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ABSTRACT

This thesis aims at studying on ‘influencing factors in buying
toothbrush of teenagers 'gfoup' in Bangkok Metropolitan Area, the tooth-
brush market situation in THailand, and factors affecting brand loyal-
ties among teenagers "group . The study was conducted by means of consumer
survey method. The sample size was 545 teenagers.

Toothbrush market is a highly competitive market in which more
than 60 braﬁds are now Selklifg-ib-the market. The price per unit ranges
from 3 baht to 50 baht. The market was dividgd into-three segments,
the economy price market, the standard price market and the premium
price market. The product attributes in the economy price market is
hard bristles, while in the standard price'énd pfehiﬁm'bricé market ot
are soft bristles| 1 | ‘ - i

Alghough the competition in‘éoothbrush market 1is very keen,
brand leader is still existed. From the market reéearch we discévered
that the most leadiné brand among feegagers of socio-economic class

A and B was Oral-B while of class C 1is Col@ate3 Concerning product

characteristics, we found that the product which won the most popularity p

_ ) ' , , /
/ ‘5 ; /

among teenagers ’'group should have the following attributes ; straight o/

o




1

handle; medium and soft bristles; clear handle with blue, white, green
and yellow colour in respective preference. Although preferences in
colour is slightly different among the different socio-economic class.

The four colours mentioned are still the main preference of toothbrush

handle. N

In teenagers group, the usage of /toothbrush is more than four
months. Except for those in the cocio-econemierclass A; the usage is

every two or three months

Concerning brand levaley ip/ tobthbrush, it cannot be concluded

whether there are any brand loyalties among teenagers group of class A
and B. But in class C thefe & nol brandaloyalty in toothbrush’ product.

Aamong those who have the brand loyalty in toothbrush product,
guality is the main reason forl their criterias ; but for those who do
not have the brand, loyalty the /need to try other brand is the main
purpose.

In the buying ‘aspect, we found thaﬁ most teanagers bought the
toothbrush by themselves?® Bristles is the main influencing factors in

buying toothbrush in every socio-economic class. Dentist recommendation

is the second influencing factor among 5£§§§/A/aﬁg/é teenagers group

~

while pricing is in'class €. For teenagers who do not buy the toothbrush

themselves, parents|and teenageérs|are both who make . the diacision. But

L

parents are the one who do the buying.

The demonstration of how to use toothbrushes correctly by dentists
. ,
and manufacturers has strong influences for teenagers group in buying

[ Py

toothbrush.



fifnasudssnan

. - - e ” ¢
nvﬂuaﬁsganaoqns1uauoaﬂhﬂ gidsulnsvovaunizaa 3A.a7.5uan 33gna
TR - - v ¥ - . . - .
219138 AUI e Inefinusf la Inahuusuiun Lot suniI9ne Y Tunjsnﬁunsﬁﬂwuud [y
- i [ 4 » .
ahiasgarumisaz i Tuusey
L] [ 4 L] - - L 4
uonsniilatvevavan ulsnsds Frzs3%uatun unvuiItn su1res tuduuuanad-
L4 . - € L 4 ¢ .
(ufAg SRR wIwEuNT SursieSosiu v39n sonudu- usus venudu (Iny) hin
& - - o - S s - - - . - ”
upduAnn yghinfins uitn anvaufiya aada wazuleaaaiitun HA13ae unvuisn lasau
, . Vg PV > o 04 - L4 . -
(YazinAlneg) I7fin flalntaganiunisraia uashuaummanifs §3vsdnva unvnaviun

. o o ke % . - e o o q ¥
sgroTagy dnaunly Ag LANUAIUAS ﬁTnnﬁmﬂinnﬁuu:uﬁL#uanunuﬂqgﬂuu Fonnin

- o o~ X ‘e X
Anufinus FUDUABYTULEIDU

qni1unaﬂauqmﬁﬂﬁ§1uiaatnﬁaaﬁbauusﬂunﬁ§h1aqnﬁ1u Tasianizas3sn

#.'- X o ¢ . ;
w1 Indne 1 finusis’ L IeduALY MBI




IKM/Gnﬁadanwuﬂlwu Ve eeveceassessssesssaens
UNBEALBNIENIINGY ccvescseseraerscncesse

J/yf fafinssudszand .............,........;..
//tiﬁuﬂﬁﬁﬂﬁﬁﬂoﬂﬁtﬂau R ——— I

// SAENISUHUATHUSZNOU o uos o oae cbvecdoose

a A pr P S

1 ounwn LA

- SAqUITHEIATEIN IS L deae e

.

" wuaimananIaatuAgIulunisIde

L] v o ’ -
ds=Tugunazlasusinanasids oo
a

U BULUANDINTSANETY i oo e as

¢

- et A
$8ANSURSUURBU IUATISAABY coee
A1SITUANATUIY ceecsoccosasse

sxpzaatunnedNIT99 Lae e

AU ZUIANRVOUR o s aie sslosens
= dqg
SABAALTILANSUSTUIRHR (e e eso e

‘iﬁ?ﬁ_ W
: *J3 a4 e !
/20 arnuim luvasaduads odiu L oL

N

/3 ANSARTALSAUTIIRU seeesione
/
/' ‘Uu'\ﬁ‘l.la\’ﬁa"lﬁ 0.0..;&00.0‘.“0

anmaataudsvd@iuluadn s.eeen

/

&

p

Ve

'

annaatanysediuludaqiu ...

- -
ATUNHARN NN eescsesesseevsens

-2

a'\u'l'\ﬂ'\ o.ooooo.o.‘ooo...oo

eolls e o do oS oas a0 90 o0

.

. nun

eese
ceee 8
veee T

ooooﬁ

ceee Al

--0021

esse 24



L
unil _ nun
ANUTAINIVNTITIINUTIY e e eeerranareoossssscssssessssssscccsns 26

V.

» . - . N
/ ﬁ'lﬂﬂ'\‘ia\!laﬁlln"l'ia'w‘u"ﬂ R R A I I B SR LI N B A R A 27

FLAsSIINURTATUNANTSIY teseeressesetecestsseserassses 34

- v
/4 ﬂ”lﬁ'}tﬂ‘ﬁ’l:"‘uaua ®© 9 8 60 006000060000 00 0L00LLOSENse e 30

656 00 0608 8858008008000 000 77

L4
// /{ dqUulzvalduauuz

...........l.ﬂ.l.-. 83

/ i~ L
/Usﬁmﬂlqn‘iu ...l.l.ll./ L 7» 6 8 8 0 8008 00t et 85

sestessesrsscesscsee B7
. h

cessssssvasesesssese 95

NIAHUIN UV eceececcocvee
AAHUTIN A ceees 0 see 0000 TR EEE R I I I A SN I ) 107
et essesssacessescsscece 108

nqﬁﬂujn\, ® o @ 00 080 08050

eesctesssscscscsssccsssece 110

X

]

- AugIngninens
RINININANINYAY




o
AN

10

11
12
13

S 1a
15

16
yx
ar

19

s8N ISAIIIVUS T RBY

v . ' z
uFAVUHUNISUIIUIUYSsTInsT et lukAaziuvasey
- & v ’ '
WAV AISTATUBDVS B L LUUAR ST UD BV
o ) P | P N - ~ LR
(ASpvshulBAIuTzaaanday luuuiingads lasloahdu
N o o S e
ATUUULALASDIBIUIBATTUFZAIANNINUA
WHAVSITER T L FuaR auf 1 SHAA UUS  TTUD oY LS TNgaEA
- - o b ' 4
LUiyULwaunﬂﬁuﬁtuﬂua:auaanﬁaouUsuﬁﬂuiuuﬁ:Lwﬁlwﬂ
TauAnidushuad Lua /i
(WL RsuAtTud LnAuasavaantaguysvaTuluds s indlng
Tasfnsduyaat uan/d
- h . vy o o »
WHAVUS U QLR ZYRATANENE DI LUSVFRUAN UUS S LnARUT LD
- 0 . )
uFavYSuIaUA SyaAIATSENB D AulIIEHuATLYS T LnANdvaBn
. ~ -
LA AV TUE S T HSAUavASARLAIWLS ST AL LAR SR IWY IV AR 1A
»” P A o
WIBUNISIANDIBUEnN
al > *
waavds s L andaTasanfiins Taluns Tavanuds e @Tursiangg
z * P
Avumil ‘2524 B9 2526
WEAVSIDRY LBuadnpuzuavdnasnv lun1s3ds
waauNnEazaeR 108 Tagsgy
- "\ J'l -~
Ans3tasTznastuevulsvATun lgay ludagny
153 LASIINAASIEIUAILINA Luas 1 JuATuds ol
- ) o ¥ - * M -
nﬂsdLﬁsﬁ:naﬁuaug1ﬁnsﬂLﬂuu&:gntﬂﬁuulUTﬂasﬂauq

-

= . de o ' - e
Ans3LAsTznan inafigu3 Taa u&suun loas gy
A153LASIInARIuTauBavanBuzATuLYSe Ay

arwtau Tugasuifus vouulsvilu

n1951Aas1znaduray lugauidaiunltugu, Tanavauuy s ddu

v

-
nun

15

15

16

17
18

25

28

31
32
33
35
37
39
a0
a1

a2




ol
ANSION
20

21
22

//23
S 2a

25

J/ZS

/27

J 28

29

30

31

- . 4 s
A1s51as 1 enadwgau lutSavduavulsediy

- L4 - - . 5
As3iastcnscusaarlunsliguysedu 1 anu nauitUlsu
au vy

- T . Sdxq ¥ P -
A153 A1 enaunuwysv Ul lunas (Ao i
nﬂﬁ%tﬁiﬂ:ua“ﬁw%wa1unﬁsﬁmauia%auﬂsoﬁﬂh

- L4 > " " . s 1
A153 LASISNAILANA LEASAIRYA ML S9EdU D3 Nqu I8 U
‘J »
Axaauladamivauioy
nﬁﬁ%Lﬂsﬁ:wﬂdwuﬁaaui1u1unwsﬁﬂ§u1a%auﬂsuﬁﬁu

1] -~ . A—l .. >, ‘l % -

nvavnguisgui ly ladnduladanaaut av

- o o P A es U -
551 AS T ENSH AT IN 15N Gan s s vTunTuanan1sialula
Fouvsvddunavnauiuqu

- v o e o ’
n151tnsw:uﬂhaﬂnuanﬁwananWﬁﬁﬂauiaﬁauﬂsuﬁﬁu

ot ] ]

govnauisgulunaundaulsdaniuauiay

- < o doae o &
nﬁsa1ﬁsﬂ:wﬂaaunuanﬁwananﬁsﬁﬂ§u1a%auUsoﬁﬂu

. -~ 1] J . -
wavnauiuquiluaiuisadaduladenisauiav

o

P - P —e ¥ P
a5 uanengls s LiurAzwul luL Sevauaud@aqusiai luasmdng

- N o —a ¥ N
ﬂﬁ?ﬁﬁuaﬂﬁﬂﬂﬁﬂﬁzlmuﬂﬁﬂ:uuu1uLﬁﬂﬁﬂmamﬂﬂﬂqUHﬁﬁuaau

< .~
wivyevzuulsstunsnang

fqURansnadaudYLRgIUsIN15IdY

»
vy

43

45

47

a9

S1

58

61

69

72

74

75

81




51AISTUHUATHUS S NDU

a4 »
WHUNIWN nul

- ‘ A "
1 wanvyaduvsvastinauysedifulunsandng 82

auAluSugUuavRus lnna

AULINENTNGIN
RIAINIUNAIININE




	ปกภาษาไทย 
	ปกภาษาอังกฤษ

	หน้าอนุมัติ

	บทคัดย่อภาษาไทย

	บทคัดย่อภาษาอังกฤษ

	กิตติกรรมประกาศ 
	สารบัญ

	รายการตารางประกอบ

	รายการแผนภาพภาพประกอบ


