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'This research aimed to study the program production methods which

contributed to audience participation and the characteristics of participating
audience. The qualitative research method were used.

'The findings show that the program factors which contributed to au~
dience participation were as follows:

‘1. Varuation of content and format which were entertainment oriented.
'2. Special activities which stetng}hened the relationship between

producers ahd audiences. f’_~ \
13. The other factors which were drgéet group,charactexistics of pro-
grams' hosts and guests has to clare. ) :
i
! e s 3 . - . : :
(Participating audiences were divided into two main caregories as

follows; !

'l. "Baan Lek Teé}yffpmogram §udience provided opinions for program
production, ’ ’

2. "Kiddy Kat" piggiam audience’admired the programs' host.
' ; 4

[ £ F J ) k :
'The researcher‘alse found, two %oxpt Characteristics : groups acti-
vities oriented and fun loving. ol
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