' ¢ ¢ s - s )
n1uuvun11a€Haa11ﬂnaqﬂﬁﬂﬂ1uwtauatwanwstﬂamvauﬁﬂ1nu

a v o @ = fd o w
UDIUTHN T L DY aam‘lumm NN W.A. 2535 - 2536

ﬂusawﬂwiwﬂwnﬁ
e ST R Bt W i

MAITINM TR TNIRTY
WTAINERE QiﬁaanTNNwﬁﬁnﬂ1ﬁﬂ
WeR. 2537

ISBN 974-583-755-5

a a a v a a o ok a - wu
FUANTUD I LAUNAINUQE ?_’d"ﬂ\?ﬂ’“ﬂ'ﬁ"')'ﬂﬂ'\aﬂ

T1Y{6a3bY



€/

-_—

&

The Creative Process of Strategic Presentation for Launching

New Products- by the C.M. Organizer Co.,Ltd.

B.E. 1992 - 1993

ﬂ‘LlEJ’J‘VIEI'VIiWEﬂﬂ’i

U
A TheﬁWhT ﬁ nmmlﬂqﬂl}% ﬂﬁkﬂﬁutrements
q G‘ he Degree of Master of Arts
Department of Mass Communication
Graduate School.
Chulalongkorn University
1994

 ISBN 974-583-755-§



-

v v o a é é é o -
#2110 INE1AWRE nTrIuMTATI aTTANaENEN T Lo L iennT
v a w ' awv o 4 é
esnduen lusiuos uSHn T 10n o9n1 luiteT
376 W.A. 2535 — 2536

v ¢ a
Tﬂﬂ uwuawawaw FVUNT LN

AR %N

o ) y
971971 78ENUTNIN 309A: fafige ATda ATNaY

WTAINEND A T wuuanﬂwuwuﬁauuutﬁu

A1URAIUD INVTANHNE

5 '
o

b “_e—_ﬁ—_ :
ANENTTNNITROU W AY

-li M
| . |
J y

J.Ii

....ﬂwﬁ'\umwm‘;

AU EJ ol Ewﬂ ?ﬂﬁ«’hﬂaﬁm
AR a9NT0l NH_’J’J EI']@ il

......Q...........OOODOOQWQqTHnﬂTﬂﬁ’)

a

(F0IANENTINTE 0T.ATHE ATNNEE)

LRI TN I L I I I L I 2

anaﬁnoooonﬂi‘:”ﬂqi

¢ o a
(?OﬁﬁﬁaﬂTWQWTﬂ ?MN@ TONANN)



w1 Funsiflee | ns:uaun11a{10assﬁhaqn6h11uﬁtauétﬁnnﬂ51ﬂﬂﬁhﬂuﬁﬁlnﬁu
vawu3tm 8 18y eonqluiges a9fa w.A. 2535-2536 (THE CREATIVE
PROCESS OF STRATEGIC PRESENTATION FOR LAUNCHING NEW PRODUCTS BY
THE C.M. ORGANIZER CO., LTD. B.E. 1992-1993) a.fuSnwn . sd.ns.A3%0
A%nqwy, 208 min. ISBN 974-583-755-5 |

- F- | l ’ & k v v - .
A5 YaAas9n ﬁﬂﬂu“"u'lﬂ tWwaninyIu l‘ﬂ"1qua"’]51"!!]6\'"]1vUj“ﬂ'l‘iﬂ'i']\’ﬂ‘i‘fﬁﬂﬂﬂ"ﬁ

anu11auatwanﬂs1ﬁmﬁ1aun11nuﬂaou!ﬁh A dy annﬂlu'ﬂa1 1A W.f. 2535-2536

| | o«
Tanfivaguse aoﬂuﬁatﬁuuanm1aua.a" i wiu8uai (Bonfnen tannznsfinas (ind

auﬂ11nu 3 voufia o1unﬂﬂﬁ5q g-‘" ﬂuﬁ ”SAAB" ua:oﬂutﬁﬂﬁhaﬁu%b

awnqauﬂﬁqﬂﬂwahum uazn ny uw1ﬂ1un111tﬂ51"nﬂ1s1ﬁb

Tundeil

- g ° o &
Nan’]‘i')"\iUNU’J’] n19UN lﬁuﬂﬁﬂ\‘luf"la

> v ’
1. Iasedsiy 2. ﬁa 4 auAUTU LAY dUASSUIUANS

[ 4 - » F A4
q519d53ANagNoNT13UN LA NBUATBAIININIY 4 TUADY

v et g Z
fio 1. ns¥uweys 2. mwutisus Ay ludunauvasnisfia

1 ; P >
uazuuanvlunisdaeiu tianisdsie
' ’ )
ﬂ1wﬁhmm Tniu&uAn Tnnuﬁﬁhn1saqn¢ @raIulSENAUAIY 4 PBYNIINITENT
= i g - U g v
aﬁwnﬁsusqunu Tauladamuanainay (iudas lasasudatalnde tiuaslunisasivaaiu
3. - Tl - '» ) -

nuednnaey nﬂiwnwuﬂs 911 LN il _ﬁ-'ﬂaaﬂunwsmaﬁaau(Simulation)

I i 5 & Yo § > ) =
lﬂa1nxnﬂn1wﬁﬂnn1uﬂnauh 5 (Simula ,-:ﬂaﬁﬂui§p1ﬁ15n11ns:quﬂ1uLvau1ﬂwtﬁu

Ay 1 1By n13duEann uangwwqa A su iy %a A1saAuan wan uay e uiunisisvin

‘““‘““"“““"“‘“ﬁ‘iﬂ“%ﬁﬂﬁﬂ‘ﬁwEﬂﬂ‘i
amaqnmumqwmaa

a ; A
MATV ... DASROHAIUIRIM oo, . awuNeveudn.

4
<

...........................................



#4# C550505 :mMAJOR MASS COMMUNICATION i
KEY WORD: CREATIVE PROCESS/ STRATEGIC PRESENTATION/LAUNCHING NEW PRODUCTS
PHANGA CHANTHIENG : THE CREATIVE PROCESS OF STRATEGIC
PRESENTATION FOR LAUNCHING NEW PRODUCTS BY THE C..M. ORGANIZER

C0., LTD, B.E. 1992-1993.

This research is intended to present an understanding and explain
the creative process of strategic presentation of launching new products
by the C.M. Organizer Co., Ltd. B.E. 1992-1993. The intention is to increase
total sales and create a good image for the merchandise. The study has been
selected only for the launching of ee new products, i.e. the launching of ;
"Wave'" cigarette, the launching ar, and the launching of '"Agelis"
satellite disc, by utilizing h a line of thoughts in

connection with the prese as a discrouse, Media is a |
message, a line of though&w
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