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This research is aimed at knowing the behavior of cellulose tape
consemers in Bangkok Metropolitan Area covering the study of sex, age, occu-
pation, income and behavior of the buyers of cellulose tapes.including the

seeking of normal percentile of the set-up table.

The result of this research revealed the table composing of 9 main
characteristics namely, 1. the knowledge of Brand of cellulose tape 2. the
Brand Loyalty of cellulcse tape being interviewed 4, the price range of cellu-

lose tape by the buyers 5. the factors in making decision of buyers of cellu-
lose tapeé 6. the opinions on the quality of cellulose tapes being distributed
in the market 7. the opinions of quality of cellulose tapes locally produced
being éompared with the overseas produced cellulose tapes 8. the decision of
making choices in using the cellulose tapes and the glue for work being able
to be used in substitution 9. the opinions concerning the improvement of qua-

lity of cellulose tapes by the persons being interviewed

It was discovered that the consumers, having the behavior of buying
the cellulose tapes for their personal use, do not have the brand Loyalty.
They will buy the cellulose tapes without considering the brand. The reason
that the consumers do nct have the brand Loyalty has necessitated the company
to sell mainly through the distributor. More importantly the main factor hav-

ing influence over the consumers is the convenience in buying cellulose tape.

This research is done by means survey method,having 300 sets of ques-

tionnaires coupled with the convenience sampling.
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