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A91a7 2.1
A. Various Religious Days D. Legislated Days
1. Christmas 14.  Thanksgiving
2. Easter 15.  Halloween
3. Mother's Day
4. Father's Day
5. Grandparent's Day
B. Children’s Day
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Leaving and Coming
21.% Going oﬁ t‘n'p—bon voyage
Return from trip
C. Retirement
Graduation
iscellaneous
5. Sympathy
ing engagement 98 JRdstess gifts
,..‘ ongratulations
#m: Mowen, J. C., and ﬁlﬂ. M. Consumer B8bé&vior. 5 th ed. New Jersey: Prentice Hall, 1998
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un: Schiffman, Leon G. and Kanuk, Leslie Lazar. Consumer Behavior. 6 th ed. New Jersey:

Prentice Hall, 1997: 586
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2001: 471
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Prentice Hall, 1997; 585
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