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The purposes of this research were to study needs for marketing mix of driving range 

users in Bangkok Metropolitan and to compare the needs for marketing mix of users in Bangkok 

Metropolitan among user's age. The samples were 400 users from 50 driving range in Bangkok 

Metropolitan. Questionnaires based on the needs for marketing mix were constructed and used as 

the research tool. The collected data were statistically analyzed in terms of percentages, means 

and standard deviations. One way analysis of variance and Scheffe's posthoc test were used, by 

using Statistical Package for the Social Sciences programs. 

The results were as follows 

1. The needs for marketing mix of driving range users in Bangkok Metropolitan , as 

overall, were at the high level . 

2. For the needs for marketing mix of driving range users in Bangkok Metropolitan, it 

was found that the users under 20 years old needed the place, the process, the physical: evidence 

& presentation aspects higher than users in different age's span. The 31-40 years old users needed 

the product, the price and the promotion higher than other different age's span. 

3. In comparing the needs for marketing mix of driving range users in Bangkok 

Metropolitan , as overall and each aspect of marketing mix categorized by ages; the product, the 

price, the place, the promotion and the physical: evidence & presentation were significantly 

different at the .05 level excepts the people and the process aspects. 
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