e NdaLiaus sy
PDINFANIIUATLEUD K MAD

E (B
AULINENTNEINT
m@m L&ﬁ%@%%ﬁﬂﬂ?&ﬂ%&gsgﬂmﬂ

MAMNSRDANTNIRTU

tiufiaine iy ihaansoiuvine ey
W.¢1. 2538
ISBN 974-631-317-7

‘ L a a v
Sulvireninifieinendy phmansovine sy



CULTURAL IMAGE OF BANGKOK

PRESENTED THROUGH MASS MEDIA

ﬂ'lJEl'WIEWIﬁWEI']ﬂ’i
ammnimum'mmaa

A Thesis Submitted in Partial Fulfillment of the Requirements
for the Degree of Master of Arts
Department of Mass Communication
Graduate School
Chulalongkorn University
1995
ISBN 974-631-317-7



vddnenfinus  SuanmwmneRalTamsssusesngamwauasiiiauanuis

o o ['4 ° &
Towe withian - Siuge
meam NMSRaasNIaTU
(A (% € 1%
sEnEN NTIHFNEANNITE 5. MIYIW  WNANwW

ol

_ Wﬁwﬁuﬁnmﬁwuﬁaﬁuﬁtﬁuﬁm
———

_ anumihadnende

WEI30H)

Usemunsssums

(s09¢nARTIAEE A9, Tunl qum)

AULINENINEINT
LRGN0 '3»%-&’—’:}".&‘:?5?;1’%31

(WIBFTATINTE AT MY UNANN

QTOMI NIINMS

¥ 4 [ aa
(WTRFNAATINGE @3, FIMU 5I10HI)



AunauRvvUNaage N InusMelunsou VeI RS EHUIG 8

Fevend  PWudy @ SuanwnvAadiausTsuuovnge inHuIuASILY s Huda
(CULTURAL IMAGE OF BANGKOK. PRESENTED THROUGH MASS MEDIA) a,@uSam :

HA A5, NTQYIUN u551nw. 249 wu1 . ISBN 974-631-317-7

u N S ¢ X 4 4 o e =
33 3udiinqussava 1iad 1A 1damil LAsa A dnpazaws v v SuRA N vi al
ar & X Jd ¥ o >
JAUSITVVDING I LANURIUAS aﬁnqnmauuﬂunﬁﬁﬁaaﬂsuaaﬁu ot e lnifina o1 lalunns
“q ¥ = o ) @ $ pudodenu 3

U5z ¢na lTAN UL 8B ITUAAIWAYAAT T iy aUsZavAR v AU Wiudsdviivnuazdovuin 1ands

Wi e o & o L o o ar =
lagu id@onu s 1dushuudvdu 120 desne  Tas iy tawizawaandaenssuaidgua o
A3V LNHT U 3 une laua 1, TanszASSauATdaswnazns susuunissdy 2, Tudadn

LWRALLHAS 3.nszdswATeegan anelan nBHUacISN193 1As 1 L Budanzinen

TasUsznoumle Lnamnnsiiansanda (a) ) arwEAgnIvls sIRANEAS WRY

= as ki ’v °
wan1s39ua50 a0 Judn MUSSIVTDINTY 1N basuasut
wualnsavdnsazadw 1y "an 7 ‘s AuaaIwAI1Y L DuaSvuavnna
- Ve ¥ “ ' v o & X
a1 TasanAenswaatinayL : ABU YUNADY UATAISIARIN Nl
4 ¥ e > e . L . P
vialufivgnla waznszauis iy BINRL ﬂhk\\ \\SonUsﬂngaqiuaaauwuwLwaﬂﬂs

' & . . S o G -
VIE)\SLV!U’JR’)UT.VI(U a4 nsulu AN ana’ma:tﬂuﬂ’umum'mﬁau

» v o o et \\
Jausssuuad v iduduuvuan s ndila:
e W, e -
uanaadudenudnan 1 YD Tus

& . > o 14 a3 : \ 1 (4
M 3 unv lagnnt Truds 1deu 10 z : wlanumualsey nany sdufum

duudnaay

Yy Lﬂﬂﬁ’lﬂﬂﬂﬂ']ﬂﬂ avandAunssy

& o . » . ¥ Mg - ' 3 ' <
Lwaﬂﬁiaaaﬂ$1ﬂﬂunqu Lﬂﬂﬂﬂ'\ﬂ“'\\"ﬁ.s NALBIHE B 6 3N AISNaI 1N ﬂﬂ'\\’15ﬂﬂ'\ﬂ n"liﬁ'a

o

o & b o Y o a 4
ﬂ'J"I!JVlU']EJV]!Jﬁ'IﬂZ]cluaﬂﬂu"lﬂtsﬂil Ry 3 Uy SUUAS WRSUHAYY &9AYNISY LBNANBN

o P L4 5
‘Iuﬂ'lﬁﬂzﬂEJUf]\‘JElﬂUﬂ”liﬂﬁ | 1 AU TS5

ﬂ‘HEJ’JﬂEJ'ﬂﬁ‘HEJ’]ﬂ‘ﬁ
’QW'\aﬂﬂim AN Y

SRR E AL L e e LY N muiletooiiing ... YA

Umsanw 2537 NUNDF00IIINYINHIIIN



## C650345:MAJOR MASS COMMUNICATION
KEYWORD:  1MAGE / ART & CULTURE / BANGKOK / ARCHITECTURE / MEDIA

WERAWAT AMPHANSOOK : CULTURAL IMAGE OF BANGKOK PRESENTED THROUGH
MASS MEDIA. THESIS ADVISOR : ASST.PROF.KANJANA KAEWTHEP, Ph.D.
249 pp. ISBN 974-631-317-7

The purposes of this research is to gain insight into media
visualization of Bangkok aesthetic and cultural images through mass
communication perspectives. Emphasis is on a holistic approach within a
theoretical framework of semiological analysis to interpret visual meaning
of the most three significant symbolic models of the city, They are (1) the
temple of the Emerald Buddha; (2) Benchamabopitra temple; and (3) Wat Arun
Buddhist Prang. An analysis of 120 rapdamly selected media pertaining to the
above (magazines, postcards, ban !!; ps, coins, calendars, and etc.)

was performed under three diffe: ) artistic value; (b) historical
{_‘-:—

significance; and (c) landmarks

those three symbolic models
is most likely a representatd es over time which is quite
discrepant with changes in of images to be attracted
to tourists and their ima@e advance tion techniques of camera
angles and scene settings ) ourism printed materials.
For other media, they ca#¥y ghef im; whi N R only attributable to
utilities and exchange va . ¢ function as aesthetic and
cultural representation

Results show tha

It is also found y the three images as
"sacred places" was influ€ncgd ismiand has rved as commodities for
these media target groups. fariy: ' represented in the
nation's media such as coins, remain in their unigueness
as a reflection of the centr: culture,
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