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KEY WORDS: / COMMUNICATIVE STRATEGIES IN MARKETING / SOCIAL MEDIA
SARUNYA RATANACHONGKOL : COMMUNICATIVE STRATEGIES IN
MARKETING VIA SOCIAL MEDIA : A CASE STUDY OF THE SANSIRI PUBLIC
COMPANY LIMITED AND THE ASIAN PROPERTY DEVELOPMENT PUBLIC
COMPANY LIMITED : ASSOC. PROF. MANOP BONGSADADT, DISTINGUISHED
SCHOLAR, 207 pp.

The objectives of this research were (1) to study the marketing strategies of two real
estate developers (San Siri Plc. and Asian Property Plc.) using social media, (2) to investigate
customer behavior, perceptions and attitudes about social media. The research method included
interviews with social media staff.

The results show the San Siri aspires to be a leader in the use of social media for
marketing. San Siri believes social media is the most effective marketing tool to gain access to its
target customers, as well as creating brand awareness for the younger generation. Asian property
developers use social media, the most effective of which is Facebook, as a support tool and to
promote the brand recognition of the company.

It was found that real estate customers encounter condominium advertising 72.9 percent
of the time from Facebook. 40.5% of customers like San Siri’s condominium advertising while
91.5% use social media to find project information. Social media has a moderate effect (58.3%)
on customers, with Facebook having the most influence (64.4%) on their decision making.

Condominium corporations can draw customers’ attention by regularly promoting
services and products via social media. Such media can even speed up customers’ decision
making process. Social network marketing can add a competitive edge and is versatile for
marketing purposes. Furthermore, this study shows that, as a result of life style changes, social
media users tend to contact their social media friends more often than they do in person. Social
media is therefore a suitable tool for the rapidly changing condominium market.

Department : ............... Housing........coccovieeenn. Student’s Signature ...
Field of Study : ....Real Estate Development......... Advisor's Signature .............oeeenn.
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n o AN Sig. (2-
AAMNAANLUU F Sig. t df
wilgilgau tailed)
AMNAATLIALTINFARNI TN TN/ Equal -1.18 | 245.00 0.24
ﬁmmw%‘lﬁmwmwmnmmam variances
assumed 6.87 0.01
Equal -1.19 | 242.80 0.23
variances not
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A @ Sum of Mean
ANAALAY
Squares df Square F Sig.
ANNAALTIULALITIN Between 13.92 7 1.99 | 7.40 | 0.00*
FANIENTN/AAMIN | Groups
delaimonannenans | Within 64.24 239 0.27
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Total 78.16 246
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147

F19999 4.32 LAAINIILTELNELANNLANFANNTadsEALANLTURRNagnEN TR A 9A
nsnanluaedanneeulal 189gInaa1A1IgA AL NsdnTn/Anmn FiruAR LaznIs

1% anuunmnengillumed (i)

r;‘i"m'i'\ 25 - 31 - 36-40|41-45|46-50 | 51-55 56 1l
e 267 | 0 | a5% | T | B | W | T | dul
msfuflagsanaindalavaniudedianeaulativasisnedansansng

finn 25 1) Fede  4.00 - 0.09 | 0.02 | -0.42 | -0.50 | -0.67 | -0.71 | -0.40

25-301 Aede  3.91 - | -0.07 | -052 | -0.59 |-76(*) | -.80(*) | -0.49

31-3571 Aede  3.98 - | -44() | 052 | -68(") | -73() | -0.42

36-401 Aedn  4.42 - | -0.08 | -0.24 | -0.28 | 0.02

41-457) Adl 450 - | -017 | -0.21 | 0.10

46-501 FAlede  4.67 - -0.04 | 0.27

51-551] Aede  4.71 - 0.31
56 T/l Aledn 4.40 -

¥

AMNANINN 4.32  NANIFILATIZINLLN gNATGINARATTANHT981831 - 35 TR

!

|
A

ANNAALTIUARNAYNENITABA1IFIBNITARIAKIY

AU NTENTN/AARIN FH971S

|
=

NI1TARANTANUNITANIANIL

%

4
uanNANRELINLGI gn

=

o

1%

q

|
%

U gnA

%

- da
1§31281ANTYANNT

a9

)

N9BNE 46 - 50 T WAY51 - 55 1

aedsrnaaulail a03g3naanA19ga TuA siAuARSN9TWAY

faneanlal 1e9g3fiaanisgaly

A1gaNae1A9ATINTAN8E 25 - 30 T HAuARLiusanagns

o a Ao = o a & -
@Jﬂﬂ’]i];?ﬂ@ﬂ']ﬂ’]?ﬁ@ﬂﬂ“ﬁ'l\‘]@’]ﬂ‘46 -50 ¢ m\‘l‘mﬂ 31-351 HANMNAALAURBNAEYNTNIT

N

S = S % a dld
51, 46 - 50 1 wavs1 - 55 1 gnANgINARIANTYANH

TINBE 51 -

v
Tsnneaulai] 1e3g3iannmsgatufinu vinuaRseiwiLTenty 56 Tauly

! ] a
TANLINT98E 25 - 30 1

c a ! o o 1 IS S ] =
aaulail 18959N901A9TARNAUALT9RNY 46 - 50 T wazs1 - 55 1 49987 31 - 35 1

a

a (-1

HAIMHNAALA

Aunnsfugsianagninisdeasfnunisnannenu

|
) %

ARAIANDDL

aadnsfruntananncudedsaneaulall 1eeganaeinnsgalufinu vinuamsaiuiy 41 -

) A a < ! dl
55 U NANMNAALTIUARAS

1ad 28959MA07AN9

UABNAYNENIIRA19A1UN1TRAIANIBRDAIAN

=

H



148

AuARiuAededInneaulall 1aegINanIATARNauiLTeY 36 - 40 1, 46 - 50 1

'
1 o o aaa

Waz 51 - 55 1 adNdadATYNNATANIZAL .05

ANNAFIUN 3 gNANEINABIANITANHNITALNNIANEIWANFNNTW HANKARLTUGE
nagninisdeansinunisnannctudedianesula asgsnaniasgaludiin nsdinaw/

AARTN NABAR WATN195L3 FNaril

e

H, © qNANE9NAaIANITANNILALINIIANEUANFANNTYL HANAALTIUABNALNENNS

0

|
1% 1 A o

aeansinunisaannniudedianaaulal 1e9gsianirnsgalufiou nnadinan/manix

WiAuAs wazn193us Tdsineriu

'
a =

H, : gnANgINaBIANIEANNITAUNTIANHILANFNARL HAdNARTILEanagNEng

1% 1

aeansfinunisnainiiudedinnaaula vadgsian1ansgaluiiu nasdinan/mann

NAUAR WATNI9FUT Aeri



149

FI19797 4.33 UAAIANAAY LATAIUTIEULUNINTFIUIEALANARTILABNAYNEN1TR24ANT

o

Anuntsnannudedinnaanlal 1a9gsnae1a1s e lusinu nadings/Annnu VAuas Las

NIFUBANUUNANNITALNSAN

pndnsen | eyl Sy Bayaiin gandEyanin
ATIBALRY Uana (N=2) | iaa (N=2) (N = 125) (N =97) (N =21)
Fede | S.D. | Aeds | SD. | Awdn | SD. | Aueds | SD. | Aweds | SD.
AMNAALTLInETINEaNNS 4.00 0.0 5.00 0.0 4.22 0.58 4.31 0.55 4.52 0.51
dinas/Aannudelasunann
81ANTYA
Vruadlagsauandelasnn | 400 | 0.0 | 500 | 00 | 430 | 051 427 | 045 | 4.90 0.30
rnudednuesylaiues
AN AIITUNTwe
mssulnesananndelamon | 400 | 0.0 | 500 | 0.0 | 426 | 067 | 439 | 051 | 490 | 0.30
inudedinnesyladues
LTEMadInisunine
EREY 4.00 0.0 5.00 0.0 4.26 0.54 4.26 0.46 4.90 0.30
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< Sum of Mean
ANLIAU df F Sig.
Squares Square
ANAALIUIALITIN | Between 3.03 4 | 076 | 244 | 0.05*
FANTTENTIN/AARIN | Groups
delamnnainenans | Within Groups 7513 | 242 | 0.31
G Total 78.16 246
VrumRlagsanaInde | Between 8.54 4 | 214 | 977 | 0.00*
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aaulaaealBEm Within Groups 52.89 |242| 022
adamisunine Total 61.43 | 246
nssilagsauannde | Between 874 | 4 | 219 | 639 | 0.00*
Tamninsnudedsny Groups
aaulaleealEm Within Groups 82.73 | 242| 0.34
adaisunIng Total 91.47 | 246
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ANNARALTTI Between 7.62 5 1.52 | 521 | 0.00*
Tngsanmanisdn | Groups
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ANNAALTUIAEsNFAaN1TEN 4.00 0.00 4.00 0.00 411 0.32 4.33 0.62 4.07 0.60 4.58 0.53 419 0.40 4.00 0.00
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