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2.2 WUIRAALNEINUNISRAAITNIINITARA

2.2.1 WUIAANISRARITNINITARA (Marketing Communication)
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1) doulsranineaiunAn st (Production mix)
2) daulIzaNn1eAIuTIAN (Price mix)
3) doudszansnuannunaniieg (Place mix)
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1890

1991

CASTLE PEAK GARMENT -- Ready to Wear Fair 1980
Best Creative Concept 1890

CASTLE PEAK GARMENT -- Ready to Wear Fair 1991

Second Best Creative Concept 1991

2000-2001 BANGKOK AIRWAYS - TICA Awards 2000-2001

2001

2001

2002

2002

2002

Special Recognition Best Event

BMW -- Thailand International Motor Expo 2001
Best Expression of the Expo Theme : "New Age Energy, Future Vehicles"

BANK OF ASIA - Consumer Banking and Technelogy Fair 2001

Best Consumer Banking and Technology Product

THAI GYPSUM - Architect 2002

Second Best Creative Concept

BhW — Thailand International Maotor Expo 2002
Best Expression of the Expo Theme : "New Age Energy, Future Vehicles"

INTENSIVE TRAVEL & CONVENTIONS, MEETINGS ASIA --
IT&CMA Conference 2002
Sticky Awards 2002 : Stickiest Techie

128



2003

2003

2004

2004

2004

2005

2005

2006
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CAMPANA - Architect 2003

Best Expression of a Booth's Theme

PTT - Annual Thai Red Cross Fair 2003

First Prize : Intellectual and Educational Development

PTT - Annual Thai Red Cross Fair 2004

Recognition Prize : Environment Conservation for Thai Population

PTT 25th ANNIVERSARY - MACtac Worldwide Awards 2004

Oceanian / Asian / Mid.East / African Prize : Interior Category

KRATINGDAENG CAMPAIGN - Adman Awards 2004

Bronze : PR-Event Campaign

KRATINGDAENG CAMPAIGN - Gala Awards 2004

Winner : Best Event Marketing Campaign

Enjoy Working, Enjoy Color by Epson — Adman Awards 2005

Bronze : One-Time Event

KRATINGDAENG CAMPAIGN -TACT Awards 2006

Winner : Event Marketing
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Best Office Award 2003

Pico Thailand was awarded Best Office Award for the second year.
For the second consecutive year Pico Thailand was awarded the best office of Pico
Group. The award was announced on 20th Pico Internafional Conference, Bangkok,

17-20 December 2003. The office was delighted to receive this recognition from the

group.

Best Office Award 2002

Pico Thailand was awarded Best Office Award for the first yvear of success.

Outstanding Account Servicing Award 2003
Ms.Supaporn Swangjitt, Event Marketing General Manager was awarded Outstanding

Account Servicing.

Best Project Award Exhibition 2002
"Mercedes Benz" in 23rd Bangkok International Motor Show 002 was awarded Best
Project Award Exhibition 2002,

Best Manager Award 2002

Mr.Chokchai Vatcharanirunkul, Senior General Manager was awarded Best Manager

Award 2002.

The Best constructor 2001
With the efforts put up by our teams Pico Thailand was awarded the best constructor
2001 for the 22nd Bangkok International Motor Show.
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