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#5486609235: MAJOR CREATIVE ARTS

KEYWORD: PRINT / ADVERTISING / DESIGN / CONDOMINIUM LIVING
SARANYU LOPHANPAIBUL: PRINT ADVERTISING DESIGN FOR CONDOMINIUM LIVING.
ADVISOR: ASST. PROF. WILAI ASAWADECHSAKDI, 265 pp.

This thesis present as an appropriate advertisement strategy and creative advertising design for condominium living
to study, to find an appropriate selling point, to find Advertising Appeals, to find a Creative Execution and to find advertisement
illustration for condominium living. A study is concepts theories and researches which are associated with this research to
analyze information and to be completed quantitative questionnaires advertisement specialists. The result would be approach
and principle of graphic design publications advertisement for condominium living.

This study found that types of condominium could be separated by prices. Each price is divided after customers’
characteristics and lifestyle. Each characteristic has an approach of advertisement design.

1. Appropriate advertisement strategy and creative advertising design for high class price condominium living.
1) For Thinkers: selling point — Reliability Benefit, Advertising Appeals - Efficiency Appeal, Creative Execution — The Product Itself
or Slice of Life and advertisement illustration - Outstanding Photograph. 2) For Innovators: selling point — Beauty Benefit,
Advertising Appeals - Aesthetic Appeal or Convenience Appeal, Creative Execution - Slice of Life and advertisement illustration
- Outstanding Photograph. 3) For Achievers: selling point — Pride Benefit , Advertising Appeals - Achievement Appeal
or Convenience Appeal, Creative Execution - Slice of Life and advertisement illustration — Outstanding Photograph.

2. Appropriate advertisement strategy and creative advertising design for main class price condominium living.
1) For Thinker: selling point — Reliability Benefit or Durability Benefit , Advertising Appeals - Quality Appeal or Efficiency Appeal,
Creative Execution — The Happy Results of Using The Product or Part of The Product and advertisement illustration - Outstanding
Photograph or Close-Ups & Cropping. 2) For Achievers: selling point — Convenience Benefit or Happiness Benefit, Advertising
Appeals - Convenience Appeal or Status Appeal, Creative Execution - Slice of Life and advertisement illustration — Outstanding
Photograph or Mixing and Matching. 3) For Strivers: selling point — Social Approval Benefit, Advertising Appeals - Status Appeal
or Social Appeal, Creative Execution — Testimonial or Presenter or Spokesperson and advertisement illustration — Outstanding
Photograph or A Change of Perspective or Unusual Views.

3. Appropriate advertisement strategy and creative advertising design for economy price condominium living.
1) For Believers: selling point — Dependable Benefit or Reliability Benefit, Advertising Appeals - Parenthood and Family Life
Appeal, Creative Execution - The Happy Results of Using The Product and advertisement illustration - Outstanding Photograph
or Telling Stories. 2) For Experiencers: selling point — Versatility Benefit or Convenience Benefit, Advertising Appeals - Social
Appeal or Convenience Appeal, Creative Execution - The Happy or Unhappy Results of Using The Product and advertisement
illustration — Mixing and Matching or Theme Device as Design Element. 3) For Maker: selling point — Versatility Benefit or
Convenience Benefit or Reliability Benefit, Advertising Appeals - Price or Value Appeal or Convenience Appeal, Creative
Execution - The Happy or Unhappy Results of Using The Product and advertisement illustration — Outstanding Photograph or

Surrealism.

Department : ....Creative arts..... Student’'s Signature............ooooiiiiiii
Field of Study : ...Creative arts... AdVISOr's Signature...........ovoiiiiiii e
Academic Year: ...... 2012.........
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