_berefore, thef_r._qg'earcher identified Korean wave in this

research by startingZas from 2003." According o the_étudy in statistics and from

interviewing those concerned and experts on the Republic of Korea, the results of

research are presented under the objectives as follows:

4.1 The Effect'of Korean wave on“Trade betweenThai'and South of Korea in 1995-
2002

According te'the! study into the effect of Korean wayve! on ftrade [between Thailand
and South Korea in 1995 — 2002, it was found that during this time, Korean wave do not
have Korean wave in Thai. Since during such period, Korea conducted nationalistic
policy on economy by trying very hard to export goods such as cars, industrial products,
electrical appliances, and technology to the extent that make it recover from being
destroyed from Korean war during 1950 — 1953 rapidly and became NICs in the mid
1980 and became industrial country when being accepted in OECD in 1996.
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On relationship between Thailand and South Korea, it can be said that both
countries have good long relationship on diplomatic relationship, political relationship,
and economic relationship. The international economic relationship between Thailand
and South Korea has been changed and developed rapidly; South Korea ranked eight
of the key trading partners of Thailand with trading value in total of 64,117.1 million baht
which was equal to 2.6 percent of all trading value of Thailand and foreign countries,
second to Japan, U.S. Singapore, Germany,.Malaysia, China, and Hong Kong,
respectively. However, the trading value between-fhailand and Korea is still much lower
than trading between Thailand and:Japan, U.S. Singapore, Germany. Therefore, Thai
government thinks thattrading between bloth counties can still be expanded a lot in the
future and Thailand wants Kerea to openf_mgrket for Thal'goods more as Thai had trade
deficit with Korea a lot. Jhe reason why Th%-iland had a lot of trade deficit with Korea was
that; firstly, due to the difference bé-t.ween éggds sent for selling between both countries
that was Thai export to Keorea was' primai‘yf"!g‘éods including rubber, sugar, electrical
circuit board, computer, equipr__n_,erzx't_;and p-é‘_%:tiégjraaw coffee, synthesized thread, frozen

bl

fresh shrimp and crab, canned {ruit,_and mo@es. Most of these goods are agricultural

o el

goods and raw material with the volume of slow trade expansion and low price. On the

contrary, Thailand imp:»brted industrial goods from Korea such as machinery, electrical
machines, and car which were more expensive than primary goods. Secondly, the trade
volume between both cOurtries increases fapidly every year because the industrial
goods and machinery of /Korea are cheaper than those of Japan and Europe. Thirdly,
importing goods for Korea, for one pairt, is to respond to the demand of construction and
production of companies \and ,industrial, plants of Korea in Thailand to frespond to the
export industry of Thailand as well.

The problem of trade deficit of Thailand with Korea is still going and becomes
more intense, especially, since 1994, the Korean car companies of such as Daewoo,
and KIA tried to penetrate Thai car market to get Japan car market. With such reason,
Thailand then had more trade deficit with Korea. Korean cars offers lower price and with

the longer guarantee period than Japan. Therefore, the competition between Korea and
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Japan on cars should benefit Thailand and might force Japan to product auto parts
more in Thailand in order to reduce cost of production. Besides, Korea has tried to
compete with Japan on part of electrical goods and electronics as well. Especially, the
price has been set up at cheaper price than Japan for 15 — 20 percent for people of low

and middle class.

In brief, according to the study on'impact on trade between Thailand and Korea
via Korean wave during 1996- 2002, KoLean wave-do not play role important to trade of
both countries because Koeran wave notl occur in Thailand. Korean wave started in the
end of 19" century from™thesfact that the Korean government supported the cultural
industry by many waysssuchsas by dedic]atipg budget 1o build the largest theater of the

Asia called Seoul Studie Complex with fult equipment for. the production of movies or

dramas, opening chance for Movies creato':{rs to rent for cheap price so that there could

be work sent to Asian and globat markets: The government also had loan and money
o ¥/
given for free for some movie creators who- Iac’k budget. So, during 2001 - 2002, it was
L4 .“
the time when movie mdustry of Korea bmme boom in Asian region. Korea had

pushed its policy in® creatmg movies together W|th dramas or series via T.V. out to

foreign markets”' sta_rt_fng from China as the first country:ft_hen spreading all over Asia
including Thailand. Thei_trade during such time was Characterized by the agricultural
goods, industrial goods, vand, technology which were not cultural goods. So, it can be
concluded that Korean wave-did naot affect or influence anything.towards trade between
Thailand and Korea during such peried of time.

However, considering the spreading |of Korean' culture all ‘@ver [Asia, one must
look back to the time when Korea had economic recession called “Tom Yam Kung” in
1997 that resulted in the necessity of the government and private sector to join in

considering and looking for its own identify to adjust strategies of trade and to increase

31
“The Beginning of Korean popular culture,” Available from

http://lgmobilelover.com/club/viewtopic.php?f=14&t=4244



64

value of goods that would be able to compete with other countries. Nevertheless, with
the weakness of nationalistic economic policy that tried to sell heavy goods like car and
electrical appliances from monopoly large company of Korea called Cheabol before the
economic crisis, Korea then had to use cultural capital to use in building soft power of its
own on global trading stage.

The coming up of cultural capital that became export all over the world of Korea
was analyzed by using the word “Korean wave” (Hallyu) which reflects the spreading of
Korean cultures. It can be seen-from the, analysistthat series dramas were factors that
influence the expansion.eftKorean-culture clearly.

According to Kereanwave, there ?re wide varieties of audiences and consumers
of Korean cultures in«Thailand/ ranging i‘._rqr_n students, the elderly, the retired. When

considering the Koream wave's characteristics, it affects consumers in each group

respond differently; for example, among téenagers, K-Pop culture exported had build

the trend to Thai teens to see Korean cultures as being better than that of Thai culture
4 ¥/

thus trying to reach to it by studyrng cultures and ways of lives in order to reduce the

gap that seems far from Korean culture Atsor the older consumers appreciate Korean

- =l

media; they think that Korean oulture is better, although /these people did not try to

access to Korean Cutture in the way as done by teenag:e:rs, the considerable buying
power makes these people access to Korean culture by the way they can do
conveniently via consumingegoods that reflect.Korean cultures.

This is considered ag the strategy that combines cultural stories and aggressive
trade consistently. Korea ranks top ten as strong cultural exportemin the world®. This
makes “Korean wave which spreads o Thailand .during 2008 influences in various
aspects including the consumption of cultural goods during 2003; the researcher would

present it in this paper.

2
Pijitra Supasawatkun, “Korean Series on cultural exports”, Bandkokbizenews,10 February 2010,

Available from http:/www.nidambe11.net/ekonomiz/2010q1/2010february10p7.html
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4.2 The Effect of Korean wave on Trade between Thai and South of Korea in 2003-
2008

After studying the effect of Korean wave on trade between Thailand and South
Korea in 1995 — 2002, the result shows that in this period, do not have Korean wave in
Thailand. When considering the effect of Korean wave on trade between Thailand and
South Korea during 2003 — 2008, Korean, wave had a huge effect on related cultural
goods and it will be presented as below.

However, according.to the trend of presentation of Korean drama of former ITV,
it favored the Korean wave.spreading f:r) other T:V..channels that wanted to increase
their own rating by Korgan series; especiially Channel'3 and Channel 7. It is clear that
Channel 7 often choosgs madern Koreanl_series to attract teenagers scheduled early in
the morning of holiday whereas Chz'a:r]neliglfocuses on historic series focusing on the
older audiences that thosg targetediby Channel Al

Now, all channels have/Korean dra;ia as the main ones to attract audiences. To
see the picture clearly of Kogean rwéve in Th‘grfand it can be said that the period when

Dae-Jang-Geum was taken to bérbroadcaste_d;'rﬁf2005 via Channel 3.

Looking in the, dimension of drama, Dae-Jang=Geum was like F4 “Rak Sai Sai,

Hua Jai See Duang”i t_ﬁat was popular in Thailand, in the t"r'a:g-jing dimension; "Dae-Jang-
Geum" was not only “d_rama” but also “cultural producti’r of Korea. It was “products”
intentionally happened and with plan procedure of government sector and private sector
to make drama or_.movie Jbecame  “art” power to make| pgople imagine and be
persuaded; then'there was demand and supply like the drama of "Dae-Jang-Geum" with
stories @bout cooking eulture ofiKorea. When|this drama came to any eountry, the trend
happened in the same way in that drama fan in such country became more interested in
Korean food and wanted to try it. It is like the famous drama like Winter Love Song that
created “fever” in Japan and various countries about the panoramic view and romantic
scenes of places used as scenes of movie and audiences then desired to see and

touch. When there is demand, there is supply. Tourism industry of Korea became boom

33
Ibid,.
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as there was new dominance that is the place in the scene of drama piano acted by
Jung San, the leading actor in drama that made people wants to visit the place. This is
the influence of drama. Drama can create new business that is tour business in new
form called “Drama Tour” to travel to various places that are concerned with the memory
of love of “actor-actress” in the drama. This is considered the tourism strategy that sells
“STOR” and “imagination” for real; this power of “cultural products” *

Subsequently, Korean government staited: policy of exporting culture as goods
by disseminating culture all"over Asia v@ T.\/..drama, movies, online games, that built
positive image of Koreason sogialy cultural and economic side. Korean government
learnt to apply new form"of strategy that i? different from the old ones like military power
or Hard power or economig pewer t__hat :ar‘e_ no longer effective in forcing the weaker
countries to comply withvarious cond+t|oner Korean government used soft power which
was attractive power consisting of attrachvépersonahty, culture.

Korea learnt soft power form Amenca “Japan; for example, America used soft

F
power via Movie, television, books and theme parks and became popular, that became

American popular culture™. ,_—-' :

o

According to ithe study‘ of Korean Foundation for Asian Culture Exchange

(KOFACE), it can bes‘éid that Korean popular culture aﬁec;fs’[he consumption of Korean
goods. The examinationﬁi.was found at 2.7 levels from the s_éale of 5 level which affect the
consumption of general ‘geads. The measdrément of consumption rate of goods in
Vietnam and Taiwahqturns odt to be higher than average rate at 3.2 and 2.8. In China,

the result of the study indicates that there is impact.en Peking for 2. kevel and Shanghai

34
Sorrakon Adunyanon, “Korean marketing”, Available from
http://www.jabchai.com/main/view_joke.php?id=1514
35
Oh-kyoung Baek, “Impact of the “Korean wave” Upon National Image and Economy,” (Master of

International Studies Graduate School of International Service Sookmyung Women'’s University, 2005),p.10.



67

for 2.5 level, but affect Japan for only 1.8 levels™. According to the study of this institute,
it can be said that popular culture has effect on image of the country and affect
economy such as the import and export of Korean goods as well.

For Thailand, Korean wave has effect on cultural goods as well in various

aspects as follows:

4.2.1 Entertainment Industry

4.2.1.1 Dramas
- |

The beginning of Kerean wave was by the planned creation by Korean

government’'s policy _ie" create Systematic Modern  Culture”. There was the
\

establishment of Classie"Culitire'Department under the Ministry of Culture and Tourism

to promote Korean cultyral goods. -T,he ﬁrst policy is by imbuing modern culture to

Korean new generation with the hr'dpe to bajl'-ance the western media. This attempt is

dd

responded well by people. For this reason, 'heWigenerations become familiar and proud

of their own races and culturés. Forthls rea’son maodern culture then spreads all over
e .H

Korea first before spreading to AS|an region thmugh movies and T.V. series.

After Korean wave has had been responded weJI Korean Government then

pushed its key prOJe_e‘_p—out by establishing organization crall_ed KOCCA (Korea Cultural
Content Agency) in 199$ to promote cultural'goods such és movies, games, art, music,
and animation out to foreign.countries. Sample,of cultural goods that became successful
domestically and| abroad included mavies and T.V. series./[Korean movie industry grew
rapidly due to government support such as the regulation forcing gach theatre to hold
Koreangmovie fori 146 days. The series broadcast on T.V.\was proportionately scheduled

37
clearly as well™ .

36
“The Active Plan for the Understanding of the Actual Condition of Korean Wave- An Investment

into Consumers and Experts of the Korean Wave,” Korean Foundation for Asian Cultural Exchange, 2005.

37
“The Beginning of Korean popular culture,” Available from

http://lgmobilelover.com/club/viewtopic.php?f=14&t=4244
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Currently, Korea became considerably successful to the extent that the Korean
wave is common all over Asia and Thailand. One reason is that Thailand and Korean are
not quite different in terms of way of thinking, way of life, and the background of Korean
movies, dramas, and books that focus on emotion, feeling, nature, being down-to-earth.
This makes Thais accept Korean culture.

Thailand starts broadcasting Korean T.V. drama by Channel 5 broadcasting
Korean series called “All about Eve” acted by.dang Dong gun and Sha Rim. After that,
Channel 5 broadcasted some dramas but was-net'stccessful; so, it did not broadcast
Korean drama any longer=IN 2001, Nontanund Entertainment Co.,Itd broadcasted “My
Sassy Girl” acted by Juen JigHtun and $Iha Tae Hun in"Thailand. This movie became
popular from Thais™ afd makes Thais bfec,ame interested in Korea more. Then former
ITV, in 2003, used Asian serigs /called ;I\utumn in My Heart to be main strategy in
competing with other channegls o 'éain ra‘ELng The trend to present Korean drama of
former ITV had favored Kogean wave then \_/'\';/:éht"'on to other T.V. channels like Channel 3

— "4
and Channel 7 that had broadcasted dramé‘_r.b"egll_ed Full House via Channel 7 and "Dae-

bl

Jang-Geum" via Channel 3. ) : =

ti)

o g a ey b
d i

For Thailand, it can be s-éid ihat three TV dramas,iike autumn in My Heart, Full

House, Dae—Jang—Ge‘Dm are the ones that initiated the;Korean wave. This can be
divided into 2 parts that are the trend on Korean actors and trend on Korean culture,
especially "Dae-Jang-Geum®, This affects @Mhais in many aspects such as tourism
following Drama Tous, consumption (of Korean food and Korean eulture.

Since the content of Korean drama is different from that of Thai drama with heavy
content;iKorean dramatis quite-romantic, down-to-earth, isithe love 'of the young people.
With these reasons, more people watch Korean drama. So, various channels of Thailand
then buy Korean copyright to broadcast for Thais in order to attract rating. This makes

industry of movies and Korean drama become highly successful.

38
Montira Tada-amnuaychai, “Korean Media Industry and Its Cultural Marketing Strategy of K-pop”,

Asia Culture Forum 2006 Chulalongkorn University, p.4.
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Now, the figure of Korean series on air in Thailand increases rapidly from 2000 —

2009 as seen in Table 18.

Table 18: Number of Korean Dramas in Thai TV from (2000-2009)

(Unit: Series)
Channels / Year | 20 I 200: 2006 | 2007 | 2008 | 2009

3 Channel 8 13 3
5 Channel
7 Channel 9 10 8
9 Channel 5

TPBS 3

Total 20 23 16

L

Source: www.jkdramas.com , *g.‘;'.:_’
I,—,w;:;
. ’ 34l . .
Besides T.V. drama taken by T.V. for Thai audiences to watch form free
g:_?’_ bl o,
T.V., Thai audiences are willing 7 ; Korean series to watch them again as
_.,-:_g"‘ o ‘-"

well because of the |

preSS|on in such dr D or DVD. At present, the

number of Korean series sold in s; this generates a lot of

I
pecordoh u@‘ @M@%ﬁ%ﬂwﬁ G i T audnces, Koreen

dramas becamélhit and rank first in 2908 as seen |n Table 19.

A0 R HBDANHUIDL. e

to Korea, but also “ads media” for goods, tourist sites, and cultures and tradition of

income from cultural g@ds to Korea.

Korea as well. Culture and tradition become goods that generate income to Korea for

about 10 % of all business value. In 2004, the income on part of Korean cultures and
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tradition is as high as 300,000 million baht; this does not include the successes of

drama and movies that penetrate Korean traditional and cultural goodssg.

Table 19: Top 10 Foreign TV dramas in Thailand — July 200840

Top 10 Foreig as in Thailand — July 2008
Ranking annel | TVR (%) || Category
1 The Le ero 3 6.7 China
2 Yu -.J 6.5 Korea
3 f!: 3 48 Korea
4 (o] es8 O at_h 1 C e 2.9 China
5 M X . WS 2.1 Farang
6 hitgfRo EET 18 China
7 ersiin P - _ - C 1.6 Korea
8 Be,Stron '56(_)@-5 ;' ' 3.~ 1.3 Korea
9 e K. o~ = 4l NP 13 China
10 | ReydlinglDoors of Vengeange, 3 12 China

e b _ s Korean drama. It can be
said that Korean moviegcame 0T e series,&t is less popular than series
since Thai audiences havesto watch themain theatre and there is no expenses by
wering rom e 1 2] VI EI VI TWENT

Korea}r’l| movie industry progresses a Jot. Besides preducing movies for

sone R A IR FRIMIAR TR Gt 51

Status of1<orea Film Export and Import by year and East Asia’s major regional 2002-

39
Sorrakon Adunyanon, “Korean marketing,” Available from
http://www.jabchai.com/main/view_joke.php?id=1514
40
Thidanuch Jongkrieng, “The study of Korean Wave Phenomenon in Thai,” (Independent Study

(MM) International Business Chulalongkorn University, 2008),p.64.
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2006. It can be seen that Korean movie market in Japan ranks first in terms of popularity;
in Thailand, it ranks second. According to the data, it can be seen that the amount of
money spent from the fact that Thailand imports Korean movies increases every year,

especially in 2006 that increases doubly from 2005 and tend to be higher in the future.

Table 20: The Status of Korea Film Export and Import by year and East Asia’s major regional (2002-
2006) '

(Unit: $1000)
Country m——f : 200;5 e 2005 2006
Japan 6,56" 15/893 40,401 60,323 10,385
Thailand /32’3 : 1,448 1,772 1,520 3,325
Taiwan /f‘?g 4 go7a 1,069 997 533
China r_|__3—7’9_ 8065: 4\ 208 531 436
Hong Kong s _ RO ‘ . 702 1,146 708

Source: 2006, Council Film ‘Korea Film EXport ar’rd Import‘fgg‘formance and Korea movie industry settlement’, Quote in

“Diffusion and Problems of the Korean"VVaye |n East/Asia: FncUsﬂg on Culture and Nationalism”, Lee, Dongyoon and

an, Mina (Yonsei University), p.112. = ?;‘ —
el -

1 J,f
o ' -

In addition tQ:ﬂ]e popularity of Korean drama in irj;ailand, Korean movies are

also popular among T_H_e_\is such as My Sassy Girl, the C{lassic; my wife is a gangster,
April Snow, My Little Bride,.laegukki. By oyerall, Korean movie industry is considered

successful compared to'that of other countries.

4.2:1.3 Musie

The popularity of Korean music in Thailand came together with series and
movies starting from Autumn in My Heart music called “Kido, 7] I==”, movie music in My
Sassy girl called “I believe”, and music in Full House broadcasted by Channel 7. Drama
music called “I Think I” sung by Korean actor named “Star” became very popular
among teenagers to the extent that the content was changed to Thai language and sung

by “Katreeya English”, GMM Grammy singer. After that, there are many music used in
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dramas such as in Prince Hours (Goong) called Perhaps love where its content was
changed and sung by Thai singers, “Rose Sirintip” “Ice Saran-yoo”.

Besides music used in drama, Koran singers are very popular ranging from
SeVen, Rain, Baby VOX, TVXQ; the one who was very popular at that time was Rain.

Before Korean wave coming into Thailand, there are few Korean songs that are

popular among Thais. But after Korea

shown in Table 19 Korean son@ ternational Top 100 chart.
_‘

! .

ter at|o ar‘tM.

e, Thais listens to Korean music more as

—
Table 21: Korean songs in M /

lé’yﬁﬁ “"‘“ 007.| 2008
ff o [0,
IIW%‘I.

25 28

e i
According to trJinformation the best selling music'in Thailand at that time in

Iififfiﬂﬁn@,ﬂm"?iﬂ (i |10 1 e e
o0 L) Slatalbfen b F

market to China with Korean singer named Kang-ta and Taiwanese singer, one of the

41
Thidanuch Jongkrieng, “The study of Korean Wave Phenomenon in Thai”, (Independent Study
(MM) Degree dissertation International Business Chulalongkorn University, 2008),p.65.
42
Channel V Thailad, 2007 Quote in Thidanuch Jongkrieng, “The study of Korean Wave

Phenomenon in Thai,” (Independent Study (MM) International Business Chulalongkorn University, 2008), p.66.
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members of F4 named Vanness to create duo album. After that, they are accepted well
from Chinese teenagers. And there are Chinese artists named Hang Kyung and Zhang
Li Yin coming to open album in Korea. Now, Han Kung becomes member of Super
Junior Band and performs duties as the head of Super Junior M band. And there is JYP
Entertainment Company that focuses market in Southeastern Asia; it used the same
strategy as well by choosing Thai singern named Nichkhun to be member of Korean
singers group named 2PM and get attention.a lot from Thai teenagers.43 This makes

relationship between Thailand and South Korea beeomes more closed.

Currently, Korean music penetratles market in Thailand and is popular to the
extent that all radio siationssbreadcast iti;: so0, Korean music market can catch a lot of
market shares such assSuper Junior, CHIJ{_Sdee, Big Bang, 2PM, 2NE1, FT Island, Kara,
Girl generation, SS501, /Dong Bar;g Shir?j%;i-TVXQ, 2PM, Wonder Girls and others.

Singers who can attract audiences at-most now are Wonder Girls whose the most
4 Jo

famous music called Nobody become well-known all over Asia and some part of Europe.
dl 4 = 44

il
o oy
e

4.2.2 Tourism Industry,

4.2.2.1 Dramas Tour

South Korea wa:s highly successful ,in using dra:mas and movies to stimulate
tourism marketifor fforeigners t@' generate tourism income into the country. This is the
result from the fact that Korean government promotes in the movie industry to build long
movies.or T.V. movies«py usingytourism site as'the places 'in the seene and by inserting
Korean traditions and cultures to attract more tourists to come to Korea; this can be

seen from the success of series like Autumn in My Heart, Winter Love Song, Full House,

43
Ibid,. p.23.
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and Dae-Jang-Geum ... Jewel in the Palace to stimulate South Korean tourism to
recover in 2004 from economic crisis.

Tourism in the route from the impression from Drama Tour makes tourism
package of South Korea together with tour under Korean dramas became popular more
and more in Asia, especially Dae-Jang-Geum; tourists would be taken to visit Dae-Jang-
Geum Theme Park and various cities appearing in the drama in order that the tourist
could be exposed to real scene which reflectseculture, way of life, food, dressing,
medical science, games, and plays. 2

Besides tourism.package-following Dae-Jang-Geum, there are programs to tour
in the places used in series inforeign Cou'-[tties as well such as:

- Program for tetringin the placea appearing in Winter Love Song, in the district

of Chun Chon, Myeong- dong and garden on Nami lsland

- Program for touring the house app’eanng in Full House on Che-ju-do Island

The success of Kaorean serles that' burlds popularity to tour Korea depends on

-__' ..I' d

many factors including:
b

- Quality of produchon mu3|c actors*and actresses

- _,_‘-

- Content or. story that can attract attent|on of audl,ences in South Korea and in

other countries such—as Japan, China, Taiwan, Hong Kon.g,- and Thailand focusing on
emotion, feeling, nature, land lessons of life. i
- Scenes that rely‘onsoeauty of SouthiKorean natural tourist site that is different in
each season
- The insertion of Korean culture in various, sides such asyfeod, clothing, and
traditiofithat'can attract audiences of alll ages and.all genders; this makes the touring

program be easier to sell. It can be obviously seen from Dae-Jang-Geum that played

major role in attracting Thais to visit South Korea as from 2005 to 2006.



75

Table 22: Number of Thai tourists to travel to South Korea

Year Number Changes(Percentage)
1996 26,760 1.47
1997 21,344 -20.2
1998 27,505 28.9
1999 36,605 29.4
2000 61,465 72.6
2001 44,964 -26.8
2002 54,027 20.2
2008 55078 1.9
2004 65:402 24.2
20054 . 84,@? 23.98
2006 85,1_"56 4 0.37
2007 10574’2 4 24.23
2008" 27150000, 50.45

Source: TAT ' Jyii ik

Note: * Estimate _ T;‘_

Such Dram_a'.T_our plays major role in expanding to':i],r__i_sm market of South Korea.

-

Considering from sta'tgti_cs of Thais traveling to abroad, it can be found that Korea ranks
eighth as the most attractive countries for Thais to visit; there were Thais visiting South
Korea for 68,402.in 2004, increasing for 24.2"percent.

In 2005, |during..theffirst half’ year, ftherel were Thais Visiting South Korea for
47,795 persons, increasing for 29.3 percent from 2004. And in totaltef 2005, there were
84,804 Thais isiting 'South Koreainereasing for 23,98 percent.

Traveling to South Korea of Thais tended to expand in the high rate continuously
during the first half year of 2006 since during March — May, the school was closed and
there were many consecutive holidays in April and May including in June when His
Majesty the King was cerebrated for 60 years of accession to the throne. The tour
program in South Korea following Dae-Jang-Geum and tour program to tour house in

Full House, and tour program to travel to places appear in Winter Love Song were highly



76

popular. There were many reservations for package to travel South Korea in advance to
Songkran Festival; this made the tourism guiding companies have to prepare airplanes
to support the increased needs of customers™. It is then expected that during the first
half year of 2008, there would be not less than 50 percent increase of the number of
Thais visiting South Korea, which would equal to 150,000 persons.

Besides Korean waves, the goed relationship between Thailand and Korea as
from the time of Korean war when Thailand/had helped by sending soldiers to help in
the battlefield, this build good relationship and understanding towards each other. With
this reason, it is not requiredto apply for visa to. comingin Korea; this is the convenience

for traveling to this country45. \

|
From the intemiewWiih /assistance manager of Asian Plus Travel found.

Currently, Thais would iravel to/Korea-a-lot. The reason tourists want to travel Korea is

that 80 % from watching drama and then végn?t to feel the real places. Second reason is

that they want to see snow or the change in";éblér of leaves. There is the attraction in that
3 a g

. . Y vl | . .
Korea is the country with paneramic-view and with 4 seasons which are spring, summer,
dl ¥ e g

bl

autumn, and winter —

ti)

o g a ey b
d i

The first time Wwhen Korean wave occurred in Thailand, drama called “autumn in

my Heart” on air via [TV made Thais know Korea. With the iory that is different from Thai
drama which is sad, so,;it is considerably popular. Besides, there was T.V. drama called
“Winter Sonata” leaded by aetor like Bae Yofag Jun and Choi Ji Woo. The story is about
real love of young couples.dt was (prepared; by KBS of Koreagbroadcasted in NHK of

Japan in 2004 which was highly popular among Japanese women aged 40 years and

44
Kasikorn Research, “The Phenomenon of Korean Hit Series: Stimulating Drama Tour,” 10 March
2006, Available from http://www.kasikornresearch.com/TH/Pages/Default.aspx
45
Arisa Witthawaskul, “Public relations approach in promoting the republic of Korea’s images to

television drama “A Jewel in the Palace”, (Degree of Master of Arts Program in Public Relations Department

of Public Relations Faculty of Communication Arts Chulalongkorn University 2006),p.42.
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over; this made Bae Young Joon became famous in Japanese market, to the extent that
there were tour programs following Winter Sonata, especially in Gandwon-do which was
romantic scene °. Another movie that built Korean wave was Dae-Jang-Geum
broadcasted for the first time in Korea in September, 2003. It was the story of Korean

history about the success of women in Choson era 500 years ago when males were

Figures 3. Number of Thai touri

i Kor ja

predominant.

> 7/ AR
o A NS
50,000 "lﬁ, ‘\Q\%\\

g 8 8 &5 8
& & & & &
| from Thailand
Source: http//:www.kto.visitkorea.or
According ta P& ano u;j!' Organization manager in

Thailand provided infoﬂvatio @ in that this drama was very

popular. This drama aime‘dgmaking audierEgs all over Asia cry and impressed so that

there would bﬁr%ﬂuﬂ«%rﬂ% fﬁ%@}{?{cﬂ §ean Tourism Authority,

there were aboUt!42.4 million tourists travelmg to Gandwon from 1999 while the drama

o QIR FOIH AP oo’

The response of success was because the use of scenes in Korean drama to attract

tourism.

46
Walailuck Noipayuk,Ph.D, “Korean Wave”, e-TAT Tourism Journal, Tourism Authority of Thailand.

47
Montira Tada-amnuaychai, “Korean Media Industry and Its Cultural Marketing Strategy of K-pop,”

Asia Culture Forum 2006, Chulalongkorn University, p.5.
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It can be said that Korean government has worked well in applying attractive
power that makes foreigners turn to be interested in and like Korean culture. At present,
Korean wave becomes common. In 2007, there were 105,742 Thais visiting Korea; this
was the increase for 24.23 percent. It is worried that Baht would flow into Korea a lot due
to Korean wave.

Korean wave was driving forece ‘of tourism of Thais to Korea. Korea has
organization that focuses on making publicrelations for tourism that works together in
creating good image of Korea via T.V._Jdrama or“Korean Tourism Organization; this
Organization is under thesMinistoy-ci*Culture and Tourism. It was established in Thailand
for more than 20 years"andshas played,lsignificant role"in supporting and promoting

tourism for Korea in Thailands s 4

On website of Korean Tourlsm Orgamzatlon it presents the tourism program to
places used in more than20 moyies such efs Dae -Jang-Geum using Chang-deok-goong

Palace scene in Seoul which is the world herﬁtage of UNESCO and Saejoo, there are
4 ¥/
Korean food to try like in Dag Joung Gum, to go to the tailor like in Winter Sonata. Most

scenes are in Namiseom Island not far fro_Seoul And it is suggested to visit Winter

- =l

Sonata Café selling souvemr of th|s movie parhcularly Wlth th|s reason, Korean tourism

businesses grew rapldly since marketing plan focuses or}.,yanous entertainment media
through movie and music, video clip in ' some scene was also used in ads, movie star
was appointed as diplomat. for tourism such as Kim Hee-Sun, Choi Ji-woo who
appeared in ads and T.V. faor more than 4000 times including enline media, to prepare
for tour program to places used in imovies, concert and supporting fan club with the
budget“of more | than %100 Imillion U.$. dollar. [The numpber of itourists in 2004 was
5,818,138 persons, increasing for 22.4 percent. So, Korea was very successful in

bringing in income from foreign countries each year.

48
Walailuck Noipayuk,Ph.D, Korean Wave, e-TAT Tourism Journal, Tourism Authority of Thailand.
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Table 23: Inbound tourist to Korea in 2008 by Nationality (Jan-Nov)

Nationality Tour Business : Official i Others Total
Japan 2,050,784 | 19,682 1,375 © 49,661 | 2,121,502
China 385,600 157,826 1,647 | 536,897 | 1,081,970
United States 398,234 27,601 24,588 | 112,989 | 563,412
Taiwan 282,476 473 138 8,425 291,514
Philippines 48,921 2,499 882 203,077 : 255,079
Thailand 88,888 | 294 127 55,983 145,292
Hong Kong 42945/ 59 38 8,767 138,468
Russian Federation o | 61929 168 69,516 124,338
Canada 64,269 ]' 1,374 68 30,432 96,143

Source: Korea Tourism Organization (www.visitkorea.or.kr)
; \
In summary, accopding to the study' into trade impact between Thailand and

i '}_-
Korea via Korean wave, it was found that Kol rean wave is factor that affects the tourism

send A4
= - -

to Korea by more Thais. This boBSES interest {o. travel to Korea. Before Korean wave,

which was before 2003, Koreah‘—rha'rket wéé hc} paid attention much in Thailand. But

after 2003, Korean wave made the demand to travel foIIo@ng Korean drama increase.

On the contrary, the tourism trend of Thailand by Korean decreased during the recent
years due to natural disasterssuch as Sars, on.Fsunami, and political chaos, the image of
Thailand in the eyes| of people alliover the worldibecomes negative. Also, policy of
Korea can attract foreigners to be interested in Kerea and travel ;{0 Korea more. This
makes Thailand waorry ‘about the trade deficition main goods and on tourism with Korea
as well. On this part, it is the problem that Thais and Thai government must come up
with solution to help Thailand attract foreign tourists to visit Thailand since Thailand has

beautiful tourist sites, and unique tradition, it can attract income from abroad.
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4.2.2.2 Surgery tourism
The reputation of South Korea as a world leader in the field has inspired the
Seoul Metropolitan Government to launch a project to attract more foreign tourists

looking for cosmetic surgery.

The cosmetic surgery boom in South Korea has been accelerated by the so-
called Korean Wave, a boom across Asia in South Korean pop culture, which includes
TV dramas performed by actors and actresses.with flawlessly chiseled features. The
Korean Wave has been instrumental in "gpreading the image of Korean beauty, which
has in turn stimulated theso00m in aesthetic medieal tourism. Cosmetic surgeons in
Seoul have an increasing number of h%tients from China and Southeast Asia who
request operations to make sthem ook ;lif{e South Korean actresses. Some of the

surgeons are said to work en 30 to 40 patié:pts;a month. There are 1300 plastic surgeons
in Seoul. =
3 41
The tourism promotion, policy emp_h__a!_sl,izing cosmetic surgery, for which the

country has an international competitive edg—:e__,! includes a plan to build a complex of

medical institutions,_é_ccommodation and facilities for aft@'rgare. According to the city

government they havé: appointed a company to implement the project. The city is
planning to establish a-eentre, tentatively called the Seoul Center for Aesthetic Medical

Tourism General Support.

The centre will have multilingual counseling staff and would introduce cosmetic
surgeons o dermatolegists| totourists, or bring tourists to themalt will also dispatch
interpreters specialized in the fields to hospitals caring for the centre's clients. It will
have its own website and a range of brochures in foreign languages to promote
cosmetic surgery. “There are many foreign tourists who come to get plastic surgery here

because of South Korea's reputation as having high-end plastic surgery technology.
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We'd like to pinpoint this demand and stimulate it," a city official in charge of the project

. 49
said .

The study found that, because Korean Wave has been instrumental in
spreading the image of Korean beauty, which made many Thai peoples have traveled to

South Korea to enhance the beauty and health for themselves. Although, the cost of

surgery in Thai cheaper than in ple choose to go to Korea in order to

surgery, Because South ' ving high-end plastic surgery

technology is one of the wo

Face is the imjg 7 n body. Therefore, essential to

consult the doctor who is

Table24: Rates of surgery

Molar Regodeling 175,000 bath up

QRIANNIBHAARY A Y

V-LINE 175,000 bath up

Source: http://www.mycosmeticbeauty.com/

49
“KOREA: Seoul to promote cosmetic surgery tourism,” Available from

http://www.medicaltourskorea.com/MTK-News/korea-seoul-to-promote-cosmetic-surgery-tourism.html
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* Estimate Cost ** Not include accommodation, Air fare, other services, under conditions of

company.

The Seoul Metropolitan Government has opened up a new one-stop service
centre to provide help to foreign nationals, investors and travelers. Named the Seoul
Global Center, it was launched in mid-January. The centre was set up as part of efforts
to develop Seoul into a global city favorable to foreign visitors and residents after the
city government announced "Plans for the .Giobalization of Seoul" last July. The initial
goal is to improve the business, residential, cultural and tourism environments for all

foreign nationals. One service it.offers is a medical referral service™.

From the effect of thefKarean Waj*':/e that caused the Dramas Tour and Surgery
tourism in Thailand. ThegResults of tnesis:;re consistent with Theory of soft power by
Joseph S. Nye. He defined povver is the éb||rty to get the results that the actor wants,
and it changes the activity of other natron |f1t necessary to get the result or benefit from
other country as they want. The attfaotlve Pot/ver conoludes that; arts, culture, or people

who have the reputation of that country i C%Stdenng the history of the Korean Wave it

seem come from the Korean government uses the idea,of soft power to creates dramas

and movie that |nsert- theirculture, tourist place, and charmmg actors and actress.

These elements effected the audiences turn to Interesting §outh Korean and want to go
Korea for travel and nowadays, because of charming ;otors and actress that make
people want to‘good.loeking [like actars /and actress-that/become have surgery tourism
in Thai. The attractions of dramas tour. and surgery tourism of Thai people do not coerce
or command the| othiers' to' do that|butit is ‘the preference. This jisl consistent with the

theory, soft power that gets the results that the actor wants without coercion or threat

50
KOREA: Seoul to promote cosmetic surgery tourism, Available from

http://www.medicaltourskorea.com/MTK-News/korea-seoul-to-promote-cosmetic-surgery-tourism.html
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4.2.3 Food

Korean food is one factor that is directly affected by Korean wave. During the
time when Dae Joung Gum was on air for Thai audiences, it made Thais feel like to try
Korean food as appeared in the drama such as Korean roasted pork of Pulgoko, Kimchi,
Korean Pipimpup, Sum kae Ttang. This made Korean food business grow rapidly during
this time.

Sales volume of Korean food increasedfor 20 — 30 % from 2004 — 2005. And at
present, there are about 80-Korean foogr stores.in=Bangkok; 50 percent of these food
stores were established. after Korean wave and mest of them are in Korean Town,

Sukhumvit Road”". i
]

Korean wave affects Thais tb ,havé,food; there is more food store business. At
present, Thais like having Kaorean fbod, D@rihg the boom period of J Pop in Thailand,
Thais like Japanese food {0 the extent tha_‘t-':-the're are a lot of Japanese restaurants in

a '
department stores.

4.2.4 Korean language Education

Korean wave -in'Thai society is like that in foreigh:countries in Asia, it affects
people in such country a lot. The society is assimilated by:Korean culture. The education
of Korea Language was initially//initiated by DriChoi Changsong who is the teacher at
the Faculty of Humanities and Social,Sciences of Prince of Songkla University in 1986
with the.cooperation, from Harnkuk-University of'Foreigh Studies in Karea | Initially, reason
for studying Korean Language of Thai students was not because they know Korea very

well. However, the number of students who registered to study Korean language is still

51
Thidanuch Jongkrieng, “The study of Korean Wave Phenomenon in Thai”, (Independent

Study(MM) International Business Chulalongkorn University, 2008),p.70.
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low at that time™. Since there are a lot of Japanese companies in Thailand, so Thai
students often choose to study Japanese.

After that, J-Pop became less and less influential. Then there was Korean wave.
Besides T.V. drama, there were movies, music, and online games that promote Korean
wave clearly in Thailand; so the audiences wanted to learn Korean language so that they
could understand stories of drama or e able to sing the song used in the Korean
drama.

According to Korean wave, the interest-and desire to learn Korean Language
increase rapidly. So, varieus insiitutes try to respond-to the demand to study Koeran
language by opening=Korean language,I more. Prince of Songkla University (Pattani
Campus), was the firststiniversity ope:ningi: Korean language as the alternative language
for Thai students. At presenty there are ZO;universities in Thailand opening the course of
Korean Language. " J:

.

Table 25: Korean language leafning sittation in Thailand 2005
' i 4

-
University " _Current Status
e | ives| Minor; Major
1. Prince of, Soagkla University (Pattani ) 1986 1997 1999
2. Prince of So;hgkla University (Hatyai) 2005 ]
3. Prince of Songkla University (Phuket) 2000
4. Burapha Univé-rsity (Chonburi) 1995 1999 2000
5. Silpakorn University(Nakhonpathom) 2000 2002 2003
6. Srinakharinwirot University (Bangkok) 1999 2001
7. Chulalongkorn University (Bangkok) 1991 1996
8- Thammesart Wniversity(Bangkok) 2002
9. Naresuan University (Phitsanulok) 1997
10. Mahasarakham University 1997 2004 2004
11. Khon Kaen University 1998
12. Ramkhamhaeng University 1995

52
Parit Wongthanasan, “Development Mechanism of Korean Education in Thailand”. Document

Seminar on Good Governance, Economy, Education, Culture and Tourism of Thailand and Korea 10-11,

February 2010: p.1.



85

13. Thaksin University 2005

14. Kasetsart University Language Center
15. Rajabhat Changmai 2004 2004 2006

16. Rajabhat Changrai 2004

17. Rajabhat Phuket 2004

18. Rajabhat Nakhornpatum 2004

19. Rajabhat Phitsanulok 2007

20. Ministry of Labor

including Prince o ks ampus), Burapa University,
Chulalongkorn Univer: : er Korean dramas became
popular, it then affect . The reasons why students
decide to study Korean O speak Korean language, sing

songs, and understand dr nt to use it in their work. For this

reason, there are many umversﬂé ,q'gg_n' g course of Korean language as the major and

,{’f

minor subject includi ttani Campus), Burapha

University(Chonburi), University, Mahasarakham

University; the un|ver3| es that opens Korean Language as the alternative include Prince

ool mjﬁmﬁ Wy
AMIANTAUUMINGIAY



Table 26: Number of students in each university 2005-200653

U

University Number

2005 | 2006

Prince of Songkla University,Pattani 268 176
Prince of Songkla University, Hatyai - 44
LLLES 44 40
____________________ 44 30

178

90

1,680

78

803

91

214

193

31552

86

For the increased number ©f students eing interestedfin studying Korean

argual| i loch 7S Jod b Wi e ot sl g e

language increased from 2005. The trend of studying Korean language is expected to

keep on increasing.

53
Ibid,. p.2.
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Table 27: Secondary schools teaching Korean Ianguage54

Years Schools Grades | Number of Students
M.4 27
2008 | Benchamarachutit, Pattani M.5 40

40
2009 47
25
40
2009 27

(17
Besides the edugatio it‘r%uj‘e:"
daima

el that pays attention to Korean
language to be taught as e subject, there are secondary
schools opening the course ell as in Table 8. This shows that
secondary education students are-inter: n learning Korean language as well. Due
to Korean wave, ths:Tumber of Thai antrto study Korean language

increased and tend .ﬁ-w

Not only Korean wave has

' uden@to learn Korean language in

Thailand but also has aﬁeptﬂ Thai students fo/dearn at South Korea.

Korea founded l%‘lat in the present, have many Trﬁi student favorég, learning at South

coros AR BT T 0 1) SR . o
Universits of Foreign Studies, YonSei University, Kyunghee University, Korea University,

Sungkyunkwan University, and so on.

54
Ibid,. p.3.
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Table 28: The Number of Thai students study in South Korea 2000-2009

Program 2000 | 2001 | 2002 | 2003 | 2004 | 2005 | 2006 | 2007 | 2008 | 2009 | Total

Degree Program 14 17 12 22 29 46 40 71 116 | 125 | 586

Language 6 11 11 10 13 8 25 26 55 51 235
Program
Total 20 28 23 32 42 54 65 97 | 171 | 176 | 821

Sources: Embassy of the Republic of Korea in Thailand

-
Initially, the study of JFhai students in Seuth Korean is mainly learned Korean
language. Because the Kerean gevernment organization named KOIKA that promotes

scholarship to Thai childeen inforder to Ieelarn Korean language. Until Korean wave came
to Thailand and affected io Thai Child}-gn krlow and interest about Korean and increasing
Thai Students want to learn at South Korl"gaf"ln present, Thai students not only learn
Korean language in South Korea but;.élso I(;;ign in various major such as Korean Studies,
Korean history, economic, science and so 6;1:‘Most of them learn in master degrees and
Ph.D. more than language procji’érﬁ. The regseJr;s that Thai students go to learning in
South Korea is funded by the 'Thai-?and S():L‘jfﬁg‘kdrea government. Someone watched
Korean series then ||ke—eﬁvrr6rTrTT€ﬁt‘WﬁrCrTWUUTdTrK?to—stay at over there. And some
people believe Korear‘1 language is favor thus learn for caré(;r for future.

Therefore, Koreja wave is direct stimulated to 1:hai student interest to learn
Korean language which- affected [to-trade thatwhen iteacher assign the homework by
Korean languagé'and then Thai student have to search at Korean website that must to
pay copyright ‘charge, of ;any“website' for save' impartant. information.| And also Thai
student necessary to practice the listening skill then they orders the multimedia at

internet from Korea, they also have to pay that copyright.

4.2.5 Books
The success of entertainment industry of Korea comes not only in movie, T.V.

drama, and music but also covering the literature and books.
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Looking back to reading culture of Korean, it can be seen that Korea pays
attention to reading a lot. The number of printing houses and books printed increases
every year and many books are translated in various languages including Thai.

According to Sasakorn Wattanasuttiwong, the editor of Jamsai Printing House,
states that as from when T.V. drama and series were on air via T.V. media of Thailand,
the stories in the drama were brought onto. printings via letters and books and Thais
welcomed it well. Now a lot of Korean literatures are translated and are well welcomed.
Firstly, The literature circle ofJapan was, popularin Thailand But after Korean dramas
were on air, Thais pays-attention-to- Korean literatures-more. It does affect each other

between both media®’. \

]
About the differéncefbefween Korean literature and Japanese literature lies in

that most translation books of Japan are-mystery, horrible, but Korean literatures focus

on love or life fiction. : = ’

Korean literature whichiis 'Ii'ke'd by Tﬁéis‘is characterized by internet novel, that is,
it is like the story posted by general people on the internet. Most readers of Korean
literatures are teenagers, secondary educatron students and college students. Stories

consist of love, and romant|c way of life, |t |s I|ke the Japanese comic which is easily

read and fun. 9, .

Table 29: List of Korean literafy books and translated books of Jamsai publishing Company

Title AANA | Price / Baht
1| YuheertheWitch 12/11/2550 149
23| ywiwgn gridmgiiala 29110/2550 149
3 | wilaluwagen 1,2 12/11/50 149,149
4 | afusvdunnguin 21/9/50 189
5 | LoverinPrague 1, 2 12/6/2550 129,149
6 | Antlnsalaldwin 22/6/2550 179
7 | Almilaldnsedn 179

55
ASTV, “Korean Fever”, Manager 21 December 2547: Available from

http://www.manager.co.th/Daily/ViewNews.aspx?News|D=9470000099534



8 | SeoDong Yo 1,2 14/2/50 159

9 | OnlyYou1,2 10/11/49 149,149
10 | Old Miss Diary 1,2 31/10/49 159,159
11 | Sweetheart 179
12 | Sassy Girl Chunhyang 1, 2 22/9/49 169,169
13 | My Girl 1,2 149,159
14 | vinFngule... laaesnag 123 28/7/49 | 179,159,139
15 | I'm Sorry, | Love You 1 20/6/49 149,159
16 | @uvinlaug 6/6/49 199
17 | aacni u /49 179
18 | dnuiag shesn 11/4/49 179
19 | Stairw jj2 “i;: /49 ) 179,189
20 angd g 149, 159
21 | a@iiney 179, 189
22 | fugdang 179
23 y N is'Ki 169
24 | qalfsaieiflamaansaiil 1, 2 [ L | 199,199
25 | Full Holise f, 2 "'-{: 169 , 169
26 | Full Housg (SpecialE ttion 149, 189
27 | 18vs 2 ’-;‘f.“" casr 189
28 m;uﬁq%w_,,ﬁj’g‘@ B /4 159
29, | #alaamau muaﬂmunum'] o 199

'z i

Source: hﬁ‘p//:www.jamsai.com

L

Al

Table 30: List of K@Hterary books anglrl]ated books of Nanmee publishing

o

= s
) ;

l ' 111 ) § “TJV'A °‘7 | L.Price)
1| Fwaaufamuuanssd 07 / 2549 98
2 | winlanleswnanalentaein 10/ 2551 115
3 | mnanseruuRelanemesiun 10/ 2551 115
4 | nsv@uuendilatilein 10/ 2551 115

LrvsTeAaY 365 Suduila 12/ 2551 115
6 | Anedaieinlanauan 01/ 2552 168
7 | Winter Love Song - 295
8 | Autumn in my heart - 275

90
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9 | All about Eve - 295
10 | Dae Jang Geum (@iiuienagi) - 110
11 | Coffee Prince 02 /2551 225
12 | The Dim Sum of all things 12 /2549 195
13 | Lover's Concerto - 175

14 | Prince Hours (Goong) 1, 2,3, 4,5 | 03/2550 | 198,225,248,248,248

15 | TheLegend 1, 2,3 05/ 2551 148,178,188

16 | YiSan1,2,3,4,5 01/2552 | 158,185,185,165,185

Source: http://www.nanmeebooks.com
o’

According to the transiated books of both publishing companies, it is the
evidence identifying the Koreanswave. kasides Korean drama, movie, and music, Thai
loves reading Koreanliterapy books and ttanslated Pooks also. Most of the readers are
teenagers and it is related to love story. Th‘lés?_ literatures are also made into T.V. drama
such as Autumn in my heart; Wintér L'ove".’Spr;g, Prince Hours (Goong), Full House, My
Girl, Coffee Prince, Dae JangGeL};vv,:- The Legpno’ Yi San and others. Korean is smart in
that they can create value of cu[_tpria-l—goods.é;gquifying goods to be in another form in
order to distinguish it so that _tbe__cgnsume@éqlg choose it as desired; for example,

some people watc_h:pae JangGeum in audio and visgj'é_[_ form then they become

interested in Iiteratufe-""form in order to get different emotion; then they choose to buy
books as well. This increases income to Korea a lot. et

According .to, the. interview_with_those. who like to read Korean literature in
bookstores with Korean'transiated!literature about'Korean'wave it is as follows:

1. The reason of reading Korean translatéd literature is to/learn the habit of
Korean and the wayiof live, geagraphy fculture, relationship.in the family.and friends

2. Because of the writer, the writer named Kwi Yo Nee ‘7 04 LI"; all stories written

are remarkable in their styles of writing and language used and very impressed.

[t can be seen that Korean wave starts from drama, movie, and Korean music

that affect the behavior of consumers very well as cultural products are concerned with
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emotion and feeling of people. Therefore, consumers rarely use reason when they buy
them. The interesting point is the creation of value which makes consumers decide to
consume.

These are what turn out to be that shows the growth of Korean entertainment
media in various forms and is the picture that reflects us to turn to look at entertainment

internationally like those of Kor:

media of Thailand in order that so 1 Thai movie, Thai music would come out
}& Z/ ly successful.

4.2.6 Cosmetic 7 . ?
\\
/ave:in hailand, ides it affects the cultural

According to
products such as touri , Korean food, Korean cosmetics

are also popular after K & a;p ed | i dr. Before Korean wave, Thais
- ~

high level.

Currently, Theiteenagers offen use orean N?ﬁes and make-up. So, there

are a lot of |mports\B‘ T ey e réan cosmetics opened the
market in Thailand frouﬁ 2005 together for 3 brands: alﬁf them are famous in Korea

including Laneige, The Fq:g.:éhop and M|ss

Ll ‘M?Wv&l SEIE

/)

t | 7
qq Qu n!ityl Value" ﬂu ntity alu uantit “Value

World 6,750,828.0 | 5,333.1 | 9,088,407.0 | 6,056.5 | 10,755,495.0 | 7,577.0

S. Korea | 186,025.0 93.7 162,622.0 86.9 248,778.0 162.1

Source: www.depthai.or.th

56
Thidanuch Jongkrieng, “The study of Korean Wave Phenomenon in Thai,” (Independent

Study(MM) International Business Chulalongkorn University, 2008),p.70.
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According to Miss Samornwan Rattakul, the manager of cosmetics business
group of Minor Corporation (Public) Company Limited, the importer and distributor of
Laneige, Redearth, and Bloom said that it has joint investment with Amor Pacific
Company Limited form Korea to establish Amor Pacific (Thailand) Company Limited with
the registered capital of 1 million U.S. dollar to be in charge of importing and distributing
Laneige products in Thailand. Laneige is skin care product that ranks first in Korea.
Besides being sold in Thailand, it is sold in Japan, Hong Kong, Indonesia with the goal
within 2 years to be 200 million-baht as sg,le volumerin Thailand via distributional channel
for 6 counters and the marketing.budget in 2005 was 15 million baht™.

Mr. Kim In Yob, the Committeﬁa Chairman of ' Max And Mighty (Thailand)
Company Limited revealed io “Daily Maneg,er” in that the Company invested more than
100 million baht to open market of M'rssh';fcosmetics from Korea as the Korea wave is
very popular now amongiThais and:the Cd}p‘prany can see the gap of Thai cosmetics to
be able to grow consideraply. The parent éii‘i:nﬁany in Korea had contacted “Rain”, the
singer and actor of Korea who became famous from Full House, to be presenter for the

product via poster. The level of prlce of I\/Ilss;ha by average is 85 — 1,000 baht, target

.‘___.

group is female whichiis 90 percent and is going to be 70 % in a few years. It has been

welcomed well. Therej}e another brand which is retail store;Jf'cosmetics called The Face
Shop that opened the first branch in the Mall Ramkhamhaeng during the mid 2005 and it
has plan to aggress to Thaismarket fully to support Korean trend”®

It can be said|.thatKorean.wave is the stimulant to ielp Korean cosmetics
become well known. Currently, Korean cosmeticsegan be very easily bought and they

are available'in department stores.and general markets. At\present;there are cosmetics

57
"Korean Fever Ginseng country’s products come to Thailand, " Manager online 21 November
2548, Available from http://www.gotomanager.com/news/details.aspx?id=42607 .

58
Ibid.
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opening shops in department stores for Thais to choose from and there are many
brands of cosmetics that are popular such as

Skinfood, ETUDE, The Faceshop, Lotree, Missha, Rojukiss, Lotree, Hanskin,
Tony Moly, Skin79, Laneige

According to the information from salespersons about the consumption of
cosmetics for Thai women shopping foriKorean cosmetics, it is as follows:

1. Thai women like to use SkinFood is because it is mostly produced by natural
extracts such as salmon, cucumber, Avgpado, Peach, Black Barry and others that are
good to skin.

2. Thai womenslike tostise Etude tl)ecause most of the products are make-ups.
The product is of goods@Quality andiwith bé_aq_tiful packages

It can be consideredithat Korean c;Iesmetios market at present are paid attention
from Thais a lot. It can bg seen thait-.drue toﬂ(grean wave, there is the popularity in using
Korean cosmetics, there afe many brands_";_é_if cosmetics expanded the market into Thai

o
Akl % ol
market due to the demand of, Fhai consumers. Besides the Korean wave, Korean

]

cosmetics are of good quality énd_ with bqaptjful design; these are the attraction that

- ol

draws consumers to use Korean cosmetics. This generates/a lot of income to Korea.

The developm‘eﬁnt of Korean’s cosmetic population;énd business in Thailand has
obviously seen development from the interviewed with Korean cosmetic customers,
provide information that Korean cosmetic began small group of air hostess or traveler
who traveled in South Korearand brought Kerean'cosmetic for gsing and then they said
to the other and then and combined with the Korean wave stimulated the popular of
Korean‘cosimetics and ‘spread rapidly and widely.

Initially, the people who want to buy cosmetics, they will sell through agents
such as the people who want to buy cosmetics, and they will sell through agents such
as air hostess and guides who has travelling to South Korea and bought many pieces of
cosmetic for sale. This business can not do in the large sector because limit of Tariff

Law.
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Thereafter, the demand of Korean cosmetics in Thai are increasing and also
expanded from the capital such as Bangkok throughout the country and become
cosmetics business sales via website responding the demand of Thai consumers
Thoroughly.

In the case study emphasize the information form interview with the observers
such as Korean travel's guide and guide lassistant founded that beside traveler go to
South Korea for buy cloth ginseng, tea, andwatemweed but in this time they increase to

buy cosmetic 2

Table 32: The amount of purchasing cosmetics_ by Thai Tourists 2007- 2008

'1

4

Unit: Bath

o / 72007 /% 2008  2009*

By Tougism ;4,3,é0,000.?;-6;_480,000 9,072,000

F "
dld v ol

* Estimated numbers Sy oy

'

The information from g[ﬂd_é,' guide assistant or interpreter from 3 company shows

that the data about-‘-_ér,:.hount of purchase cosmetics by T}w_a| Tourists in 2007-2009. It
indicates that the popgil_ar Korean cosmetic are increasirig. On the average, in many
group tour to South Korea, each group tourwill have approximately 5-6 people bought
Korea cosmetics and the potential purchase of tourist of each person are differently. For
example, some People buy cosmetic around 2000-4000 Baht, Some one buy 10,000
and over: The reasons.to buy many products are for store-to usedilong time or buy for

friend order.

Table 33: The amount of the purchasing of Korean cosmetics via website 2007-2009

Unit: Bath

2007 2008 2009*

By Web site | 7,200,000 | 14,400,000 | 18,000,000
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Korean Wave is stimulated to increasing demand of Korean cosmetic that
become Korean cosmetic business on website which this business makes a great
income to entrepreneur for each year. This business makes a great income to

entrepreneur for each year.

According to the interviews with the Entrepreneur found that the reason of this
business is popular due to selling cosmetics viaithe web site that make consumers are
convenient and easy to buy it In particular, the website provides product picture of any
cosmetic brands, show price and exchaﬁge rate.between Thai Baht and Korean Won for
the consumers can be compared. And then just only.choose the products on website
and pay by bank accouat that can recei;"/e product easier. Moreover, also the website
provides delivery by mail or expres'é sefnge to home that convenient to customer in
suburb can buy cosmetic product just cori':pe‘ét to the internet which unnecessary go to
the capital for buy Korean cgsmetie in ghppping mall. Moreover, the website also
provide retail sale and wholesale for those-":m?ho need to resell cosmetics to the others

again. = g

The result of the study help to understand that So_ufh Korea was enhance sales

marketing from cheap_products to high value or expensive products that make great
benefit in foreign currency flow in country. It indicates thatthe travel tour to Korea. Firstly,
South Korea prometessand-plans +to, sell souyvenirs preducts-for foreign tourists. For
example, South Korea foCused ‘'on a~souvenir, cloth*withlogo symbol major attractions,
Bundle, Dall_hanging mobile, and_Algae because’ of there are_cheapness thus traveler
like to buy them la‘lot of productito’giverto parentiand friends.! After ‘that, South Korea
enhance product by promote Korean ginseng as a gift. After that ginseng is popular
form Thai tourists likely to bring Korean ginseng for parent and senior relatives that
indicated health care and respect to them. Currently, South Korea enhance to next step
by promoted high value product is Korean cosmetic and then identity to created
package for attract foreign traveler. For example, Etude Shop have interior decoration to

catch the eyes by pink color when compare with other product in Korea. It able to attract


http://dict.longdo.com/search/search/ginseng
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foreign girl to interesting and buy product. And the Skin Food shop focuses on beauty
package Also, Skin Food shops have a giveaway to customers such as Tester, towel,
brush, and get a souvenir as well.

The promoting Strategies of Korean cosmetics can be considered is very
successful. For initial, Korean government doesn’t promote on television but only
created product have image to attraction and emphasis on the quality of product. When
tourists buy for using. It is appeared that preductis good thus they said to others. With
the success of the Korean eesmetics ymarkéi-in“Thailand make Korean cosmetics
market’s competition is grewing_rapidly. in the present, has new brand is Rojukiss come
to Thai because received advaniage frorr|1 Etude and SkinFood. And then Rojukiss just
have promoted on televisions Not only Ioné time, Rojukiss also popular in Thai as a shot
time. | - ;

.

4.2.7 Consumer products _
":_.fff_,_
After Korean wave that affects Tha:Tg;t__di travel following Korean drama, learn

Korean language, eat,Koran fb6d, use Koreéh?:osmetics, another thing influenced by

Korean wave is the C;Q;hsumption of various Korean goods-s:g:-ch as algae, instant noodle,
Korean sauce, Kimchi m bag, and Soju which is local :fo Korea available in various
department stores and canvenience stores liker7 Eleven.

According to.the study of Karean wayve on consumer products, it can be said that
Korean wave affects the change of gonsuming behavior of Korean,drama audiences to
turn tofeonsume| Korean gaods, desire to tny various goods appearing in the Korean
dramas. It can be seen that before this, various goods of Korea are sold to only Korean
living in Thailand in Korean town around Sukhumvit. But after Korean wave, audiences of
Korean dramas desire to try and taste Korean goods. Now then there are many
companies importing Korean goods and sell it in department stores such as Carrefour,

Lotus, 7 eleven; some branches have Soju available for Thais to consume as well.


http://dict.longdo.com/search/search/attraction

98

The companies that import goods cannot provide information on quantity and
amount of money in importing consumption goods to Thailand each year as it is
confidential as trading secret of importing companies. However, according to the survey
and observation in various department stores in the department that sells Korean goods,
it appears that the volume of Korean goods such as instant noodle of many brands,
algae, Korean sauce, various seasonings, as,well as Soju are available in large amount.

Considering from Korean consumptionproducts that more Thais turn to consume
such as instant noodle, Soju; algae, and,othersyitean be seen that these products are
convenience goods. Whenreomparing to Thai goods, it.can be seen clearly that Korean
consumption goods are"mugh more expflansive than those from Thailand; for example,
Thai instant noodle is #baht€aech pa__cketf,: but Korean is about 35 — 40 baht. The reason
why Thais choose to _eonsume Korean jlmstant noodle is because they absorb the
consuming behavior unconsciouslyj When‘?_t‘h;y see the label of instant noodle from the
drama, the audiences would desire’ o corj';éi'jrﬁé those consumption products even the

"4
price is much higher; they would. buy: it becédéé;i_t is Korean goods.

o oy
J e

For the case ofiliguor préduét or Soju, it is the same'way as instant noodle. It can

be said that most Karean people including males and feméles drink. It is like Japanese.
The reason is that they!live in the cold weather. Besides, Korea has a culture of drinking
liquor as well. When there are a lot of people’drinking together, the other person must
pour the liquor t0 another person so that such person could drink it and such person
must pour liquor to the other person in return. The drinking may be done in one shot as in
the drama that draws attention .and feeling of audiences a [ot. Currently, Thais know Soju
via Korean drama and Soju has been brought to be sold in Thailand. Those who want to
consume can buy it easily in department stores in beverage department. Although it is
quite expensive compared in terms of quantity, it can respond to the feeling and
proximity of being Korean; so, this is worth making decision by consumers to consume

Korean goods.



Chapter V

Conclusion and Recommendations

5.1 Conclusion

In globalization era, the competitive in trade for most benefit or foreign currency
that necessary have business strategy to able to attract foreign customer buy and use
product in our country. First of all buyer must impress in country and then buy product of
another country.

South Korea is suceessfully to use strategy of cultural industry to produce movie,
drama, and music for exparisthe other countries. The impress and admire of dramas that
makes South Korea are geod.mage frorb the others and become the phenomenon of
Korean Wave in Asia anddin present it distribute to Furope and affected to any section

— it

for Thailand. ,a ‘

After studying the effect of Korean'i__‘_vy!a\i/e on trade between Thailand and South
Korea in 1995 - 2002, the'result of :t_};le reséé;p_‘h-shows that do not have Korean wave in
Thailand. When considering in ‘2003 -~ ZOOili%i‘bwever, the Korean wave had a huge
effect related cultural produets.-For Thail'a;d»,..:Korean wave has effect on cultural
products in various-a’_éperfq as-follows- Entertainment ln@;ustry (Dramas, Movies, and

Music), Tourism Inddst—ry (Dramas Tour, Surgery touris:'fﬁ’), Food, Korean language

Education, Books, Cosrﬁ-etic, Consumer goods

5.2 Discussion

This study found,that Kerean Wave in Thailandsattracting from«Ihal people turned their
attention .to South™Korea" very” well:” Culture’ is"a "mechanism "to0" help™ attract foreign
effectively. And affect trade between Thailand and South Korea.

Trade like an International competition, a nation has to have the power to
transform other nations. In the modern society, the importance power is soft power and
hard power.

This study is consistent with the concept of soft power of Joseph S Nye, He said

that the soft power means the power of attractiveness opposed to hard power, which
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based on military and economic power. The attractiveness of Soft power is the culture,
ideology and institution of a nation. If the nation appears attractive, the power of
attractiveness makes other nations want to follow and model after the nation and this
can have an effect on product that are related to the nation.

This study shows that Korean wave seem attractive to Thai peoples will have a
positive image about South Korea, creating good emotions and close relationships.
Although, Korean has accomplished rapid 'ecenomic development, the negative image
such as the Korean War and the-resulting, dividea-eountry were strong before the 1990s.
However, there are oppertunitics-to renovate the national image through soap operas
and movies, as well as*musie while Korel:an pop music came to fame in China in late
1999. Korean popular-etltuge gained. poéulgarity in China, Japan, Taiwan, Thailand and
other areas of East Asia, and the Korean \;‘ave pbegan the advance into specific genres
such as soap operas, popular, m'L-.Jsric, m?gvji;es and so on in short run. However, it
consequently arranged an opportunity to iﬁé!re‘ése national image, good emotions and

r
. . . A abd vl . .
economic influence while diverse spheres, soap operas, popular music, fashion and
¥ [ :-_lj".l

food were interrelated. ’ _ —

ti)

5 g iy b
gl

This paper inspected that Korean wave occupy @ crucial role in the Korean

cultural products, such’as dramas, movie, pop music, touﬂ'sm, book, language and so
on. Korean wave, in another word can be said that is a popular culture, which appears
attractive, will reproducé smuch more corstmption of cultural products, and this
appearance will helpsthe industry ofipopular gulture grow in Thaitand.

As examined in chapter 4, Korean wave affects trade between Thai and South
Korea on the cultural ‘product. Korean.wave direct effects on expanding exports of
cultural products in dramas, movies, pop music, and extending the amount of exports
such as foods, cosmetic, consumer goods, language, book, tourists.

Korean wave has value as a cultural industry as well as changing nation image
and acquiring direct trade effect while exporting cultural products. Through popular
culture as an indirect method, a nation implants its attractive nation image into other

nations, and stimulates favorable impression and achievement. These capabilities can
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be soft power. However, soft power does not get the same or similar result in every
nation, like a situation of Korean wave in Thailand, and the effect through popular culture

is soft power.

5.3 Recommendations

5.2.1 Recommendation to Thai government

According to the study, it can bgseen that-Korea is very successful on trading
with Thailand. Korea gains+trade advantage with-Thailand so far. Besides general

trading, at present, Koréa pays«atiention on cultural“industry in spreading cultures

|
through various media.such as drama, movie, music, or online game and these become

the cultural products. It leads to the happ]mess for entertainment media, makes people

like and interested in Karean cultu}es suéf_h as food, appliances, dresses, tour; these
occur to the audiences from the i’mpressior_']':'rn dramas and then desire to access at the
; )
deep level to the feeling and emotioh conv’e{/e_‘d through dramas and then they want to
P i -_.-.-__ .:‘_ljlr;

have direct experience with these by the:‘fmjs!"e_flves by buying goods appearing on

dramas, traveling to various sites as shown in dramas;:learning Korean language. This

generates a lot of iﬁ_qféme to Korea from the export of Cg:f‘l'_t_L-JraI goods. Therefore, Thai
Government should stu§y into and learn from such tacticéand apply them. Considering
on cultural side, Thailandfhas unique cultures and beautiful tourist sites. Therefore, one
thing Thai Government should do is to promete cultural industry.by short-term and long-
term plan to support the private sector in the media.production and.insert unique culture
in it including hidden“ads intgl the ;scenes:|On education side there| should be the
promotion of courses concerned with the creativity, cultures in order to create human
resources to help create works to build new images to attract foreigners to travel
Thailand, use Thai stuff, and have Thai food that would affect the export by being

cultural export in order to bring in income from foreign countries like Korea.
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5.2.2 Recommendation to Thai private sectors

On private sector, especially the producers of dramas, movies, there should be
dramas or movies with quality content that would not destroy society, with the insert of
Thai culture inside the drama, with the focus on beautiful places in the scene. In

addition, the producers of dramas and movies themselves should use the same method

as Korean producers by joint cooper and exchange with various countries in the
N
production of dramas and m i D ormance value. This is not only to
build good consciousness ut 380 &to foreigners to see that Thailand
——
has a lot more interesii Besides paying.attention to main elements in
producing drama, th should provide hidden ads of Thailand into the

dramas so that the forgi

e it further in order to bring

in income from foreign

On education, there “Hed s study and research to find new ways

such as applying the course of T eting with the course of entertainment

and drama production and r e cuttures and tourist sites while

advertising at the sa 1 ----- ‘ fficient method in order for

G
AuEINENINYINg
RN INUNINYIAY

maximum benefits. m
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Interview with the related persons.

1. Dramas Tour
Question:

1. Why does Thai tourist prefers to visit

2. How about the trend of Thai touri h Korea?
“For holding tour in Ko would travel to Korea all year
long, except during s n, a lot of Thais visits Korea.
There are about 20 r

price per person is 35,

80 % from watching dra wantto -r"e_ places. Second reason is that

59,,

s-ﬂ‘_—,
main products were ﬁrean glnseng alg’ée © usic CD

“| like to watc dream of is traveling to Korea.

Not long ago, | had ai?ance to travel to Korea and felt very excited and impressed and

| went to p|acﬁuj§yg]w cﬁ Eje cﬂﬂqﬂsﬁTrﬂsﬁae Jang Geum, coffee

prince and key to ites appearlng background if there is a Chance | would like to

g““’aema\‘mm URIINYIR

“I can be said that impact from Korean wave in Thailand influenced in many

ways, the most obvious one is tourism. Each year, there are more and more tourists from

59
Interview with Chonticha Jangtavadeetip, Assistant Manager Asian Plus Travel, 17 February
2553

60
Interview with Thai tourists traveling to Korea 1, 6 March 2553
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Asia visiting Korea; most of them want to visit places appearing in the scenes or want to

. . . 61
see panoramic view or ancient palaces .

2. Food

Question:

1. Why does a Thai person prefer an food?

2. How about Korean restaur

“Our restaurant (

Korean food almost eve

J—.,
\
s. There are people coming for

..,:\ it is very busy. Now our store

has promotion if having tional price of 249 baht per person62
rean food stores, Korean food

)se who had Korean food were

63,,

“When | watchl Korean series, | saw Korean food: in the scene such as kimiji,

bulgogi, and other tHat. me '-[s;—o and | go to Korean city in

Sukhumvit road for eating Korean food with my friends™".

AuEINENINYINg
RINNIUUNIININY

61
Interview with Thai tourists traveling to Korea 2, 10 March 2553
62
Interview with Staff Korean Restaurant “Goong” Sutthisan, 19 March 2010
63
Interview with Natthawut Luedee, Chiang Mai Rajabhat University , 27 February 2010

64
Interview with the consumer of Korean Food Korean Restaurant, 19 March 2553
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3. Korean language Education
Question:

1. Why do you decided to learn Korean Language?

2. How about Thai students in South Korean?

3. What is the effect of Korean wave in trade between Thai and South Korea in term
of Korean language.
“Never before that | Want‘_‘ ' Language. However, after watching

“Autumn in my Heart”, | tri : &ts own language which is Korean

and the first word was O

d in this drama is called Kido;

the music is really goo [ ste Korean Language and decided to

i 65
learn Korean language 1ging k Korean Language

“There are many Fhai n . ime when | came to South Korea |
feel that nobody talk with : Aily e | y Thai students not only in my

university but also in other u y al St s are meeting activities frequently

“| watched Ko Korea, | would to stay at

Korea after graduate m]achelor e en | askecﬂar permission from my parent

M) ﬁ?ﬁﬁﬁ%‘&?\fﬁ HEg
’W’l giodeied ﬁdh%d 1&9’19’3 Rbteb ‘ian aa&l major, | was

successful about apply to receive scholarship from Korean Government and then | go to

65Interview with Thai student in South Korea1, 10 April 2553.
% Interview with Thai student in South Korea2, 10 April 2553.

67
Interview with Thai student in Ewha woman'’s University, South Korea, 12 April 2553.
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South Korea. | love Korean Environment but in study class rather serious because

”

Korean student have high competitive and very serious in study68 .

“I am learning Korean language in South Korea and after graduated in master
degree. | will come back and teach Korean language in Thai. Because there are many

Thai students who want to learn Kore

“Korean Wave is dire /@an language of Thai student and

affected to trade when teac : e repor in_Korean language and then Thai

student have to sear site that must to pay copyright charge of any

website for save imp 2 . And then Thai student want increase listening

i %Sl*.?

skill they necessary to ternet f n\» 2an that is very expensive70 .

4. Books
Question:
1. Why do you like to read orea iteral orean love story?
“The ‘""*_:?Z_::_ _________________ itefature is to learn the habit of
[ aaa e

Korean and the way of 0 S’E in the family and friends’"”.

AuEINENINYINg
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_'e,

68
Interview with Thai student in South Korea3, 10 April 2553.
% Interview with Thai student in South Korea 4, 10 April 2553

70
Interview with Parit Wongthanasen, Ph.D., Faculty of Humanities and Social Sciences, Prince of
Songkla University, Pattani Campus, 3 April 2553

71
Interview with Korean literature translated book buyers 1, 25 March 2010
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“We like Korean fiction because of the writer, as it is Korean fiction. | like one
Korean writer named Kwi Yo Nee ‘-_rl| O:| L|’; all stories written are remarkable in their

styles of writing and language used. | am very impressed72"

“The reason why | like reading is because everything becomes Korean issue in

Thai, value in our country is Korean.

enything which is Korean is highly popular among
ashion and others”

5. Cosmetic

Question:

| j.“,-"f‘l t.r:l"

is because it is moﬁy produced"By ﬁé’fu a as salmon, cucumber,

Avocado, Peach, Blact and the price per unit is

about 200 - 1,500 bahjnd t emtﬁ with the free for 3,800 baht

to get reduction when bu‘fn&goods

ﬂuﬂﬁﬂﬂﬂ‘iwmm

“About r brand, most of gae products are make-ups. U goods that are

onsp G T T O MNP 8o

Etude House Color me, Etude House Proof 10 Auto Pencil, Etude BB Magic Cream,

72

Interview with Korean literature translated book buyers 2, 25 March 2010
73

Interview with Korean literature translated book buyers 3, 25 March 2010.

74Interview with Skin Food'’s brand Cosmetics sales, 12 March 2553.
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Etude House Oh my eye liner; our product is of good quality and with beautiful

5y

packages7

Question:

1. Why does Thai Tourist want to buy Korean cosmetic?

orean cosmetic?
// smetic in each tour group?

2. Where is the place that Thai Touris

2. How many tourist and mone;

“from my experi ' forasleng time, | see the change that
formerly after tour gro Sit :)V pl3 «.. guide will take tourists to buy
a souvenir or a gift su 56 \.%\ d then change to buy ginseng

and last travel they h for using and buying for friend

6y

U
order

“My group tour takes' the tour Myec Jong and Dong-dae-mun which is

the area that has many shopi@%'! netic for customers buys to using or had
; L s v o T e

entrusted to buy fo -ﬁn;::_-.m.-....._... ip-has 10-15 travelers buy a lot of product in
g — '\

i

Thai money around ZOE— [e I% time. We have group tour 4

times per month in high SQason but have 2 tna}s per month in low season’ .

W AU ADININEINT e
R RTRSnI T

75
Interview with Etude’s brand Cosmetics sales, 15 March 2553.
76
Interview with Independent Guide in South Korea, 20 April 2553

77
Interview with Wirot Plawkeaw, Assistant Guid, Sunyong Tour, 17 April 2553
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cosmetic; somebody had entrusted to buy for friend. Since we have Korea group tour

Korean cosmetic is popular in this time’™”.

“In Korea have numerous cosmetic shop especially Myeong-dong and Dong-
dae-mun, the shopping center that favor from travelers. These shopping centers have
several brands cosmetic and have two or tree same shops in this area. Especially, at the

i} *w 0 sale persons have 8 people able to

dth ike to take eye liner, they can pick

shop, sale persons able to spea

speak Thai. For example, w

\

up eye liner and have ex d also very products will stick

Thai and Korean pric an compare rate between in

Thai and South Korea

Question:

e . .
“| used Japan cosmetie re-' t after have Korean Wave in Thailand, it

T
affected to oosmetwhpopular fchrgngd.

advised. For initial Kérea t have in Thailand | t my friend who is guide

0,y

bough to store”

“| useﬁaﬁw&}fﬁemtﬁ])w %Efe] »ﬂeﬁj Wave in Thailand, it

affected to cosr%hc become to popéllar and | changed to used Korean cosmetic with

ARIANN I UAIAINYIA Y

78
Interview with Chonticha Jangtavadeetip, Assistant Manager Asian Plus Travel, 17 February
2553

79
Interview with Natthawut Luedee, Chiang Mai Rajabhat University , 27 February 2010.

80
Interview with Korean cosmetic user 1 , 27 April 2010.
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advised of my friend, Initially, Korean cosmetic not have in Thailand | will entrust my

friend who is guide bough to me®'.

“Korean cosmetic is best quality. | using two product brands is Etude and
SkinFood for makeup and skin treatment. | usually bought them in website and there are

many website that provide Korean ¢

“l also was using K ' &go to Korea | bought product at
SkinFood shop beoay : en which | bought many type
product such as seru ' ]

Question:

1. How about Korean

“| sale Korean co i psite-One a nt‘ ek, | have pre-order from customer

ik -
total 100,000 Baht in the average which par month eslimate to 500,000 baht™"

“| have ope ,-:: [ ss fo , ve a good sale in this time
———— Y]
o'-[;"- and Japanese and seem

1

which my Website have.co

Thai people used cosmetic more than Japan85.

AUEINENINYINg
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o Interview with Korean cosmetic user 2, 27 April 2010.
& Interview with Korean cosmetic user 3, 27 April 2010.
% Interview with Korean cosmetic user4 , 27 April 2010.
84 Interview with The entrepreneur of Korean cosmetic on website 1, 10 April 2553.

85
Interview with The entrepreneur of Korean cosmetic on website 2, 14 April 2553.
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“| sale cosmetic for retail and wholesale. My website has cosmetic picture price
and exchange rate between Thai Bath and Korean Won which customer have order in

website we will sand by mail at home™”.

6. Consumer Products

Question:

1. Why do Thai people consume

’, r products?

“It can be seen th sumin changes. As seen from the fact
that Thais once like Thai dr boring and-intense content to watch Korean drama
with new content. When : \\Q hing drama to be Korean drama,
then they absorb eve ' by the s\

. 87
and consumption™ ".

5 \ cer such as culture, clothes,

ean consumer products more than

ean and they want to consume

“Currently, our co

the past. Because Thai pgop @@‘ c

Wl
Korean products that appear in thescene in‘the series. The product that we imported

such as instant noodle, Korean Sauc bag, Soju etc. These products can buy

AULINENTNEINS
RINNIUUNIININY

86
Interview with The entrepreneur of Korean cosmetic on website 3, 12 April 2553.

87
Interview with Rosana Ratthakaran, Lecture of Management, Faculty of Liberal Arts and Social
Secience, Yala Islamic University, 20 March 2553.

88
Interview with Korean Products importer, 14 April 2553.
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