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The objectives.of this research=are to.study.the-fastors that
‘influence the usage of sex appeal and its appearing in television
‘advertising.

The results &f the analysis indicate that types of products,
;consumer target group, maketing situation and’ ‘competetors, client reguire
mant and crealive's attitudes are the ors-that influence the usage
of sex appeal in television adver account of understanding the
‘basic needs, sex motives and se fhan being, the sex appeal in
advertisment are able to be ap : for persuasion the consumer
itarget group to purchase the T SEwmeat: wigiclies ghem  fulfill W with
.physological gratifications. Tl S eure T F product~~and the consumer
‘target group, are expecia ] :

Because of the™ 5 3 @ _' ] -,ﬂnf television (sight,
sound, movement) , the res ) ‘ g of sex appeal in
television advertising ar® Cogfi] ; ' ing 1

1. Vision inecl or instance showing
figure, body with small co ] abut T4 part. of body 1.2
action or movement of presd#fitiy 1) 4= ol W ng, holding, kissing,
'sexy eyesight expression or 4 & : L 8l 1.3 sensational story
|1LHB. Z. Verbal includes 2.1 gice \ bt camara 2.2, dlalnuga 2.3
q1ngle or'vocal music (Thai ajf j {s erbal, in this reserach
means the tone-color of sound for e ‘persbnality or the image
of product, include the pronouncis over and the sound of
instrumental music. p
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