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CGOMMUNICATION ON CREDIT CARD BRAND SELECTION AMONG NEW
i

GENERATION IN BANGKOK METROPOLIS : ASSIST. PROF. SUWATTANA
1

WONGKRAPAN, 102 pp. ISBN 974-636-669-6.
|

The purpose of this research ing communication factors on credit

I
card selection of new generation in Ban #._between marketing communication

mix factors, the exposure of marketi; redit card selecting behaviours.

i:nestianuim{i for interview were cw generation between the age

25-30 yeulars old. Chi-square, L Anova, T-test and Multiple
!

Regression s:tatis'lica] methods were P omputer program.The results of

this research!are as folloes : Individusgfic #f Jdh (EIAMININ Nhation mix factors do not correlate

with the nur+ber of new generatio oWever, the exposure of marketing

information &m special media which W correlation with number of credit
]

card holders fat the significant level of .0#an

|

|

I#djvidual Faclors o ’Vinn, however, social factors

X

which are fa}hc:r and friends hav® V , ection. In addition, father is

11

the only faLtPr which has the influgi#:e on type of credit card selection 4 the significant correlation level

of .05. ’ the onl vanahl:‘cﬁarke commilpf-ation mix factor which has correlation with
card sﬁ

e o wtn ons G IH TR I Forr o cmrons

cutmnumcanpn which are ends and credit carge officer and ma:kcung media h are direct mail,

AR N AR -

four vanabh{s of ffirketing communication mix factors which are firstly owner s photograph on credit

card, the Stcbnd is supplementary card, the third is advertisement on magazines / journals and the last one
|

fis holder s léadership image can consequently explain the selecting behaviours of credit card holders.

|
|
|
|
|
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