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# # 5384698628 : MAJOR COMMUNICATION ARTS
KEYWORDS : MEDIA EXPOSURE / ATTITUDE / PARTICIPATION / INTENTION TO BUY /
CORPORATE SOCIAL RESPONSIBILITY

WIRAPORN CHOTPANYA: MEDIA EXPOSURE, ATTITUDE AND CONSUMER
PARTICIPATION TOWARDS “SCG CONSERVING WATER FOR TOMORROW” PROJECT
AND THEIR INTENTION TO BUY. ADVISOR: ASST.PROF.NAPAWAN TANTIVEJAKUL
Ph.d., 126 pp.

The purpose of this study was to study the media exposure, attitude and
consumer participation towards “SCG Conserving Water For Tomorrow” project and
their intention to buy. This research also studied the correlations between media
exposure, attitude, consumer participation towards “SCG Conserving Water For
Tomorrow” project and their intention to buy. Questionnaires were used to collect the
data from 400 people in Lampang. Percentage, mean, Pearson’s Product Moment
Correlation Coefficient were employed for the analysis of the data. SPSS program was

used for data processing.

The result of the study showed that the media exposure towards “SCG
Conserving Water For Tomorrow” project of the samples was in the moderate level,
mainly exposure to free TV. The attitude towards “SCG Conserving Water For Tomorrow”
project was in the high positive level. Participation towards “SCG Conserving Water For
Tomorrow” project was in the low level and the purchase intention was average.
The participation positively correlated with attitude towards “SCG Conserving Water For
Tomorrow” project. Participation positively correlated with intention to buy SCG’s
product. Media exposure positively correlated with attitude toward “SCG Conserving
Water For Tomorrow” project and attitude positively correlated with intention to buy

SCG’s product.

Field of Study : Communication Arts Student’s Signature

Academic Year : 2011 Advisor's Signature
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The Top Ten
Company Exchange Listing Score (%)
1. CLP (China Light and Power) Hong Kong 92.7
2. HSBC Hong Kong 92.7
3. China Mobile Hong Kong 74.2
4 Hang Seng Bank Hong Kong 73.4
5 PetroChina Hong Kong 72.6
6. Siam Cement Thailand 70.2
7 City Development Ltd., Singapore 66.1
8 MTR Hong Kong 63.7
9 BAT Malyasia Malaysia 56.5
10. SembCorp Industries Singapore 54.8
= Telecom Malaysia Malaysia 54.8
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(CSR Framework)
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faqatinidn naaninelu NAANSNNEUANn
(Input) (Internal Outcomes) (External Outcome)
CSR Activity Company Company
Type Awareness Purchase
Community Support > Attributions Price Premium
Diversity Attitude Loyalty
Employee Support Attachment WOM
Environment Resilience
Non-US Operations Consumer
Product A ~ Well-being A Consumer
Investment : : Behavior
Money/Goods ' Issue/Cause ' Modifcation
Time _:_> Awareness :
Personnel I Attitude ' Issue/Cause
Expertise : Support:
E Time, Money, WOM
1
1
Consumer Consumer
CSR Support CSR Support
Overall Attitudes Company
Company Marketing Strategy
Marketing Strategy CSR
Industry CSR Activity
Reputation Marketing Strategy
Size/Demographics
CSR
Distinctiveness
Coherence
Reputation (Cause)
Fit

N Bhattacharya B.C., and Sen Sankar (2004). Doing Better at Doing Good: When

Why and How Consumer Respond to Corporate Social Initiatives. California

Management Review. p.12.
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ANT 2 WAANTEALANNSURATALARRAIANLRIRIANTESNA (Hierarchy of CSR) 189
Carroll (1991)

Total Responsibility

Discretionary Responsibility

Ethics Responsibility

Legal Responsibility

Economic Responsibility

AN Adapt from A.B.Carroll. (1979). A Three- Dimentional Conceptual Model of

Corporate Social Performance. The Academy of Management Review. p.499.
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1n: Assael, H. (2004), Consumer Behaviour: A Strategic Approach, Houghton Mifflin,

London. p.31
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