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ABSTRACT

The purpose of this study is to survey the attitudes of college
students towards fast food business in Bangkok. Thei study analyzed
the following factors: ' the respordents' use of the \?servicé in the
past, present amnd future; £factors affecting their cl';oices of fast-
food restuarants; attitudes towards the taste of foods and bev_erages,

location, decoration and' atmosphere, cleanliness of food and places,

quick services, waiters' etiquette and price of food and beverages.

Data were obtained from 500 subjects. A technique used
was interviewing enterpreneurs accompanying with the use of secondary
data. The results of the study reveal that 95% of the respondents
are customers 'of ‘ fast-food restuarants. | 'The, main reason for going
there is 'to meet their friends. The ofher two are their friends'
persuasion and  their, hunger. / The most important motivation which
causes the students to go there at first time is the persuasion of
their friends. The less important réason is the desire to try new
business and attractive decoration of shops. The siériificant media
which make the students know fast-food shops are friends and people

whom they know. T.V. commercials are media which make the



]

subjects learn sales promotions in detial. Factors affecting their
choices of fast-food shops are taste of food, location and waiteré'
etiquette; moreover, taste of food and location are factors affecting
the subjects' brand loyélty. Moreover, the subjects rated slightly
taste of food and beverages, decoration, cleanliness of food and
shops, and quick services above average. The waiters' etiquette
is rated average and the price of food and beverages are rated above
average to rather expensive./ Almost all the subjects who are fast-
food's customer shall keepion going there. In the subjects' opinions,
fast food business.will gain more favor from more students. In case
of students who have never been to fast food shops, they give the
reason that the prices of food and beverages are too expensive,
but some of the/ students in ' this group plan to go to fast food shops

in the future.

Recommendations can be, made for the owners of fast food

business.

1. Product: the owners should study and improve their
pmducts in term of serving new and better taste of food.

2. Price: for setting prices of new products, the owners
should [set them/ atllower) price than these of the previous product;
consequéently, there will be price variety for customers.

3.~ Rlace: there. should ‘be’an lextension branches to locatios
near universities and colleges to facilitate the students who want‘
to go to fast food shops. In addition, an improvement on shpp's
decoration, ventilation and 'cleanliness of rest rooms are another

major concerns.
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4. Promotion: Instead of emphasizing on the name of the
products, the advertisement should concentrate on stimulating consume

to use the service.

5. Services: there should be new employees' training program

during which they a.r:e- clear of the objectives of better service and
employees' etiquette. After the training program, the owners should

follow and evaluate them according to the objectives.

Recommendations for ones whe" wish to invest in fast food
business

1. Products” cme can choose to dnvest in both fullmeal
services or snackse Both will serve as consumer approach.

2. Price:s the price should not be so expensive that the
consumer groups can not use service.

3. Place:  the location of fast food shop should stay near
shopping malls or departmgnt éfoi:és where most people go shopping.

4. Promotion: .- at the period of new opening, the business
‘should offer special discount for customers. who are students for

reason of word of mouth advertising.
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