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##5484704828: MAJOR COMMUNICATION ARTS

KEYWORDS: BLOGGER / OPINION LEADER / AWARENESS / ATTITUDE / BUYING
DECISION MAKING

AREERAT SURA-AMONRATTANA: BEAUTY BLOGGER'S OPINION
LEADERSHIP AND AWARENESS, ATTITUDE AND BUYING DECISION MAKING
TOWARD BEAUTY PRODUCTS. ADVISOR: ASST. PROF. PHNOM KLEECHAYA,
Ph.D., 113 pp.

The objectives of this thesis are (1) to analyze the correlation between Beauty
Blogger’s opinion leadership and consumers’ awareness, attitude and buying decision-
making toward beauty products and (2) to explain the characteristics in Beauty
Blogger’'s opinion leadership which influence customers’ awareness, attitude and
decision-making toward beauty products the most. The research adopted the survey
approach by using the questionnaire on the representative group, which is the 400
Bangkok women, aged between 16 — 32. The survey represent that they are all much
aware with positive attitude. In the buying decision-making perspective, the surveyed
group is likely to buy the products and suggest other people too. The results of the
hypothesis testing are (1) Beauty Bloggers’ opinion leadership correlates with
consumers’ attitude and decision-making toward beauty products,statistically significant
at the level of .01 and (2) the ability to compose the blog is mostly influential in
consumers’ product-awareness, while the bloggers’ expertise affects the attitude toward
beauty products the most. Finally, the ability to spread the information impacts the

consumers’ decision the buy the beauty products the most.

Field of Study: Communication Arts Student’s Signature...........ocooiii

Academic Year: _ 2012 Advisor's Signature...........ooooiii.
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Have some degree of trust™® in the following forms of advertising
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v I c 2%
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gillboards / cutdoor advertising I S S
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Online bannerads I 35
Textads on mobile phones [N 215

Source: The Mielsen Compamy
“E.g. 90 percent of respondents trusted “"completely™ or “somewhat” recommendations from people they know
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