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PANOT THONGPRASERT : THE USE OF BRAND ARCHETYPES IN GRAPHIC DESIGN
FOR THAI HERBAL MEDICINE FOR GENERATION M. ADVISOR : ASSOC. PROF.
ARAYA SRIKANILAYANABUTH, 239 PP.

The use of brand archetypes in graphic design for Thai herbal medicine for
Generation M is a qualitative research that has purposes for study and analysis the use of
brand archetypes theory the use of elements and graphic design theories for Thai herbal
medicine for Generation M.

To conduct the research by study brand archetypes, creative execution, photographic
composition, illustrations, color usage and design trends to create the questionnaire to be
screened by the specialists then ask Generation M for the preferences and then conclude
these results and use them as the directions for case study design.

The conclude results of this research can be used as the design directions as follows:
brand archetypes that suitable for Thai herbal medicine which are selected by the specialists
and together with the opinions from the participants, arranging from strongly prefer to strongly
non-prefer are helper, magician, sage, hero and seeker. The most popular brand archetypes
in the medicine advertising that are: 1. helper, 2. magician, 3. hero. The advertising executions
that suitable for Thai herbal medicine are Slice of Life, Symbolic and Analogy which most of
them are selected for 4 brand archetypes except seeker which uses Slice of Life, Analogy and
Fantasy. The photographic composition, illustrations, color usage and the design trends that
preferred by the target are obviously different according to the characteristics of the brand

archetypes.
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1. NINWAINALUEANIY (Charcoal)

AT 36 UAASAINAINAUABE

7x1 : An Introduction to lllustration



2. ANANNAUGeLATAUEad (Pencil and Color pencil)
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AN 37 UAANNINAINAUABUAZAUADR

#x1 - An Introduction to lllustration

3. nann@tednuas@iiau (Pastel and Crayon)

AT 38 UAANAINAINATEANUASALTIEI

717 : An Introduction to lllustration

4. pANaNNLNNIWAZIRN (Pen and Ink)

Al’ =
NINA 39 UAANAINAINLINNIMAZUNN

P : An Introduction to lllustration
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5. nawanndannidatadniianm (Marker Pen)

AT 40 udgnsnIwantnnidatednan

P17 : An Introduction to lllustration

6. NNLNZUBLEWLASA (Scraperboard)

AN 41 UAASINUNSLIULAILLIBSA

711 : An Introduction to Illustration

7. AIWANALN (Watercolour)

AT 42 UAANAINAINFUD

P : An Introduction to lllustration
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10.

AINAINAUNNL (Gouache)

d, a g’ =<
NINN 43 UAANATINAINAUINL

#u1 - An Introduction to lllustration

nwandiuranlal (Egg Tempera)

NN 44 uaasnwain@guuasla

x4 : An Introduction to lllustration

ANAINATINTU (Ol Paint)

AT 45 ugAIAINaINF 1T

#u1 - An Introduction to lllustration
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11.

12.

13.

Anandeezan (Acrylic)

d’ = aa
NINN 46 URAANATNAINRBEATARA

717 : An Introduction to lllustration

nwlemm (Collage)

AINT 47 ug@easnnu=sn

N1 : An Introduction to lllustration

AIWANNANL (Airbrush)

AINT 48 UARIAINAINANY

711 : An Introduction to lllustration
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14. pwANAwnZlE (Woodcut)

-

'

‘0
s

i

'z'l.

AT 49 ugasnnAniune sl

#u1 - An Introduction to lllustration

15. AMWANNEGLNE (Linocut)

L

.ﬂ’)Wﬁ 50 UAPNAMWARNWENUNE

#u1 : An Introduction to lllustration

16. nwwuWaaunz i (Wood Engraving)

AT 51 ugadnnwinsaeuns (s

#u7 : An Introduction to lllustration
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17. AINANWLNZAY (Engraving)

AINT 52 UAPNAIWANHLNZAE

#u1 - An Introduction to lllustration

18. NMNANNNAANTA (Etching)

DINT 53 UARIAINANATANTA

717 : An Introduction to lllustration

19. AMWWNWTY (Lithography)

AT 54 uG@ANAIWANYIIU

P : An Introduction to lllustration
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20. NMMTWANNNITANTUAE (Screen Printing)

34N

AINT 55 WAANAINAINAIIAATUAE

#u1 : An Introduction to lllustration

mwisznavainuuasdayan 3

(“Graphic Designer's Essential Reference” lagl Timothy Samara 1 A.A. 2010u%in 52-53)

nwdsznaugnisndandaasdnaanuuuliifudsaszainlanuuapainasals
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n128a1UY NN NI UATWANNT LaLILANI24519F28A UL EULLLNI ANATNT wauui9)

o

(Timothy Samara) l#sausaunisasneassannilsznaulinainuanagiuuusail

1. AUAA WLUSTINTA (Graphite : Naturalistic)

AINT 56AINPUAD ULLBTINTIF

P Graphic Designer’s Essential Reference



Auge LUULEU (Graphite : Gestural Rendering)

{4

’I' ‘y‘\ Wi

DWT 57ANAUAR LULILAL

P Graphic Designer’s Essential Reference

U1nn IR (Graphic Pen : Pointillist Rendering)

il 58nmLlnng wuuae

P Graphic Designer’s Essential Reference

ﬂ’mﬂ’]@lﬂau (Ballpoint Pen : Crosshatch)

A 591 mthnnignaw

P Graphic Designer’s Essential Reference
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5.

65

LYNGNULAZTIaaND13 (Charcoal and White Chalk)

AN 60AINKYNGNHLAZTOANTID

P Graphic Designer’s Essential Reference

uinuuulan (Ink : Direct and Wash)

AT 61 mMENULTEn

P Graphic Designer’s Essential Reference

URNULLWIN (Ink : Drybrush)

wn7

= = P
DINN B2NINUNNLILIIN

P Graphic Designer’s Essential Reference



8. AWANNARNIARLMANWLLTN (Etching with Aquatint)

d‘ a o o o =< g/
DINN 63AINNNANNANTANLUNAULILIU

P Graphic Designer’s Essential Reference

9. MInANWILNEane(Engraving)

DR 64n AN ael

P Graphic Designer’s Essential Reference

10. ANANWLE (Color Woodcut)

AT 65 RNl

P Graphic Designer’s Essential Reference
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11, N7ITLNBRWLLANIN AT U (Impressionist Painting)

AN 66AINANTIELNERULILBNINIATUTAF

P Graphic Designer’s Essential Reference

12. n13alaglinALaes (Idealized Vector Drawing)

4" v o
i 67nmngaalne lgiaAmes

P Graphic Designer’s Essential Reference

13. AlnuusIsNTIR (Colored Pencils : Naturalistic)

AT 68AMA [ULLFIINTIA

P Graphic Designer’s Essential Reference
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14. Arinsiu nan@nasm (Oil Pastel : Naturalistic)

T v
AT 697 MFUITU nanFTeAA

P Graphic Designer’s Essential Reference

15. A1 visadunnu (Watercolor or Gouache)

AT 700 AN vreFnTiy

P Graphic Designer’s Essential Reference

[

16. WAUAN (Airbrushed Photorealism)

i 710N

P Graphic Designer’s Essential Reference
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17. ﬂ’limuﬂ@:mm Vty ni+nd (Icon Clustering)

my

= ' o -
NN 72ﬂ’7Wl7’)§‘§‘QJJﬂ@JJ‘Zl@\72ﬁyﬂﬂHm

P Graphic Designer’s Essential Reference

18. WURILAZN171a4 (Texture and Gradation Fill)

1o

AT 730 MALRIMAZN? (AR

P Graphic Designer’s Essential Reference

19. NIANLANAIEAIAATE (Decorative Cuteness)

AT 74RINAITANLANAIEAIAATE

P Graphic Designer’s Essential Reference
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20. MnuzAnuazn19FanTzA (Collage : Ripped and Cut Paper)

AN 75AINUZFALAZAIIFANIZAE

P Graphic Designer’s Essential Reference

21. a9maneugnaEn (Interpretive Doodling)

021

N 760 MAIAANLIYENTEN

P Graphic Designer’s Essential Reference

22. namaidyansnialnaaAnd (Vector Symbol Kitsch)

N 77 wnamasdnansnia lnaand

P Graphic Designer’s Essential Reference
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23. 2XUNAULILALAL (Playful Painted-Pattern Cutouts)

d’ = J U
DINN 78NTNIELNEAULLIULA T

P Graphic Designer’s Essential Reference

24. szung@uuuAanea (Luminous Digital Painting)

AT 790 IMLUILAULLAAADA

P Graphic Designer’s Essential Reference

25. @uUIeLLLNN%19 (Aggressive Contour and Line)

AT 80AMAUFINULLA1579

P Graphic Designer’s Essential Reference
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26.

27.

28.

NINWLazadnane (Silhouette and Pattern)

DINT B1AINNIUAZAIAAE

P Graphic Designer’s Essential Reference

U ANAULLIMALINWAZAYR (Linear Hand-Drawn Cubism with Paint)

AT 820 1WAUIIANBULLIALNUAZANA

P Graphic Designer’s Essential Reference

nsasAnuULgLINmENLUuds (Color-Field Brutalism)

N 83N MN9ASRULILFLIN I LIUT

P Graphic Designer’s Essential Reference
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29. Aadvalndtlayl (Pop Ar)

N sanmdalzalndiey

P Graphic Designer’s Essential Reference

30. qninLEa (Dot or Pixel Matrix)

030

n

L1111 D
*seee

nndl 85N aainiTa

P Graphic Designer’s Essential Reference

31. WWANATWATLIZIEINIALLUNI TR (Vector Cartoon Environment)

va1

A 86.ﬂ’IWLﬁuL’Jﬁ?LW@ﬁL@XUﬁ‘?‘EI’?ﬂ’]ﬂLLL/Uﬂ’??r@u

P Graphic Designer’s Essential Reference
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32. nadeAnuuuiauga (Retro Mixed-Media Collage)

il 87nmlsAAuLLEREA

P Graphic Designer’s Essential Reference

@(Color)
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1. “panuulilaula” Tna 4656l daa19nstl w.a. 2550
2. “Pantone Guide to Communicating with Color"lng LeatriceEisemant] A.A.
2000
3. “Tasteful Color Combinations” a2l Naomi Kunotl A.A. 2009
a1sumAANUUaITayaN 1

(oanuuliilauwla” Tna du¥md dronanst w.e. 25501t 173-185)
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1. gUNNA (Healthy)

d’ al a
NINN BEURAPNTARGINTINA

P : eenuulilaula

2. {3aR (Tasty)

L
-
.. 'Il

NN BOUAINTARN AT

P : eenuuldlaula

[ %

3. HNA9 (Powerful)

DN YOUAINTARIWAS

P : eenuulilaula

4. fianifiu (Cool)

d’ al =3
NN ITURANTARLEIDNIEIL

P : eenuulilaula



5.

76

NauAane (Relaxing)

NN 92uAANTARHDUARE

A - eenuulilaula

AANAAA (Classic)

M9 93uAnNTARARIAAA

P : eenuulilaula

ARTI (Fresh)

B

d‘ ala a
NN Y4UAANTARNTATIA

- HE

P : eenuulilaula

ALFIL (Exciting)

NN 95UAANTAR ALY

1 - eenuulflaula



10.

11.

12.

Lﬂuémﬁ\i (Feminine)

it 96uanvgaF g

P : eenuulilaula

13131 (Rich)

NN 97uAANTARYgNS

P : eenuulilaula

Wusssngna (Natural)

il 9suanagadiusssuTf

P : eenuulilaula

AYN41U1U (Fun)

NN IQUAANTARAYNALIY

P : eenuulilaula
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a1sumAANUUaITayaN 2
(“Pantone Guide to Communicating with Color Imel Leatrice Eiseman 1 A.A. 2000 11
66-119)

adlisdepunnanuanmilaanAwalfatesngs w1 l4adudnyansniunu
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a V.

nspana fuanduinlddidudnegelagie WWaludyaneaiuannay sasns lunisdess
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Dlautensuniddu 27 naw Al

1. &3U41 (Serene)

A 11
BER s
B COHEE =

NINT 1004AANTARANLGY

#1 : Pantone Guide to Communicating with Color



d’ a ac d’
NINN 10TUAPNTARIDTNG

P : Pantone Guide to Communicating with Color

nannaau (Mellow)

NINT 1024AA9TARNANNABN

#1 : Pantone Guide to Communicating with Color
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[eiu (Muted)

/ / '
nmi 103udengedtey {
- J/ \
/ ) / f I AT
#a7 : Pantone Guide to Communicating with Color
7/ )
P Wy A
/ A - X
7 N ‘

Nl 104uaasgadningnela

%1 : Pantone Guide to Communicating with Color
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6.

AFnYnyI0 (Spiritual)

)
.

%1 : Pantone Guide to Communicating with Color

Nl 105uanaTARARTYLY 10

T3NUAN (Romantic)

¥

NINT 1064AANTAR LSUuUAN

#1 : Pantone Guide to Communicating with Color
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8. NITHUANNGAN (Sensual)

-

Nl 107uaneTaRngsEuANNGaN

%1 : Pantone Guide to Communicating with Color

9. wdauga (Powerful)

sEEEE
EEE=N
m [NE
OCH =

NN 1084AMTAR LTI

#1 : Pantone Guide to Communicating with Color
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10. @41 (Elegant)

Nl 109uAnaTARAG

%1 : Pantone Guide to Communicating with Color

11. NUNU (Robust)

|

NINT 1104AATARNIUN Y

#1 : Pantone Guide to Communicating with Color
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12. azldtnaal (Delicate)

N

d’ =l a g
DINN TTTUAPNTARALIBEABDY

%1 : Pantone Guide to Communicating with Color

13. 284 (Playful)

ExN el

| i
. . . $
- -

NN 1124A09TARTLA

#1 : Pantone Guide to Communicating with Color

84



14. nazafngziddn (Energetic)

EERDEDC
mOC EO
mRENRD0
BelEN

il 113uanega@nssiingzilsn

#a1 : Pantone Guide to Communicating with Color

v
o

15. AQLAN (Traditional)

E

NINT 1144AMNTARAUAN

#u1 : Pantone Guide to Communicating with Color
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16. AAMA4AN (Classic)

S[ua] u]w
LIEEE

NN 115ua8gARARIAAN

%1 : Pantone Guide to Communicating with Color

17.3U34 (Festive)

O

LISt

NN 116UAANTATTUIE

%1 : Pantone Guide to Communicating with Color
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18. wiatl (Fanciful)

M7 117udangad e / A Yot 11

AN AL A
h Color

' [ Ty~
#n : Pantone Guide to om77unicaﬁn
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/ '{, f .‘j.. ;.'L,“' ,’A\’(
[ NAR

Nl 118uaaNgaR Ll

%1 : Pantone Guide to Communicating with Color
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20. aUgU (Warm)

Y < | Y
< , J A 3 \ ‘
7147 : Pantone Guide to Communicatin lor
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21. ¥91uURN (Luscious & SwééﬁjiT;m_._,/;f—‘i«

A \ A —

NN 1204a89AFW A

%1 : Pantone Guide to Communicating with Color



22. |in5a1andny (Spicy & Tangy)

A 121udengaddafeudnan

#a1 : Pantone Guide to Communicating with Color

23. giA 1 (Unique 1)

A 122udevgadgia 1

#1 : Pantone Guide to Communicating with Color
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24. giiA 2 (Unique 2)

M7 123 uanegadgia 2

#u7 : Pantone Guide to Communicating with Color

25. qﬁﬂ 3 (Unique 3)

[ —— - - — - _— -— -

#7 : Pantone Guide to Communicating with Color

A 124udevgaigia 3
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26. ¢jiiA 4 (Unique 4)

—— ——
- -
— —— — ————

A 125uaa9aRg A 4

%1 : Pantone Guide to Communicating with Color

27. 53305 (Naturals)

NN 1264AANTAREIINTA

#1 : Pantone Guide to Communicating with Color
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msmﬁﬁmmmdﬁagaﬁ 3
(“Tasteful Color Combinations” A&l Naomi Kunotl A.A. 2009%%in 6-151)
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widelsznaullficaumsing MReaiuAMNEANAINIL 14 LN AT

1. deupanauaziinauga(Relaxed & Happy)

d’ a =
NINN 1270APNTARNDUAAEIMASHAIINGY

#uA : Tasteful Color Combinations

2. nszdunszieauaznzlTnsziLli (Active & Energetic)

Nl 128uanega@nszdunssiauasnszLingzils

1 : Tasteful Color Combinations

3. 1ineusazwlanilasn (Wild & Exotic)

nndl 120uanegadtideuuasulantasy

A : Tasteful Color Combinations



=X o

anal(Mysterious)

Nl 130uanegaRANAL

#uA : Tasteful Color Combinations

WauaRARUAz1AY (Nostalgic & Melancholy)

EEENE B
HEE B

Nl 131uanegadviaunanuasiny

#u1 : Tasteful Color Combinations

aduaziilumuiies (Elegant & Sophisticated)

Nt 132uanegadaduaziiluauiies

1 : Tasteful Color Combinations

%

W@anauargedna (Reliable & Noble)

NN 133uanegaRiTeliouasgeAna

A : Tasteful Color Combinations
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8. daulauuaraugu(Gentle & Warm)

Nl 134uanvgadenultuuaseugy

7w : Tasteful Color Combinations

9. 2487 (Intelligent)

NNl 1354An9TARRAA

w1 : Tasteful Color Combinations

10. ¥ugaN3UazgININ(Young & Healthy)

NN 136UANNTARVLUNAIIUASFTNIN

#nA : Tasteful Color Combinations

11. §7199¢) Lazugna (Rich & Deluxe)

NINT 137uAANTARTITIE UASYFUT

A : Tasteful Color Combinations
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12, Wluwuuaulssinainayauag (Traditional & Stable)

it 138uanegadituunnuaulssndluasaiua

#uA : Tasteful Color Combinations

13. MdadeazauAmn (Modern & Futuristic)

BN EEEN
EETE

NN 139uAnNTARVILANEILAZBUIAR

#u : Tasteful Color Combinations

14, 1 Hunyuelazassusnm (Humanistic & Natural)

NN 140uanaTad sy LA s7INT I

#uA : Tasteful Color Combinations

[ -4

ﬁ1‘ﬁﬁtw€uﬂ(Design Trends)
faduladniaanissunssunfaadasiuuualiinnisaanuuuainunasioyan
oA A P e
UNTaNA 2 Wnas Aail
1. “l1zmausilan” laa TCDC T w.A. 2554
2. “Consumption & Packaging & Design Trends 2004” Tt

ZentralelntelligenzAgenturTJ A.A. 2004
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AldnsufaINuussiayai
(lanzmsusian” Iae TCDC Tl w.A. 2554 : aaula)
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3. B9TNTA
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Aladmsusainuuasdayai 2
(“Consumption & Packaging & Design Trends 2004” gl ZentralelntelligenzAgentur"TJ

A.A. 2004 : aaulAL)
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1. wAlUlAELRULLUETINGIRA(Growing Structures)
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antimengenlidaunenuaaniuunig lULa s U AN LLLHA AN DU

Al 146imaluladideuuUUsssNTI5 (Growing Structures)

P ZentralelntelligenzAgentur
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2. 5Uvs9@4s5e (Blob Houses)

n19ld “g1na984se (Blobs)” WazgiUnas “eaaanie (Space Age) Liusiu

NNl 147g1nsaBase (Blob Houses)

P ZentralelntelligenzAgentur

3. ﬁi‘ﬁﬁuum’a‘ﬁﬁm‘ﬁ(Clinical Design)
nslgLsresnaainEginunaingUnsniniendanssuinviuasia idunaninEives
19101 AeAINANd (Prada  Cosmetics)giudauginsnin1andanssy 1aaanun Agape

Shower Gel U339 lugs “H1INAg”

AN 1483 lluuLiags a9 (Clinical Design)

P ZentralelntelligenzAgentur
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4. ﬂﬁ'qmmmq (iPod White)

1
aa

A3 NdIreswelidla ( Apple) MAd519assANITRanLULRN LAFUANTRaN
agrsunsuare i lunargananisnannaiusznddnauardtandasiiluniseanuuig

Miuadengn

AT 149AG9A2I5Y9 (iPod White)

P ZentralelntelligenzAgentur

5. AaUzanouuluLiaInads (Urban Street Art)
ApagniEand naWiR (Graffiti) Helfailsdluntsaiassdnasnunananiluan

nsassdinaessndlaat] (Hip Hop) taqiiulinatasniugsndanidmisdaily uazgn

A =
ALNTONTIURBNLLLLU

AT 150781 SFununluilesacs (Urban Street Art)

P ZentralelntelligenzAgentur
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6. N1gaanwuUuU(Brand Hacking)

nsfulanguuuaesimusssnsesdinninisaanuuunliaanuilumnuaefauun

TedluAudnaesiaies Wunislidnydnsaiindjiinigedesduniuiemluniseenuuy

A 151n17a8niiil(Brand Hacking)

P ZentralelntelligenzAgentur

7. n53 ldLAa(Recycling)

a a u’/l dl o ° A
NMTRRANLLULILLLA ?16ﬁ Aa N9 luEa98994 A LA zma‘uﬂﬂh

AT 152 ATFlTAA(Recycling)

P ZentralelntelligenzAgentur
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8. N5 119aR L1i(New Materials)

o A

nslddanlusg Auanimuanienin visedan nlflugrarunssuaundivldiuen

Q

GAANMNITHIT

il 153m17 19380 1visi(New Materials)

hun ZentralelntelligenzAgentur

9. NMTNALNIUBIRIARIANTTUNNE(Return of Ornament)

nanauliihAdadzluadeunleavise tslata ndszgnsldluaueaniuy

A 154ﬂ’l?n@”LIJJ’HI@J@'J@@’)EIW??MW;WH’)(Return of Ornament)

P ZentralelntelligenzAgentur
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10. WELANLNINUWALLAULENEIU(Pomp and Glamour)
N9RANLULNANINGT HIAY NAUNIANATINAIAIN “YARU" LAY “NBI” NAUNI

oA a
1938980

AT 155ABLBALAINUAZIAUVLE e (Pomp and Glamour)

P ZentralelntelligenzAgentur

11. NM9NUNSZA:(Origami Look)

N3l gUuLLeedn1 s LINs s A Eu 1

AN 156n199WLIN32AY1(Origami Look)

P ZentralelntelligenzAgentur
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12. wauyNANTA(Hard Edge)

sUnuLgfindgnaeaasasiiufivsyiin US Stealth Bomber 1Ha319ussiiunnalalii

a
1 1
a

RANNTEANUULTATIWANINYILE TRUNNNANTALARAITANNUTINGS AINUTIUNSS

Nl 15798uNANTA(Hard Edge)

P ZentralelntelligenzAgentur

13. t3a9uda(llluminated Surface)
ANNHANNTDUR9E19N9sAtAN g N oLl At un A W TN T unaeld way

ANz N9 lun i asuasn lnaAululllaNnasAuTA wwarn1 AN a g0

JanszinnidAnaningeuaziinntszgnsldluniseaniuunanauaug N13eanNwULNYIN

Tigilunissasuas

AT 158(389uad(llluminated Surface)

P ZentralelntelligenzAgentur
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14. waamtW(LED technology)

lalanulasuasarnnsandn i lusagnau uazaunsnasaunguynalnasudily

v a

A7 3laRA lduian s auss ueenuuUn lEfUaninateans wea @ a (LED)

AT 159va8a IW(LED technology)

P ZentralelntelligenzAgentur
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29131 (Hero)
vinilsan] (Sage)
EﬁLﬁH (Magician)
1Nsyu (Warrior)
QeNANAY (Trickster)
Euad91 (Seeker)
fanavan (Helper)

119m1 (Mother)

© © N o o~ w0 DN

N3N (Lover)

—
(@)

) ﬁi’éﬁmm (Innocent)

_1iNauaiin (Companion)

-
N -

. 771 (King)

o

1A (Loner)

—
w

v
-

. 1AL&UY (Enchantress)

-
o

. 21un (Rebel)
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3. WUIANARLASNA B FBINATANTUNAUBNUTH N

v

a o v A o a v v A
m%ﬂ,mLa@ﬂgﬂLLuumaémmuamﬂmmmwma‘mumuimwmﬂ FINUUIAD

a

“PANNI3IEn” Tngl 9/, #7183 298NUNN(2546)T9N s UULNAZIREA WATUANNUANEITS

o o A a

4
a a < 1 dl o v o 84 IS % 1
9 EINWJ'W?JLM‘LL’J’]Lﬂﬂuqiﬂ@?’]\?LLUU@@UQWN@ZVIWIV@W@UN aaniansnlfegng

e3¢

dgj = o d”
ARLARNNINAY IAedgLuuLFaTl
WARANITUNAURINUIHNEUN (Presentation Techniques)

a v

1. duAnilunszian (Product as a Hero)

1Eelinaue (Presenter)

a
v 1

\AI9UTNT99T3R (Slice of Life)

dy Y @ s a ¥ o dl o a a . .
N33 UL e TeriaagAnAn luan s dmiauiuase (Dramatization)
nawld-nasld (Before and After)
1aveileyw (Series of Problem)
naTe UL TTUdN998981AT (Comparative Advertising)

N194186 (Demonstration)

© © N o g M w0 N

43R5 (Documentary)

. MITNLAURRLLLNWANT (Fantasy)

-
- O

. Mathlauamsdyansnd (Symbolic)

—
N

- AannsTasanuuugiangllue (Analogy)

. NNITLAUBLLLEBIT196 1 (Production Number)

-
A~ W

. Mathiauanluvgalanisalniiaass (Off Beat or Surrealistic)

4. WUIANMNAALAZNG ) L5D9D9AUTENAUURILFIAAUN
fAdeaengtuuuniseanuuuLsaAaluunssqsinei “Packaging  Design” tngl Bill
Stewart (2007)1eaLflunsaulunisidannasAlsenaunasussqA el Hasaniianiuas
. | 1 d” v =l & a | o v 1 o
wivdaaniliuanuassuazapresasAlsznausafailunussqingilfetednian uay
9 = °o o | Y = ! P S g
lARnnsyateAndAtyresn ntsznauuaznndeliazidaandinguiianau 198
a o del
IUALLRLAAIN
1. ?l(CoIour)
2. giuuuuazauiareesiaenss (Typography)

3. Anane (Photography)
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4. awdsznau (lllustration)
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5. WUIANMNARKASNOHTITRINITARaIAlsznaLluMWaE
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ANNIE(2539)Hasannng e ElAudgununisdnesdlssnatlunndnelfazidanngn

v
= [

Hgtuunuansineiu 23wy Aas

1. anaenszeasInAa (Selective Focus)
n17ALIANTIWIA (Control of Size)
n@1udU(The Rule of Third)
annauuLLng (Formal Balance)
anpauuLlding (Informal Balance)
489714 (Space)
NUNNTZALANYAN (Eye Level Shot)

Hug4 (High Angle Shot)

]
[

Hum" (Low Angle Shot)

© © N oo g &M w0 N

[ %

modauntiviudngdnliifluansu (Overlap)

—_
©

. nssznaunnliinannuiin (Foreground)

-
N =

. NFAUNIN (Framing)

EURANWUIUeY (Horizontal Line)

—
w

v
UM W9Ra (Vertical Line)

—_
~

@udnudn (Zigzag Line)

—
(@)

. 1&ulAq (Curve Line)

—_
~N O

@umuLWInLes (Diagonal Line)
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19.
20.
21
22.
23.

n13UsnauNINLLLE G 81 (Repetition)
ANAdI19 (High Key)

ANANA (Low Key)

. InuBnannawii (Color Harmony)

AnInuLAL9 (Monochrome)

nWAsAr (Complementary Color)

6. LUIANAALASN R LFRINNWLsENaL

B

>34

Samara (
o

o

Piugsle W9ia

nRFsumsunulfetiedinlainenge dedstunnaesnandsenay A

1.
2
3
4
5.
6
7
8
9

10.
11.
12.
13.
14.
15.
16.
17.
18.

o o

i m?n@ﬂgﬂuumm “Graphic Designer's Essential Reference” el Timothy
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2010 Hesa e Rldutagluuuresnndsznaulietiaziden Haaix

o

o

ALUAR LWLUSTINTA (Graphite : Naturalistic)

ALUAD LULLEY (Graphite : Gestural Rendering)
ann UM (Graphic Pen : Pointillist Rendering)
ﬂﬁﬂﬂﬂ@ﬂ?}lu (Ballpoint Pen : Crosshatch)
WNONULAZTEBANAN (Charcoal and White Chalk)
pRnuuUdlen (Ink : Direct and Wash)

URNULILWIA (Ink : Drybrush)

AR RANIARUME N UL (Etching with Aquatint)
NNANALNZATE(Engraving)

ANANA L (Color Woodcut)

AN9ELNE UL BN AT UD A (Impressionist Painting)
n13eiag lnALes (Idealized Vector Drawing)

AFUUa99:T7R (Colored Pencils : Naturalistic)

1n3fu nan@nasa (Oil Pastel : Naturalistic)

V8

©

v
A

141 1B RAUNNL (Watercolor or Gouache)

V8

[

UaN (Airbrushed Photorealism)

=2

n139unauesdtyanenl (Icon Clustering)

NURLAZN171aA (Texture and Gradation Fill)

wmAtALaza lndreInInLsenaunasauAgNngn wazealds

¥
U

o

9

atNgN N sEnaL



19.
20.
21.
22.
23.
24.
25.
26.
27.
28.
29.
30.
31.
32.
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NNTANLFNAIEIAIAATE (Decorative Cuteness)
nwdeRnuazn1IsinnIZA (Collage : Ripped and Cut Paper)
AIAANENYEN (Interpretive Doodling)
namaddyansnialndand (Vector Symbol Kitsch)
STUNERULLTLAY (Playful Painted-Pattern Cutouts)
srunsduLuAamaa (Luminous Digital Painting)

WL DA% (Aggressive Contour and Line)
NINNLazaInane (Silhouette and Pattern)
HunneileuLLmALNLAZa9R (Linear Hand-Drawn Cubism with Paint)
nsasAuuLginseuenuuds (Color-Field Brutalism)

Aatzalnailad (Pop Art)

qpWnLEa (Dot or Pixel Matrix)

AWNAWBFILATLITIEINIFLLLNNGAY (Vector Cartoon Environment)

niednuuvtiaugm (Retro Mixed-Media Collage)

7. WUIANNAALAENG BT LTRIE

>34

ry
Lu’ﬂ\?@ﬂﬂ

B

v o

el m@@mﬂLL‘LI‘LIﬂJm “Tasteful Color Combinations” @&l Naomi Kuno(2009)

siluuvaesdnlunnwazlutiesawinlyd mmunzandiufunisinldasig

v

o o QJdI A 1% dl [ a o
LLUU@@UﬂWN@WM?UHWi HAURFTIUNWNATUNTITRAN UL LW@Lﬂuﬂ?@UIMﬂW?Q“QHV’]gﬂLLUU

—

© © N o o &~ w N

10.

a9

4
e o A

UBANBITHIU

@ Aail

HouAANELAZNAINg(Relaxed & Happy)
nevdLNszIauAznIz N ITL (Active & Energetic)
ifieuuazwlanilass (Wild & Exotic)
anavu(Mysterious)

mu@ﬁmmwmﬁ (Nostalgic & Melancholy)
aduaviilumuiies (Elegant & Sophisticated)
m%ﬂﬁmm:zgqﬁﬂé (Reliable & Noble)
aaultulazasgl(Gentle & Warm)

2a1A (Intelligent)

NUNAUATEUNN(Young & Healthy)
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11. §1998 WATMINI1 (Rich & Deluxe)
12, Wikl ssiwainazsiuad (Traditional & Stable)
13. NUdNLaza1IAR (Modern & Futuristic)

14 \Tuuywduarassuns (Humanistic & Natural)

8. WUWIAINAAWAZNIY ) LTRIA bEIUNTUA (Design Trends)

v o

L mﬁﬂﬂgﬂl,l,‘]_l‘]_lmm “Consumption & Packaging & Design Trends 2004 Ingl

e22¢

ZentraleIntelligenzAgentur(2004)1a4annilguuuaenlaiinsusnaziaan nainnans
c dld I ar dl dl [ a o
wazasauAgua lnaniseanuuundesluilaqiiuuinige Wailunsaulunisssuigluuy
a9 THNNNseanIUL AT
1. wAlulafAsULLLSINTIR(Growing Structures)

. 31n39@452 (Blob Houses)
. AlrdluutATsA(Clinical Design)
. ARIAIINTNT (iPod White)
. Aadinnuuluiesniads (Urban Street Art)
. N1TaanwUU(Brand Hacking)

! a .
. mﬁ?ﬂsﬁm@(Recyolmg)

. 9 lEdan Il (New Materials)

© o0 ~N oo o0 b~ o w N

) m@mﬁ“um‘nmmmmawaaquﬂm(Retum of Ornament)

. AennInuwaziausii§ineni(Pomp and Glamour)

AN
- O

. NNIWLNTEANIH(Origami Look)

—
N

. 18U NANTA(Hard Edge)

. (3e9ua4(llluminated Surface)

-
A~ W

. y1am [ (LED Technology)

3.2.2 sousandayalszinnsatananulasmindiiiamiienuen
a o og//dyﬁzav Y o o A o 1 al a e‘dlddg/ -dl v
Tunsddeniell {adalininisdnaendaetreaulasnnfaininiilieninaades
Auen Tnassusanlawnaingdasd a.a. 2006 09T A.A. 2011 anidlas wind aav e

Aag (Ads of the world) Tasisausan 159981 100 Fasing
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3.2.3 N192ANLULLATAINDINE

Tunsadeadell e ldeanuuunisdsuiu 2 duneu As

09/1 dl dl = 1 4 a % ° o

dupeud 1 iadnsns i fiuuuunsdusigUuuulamunzandiniuaayulng
Tneivanguidusnaauiueisdi 18y

:/I d' dl' =8 1 I's = a o

dupaun  2ieAnudiesfdsznauuasngulluniseanuuuisadaiizluuula
winzaniuduluua AuA A uiuenayulns lnenenguivanaauue iy Bx

3
a

AUAAUN 1
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[ %

AdalFasapraaialunianilu 4 491 Ae N1AFINULLAAUDIN NITAALADN

32y

'
=

WWeamey N1sduNHaRlsynaulLuAeLNTN (Focus Group) WAZNNIARRANNENAIAEN

30

dl o 1 Y v a v o o dl
WanrArnaudInis i suuuunsduAgdunnlamnizandruiuenayulnslneiive
nauduNeRLe LT LEY

fuN 11Tudaure9n1785 90 uL@a U d Huni1sanluansruzaa Ndangtle

dl o v a v v [~3 v dl
NEAUAULLUAIIARAY 15 AuLUL paxANivangdmaainy Tnslusuuasuniy
1sznaumae 3 Ra

dl a al dl o o o A 3
AR 1 BBLNETNEALREANEINUAIDINLALFUADNTIINNA
paudl 2 ilunsnsaniayadiuypnaresgnasuiugauniy
dl [~1 o A U a % %
paud 3 1ugaMaaanAULLUAINRWAY 15 AuwUL
1. 2313 (Hero)
vinilsan] (Sage)
Eﬁmw (Magician)
1Ny (Warrior)
ARNLRLAY (Trickster)
Fuan9u (Seeker)

Taeae (Helper)

O

119m1 (Mother)

© © N o g &~ w N

N3N (Lover)
10. §l5iRenan (Innocent)
11. WBUATN (Companion)

12. 9191 (KinQ)
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o

13. ii’:\lj ulm (Loner)

14. BA41A (Enchantress)

15. 21 (Rebel)

1
A o A

d2uh 2nsAndengimaaanny lun1sdnaangilisasiyduiuaeunuuaaunIy

a
v 1 1 1
o o = v 1%

o dgl ya o v A v A e
AMNTUAURRUN 1 U WA ﬂiﬂL@‘ﬂﬂamﬂfmqﬂaﬂﬂﬂﬂQWN?VI’NﬁW‘L&I“NEM’] Iﬁﬂﬂm@illl[ﬂ‘ll@ﬂ

2

1 v
= o

\Ten N A RALLULIAALDNTINMNA 6 ViU AL

e3¢

1. 3A.A9.497198 DUUATIA
AL 789AARIIAN9E FEAL 9
AMTHWMAANART RWNRINTDINMNINENAE
=
NMsANEggR s eynien

svaunnsnd 121

2. WA.AT.N.A.20)7197 A7L5E0R
AWMU JTa8IANaRI1AN9E 5261 8
AMTIAAIERT QAN TUNMANENAE
=8
n3ANENgadA U3eyeyaien

tsraunieni 18 1

3. .99 AUANTUUA
AL 81A19eilsrandnandmanis N
ANTHMAFAIART WNAINTINNTINEAE
n1sAnEgean ieyey1n

svaunnsnd 14 1

4. B.UANTER NITANAART
AML 81919E1sTAuANgRITMAANART
ARLLANEINITIANTT NUINLNRYIVIIN UNTIN TN
nsAnegege tanynynn

tszaunignl 11 1


http://cop.car.chula.ac.th/search/ResearcherInfo.aspx?id=851
http://cop.car.chula.ac.th/search/ResearcherInfo.aspx?id=852
http://cop.car.chula.ac.th/search/ResearcherInfo.aspx?id=856
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5. R.NINDY TIRAFIAN
AN 8191981 5TANANGRITMAANART
ARLLANEINITIANTT NUINYNRYIVIANIUNTINLN
nsAngege tanynynn

1lsvaunisnl 51

6. 2.8un3sy W1dua9
AU 81A19€1U32RNN1ATTN A NLULINA R T
Az uAail nunIneaaAaling
nsAnEgean tseyayain

tsraunsnl 3 1

d2uh 3n19dun unilsznaLLUUALUNIN YA NG AZLULLRALAIAINNY

& dl va o ¥ o P v dl 1 =]
walaanuuudeuninaesdidacgygiaalitiuanlianazuiuadsaAiauienelan
nannsduniwailszneuuuugeuniyd enA1naudIn sl fusuuasdudigluuu’le
winnzandmiuenayulns neenguil vnneauuerdu @udsznaudicanisdunimnl

¥ o

wuuflungs waznisluiugesunnluansneAaninlanstlanaaiufuuiunsduAnan
a = o o o =i
NIAINNAAZLULLAAEATIANNNIND IAR1UIUG FULULIAIH
1. 2313 (Hero)
wnisan] (Sage)
B (Magician)
Fuan9un (Seeker)

Taeae (Helper)

32

1171 (Mother)

2
3
4
5.
6
7 Lﬁ'@umﬁm (Companion)
8

7711 (King)
#u 4n13dnaannguted e lunisAniaenngutet1aenaLLLLABLAN

o o :/J dl dy va o 6 vas o A . | A 1
Amiuduneun 1 4 §adulilETan1sdndanuuulami (Quota Sampling) wunisiaenngw

'
A o '

faatinglasinuuanisaanaINent Inadinueiangsendng 24 - 30 1 visanzaniuinngy

o

wuuaLstu B Tnaiingufaetineanuiu 5 Au Al
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1. W.A.4WAT NBIBeU
AN WINIULIFE

81 25 1

2. WA.ANWIA Yoyeyiauln
BT WHNIULIFEN

g 24 1)

3. WA9ITHIUN TALFET
AW WININULFEN

g 24 1

4. wgiszwa yyianus
AN WINIIULIFE

21 30

5. UL 1REIN9ED
AW WINIULIFEN

g 28 1J

=

| o dl o c a a o
unisuiAmauLnaaiuey ﬂﬂ?:ﬁﬂ@ﬂLLﬂZﬁV]f}‘]ﬂgi‘uﬂW?ﬂ@ﬂ wuusaAaidnistuuyle

u

< o

mmmuﬁuﬁmmummauﬁﬁz‘iﬁﬁummgﬂwﬂmLﬁ@ﬂ@:m’ﬂmmmmummﬁu WA {ade
THuandngszasinnsiaatlu 2 Sagilsvass Aa
Taniszasan 1
Hunnsvngdununisiiauennudnaiisassdluanulason fssnzansusiuy
parAuEndmTuenayulngng TaefdeelFasaateciielunaisediu 3 dou liud nng
g5 9ULLABLNNN N19aLsaN et ulas NG R m@ﬁmﬁ@m’ﬁmmm e
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axulnglng
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uanesalaan IngniuANiuaInEimeagnny luluugeunindsenausiae 3 Aoy
dl a al dl o o o A 09//
poud 1 afunaaaziaaneiuanayulnglng AnuuazAvRanYIUNA
paudl 2 ilunansanieyadiuyAnatedgRanulLaaunIy
dl | o dl o v a v o =)
AauN 3 LHUAIDINAEIAUAUKLLATIAUAT LaTIULUUNITUILAUBAIINAR
v o A % a v o % dl v dl
A519a99A LUl Tnegafiaenfiuuuuns Audiauam 5 fuluunlfiaazuLuLeae

AN laanuLLge U NTIRINgN AN ludunaun 1

1 % '
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dquf 2 s lAninisdniaensieteulnsonAainAndilenineadesiven
Tnasqusnlamnnaindast a.a. 2006 29Tl A.f. 2011 andlas udnd aeu ez Bas
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(Ads of the world) Tns1991391 18%9%1 100 Fiaasina

dun 3neAndengimanainy Tunisdnaengdsimydmiuaeuuuugaauniy

t2 1 '
N ya o

Auiudngiszasdn 1 U AR lAReng@aaannianuinisinulnwmun visefiunig

u u o
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aanuULRIANA uazindudall dmFusssiauuuasunin TnanmuaniRvesE@enannyy s

AALULLARUDINTAANA 5 Y11 A9

1. a9, Anane Ing i
AL B1AnstilszanangnstiinAdans
ARLLANEINITIANIT NUANLNRYTITANTUNTIN TN
=8
NIANENGI4R U3eyeyen

sraunianl 51

2. 2.0 auneg

a

AL 91a19eT19v AN AT ARN LA
ADUSTLNAANARNT NUNINLNRLTIAR
n1sAnEgean tseyay1n

lszaunisnd 17 1

3. 8.8unsay Wuan
AWML 8191961192 AN N AT BN LLLINA A 091

Atz muAall NuNananaaAatng


http://cop.car.chula.ac.th/search/ResearcherInfo.aspx?id=851
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n1sAnEgegn seyny v

1lsvaunisnd 31

4. uneitlanus Tadn
AU Creative consultant
Double P Marketing Communication Co., Ltd.
n3ANEGg styny es
szauniand 15 1

'
o a

5. WIENQU ATEYRN
AWMU faeiLlseauLsEm
Design & Construction 2 Plus Co., Ltd.
=2 a
NNIANENGedn UStyeysis

1lszaunisnl 101

Tngilszasan 2

duntsunglunuresasAdsznetisaAailuuussq A nsi niuunzaniuuuLLAe

|
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23131 (Hero)

wnisan] (Sage)
fALAE (Magician)
LA (Seeker)

=

dqeLuaa (Helper)

o w0

e300 3PP e

o

dl 1 al o dl dl v o a 6 o rf//

FauFAargANADINANeTeei U uuyesAlsenatsaAall uuussaineivianun 4
o v 1
AN TELA

el

1. A19:0IA

2. nisanedAlsznaulunIngne

3. awnisznay

4. Almimnaus

. = o A o o o A o o o
HAAIUN Zﬂq?ﬂﬂL@@ﬂ@jLﬁﬂQ‘ﬁqﬁy Iuﬂq?ﬂ@L@@ﬂaLﬁﬂqmqﬁy@qV?Um@ULLUU@@UQ'\N
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Amiudnniezasdn 2 % s lARen@aaTgynianugniesiuniseanuuungIin Alal
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TnapuantiRaesg@anaiey liaauiutaaunINyisuln 6 inu Al
1. W4 nigean wnfel
AN BN FE WAL
NMINERENTANN
nsAnEgege anynynn

1szaunnenl 10 T

2. WA UWAR TnNanIyau
ALY Senior Graphic Designer
Urban Graphics Co., Ltd.
n1sAnEgean Pieyay1n

szaunisnd 111

3. W.d. WITYART WaUNIZIAT
ALY Senior Graphic Designer

11319 9dpanGuLnas annm
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n1sAnEgegn seyny v

1lsvaunisnl 17 1

4. 9.9 AN8AN gnanavIng
AL @an1Uin (enuuunie )
naNgNalea1mMmITLN
nsAnEgege tanynynn

1lsraunnenl 10 T

o e

5. w1el 5eAail TaeLaInynIne
LU Production Manager

GSBI Co., Ltd.
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=
NMIANENGIdn UStyeysis

lszaunnsnd 14 1

a a o

6. UE4D TNUNA

a

LU Senior Packaging Designer

GSBI Co., Ltd.
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vinilsan] (Sage)
BALAe (Magician)
hAMNUN (Seeker)
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dq8ian (Helper)
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15. Inu@nannausis (Color Harmony) 3.5
16. A TUR A9 (Monochrome) 3
17. ANAFA (Complementary Color) 3
mwilsznau Aniede
AZLUY (5)
1. AUAR LULBTINTGNRA (Graphite : Naturalistic) 3.33
2. anna U9/ (Graphic Pen : Pointillist Rendering) 2.66
3. wiinuuuiElan (Ink : Direct and Wash) 2.83
4. NWANARNZAN(Engraving) 2.83
5. ANANAL (Color Woodcut) 2.83
6. MasLne AL NI aTUTAs (Impressionist Painting) 3
7. n19alaglfinamas (Idealized Vector Drawing) 2.83
8. AluuusssnTF (Colored Pencils : Naturalistic) 3.33
9. Fristu wasAeeda (Oil Pastel : Naturalistic) 3
10. 315’1 Mdﬂaﬁy’]ﬁu (Watercolor or Gouache) 2.83
1. Wiiax (Airbrushed Photorealism) 35
i ALaRE
aTNUA
AZLUY (5)
1. HaunAnaLarAI g (Relaxed & Happy) 2.83
2. tdeuuazulantany (Wild & Exotic) 3.33
3. Anau(Mysterious) 3
4. wnaRALazmAY (Nostalgic & Melancholy) 3.6
5. adruaziflumuiias (Elegant & Sophisticated) 3.83
6. 22814 (Intelligent) 2.83
7. yuaNaazauAn (Modern & Futuristic) 2.83
8. unyetiuarassud (Humanistic & Natural) 35
ALaRe

il o 4
Aldinsun

AZLUY (5)
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1 gﬂwm%m: (Blob Houses) 3.33
2 mi'”qmwwm (iPod White) 2.83
3 AadAunuuluiiasmans (Urban Street Art) 3.66
4 N17aanLuL(Brand Hacking) 4.33
5 n3lidan md(New Materials) 4.16
6 WoEniTnuaziauiiiineai(Pomp and Glamour) 2.83
7 U NANTA(Hard Edge) 3.33
8 ﬁ‘ﬂ\‘il,l,m(llluminated Surface) 4.16
9 naenW(LED Technology) 3.83
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N3 MR uazA N IUANEIBNUTIA NN AN A MTUAURLILAT AUAN §R L

ALaAE
nmsanasAlsznavluninans
AZLUY (5)
1. naidenszazinia (Selective Focus) 3.83
2. N17AYLANIUIA (Control of Size 3.83
3. nNA1NEU(The Rule of Third) 3.83
4, annaLLLLNG (Formal Balance) 3.16
5. aunauu G (Informal Balance) 3.33
6. 489974 (Space) 4
7. YUANIZALATEAN (Eye Level Shot) 35
8. 4544 (High Angle Shot) 2.66
9. 38" (Low Angle Shot) 3.16
10. Ingdauniinviudngdnlliiluaau (Overlap) 3.33
1. Anstsznaunwliiiainudin (Foreground) 3.33
12. N9IAUNIN (Framing) 3
13. VUM LUIURL (Horizontal Line) 2.83
14. AT (Vertical Line) 35
15. Wudnudn (Zigzag Line) 3.16
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16. 1#ulés (Curve Line) 3.83
17. WumuLuInues (Diagonal Line) 3.33
18. AnAd91e (High Key) 433
19. ANETR (Low Key) 3.66
20. Tnu@nannauii (Color Harmony) 3.33
21, ANARAL (Complementary Color) 3.83
ALaRe
mwilsznau
AZLUY (5)
1. ALAD WLLSITNTR (Graphite : Naturalistic) 2.83
2. mﬁ:mﬂﬁmu@mwmﬁbuﬁ@ﬁ(lmpressionist Painting) 2.83
3. n19alaglfinamas (Idealized Vector Drawing) 3.33
4, af}w Mdﬂa'li’]ﬁu (Watercolor or Gouache) 2.66
5. 9iUaN (Airbrushed Photorealism) 3.66
6. fufauaznslad (Texture and Gradation Fill) 3
7. Wusnauuufinesne (Aggressive Contour and Line) 2.66
7 ALaAE
DTHUA
AZHUY (5)
1. Ei’auﬂmell,l,@‘;:ﬁmmqm(Relaxed & Happy) 3.16
2. nerduNIziauaznsz Anszitl (Active & Energetic) 3.16
3. Anau(Mysterious) 3.66
4. winaAALazmAY (Nostalgic & Melancholy) 3.33
5. adruaziflumuiias (Elegant & Sophisticated) 3.5
6. aaultularaugi(Gentle & Warm) 3
7. yiuataazauAn (Modern & Futuristic) 2.66
8. Winyetiuarassusd (Humanistic & Natural) 3.16
ALaRe
Alminsun
AZLUY (5)
1, waluladideuuuuassnTif(Growing Structures) 2.66
2. 3UM39843¢ (Blob Houses) 3.33
3. Aluuuiagsiaus(Clinical Design) 3.33
4. m{immmq (iPod White) 4.3
5. n19lddan (New Materials) 3.33
6. miﬂﬁumsﬂmmmm?;l‘Wﬁ‘iqur]H’](Return of Ornament) 3.16
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7. AR@nmsNuLaTI@UEing1(Pomp and Glamour) 3.66
8. iFasuds(llluminated Surface) 4.16
9. aanW(LED Technology) 3.83
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TUTH
dmnasstlsznavlunindis i
AZHUY (5)

1, nsaenszeinda (Selective Focus) 35

2. N17AYLANIUIA (Control of Size 4

3. ﬂ{]’&’m@"m(The Rule of Third) 3.33

4, aunauuu UG (Informal Balance) 4

5. 499974 (Space) 3.16

6. YUANTEALATEAT (Eye Level Shot) 2.83

7. Hwﬁlﬁ (Low Angle Shot) 416

8. EupnunLa (Vertical Line) 35

9. WWudnudn (Zigzag Line) 3.66

10. | ¥&ulAs (Curve Line) 3.66

11. WUANLUINUE (Diagonal Line) 3.16

12. | nndadna (High Key) 2.66

13. | nn@ia (Low Key) 3.16

14, | An@dAr (Complementary Color) 4.3

awilsenay Aniede
AZLUU (5)

1. AUAD WULEITHTNR (Graphite : Naturalistic) 2.8

2. n13alaalfnmAmas (Idealized Vector Drawing) 4.16

3. Wiuau (Airbrushed Photorealism) 4

4. n1e9aungNaeedryanenl (Icon Clustering) 2.66

5. nawaidysnenialndAnd (Vector Symbol Kitsch) 35
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sxune@uuudLay (Playful Painted-Pattern Cutouts)

6. 2.83
7. szuneAuLLAanea (Luminous Digital Painting) 2.83
8. Wuseuuufinggn (Aggressive Contour and Line) 3.83
9. NINNAZAIRAE (Silhouette and Pattern) 2.66
10. m’imal,m_lugﬂm\mmmﬁd (Color-Field Brutalism) 2.83
11. | Aadzalnailayl (Pop Art) 3

12, | unamefuazussaINIAKLILINA TR (Vector Cartoon Environment) 3.33

o ALaRe
ANTNMA
AZLUY (5)
1, Haunansuazlaaug(Relaxed & Happy) 2.66
2. nsxdunsziRaAznszLInszIL (Active & Energetic) 4.16
3. thifeuuazulantlaes (Wild & Exotic) 2.66
4. mﬁ@ﬁmmqqﬁné (Reliable & Noble) 3.16
5. 2810 (Intelligent) 3.16
6. NUNAUAZGININ(Young & Healthy) 3.83
7. $7398) WATIIN1 (Rich & Deluxe) 3.16
8. AN LazaunAm (Modern & Futuristic) 3
Flaiinaud Aiafin
AZLUY (5)

1 31M39843¢ (Blob Houses) 3.33
2 | Ademramana (iPod White) 2.83
3 AatAununluiiieanana (Urban Street Art) 3.66
4 n19aankUL(Brand Hacking) 4.33
5 n3lidan s (New Materials) 4.16
6 ABdnmnuaziauiifingq(Pomp and Glamour) 2.83
7 1eUNNANTA(Hard Edge) 3.33
8 ﬁ*mLLm(llluminated Surface) 416
9 yaan W (LED Technology) 3.83
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OMERE oY
AR
anasatsznavluniwdne
AZLUY (5)
1. nsdenszazlnia (Selective Focus) 35
2. N1#AYLANILUIA (Control of Size 416
3. nyaugIu(The Rule of Third) 4
4. z\imlmlﬂ_l‘j_lﬂﬂﬁ (Formal Balance) 3.5
5. annauuu G (Informal Balance) 2.83
6. 489974 (Space) 3.33
7. YNANITALAEAT (Eye Level Shot) 3.66
8. 443 (High Angle Shot) 2.66
9. H:Jf;ll’] (Low Angle Shot) 3
10. Imgdauniiniudngdnliiiluandy (Overlap) 2.66
1. nstszneuntwliiiarnudin (Foreground) 3.33
12 Wipauuasa (Vertical Line) 3.83
13. WWudnuin (Zigzag Line) 3.16
14. GINER (Curve Line) 3.5
15. EumuuaueN (Diagonal Line) 2.66
16. AWAAIN9 (High Key) 45
17. Inu@nannaunis (Color Harmony) 2.83
18. AnINuALRgR (Monochrome) 3.83
19. AWRFRATL (Complementary Color) 2.83
ALaRY
mwilsznay
AZWUY (5)
1. AUAD WULEIINTNR (Graphite : Naturalistic) 3.66
2. pHnwuuen (Ink : Direct and Wash) 2.83
3. PRALLLWIN (Ink : Drybrush) 2.66
4. nn3aleglfAines (Idealized Vector Drawing) 3
5. gﬁy’] u%aﬁqﬁu (Watercolor or Gouache) 2.83
6. V,‘: JuaN (Airbrushed Photorealism) 3.33
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o

7. n193NNguIeadayansal (Icon Clustering) 3.33
8. szuneAuLLAanea (Luminous Digital Painting) 2.66
9. NINKLAZAIAAe (Silhouette and Pattern) 2.83
10. Gunnileuunmasuuazasd (Linear Hand-Drawn Cubism with Paint) 3.33
11. mimﬁl,l,uugﬂm\mmmﬁq (Color-Field Brutalism) 2.66
. ALaRY
DNTHUR
AZLUY (5)
1. N'ﬂummalLL@zﬁﬂ'ﬂmﬁ‘ﬂ(Relaxed & Happy) 2.66
2. ﬂizﬁummfmLLﬂzﬂiszﬁ;ﬂizLﬂéw (Active & Energetic) 2.66
3. thidenuazutlaniaes (Wild & Exotic) 3.16
4. AnAu(Mysterious) 2.83
5. WinaARLazuAY (Nostalgic & Melancholy) 2.83
6. uwﬁ'ﬁ@ﬁmm:@ﬂﬁﬂé (Reliable & Noble) 4
7. faultunazevugu(Gentle & Warm) 2.66
8. 2981a (Intelligent) 4
9. NUNAUAZGINN(Young & Healthy) 2.66
10. %I"Wi'm LaE1gne (Rich & Deluxe) 3.66
11. Fhuuouuwuszmdluaziung (Traditional & Stable) 4.16
12. AN LazauAf (Modern & Futuristic) 3.16
ALaRe
AlTinsun
AZLUY (5)
1, walulagideuuuLessatnR(Growing Structures) 3.83
2. 3UN398432 (Blob Houses) 3.33
3. A lmIuusasiuaf(Clinical Design) 4.33
4, ARIANNHANY (iPod White) 4
5. ns7laAa(Recycling) 3.16
6. n3li3an md(New Materials) 4
7. ma‘ﬂﬁumﬂnmmmmﬂWﬁquﬂm(Return of Ornament) 3
8. NIWLNIZANE(Origami Look) 3.16
9. 1euNNANTA(Hard Edge) 3
10. iFasuga(llluminated Surface) 2.83
11. naanl(LED Technology) 3.33
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WA

s o .
anasndsznavlunnansa

' a2
ATLRAE

AZLUY (5)

1. nsidenszaslnia (Selective Focus) 3.83
2. naNg91(The Rule of Third) 45
3. annauuu G (Informal Balance) 3.83
4. 489974 (Space) 4.66
5. YNANITALAEAT (Eye Level Shot) 3.16
6. 4544 (High Angle Shot) 3.66
7. H:Jf;ll’] (Low Angle Shot) 2.83
8. Imgdauniiniudngdnluilluwandu (Overlap) 3.83
9. nstszneuntwliialnudii (Foreground) 4
10. dupNuLaual (Horizontal Line) 3.66
11. dumauwasa (Vertical Line) 3.33
12. WWudnudn (Zigzag Line) 3.5
13. 1#ulks (Curve Line) 3.33
14. VLA LUIN eI (Diagonal Line) 3.66
15. AINAa919 (High Key) 2.83
16. A NG (Low Key) 3.66
17. Inu@nannanuiis (Color Harmony) 35
18. A InuALAga (Monochrome) 3.16
19. A NAFRAW (Complementary Color) 2.83
AR
awilsenau
AZLLUY (5)

1. AUAD LULSTINTNA (Graphite : Naturalistic) 3.33
2. Auaa uuLLdu (Graphite : Gestural Rendering) 3.33
3. 1lnn1qnau (Ballpoint Pen : Crosshatch) 3

4. WNENUBAZERAND13 (Charcoal and White Chalk) 2.66
5. winuuuilan (Ink : Direct and Wash) 2.83
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6. pRNWLILLIAS (Ink : Drybrush) 2.66

7. NINANARNZAN(Engraving) 2.83

8. miizmﬂ?ﬁ'l,mu%mwm%uﬁmﬁ(Impressionist Painting) 2.83

9. Aluuuassnanf (Colored Pencils : Naturalistic) 2.83

10. ﬁﬁﬁﬂu naNATadA (Oil Pastel : Naturalistic) 3.33

11. a‘ﬁy’] Md‘ﬂﬁﬁyﬁu (Watercolor or Gouache) 3

12. yjfiuas (Airbrushed Photorealism) 3

13. n1339ungNe3dyanenl (Icon Clustering) 2.83

14. szUNeALUUAIRea (Luminous Digital Painting) 2.83

15. Wusnauuufinesne (Aggressive Contour and Line) 3.16

16. NINKLAZAIAAe (Silhouette and Pattern) 2.83

17. ndeFnuundiaugn (Retro Mixed-Media Collage) 3
ALaRE

ANTNUA

AZLLUY (5)

1. Heunasuaziinugu(Relaxed & Happy) 2.83

2. nerdunIiatuaznIviinszilin (Active & Energetic) 3

3. thifeuuazulaniass (Wild & Exotic) 3.83

4. ANAU(Mysterious) 3.16

5. wuaRRLAzAY (Nostalgic & Melancholy) 2.83

6. mﬁﬂﬁﬂumgﬂﬁﬂﬁr (Reliable & Noble) 2.66

7. a8/ (Intelligent) 2.83

8. NUNANATGUNIN(Young & Healthy) 2.83

9. $7998 WAEUIUI (Rich & Deluxe) 2.83

10. Fuuunusszmdiuasaiung (Traditional & Stable) 3.33
AR

Aldiinsuan

AZLUY (5)

1, walulagidsuuuLessgnR(Growing Structures) 3.5

2. 7UN39843¢ (Blob Houses) 35

3. AaUAununluiiieanand (Urban Street Art) 3

4. n1gaanLuUL(Brand Hacking) 3.66

5. 57 lEAa(Recycling) 35

6. n19143an usi(New Materials) 4.33

7. mmzﬁ"ummmmmmﬂmsmwqﬂ‘m(Return of Ornament) 3.16
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8. NadnmsnLaziaUiiéingq(Pomp and Glamour) 2.83

9. N19RLNIZATE(Origami Look) 3.16

tnan1siazigluuuaeinisdnesdilsznaunindie nsldninilseney n19l4a
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DINAHIAUAINNANFRBENY T n1sa9AzUBLULNIATE9UL Tz 0dAN (Rating Scale)

TaanuaA1umingu 5 seAuAINITUedaLtATN (Likert) lAANRBLNNANFRE N9 WIN
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ngaliauistiannga

HE28LUAD
. ALaRY
AUALN nsanasalsznavluninens
AZLUY (5)
1 489974 (Space) 3.33
2 naanszazivia (Selective Focus) 3.16
3 Inu@nannaumis (Color Harmony) 3
4 N17AYLANIUIA (Control of Size) 2.83
4 N9IAUNIN (Framing) 2.83
4 AINAA919 (High Key) 2.83
5 YNANITALAEAT (Eye Level Shot) 2.66
5 HulAe (Curve Line) 2.66
5 AnTnugisien (Monochrome) 2.66
ALaRe
AuALI mwilsznay
AZLUU (5)
1 Al3uuusssnTs (Colored Pencils : Naturalistic) 35
2 aﬁ% u??@a‘ﬁy’]ﬁu (Watercolor or Gouache) 3.33
3 ﬂﬂ?itmﬂﬂ&mu%mwmﬁlﬂﬁ@ﬁ(Impressionist Painting) 3.16
4 9iUaN (Airbrushed Photorealism) 3
5 Frisu nadseda (Oil Pastel : Naturalistic) 2.83
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5 n19alaglfinamas (Idealized Vector Drawing) 2.83
6 ndnld (Color Woodcut) 2.8
. ALaRE
UL DITUNA
AZLUY (5)
1 Ei'auﬂm&ll,mzﬁﬁ'l’m'a;ﬂj(Relaxed & Happy) 3.33
1 AnAu(Mysterious) 3.33
2 mu@ﬁmmwmﬁ (Nostalgic & Melancholy) 3
2 22814 (Intelligent) 3
2 MuadauarauAn (Modern & Futuristic) 3
3 gduaziflumuilied (Elegant & Sophisticated) 2.83
3 Winyetiuarassusd (Humanistic & Natural) 2.83
4 thifeuuazulaniass (Wild & Exotic) 2.66
ALaRe
AUALT Aladnsua
AZHUY (5)
1 ﬂﬁi‘]ﬂ%m‘m'} (iPod White) 3.33
2 naea W(LED Technology) 3
3 aUNNANTA(Hard Edge) 2.83
3 G‘@QLLM(IIIuminated Surface) 2.83
4 n3lddan lns(New Materials) 2.66

R3990 14 WAAINANITILAIEIgLuLLTR9N199RedALsEnauNwaNe N lEnniszna

v = L rdl v Y a v yva = o o dl
N9 1Ea me%uma‘ummmmmmumuuuummumQQMH TﬂﬂLﬁ‘ﬁl\‘i@’]ﬁU@WﬂN’mVI@ﬂiﬂ

= o
"ﬂuﬂﬂu‘ﬂﬂ‘l’]@}ﬂ
U
TG
. ALaRE
AUAUN nsanasAadsenavlunwans
AZLLUY (5)
1 489974 (Space) 4
2 N9IAUNIN (Framing) 3.5
3 ngmm@qu(The Rule of Third) 3.33
3 HNF7 (Low Angle Shot) 3.33
4 nngdanszesInia (Selective Focus) 3.16
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5 ANAFI (High Key) 3

6 dumaunasa (Vertical Line) 2.83
6 WWudnudn (Zigzag Line) 2.83
6 Inu@nannauii (Color Harmony) 2.83
7 Anstsznaunnliiiainudin (Foreground) 2.66
7 anaauUuLng (Formal Balance) 2.66
7 1#ulés (Curve Line) 2.66

AR

nwilsznay

AZLUY (5)

ugnauuufinesie (Aggressive Contour and Line) 3.5

af}w Mdﬂﬁﬁyﬂﬁu (Watercolor or Gouache) 2.83

ALAR WLUSTINTF (Graphite : Naturalistic) 2.66

ffauaznnslad (Texture and Gradation Fill) 2.66
ALaRE

AITNNA

AZLUY (5)

nerdunInatuanIvinszili (Active & Energetic) 35
Anau(Mysterious) 3.16
Hunyseduarsssnaif (Humanistic & Natural) 3.16
HaunAaLarANg(Relaxed & Happy) 3
AR

- o I'd
Alddinsun

AZILRU (5)

walulagidsuuuusssnsnR(Growing Structures) 3.83
Gﬁﬂx‘iLL@x‘i(llluminated Surface) 3.83
7UN39843¢ (Blob Houses) 3.33
naan W (LED Technology) 3.33
n3li3an m(New Materials) 3

NIINALNITBIAIARIENTINE N1 (Return of Ornament) 3

ARIAINLTNY (iPod White) 2.66
ARBnInuaLIaUiEinga1(Pomp and Glamour) 2.66
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= 9 A
Quﬂﬁuﬂﬁl‘ﬂﬁ;ﬂ
-
AU
949
C oo oa .y . Aiade
uALN apasadsenavlunwane
AZLLUY (5)
1 N17AYLANIUIA (Control of Size) 3.66
2 ANENA (Low Key) 3.5
3 WWuURTNLUIRT (Vertical Line) 3.16
4 nN@1NdU(The Rule of Third) 3
4 3157 (Low Angle Shot) 3
4 LINER (Curve Line) 3
5 ANARATL (Complementary Color) 2.83
6 WWudnudn (Zigzag Line) 2.66
e o A ALaRE
UALN nwisznay
AZLUY (5)
1 ugnauuufinesie (Aggressive Contour and Line) 3.5
2 namafdysnenialndaAnd (Vector Symbol Kitsch) 3.33
3 NINKWLAzaInag (Silhouette and Pattern) 3.16
4 9iuaN (Airbrushed Photorealism) 3
o o & 3 ALRAe
UALN ANTHURA
AZLUY (5)
1 nezdunITaILaTnIzlTngzitlsn (Active & Energetic) 3.16
2 WTefiounzgefna (Reliable & Noble) 3
2 $1398 uAzUgua (Rich & Deluxe) 3
3 24814 (Intelligent) 2.83
3 MNA1UATEINN(Young & Healthy) 2.83
3 AN LazauIAn (Modern & Futuristic) 2.83
C oo oa - Aiade
uAUN Aldilinsun
AZLUY (5)
1 ARIAINNDND (iPod White) 3.33
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2 vauyNANTA(Hard Edge) 3.16
3 {Fequas(lluminated Surface) 3

4 AaEnnTnuaziauiifineau(Pomp and Glamour) 2.83
4 1a8a W(LED Technology) 2.83
5 n3ldan d(New Materials) 2.66
5 gﬂma%m; (Blob Houses) 2.66
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= 9 Al
Taunefiasign
wunisan)
. ALaRE
AUAUN anasrlsznavlunwans
AZHUY (5)
1 489974 (Space) 35
o o .
2 nnsaanszazlnia (Selective Focus) 3.33
2 WulA (Curve Line) 3.33
3 YNANITALAEAT (Eye Level Shot) 3.16
3 Anstsznauniwliiiainudin (Foreground) 3.16
4 N13AQLANTUIA (Control of Size) 3
4 ngam&a1(The Rule of Third) 3
4 annauUULng (Formal Balance) 3
4 HH51 (Low Angle Shot) 3
4 ATNAFRTY (Complementary Color) 3
4 VWA LLAGA (Vertical Line) 3
4 WWudnudn (Zigzag Line) 3
5 Inu@nannanuiis (Color Harmony) 2.83
6 Tandouniiiudnndalidusifu (Overlap) 2.66
6 VLA LUIN AN (Diagonal Line) 2.66
ALaRe
AUAUN Awilsznau
AZLUY (5)
1 WUIMANDLULALNLATAYA (Linear Hand-Drawn Cubism with Paint) 3.83
2 AUAD LULSTINGNR (Graphite : Naturalistic) 3
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2 NINKLAZAIRAE (Silhouette and Pattern) 3
3 n9alaglfinAwmas (Idealized Vector Drawing) 2.83
3 #fiuaN (Airbrushed Photorealism) 2.83
3 n19sunguaeddtyansal (Icon Clustering) 2.83
3 ﬂ’]i‘@ﬁLmugﬂVﬁ\mm’mLL‘ﬁd (Color-Field Brutalism) 2.83
4 ﬁﬁl’l M?ﬂaﬁﬂﬁu (Watercolor or Gouache) 2.66
oL . ALaRe
AUAUN ANTNURA
AZLUY (5)
1 ﬂﬂuﬂmmmzﬁm’mzﬁ‘n(Relaxed & Happy) 3.55
2 g"]i'lf;l wasugu (Rich & Deluxe) 3.33
3 nerdunInacuanIv ezl (Active & Energetic) 3.16
4 MUNAUAZGINN(Young & Healthy) 3
4 s ssindiuazsiiung (Traditional & Stable) 3
5 Anau(Mysterious) 2.66
ALaRe
AUALN Alginsud
AZLUY (5)
1 walulafideuuuussTNTIA(Growing Structures) 3.33
2 m?ﬂZ'ﬁ_lm“nﬂ\immmﬂmiqumﬂ’](Retum of Ornament) 3.16
2 n3li3an m(New Materials) 3.16
3 A lmiuuLinasuef(Clinical Design) 3
3 N1IRLINIEAEH(Origami Look) 3
3 iFauga(llluminated Surface) 3
4 ns7laAa(Recycling) 2.66
4 yaan W(LED Technology) 2.66

719199 17udAINan1saAigluuuresnisdnessdsznauninang nasldnantszney

!
=

v = L rdl v Y a v v = o o
N9 @A LL@&@i‘muLVI?u@‘WLMNWZ@NﬂUWULLUUm?’]@uﬂ’]HLL’&Q\‘]VW IﬂﬂL?ﬂ\?@qﬁﬂqqﬂNqﬂVIQﬂ

Taunsfiasgn

HUAIUN

ar 14 ]
anasntlsznavluninwans

ALRRE

AZLUY (5)

HHA1 (Low Angle Shot)

3.66

NANE9(The Rule of Third)

3.5
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3 nnstsznauntnwlidernudin (Foreground) 3.33

3 naidenszazinia (Selective Focus) 3.33

3 unmuunsa (Vertical Line) 3.33

4 §umILLLeY (Horizontal Line) 3.16

4 AU Aen (Monochrome) 3.16

5 18997 (Space) 3

6 IR (Curve Line) 2.83

6 ANENA (Low Key) 2.66

6 MuURnaNnaui (Color Harmony) 2.66
ALaRY

AUALN mwilsznau
AZLUY (5)

1 AUAD LULEU (Graphite : Gestural Rendering) 3.16

1 ndeFnuuviiauen (Retro Mixed-Media Collage) 3.16

1 WYNENULAZIadNY19 (Charcoal and White Chalk) 3.16

1 Aldwuusssuans (Colored Pencils : Naturalistic) 3.16

2 AIMNNNAUNZANE (Engraving) 3

3 NINWLAZAIRAe (Silhouette and Pattern) 2.83

3 wiinuuuiElan (Ink : Direct and Wash) 2.83

3 n19sunguaeddtyanal (Icon Clustering) 2.83

4 ﬂ’mng‘ﬂa‘u (Ballpoint Pen : Crosshatch) 2.66

4 uhnWLUWHe (Ink : Drybrush) 2.66

4 Frisu naseedn (Oil Pastel : Naturalistic) 2.66

4 9iuaN (Airbrushed Photorealism) 2.66

4 syineAuUUAAnea (Luminous Digital Painting) 2.66

4 Wusnauuufinesin (Aggressive Contour and Line) 2.66

4 AUAD WULSTINGNR (Graphite : Naturalistic) 2.66
ALaRY

AUALN ANTNIUA
AZLLUY (5)

1 L'ﬂuLL‘uuLLmuﬂi:LwtﬁLL@:ﬁum (Traditional & Stable) 3.5

2 Bj@uﬂ@’]ilLL@:ﬁﬁQﬁNZﬁ“ﬂ(Relaxed & Happy) 3.16

2 Ydeunazulantany (Wild & Exaotic) 3.16

3 $7998 WAEUIUI (Rich & Deluxe) 3

4 aAnavu(Mysterious) 2.66

4 nng1uaTgann(Young & Healthy) 2.66
ALaRe
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AZLUU (5)
1 mallagReuLLLSITNTNR (Growing Structures) 3.33
2 gﬂwm%mx (Blob Houses) 3.16
2 mmﬁumm’a\immmﬁmiquﬂm(Retum of Ornament) 3.16
3 AatBununluiieanans (Urban Street Art) 3
4 n3li3an ma(New Materials) 2.83
4 N1IRLINTEAE(Origami Look) 2.83

a Y a % dl dl d‘ [ a A dl | v o BN
m@ﬂmmmwmmmummumwimwm’mmmrmmuwhmnmmLﬂu@umu 1 A8

o

MLLan (Helper)§uis 2 §auA (Magician)duil 3 29431 (Hero)

e3°

gﬂl,mmmma‘ﬂﬁL@uﬂmwﬁMgéwmm“luqﬁu‘imwmﬂﬁ‘ﬂmwm’]ﬁLﬁ'mﬁumﬁﬂﬂ%
unnTigaLugius 1 Falduanilesdan (Slice of Life) Sudu 2nsdianeuuuunua
(Fantasy) kazduay 3 Aanstasunuuuailungillug (Analogy)

stluunrnsnsinaueruAnEE A Al lkEnn A TUfuuuLr Aukuas

o

= o o A . Ao
AanlnuTaennnngafueNNee

ineLiaa (Helper)

X

ELSJQd )

a v o o % 1 dqj dJ aAa .
FAFUNAUDANNAAGTINATIA LI UNAUAL 1 VL@LLﬂL@EI'Jﬁu\ﬂIﬂQ‘HQE‘l (Slice

of Life) duAs 2 nasunaueldsdyanenl (Symbolic)dusu 3 Aan1slasniiuuy

gilungylue (Analogy)

v . .
HILAE (Magician)

16nQﬁuﬁLmu@mmﬂmmwmmﬂlumu‘lmwmmumu 1 ”memmuuwm Em (Sllce
of Life) auAL 2 faﬁmﬂmwmmuuaﬂmmiw (Analogy)dual 3 N1uLAUaTSATyanEnl

(Symbolic)

25ug 11914 (Hero)
A RLAUD AN NAAEE1 9892 N SUAD 1 B A sanTiieedTan (Slice
of Life) st 2 3ansTamanuuuglungillue (Analogy)dusil 3 nstinauai@edtyansnl

(Symbolic)
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wnilsngal (Sage)

TN AURANMNAART19A99A LU dway 1 lFuAdan s Tas Ly

o o o

qilungulue (Analogy)dust 2 1&aanilsasd@in (Slice of Life)duAl 3 N19tLaueLT

Aryanend (Symbolic)

BURIUMT (Seeker)

1F3 81 aURANNAAAT19299A s Tnsnnduay 1 TAuideanilauasdnm (Slice

o

of Life)duas 2 3anislawninuuugiuigillug (Analogy)dust 3 nnstinauaiuuunumng

(Fantasy)

HANITIATIZAIL UL ITRaNI9dResALsznauAInng naslinantszney n1sl4a

1
y A o A o

uazhlninsus dufuenayulnginauasfiuniunsdusnngusaatinsay Jaa

2 a ¥ Y =
muuuummum@mﬂmaa

NT9ARIALITZNALNINEGNE BUAL 1 189919 (Space) 8UAL 2 nasldanszazinia

o

(Selective Focus)gumu 3 Inu@nannawniis (Color Harmony)

AnslEnwtszneay dust 1 ALHUUUE99NTR (Colored Pencils : Naturalistic)

(%
al o K o o

AUAL 28191 1TAUNU (Watercolor or Gouache)dustl 3 N139XUNERLLILDNIN AT UL

(Impressionist Painting)

o o

N9lEA duAU 1 HAzuuuwindu 2 wnon Ae HeuratsuwaziaNga(Relaxed &
Happy) wazAnau(Mysterious) AUAL 2 HATUUUINAAL 3 UN2A MIUBAALAZUAY

(Nostalgic & Melancholy)aana (Intelligent) Wasyiuasalazauan (Modern & Futuristic)

o

AL 3NAZLUINTY 2 uNan Ao ad1uaziiluAiies (Elegant & Sophisticated) wazili

NUBEWAZEIINTIR (Humanistic & Natural)

q

o o

Al IURSUAL 1 AAIAINTNT (iPod White)duaL 2uann lW(LED Technology)

AUAL 3HATUUWVINGY 2 YN9p ABTBLINNANTA(Hard Edge)isasuad(liluminated Surface)

¥ A

AULLUUASIRUBANE LA

u

NNTAABNALTENALINTNGNY UAL 1 189919 (Space) AUAL 2 NFAUNIN (Framing)

gL 3 HAzuuINUW 2 uNanAeN)AINE91(The Rule of Third)yxA" (Low Angle Shot)
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A9 N InUsznan auAL 1 LERIewuLAnggIa (Aggressive Contourand  Line)
U 2R1N150R1UNNY (Watercolor or Gouache)fUAU3 AZWUUWINGL 2 UNIARAD AUED

WLILIBTTNTNR (Graphite : Naturalistic) kasiuianazn1staa (Texture and Gradation Fill)

o o o

N343R fuAL 1 neraunTTiaduaznIzlIngzilsn (Active & Energetic) UL 2

=KX o

ALLULYINAL 2 UNIA A Aanal(Mysterious) LL@:LﬂuugwﬁLLaxﬁﬁmnﬁ (Humanistic &

Natural) 836 3w'@ummﬂLLmﬁm’mm(Relaxed & Happy)

& o o

a c = | [ A a A a
mimumiu UAL INAZLUUYINGAUR 2 UN9A AR WATRIAELALULLLSITNER

(Growing Structures)uazi3aauaa(llluminated Surface) AL 2HAZUWULWINGY 2 UN9A AD

o o

7Un398a3¢ (Blob Houses) wazuaanlW(LED Technology)duau 3 nslddae lusl(New

Materials)

2 = ¥
AULUUATIAUATITL Ti

o o

N139AadALITNaUNINENY WAL 1 N19AYLANTIUIA (Control of Size)dusL 2

ANANA (Low Key) 8UAL 3 lumuLiama (Vertical Line)

s lEnInUsznen 8uAL 1 LERTINULLAN9519 (Aggressive Contour and Line)
fusl 21mnaidryansnislnaAnd (Vector Symbol Kitsch) 8UAU 3 NINWILAYAIAATE

(Silhouette and Pattern)

o o

v
17143 fuAL 1 nsraunIziasuasnszlInszidsn (Active & Energetic) 461 2 |

4
o a

AZUUULYINGAUE 2 H9R AB W TenauazgIANs (Reliable & Noble) WaziN9e WATgNT)

(Rich & Deluxe) auaL SHALLBUYINGY 3 UN9A ABRATA (Intelligent) m;umm,m:zwmw

(Young & Healthy)lazsiugdeilazauian (Modern & Futuristic)

{
c o o o

ALIINIUAGUAL 1 ARIAIINTNY (iPod White) AUAL 2981IyNANTA(Hard Edge)

s 35aauas(llluminated Surface)

L a ¥ s L4
AULUUATIAUANUNL ST
N199ABIALIZNALNINENY SUAL 1 89914 (Space) SUAL 2 NATLUWUNTY 2
A A [ % . ¥ % . [ A a
UNIAAR NFLaRNIzaslNna (Selective Focus) Wazld1lAd (Curve Line) 81AL 3 HAZLLL
WiINAU 2 MIARe YUANITALAIEAT (Eye Level Shot) uaznisdsznauninliiiainuii

(Foreground)
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A lEnnsynay dueL 1 EuINANaLLLIMARNLASA9E (Linear Hand-Drawn

o

Cubism with Paint) 81AU 2 TALULINAY 2 U9 A8 AUEE WULSIINTIR (Graphite :

o

Naturalistic) haZNIWWNILATAAANE (Silhouette and  Pattern) 8UAY 3R AWUWLTINAL 4

nuaafAe n13anmtaaldinAines (Idealized  Vector  Drawing)Wniwuas (Airbrushed

a

Photorealism)n193aunguaasdtyansnd (Icon Clustering)haznnsas@utiumeniuda (Color-

Field Brutalism)

o o o o

n3l4a SuAl 1 deunantuariAINgT(Relaxed & Happy) 8UAL 2 §1998 UAY

o o

13131 (Rich & Deluxe)fusit 3 nsyalNgziaduaznsziinsziildn (Active & Energetic)

c o o

AlolmsuAguAl 1 wAlulaBiAeuLLLsIINTIR(Growing Structures) SUAL 2nJ)

214491(The Rule of Third) #4461 3HATLULYINAY 3 UNIAAAA kiIlLLIA DT (Clinical

Design)N13WuN2zAN:(Origami Look)Lmzf"%@\m,m(llluminated Surface)

2 a ¥ v
AU LI ﬁl’i’]ﬂuﬂ']%ll,l.ﬂ’Nﬂ’l

=

NN29ABIALTENBLNNEE SUAL 1 JNAY (Low Angle Shot) SUAL 2 HATKLY
Windu 2 unampAe nstaanszazinia (Selective Focus) wazt&1lAa (Curve Line) a1y 3 |
ATLUUINGU 3 VNaAAe N13Usznaun W liiNe Nyt (Foreground) nnstaanszazinia

(Selective Focus) haztdum1nuwiana (Vertical Line)

7N INLsTney SuAL 1 NAZWULWINGY 4 ©N9A A AXED LULLEY (Graphite :
Gestural Rendering)nwilzFnuuvgiausa (Retro Mixed-Media Collage) uwiNa1ULAZ 124N
2117 (Charcoal and White Chalk)LmeﬁLmUﬁiﬁ‘wﬁ’]ﬁ (Colored Pencils : Naturalistic)
SUAL 2 NINANWLNZANE(Engraving) S WAL 3HAZLUWYNGAL 3 UNIAAD ATNWNILAY
annang (Silhouette and Pattern)uﬁmmm’ﬂm (Ink : Direct and Wash)LL@zmﬁmmzjmm

&ryanend (Icon Clustering)

o o o

A9 1A dusu Tilusuukaulssiwlnazaieg (Traditional & Stable) Aueil 2 &

AZLUWYINGUL 2 UNIARD NBUAAIELAZHAINGT(Relaxed & Happy) wazilifauuias

wanilaas (Wild & Exotic) 8UAU 3 §1998 Lazugua (Rich & Deluxe)

o o o o

Alalnsudeuay 1 wnaluladidauluusssuans(Growing  Structures) fus 28
AZLUWYINGUY 2 UNIA A 31N39Base (Blob Houses) WAYNITNALNIIAIAIANILNTIIU

WgnNE(Return of Ornament) AUAL 3 AallZ3nnunluiie91nans (Urban Street Art)
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4 v o v a v dl ndl [ = a a vy o P
nslsiukUL s dmiuauAIningaiue Ay AAN e AUAN luAn ez 1aeg
wavlun1ndasunlaedssne sauda dyadnninandududen dgasduvsaiinng
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wWagullasfanwTunn Inaanieinatinauaalaa

2945 (Hero)
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Hanlfunngn 3 dusuuAD
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WAL 1 LREINUILDNTAR (Slice of Life)
FUAL 2 NITUNALBULLILN AN (Fantasy)

dust 3 Aanslewnnuuugilungillug (Analogy)

LR UUIUR9TIR (Slice of Life)
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o A
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Wunisunauedanstuliludanase ifaauluddnlszandu virafluidaonilaaas
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NsUNEUBLULUNUANT (Fantasy)
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o

AuFugtuuurednisinauenNAna319a39 A L ulneun A TE AU uuuuae
AuAuartanlEiulayninaaiuen ianisdnszilsngdntasanninaaiuen s

AuBULATAUAINY 4utiy HaowdenldgduuunisiiaueaiumnaieassAaiinimaeniu

93 guluny Aedaautlsrasdie (Slice of Life)nnsuniauai@edtyansnl (Symbolic)uay

= !

3n1stasnnuuugluigllug (Analogy)TsdA N LANFNLAEIN1SAAUAUAL AULYINTTW

ANBUALLLLAINAUANE AU (Seeker) NHFULLUNIUNABBAINAAATINATIALLLUNY

a

PN (Fantasy) \uAzuuulal 3 Anunaaziasl

ELUAD (Helper)

e

= o

EABNAUIAINNANAG19499A 119 1T EUn

o

U1 @uanileeadam (Slice of Life)

i(

o v

N0l (Symbolic)

i?
I__‘,Q

2 nsnaueEedny

i?

U3 Aanslamnnuuuglingilue (Analogy)

:?zmu (Magician)
15T uDANNAREF19899A Lsau s
o o dal dl aa : "
AUAL 1 LALINUILDNTAR (Slice of Life)
dust 2 Aannslusnnuuugilungillug (Analogy)

AUAL 3 NIIUAUALTNATYANENE (Symbolic)

q51gH (Hero)
F3BUNAURAINAAASNETTA 11911 0 TN
o o d” dl aa . .
AUAL 1 LAYINUILBNTAR (Slice of Life)
dust 2 Fanslesninuuugilungillus (Analogy)

fUAL 3 NITUAUALTNATyaNEnd (Symbolic)

Wnilenta) (Sage)

F3 BN AURAINAAASINETTA 1191 TH TN



duat 1 Sannsluwninuuugilungilus (Analogy)
o o d” dl aa . .
AUAL 2 LAEIVINTUBNTIR (Slice of Life)

AUAL 3 NIIUNAUALTNATYANE0E (Symbolic)

BURIUT (Seeker)
15T uaANNARET19877A Lsau o
o o dg/ dl aa L B
AUAL 1 LAYINUILDNTAR (Slice of Life)
dust 2 Aanslusnnuuugilungillug (Analogy)

fUAL 3 NITULARBLLLLNUANT (Fantasy)
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HAN1IALATETILL LRI NsARasALlsenaun Inae n1sldnnilsenay n9l4a

1
v A o

uwazh limeusd dmiuenayulnsinauasfiuuuunsdudiingusinet ey HAH

AULLUASTRUAETILLNAD

N134089ALTZNALNINEE

o o

WAL 1 189979 (Space)
Ul 2 nsaenszazinda (Selective Focus)
fumu 3 Inudnannauii (Color Harmony)

N3 N wilsznal

1 AILUUEIINTNG (Colored Pencils : Naturalistic)

=3
=

v v
o A A o

A1 vizedunu (Watercolor or Gouache)

i(
l__,,(

i(
I'_D(

2
3 MTTTLNBAULLRNINTATUNAR (Impressionist Painting)

N9 144

o

AUAL 1 NAZLUUWINGY 2 Ul9n AB
w'ﬂummaLL@:ﬁqum(Relaxed & Happy)

KR o

anal(Mysterious)

AUAL 2 WAZUUWWINGAY 3 YA
WaLaRRLAz1AY (Nostalgic & Melancholy)
281/ (Intelligent)

MIANWazaUIAR (Modern & Futuristic)
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FUAU 3 WAZUUUYINAY 2 Y10A A
gdruaziiumuiies (Elegant & Sophisticated)
Lﬂumuﬁﬁumﬁﬁwﬂ’]ﬁ (Humanistic & Natural)
= 6 6
B LN ue

[l
o o

1 AANAININLN (iPod White)

=3
=

o o

fusL 2 viaean l(LED Technology)
UG 3 HAZWULYINALY 2 UN9A AD
1aUNNANTA(Hard Edge)

?E‘ﬂ\iLLm(llluminated Surface)

AULLIUASTRUATE AL

N179AAALTZNALNINENE

o

UAL 1 1489974 (Space)

o o

UpL 2 NIAUNIN (Framing)

UAL 3 NAZLLUWINGY 2 UNqnAe
nandau(The Rule of Third)
3434[501"1 (Low Angle Shot)

N3 MnwisznaLl

o o

WAL 1 LUINKULN9%19 (Aggressive Contourand Line)

o o

UAL 2 W1 YIeAUNNU (Watercolor or Gouache)

o

UMY 3 AATLUUWINAY 2 BNnAAe

AUED LULUSIINTIA (Graphite : Naturalistic)

(%
A a

NURILAZNN91aA (Texture and Gradation Fill)

N9 144

o

o

AL 2 HAZLULYINGY 2 YN9e AD

KR o

anal(Mysterious)

Hunyeelarassngis (Humanistic & Natural)

o o

uUAl 3 w'ﬂummaLL@:ﬁqum(Relaxed & Happy)

WAL 1 nezaunszianaznszdInsziilin (Active & Energetic)
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a 6 6
B b1 N U
o o = | o =
AUAL 1NAZLUINGU 2 UN9A AD
wATUIAT AL UWLLIEITNTNA(Growing Structures)
ﬁmLLm(llluminated Surface)
AUFL 2 TALLUUYINAY 2 YN9A AB
sUn39843% (Blob Houses)
naan W (LED Technology)

o o

WAL 3 ﬂ’]ﬁ‘slf'ﬁ"j/mﬂm\i(New Materials)

AULLILASIRUANITY

N134089ALTZNALNINEE

o o

Upl 1 N17AILANIUIA (Control of Size)
AL 2 NNARA (Low Key)
BUAU 3 LEWANWIIRAa (Vertical Line)

N3 MnwisznaLl

o

UAL 1 @RTGULA19599 (Aggressive Contour and Line)

o o s

furL 2 namesduanenlalnaAnd (Vector Symbol Kitsch)

o

N

o

AUAL 3 NINKILAZAIAATY (Silhouette and Pattern)

N9 144

N

o

WAL 1 nezaunsziaalaznszdInsziilin (Active & Energetic)
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