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Chapter |

Introduction

1.1 Introduction

t beloved pop cultures
among Asian fans seve al ¥ f sie i no. B ' inated by American popular
culture, and peoplegnow : 0Sing-what .  o0 be more Asian. Many
people have recéntly come ¢ ‘ : :: K [ 'i ) ,wh|ch they perceive to be
fresh and trendy. Yy a8 sor i > \ ian Values and sentiments.
, V -t"ﬂg orean movies, listen to
Korean music, fO||lW Kare v SeaD: , 8 ¢ . ‘ o » orea to visit sites which
they have seen in tf den rise in popularity and
dissemination of Korean' popl 'i:iﬁ u're I sia is new, unprecedented and

Korea | c'-’-Y, n.culture export to promote the country

n-_rfi-,.r‘

fascinated. This cultural flow t

in contempora yASIa

Korean wa\ . y of Korean drama,

Korean —entertam. t, culture other country; particularly in East

and Southeast Asia. In addition, Korean dramas added to the Korean wave by offering

A AN ILIN b A

easily ass |Iate For example, Koreen dramas in AS|a indicate much to theqﬁwhanty of

BRSNS TN EL

relationship, loyalty, etc. These themes make up the very thread of humanity. The
maijority of Korean dramas seem to emphasize “family values” and “family relationship.”

Many of Korean dramas show a lot of scenes where the main family in the story eating



together around the dinner table and discussing important family issues. There is
realness about Korean dramas; that is, Korean dramas embrace big emotions, the joy,

pain, love and hope to each other. Korean dramas are able to transcend cultural

barriers and touch people all over

President Kim D President of Culture,

established the | by allocating $148.5

million to this projeci g 3..0). : y ; trategy to promote the

in Gyeonggi province and Je “tourist attraction in summer, especially actress
yeonggi p ,_J% POy pecially
house on the |sBd Many tourlsts went“év bcean grand paid for entrance

Tada-amnuaychai,-

zj was periodic dramas
and this created-BDaejanggeum Theme Park which MBC T\/ station, the producer,

brought the scenes ‘ng village, Su Son¢Palace, Jang Tae Kun Palace, Royal and

i B GBI RTNEIATYS or

brought @t of tourists. In commercial aspect, “Jewel in the Palace” was Korean cultural

d hich tran rea negs clearl ither form_of fo d, way of life and
b R LA AT L tak KT ka ko

gnd good marketmg strategy targeted for each group.

The cooperation between public and private sector is important for

strengthening the Korean wave to be more potential in exporting cultural product widely.



Kim Jong Min, the president of Korean Tourism Authority said about the Korean wave
that “firstly, Korean has set up good structure, has great digital technology and be the

leader of export based. Secondly, Korea has many intellectuals in cultural industry. Most

of university students studied of cult rdly, the government gave financial support
to both public and private seeto . It can ‘ that Korean wave in media industry is
intentionally planned ar e_COo0 ' ' olic and private sector help

pushing the Korean . » -amnuaychai, 2006: 7). The

is important and has
market potential. - Stsfa lot of be e |ts from Ko e' ve. Overall pictures of

‘n ' political and culture strategy.

Korean entertainment ¢ ve E

i.‘,

Korean culture uséd r as o.{" Cn mers .‘ opt the Korean culture
. By :
unconsciously. This istacti sﬂocqas]}q:egy ile audiences are imbued with
4 A _“1 rFii
Korean dramas, Korean cliltivat =-{0-audient y.

d.l_;p

The wave of Korean pep-ﬁ‘-u?

St-¢ alled “Hallyu” by the Chinese mass
media in 2002 ﬁrean Times, 2005,1 :

1,

e Ko

ean drama that spread

out widely andjGainea-nat lonat attenti on in Chi ina-for the-first tin ' 1997. The success
of Korean dramas- T
wave is wdemngﬁ
Philippine, Malaysmérﬂhalland (Kang, 2006: 25). At that time, this was the first

A HARE T WA

Chinese qgamas Despite entering late, Korean culture now has a greater influence on

TR AR AT An0ALL .

popular much at that time. Consequently, the Korean dramas disappeared from

The Korean

scale broadly into Southeastern Asian countries including Vietnam,

television for a while. Anyway it was the first step of Korean drama in Thailand. In 2001,

“All About Eve” and “Autumn in My Heart” was aired on iTV channel (which now has



been renamed Thai Public Broadcasting Services, or TPBS). Song Seung-heon, a lead
actor, became well known in Thailand under the name “Pee Chai” or older brother. The

Korean dramas was revived and gradually gained the popularity in Thai market. In

addition, iTV has been enjoying a higt t rom “Winter Sonata” or “Winter Love

Song” that was called in Thailand. Aside frof el 7 also gained a lot of favors

on “Full House” in 2008 Rain ¢ &Cted as a main player. The
. ——

popularity of this drama | W i s same as in China which “Full

story was about Korean d'_, drama was aired in any countries,
o o }
R L4 " _ _
Korean food became more interesting. Alsc Thailand, drama fans were interested in

Korean and applied unique features of Korean drams. Thai fams of Korean drams also

had chance to Watclfm dramas that had Korean plot. Besides, the leader actor of

A ok bk i

in Korea-ﬂ:luding snow scene in winter. This trait shows a signal that Thai drama has

CLUER RV (R

successful dramas because it makes people impress deeply with dramas. For example,
after the successful of “Full House” in Thailand, Rain (Korean singer's name) became

very popular and so do the score music. The song and ringtone “Who” performed by



Rain was very famous. “I think |”, the slow song was bought by GMM Grammy to release
in Thai version performed by Kathreeya English [Thai singer's name] (Montira Tada-

amnuaychai, 2006: 8).

As an increasing pop y ‘of Kor in Thailand, Korean wave has

ous import of Korean dramas;

that is to say, even ‘has *por@ramas to maintain their
competitiveness WW /

ads to opportunity for a

hailand such as Korean

restaurants, organi urs and import of Korean
brand-name goods or ¢ C ¢ _In addition, Korean clearly has an influence
in food, fashion, make- : = 4l rtant reason for more Korean

middle class life that m thg‘fg_@sl, elt 1 : > and also gave the principles for

the way of their life. Moreoverw&-ﬁ% { which share Confucian principles and

place a strong-emp nd tr ey can readily embrace the

common themes S the _viftuous and punishin
e Y punishing

wrongdoers (Kang

The aims of thls research are to study the impact of Korean dramas and the

reason | ‘r K. The benefits
from th| ?gze ﬁn It 1 mas. As Korean

dramas tlnue to increase in p%@ularlty, the result can be as a guideline for the

m AN T TN R

income to our country like a Korean wave phenomenon in Korea nowadays.



1.2 Research Problems

1. Whatis the impact of Korean dramas on a Thai audience in Bangkok area?

1.3 Objectives
1. To study the. ig nce in Bangkok area.

2. To investigal 'hai audience in Bangkok

area.

1.4 Hypothesis

1. Korean dramas have i -5:—=-- ‘ ance in Bangkok Areas in terms of

2. Korean dramas fluenced a Tr Bangkek Areas because of
il "

Korean "'“ | R ‘

' TR
|

P |

1.5 Research Scomé

el ANYBTHY AT e

an dramas on Thai soc‘gty by using Tha| audience in Bangkok who aging

AWTRN THAMTNENAY



1.6 Expected Results

1. To realize about Korean culture through Korean dramas.

2. As Korean dramas continue to | . in popularity. The result can be as a
guideline for the gover " ‘ A tor to find out keys of success of
Korean dramas-an I USe"e ' e our drama to attract the other
counties that can_bring" ) country like a Korean wave

phenomenon in

1.7 Definitions
Korean wave |

The term Kore ‘refers toft mer n of Korean popular culture,
disseminates primari 5 Mass medidiand e 1j0) ing abroad popularity outside

. ' [ ot fa
Korea. It includes Korean dra 'fr.—.-iE‘.r%ﬂzla. te

- ’" R
,r‘,-t-,:- :}J

mes, fashions, and popular music.

Korean TV dramas

Koreani ™/ dramas rel I;‘@' Western miniseries,

produced in the -y ea player Many of these dramas

have become popular throughout Asia and have contfibuted to the general

phenomenon of the @r& wav
.mpacFluEJ’J fiangneng
The capacity or power of pe‘ons or things Coaelllng force on or WUce

PWRAERFHVTINEN Y
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Chapter Il

Concepts, Theories and Literature Reviews

2.1 Audience Behawo 1

2-1 -1 5 'ﬁ"l".l“'--l'..r-. ll'l,“'lll“ﬁ'lﬁ

Merrill an

ﬁw S ge i‘u ber of factors affect the
A

selection an audience member makes from among and within the mass media. Certainly

two of thervost im E&tﬁof these factors aré-the availability of the massage and the

IO Tk L o

the audl e member takes the path of least effort that he naturally tends to read, view,

QA MR MM e

messages that will give them the greatest reward.

potenti



Of course, it should be said that, in a sense, all messages offer some degree of
reward, even if it is a kind of “escapism” or momentary enjoyment. It should also be

noted that audience members are seeking often unconsciously messages that reinforce

antiate their beliefs. A person’s

--u. parts in determining which

past experiences and hi [ y O life play

e receiving is usually called

media and messages ' ¢t This factor in. méessag

Merrill and" gnstien (1971, 133). e the reasons that motivate audiences

\ )
A

there does seem to be a rathe ‘I-:!Ei ore of motivational factors.

turn to the mass media in't i o _,.,. tion differs in each person,
i ivati ra‘-r“- 7y T !
Three main motivation E,_..__i‘:;::, b

People a Bas of: d e nselves unoccupied or

I:
detached from others. This gives them a sense of social estr gement, of frustration, of
anxiety, and of fear. "1“ for many personsit is more satisfying to be with the mass

R AR

TeIevisioMespecialIy, satisfies the longing for companionship. At any rate, loneliness is

RTHITTRTIE T
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2. Curiosity

People are basically curious. They are interested in what is happening about

them what others are doing, saying thinking Outside their very immediate

|0$|ty other than turning to the mass
media. Persons are curious about, intere of things and not only in those

things that will affect I e dire fact is probably the prime

3.
Human . They desire information
that will help them @ehi individual-igleas of Suctess and happiness. They want

help in their idealisti it isti '_ suits. T k substantiation of their

losophical and religious

Thus, in mass -{".:.- the"' s relatively simple that can rather

easily be observed and des r{!’? Qf,l‘

nebulous, fluid a d u

nce, on the other hand, is basically

| e ucture.

2.2 The )m)act of Media Concept 'm
¢l TSI
people’ tﬂrﬂﬁq ﬂ/ It tiv ulture such as

teIeV|S|on nd film deals with a corwtant interplay of&allty and fantasy lﬁ% 2008).

TSNS R R

comedy, home shopping, foreign language, religion, leisure and travel, acts not only as

a provider of worldwide news and information, but has become a significant part of our

leisure life (Butler, 1990; Couldry, 2001; Dahlgren, 1998 quoted in Kim and others, 2007:
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1340). Meanwhile, among other TV programmed, a popular TV drama series is one of
the most addictive providers of spurring gossip and discussion that encourage viewers

to ponder the stories and the mowes of the actors with family, friends and neighbors

others, 2007: 1340). The impact of TV

i
‘ y/t. The worldwide development of
&ast decades has led to an

T ——
increase in contacts betw di i and cultures.

(Couldry and McCarthy, 2004a cited |

le and culture of Korea.

the boundaries of V|rtually SVary —huma :.'_;_, rise, a number of people become

activities by personal contacts.

AT IR
acquainted with the interna@aj,—‘g‘ﬂi’:erﬁ 1S of- 1

Human commuﬁmnl one of the ke

ges. that transfer the whole

ommu r ation to another (Pijitra

machinery and .8y

Suppasawatgul, 2%). Howeve

power and ethics, érgues that there is an adjustment of reality to the masses and of the

masses us, by focusing
on hidd 1 EL ini ﬂnﬂ: lilieus under the
mgenlous uidance of the camera, the media can Create different plctures

A WA Gl FIRARE

portlng what people did; they were reporting what people did to get media attention’

cept, part@ﬂarly regarding issues of

(Gabler: 2000 cited in Pijitra Suppasawatgul, 2010), especially when it comes to the field

of marketing and advertising. Commercial Ads, obviously, do not appeal to rationality,
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but to the emotions and the senses in order to persuade consumers’ purchasing

(Meyrowitz, 1985: 104 cited in Pijitra Suppasawatgul, 2010).

receivers or the audie 0_unde ir ion, attitude, experience,

social and culture o] 'if Ja - age not consistent with

knowledge, opinion, itie ;. them so t ._= "-»,q;. ill not be interested.

Becker (Becker, 1978 cd by=k j \. 2007: 13) given the

=\

2. ation' Receptivi J - oF e OpE 1 o the media to learn that self-

ar as follow:

1. ‘ ance in the media, which

Lodanis s 40
interested or ¢ -"-{“‘" ""

= -d"."!' Peop pe i i
3. Experience ReCEPIN .;*"-, o n to the media to response their

Surapong thanase SO arg' the objective of the

E

selective exposure There are 4 main reasons to select the media.

flda oy ﬁ?ﬁi R Tja k2l -

included relaxation.

9 Wﬁﬂﬁﬂm AR TINETEE -

4. Human select the media for withdrawal from the society.
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The factors affecting that influenced to the selective exposure to the media that
people seek to the media to respond their desire whether up to date or modernity as

same as contributing to the decision or supporting the original idea included the

emphasized the idea. If the _' bstance does 4 vith audience’s attitude so they

would not recognize orsunderstanc /en it substance (McCombs and

amas has to match with
refer to watch or admire on
xposure behavior on Korean

also concerned to the
exposure behavior - ataffectito the diffel rest to exposure toward

Overall, tele 0.thfee main segments. The
powm e, ™~

first segment ig w__ dramas, which'| i’ om 7.50 — 9.00 a.m.
most of them ar 2 a a e@usewwes as the target
audience. The se nd segment is Evening Dramas, which are on air around 4.05 — 8.55
p.m. an rget group vening_dram housewives and family. Therefore,
situatloﬁau ﬁﬁ gm g QQ' Iast segment is

Prime—thDramas, which are broadcast around 9.55 — 10.55 p.m. This kind of dramas

PRI I T Y
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2.5 Literature reviews

Arisa Witthawaskul (2006) investigated “Public Relations Approach in Promoting

the Republic of Korea's Images throuc

Teleyision Drama ‘A Jewel in The Palace’.” In
addition, it also to study the Republic of Kof earance that is neatly blended in

Korean dramas and to study the m ) erate the “Korean fever” trend

The research re e successfully implemented as
one of the nationa orea. As they can support
and create the im oduct” such as Korean
cultures, morals, / : “tourist 7 fu: Moreover, Korea Tourism
Organization in iland helps’ 0 \ ollle Korea in other ways.

For The Republigiof 'S, A0k ance tha i-g\nd in the Korean drama “A
. Aows' iHat it suce : ssfully strikes to the audiences’
feeling in a positive wa CHAG —J {}7 s image. Additionally, attracts more
interests in and good |mpre Sion—to- .--—-—" uplic of Korea, which includes other

__.r- ..""‘J#.ff
Korean’s dramas. Initi otion camp eIp ost up the drama’s

image is strat Kofeans. Also, the other
& f
factors including _the “Jewel in the Palace” is the

outstanding perfofmance of the actors and actresses as ’Ll the entertaining of the

plot itself, of which, r@u&n the rising trend OW Korean Drama’s Trails Tour.

Bl Ehdh B B G e

Korean Eﬁlertalnment Media amonthal Teenagers” The purpose of this research is to

0 MESTARES PN WP 1P WE D

music.

The research result was found that most of Thai teenagers exposure to Korean

entertainment media in the medium level. The samples accept the Korean songs the
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most by playing them more than two hours a day in everyday. The most important
reason of exposure Korean media is that they like Korean singers and actors. Moreover,

they have the natural opinions about Korean cultures. Most of Thai teenagers have the

imitative behavior from Korean entertainment media in low level and they imitate Korean
fashion in medium level. Actors SSE: ‘key factor for Thai teenagers to be
imitated and think that itvis-0.k. fo I & make them look like Korean

superstars. Moreover, drama ' , _ i.teenagers to try Korean food and

The results could be ex} it 1 ents in such Korean movie series

contained with plot, Charaqld?.' and various cultural way. These

elements were e / ‘ -_44 \ter as the pattern of

sequences to pass S, bef ,\F.‘

However,m factors affecting to the popularity in T)mand of The Great Jung

Guem - Jewel in ti’e&lace was the sc.ﬁgnplay It was enjoyable, observable,

contmuﬂ ﬂ ﬁ ﬁ}) Wﬂq ﬂwﬁactor promoting
the popLﬁlty of this series was Ieadlng actors ey were chosen from Korean

topnotch stars to perform as eagw character. Anyway, the most mrﬂn’ant factor
FAIRIAIGUN PRy -
ay of life and social condition - livelihood and ruling class ,the aspect of social value -

the value of occupations, the aspect of ideology- such as the ideology of humanism,

cook and even doctor.
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In addition, most fan clubs were female between 20-35 years old in studying age
of undergraduate level and working age. Regarding to the population profile, it showed

that the perceptive behavior of fan clu groups through the leading actors of The Great

om 2 main points. Firstly, the received
sed the individual perceptive

n the age which was sensible

Zhang E ] 'yS|s of Korean Fever
Phenomenon in Ghina”. This research is to understanding*‘Korean Fever” fully and
comprehensively; arﬁlﬂg “Korean Fever?j identifying the reason that bring the

R AR TR

ancient qrntal civilization, and glvmg a scientific forecast to the development of

TRTRINIAINIIAN AL

diplomatic relations in 1992, the exchange between the two countries is very frequent.
Korean dramas find favor with the whole Chinese people in an irresistible way,

commonly known as the “Korean Fever”. But the “Korean Fever” does not only refer to
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Korean dramas; the “Korean Fever” is a cultural phenomenon, an economic
phenomenon, an international communication, and a cross-cultural phenomenon.

Korean culture struck the Chinese culture once after another. The Korean culture has

penetrated in the present Chineg e C To knowing the various marks for the
prevalence of “Korean Fe 1 China . easons for the prevalence of

“Korean Fever” analyze the.t fof re ' na. All of finding can provide

Less than one-half of - atched Korean drama series for 2-4
times a month,-en Satur and Stndays They o 0 wa ‘it through channel 7
during 9.15-1 "&Wmﬁﬁﬁ orean drama series
were its plot ’ oé e rally,“they preferred romantic

genres and the -1' popular ones were Full House and Prince [. Hours.

, factors..i respo Korean drama
series watch ﬁ ‘sf n E% Ejﬂ efj a highest level

whereasgl) following were minor fagtors 1) general aspects of Korean culture such as

LR IR T RIRNLITAL

been broadcasted on television before; and 4) public relations media such as the

trailers on TV.
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As a whole, the following were the first factors which the respondents held the
importance on the selection of the Korean drama series watching: 1) the plot or content

of the Korean drama series; 2) types of Korean drama series; 3) actors and actresses; 4)

public relations through magazi o-activity with the lover. Besides, it was
found that the respondents Korean drama series whereas
they had a moderate levelof --n.. t|tud$s o 7 [ ma series.

Supawan W 007) i ributes of Asian popular

television drama: anes orean dramas in Thai

television”. The re 8" afqualitativel research employing, narrative analysis and

Japanese drama - i usec \o the story and dialogue
question the domina ' ‘lj,’i\'/ ain theme encourages higher
goal. The scene and visual iniag .;-FW f ithin the family setting. The conflict

in the story line often resolved happily

-"'""”"“"’

Taiwa g{= 0 » story reflect the life of
. .S

youth set in sO ‘the main characters and

charismatic, and @ theme with an ironic tone. Youth in these

stories are depicted as rebel in deep conflict with their family and social values. They

I ....

se
sound images to communicate the ‘notlon of the maifischaracters, the scehié view and

HAGATD O B B

1)r self identity at the same time. The stories were driven by the past and sometimes,

S

painful memories. There were clif-hangers in the each episode and the content
reflected the love relationship of youth who were in conflict with their family but resolved

happily in the end.
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Moreover, the factors contributing to the popularity of these dramas are 1).The
story that share similar theme of love and how youth struggle to glow up in the modern

urban setting and patriarchy system in Asia. 2). the competition and marketing

strategies of the television stations whic 0 tthese dramas. 3). the business tie-in of

the media industries which co ite | of national images as well as

Thanawan W sel ‘Audiel atification upon viewing

the demographical

characteristics of t i ofiviewers ) are satisfi d with Korean dramas shown

The research ng h H?Tﬁ ‘of respondents are female who evince

gratification in response ta the Karean drama n Channel 7 a majority are below
the age of twenty-one. In rege , mostly are employees of private

AT TR \ ,
companies or stores than are-st -%,x cludin rsity students.

\ 5
Channel 7, it v.’-:?o. an dramas on Saturday and

Sunday on 9:15 a‘ - 11:15 a.m. for relaxation and relieving ‘H s with family.

W@WMQWM 3> Slides

also enJo iewing dramas which ha\‘@ happy endmg

ARSI WY B

akmg them more interesting is the appearance of the performers rather than the
presentations of scenes and locations. The majority of respondents see that the major
performers have to be beautiful or handsome rather than merely being well-known as

performers.
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Thippaya Sukpornwittawat (2007) investigated “Korean Dramas Series: A Case

Study of Audience Exposure and Imitative Behavior in the Bangkok Metropolitan Area”.

The research investigates the exposure of Bangkok Metropolitan Area residents to
nine oncomitant imitative behavior of those
ip. between the content of these

them

marital status, level of

education, incomeggand careers and/the resp its differed in regard to behavior

“respect to level of education,

respondents with a seconda 3 ;.'
o L rl-j.. ‘,-'J L

oﬂthe prlmary sch&;l ey

evinced more imitative behavior than

those educate

Concerning careefs, the highest expression of imitative behay ior was evinced by owner

of businesses. Resdfsﬂ this investigationfishow that the most common imitative

AR REAT B o

Another qact of such imitative behavior is seen in those who follow the lead of Korean

or_actresses in bu n d‘u in rand ds Those c rising the
TROAR A ST TRIAR Y.

ieen led to engage in imitative behaV|or. However, Watchmg Korean dramas with family
or friends or alone does not affect the degree to which viewers engage in imitative

behavior.
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Veluree Metaveevinij (2007) studied “Key Success Factors of Korean TV Industry
Structure that leads to the Popularity of Korean TV Dramas in a Global Market”. This

research is to study Korean TV industry structure in order to find the key success factors

which affect a success of Korean TV ! bal market.

In order to study

the results as followingew

3 ﬁ%h: )adCasti » stry will have abundant of

systems for program production enat rod cers to make competitive, creative

programs with cultural meri

2. Keys I ’wm"‘m""““m““m'mim, leaders in TV drama
market; that is K i‘f BC anc { f .- oligopoly market, each
has to create ne ractive TV dramas to gain popularity amao n!v audiences. As a result,
Korean TV dramas can attract not only local WISO international audiences. Korean TV
indust %n&l ﬂa w E}a‘[%ﬁa A ﬁﬂeﬂr , 1V stations know
well whatgkind of dramas the market prefers. Alt ough they do not have marketing

research process. Moreover, 80 eEent of TV drama“@epyrights belong t6'TV stations.
] 1 " |
QE PRGEL IR GIaX (st~ Tt
QOth of local énd internationai markefs. 7 7
3. Key success factors of production companies. Most of popular prime-time TV

dramas in Korea are produced by outsource production companies. The production

companies are not limited to produce TV dramas. In other words, they can work with all
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TV stations in Korea. As a rising of popularity of Korean TV dramas, not just the Korean
TV production companies are enjoying a high rating from dramas but they can also get

profit from TV drama product line.

4. Key success factors of - ) f a h re are many talented people who
l beoause Korean TV industry is
a high return business y ; i Who have powerful and
creativity. This can industry will be competmve in the future.
Also, the creator J firce ﬂ' g k as well as the income is
reasonable and eno irvive 'J . ‘ '\. as a professional creator

is not so hard to be betause (e instit TRWA” (Korean TV & Radio

Writer Association i 2] [ for” e th | graduates persons with
professional experier W b f_ ;' - ext | ne ".t‘o of Korean creator or
scriptwriter. ' \ '
Watchara Nuamt (2008 e ,- ors affecting Korean television drama
;-. iaakng -1 - J
preference”. This inves |gati .,.- ned the demographic characteristic of

selected Thai viewers of . ,- n to the content of the stories

presented. H_;"" ' vic . such dramas are

discussed. ?', I ' 1"&‘

Through tmresearch found that the number of viewerﬁss than twenty years of
age is greater than molﬁbetween the agew twenty-one and twenty-five and those

betweeﬂewsﬂ@ VlaﬂJ m ﬁ % rﬂ ﬁnewers enrolled
study is greater tha ose in

n the ﬂrWear of n the number of he second year and in

the fourth to the eighth ﬁars of studf respectively.
tati

ARIAN SHTFEANNA...

comedy is higher than the action dramas. Viewers prefer a happy ending rather than a
convoluted or surprise ending. Moreover, viewers prefer television dramas with beautiful

music rather than those displaying beautiful scenery.
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The presentation of the stories in a fascinating and interesting manner is the
factor which affects viewer preferences to the highest degree. The next factors affecting

viewer preferences are dramatic presentations which are consistent, coherent and

Apart from the ak e aflertione AR sea hes that related for this
research. Thereforé, it was / to_study C of Korean Television
Dramas on Thai soci 7 . Afcag ! ". e angke »' *\.,1:, the impact of Korean

. ' | , \w enced a Thai audience in

Bangkok. As Korez ‘ ‘ in pe ‘ . , the result can be as a
guideline for the gove Jiis e y ut keys of success of Korean
dramas and use as a tr { » Hithprove « A ama 1 aftraot the other counties that
A

can bring an income to oufcountry

‘ean wave phenomenon in Korea

nowadays.

9
)

ﬂUEJ’J'VIEWlﬁWEJ’lﬂi
ammmmumaﬂmaﬂ



Chapter Il

Research Methodology

4 Dramas on Thai society: A

Case Study in Bangko < , he mel hods. gualitative _research or documentary

/7 lipr \ \: ‘».__-__L researches, journals, etc.
oII te )\ Y

/ ‘\ D \ uestlonnalre as a tool. To
investigate the impact g & Ie.v Ima ; al society which research

The research of«‘Fhe. Impa t of Kor.

research which is colle

and also the qua ati T

methodologies are fallo y |
1. Population and Sa : »
2. Measurement
3. Data Collecting
4. Measurement of rati g

5. Data At lyses

7 Y

] Brit
J ]
3.1 Population and‘SampIe size

ﬂwwﬂmwmm

populatlon is Thai aud@qoes who live m&mgkok The data Wotlon will

AR SAIRIN I M LR

the other groups.
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3.1.2 Sample size

Due to the sample of population that knows the exactly number of population,

2009). So the sample size was

estimate calculated by. sel he leve 7 fidence, allowable error 5

The sample size whichyis 400 vas' deri m the calculated formula of “Taro

Yamane”. N '

When n = the nt .,v.-..,.

N = the exactlynu of.po
Sz *-;w

[
e

Substit %

ﬂUB?ﬂﬂﬁgﬂﬁﬂﬂi

RTINS %;Iﬂgﬂ’e"ﬂ Y

rrectly information, the researcher e sample size as amount of 400

people.
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3.1.3 Sampling Method

This research has established the sampling method with non-probability

sampling. In other words, a conveniene ling method that uses to collect data by

questionnaire from the sample grot ‘ y iversities, shopping centers, office

buildings and so on. T 7 . the rese A 5 snowball method by ask for

the other sample g

3.2 Measurement |

esrch instrument for use

\

This res
in this research. In as a tool which is a self-

o with multiple choices and

opened-ended question. str ed questionnaire consisting 4
parts; that is, the personal inferm: ‘e behavior towards Korean dramas
on Thai society, the impact o i society and the factors affecting

from Korean ;_45 C

_ {

3.3 Data Collec g m

el ANy
I Tis -

2. Secondary data. The researcher is collecting from library research, related
thesis and research, newspapers, journal, related documents, textbooks and

internet site.
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3.4 Measurement of Rating Variables
The research has established measurement to rating variables are as follow:

1. To assess the interested in wa Korean dramas, the researcher is divided

2. To assess theflexpg8uré attifude towards Koerean d \»{\ the impact of Korean
atch Korean dramas on

Thai society by usin scale med eS¢ - divided into 5 levels as

Strong‘Ly d|sagree 1 point

ﬂﬂ%’é%ﬁfﬂ@%ﬁlﬂﬂ‘i

Scores between 4. 21‘6 .00 means stror& y positive attitude

q Wil arA e ) Y

Scores between 2.61-3.40 means moderate attitude

Scores between 1.81-2.60 means negative attitude

Scores between 1.00-1.80 means strongly negative attitude
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3.5 Data Analyses

The data were analyzed by means of the Statistical Products and Service

d

11
|

AU INENTNGINS
AR TUNN NGNS Y



Chapter IV
Data AnaIyS|s

The research I t of ore

Dramas on Thai society: A

Case Study in Bangk ‘ ' “of Jualitative research or documentary

industry, which is collee ) igrary. books; re résearohes, journals, etc.
and also the qu ivel sga : e ata by Ng a questionnaire as a tool to

investigate the impagt 4n elevision dramas on. T s lety.

International it st infk ot U e i j [ e sing. Although it is true that
\ eputation as one of the last
g 0 annot deny the changes that

images of Korea have u ,.ﬂ"-ﬂ’i ..p S rs. In particular, the efforts to build

positive images through sports have uccessful. Hosting the 1988 Seoul
Summer Oly s the 2002 Koréa-. d }o have resulted in
projecting an image of Korea as a gres : : *o ‘tion, the two events

showed the Worl a e Ily hosting international

events (Suh, 200 " 3). Furthermore, the other factor that can por‘[ the positive image
of Korea is “Hallyu” d' ean wave”. Hallyu is.now playing a leading role in increasing

L e A

countrlesqpf late, Western scholars and the international press have expressed their

R SH ST
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4.1 Qualitative Research

4.1.1 Birth of ‘Hallyu’

Korea has given birth to ficulture in Asia, called “Hallyu,” or the
“Korean Wave,” following \ / political, economic and cultural

progress. Changes in the.cu ~cor ‘ image of a “Cultural Korea”

on neighboring countrie 16 winds of the - op culture swept across China

beginning in 1996.

Hallyu reficler uifural heritage in the 21°

century, in w i.f', ."uﬁ: things should be

explored in the w 0 2 ds its source from the strength in

cultural veins, Whlch seem to have disappeared but still breathe in the society. In

spreadil lyu, world in which
mutual unde ﬁnﬂ w tnS| nﬁd nfrontation. The

world of goer civilization is charac?rlzed by the sharlng of time and space It is not a

BRI AT TN TR

Culture involves global interpretation of value and its symbolic expression. Since
Hallyu stands for the identity of Korean culture in this globalized world, Hallyu is no

longer an exclusive domain of a single social stratum. Viewed from the perspective of
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the global of cultural trend, Hullyu is a fresh commercial product of Asian popular
culture, which has brought new wind to this part of the world where for a long time the

Western world and Japan enjoyed a cultural monopoly (Kang, 2007: 19). The sudden

ab e to gain a lot of popularity

in TV industry. Soifl ordgr tafstudly the keysuccas ~ research will focus on
ganizations related with TV

ng to changing environment

he Republic of Korea,

—,"-.‘ changes in the

government, W

organization struoﬁ as the

Table 1: HIStTj of Ministry of Culture &}1 Tourism

1968 The Ministry of ihformation was rﬂaced by the Mws@of Culture

AR UNIIRBARE

all the cultural and arts affairs in Korea.
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Table 1 (continued)

Year Historical events

1990 ini Cl set up with the advent of the new

1993 = Ministry of Culture were

= orts

] to incorporate tourism

rql of the Ministry of

1998 rlaced by the Ministry of
andin affairs relating to the print

had been the responsibility of the

the aim of strengthening
R iy

160, | divided the Culture

B rea%

Source: http{w .mct.go. kr/eng//sh/ijt/on/about mct/history.jsp quoted by

AUEINBNINEINT

M|n|stry of Culture and Information in 1986 to Ministry of Culture in 1990 to

PRI BANWON I3 05

as changed according to the changing environment. In 1993, after cultural affairs
became more related with tourism industry, the cultural affairs were changed to be the

subsidy of Ministry of Culture and Tourism. And, it also set up “Culture Industry Bureau”


http://www.mct.go.kr/english/section/about_mct/history.jsp
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and “Culture Media Bureau” in 2004 in order to respond with the popularity of Korean

wave.

2) Focusing on research

Another go \ ( / ted with Korean TV industry is
“Korean Broadcasting s ute™(KBI). ons of Korean Broadcasting

evelopment

Example for the data th of Korean Broadcasting
Companies, marke e data that KBI collects
come from not 0 - The publications and

database of KBI ca wed t b ' ary. or searched through KBl
web as well. Ther an' Broadcasts “knov o-date information of global

broadcasting indusifies. ak thai 5 ean E adcaster can adapt with

3) Realizing jmportance. c an

KBI tries to encoufage: hun

o el
I

ources development for Korean
broadcasting ‘A_-'!’ ' el ‘ig professionals (36
courses for o&f,— a"uﬁ adcasting personnel

o i is can make sure that

(workshops on program pro udent) @
n

Korean Broadcastlng industry will have abundant of skillful a

ﬁuﬂm LG 1aneng.. ..

professionals

9" ANTANNNANNAL.

contrlbutlng special articles, papers, and broadcasting-related criticisms, and played a

talent human resources

in the f

mediating role between scholars and working professionals through the introduction of

academic theories and the views of experts. Moreover, there are workshops on program
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production for university students. This factor enables to create educational system with

balance between practical skill and theoretical foundation.

5) Financial support u

KBI has va ~;~u J ) tems for program production to
enable producers to make fitive Créative. Ims with cultural merit and
distinction in this era of open breadcasting, uswSting promotion fund and

the culture industry prometion fund. It even guara 'tribution and supply of the

distinguished programsy"

production, to acti

2. Key succ:a-r

'turimj;' g

According .."g;{i- 'K‘ ul, Director and producer of “My

1) Oligopoly

lovely Kim Sam-soon”, _.égli"'-:- np TV drama market, KBS, MBC and
, } sminated by a small number
of firms. The decTsi X 4‘.1 rfirm. With the high

competition in a uce new attractive TV

rﬂllgo 0 p@
dramas in order {0 gain popularity among audiences. That is why Korean TV dramas

can attr. Is tion V_audienc fe or Kim Yun-chul
also pr ’ﬁ 2)]% j‘ il was like this,

Korean T%ramas could sustain the‘popularlty in global market around 3-5 years

QW’]@*@?WW%JW]’W]EHMJ

There are two main rating agent companies in Korea, TNS media and
Nielsen. According to the interviews, people working in Korean TV industry quite trust in

rating-evaluate system. Figures from two companies are not the same but do not have a
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significant different. Therefore, TV stations know quite well what kind of TV dramas the

market wants, although they do not have marketing research process.

3) Copyright owner

[ Boo-Sung : anager of Marketing Department
of Olive Nine Co., Ltd.; percent of T&dra ights belong to TV stations. This

factor makes TV stations b ) sell road(wther countries. Therefore

there is a chance for maki ofit 1 in local buf also international markets as well.

and production nies are _ﬂ r ors and actresses do not sign

contact with TV staiions. ¥ i ’ ] ions can reduce fixed costs, but they
cannot ensure that p ‘ - ed to create popular TV
dramas will continue to f V dramas with their station. Even
producers and directors who =‘=l- i end to leave TV stations after they
are famous. As a result t_hsr,___ nitment between TV stations and

marketi rat ‘, suc ful ea, have a huge
demanﬁ ﬁ@i mark M l ‘ @n%]uim ﬂie buy TV drama

when the'uroducnon does not yet f?shes because they think the cast or the Synopsis

’5IW'1 AN TR

or example, international TV market exhibitions in Hong Kong, France, Singapore and
Korea. Usually, part of exhibition or traveling expenses will be supported by Korean
government. After selling the dramas, TV stations will use commercial and invite TV stars

to promote in other countries. However, sometimes, it is difficult for TV stations to ask TV
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stars joining the promotion campaign because most of stars have their own managers or

sign contract with agent companies.

Most of popula c-time TV, @e produced by outsource

production compani s : - production companies in
Korea. However, t L6 hose Qli \ u. samplmg target of this

‘ tir{g channels in Korea;
production compa are i 0 _g.\ ol dre s or only free TV channel.
They can produce TV.@rar i .' BT § P TV ich are new media trends. One
‘ h TV stations. Therefore, production
companies have a high barg- i 100se tr;e condition of work that they

prefer.
2) ;o’—1 : "-

Eogvmy of scope primarily refers to efﬁmncies associated with

demand sided char?es such as mcreasmgqj decreasing scope of marketing and
distrib ed in order to
produﬂ n ﬁ?tﬁrﬁj Hﬁsu ﬂ:thlrﬁij rvices such as
performer management, theme pe‘< and brand merchandising. The ca@st'that they

FRINIT T IUH WPV E o B

mey provides which cause the higher distributing and marketing efficiency and create

the synergy between the completed range of products.
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3) Product line of TV dramas

Another key success factor of Korean production companies is the fact

\ N chani el and media content
f ‘n\ after merging with KT
Company, one of iggest tel - muni N 1 Korea. This acquisition
creates a big synergy amg e icati ovie and TV drama business. The
acquisition of Olive Nines iII" __;}_, 'v ss of KT Company in content
business and strengthen KT relati asting system, thus maximizing KT
capabilities and.negoti “power, as well as ies.
6) High ' ')
F '! -

B@Jse of merger between content provide U and telecommunication

companies, it increaiegotential of produc@ companies to get a high production

et i R L
RIANTUNRINYINY
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4. Key success factors of TV drama creators

1) The industry attracts talented people

Because Korean TV bis a high return business, many more
talented people are attracted to be pa ! s. Unlike the past, the careers in
entertainment business«k -t Ci ' specially for teenagers and

young generations. This ¢ that; Korean=T\.indus 7 , will be mire competitive in

work. Marketing offi ‘ Vi station” gements ¢ ot intervene during the
production proces " ! e ions do not care about
marketing. However, : ‘ _‘ ntents leac | marketing; marketing does

not lead the contents. Tv e 1 ood products and good stories, not a

"4" hat is the one of key

ﬂore 0 ean&vision dramas creators
can work as a tea With a respect on each other works and pinions

ﬂwwsmw g

The return of writing script for one TV drama is enough for one
‘-Tﬁ”r Sy IR Y
ke orkﬁh nur'j » ‘ a

5) Opportunities for new rating stars

success factors f

There are opportunities for gifted people who are interested in

entertainment business in Korea. Although talented persons do not have connection and
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do not know anyone in industry, they can turn to be professional scriptwriter if they have

competencies.

6) Professional instit we

In Korea, the A\\:"'- Jstitute’ galied SKTRWA” (Korean TV & Radio Writer
Association) which is pri Eu-;_: zation est: one Korean scriptwriter. The

establishment of proféssm alinstitute such as Wer key success factor for

reative worker

Korean TV industry. Wiih™ prefessional experienc A can provide qualified
graduates who will become of K ” ers.

4.1.3 Key succes

1. Right place n .i r@

=l
, AL
Japan is always the leading countn

=

Uces the popular culture in Asia
W Fra. )

and the rest of the world. HO 'J?-r -6et:a olitical relationship between China

and Japan went worse in th _Q_g'_,,ahm SE to disclaim Japan and its culture.

Moreover, S|n e Jap audiences do not feel that

-
they can relaté ‘,f 1@ is why Korean TV

ﬂght pla eoﬁwant to find something,

m Japanese culture and western culture.

‘A HFANININEINg

an TV dramas try to ne otiate between a new life style and an old culture

a:mmﬁﬁmmmﬁm 3439

| e, and try to present the modernist value trend, ethical values and the thought of life

dramas come at

which is different

that triggers responses (Zhang, 2008: 105). That is why Korean TV dramas can serve
the needs of Asian audiences who live in the modern societies but cannot ignore their

own tradition.
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3. Cinderella story

An attractive story is a simple explanation for Korean TV dramas’ popularity.

Even Kim Yun-chul, Director of “My im Sam-soon” and Harrison Yu, General

Manager of Korean Broadcasting Institute; a tioned about the scriptwriting as a

story. It is simple. udiences get pity of and

want to see their he ke to create rich, full and

seeing a female charag ] ire; strug and live happily with her man also

ole story or even wish their

4. Asian moral val e...‘-'{a__#fd

Korea "'f-"""_“_"?_”"“"_"“""__“"‘z""""m% dre root of China and

& f
Japan as well. As. “Jewel in The Palace, which
displays Ethics, 1'1 from Confucianism, has fulfilled the e u! y feeling of people in a

materialistic era.

- B U 3NN NN o

Mrs Haewon Chin, Senior I\ﬁrketmg Officer 6f8MBC TV station thought that the
Qoﬁ@@fﬂrﬁ e@rm a&ls% iq%i%%& ﬂoaw E]jrama
iopularity. The pretty and béautiful starring, both actors and actresses, and direcfors all
spare no effort to present the Korea natural beauties, making Korean drams watching
become a pleasant experience similar to enjoying a feast of audio visual dinner (Zhang,

2008: 106). Additionally, Korean TV stars can act very well with the sensible expression.
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In a tragic scene, both actors and actresses can cry to express their painful feeling. This
kind of acting may be judged as over-acting but it can get along with a whole

melodrama story that needs a lot of emotion and sensibility.

more powerful at w ‘makes Korean te on dramas be established
, | f igh quality exquisite works
(Zhang, 2008: 108): (ore: juction companies have the higher

production quality of TV dram duce and this leads to higher

7. Low cost

CompAr w_.-‘" as are better choices
— g
for local TV stations Pl episode, depending on

e—
AULININTNEINS
QRININIUNRINYIAE

j
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Table 2: Standard price for MBC TV dramas in global market

Country Price (per 1 episode)

Japan - 20,000 - 100,000 USD

™ ] 3
Taiwan s e | o,ooo USD
Thailand and W .u:h-i—"“ 000 USD

/N

17° November

Source: inte eV l 1\.\\‘5\ ) officer, MBC,
005 bugt ﬁ'& . \ 007 144)

In several Couni os JKo ean TY a ’ o) N r an the cost of local TV
atin

programs. And it ca ,o 3 ,-  > the .; m

why there is still a dem d fi %ﬁﬂg =

8. Well- structured ' fwe.\

"J",

s well. That is no wonder

et

The last reason is an *rib ‘J‘_ arch. It comes from the fact that the

success of one T d director, producer and
"

scriptwriter. B w——— Jus -,‘«,ﬂ did, should come

from the efficien

yn " tﬂ
policy, which was intended to protect and support do

restralnﬁhe mport"fﬂean television dramés'in a pearance.

TH MBS
g W’W NS ANOAL...

ballout from the International Monetary Fund (IMF). The shock of this crisis drove the

ndustry. Moreover, the

tic television dramas,

whole country into a severe depression. In its midst, however, was a boom in Internet

ventures. Once Koreans became aware of the flow of various forms of capital around the
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world-financial, investment and speculative-they threw themselves into the world created
by full-blown capitalism. One of the most unexpected dramas to emerge from these

large movements of capital, media, culture and people centered on Hallyu or the Korean

(Cho, 2005: 147-182).

By the late

had begun targeti

1999 (Sung, 200846). Kbred's hatioh campaign o tide ove
AT LN
country to clear itsgdebis tc lternat onal v

that won the respect of its 'n yh -#." -.—.Tb_- IS giving its support to promote

cultural exports. The |mprove image of F a based on the popularity of Korean movies,
= ‘,.*'J_.# ..r‘ BT s
dramas and games h ship its ltentseven in Europe (Korea
B e+ : -
policy review, 2006=2¢)=Fne-eu {tural- content pusi come one of the nation’s
\ 7 A
growth engines. The go promote the business, which

will eventually finane iaIIy support the country.

reative Content
Agenc Lﬁl ﬂ 3‘ a lop the cultural
mdustry Korea on May 7, 2009 ander Article 31 of the Framework Ac@n Cultural

mammm TN

Korea Game Development and Promotion Institute, the Culture & Contents Center, and

Digital Contents Business Group of the Korea SW Industry Promotion Agency.



44

KOCCA carries out various support projects to grow the content industry of
Korea to be a world leading content provider, which takes the lead of creative economy.

First of all, develop policies to promote the content industry and conduct human

resources development project to man resources which are the foundation of
creativity. Also support H ultures Techaology (CT) development including
planning, development,;~an om iali nt. Also, KOCCA carry out

various support projects , S - the content industry into

music, games and drama , _ - [ 04, up 31 percent from year

earlier. Every year for three - , Korean cultural contents exports
Yy ye@gﬁ = p
hovered at aro:f $500 ‘million B'ut b_ jan to pick ( when cultural contents

Cultural p@iucts we orearmave The Korean wave

does not use entertalnment industry to open the route for Korean products such as
tourism ﬁ ti nd etc. These
producﬂwD uﬁ m ﬂaﬂvﬂﬁ WH P]nﬂ i to accept the
Korean p uct consumption unavo@ebly

RARIATUURTIREVR B~

QId invasion by military force cannot be used at the present time because of technology
equality, Soft Power is smart active cultural strategy. Gradually infiltration through
entertainment industry either by drama series, films, or songs make audiences feel

comfortably it slowly cultivate like drop on the rock. When audiences prefer the series,


http://www.koreacontent.org/
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the exposure to the products in that series will infiltrate gradually and finally consumers

will prefer everything in Korea (Montira Tada-amnuaychai, 2006: 9).

depends on the growing of cultural product

ntertainment industry is used as

the key to invade the globg N \\, speC‘ S and culture. Korea focuses on

culture export to promoete.the-country. »*ne morean culture also creates
positive image for .a Asi , similar either the family

storm. The Hallyu phenomeno i fOFmE _-7'.;; ~of Korea to become an exporter of
A --7 - - — -
culture. Since the beginping%

Korean cultural exports, which had

lude computer games,

been limited to.films,

- = |
animation and rfw "x.’ did not only

diversify in term oBonten bu graphy. Korﬁs cultural content is not

only imported by A5|an nations but also by European and American countries (Kang,

u;,l'ms ‘ﬂdmﬂ‘i

he Hallyu or Korean wave through t ramas is considered as a product

of cuIturaI globalization and a rge of global alism in Asia. An«advanced
SRR SN AR -
orean government to set up a cultural manufacture. Obviously, the media content such

as Korean television dramas becomes a key product to circulate Korean popular culture
among Asian audience. The Korean popular culture and its exporting strategy show the

success of key's soft power policy after the 1997 economic crisis. This policy has
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created a new international phenomenon of Asianization in the modern word.
Significantly, Korean television dramas play an important role in stimulating and

motivating audience’s behavior to adopt Hallyu’s trend (Pijitra Suppasawatgul, 2010: 9).

key media in Thailand. Thai
people have spent tifne on fon in average D0 hours per day. Television is a

main platform of communieation that | Thai - peo e have consumed (Somkrit

There are n ' tive ,Roin | : the popu arity of Korean television
dramas in Thailand a n i - e / Jries. A "\. e sudden popularity of Korean
television dramas, it could ision dramas can accessible to the

audiences.

Kang __bl‘- f g raise the popularity of

Korean televisic \'y ' oA ‘

|!
dramas are not old- -_1! ioned but very fresh.

The plots e Korean tele

iﬁﬁfj iﬁﬁﬁ%‘ NEINA. e

dramas are outstanding.

R A ASUBIINYIS ...

worldwide.
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Bui (2007) also investigated about the reasons that Korean television dramas

appeal so strongly to Vietnamese viewer.

s..,k ,ﬁ_\ the dramas portray how

ast breath.

aditione As an values. For example,

\ NN

s are not expressed through

' \ of an extended family to

_rendered, especially in term of their

i

P o I ,
cinematography. The go geo‘I “the' an, majestic mountain peaks, hustle

and bustle of urban life, ro _;{f'%. .,:_ ih colorful leaves, attractive houses

ey
ol

and trendy café anc OllC derful scenery of Korea
o8

for themselves ’f,

5. The attiremwrean actresses, as we

make up, all catch WeAen eye of wewers“e clothing of actresses is stylish and

ARHTNERINEIN I

nt actors are another détmctwe behind the popularity of Korean television

‘-Tﬁ'T AT T RN WA 1§33

vanous emotional experiences. The looks in their eyes, along with the realistic way they

as their hair stmand attractively applied

smile, kiss and shed tears.
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Li (2007: 24-26) also mentioned the distinctive of Korean television dramas that

appealed to interests of Chinese audiences.

2. The most distincti afacic istic of Ko ion dramas is their visuall

ssory items featured on

3. Family relations afe ahother time ' _|‘  e “which audiences of all age

groups can relate. ‘ BV ran ys t project a society that is

Ucian values, such as respect for

the elderly, ranking by rotps=and harr relations, can coexist side by side

Larse w2008) also mentioned the strenaths of Korean Cle\ ;‘ on dramas that IS

R ‘J

1. Korean teﬂsio d 9 nw\
for only 16-24 epiSodes. It is refreshing to know how many total episodes there are

ding. They usually last

manag

before ;T even stgrt%tchmg a_drama. Me total number of episodes is very

bt bl 3o o} s e

Korean tiﬂwsmn dramas. Once you reach the middle ep|sodes you will reaIIy want to

IR AN

Korean television dramas are well written stories with strong dialogue and
excellent acting. The plots are usually character driven, with all of the main characters
being well defined and all the plotlines ultimately resolved. And for the most part,

audiences can easily relate to the characters, situations, and conflicts that arise.
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3. Korean television dramas usually offer a refreshing portrayal of ‘love’ and
‘affection’” on the TV screen, something with which American TV programming has lost

touch. On American TV, ‘love’ is often just sex but in Korean television dramas, ‘love take

from heart’ rather than ‘love from the s orean writers and producers have truly

mastered the ‘art of affection* N K /
4. The music sound K mre heartfelt and emotional,

true reflection of to capture all the right

emotions for the d

5. Korean

culture.

As the distin e visi can be concluded that Korean
television dramas have helped. | ,_ Stwee the two countries, along with
narrowing the differe oir pé ple. essential for both countries to
actively implement cultur, hanges in | ther develop their two way relations.

dramas p ,' M ortant and indispensable role in
e i AT
introducing Korean ¢ fariy countries iland.

Indeed, Korean television

4.2 QuantitativeEsearc

The quantltat‘amearch is obtainedfrom the survey from Thai audiences 400

e AR T -

dramas hal Society: A Case Stud in Bangkok.”

ammmm UANINYAY

4.2.1 Questionnaire Analysis

The structures of questionnaire compile four parts as follow:

1. The personal information;
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2. The exposure behavior towards Korean television dramas on Thai society;
3. The impact of Korean television dramas on Thai society;

4. The factors affecting Thai audience to watch Korean television dramas;

The perso Oad0 e sam le'g _ is a age, gender, education,

occupation and ineé

Table 3: The nt Jof fregue ) and /percentage of sample group's personal

information [Gende

Personal inforr ( mple m Frequency  Percentage

1.Gender  Malg | 223

FemalglP fPers - el | 311 77.8

Total ___ZEIMIIA S/ 400 100.0
= L N

- i

__.._' TI'_ E
Yo Y
From tabkﬂ, the sa at the I,.i jjority is 311 audiences
represented as 7 percent of all respondents are females. :.' audiences represented

CUATATS NI ...

Thai male audiences because Thai ﬁmale audiences/generally are satisfie@.with beauty,

A QAR R E- -

orean television dramas.
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Table 4: The number of frequency and percentage of sample group’s personal

information [Age]

Personal information ) mple N ". 2 Frequency Percentage

2. Age 114 28.5

193 48.3

71 17.8

14 3.5

8 2.0

400 100.0

From table 4, the stu 'rity of respondents who attend to

watch Korean “televis \mas are 193 oresgnied 48.3 percent of

-
ol

‘ - - )
respondents are.age-be is are 114 audiences

e i
represented as »’-I perce Jenis are age between 18-25
years old. There -4 71 audiences represented as 17.8 perceni ‘J of respondents are age
between 36-45 yea‘ old, There are 14 audiences represented as 3.5 percent of

~ P HHAERT H

2.0 percq of respondents are age over 55 years old respec‘uvely

QW]Nﬂ‘iEUﬂJWYJﬂEI’]ﬂﬂ
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Table 5: The number of frequency and percentage of sample group’s personal

information [Education]

Personal information of 1 I [ Frequency Percentage

3. Education 10 2.5
. _ 18 4.5
WO 299 74.8
73 18.3
) NN,
"\\\\\ 400 100.0
From table 5, > odi ' nd of sample is 299 audiences
represented as 74.8 percent -of responde are bachelor degree. There are 73

F A

audiences represented. a are higher bachelor degree.
There are 18 audiences represented as 4.5 percent of responddiits/are diploma degree.
are high school level

AULINENTNEYINS
ARIANTAUNIINGAE
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Table 6: The number of frequency and percentage of sample group’s personal

information [Occupation]

Personal information ) ]" b e gf ! Frequency Percentage

4. Occupation  University ~=4 3 = ' 80 20.0
30 7.5

246 61.5

24 6.0

7 1.8

13 3.3

400 100.0

From table ' mple, is 246 audiences

i
N
- i

represented --t:"l- |“ 1'- e are 80 audiences

represented as 0 perce 5 universi TJ'J student. There are 30
bl

audiences represented as 7.5 percent of respondents are working in government or

. FIQTJE] eIy

are Workr in other occupations. There are 7 audrences represented as 1qj>ercent of

annmnwmmnma d



54

Table 7: The number of frequency and percentage of sample group’s personal

information [Income]

Personal information of sample » Frequency Percentage

5. Income Less than,5,000 Baht' ' /' 4 2 32 8.0

60 15.0

168 42.0

L% , 7 78 19.5

\ \ 62 155

‘\\\\\ 400 100.0

From table 7, the_ .- ' J' atchir Korean television dramas are

168 audiences represented ds 42.0 perc ondénts have 10,001-20,000 Baht

per month. There are 78 audie 5¢ 9.5 percent of respondents have
0-".,,r.-_-.-._--.-.-..-_--.-.--_-.--_--_-.-.-1.-7-.-.-.-_--.(:, __,p ed as 15.5 percent
have a higher thz 7 N -‘ represented as 15.0
percent of respo :H nts have 5,0 per mont L: ere are 32 audiences

represented as 8. O p%;cent of respondents have less than 5, 000 per month respectively.

ﬂUEJ’J'VIEWlﬁWEJ’lﬂi
ammmmumaﬂmaﬂ
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Part 2: The exposure behavior towards Korean television dramas on Thai

society analysis

The question about the exposure vior towards Korean television dramas on

Thai society was analyzed by frequency ' and mean test.

"-.%_ Q“.

Table 8: How did you get.exposure o watch , ision dramas?

The exposure beh equency Percentage

How did you AN 163 40.8

get exposure to . r
Gable Feleyisi '\ 26 6.5

watch Korean ' f M\ &

television v@D/DVD Rental ﬁfaf | 7 1.8
dramas? B t‘ /&) f. 115 28.8
[CD .
Borrowed fro "f‘r bther - ) - 59 14.8
Downloadédfrom the (ntert 28 7.0
2 0.5
400 100.0

fl UHANYNINAIDT ...

teIeV|S|on dramas is 163 audiences!represented asﬂ8 percent of respﬁents who

GINWC’ Tﬁ!eg&e gﬁl larg liﬂd‘ 1 S r%%ja‘ ‘ iient of
qespondents who bought There are 59 audiences represented as 14.8

percent who borrowed Korean television dramas from the other. There are 28 audiences
represented as 7.0 percent of respondents who downloaded Korean television dramas

from Internet. There are 26 audiences represented as 6.5 percent of respondents who
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watched Korean television dramas from cable television. There are 7 audiences
represented as 1.8 percent who rent VCD/ DVD. There are 2 audiences represented as
0.5 percent of respondents who watched Korean television dramas from others channel

respectively.

The majority of Tt an television dramas from free

television because free Oh-is i gle v@ of households now have

multiple television

Table 9: How lon

The exposure behavi z Ore 'f"“y‘" \ equency Percentage

How long have

Less'thay yeaE ;/.. | 34 8.5

you watched . ‘ ; :
1-2 years i ,1—':.:-:_.!" 94 23.5

Korean drams? — =
129 32.3
,;_-"’ 142 35.5
rjj 400 100.0

1

E’] U ANANININS.. ...

responde s have watched Korean télevision dramaSﬂ)re than 4 years awThere are

ﬁm@ eﬂﬁq I ;jiﬁ e? sgl ﬁ E»jorean
levisi ramas for 3-4 years. There are 94 audiences represented as percent of

respondents have watched Korean television dramas for 1-2 years. There are 34
audiences represented as 8.5 of respondents have watched Korean television dramas

less than 1 year respectively.



Table 10: Frequency of exposure to Korean television dramas?

57

The exposure behavior towards Thai society Frequency Percentage

Frequency of Rarely to watch | an | 153 38.3
exposure to |
Korean
66 16.5
television
dramas? 81 20.3
97 24.3
100.0
From table 10, the majority. of 153 ‘ presented as 38.3 percent who
rarely to watch Korea teI ision. !. Imas ’Q-: are ¢ "“ audiences represented as 24.3
percent of respondents ‘Who* f’ sion dramas more than 4 hours a

week. There are 81 audienc

watched Korean, tel Jramas 34 | hg

represented a' w

hours a week resp:
\
o

ﬂUEJ’J‘VIEWIﬁWEJ’]ﬂi
QWWNT’I‘J‘@UNWTN]H’]QH

sctively prit
) I}

20.3 percent of respondents who
ire are 66 audiences

I{"d clevision dramas 1-2
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Table 11: What does the reason that you watch Korean television dramas?

Table 11.1: Watch all dramas that aired in Thailand

The exposure behavior towards ency Percentage Mean Standard

Deviation

Watch all dramas that_' .16 .389

aired in Thailand I — ;

Tota o.o
From table 1 6 , s A 15.7 percent have watched

only Korean television dramas

Table 11.2: Watch on

Mean Standard

The exposure.behavio

Thai society — - Deviation

L

Watch only drama :I ‘ 43 496
¥

acted by favored

actors

100.0

el
[

YRIANN U NNV E
q From table 11.2, the 173 audiences répresented as 43.3 percent have watched

only Korean television dramas that were acted by favored actors.
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Table 11.3: Watch only dramas that have a good story

The exposure behavior towards Frequency Percentage Mean Standard

Thai society Deviation
Watch only dramas 69.5 .70 461
that have a good
30.5
story
- ////‘\\\\*:\\ -
From table ',-- . ::- - \\\\\\~ ) percent have watched
only Korean televisiondran - e-o* \ -,
Table 11.4: Watch
The exposure behavior to -‘ T Percentage Mean Standard
Th OCi Deviation
Watch only dra V_ ‘ ‘, .39 A87

that were popular

WG dere ) 1N
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Table 11.5: Others

The exposure behavior towards Frequency Percentage Mean Standard

Thai society Deviation

Others .03 178
From table 5, tile 43 alid Tces epre o ,3.3 percent have watch
Korean television' dramas D€ i € Ofhers, reasons ¢ w ve watched with their

family or friends’ sug

From table 14.1-1 ‘ajority of 278 audiences
represented as 69.5 be e =-:--;-' ) -‘ ; lents who watched only Korean
television dramas that have a ge :- A.i\---—:a = 173 audiences represented as 43.3
percent (mean=0.43) of respondents qf B an television dramas that acted
by favored .'il-ff'?'?'-:—'"T"T—?"T—-f"—f'r'?':r::z?:rr,-— -------- ' |=—_j d as 38.5 percent
(mean=0.39) 'c"yr.'i.u evision dramas that were
popular. There E! 62 audie led™ as 15.5.rcent (mean=0.16) of

respondents who wa?hed all Korean teIeV|S|on dramas that aired in Thailand. There are

egummmﬂﬂ"m
9 RIAINIUNAINYINY
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Table 12: What type of dramas that you are watching the most?

The exposure behavior towards Thai society Frequency Percentage
What type of Drama il 4 60 15.0
dramas that N »

124 31.0
you are
watching the 21 5.3
most?
152 38.0
. ‘ \ ‘ \ 17 4.3
. 'fE= 9% \'\ 6 15
& W * AN 20 5.0
., izca .\ =
Tota ye 4'-’ ;‘, ‘\ 400 100.0
Remark: Multiple € 0| »-f 4 -.| 4
From the table he majority of 152 audiences
represented .-;-_.i..-_-.-.--.-.-._-._--...-.-.-.-.-.-..-_..-.-_-.--.--.---.-_-f.. raich comedy dramas.
h”—‘

-
There are 124 V_- ,,|-1' [ ..4 ts who preferred to
watch romantic Emas. ere nce presd as 15.0 percent of

respondents who pre‘erred to watch drama senes There are 21 audiences represented

if;.;ET SN 113Nl (20 o

dramas. ere are 6 audiences pepresented as g percent of resp@ents who

PRIGEATUHNINY 1AL
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The factor affecting to watch Korean television dramas in term of impression

and interesting

The factor affecting to we

television dramas were analyzed by

Table 13: The fa - -t ; 2 erm of impression and

interesting

The factor affectin Interpretation

watch Korean televisior Deviation
dramas in tery
impression and

interesting

Scene/ Location .663  Highest level

Beautiful landscape .627  Highest level

Plot/ Story line .665 High level

s R,
Main Actor - ‘= | 680 Highest level
\7Z Y] 0

Ability of main actor ';I 403 691 High level
0

[
b |
Character of actor 411 High level
Ability of d”ctor 3 77 ngh level

QWWNTI‘J'EH um’mmaﬁw

orean Cultural Interference 4.04 High level
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From table 13, the study found that the majority of audiences represented by the
mean of 4.30 watched Korean television dramas because of the leading actors. The

audiences represented the mean of 4.28 watched Korean television dramas because of

the beadutiful landscape, while the audier 8 represented by 4.25 of mean watched
Korean television dramas b c D 8EO cation The other subsequent reasons
are because of the beat "" _'_“" i &aok, the plot or story line, the

actors’ character, the fashi r . ors’ costume, Korean cultural
interference, and the abili | f, S Wit 22 4.19, 4.11, 4.06, 4.04,

and 4.03 respecl ively. C th the “:\.\ n of 3.77 represented the

he sample group has highest affect
\ d score music (original
soundtrack) rather than' the' high ‘affect le ry ine, character of actor,

costume, Korean culttre | e ,-.v» llity /o and ability of director in

respectively.

ﬂUEJ’J'VIEWlﬁWEJ’lﬂi
ammmmumaﬂmaﬂ



Table 14: The impac
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The impacts of Korez Standard  Interpretation

television dramas on 4 N. T AR Y ' eviation  the impact
Thai society

Get a knowledge about .700 High impact

history

Get a knowledge about .606 High impact

culture

Geta knowledg .708  High impact

national costum e y_

Gorgeous tourist iI .662 Highest

destination impact

impact

ﬂ“ﬂ‘iﬁu UNIANYT Ny

Qeswe to learn Korean

language

For entertainment and 3 5 4.39 .631

relaxation

High impact

Highest

impact




Table 14 (continued)
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The impacts of Korean Minimum Maximum  Mean Standard  Interpretation
television dramas on Deviation the impact
Thai society
Dressed up in Korean 1.002  High impact
fashion style
Desire to have a plast 1.108 Low impact
surgery
Desire to listen Kor 932 High impact
music
Thai people have 909  High impact
excessive adapted to,
Korean culture
Korean culture does not fit ¢ 748 Moderate
with Thai society impact
Thai culture excessiv 902  High impact
dominated by Kofean.
culture w il
.lI
| 1
Forgot Thai culture . 5 3.28 ‘ ‘ 967  High impact
Low impact

ﬁﬁﬁj o) EJ Nna W Ef’l 1]

Korean teIeV|S|on dramas 4 1.023

ﬁw impact

From table 14, the study found that the majority of positive impact from Korean

television dramas as 4.39 by mean was entertainment and relaxation effect at the highest

level. There are audiences represented as 4.32 by mean have impacted to audiences
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that they want to visit Korean and thought that tourist destinations in Korea are wonderful
at the highest level. There are audiences represented as 4.16 by mean have impacted

in term of knowledge about Korean culture at the highest level. There are audiences

represented as 4.00 by mean have imp:z niterm of Korean national costume at the

high level. There are audiences esented 5 y mean have impacted in term of

Korean history at the hig .. The Aented as 3.88 by mean have
’ e ——

inspired to have Korean fi - hi j audiences represented as 3.84

the high level. T nces represented as, 3. an have impacted to

have the plastic sur;

Korean culture at the high . Therear udi s ted as 3.55 by mean were

represented as Orean television dramas are

waste of money ﬁcase of bought VCD/ DVD at the low le /l. There are audiences

represented as 2.36 -I'y&an have a negativelimpact that Korean television dramas are

Wasteﬁe‘ﬂ BB INE NI

R ardmg to each result, tae research was found that the sampwroup has
VAT GO SRV IRHVR B
@unst destination and visit to Korea rather than the high positive impact level to get
knowledge about Korean culture, Korean national costume, Korean history, Korean food,
Korean music, Korean language, Korean fashion style in respectively. Also, the result

was found that the sample group has low positive impact level to have a plastic surgery.
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In addition, the research found that the sample group also has high negative
impact level on Thai audiences that have excessive imitate in Korean culture and also

neglect Thai culture. The audiences also have the moderate negative impact level that

orean television dramas on
Thai audience were an 15_ BQUENCY, 1tage, minimum, maximum and mean

test.

Table 15: The questio h Korean television dramas on

Thai audience

The '-5; ¥ {" l‘ﬂ cy Percentage

u 16 4.0

When did you ﬂs than 1 year

know about the

“Wﬂﬁﬁﬁﬂﬂﬂ%“ﬂﬂﬂi

10.0

ears
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From table 15, the study found that the majority of 278 audiences represented as
69.5 percent have acknowledged the Korean wave more than 2 years ago. There are 66

audiences represented as 16.5 percent have acknowledged the Korean wave for 2

Table 16: How ¢

How could you 79.5

The acknle K U uency Percentage

access to the

“Korean wave”

firstly? 1.8
2.5
2.8

1.5

0.8

100.0

. Y- T 7.
| WARI TRIHN TN F 6 e~
19.5 percent were accessed to the Korean wave from Korean television dramas or
movies. There are 45 audiences represented as 11.3 percent were accessed to the

Korean wave from Korean music. There are 11 audiences represented 2.8 percent were

accessed to the Korean wave from Korean food. . There are 10 audiences represented
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2.5 percent were accessed to the Korean wave from Taekwondo. . There are 7
audiences represented 1.8 percent was accessed to the Korean wave from Korean

language. There are 6 audiences represented 1.5 percent was accessed to the Korean

“Korean wave”-whic main cts to watch Korean television dramas

on Thai audience

The quest_i ‘television dramas on Thai

audience by the “Korg ! ximum, mean and

standard deviation test. /

Table 17: Ho da fects to watch Korean television

dramas on Thai audience

The effect of Korea ~ Minimum - Max an  Standard Interpretation

wave to watch.Korean D eviation

& X

television dramas o

Thai audience | ' f;j
i
Korean movies/ dramas" 3.67 High level
o Bt E) M st W Elﬂ 1 %
Korean Ianguage Werate level
QW] Nﬂ‘im umwma oo
orean food 3.15 .887  Moderate level

Tourist destination 1 5 3.70 912 High level
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From table 17, the study found that the majority of effect of Korean wave to

watch Korean television dramas is a wonderful tourist destination in Korea as 3.70 by

Korean music. There are au ‘, | as 3.15 by mean that have watched

Korean television dramas e€cause of audiences represented as
' > watché S \ dramas because of Korean

language. There @ at : JIE g e .'-  '\a 3 have watched Korean

Regarding & ‘ sul it was fo l es -.\- oup has effected at high
level from Korean wave i » 3 ftouri ,_ tinati <0 2an movies or dramas and

Korean music to watch Korean: tefev C ather that the moderate level from

Korean food and Korea Iang f"":' Ctivi astly, the audiences have effected at
low level from Korean eI'on dramas.
Y. A

ﬂUEJ’J'VIEWlﬁWEJ’lﬂi
ammmmumaﬂmaﬂ




Chapter V

The research

of orewramas on Thai society: A
Case Study in Ban ean Television dramas and

the reason that 1ai audience in Bangkok

area.

The pop ié » jienc __" > in o..‘ ' The data collection is
collect with Thai audi » ot ;V M T e\ | dramas and age between 18-
60 years old because ' ‘ _‘ more .-' Iy to measure and access to
Korean Television drama than {he Sr-gr Due the sample of population that
knows the exact number af p ' i 197 'eople (Population Statistic by

age in Bangkok, Dep: Ministryof Interior referred in
Population Inf, ol ‘IOngkorn University,
2009). So the sa the level at 95 percent

Ee ttlm
confidence, allowable error 5 percent or 0. 05 (Yamane, 1973: 886-887). So the sample

the res a lle H The data were
analyzed by the Statistical Productsfand Service Solutions Version 13.0 (SPSS) Program

aofwam ARGttt '4@ .

eV|at|on

The research used the methods of qualitative research or documentary research

which is collecting data from library books, related researches, journals, etc. to
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investigate the key success factors of Korean drams and the quantitative research to

collect data by using a questionnaire as a tool to investigate the impact of Korean

Conclusion

In the part o impact of Korean television

rch found as follow:

Thai soci
dramas on Thai socie 26,

audiences represented as
77.8 percent of all respol ‘ , are: fen 9 diences represented as 22.3
percent are male. The respon » A, atch Korean Television dramas are
193 audience Spres ;. oer t ly @re age between 26-53

years old. The %ﬂ cation bac O fﬁ represented as 74.8

percent of resporﬁnts are

246 audiences repreanted as 61.5 percent of respondents are employees. The majority

RN ﬁmwmm -
ARAINTAUNNINEAE

art 2: The exposure behavior towards Korean Television dramas on Thai

cupatio r,J ackground of sample is

society analysis
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The majority of respondents’ exposure behavior towards Korean Television
dramas is 163 audiences represented as 40.8 percent of respondents were watched

audiences represented as 35.5 percent of

from free television. The majority of 14

mas more than 4 years ago. The

evision dramas that have a
e

| O percent of respondents

‘ f research investigated
" The research found that as for
l rm of romantic comedy is
1ding rather than a convoluted
‘sion dramas with beautiful music

rather than those disp

Moreo v‘\ ce gratification upon
viewing Korean T‘vision dramas on channel 7.” As the content of Korean Television
dramas shown on C‘awl 7, the majority liked romantic dramas. They see that the

— UL IRERRIAA T

which ham happy ending.

QW’]ﬂﬂﬂ‘im UAIINYAY

The factor affecting to watch Korean Television dramas in term of impression

and interesting
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The majority of audiences represented as 4.30 mean rates were watched Korean

Television dramas because of main actors at the highest level.

This research is paraIIeI with hara Nuamteab’s research investigated
“Factors affecting Korean te \» ion 7' 1 prefar " The presentation of the stories
in a fascinating and int '7 ) 4 '. ! » 7 ' gffects viewer preferences to
the highest degree. Thewnext fz C r_preferences are dramatic
presentations which : 0 Sie rent and. ol IIy tinged. These three

factors affect audiengé preféreaces by virt mak stories easy to grasp.

Sirada Tech 2008)  ‘ ti l\., hiang Mai Municipality
Residents on Watchig o Te ‘ rama’ Ser or factors influencing the
respondents on the ' » | atching, it was found that the
plots of Korean dra -.- the following were minor

factors: 1) general asp as the costumes; 2) respondents

lifestyles; watchmg Korean "ﬁ'{f{ Jteé* ament; 3) the sale promotion such
as VCDs or DYDS\of the dramas which ha been broadcast ,,.,,-5 levision before; and

4) public relati [s

Thanawanmaewkong (2008) presented “Audience ﬂ‘uﬂcahon upon viewing
shown n ISIO on Channel 7, it
was found that a factor making them more interesting is the appearance of the

3 W% AT bt Whedeodd b ol i o

spondents see that the major performers have to be beautiful or handsome rather than

merely being well-known as performers.
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Part 3: The impact of Korean Tele\ on/dramas on Thai society analysis

The study of the i ‘ )as on Thai society, the majority
of Thai audiences that ositive imp Ct fr_ewsmn dramas as 4.39 by

mean were entertai ' rele st level. The majority of
negative impacts nean were Thai people

having excessive:

The finding isfstudly. were: i 0 vith jose of some previous

researches. For exa 7 le s Affecting Korean Television Drama

N

\\ ggested that pleasure and

relaxation was a reason e ; Jol=! erred watching Korean soap operas.

Furthermore, Thippaya Sukpo Wittawat—wi onducted the research on “Korean

Dramas Series: \d I itative Behavior in the

Bangkok Metrap itan-Area” conclud ed that Th \i frequently imitative

behavior was usi or bu cosm like Korean actors or

actresses were domg Another behavior was usmg or buying brand name merchandise

| TEINYNINYINT

ame as in the other Countrles such as Vletnam the popularlty of Korean

L WERIPIR PN 1) e

32). In Japan, a fever of “Winter Love Song” was led to a variety of economic and socio-
cultural impacts. As the number of Japanese tourists visiting Korea was increase (Kim

and other, 2007: 1343). Even in the different cultural place like America, Korean
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Television dramas are a wonderful window into the beautiful Korean culture. Americans
people were enjoying with Korean Television dramas then they become curious about

the Korean culture and they start reaching out to Korean people in their local

Furthermore, . the , i th, lifferent i act from the previous research that
is the negative im . As o the me of negative impacts from Korean

essive imitate in Korean

television dramas o

culture and also neglectT

Part 4: The factors affecting ’ Of vave” to watch Korean television

In ordersto st e factors affect an wave” to watch Korean

al —F '
television dra v X majority of 278 audiences
represented as 6 pe e Korean wave more than 2 years

ago. The majority of effect of Korean wave to watch Korean TeIeV|S|on dramas is a

| Yax) VTET‘V'I“?W LN ({p)
&mmmm UANINYA Y

As the mentioned the impact of media concept, television is the most popular
vehicles for attracting people’s attention among diverse visual media alternative. Thai

people spent time on television in average about 7 hours per day (Somkrit
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Tungkittawanit, 2004: 15). Television is a main platform of communication that Thai
people have consumes. There is a significant number of popularity of Korean Television

dramas in Thai television since 2001. The owing success of Korean Television dramas

was matching with music, food and culture (Pijitra Suppasawatgul,

2010: 7).
As the positive.i ) > elevis N-diamas on Thai audiences, the

research found th jority impadt on Thai au nees from Korean Television
dramas is entertai | mean at the highest level.
Korean TeIevisioH dr ‘ ofh: Pl Jue >d’'some N VISIt Korea and to learn
h|Ie Korean Television
dramas also havegiipagibdfiinai Aldeneeh Joy dge about Korean culture
ejand K gﬂr‘hl

’ Korez

including national co .00 and 3.97 by mean at the

high level respectively OFEOver dramas have successively

impacted in term of Korea food L udy, fashion, and Korean music

Aside, vi‘- of-Korean culture causes
some audience .,-“ itate to Korean way as 3.93 by mean e high level, excessive

dominated to Koreanft,“e as 3.55 by meaniat the high level and neglect Thai culture

- HBIABRINYINT

Recently, Korean governm&t focusing on cultural exports and expands their

5} P BGE g BV rer b ek Bt v
opularlty of Korean movies, dramas and games, the cultural content business has
become one of the nation’s growth engines. Also, the cultural products were used to

stimulate the Korean wave. The Korean wave through the Korean television dramas is
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considered as a product of cultural globalization and a rise of global capitalism in Asia.
Obviously, the media content such as Korean Television dramas becomes a key

product to circulate Korean popular culture.among Asian audiences. Therefore, Korean

government will take more stri iness, which concerned the Korean

content of culture. The He , Iso creates positive image for

Korea. In order to develop the relation twew other countries, Korean
Television dramas can he sld e Je between the two countries, along with

narrowing the difference

In Thailand, th rE ' Ve has=see A% 3 Di '.‘-.‘ larity in Korean influence

- W\
od m destination or fashion. Korean
and qﬁ!{er is not different, both are Asian countries,
PR Y

1
which living in similar ar gl W ance ily
gLt o

members. That is why Thai au Shce-ado] pts Kerean:culture easily.
= ..5“'.!.# A ..ru" -.

from Korean Televisi

Television dramas f anism values which is familiar to

Thai society. Moreove r

d relationship between family

Korean euli

s |1 {o R 1 )| AT L 1 iatial 1o | ﬂ‘r
Korean Televi _ Ke ‘L‘

larity in Thai society.

fact, Korean culture

has gained the p ‘ rom the first Korean drama has been aired in

2000 until the preser‘f@(orean Television dramas are continued to broadcast on Thai

B SO L IOV, ¢ .

aud|ence913re enjoyed the Korean c?ture from all the thlng of daily life.

AR AT RAIINIR Y-~

|ther Korean brand or international brand such as Hanami presented by 2 PM, Yamaha
Fino and 12 plus presented by Super Juniors, Eversense presented by Big Bang,

Wauttisak Clinic presented by T- Max and Mistine Powder presented by Kara.
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While the increasing of popularity of Korean stars with clearly white skin, the
several products got the idea to put the ingredients that imported from Korea in their

products. The mostly products that go t of favor are cosmetic with Blemish Balm

Cream or well known in the name of BB poy at very famous in Korean cosmetic,

such as Mistine No.1 Diamond BB P ) le BB Powder, Cutepress Evory

favorite Korean Teglévisi '» amas also ¢ ' a lof favor. As the result, the costume of

Korean actresses, a el agt their -Rair st d the, active make up also have
influenced on Thai audignces. %QE:E e

WA
e '

Also, Korean foods h‘a r-"-s--‘_, i audiences after watched Korean

L g

Television dramas. As the populari = welin the Palace”, which the main story was

2L

about cooking Korear esting. The audiences want

> Korean restaurants were

to try Korean (@i_”—,w

increased in Banﬂk. Sukhu

in Bangkok, was opfned in response to the Korean wave with Korean restaurants,
= ‘

fashionﬁx , Raif? salen % W (ﬁm estaurant could
easily fotqjij ré in angkoﬁm ; epartmﬂtore. ﬂe days Korean food

al ntains_a variety of mea aﬁ:j ish dishe alor i greens, an vegetables.
QK&@eﬁﬁlnﬁoﬁ”eMﬁcﬁiﬁrﬁaﬂgl ' gl their

distinctive flavor and high nutritional value. “Kimchi” is the best known Korean food. It is

/n, the %est Korean community

vegetable dish, highly seasoned with pepper, garlic, etc. It is served with every kind of

Korean meals and it stimulates the appetite like pickles. "Kimchi" contains amounts of
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good nutrition such as vitamin C, and fiber. Generally, the Korean dish uses much

grains and vegetables which add fiber and protein from both vegetables (bean curd,

) meats. Korean food has moderate calories
Q-:\ \ //Ia ced.

Ubonrat Siriyuvasak.and Shin (20 ed about “Asianizing K-pop
d ——
production, consumpti N A S among._ hai youth”. The research

bean sprouts, bean paste, soy sauce

and low fat and sweet taste, ven

found that the flav Jlt 7‘ 2 C ;' f ects Thai eenagers to spend their
j (2008) study “Korean
singers’ maniac among Thai mentioned that " ence of Korean singers

effects to fanati Fhajftegha ' ‘behavior ing agers who express their

9

The Korean popularity faster and faster
until nowadays, howeve "',r ovisT A s such as “Hua Jai Lad Fah” which
the main actor was Korean. ind ures of Korean television dramas.
Thai fans of elevision dramas also had chance to watch S tolevision dramas
that had Kore_ ,7 7 ramas “Snow Under
the Moon” has K¢

n character and many scenes were sha Korea including snow

scene in winter. Thisfa@ows a signal that Thai television dramas have developed by

TR YO T -

Destiny cﬂ]Tai Fah Tawan Diew”, T?ai television dramas, which the main actors were

=

RSN AN

orea to get a beautiful image of Korea and Korean culture through the drama.

It can be emphasized that the Korean culture invaded Thai audiences to

imitative to Korean way. Thai culture could being neglect and also the Thai value could
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decrease from the core of heart of Thai audiences caused audiences have too much

influenced from the Korean culture.

In the Future, Korean Wave ma out were flat because Thai people may

spend on goods or adapt f ‘ yration point such as the current
Japanese wave previol i society. Korean wave may

disappeared or dimini ire. However, the cultural

problem issue sho e t :\‘Ew lion or imitate too much to

other culture may | _matior t stary. \ tural and national economies are
unconsciously. The pepulai 5;:,," e t " and effected definitely to
the consumption‘and ported from Korea or try

Korean food.

In fact, Thai Korean wave. However, that

was a huge chance to lear ‘turand history as mentioned by
Rojanasak Sangsiriwilai n? f their own culture because of too
much imitate ,-;.-...-__‘-.--....-_....---_..-.-.-._.--.--.-.-.__.-.:-._ (e« popularity of Korean
cultures and t v = ‘ uit the society, do not

neglect Thai cult

ﬂ‘lJEl’JVIEMﬁWEJWﬂ‘i

5.2 Suggestion

AR BENT B UK R B

ase study in Bangkok” was focusing on study the impact of Korean Television dramas.

and do not excessive dominate to Korean culture.

The result showed positive and negative impact that have influenced on Thai society. It
is a good chance to acknowledge to the beautiful Korean culture through Korean

Television dramas. Unfortunately, the negative impact indicates that an influence of
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Korean culture causes some audience to neglect Thai culture and imitate the Korean

ways.

It is necessary for Thai gover ‘or the private sector that should catch the
eyes on them and control the: \ uld ing ‘ Thai culture even how much they
access through Korear e n dr . Als S|on channels should control
the selection Korean ision_drein as Sroces ,. orean Television dramas

contents are appropii 7 t a "i \i\\\- Moreover, the result from
, \ \ as roducer to use a key
success of Korean Jelevision d \ eV|S|on dramas and the

entertainment indu

This research focuse u /i 0,0 A'the impact of Korean drams on Thai

mpact from the other

society. For t

entertainment that a

game, music. Moﬂver, there should

solve the problem iaused by the exposureq}orean Television dramas. Also, there

—FHB NIRRT ~ -

supporte y Korean government.

QWWINﬂ‘iEU UNIINYIAY

s ‘- orean variety show,

study the prot, on way and the way to
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Questionnaire

The impact of Korean television dramas on Thai society: A case study in Bangkok

Objective: This questionnaire is me 3 art of a Master's degree thesis. Department

46-55 years old

( ) High Schoal* ( ) Diploma

() BachelorE "-'Eﬁr;" " W ( ) Master Degree and

Abover—a< () Othel

=i
4. Occup : . ‘
( 'I iversity Stude L overnment Services
Eriployees ) SMEs Owners
: FllﬁET“’J“‘VrEWI‘ﬁ il El’lﬂﬁ
) Less than 5,000 Baht ) 5,000- 10

R IRIPUNINEIERE

0
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Part 2 The exposure behavior towards Korean television dramas
6. How did you expose to watch Korean television dramas?

( ) Free television () Cable television

() Bought VCD / DVD

() Downloaded from the

-2 years

More than 4 years

-2 Hours a week
an 4 Hours a week

9. What does the feasan that g watct elevis on dramas? (Multiple

() Watch on| ff}""ff;. cte

...... I
i 4F |
10. What type o drama that you are watching the most? (Ranking from No.1 - No.3)

ﬂﬂﬂﬁﬂﬂﬂﬁﬂﬂﬁﬂﬁ

) Crime / Suspense ) Sci-fi

QW’]ﬂﬁﬂ‘iﬁuﬂJiﬂﬂ’Jﬂﬂ’”}ﬂﬂ """"
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11. The factors affecting to watch Korean television dramas in term of impression
and interesting.

Please check ¥ in the blank below that match your opinion.

Factors affecting to watch Kore

Strongly
;,,'. / j ee Fair Disagree _

television dramas (impressi N
disagree

interesting

1. Scene / Location

2. Beautiful landscape

"7 MRS
3. Plot/ Story Life ///jf“\\%\\\

4. Favored main.aéfors l// En\w B

6. Character of a Ctor

5. Ability of main rlll‘ﬁ ‘\\}\\\‘L
f [2 CAAINN

7. Good score m

8. Ability of director

ke
9. Costumeandfashmn Eﬁ

10. Korean cultural mterferen .. 

== 7%

Part 3 Thﬁpa . h%ociety
Please ch v in the blank below that match your opihion
Strongly

# N

v/

=
T e

Korean culture

14. Get knowledge about
Korean national costume

(Hanbok)
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The impact of Korean television Strongly Strongly
Agree Fair Disagree
dramas agree disagree
15. Gorgeous tourist

destination

16.

Desire to visit Korea

17.

Desire to try Koré an

18.

language

19.

For entertain

relaxatio

20.

21.

AN
,@w,__le- m\\;\&\

Desire to have

surgery

22.

Desire to listen Kore

song

23.

Thai people have

excessi /e adapte

Korean. ﬂl:ﬂ'—_—;' -

24.

-

Korean eitlire _
‘ ' it
with Thai ¢ !’ ure . L'-I

25.

Thai culture e‘balve

HHINYNINE AT

26,

28.

Forgot Thai culture 7 7 -
w f |

Waste of money to buy

VCD /DVD
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Part 4 The factors affecting from “Korean Wave” to watch Korean television
dramas on Thai audience.

29. When did you know about the “Korean Wave”?

() Less than 1 year () 1year

()2years o \1 ; ‘ ( ) More than 2 years

Korean music
) Taekwondo

ourist destination

31. How do “Korgar #he Righly e S aleh Korean dramas on Thai
audience’ |

Please che

The effect of Kore ‘

Strongly

watch Korean dramas Fair | Disagree

Oon The r )
_ ' disagree
audience

1. Korean dramas/mowes ,. n

Korean music,

_
Korean Ian b‘ ge————

Taekwondo

Korean food E

IS A - B S A

Tourls destlnatlof ﬂ

Thank you
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