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The purposes of this research were to examine the influences of thin ideal
internalization and model size in advertising on: 1) body dissatisfaction 2) body-esteem
and 3) eating disorders. A 2X2 factorial experiment research designed with 2 control
groups was conducted in February 2005. The participants were 188 first year female

students of the Faculty of Arts, Chulalongkorn University, aged between 18-20 years.

The findings indicated that thin ideal internalization and model size in advertising
had main effect on women’s body dissatisfaction, body-esteem and eating disorders.
Moreover, thin ideal internalization and model size in advertising had interaction effect
on women's body dissatisfaction and body-esteem at significant level at .05, but not on

women's eating disorders.
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