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: The objectives of this thesis are: 1) to study advertising provision under the Consumer
| : s

Protecﬁion Act of 1979; 2) to_delve the opinigns of these who are in the advertising industry
towards the advertising control under the Cansumer Protection Act of 1979; and 3) to study the

_
causeSI of the problems and Wways'io sol\ae them: A review of advertising monitoring

Fs

l
subconl'\mlttee s rule from 19 to 1995 and depth interview of the subcommittee and creative men

were c'londucted. A
| f’ . Vo

)':," L+
Results indicate ‘chat‘;ﬂ‘r 1) False qr overcia }n and misleading advertising are frequently

I e

founded in public. Most of thdfn afe. t:cmmumcatrom‘pqmpments and usually created by small

|
|
|
L
|

compa{nes 2) The inefficient oper;moneof the su}l committee in enforcing the Consumer Protection

Act of '1 979 are caused by red tape, inadequate officers, hmmgd_,,budget difficulty of the legal

Ianguaée in the Consum"ér Protection Act of 1979 and mcorpora’ted advertisers.
: -
|
|
|
|
be inds:;pendent and more powerful by getting more staff-and more budget, 2) the subcommittee

In conclusion, the, ways te solve;all problems are: ,1)the-copsumer protection office should

and thé advertisers should cooperate.in setting seminars to exchange opirions to each others; and
f

3) the hdvertisers should not only’pay fore attention in“studying-the Tules in-funning the advertising
[

business but also avoid violating them.
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