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“ A Foundamental Distiction, relating to reproduction,
within a species, dividing it into two divisions, male or female,

accordingas sperm male or ova fe cells are produced. " (James Drever,

2.

\ﬂ\\;f ISH-THAI DICTIONARY 1441

1966 : 267)

unﬂuﬂmuﬂ'w I

"Sex” 1dua™im (Noun) & Fjry %o Rerativiwd
(d. idoyms, 2521 : 67 |
gawlumamen ng 0 aia T It ; waunsuntus 1 slaheodinonu w.d 2525

‘Li'lh-:wm-\wmn‘rha‘t’i-h

ufmpdniu, 2525 : 593)

mwmw‘umiﬂuumngﬁ m[ =

ﬂUEJ’J‘VIEJVIﬁWEJ’]ﬂ‘i

il n:q‘lhu Macimi lian Oantampaary Dictimnr-y 1indraflaAnaming

bR TR AT AHA TN A Y

1) Aswnedliduamuny (Noun)

“Power or ability to attract, charm, or interest. "
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