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BUYING BEHAVIOR OF LUXURY BAG ON THE INTERNET.

ADVISOR: ASST. PROF. NAPAWAN TANTIVEJAKUL, Ph.D., 188 pp.

The purpose of research were to study: (1) consumer’s perception and attitude
toward information source and luxury bag buying behavior via the internet,
(2) consumer’s information seeking behavior of luxury bag via the internet,
(3) consumer's buying behavior via the internet and (4) correlation between attitude
toward information source and consumer’s buying behavior of luxury bag via the internet.
Online survey questionnaires were used to collect data from 400 males and females,

aged 18-55 years old who searched information about luxury bag via the internet.

The finding showed that: (1) Consumers who have different genders and
incomes are significantly different in information seeking about luxury bag via the internet
and who have different ages are not significantly different. (2) Consumers who have
different genders are not significantly different in attitude toward information source
about luxury bag via the internet and who have different ages and income are
significantly different in attitude toward information source about luxury bag via the
internet. (3) Consumers who have different genders and ages are significantly different in
information seeking behavior about luxury bag via the internet and who have different
incomes are not significantly different in information seeking behavior about luxury bag
via the internet. (4) Consumers who have different demographic are not significantly
different in buying behavior of luxury bag via the internet (5) Attitude towards information

source is correlated with consumer buying behavior of luxury bag via the internet.
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BY am ' BV
KARL LAGERFELD

THE ‘
COLLECTION
HAS BEEN
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L —

SHOP NOW »
"

SHLE upfo
107 OFF

7 Bottega Veneta Spring Summer 2012 Mens Bags And Shoes

I am so glad Bottega Veneta has gotten bolder with their colour use and designs for their
Spring Summer 2012 mens range. Multi-coloured side panels have been added to some of the
© runway bags (Multi-colour Washed Cervo Bags) which excites the visual palette and making

SHOP NOW > them statement pieces for the season. Pink, red and yellows against taupe colour have just the

TR f , right balance for statement making and yet remianing alluringly classic. I also love the many
>+, navy tone pieces, with a messenger style featuring intrecciato woven accents (Tourmalin
- * Waxed Leather Soft Camian Cross Body Bag: USD4100) which has an interesting shape and
q

a top handle to carry like a tote.
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WUIRALAENEHN155US (Perception)

P

3 (Perception)
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P

3 (The Perception process)

U

WHUNTNT 2.1 NFELIUNN9EU

. Exposure
Selection > Xposu
Attention
Organization l
Categorization
Interpretation = Inference

N Assael, H. (2004). Consumer behavior: A strategic approach. Boston, MA:

Houghton Mifflin, p.159
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Best, & Coney, 2001)
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A15199 2.1 unasdiayatnaansuuueaulaiuazesilal (Online and Offline consumer

sources)

Personal Nonpersonal
- Salespeople - Media advertising
Marketer-controlled
- Telemarketing - In-store displays
- Trade shows - Sales promotion
Email - Packaging

Internet advertising

- Word of mouth - Publicity

Non-Marketer controlled

- Professional advice - Neutral sources (E.g.,

. Consumer reports)
- Experience from

consumption - Informediaries

Chatrooms - BOTS

N Assael, H. (2004). Consumer behavior: A strategic approach. Boston, MA: Houghton Mifflin,
p.88
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3. N15U5s N UN19LAaN (Alternative Evaluation)
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5. WOANSTNMEUAINISTa (Postpurchase Behavior)
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TaiNawala (Dissatisfaction) lAuAEaLBNTMaza linAL I TaRs RUAANTIDN

Assael (2004) na1991 nagFndulaufazafsaavEtslnagusauandaantugtluuy

v
o a

lﬂl ! o lﬂl Y a Yo Aa a o ! o/ % o/
Prneiueenlyl Wesangiizlnaldsuansnaaindadesiia dsil (1) dadenefiudayang

Y o

18un N195U% AUAR ANNNTIAN LaZlUaAALNgauAULeY (Self Concept) Tl Solomon

a

(2007) lEanuuniuaAaNaafuAueeenily 2 dnuoiy Ae AamuNuRase (Actual Self

a

Concept) Faiilusianungisinailuatase uazdamunilssoun (Ideal Self Concept) Failu

'
o = a

sosungsinasiesnisazilu Tnalunisdndulawiazaiefizinaeaninnisneuauedine
aziaunnuiflusonuiuiiasaisenavanasinetnllgiaaunlamsouilives (2) fade

nediauantnuanien MHun AsauAF e TUEITN Waznisaeatsnisannsiige s

v 1
wanannil Schiffman waz Kanuk (2007) 1883 LnefislANENdn nezuqun1ssindnla

193813 AwsazATazuanNeiull NSz AuTesanenalunisindula viesziu

a

= o Ao a a v i 26 &
293ANNNERR LN InARAeRINAUAY Tne Mowen uaz Minor L&A nNIE199 AN
N9 (Involvement) 1491 nnsguslnafuineanuddvsaliinananlasedela@anily
Tnafiaaanneaiinaa §uslnafaziusqelalunisnazdumdeyaninaadeiudusii
wisatEnIaiNIY autillgnissndulageluign aenadesiu Solomon (2007) Nna199
= o o o y o o A gy | sa =
prnineaiuluszAuaesnisianndrAnyideliinouaulazesurazyanaiisedslnds
=£I -dl tﬂld” KX a v a a v -QII ' = -dl o
e Geluniunnaie AuAn 13019 uaznaduin @a Inaiusaryanaarilaauineaiiuly

v v v
! o o [ 4

FEALNGNSTY ilAuegiuANFBINITuATA AL ATBILFATYAAA



89
sunvumsan@ularasgdusina

Assael (2004) Nnsutigluuunissindulagizinaeaniiu 4 dszinn muansuy

n13mmadula (Extent of Decision Making) WarszAUAINKLALINULIBIAUAN (Degree of

1 v
=X A o

. = =
Involvement in the Purchase) dNdsNgazlagin AU

=

1. nsdindnlanuududen (Complex Decision Making) aviindiuiiafiizlnad

v
o a o

AMINEaNUALANAN I ALY wasRuAtiulpudrAyAugustnaduetiemnn Ay

a

vilnaazinisiunndiays uasdsziinduiiegssaunauneuninisdndulaze o

LA

a

v a o a o v A a5y o ) \ 5 v A
WU tnpaziinnisandulanuududausaiia aUATNIIATUNG (High-price Product) @1AN

b %

= A v \ ¥ & a pRpm 1Y
ummmmqwmmﬂmm (Performance Risk) 1®LLﬂ 211 TRYUUL 1181 AUANNNAINNTLTD

=X
=

%

nanaluladl (Complex Product) KW ABNWALASS NRaIAARaadad LAZAUAINNAINN

dl v v Y oa 1 d’l v dl o ¥ o 1

Lﬂmmmﬂugmﬁm (Ego) LU LABKT LATANAIRTN 1A @aAAADINL Solomon (2007) Na1
v 9 v v

471 ngsnAulaluudufauarinisifindunautednszuiunisdndulatansuss 5 dunau

Wasanfuzlnaazdumndeyarisanuvasdeyanialuwazuvasdeyanisuan aniuami

1
vy A

nsdsziiiunuantifvesdufitetsaunay sanTiNinduAI lAsusandayalinimi
A dl a v dl k4 dl o ! a
NMIFEUWEL NeMIAIAUATIANAINANFBINITIRIAUNINTGRA autin lldwaFnass

nNstasalyl

2. nesndrlatieuuuiAINANARenINAUAY (Brand Loyalty) iaTiulunsein

a

uslnalAunaaiuiuduA lussdugadupaiunisdndulavuudufen  wilunis

e3°¢

2 2 1 v
pnaulagluuuniirinaazandulagians@uAnauil Auynuetinganivaguda (Brand

Commitment) Tnei3lnaarinisfumndayaiuifniasanieavselidnisfundeya

dl Y a ¥ XK =3 a % a Y dl v a % dl
we Wesanngusinejdnianelaluns@uAuin uazlisiesnisdasullldnmaudan

v 2
o o a v a

1 P v a dly = o a a 1% [ Q;y |
mum@ﬂmfﬂmfmmmmu%eﬁ@LLuuummmmmm’mumL‘]Jumimu npsndulade

a

Tudneouzaesniainduide (Habit) Geunnaie nangisinatensdusningi iwane



90

g

TA5ulszaunisninmannas duantiu wazlddausaanimavidasuldldnsdusnanan

(Assael, 2004)
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The Creators
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LUXURY BRAND

Histrory Creations

Recognition Symbols
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Magarette Bruce (2007)
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[NAUAIDANES AUAUUTUALUNTEAY AUALLTUAUNTEA
(MEBINYH) HI-END HI-STREET
ALEXANDER MCQUEEN ARMANI EXCHANGE
A ALEXANDER WANG ANNA SUI
AIGNER
BALENCIAGA BANANA REPUBLIC
BURBERRY BILLABONG
BVLGARI BEBE
B BALLY BENETTON
BOTTEGA VENETA BOSSINI
BALMAIN BOSS
BEVERLY HILLS POLO CLUB
CHANEL CAMBRIDGE SATCHEL
CHLOE COACH
CHIRSTIAN DIOR COMME DES GARCONS PLAY
CELINE CHARLES & KEITH
c CHRISTIAN LOUBOUTIN CHAPS
COMME DES GARCONS by Junya CALVIN KLEIN
Watanabe CK BY CALVIN KLEIN
DOLCE & GABBAN DKNY
D DIANE VON FURSTENBERG DOROTHY PERKINS
D&G
ESPRITS
E EMILIO PUCCI ELLE
EMPORIO ARMANI EVITA PERONI
ESPADA
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AAUAIANET AUALLTUALUNTEAL RUALLTUALUNTEAL
(MEAINYH) HI-END HI-STREET
FCUK
F FENDI FOREVER 21
FRED PERRY
FRENCH CONNECTION
GAP
auccl GUESS
G GOYARD G2000
GIVENCHY GUY LAROCHE
GIORGIO ARMANI
GIORDANO
HARROD
H HERMES H&M
HEIDI'S SECRET
HUSH PUPPIES
ISSEY MIYAKE
JEAN PAUL GAULTIER JASPAL
J JIMMY CHOO JIMM THOMSON
JIL SANDER JEFFREY CAMPBELL
KENSO
K KENNETH COLE
KATE SPADE
LONGCHAMP
LOUIS VUITTON LE SPORTSAC
L LOEWE LACOSTE
LANVIN LAVENDER LOLITA
LOLLIPOPS
MARC BY MARC JACOBS
MARC JACOBS MNG
MARNI MORGAN
M MULBERRY MUJI
MIU MIU MISS SIXTY
MIKIMOTO MISS SELFRIGDE
MONTBLANC MISSONI
MASSIMO DUTTI MAX MARA

MULBERRY BY TARGET
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MARKS & SPENCER

AAUAIDNET

(MEBINGH)

AUAUUTUALUNTEAL
HI-END

AUATLLSUALLNTEAL
HI-STREET

NINA RICCI

NARCISS

NINE WEST
NAUTICA

NEW BALANCE

ONITSUKA TIGER
OLD NAVY
O'NIELL

PRADA
PROENZA SCHOULER
PAUL SMITH

PAUL FRANK
PLAYBOY
PEDRO GARCIA
PIERRE CARDIN
PROMOD

QUICK SILVER

ROBERTO CAVALLI

ROXY

REPLAY

RALPH LAUREN
RIPCURL

STELLA Mc CARTNEY
SONIA RYKIELI

SEE BY CHLOE
ST. JAMES
SANTA BARBARA

TOD'S
TITONI
TOM FORD
TRUSSARDI

TOPSHOP
TOPMAN
TRACY & BELLE
TIMBERLAND
TWENTYFOUR
THAMES

TARA JARMON
TED BAKER

UMBRO
UNIQLO

VIVIENNE WESTWOOD
VERSACE
VALENTINO

VON DUTCH
VICTORIA'S SECRET
VIERA BY RAGAZZE
VIVIENNE TAM
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X X=ACT
Y YVES SAINT LAURENT
ZARA
z ZEIN

AN http://siambrandname.com/forum/showthread.php?t=2109 24 La< Polan, B., Tredre, R. (2009).

The Great Fashion Designers. Berg Oxford International Publisher.
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Louis Vuitton, Prada, Hermes, Balenciaga, Gucci, Yves Saint Laurent, Chole, Mulberry,

Proenza Schouler, Paulsmith, Loewe, Givenchy, Chanel, Burberry, Alexander Mcqueen,

Celine, Alexander Wang, Chistein Dior, Bottega Veneta, Lanvin

¥

NN 2.10 Fasinegtianssii N uusuAILNgZsL HI-END

Mulberry Alexa Balenciaga City Louis Vuitton Monogram Keepall

Alexander McQueen Proenza Schoulder PS1 Celine Nano Blue

Faithful de Manta
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Mulberry — Alexa. (2012). uidinfedeya 6 nuaug 2555.  unasdeya
http://allwomenstalk.com/7-top-designer-handbags
Balenciga city. (2012). Fuildinfedaya 6 NUATNUSE 2555 wiaadaya
http://www.purseblog.com/balenciaga/balenciagas-rose-gold-hardware-is-even-more-
beautiful-in-person-than-it-is-on-the-internet.html
o

Louis Vuitton Keepall. (2012)duidinfdedieya 6 nun1wug 2555  unasdieya

http://www.louisvuittonwallet-us.com/louis-vuitton-sunglasses-c-119.html

McQ. Faithful de manta. (2012). Sudfindefiaya 6 NuANWUE 2555. unasiiaya

http://allwomenstalk.com/7-top-designer-handbags/
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LOUIS VUITTON

THE WORLD OF LOUIS VUITTON STORES SERVICES CATAIOG E SHOMPPNG
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Communication via e-mail 47
Information on Product 44
Easay to navigate 40
Information on Brands (PR events) 36
Personalized advice (club, newsletter) 33
Secure connection 32
Communinity (boards, chat) 31
Clear postage and package charges 28
Realtime communication 27
Worldwide 27
Purchase possibility 26

31 Dall'Olmo, and Lacroix, (2003) #nanali Tony Hines & Magarette Bruce (2007)
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