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THAI ABSTRACT  

อารีวรรณ เจิมแพทย์จรรยา : ผลกระทบที่น่าจะเกิดขึ้นจากข้อเสนอเจรจาการค้าเสรี
สหภาพยุโรป-ไทย ต่อผู้ส่งออกกล้วยไม้ไทย. (POTENTIAL IMPACT OF THE 
PROPOSED EU-THAILAND FTA ON THAI ORCHID EXPORTERS.) อ.ที่ปรึกษา
วิทยานิพนธ์หลัก: อ. ดร. ชันทาล แฮร์เบอร์โฮลส์, 4 หน้า. 
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ไทย โดยมุ่งเน้นไปที่จุดแข็งและจุดอ่อนของผู้ส่งออกกล้วยไม้ไทย รวมถึงโอกาสและอุปสรรคใน
ภายภาคหน้า ข้อมูลที่ได้จากการวิจัยได้มาจากการวิเคราะห์ข้อดีและข้อเสียของข้อตกลงการค้า
เสรีระหว่างสหภาพยุโรปกับไทย ข้อมูลที่ปรากฏในงานวิจัยนี้ใช้การวิเคราะห์เชิงปริมาณและเชิง
คุณภาพ โดยการวิเคราะห์เชิงปริมาณใช้แบบสอบถามเก่ียวกับทัศนคติผู้ส่งออกกล้วยไม้ในไทย
จ านวน 96 คนที่อาศัยอยู่ที่กรุงเทพฯและปริมณฑล ในส่วนของการวิเคราะห์เชิงคุณภาพนั้นได้
จากการสัมภาษณ์เชิงลึกกับเจ้าหน้าที่ของรัฐและผู้เชี่ยวชาญจ านวนทั้งสิ้น 5 คน ซึ่งได้ด าเนินการ
ตั้งแต่เดือนพฤศจิกายน 2555 ถึงเดือน เมษายน 2556 

การวิเคราะห์สภาวะแวดล้อมและ Porter’s Five Forces ของผู้ส่งออกกล้วยไม้ไทย 
พบว่ามีปัญหาทั้งจากปัจจัยภายในและภายนอก เช่น การขาดความเข้าใจเกี่ยวกับกฎระเบียบและ
อุปสรรคที่ไม่ใช่ภาษีอากรของการส่งออกกล้วยไม้ของสหภาพยุโรป โดยปัญหาหลักคืออุปสรรคที่
ไม่ใช่ภาษีอากรของการส่งออกกล้วยไม้เกี่ยวกับมาตรฐานสินค้า กฎระเบียบและเอกสารการ
ส่งออก รวมถึงการขาดการสนัยสนุนจากรัฐบาลไทยด้านการพัฒนาระบบการผลิต ทั้งนี้ข้อจ ากัด
กล่าวได้ส่งผลกระทบต่อกล้วยไม้ไทยซึ่งเป็นสินค้าประเภทที่เน่าเสียได้ง่าย ผลของการศึกษาแสดง
ผู้ส่งออกกล้วยไม้ไทยให้ข้อมูลเชิงบวกเก่ียวกับการค้าเสรีสหภาพยุโรปกับไทย เฉพาะอย่างยิ่งใน
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CHAPTER I 

INTRODUCTION 

 

1.1 Statement of the problem 

Early 2013, the European Union, or the EU, officially announced the termination 

of Generalized System of Preferences (GSP) granted to Thailand, with effect from 1 

January 2014. This is attributed to the fact that Thailand has evolved into an upper-

middle-income country since 20111while lower-middle income economies are 

designated as GSP beneficiary countries. This has a negative impact on 26%of the 

total Thailand’s export value to the EU, which is equal US$ 2,423 million2 of a total 

export value US$ 9,321 million. In this regard, the loss of GSP coverage for Thai orchid 

exporters has been estimated at US$ 1.1 million per year. 

The GSP can be defined as privileges of trade tariffs given by developed 

countries, in this case the EU. In order to receive the GSP, Thailand must follow the 

Council Regulation EC 2501/2001, which is referring to a set of requirements such as 

the implementation of international convention of human and labor rights, 

environmental protection, an anti-drug production and trafficking campaign, and, 

especially, being a lower income country, a status for which Thailand is no longer 

eligible.3 

                                                           
1

The World Bank. 2011. Changes in Country Classifications [Online]. Available: 

http://data.worldbank.org/news/2010-GNI-income-classifications  
2

Office of Commercial Affair in Brussels 2012. The use of GSP in each sector of Thailand. 

Brussels. 
3

United Nations, 2008. Handbook on the Scheme of the European Community,New York 

and Geneva, United Nations. 



 2 
Under the GSP scheme, the EU provides a zero or low rate tariff to recipient 

countries on specific items. From 2009 to 2011, Thailand received benefits from the 

GSP tariff reduction around US$23 billion4 in goods exported to the EU, totaling 62% 

of its export under the GSP system. According to the Thai Department of 

International Trade Promotion, 50 of Thai export products, worth US$3 billion in 

2011, and 78 million in margin of preference will be suffering from the first year of 

GSP removal the EU5. In addition, Thai orchid exporters will be losing US$ 1.3 million6 

in total export when the 8.5% of the Most Favored Nation (MFN) tariff rate applied in 

2014 after GSP. 

In 2013, the Thai government was starting negotiation on the FTA (Free Trade 

Agreement) with the EU that hope of compensating the loss of the GSP. According to 

the Thai Department of Foreign Trade, the attempt has been part of a long-term 

solution to minimize the impact of the GSP removal7. 

The ongoing FTA negotiation between the EU and Thailand might be the 

solution to the GSP issue. In essence, the FTA aims to eliminate tariffs similar to the 

GSP, and also Non-Tariff Barriers (NBT)such as Sanitary and Phytosanitary regulation 

(SPS), which involves plant health control and product safety, the main issue for Thai 

                                                           
4

DFT (Department of Foreign Trade) 2011. Trade Perference Journal 4th Quarter. 
5

 Margin of preference is the difference between the MFN rate and preferential rate in this 

case the GSP rate. 
6
คณะกรรมการกล้วยไม้แห่งชาติ (National Orchid Committe). ยทุธศาสตร์การแขง่ขนักล้วยไม้ไทยใน

ตลาดโลก พ.ศ. 2554-2559 (Thai Orchid's competitive strategic in the world market 2011-2016). Bangkok: 

คณะกรรมการกล้วยไม้แห่งชาติ. 
7

Department of Export Promotion 2011. Annual report,Bangkok Department of Export 

Promotion. 



 3 
orchid exporters today8, and the ROO (Rules of Origin).As for the mutual recognition 

arrangement (MRA), the topic is one of the EU’s approaches in eliminating technical 

standards by testing for conformity according to the EU’s regulations in accredited 

testing establishments9.But the contents of the negotiations are still not available to 

the public.  

If the EU-Thailand FTA manages to reduce or eliminate tariffs and non- tariff 

barriers (NTB) regarding standard regulations involving quality control and consumers’ 

safety, it will provides benefits and assist in the Thai cut orchid export industry, 

which was in 2009 worth US$ 79.3 million with the export value ranged between 

US$60 and 80 million from 2009 to 2011.10 These are concerns over the impacts of 

the EU-Thailand FTA among exporters and the government.11  Thai orchid is 

expected to be one of the products highly affected since 47% of total Thai orchid’s 

production is exported to the EU and 28% of orchids sold in the EU are sourced from 

Thailand12. Thai orchid exporters are currently receiving a zero percentage tariff but 

the tax will be rising to 8.5%13 in 2014 based on the MFN (Most Favored Nation), 

which better than normal rate of 12%. However, some of competitors (such as 

Vietnam) are still eligible for the GSP program. 
                                                           

8
Food and Agriculture Organization of the Untied Nations. 2003. WTO Agreement on 

Agriculture: The Implementation Experience - Developing Country Case Studies. Rome. 
9

Geest, W. v. d. 2004. An EU-ASEAN Free Trade Agreement: Sharing benefits of 

globalisation? Asia Europe Journal, 2, 201-219. 
10

The Customs Department of Thailand. 2012. Export Statistics [Online]. Available: 

http://internet1.customs.go.th/ext/Statistic/SubStat2550.jsp?hscode=06031300&statType=export&p
roductCodeCheck=Y&countryCheck=null&country=&month=1&year=2555  

11
Ibid. 

12
Office of Commercial Affair in Brussels 2012. The use of GSP in each sector of Thailand. 

Brussels. 
13

Europa. 2013c. Import Tariffs [Online]. Brussel: Europa. Available: 

http://exporthelp.europa.eu/thdapp/display.htm?page=it/it_Introduction.html&doctype=main&lang
uageId=EN [8 April 2012]. 
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This research focuses on the impacts of the EU-Thailand FTA on Thai orchid 

exporters in term of sales, cooperation, development and other opportunities from 

changes of tariff barrier, NTB such as SPS (Sanitary and Phytosanitary regulation) and 

ROO (Rules of Origin) and effects on trade facilitation. The changes might come from 

the EU-Thailand FTA negotiation may provide benefit Thai orchid exporters. 

Strengths, weaknesses, opportunities and threats local and overseas for Thai 

orchid exporters will be analyzed. The study also takes into consideration potential 

impacts of trade liberalization and facilitation posed by the EU-Thailand FTA. Finally, 

this research investigates potential impacts on Thai orchid exporters and their 

perspectives on the EU-Thailand FTA. 

 

1.2 Research Question 

According to the problems discussed above, the researcher poses the following 

research question:  

What are the potential impacts of the proposed EU-Thailand FTA on Thai 

orchid exporters? 

 

1.3 Research Objectives 

This research aims: 

Main objective 

To analyze the potential impact of the proposed EU-Thailand FTA on Thai orchid 

exporters focusing on tariff and NTB 



 5 
 Specific objectives  

1. To understand the content and direction of the EU-Thailand FTA 

2. To review and synthesize the literature that deals with the impact 

of FTAs (focusing on trade liberalization and trade facilitation 

measures) on exporters of time-sensitive goods, such as perishable 

agricultural products 

3. To analyze the strengths ,weaknesses, opportunities and threats of 

Thai orchid exporters and the possible problems they are facing 

 

1.4 Scope of the Research 

This study concentrates on potential impacts of the EU-Thailand FTA on Thai 

orchid exporters by using data collected through a survey and in-depth interviews. 

Conducted in December 2012 through various channels such as telephone, mail, and 

drop-off, the survey questioned 123 Thai orchid exporters in Bangkok Metropolitan 

Area, who were registered with the Thai Ministry of Agriculture and Cooperatives, and 

was focused on SME (Small and Medium Enterprise) exporters14 who have 40% of 

total the market share in Thai cut orchid exports and only cut orchids because the 

export value is higher (see in Chapter II).Compared to large Thai orchid exporters, 

90%15 of SME fail to possess their own production lines, capital and technology in 

production, which may result in inferior degree of quality of Thai orchid. 

                                                           
14

ส านกัพฒันาระบบและรับรองมาตรฐานสินค้าพืช. (Plant Standard and Certification Office) 2011a. 

รายช่ือผู้สง่ออก กล้วยไม้ (List of Orchid exporters) [Online]. ส านกัพฒันาระบบและรับรองมาตรฐานสินค้าพืช. 
Available: http://www.doa.go.th/psco/index.php?option=com_content&view=article&id=87:2010-11-
03-03-13-57&catid=44:download [09 สิงหาคม 2555] 
15

Office of Agricultural Economics, 2004. The Study of Potential of Thai Orchid Market in Japan. 

Bangkok: Ministry of Agriculture and Cooperatives. 



 6 
Furthermore, their supply may even come from orchid framers who cultivate and 

harvest orchid without quality control. 

In-depth interviews were conducted from November 2012 to April 2013 with 

government officers from the Department of International Trade Promotion, the 

Department of Trade Negotiation, and the specialists on the EU-Thailand FTA and 

agriculture from Kasetsart University and the Ministry of Agriculture and Cooperatives. 

 

1.5 Benefits of the Study 

Thailand is negotiating EU-Thailand FTA with the EU, this research is significant 

in the sense that result of research can provide information about the EU-Thailand 

FTA and potential impact of the FTA, the discussion on strengths, weaknesses, 

opportunities and threats of Thai orchid exporters base on perspective of Thai orchid 

exporters, specialists and government officers. If the outcome is positive, the FTA 

could help reduce or eliminate tariff and NTB against Thai orchid exporters. Also the 

EU-Thailand FTA might influence cooperation between Thai orchid exporters and 

Thai government in sharing information about policies and problems in export Thai 

orchid including government support in sustainable development which can increase 

standard quality and export volume. 
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CHAPTER II 

THAI ORCHIDS INDUSTRY 

 

2.1 Overview 

Thailand is one of the largest orchid producers in the world with billion baht of 

export value base on the fact that Thai orchid has several unique criteria such as it 

can last longer than other cut flowers and has varieties in sizes, colors and species. 

The main production of Thai orchid is well stain Bangkok Metropolitan Area covering 

23,000 rai with production capacity of 52,500 tons of orchids per year16. There are 

nine leaders in the Thai orchid sector. Each of which exports over 300,000 kg of 

products, resulting in a 60% share of the total cut orchid export per year.17  Orchid 

plants cover only 5% of the total Thai orchid production in Bangkok Metropolitan 

Area. The reason why cut orchids have a larger production because they generate far 

higher revenue than that of orchid plants. For example, in 2009, the value of cut 

orchid export was reported at US$ 62 million, while the orchid plant business 

grossed merely US$ 9.6 million18. 

 

                                                           
16

DITP. 2011. Thai Orchid Situation [Online]. Bangkok: Department of International Trade 

Promotion. Available: http://www.thaitrade.com/trade_detail.php?id=87 [27 August 2012]. 
17

The Customs Department of Thailand. 2012. Export Statistics [Online]. Available: 

http://internet1.customs.go.th/ext/Statistic/SubStat2550.jsp?hscode=06031300&statType=export&p
roductCodeCheck=Y&countryCheck=null&country=&month=1&year=2555  

18
-------. 2009b. Statistics of cut orchid in 2009 [Online]. United Nations Commodity Trade 

Statistics Database. Available: 
http://comtrade.un.org/db/dqBasicQueryResults.aspx?cc=060313&px=HS&r=all&y=2009&p=0&rg=2
&so=9999&rpage=dqBasicQuery&qt=n  
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Table 1:Export value of Thai orchids in 2009 (USD) 

HS. Code19 Description 
Destinations 

2009 2010 
World EU World EU 

0602909000
1 

Orchid 
Plant 

9,655,631 1,751,463 9,709,311 1,933,568 

O60313000
0 

Cut Orchid 62,703,462 13,072,756 72,900,359 13,320,967 

Source: Information and Communication Technology Center of Ministry of Commerce with 
Cooperation of the Customs Department 

 

These larger companies tend to have more experience and capital in 

investment in production and marketing technology, including the knowledge about 

custom regulations and consumer behavior. The rest of 40% belong to SME Thai 

orchid exporters, 177 of whom are locates in Bangkok Metropolitan Area and also 

export to the EU. The Thai government is promoting the Thai orchid by hosting 

international events and by encouraging Thai orchid exporters to participate in 

functions such as the Royal Flora Ratchaphuruck in 2006 and 2007, and the Ellerslie 

International Flower Show in New Zealand20.  Also the Thai government concentrates 

on other strategies such as improvement in quality and export, and market 

competitiveness promotion.21 Still, the Thai orchid industry and exporters with 40 

years of experience in export Thai orchid are need of innovative production so that 

quality and cost become more efficient. This can benefit SME exporters who have 

less developed systems in place.  

                                                           
19

 Harmonized System Codes is an international standard of products’ number classification. 
20

Lekawatana, S. 2010. Thai Orchid: Current Situation. 2010 Taiwan International Orchid 

Symposium. International Conference Hall, Taiwan Orchid Plantation, Tainan, Taiwan: Department of 
Agriculture Extension of Thailand. 5. 

21
Ibid. 
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Other factors concerned with entering the Thai orchid export business, are 

standard regulations such as tariff barrier and NTB. All of these will be also discussed 

later in this chapter. 

 

2.2 Supply chain 

Thailand has a large production of orchid mostly located in the central region, 

in particular Bangkok Metropolitan Area22. 95% of the total cut orchids production 

and exports come from Bangkok Metropolitan Area, of which 47% penetrate the 

international markets23. Thai orchid in the market is provided by farmers or local 

growers who supply flowers through direct sales, wholesalers, retailers or exports. 

Thai orchid producers have five distribution channels. Firstly, the direct sale is 

farmers selling orchids by themselves accounting for 13.3%24 of orchid products. 

Secondly, 5.7% of orchid products involve wholesalers. The largest wholesale market 

in Thailand is Pak-klong Talad in Bangkok which runs daily in the morning hour. The 

orchid plants also go to the Jatujak Plant Market that opens only on Wednesday. 

Some farmers open their own stores selling wholesale and retail of both cut orchids 

and orchid plants. Thirdly, 17.1% of orchid products are operated by middlemen 

who can resell as wholesalers or retailers. Fourthly, only 1.9% belongs to retailers. A 

retail market is commonly found in local market stalls nationwide selling cut orchids 

and orchid plants. They are also major retail stores located in Nakhon Pathom 
                                                           

22
Ibid. 3. 

23
Ministry of Commerce. 2009. Thailand Trading Report [Online]. Ministry of Commerce. 

Available: http://www2.ops3.moc.go.th/ [13 June 2013] 
24

ปานแก้ว, ย. (Yupa Pankaew). 2007. Geomatics for explore and support orchid's production, 

market and export: Cause study of Central region of Thailand [Online]. Kasetsart Agricultural and 
Agro-Industrial Product Improvement Institute. Available: 
http://www.orchid.kapi.ku.ac.th/index.php?option=com_frontpage&Itemid=1 [23 September 2013] 
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province such as Air Orchid.25 Lastly, 62% of orchid producers are also exporters 

who ship orchids to international market. 

For the EU’s market, Thai exporters can directly contact importers through 

wholesale markets or auctions abroad. The figures below show the cycle of flowers 

after entering the EU market, timeline and prices. The first channel is the agent hired 

by exporters who are either farmers, exporters or both. There are three kinds of 

agents - flower processors, sales agents and importing agents. Usually, the agents are 

from the EU and act as a middleman who has knowledge about markets and 

demand in the EU, and also provide information to suppliers, which are, in this case, 

the Thai exporters.   

The next stage is the auctions. Wholesalers and retailers are the trade structure 

and channels for cut orchids. Among the ten flower auctions in Europe, the largest 

one of its kind is called ‘Flore Holland’ located in the Netherlands. However, only 

10-30% of the total cut orchids imported in the EU are traded through auctions while 

70-90% is directly operated by agents or wholesalers.26An auction is deemed a good 

distribution step for a large volume of orchids because the exporters can determine 

the potential access to the EU and holistic activities within the continent. However, 

exporters must possess high output capacities and also be able to provide large 

amount of high-quality orchid.27 

                                                           
25

Lekawatana, S. 2010. Thai Orchid: Current Situation. 2010 Taiwan International Orchid 

Symposium. International Conference Hall, Taiwan Orchid Plantation, Tainan, Taiwan: Department of 
Agriculture Extension of Thailand. 

26
------- 2009a. Cut flowers: The EU market for foliage. ProFound and ProVerde  

27
CBI 2011b. Trade structure and channels for summer flowers. 
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Figure 1: Orchid’s price and Export timeline 

 

Source: Author and Trade structure and channels for summer flower, 2011 

From the exporter’s country to a retailer, the whole process usually takes 3 

days. If cut orchids are not shipped within 3 days, they must be stored in air-

conditioned warehouses, leading to increased production cost and lower quality, due 

to the fact that cut orchids are a time perishable product. Furthermore, the price of 

orchid depends on demand level and the number of distributors. Besides, re-packing, 

quality checkup, and promotion campaigns can lead to profit between 5-25%28. 

Normally, after orchid reaches a retailer, the price is increased by 85-95%29 from the 

original price at auction.  

                                                           
28

Ibid. 
29

Ibid. 
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2.3 Exports to the EU 

Ranked behind the Netherlands, Thailand is the second largest orchid exporter 

to the EU30 with a 28%31 market share in 2012. Currently, the EU is going through an 

economic crisis.  In spite of this, the EU is still considered to rank in the top three of 

Thailand’s orchid export markets32. Orchid demand in the EU has changed and 

fluctuated over the years. For example, from 2006-2008, the EU raised orchid import 

by 3.9%, but the figure dropped by 2.7% in 201033 because of the economic crisis.  

The important buyers of Thai orchids in the EU are Italy, Germany, the 

Netherlands, France and the United Kingdom since they collectively import more 

than 50% of the total Thai orchid exports to the EU. Furthermore, more than 50% of 

each country’s total orchid imports come from Thailand. According to information 

presented in table 2, Italy and The Netherlands are the largest cut orchid importers 

and main destinations of Thai orchids followed by UK, Germany and France. These 

countries import orchids from Thailand because they cannot produce enough orchids 

to meet the demand and the weather is not suitable for orchid production. 

 

 

                                                           
30

NNT. 2007. Thailand pushes for a 10-billion-baht target in orchid exports in three years 

[Online]. Bangkok: National News Bureau of Thailand Public Relations Department. Available: 
http://thainews.prd.go.th/en/news.php?id=255004080020&tb=NEWS&return=ok [03 May 2012]. 

31
ส านกังานสง่เสริมการค้าระหวา่งประเทศ (Department of International Trade Promotion) 2553. 

ตลาดไม้ตดัดอกในอิตาลี (Italy's cut flower market). 

32
-------. 2007. กล้วยไม้ไทยก้าวไกลในเวทีโลก...การสง่ออกปี 2551 จะขยายตวัไมต่ ่ากวา่ร้อยละ 10 

[Online]. Positioning. Available: http://www.positioningmag.com/prnews/prnews.aspx?id=68935 [01 
Fubruary 2012]. 

33
CBI 2011a. Promising EU export markets for tropical flowers. Ministry of Foreign Affairs 

of the Netherlands. 
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Table 2: The top five destinationsEU inThai orchids in the EUin 2009 

Countries Value (USD) Quantity % of Share 
Italy 6,834,424 2,395,415 52.2 
Germany 505,802 116,624 3.9 
The Netherlands 2,428,701 688,835 18.6 
France 159,933 22,553 1.2 
The United Kingdom 993,699 234,692 7.6 
Total 13,072,756 3,870,770  
Source: United Nations Commodity Trade Statistics Database.(-------, 2009b) 

 

Italy and The Netherlands have greenhouses for growing tropical flowers like 

orchids. Moreover, the popularity of cut orchids in Germany has shifted to sprouts 

and young plants that can be grown in residences. Italy is largest importers of Thai 

orchid because the culture and utility of Italian toward flowers and Thai orchid which 

can be used in house decoration, fashion accessory and many occasions such as 

wedding.34 

2.3.1 Main competitors 

Thailand is one of largest orchid producers and exporters in the world 

with revenues between US$60 and 80 million per year35. Its top three clients are the 

United States, the EU and China, destinations similar to those of Malaysia, Singapore 

and Vietnam who export the same orchid species. These competitors can substitute 

Thai orchids if Thai exporters fail to meet demand. In general, Thai orchid exporters 

have a number of advantages such as strong production capacity and market share. 

                                                           
34

ส านกังานสง่เสริมการค้าระหวา่งประเทศ (Department of International Trade Promotion) 2553. ตลาดไม้ตดั
ดอกในอิตาลี (Italy's cut flower market). 

35
กรมสง่เสริมการสง่ออก. (Department of Trade Promotion) 2007. Statistic of international 

trade balance [Online]. กระทรวงพาณิชย์ (Ministry of Commerce). Available: 

http://www.gtis.com/gta/secure/gateway.cfm  

file:///C:/Users/Toshiba/Desktop/Thesis%20Title.docx%23_ENREF_21
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As shown in figure 3, Thailand’s 28% market share in 2012 has risen 4% since 2009. 

More information on Thai orchid exporters’ rivals is as follows. 

Figure 2: Cut orchid export’s market share in the EU 2012 

 

Source: Department of Foreign Trade, Thailand 2013 

The figure indicates that Thailand is the leader in orchid export to the EU 

with US$ 13.1 million in income, accounting for 87.6% of the total exports by the 

four Southeast Asian countries in the list. 

Like Thailand, all rivals need to comply with the EU’s regulations, sharing 

the same markets and some problems in production and export. 

 

 

 

 

Thailand, 28 

Belgium, 1 

Taiwan, 10 

South Korea, 1 

Singapore, 10 

New Zealands, 6 Malaysia, 2 

United States, 1 

Netherlands, 40 

Vietnam, 1 
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Table 3: Thai orchid exporters' competitors in 2009 

Countries Problems Export value 
Government 

support 
Noted 

Singapore 
- Land limitation 
- Cost of 
production 

1,360,238 -None - Import orchid 
from Thailand 
and re-export 

Malaysia 
- Plant health 
(diseases, insects) 

269,336 -Tax deduction 
- Financial 
support 

 

Vietnam 

- Plant health, 
quality 
- Lack of 
development 

218,007 - None - Few farmers 
that choose an 
orchid over 
other agricultural 
products 

Source: Author and United Nations Commodity Trade Statistics Database.(-------, 2009b)  

First of all, Singapore is the second largest orchid exporter in South East 

Asia with higher production costs than Thailand because of limitation of space, labor 

cost. Due to the land limitation issue, Singapore has small orchid farming that grows 

20,000-25,000 plants which cannot meet the world demand. Also since Singapore’s 

orchid producers deals with government strict regulations regarding foreign laborers, 

and lack financial support from the government for building greenhouses which 

made it difficult to reduce production cost and increase production capacity. 

However, the Singapore mainly exports three species of orchids which are 

Dendrobium, Mokara and Aranda and the main destinations of Singapore’s orchids 

are Greece, Hungary and Japan36.  In 2009, Singapore imported half of its cut orchids 

                                                           
36

Department of International Trade Promotion of Thailand, 2006. Orchid producers in 

Singapore. Singapore. 

file:///C:/Users/Toshiba/Desktop/Thesis%20Title.docx%23_ENREF_21
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from Thailand with a value of US$ 819,366 before re-exporting with a 60-percent 

increase in price37. 

Secondly, Malaysia’s cut orchids are grown in green houses in a properly-

controlled environment. However, Malaysia has the same production problems as 

Thailand, such as plant diseases and insects38. Prioritizing orchids as part the 

floriculture industry policy, its government offers tax deduction and financial 

incentives in order to attract investment. The high potential of development in 

orchid production is based on a growing economy and the increase of domestic per 

capita, which can upgrade the future quality and production capacity of Malaysia’s 

orchids. In 2000, Malaysia started exporting to the EU to countries such as in Belgium, 

Finland and Ireland39 and gained 11% of the market share. 

Thirdly, Vietnam has weather similar to Thailand, allowing it  

to be a suitable location to plant and grow orchids. However, not only does Vietnam 

have problems concerned with cut orchids’ quality such as plant diseases, but the 

country also suffers the development of production. As an example, in the recent 

years, the Institute of Agricultural Genetics (AGI) has focused on solving problems by 

growing flowers in closed areas to avoid diseases. Orchids in Vietnam are grown in 

greenhouses located in the southern region, but this flower is not popular among 

local farmers because of the high levels of investment, when compared to other cut 

flowers such as roses, carnations, and chrysanthemums that can be planted in 
                                                           

37
-------. 2009b. Statistics of cut orchid in 2009 [Online]. United Nations Commodity Trade 

Statistics Database. Available: 
http://comtrade.un.org/db/dqBasicQueryResults.aspx?cc=060313&px=HS&r=all&y=2009&p=0&rg=2
&so=9999&rpage=dqBasicQuery&qt=n  

38
FAO. 1998. Cut flower production in Asia [Online]. Regional Office for Asia and the Pacific. 

Available: http://www.fao.org/docrep/005/ac452e/ac452e00.htm#Contents  
39

Ibid. 
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fields40. The market for cut orchids in Vietnam is mainly its domestic areas so its 

export to the EU merely totaled around US$ 200,000. Vietnam obtains a GSP 

privilege from the EU and has become an up and coming competitor in recent years. 

When compared to competitors, the Thai orchid export has production 

problems regarding plant health and lack of government support in production 

development. But the value of Thai orchid export is greater than those of its rivals 

with over US$13 million of income reported in 2009. The success might be related to 

production capacity, uniqueness and quality of Thai orchids.  

Table 4: Cut orchid exports to the EU in 2009 (USD) 

Countries 
EU 

Value Quantity % share 
Thailand 13,072,756 3,870,770 28 
Singapore 1,360,238 325,772 10 
Malaysia 269,336 188,266 2 
Vietnam 218,007 51,785 1 

Sources: United Nations Commodity Trade Statistics Database.(-------, 2009b) 

 

Other challenges of Thai cut orchid exporters apart from rival countries 

such as Malaysia, Singapore and Vietnam, timing is important because cut orchids can 

go bad within a 1-2 weeks’ time. Also Thai orchid export business needs large 

investment and capital flow with slow returns and high risks. For example, a 

medium-sized company that has 30 employees requires at least 13 million baht in 

investment for construction and equipment. The company needs at least 500,000 

                                                           
40

Schuiteman, A. 2000. Orchid genera of Thailand, Laos, Cambodia, and Vietnam,The 

Natherlands, National Herbarium of the Netherlands  

file:///C:/Users/Toshiba/Desktop/Thesis%20Title.docx%23_ENREF_21
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baht worth of profit within 5 years to reach equilibrium point.41 In addition to the 

uncertainty of weather conditions, these are risks that the exporters or investors have 

to take in investing in orchid exports.  

2.3.2 EU regulations on imports of cut orchids 

The EU regulations are the requirements set by the EU for import 

products which can be tariff barriers, NTB or regulation that help trade flow such as 

support for improving ports or customs facilities, strengthening partners' trade 

negotiation or helping countries meet specific European health and safety standards 

those are part of trade facilitation.42This research specifically discusses barriers that 

have a potential impact on cut orchids because the export value of cut orchids is 10 

times higher than that of orchid plants. Important regulations for Thai orchid 

exporters are about the standard quality of the orchid43 set by the EU has been seen 

as powerful NTB for Thai orchid exporters. One of the first NTB is the GAP (Good 

Agricultural Practices) which was established in 2004 and was later known as 

European Retailers Good Agricultural Practice (EUREPGAP). It requires inspection on 

cut orchids for all Thai orchids from farming to post-harvest process, including 

worker’s conditions (health and knowledge)44. The second NTB is GMP (Good 

Manufacturing Practice), which is pertaining to packaging and materials according to 

TAS 5502-2009 of the Thai Agricultural Standard stating that “materials used for 

orchid boxes shall be new, clean, strong, and durable during transportation. It could 
                                                           

41
Institute for Small and Medium Enterprises Development. 2005. Orchid Export Business 

(ธุรกิจกล้วยไม้สง่ออก),1stPathum Thani, Thammasat Printing House. 

42
Europa. 2013a. Aid for trade [Online]. European Commission. Available: 

http://ec.europa.eu/trade/policy/countries-and-regions/development/aid-for-trade/  
43

DITP. 2011. Thai Orchid Situation [Online]. Bangkok: Department of International Trade 

Promotion. Available: http://www.thaitrade.com/trade_detail.php?id=87 [27 August 2012]. 
44

 See full requirements and inspection in appendix A  
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prevent and preserve the quality of orchid flowers in a good condition up until 

the destination”45. Its purpose is to maintain quality and standards of Thai orchids 

and to provide a good quality product to customers.  

According to the table 5, the existing EU trade regulations are focusing on 

the inspection of Thai orchid production before and when exports occur. First of all, 

exporters need to obtain certificates to operate flower business in the EU. Secondly, 

custom inspections are required by the EU Commission and the private sector in the 

EU such as NGOs, Trade Unions, the Union Fleurs International Flower Trade 

Association, the German Flower Wholesale and Import Trade Association (BGI) and 

the Professional Florists Association (FEUPF), to ensure that orchids meet all 

standards.  

 

 

 

 

 

 

 

                                                           
45

National Bureau of Agricultural Commodity and Food Standards, Ministry of Agriculture 

and Cooperatives of Thailand. 2009. Good Manufacturing Practices for Orchid Packing House 
[Online].   
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Table 5: NTB for exports of cut orchids to the EU 

Name of Standard Inspection for Requested by 
EU’s NTB   
1. International Code of 

Conduct (ICC) 
- Welfare of worker (freedom, 
health, safety, equality and no 
child labor) 
- Protection of environment 
- Use of pesticides and chemicals  

- EU’s NGO 
- Labor Union 
for cut flower 
industry 

2. EUREPGAP - Acceptable level of pesticide 
- Well-being of labor force 

- EU’s retailers 

NTB from other organization in the EU  
3. Fair Flowers & Plants 

(FFP) 
- Environmental friendly production 
- Social responsibility  

- Union Fleurs 
- Trade Union 

4. Milieu Programma 
Sierteelt (MPS) 

 - BGI 

     4.1 MPS-ABC - Use of pesticides 
- Save energy consumption 
- Water processing and recycle  

 

     4.2 MPS-FLP - Social welfare of labor 
- Protect ecology 

 

5. Flower Label 
Promgramme (FLP) 

- Human rights in production 
- Environment protection 

- FEUPF 

6. Max Havelaar - Fair trade - Switzerland 
7. Dutch Flower Auction 

(VBN) 
- Quality of orchid 
- Quality of packaging  

- Dutch  

Source: EU Commission and Department of International Trade Promotion Ministry of Commerce, 
Thailand 
 

Many NTBs are presented in table 5, here they are also other NTBs that 

mostly concerned by Thai orchid exporters and caused significant issue in exporting 

Thai orchids as shown in table 6. The NTB in table 6 are trade documents and 

custom inspection regarding SPS which will be inspected before export and at the EU 



 21 
custom (table 6). According to the EU’s Regulation 407/200946, the EU requires 

both documents and physical quality of the orchids. The special requirements are 

entitled the SPS, a system devised to ensure the quality and standard of orchids in 

respect of safety, disease, and the environment. For example, ‘Plant health control’, 

relates to pests and diseases such as bacteria, insects, and fungi47 which are 

commonly found and can destroy crops during the harvest. The farmers must 

immediately treat them in an appropriate without any chemical use in order to 

comply with consumers’ safety. These requirements represent standards that Thai 

farmers must comply in order to export orchid with the EU.   

This process can seriously affect flower’s quality because it is a time-

consuming operation and it is impossible to speed up this stage. Upon arriving at 

ports in the EU, an inspection is implemented by customs officers to track 

information regarding flowers and to judge whether goods accomplish all 

requirements. 

In addition, this is a must have certification for Thai orchid exporters to 

ensure Sanitary and Phytosanitary. Thai orchid exporters must also register with the 

Department of Agriculture48. Then, exporters are required to submit reports involving 

every single shipment and present product sample to the Department of Agriculture 

                                                           
46

ส านกังานสง่เสริมการค้าระหวา่งประเทศ (Department of International Trade Promotion) 2553. 

ตลาดไม้ตดัดอกในอิตาลี (Italy's cut flower market). 

47
SADC Cut flower and foliage. Hatfield. 8. 

48
กองเกต,ุ อ. (Artid Kongkate) 2555. ภาวะตลาดและความรู้ทัว่ไปเก่ียวกบัสินค้ากล้วยไม้ในประเทศเยอรมนี 

(Situation and general information of orchids in Germany). นครแฟรงก์เฟิร์ต. 
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every 30 day for inspection.49 The Thai orchid exporters must go through all of the 

processes in advance because a failed product cannot be exported. 

Table 6: EU’s import regulation requirements 

1.) General Requirements  
 
 

- Commercial Invoice - Customs Value Declaration  
- Freight documents - Freight insurance  
- Packing list - Single Administrative Document 
(SAD)  

2.) Special requirements  
 
 

2.1) Cut flower of orchids 
- Sanitary and Phytosanitary regulation (SPS) 

1. Plant health control  
2. Product from organic protection  

Source: Situation and general information of orchids in Germany 2012  

 

 

 

 

 

 

 

 

                                                           
49

Ibid. 
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CHAPTER III 

LITERATURE REVIEW 

Trade is an important element for domestic and international economy. 

Efficient trade flow needs instruments such as FTAs and trade facilitation. This 

literature review explores the international Free Trade Agreements (FTAs), trade 

facilitation measurements and the impacts of the FTAs. 

  

3.1 Definition of Free Trade Agreements (FTAs) 

FTA is a regional trade agreement. According to Article XXIV of GATT 1994, 

FTA’s meaning could be that “a free-trade area shall be understood to mean a 

group of two or more customs territories in which the duties and other restrictive 

regulations of commerce,…, are eliminated on substantially all the trade between 

the constituent territories in products originating in such territories”50 The FTA 

focuses on tariff barriers and NTB reductions in order to increase trade volume 

between two parties, it is a trade-supporting tool between two parties who share 

common agreement and discriminate parties outside agreement .51 

On the other hand, a trade barrier includes tariff and NTB on import and export 

such as quotas, import licensing systems, sanitary requirements, prohibitions, etc.     

According to Landau, these can be new form of protectionism in order to limit 

imports52. Moreover, a country may impose ROOs to help identify types of goods 

eligible for duty-free shipment within the free trade areas. The ROO (Rules of Origin) 

                                                           
50

WTO. 1994. General Agreement on Tariffs and Trade 1994 [Online]. WTO. Available: 

https://www.wto.org/english/res_e/booksp_e/analytic_index_e/gatt1994_09_e.htm [15 April 2013] 
51

Krugman, P. 1991. The Move Toward Free Trade Zones. Economic Review, 76, 5-26. 
52

Landau, A. 2005. The international trading system,London, Routledge. 11-12. 
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is material sources’ qualification to establish the country of origin by applying for 

determination.53 

The above paragraph can be related to trade facilitation and trade 

liberalization. Trade liberalization refers to free trade itself without interruption from 

tariffs or quotas, while trade facilitation aims to remove obstacles in an attempt to 

accommodate goods movement across borders through simplified customs 

procedures54 such as ROO, and other NTB like SPS and IPRs (Intellectual property 

rights) or follow the trade facilitation indicators (appendix B). The indicators help 

identify trade facilitation policies and its requirements which can come in the form of 

trade document, border control and charges. For example, the information is shared 

and exchanged for public use.55 

 

3.2 GATT and FTAs 

An international trade agreement is reached when countries seek to reduce 

trade barriers by entering into a trade agreement in order to reduce and remove 

trade barriers56. One of important agreements based on the rules set by the WTO 

(World Trade Organization) is the “GATT” (General Agreement on Tariffs and 

Trade).For example, Article 24 of GATT states, “… the duties and other regulation … 

shall not on the whole be higher or more restrictive than general incidence of the 

                                                           
53

Ibid. 
54

Glossary Team. Trade facilitation [Online]. WTO. Available: 

http://www.wto.org/english/thewto_e/glossary_e/trade_facilitation_e.htm  
55

OECD. 2013a. OECE Trade facilitation indicators: Transforming border bottlenecks into 

global gateways [Online]. OECD Trade and Agriculture Directorate. Available: 
http://www.oecd.org/tad/facilitation/indicators.htm  

56
Robert C. Feenstra, A. M. T. 2011. International trade,2nd ed.New York, Worth Publisher. 
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duties and regulations…”57 Under GATT, the other principles are one of the most-

favored nation (MFN). In its first article “with respect to customs duties and charges 

in connection with importation and exportation … any advantage, favor, privilege or 

immunity granted by any contracting party … shall be accorded immediately and 

unconditionally …”58 it refers to a fair trade for both parties. 

 

3.3 Trade facilitation VS. Trade liberalization measures under FTAs 

Trade facilitation has a number of definitions depending on the discussion form 

of organizations and trade agreements. The WTO define trade facilitation as 

“simplification of trade procedures, activities, practices and formalities involved in 

collecting, presenting, communicating and processing data required for the 

movement of goods in international trade”.59  Trade facilitation has become 

important in negotiations because it helps increase benefits of trade by reduction of 

trade barriers and increases trade flow. According to the World Trade Organization’s 

Doha Development Round, trade facilitation can reduce trade cost. For example, if 

the trade documents are simplified and streamlined it can reduce trade cost by 3%60 

(because of streamlining of border controls: single submission points for all required 

documentation)61. 
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Moreover, trade facilitation appears to be multilateral and non-

discriminatory. It can help reduce transaction cost and complexity of international 

trade. It can also create effective flow of imports and exports by the following 

measurements: (i) Custom control related to custom laws and regulations, (ii) 

Technical regulations to ensure that the goods meet standards, (iii) Veterinary 

inspections of phytosanitary inspections of plants to prevent diseases and protect 

consumers, and (iv) Other quality control inspections to ensure that the goods meet 

international and national standards.62 

As for trade liberalization, the term refers to an early trade reform of 

international trade focused on creating trade flow to help the growth of goods 

export as an effect of tariff reduction. In return, trade liberalization is expected to 

deliver expansion of investment from both domestic and international investors and 

better channeling of resources.63 However, over the years, there have been 

difficulties in moving goods across borders and the new international standards were 

established by the WTO. In 1980, trade facilitation had been included in the FTA of 

the South Pacific Regional Trade and Economic Cooperation Agreement64.Many 

policy makers realized trade liberalization or tariff reduction was not enough for 

creating trade flow. As such, they opted to liberalize trade cooperating with trade 

facilitation to achieve the goal.  
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In the FTA, trade facilitation became part of agreements based on five 

principles which are transparency, simplification, harmonization, technical assistance 

and international agreements. For example, in 2008 ASEAN adopted the trade 

facilitation program65 in order to address the trade flow of goods and develop a 

regional integration network. Trade facilitation not only reduces transaction costs and 

time, it influences production reform on both the public and private sectors. It rather 

helps stimulate trade flow through custom procedure since the EU-Thailand FTA has 

been negotiated for tariff reduction and elimination of NTB by custom integration, 

standard’s harmonization and the certification system.66 

The trade facilitation is more important than trade liberalization because it 

manages to help create more trade flow, in particular for agricultural products, than 

trade liberalization does. Apart from reduced transaction costs, trade facilitation 

boost export growth, competitiveness, investment, and SMEs participation in 

international trade.67 

 

3.4 The EU-Thailand FTA 

The EU-Thailand FTA can help resolve GSP issues in terms of reduction of 

tariff and NTB which can receive benefits from reduction of standard requirements 

involving quality control and consumers’ safety. These are concerns among exporters 

and the government about the impact of the EU-Thailand FTA. The EU-Thailand FTA 

initially started as the EU-ASEAN FTA in March 2006 when it was put on hold by 
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political issues within ASEAN. Then the EU shifted interest to individual countries 

rather than regions. The EU had shown an interest in starting to negotiate with three 

individual countries which were Singapore, Vietnam, and Thailand68.  

At the end of 2009 the members of the EU agreed on continuing the FTA 

bilateral negotiations with ASEAN members. A year later the committee from the 

Trade Negotiation Department approved and submitted a draft of the EU-Thailand 

FTA negotiations to the Parliament of Thailand for consent to pursue the next step 

of negotiations toward an agreement with the EU69. Currently the Thai government is 

showing the progress from the parliament approved negotiation framework to start 

first round negotiations in May 2013, and is aiming to conclude the negotiations 

within 2 years, or by 2015. 
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Figure 3: EU-Thailand FTA negotiations in Thailand 

Source: Author 

The first round of the EU-Thailand FTA negotiations was concluded in Brussels 

during May 27-31, 2013. The Head of Negotiators of the EU-Thailand FTA is 

representing the Thai government in the first round with teams of negotiators (figure 

1) in order to cover all issues and assess the losses and maximum benefits for 

Thailand. The focus points of Thailand negotiation team feature of 14 issues that had 

been approved by Parliament of Thailand, also covering products that used to have 

tariff reduction under GSP. 

The negotiations consist of 14 issues which are trade in goods, ROO (Rules of 

Origin), custom procedures, trade relief policies, technical barriers, Sanitary and 

Phytosanitary regulation (SPS), trade in services, investments, public procurements, 

intellectual property rights, competition policies, sustainable development, dispute 

settlement and transparency in negotiation and management agreement. Each 

subcommittee covered one issue while cooperating and supporting other 

subcommittees. 
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They are 9 out 14 issues discussed in first round of negotiation and out of 9 

they are 4 interesting issues that directly involved Thai orchid exporters. These are 

ROO, customs and trade facilitation, plant health standards and sustainable 

development.70 The discussion went deeper on tariff barriers and NTB. The barriers 

involved Thai orchid exporters in many aspects. First of all, the tariff of Thai orchids is 

negotiated to reduce the tariff to zero percent71 as it has been originally set at 8.5% 

for 2014 after GSP removal. Secondly, the NTB was discussed in an attempt to 

eliminate barriers. Similarly, the trade facilitation aimed to tackle NTB from the 

customs regulations such as SPS, ROO and import-related documents. 

Formulated by the EU, the SPS is part of plant health standards to control 

quality and safety. The Thai negotiation team wanted the EU to lower restriction on 

standards regarding plant diseases and product’s safety (chemical use) for agriculture 

products such as rubber trees, rice and Thai orchids in term of inspection and 

approval system.  This can help Thai orchid exporters to cope with complexity of 

custom process72 by reducing EU trade requirements.   

Thirdly, according to a statement from the EU and Thai government, the MRA 

was not mentioned in the Thai orchid negotiation even though the trade facilitation 

was part of the negotiations. If look at trade facilitation indicators of ‘Governance and 

Impartiality’, it is about accountability of goods (appendix B), according to the 

                                                           
70

Europa. Trade policy [Online]. European Commission.   
71

Penttila, P. 2013. EU-Thailand Free Trade Agreement: Current developments [Online]. 

Delegation of the European Union to Thailand. Available: 
http://eeas.europa.eu/delegations/thailand/eu_thailand/trade_relation/index_en.htm  

72
Ibid. 



 31 
European Commission this might be a substitute for MRA on recognition of 

product’s quality and standard.73 

The current barriers for Thai cut orchid exporters is 8.5% of import tariff after 

removal of the GSP and the quality control and consumer safety. Looking at table 5 

in chapter 2, it clearly shows the required documents and barriers for exporting cut 

orchids to the EU under the SPS, which is plant health control and product safety. If 

the exporters have all required documents and tariff duties paid, it can be released 

immediately, otherwise the goods can be stored at a custom temporary storage 

under to 20 days.74 

For the Thai orchid issue, it will consider not only tax rates and trade barriers 

but also promote the ‘Plant Varieties’ campaign under article 15(2) of the UPOV75 

convention 1991 “The breeder’s right shall not extend to (i) acts done privately and 

for non-commercial purpose, (ii) acts done for experimental purpose and (iii) acts 

done for the purpose of breeding other varieties in respect of such other varieties”76. 

UPOV Convention is the present (1991) Act of the International Convention for the 

Protection of New Varieties of Plants.77 
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3.5 Impact of FTAs on exporting sectors 

The impact of the FTA can affect many sectors and each sector will be 

affected to vary degrees. So, it will be beneficial to review the impact on some 

sectors and then evaluate the difference in the impact on different sectors. The 

information in this topic came from several researches that concluded between 2008 

to 2012 and relevant with ASEAN-EU FTA and EU-Thailand FTA focuses on both 

qualitative and quantitative with exporters, government officials and FTA exports.  

3.5.1 The Impact of FTA on Automotive and Parts industry 

The information came from result based the computable general 

equilibrium (CGE) model78 combine the relative comparative advantage (RCA) analysis 

and tariff rate of Thailand import goods from the EU79. The automotive and parts 

sectors are considered ‘the OEM’. The OEM (Original Equipment Manufacturer) is the 

origin of parts and components that is used on assembly lines which mainly refers to 

larger sized components80. However, Thai automotive and parts producers cannot 

produce all the parts themselves. Both large businesses and SME need to import 

products from foreign suppliers. Fortunately, the producers can provide small parts 

themselves such as accessories for the assembly line. 

 Moreover, the EU has policies called the ECWVTA (EC Whole Vehicle 

Type-Approval) and the ELV (end-of-life vehicles) regarding automobile and parts 

products that will enter the EU. Both policies focus on automobile safety for 

consumers and preventing them from harming the environment. However, the 
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ECWVTA certifies the safety of vehicles on the road by requiring certification from 

the EU agency.81 On the other hand, the ELV focuses on the safest way to dispose 

automobile product waste and attempts to eliminate toxins from society.  

Despite this, the FTA with the EU may benefit the Thai automotive 

and parts sector. For example, it will create an investment flow from the EU to 

Thailand based on the ability of Thailand to attract European investors as Thailand is 

the automotive hub of the ASEAN countries. If more investors invest in Thailand, the 

employment rate will naturally increase as a result. 

However, drawbacks also exist because Thai producers have to apply 

and adjust to EU standards82 like the ELV and ECWVTA. In this case, for safety issues, 

Thai producers must have EU certification in order to export their products to the EU. 

These can be time consuming and costly. This is can be very difficult for small to 

medium producers that have low capital resources revenues available for the 

development of their products. Also EU investors may encourage manufactures to 

purchase materials from EU suppliers rather Thai suppliers. 

3.5.2 The impact of FTA on Agricultural products 

This review of the impact of the FTA on agricultural products is mainly 

based on a study from the Kenan Institute Asia that uses data obtained from 

interviews with key persons in the agricultural industry as well as with FTA experts. As 

a result the impact of the FTA on agricultural products can conclude that it came 

from four sources. There are tariff reduction, standard regulations such as Sanitary 

and Phytosanitary Standards (SPS), intellectual property rights (IPRs), and investment 
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liberalization. This study aims to provide a clearer picture of the key issues related 

to the FTA such as positive and negative impact on opportunities of Thai SMEs from 

gathering data through interviews. The following information is relevant to the impact 

of FTA on agricultural products from several studies. 

There are tariff and NTB that block trade flow between two parties. As 

the FTA implies free trade agreement means no tariff barrier. This is part of the 

liberalization policy and lower tariffs are better for exports. For increased trade flow, 

the trade facilitation suggested NTB should be removed and improved by a custom 

system. Another benefit is reducing damage of product from farmers to consumers. 

Because the fresh agricultural goods are time perishable and fragile even though they 

are technology to maintain quality of goods such as cooling transportation83. But in 

2003 the fresh agriculture products export from developing countries suffer 20 to 

50% loss of total export’s product because it is time perishable products.84 

However, the NTB such as SPS and IPRs are still applying and causes 

slow trade flow85 which the time perishable product as agricultural products receives 

significant impact if they are any delay from harvest to consumer. When agricultural 

products facing tariff and especially NTB, it is the significant issue in export and can 

be time consuming. This is effects badly on agricultural products because it is time 

sensitive and perishable product. Even though, the exact measure of impact of NTB 

on agricultural product difficult to present, they are a case of South Africa’s grape 

export to the EU that sale remains steady after zero tariff and South Africa’s oranges 
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and wine has been diverted to alternative market86, it is implied that EU reduced 

tariff barrier but used the NTB in slowing down trade flow of agricultural products.  

For the cut orchid, it has 1-2 week life cycle and very perishable that needs to be 

handled carefully. In the first 7 days after harvesting, around 10% of total cut orchids 

were losses.87 Other losses and damages of cut orchid are happening in vary states 

from farmer to post-harvest to transportation.88 This can be the downfall of the 

agreement if exporters lack the knowledge and preparation needed for it.  

All in all, it seems that the main problems of Thai agriculture products 

encompass tariff and NTB barriers because Thai exporters claimed that “the delay 

and cost have been added because they are complying with SPS”89 and 87% of total 

agricultural products exported to the EU are subject to import tariff and NTB barriers 

such as the SPS.  

According to Kenan’s result, it is agreed that NTB in very important in 

term of consumer protection and safety for the EU such as SPS, however, NTB 

measures can cause difficulties for SMEs because they do not only have to change 

the production process, new competitors and also the needs of capital to invest 

production technology.90But after the reduction of tariff and NTB, it should result in 
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increased import from the EU and help drive productivity and quality standard 

through competition. The government should provide support in research and 

development and custom procedures in order to meet EU’s standard requirements, 

especially the SMEs that will have problem adjusting with new competition and 

standard requirements.91 

  

3.6 Research on Thai cut orchids 

The following two case studies of Thai orchid the first case supported by the 

Thai government and the second case supported by the National Orchid Committee. 

SWOT and Five Forces are the analyzing methods in order to gain better 

understanding and to provide information about Thai orchid in world’s market. 

However, these two studies do not consider the EU-Thailand FTA and other 

international agreements.  

The case studies focus on analyzing the Thai orchid export industry in order to 

present a strategy to increase exports, improve quality and stimulate demand. The 

Thai government’s research strategy of Thai orchids was done by conducting a survey 

of 40 Thai exporters and Thai orchid framers. The questionnaires were analyzed by 

using conceptual analysis to help conclude into clear topic based on the average 

score. Each topic was identified as strengths, weaknesses, opportunities and threats 

of SWOT analysis. Moreover, the Five Forces analysis was used to support 

information to the SWOT analysis in topic of opportunities and threats which aims to 
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provide marketing strategy that stimulates sales and price for Thai orchid industry 

as a whole.  

Finally, the result of research presented the ‘weaknesses’ of Thai orchid as 

sensitive and time perishable product that lack of storage and ability to storage Thai 

orchid requests proper transportation from Thai orchid exporters and producers who 

don’t have enough information about transportation or customer’s requirements. 

However, the ‘strengths’ of Thai orchid in the world’s market is a high production 

capacity based on location and experience in production of Thai orchid industry and 

support demand of Thai orchid that might increase, which is part of ‘opportunities’ in 

on the other hand it means more competitors will enter the market and become 

‘threats’. They recommended the Thai orchid industry to use strategy to minimize 

weaknesses and avoid threats called a “maxi-mini” strategy92 and use strengths and 

opportunities to help them get around the situation which can help generate more 

revenue for orchid industry and expects a 19% increase in total sales in the next 5 

years93 and also use those advantages to overcome the problems of new 

competitors such as Singapore and Vietnam, the lack of development, capital, and 

support from the government. In addition, the National Orchid Committee suggested 

improved strategies for both the government and orchid producers, including 

cooperation between these two sectors.94 

The case studies also focuses on current effect of EU’s regulation on Thai 

orchid exporters based on a large number of regulations (table 5 and 6) by the EU 

which seem to aim to thwart Thai export. Thus, discussion of removal the trade 
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barriers should be implemented through an FTA. In return, more goods from the 

EU should be allowed to enter Thailand. The most seriously-affected party will be 

SME operators since they might have problems in adapt and develop to adhere to 

the new policy. As such, some businessmen will oppose the FTA unless the Thai 

government offers an effective solution. 

According to a study by the Ministry of Commerce95, the NTB policies are the 

most complicated one of its kind, unlike the tariff barrier that has exact rates and is 

even likely to reduce after the FTA negotiations. The NTB is used to hamper trade 

flow in order to protect a domestic market. Similarly, the GATT Article 1 states that 

member countries can use all the necessary measurements to protect the safety and 

health of humans, animals and plants without discrimination.  

Thai orchid exporters have to deal with SPS (Sanitary and Phytosanitary 

regulation) in the EU without any physical boundary. For example, if a batch of Thai 

orchid fails to meet the pesticide’s safety requirement during a customs inspection, 

there are good chances that all Thai orchids will be scrutinized even though other 

exporters have excellent records. The EU’s customs might reject Thai orchids until 

future examinations. Thus, this penalty is critically time consuming and expensive96. 

Moreover, the FTA reduces barriers will help stimulate development as it helps 

attract more investors. By encouraging greater EU engagement with concurrent 

knowledge transfers, the FTA can help address the labor productivity issues by 

improving production technology to increase production per capital and stimulate 
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growth97. This will have a positive impact on the Thai orchid exporters because it 

needs technology support in production and packaging to make it faster. It is also 

critical for the efficient production and distribution of goods.  

The progress of FTAs in Thailand has triggered concerns that the attendant 

trade barriers and administrative procedures might increase the cost of doing 

business. If the country's agreements were mutually consistent, especially concerning 

ROO, then the costs of a new FTA would be minimal for business. If not, such costs 

could be notable. 
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CHAPTER IV 

RESEARCH METHODOLOGY 

 

 The methodology of this research centers on relevant information from 

literature on the impacts of the proposed of EU-Thailand FTA toward Thai orchid 

exporters. Then, the researcher utilized survey for gathering perception on the 

proposed of EU-Thailand FTA from Thai orchid exporters and in-depth interview with 

specialists and government officers for their opinion. The date analysis method is 

presented as well. 

 

4.1 Conceptual Framework 

This research examines the impact of the proposed EU-Thailand FTA on Thai 

orchid exporters from 4 issues in negotiation which are ROO, custom and trade 

facilitation, plant health standards and sustainable development along with the tariff 

reduction to elimination. Potentially, the EU-Thailand FTA negotiation might result in 

reduction of NTB in term of standard requirements such as SPS and reduce in cost of 

transactions at the custom and delay which can cause the damage to time 

perishable products like Thai orchid. Also the result of FTA can affect cooperation in 

development of production technology and research and development in Thai 

orchid quality and variety of species. Of course, the Thai orchid exporters will gain 

more market access through the result of EU-Thailand negotiation such as reduction 

of NTB which can increase sales volume of Thai orchid exporters with better 

technology in production. 
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Figure 4: Conceptual Framework of Thai Orchids export to the EU’s market 

 

Combining with the perspective of Thai orchid exporters toward the FTA and 

Thai orchid export industry, all the information will be analyzed through SWOT 

analysis and Porter’s Five Forces. The Thai orchid exporters had been analyzed in 

SWOT to find Strengths, Weaknesses, Opportunities and Threats of exporting Thai 

orchid to the EU. Then, Porter’s Five Forces used in analyzing Opportunities and 

Threats of Thai orchid exporters in the in term of existing competitors, potential new 

competitors, substitute products, bargaining power of suppliers and bargaining power 

of buyers both domestic and international markets. The result of Porter’s Five Forces 

added to opportunity and threat of SWOT to provide impact from the market as well 

the EU-Thailand FTA. Following the SWOT and Porter’s Five Forces will help this 
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research in concluding impact of the proposed EU-Thailand FTA on Thai orchid 

exporters. 

 

4.2 Data Collection 

4.2.1 Survey 

The information came from a survey with Thai Orchid exporters that 

conducted in December 2013 through various channels (telephone, mail and drop-

off), using the multi-stage technique as tool in select representative of Thai orchid 

exporters from the list of Thai orchid exporters who registered as Thai orchid 

exporters who export to the EU with the Ministry of Agriculture of 

Thailand98companies on the list located in the Bangkok Metropolitan Area99 because 

80%-90%100 of Thai orchid exporters are located in Bangkok Metropolitan Area. 

Representatives of each company were contacted for permission to conduct survey 

and the representatives should be manager that has responsibility involve with sale, 

market, logistic or custom service and was able to answer the questionnaire.  

The calculation below presents the representative sample size of 123 

out of 177 companies, through systematic calculation. Then, they are then required 

to complete the questionnaire. 
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The selection of the sample size in this study is based on the 

Yamane’s formula showed below. If there is 5% of the confidence interval and 95% 

of the confidence level as a result of the calculation below, the required sample size 

is 123.  

         

Note: n is the sample size 

N is the population size 

e is the desired level of precision 

Thus, the sample size of Thai Orchid exporters in Thailand is shown in table 17. 

Table 7: Representative of Thai orchid exporters from each province of Bangkok 

Metropolitan Area 

Provinces Population size 
(P) 

Calculation 
 

Sample size 
(S) 

Bangkok 105 

 

73 
Nakhon Pathom 16 11 
Pathum Thani 28 19 
Nonthaburi 14 10 
Samut Prakan 10 7 
Samut Sakhon 4 3 
Total population (TP) 177 Total sample size (TS) 123 
Source: Calculated by author   

According to Yamane’s formula, the simple size is 123 in order to select 

representative from the list of Thai orchid exporters (appendix C), in each province of 

Bangkok Metropolitan Area with equal chance. First, the researcher classified Thai 

orchid exporters into six provinces. Then, the proportional representative from each 
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province was selected follow to calculation in table 7. Therefore, the sample size 

is 123 from the total list of Thai orchid exporters to the EU market. 

Secondly, the systematically selection of 123 representative samples of 

Thai orchid exporters to the EU market were from six provinces in Bangkok 

Metropolitan Area a sample, as shown in table 8. The representatives of Thai orchid 

exporters were select two in every three companies as shown in table 8. The 

representative of each company must fit the criteria which are manager of sales, 

logistic, market or customer service departments identified by asking respondents 

who is the manager and has knowledge or involve with export Thai orchids. 

Table 8: Selection of Thai orchid exporters 

Company Selected 
A √ 
B √ 
C Skip 
D √ 
E √ 
F Skip 

 

Finally, the 123 questionnaires will be sent to respondents through 

mail, drop-offs and by telephone based on the respondents’ convince. If the 

respondents didn’t respond or refused to answer these questionnaires, they were 

treated as discards. For example, the researcher called respondents and asked them 

to conduct questionnaires by telephone which was administered by the researcher. If 

the respondents were not available, the researchers made appointments and use 

the drop-off method where respondents will be self-administered when answering 

questions. For respondents who were located far away from Bangkok the researcher 



 45 
sent the questionnaires through the mail. On the questionnaire there were 

questions that helped identify the respondent’s characteristics such as whether it is a 

small or medium size company which has less than 50 employees and between 51-

200 employees respectively. 

The survey questionnaire was divided into four parts. Each part 

contained closed-end questions and focused on specific areas. Part 1 was questioned 

about the respondent characteristics and company information. Part 2 and 3 both 

asked questions about Thai orchids and the problems faced in exporting them to the 

EU and response in Likert scale. The Likert scale is a scaling method for respondents 

to give their opinion about a statement ranging between strongly agree and strongly 

disagree. Finally, part 4 asked about respondent’s opinions on the FTA and the 

impact of EU-Thailand FTA’s on the Thai orchid export industry. 

 

4.2.2 In-depth interviews 

The interviews were conducted from November 2012 to April 2013 with 

Thai government officers who worked closely with the EU and Thailand’s FTA 

negotiations, international trade, and trade promotions such as with the Department 

of International Economic Affairs and the Department of Trade Negotiation of 

Thailand. Also specialists who have researched the impacts of the FTA on agricultural 

products and were familiar with current EU-Thailand FTA negotiations were 

interviewed. The interviewees had been selected through snowball sampling 

technique. This technique the initial respondent refers or recommends another 

respondent. The sample of this group came from government officers and specialists 

as shown in table 9  
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Table 9: List of interviewees 

Organization Sector Other 
Kasetsart University Faculty of Economics Specialist 
Ministry of Agriculture and 
Cooperatives 

Department of agriculture 
promotion 

Specialist 

Ministry of Commerce  Negotiate division Government officer 

Ministry of Foreign Affairs 
Department of International 
Economic Affairs  

Government officer 

Thai Orchids Co., Ltd. Logistic Department 
Specialist from Large 
Thai orchid exporter 

 

The people on the list above have been chosen based on their 

expertise on FTAs or the EU-Thailand FTA, and their knowledge on the EU-Thailand 

FTA negotiations or FTA’s related to agriculture. They could give different 

perspectives from people that studied about, assessed and worked on the impact of 

FTA before or in this case the EU-Thailand FTA. Moreover, the opinions of specialists 

who have already conducted research on the impact of FTA’s on agriculture may 

have insight regarding exporters’ reactions and opinions.  Also after careful 

consideration, there were two departments in the Ministry of Foreign Affairs of 

Thailand that were involved and worked on the EU-Thailand FTA negotiations. 

The interview has open-ended questions which gave freedom of 

expression to interviewees. This set of questions was also divided into four parts 

much the same as in the questionnaire. The first part was about interviewees’ 

information, such as their position in the organization. The second part was about 

their opinion on Thai orchid exports. The interviewees’ perceptive on the impact of 

the FTA on Thai orchid exporters was asked in part 3. The impact of the EU-Thailand 
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FTA can be advantageous or disadvantageous for Thai exporters such as increasing 

the sales volume or increasing the competition. Finally, questions on the future of 

Thai orchid exporters and suggestions for the government were placed in part 4. 

 

4.2.3 Secondary data 

The theory and information in the literature review came from books, 

articles, and pervious research relevant to the impact of the EU-Thailand FTA and 

Thai orchid export. First of all, the researcher analyzed the Thai orchid export market 

and EU’s regulation that related with trade barriers on agriculture products, 

especially Thai orchid exporting industry. Then, the researcher reviewed information 

on the EU-Thailand relationship, the content of the FTA negotiations and the 

potential impact of the FTA on the Thai export industry. After carefully searching for 

relevant information about the EU-Thailand FTA, it was narrowed down to the 

impact the FTA have on the agricultural sector of which Thai orchids are part of. The 

main sources of information for this part came from the internet and libraries. 

Keywords were used such as FTA’s, impact, agriculture, orchids, trade facilitation, SPS 

and time perishable product. 

In addition, information on the EU’s trade barriers and the EU-Thailand FTA 

negotiations that are related to Thai orchid exporters such as the NTB involving SPS, 

trade facilitation (ROO, and customs regulations) was taken into consideration. 

Research articles, EU documents, the internet, and books were researched. Also, the 

information on the ongoing EU-Thailand FTA negotiations came from government 

websites such as Orchid Net which is in the sector under the Department of 

Agriculture Extension of Thailand, the Department of International Trade Promotion 
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of Thailand and the Department of Trade Negotiation of Thailand that specifically 

deals with Thailand’s Orchids. It also came from books and research articles. 

 

4.3 Data analysis 

4.3.1 SWOT Analysis and Porter’s Five Forces 

SWOT Analysis is a tool that tries to analyze internal and external factors 

on the company into four categories (Strengths, Weakness, Opportunities and 

Threats). The strength and weakness are referred to the internal matter that directly 

relates to a company or business. But opportunities and threats are the external 

matter that can relate and impact a company or business. This theory can help 

traders or exporters to understand more about them in order to improve and 

develop themselves in the trading market as follow in table 10. 

Table 10: SWOT Analysis 

 Advantages Disadvantages 

In
te
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s Strengths Weaknesses 
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or
s Opportunities Threats 

Source: Marketing Strategy and Competitive Positioning 2008 

SWOT can be used to identify advantage and disadvantages of the Thai 

orchid export by finding relevant and supported factors that are strengths, 

weaknesses, opportunities, or threats through literature reviews, survey questionnaire 

based on following explanation. The categorization of strengths and weaknesses 
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depend on their impacts on company in term of 4Ps (Product, Price, Place and 

Promotion)101 as well as personnel, finance and manufacturing capabilities of the 

respondents (Thai orchid exporters). Also the opportunities and threats will be 

categorizing through the changes of legislation, technological, sociocultural, 

marketplace, economical and competitors and their impact to the company.102 

Porter’s Five Forces helps identified competitive intensity of business and 

attractiveness of a market.103 The following is a brief explanation of each force. 

Figure 5: Porter’s Five Forces Analysis 

 
Source: Marketing Strategy and Competitive Positioning 2008 
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First, the ‘rivalry among existing competitors’ is existing firms and direct 

competitors of in this case Thai orchid exporters which can create intensity over 

buying and selling price of the product in the market.104 

Second, the ‘bargaining power of suppliers’ is the resource providers which 

have the ability to increase material price, transportation time and reduce quality. 

But more competitors in the market can lower the power of supplier. 

Third, the ‘bargaining power of buyers’ is the one who purchase the 

product. If buyers have a lot of bargaining power, they can force prices down, bargain 

for higher quality or more services. But the market has few competitors, it can lower 

the bargaining power of buyers. 

Fourth, the ‘threat of new entrants’ is the new competitors that have 

potential to enter the Thai orchid export business. If the industry has high entry 

barriers, then only few competitors will enter. 

Fifth, the ‘threat of substitute products’ is the product that similar and can 

satisfy the same need as Thai orchid. 

The SWOT analysis and Porter’s Five Forces are based on the result of 

part 3 and part 4 of the survey. The research used a ‘frequency table’ to count the 

answers. The data had to be transformed into percentages for better understanding. 

The ‘contingency table’ was used to cross analyze two variables, for example, in 

question 2 and question 6 a certain respondent will have provided more than one 

answer about their export experience. 

The result of Porter’s Five Forces will be additional of external factors 

(opportunities and threats) of the SWOT analysis in order to add more information 
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about Thai orchid industry and also determine advantages and disadvantages for 

Thai orchid exporters. The advantages of Thai orchid exporters come from strengths 

and opportunities in the SWOT analysis, on the other hand, the weaknesses and 

threats provide disadvantages to Thai orchid exporters. Then, the advantages of Thai 

orchid exporters will be used as tool in overcome disadvantages which called as 

‘maxi-mini Strategy’.105The maxi-mini strategy is the strategy that aims to maximize 

strengths and opportunities such as utilizing resources like production capacity or 

labor experience to take advantage of the market for its products on the other hand 

the company aims to minimize weaknesses and threats such as trade barriers and 

unskilled labors by focusing on maximize strengths and opportunities on hand.106It 

means use strengths and opportunities as an advantage to overcome weaknesses 

and threats of its company and product. 

 

4.3.2 In-depth interview analysis 

The data collection based on four parts of in-depth interview questions 

and used Categorizing Strategy as analysis method through coding, according to 

Miller the coding is method widely used in qualitative data analysis by labeling and 

then examining and comparing between groups (each interviewee).107 In this way, the 

researcher concluded the information of each interview which presented in Appendix 

F. Each answer will be summarized from each question with codes in order to trace 

back to the data source. For example, if it has I1Q1L2 as its code in one statement, it 
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means the information is from interview No.1 (I1), question 1 (Q1) and on the 

second line (L2). 

The results of the In-depth interviews and surveys were analyzed to 

find Thai orchid exporters’ advantages and disadvantages of the impacts of the EU-

Thailand FTA by concluding and comparing the Thai orchid exporters’ opinions on 

the EU-Thailand FTA with specialists and government officers’ opinions on this issue. 

Finally, this research will be able to provide SWOT of Thai orchid exporters and 

advantages and disadvantages of EU-Thailand FTA toward Thai orchid exporters. 

 

 

 

 

 

 

 

 

CHAPTER V 

RESEARCH FINDINGS AND ANALYSIS 
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 In this chapter, the research results have been divided into two parts. First 

the result of the survey with Thai orchid exporters in the Bangkok Metropolitan Area 

will be presented. Second, the result of interviews with specialists and government 

officers will be presented as well. 

The survey and in-depth interviews were concluded to identify the 

advantages and disadvantages of the EU-Thailand FTA based on the perception of 

Thai orchid exporters, SWOT analysis and Porter’s Five Forces in order to determine 

challenges to Thai orchid exporters in the EU market. Moreover, the literature review 

was determined by the EU’s regulations, the Non-Tariff barriers (NTB), the Thai orchid 

export industry and obstacles of Thai orchid exporters such as the time frame to 

prevent perishes of orchids and quality standards. 

 

5.1 Survey of Thai Orchid Exporters 

 After weeks of surveying 123 Thai orchid exporters which included sending, 

calling and drop off questionnaires, the researcher collected 96 completed 

questionnaires (3 completed questionnaires by mail, 23 completed questionnaires by 

telephone and 70 completed questionnaires by the researcher in person), and the 

response rate was 78% which according to Richardson it is an acceptable rate108. The 

result of the survey showed that there are no differences between self-administered 

and administered respondents based on frequency and average in the result. For 

example, 27% of the self-administered respondents faced a problem with the 

customs inspection and 27% of the administered respondents also had a problem 
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with the customs inspection. These respondents provided their response without 

missing value. The following is the concluded result of the research. 

 5.1.1 Information of companies and respondents 

The characteristics of the respondents and company information were 

given in part 1 of the questionnaire (appendix E). The information below is the 

summary of the distinctive characteristics of the respondents which had been 

processed. 

 Position 

35.4% of the respondents were Marketing Managers, 27.1% were Sales 

Managers, 22.9% were Logistics Mangers and 10.4% were Customer Service managers. 

Only 4.2% of respondents were owners of the companies and consultants. 

  Responsibilities 

The result showed that 55.2 % of respondents worked selling goods 

and 18.8% and 15.6% of respondents were working in logistics and customer care 

respectively. Only 8.3% of respondents were working in quality control. 

 Company’s size 

  The result showed that 76% of respondents were small size 

companies that had less than 50 employees. The remaining 23% of respondents 

were medium size companies that had 51 to 200 employees. 

  Company’s role 
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The result showed that 46.9% of respondents were involved in 

distribution and 53.1% of respondents were both distributors and producers. 

  Export destinations and export percentages 

This question asked respondents, all of whom export to the EU to 

provide their main export destinations.  The result showed that 69.8% of 

respondents mainly exported to the EU followed by 24% of respondents that 

exported to Asian countries and only 3.1% of respondents exported to America and 

Australia. 

  To summarize, most of the respondents were working in small size 

companies with less than 50 employees. They were mostly both exporters and 

producers of Thai orchids. All of the respondents exporting Thai orchid to the EU and 

most of them have the EU as the main market in export Thai orchid. 

 

5.1.2 Problems of cut orchid exporters 

The problems of orchid export were given in part 2 and 3 of 

questionnaire set 1, and respondents could choose more than one answer.  

The information below summarizes the distinctive problems of the respondents. 
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Table 11: Problems in Exporting and Production of Thai orchids 

   Export problems 
 
 
Production problems 

EU’s 
regulations  

Damaging 
Transportation 

cost 
Total 

Orchid’s health  44 30 8 82 
High cost of production 5 - - 5 
Lack of development 3 2 - 5 
Weather - - 4 4 
Lack of government support 12 5 3 20 

 

The information in table 11 is a combination of two questions that 

asked about the issues of respondents in produce and export Thai orchid. When 

export Thai orchid (appendix E), the 51 % of respondents have issues with EU’s 

regulations regarding NTB on standard requirements like SPS and custom inspection, 

35.4% of respondents had issue with the quality control during transportation caused 

by delay and poor packaging. The transportation cost is the least important issue in 

export Thai orchid for respondents and only 12.5% of respondents concerning about 

it. 

As seen in table 11 and information from appendix E, 44 respondents 

who had a problem with EU’s regulations also have problems with the orchids’ 

health(is refer to insect and plant diseases) and 30 of them had damaged orchids 

from transportation and poor packaging as well as the delay in transportation and 

custom procedure will damage Thai orchid. This is in accordance with the EU’s 

standard requirement regulations such as SPS, determining that if exporters’ orchids 

have a disease it is reasonable to be inspected at customs. This showed that Thai 
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orchid exporters were concerned with the EU’s regulations which comply with the 

research objective focusing on tariff and NTB. 

 

5.1.3 SWOT and Five Forces Analysis 

The following information based on questions with 5-point Likert scale 

in part 3 as the method to find the SWOT of Thai orchids exporters to the EU from 

respondents as shown in table 12 and 13. The scale consisted of five codes which 

were ‘Strongly Agree’ (5), ‘Agree’ (4), ‘Neutral’ (3), ‘Disagree’ (2), and ‘Strongly 

Disagree’ (1). 

Table 12: Internal Factors of Thai orchid exporters 

Questions Mean Meaning 
 Lack of understanding about EU’s regulation 4.50 Agree 

 High cost of labor 3.27 Agree 

 Required high experience labors  3.21 Agree 

 Lack of consistent development 3.08 Agree 

 Unable to attract investment for technology in 
production 

2.70 Disagree 

 Lack of effective packaging and storage 2.59 Disagree 

 Low production capacity 2.01 Disagree 
 

The table 12 presents ‘strengths’ and ‘weaknesses’ of Thai orchid 

exporters.  The respondents believed that Thai orchid exporters have the capacity to 

store and produce high volumes of orchids, which can be supported by new 

investors for technology in production such as greenhouse, so they can be deemed 

as the ‘strengths’ of Thai orchid exporters. However, the ‘weaknesses’ of Thai orchid 

exporters are a lack of consistent development in term of production technology 
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regarding species and quality of orchids. This can be attributed to the fact that 

Thai orchid exporters would like to hire experiencing worker in order to reduce the 

cost of labor in training. The labor force is one of the significant issues because 

orchid’s production requires human labor in every step such as quality control, 

inspection, packaging (which needs to be done in line with a certain standard) and 

transportation from storage to port. On top of that, a lack of enough insight in the EU 

regulations made orchid export more difficult, which consists with the result of table 

12. 

The table 13refers to ‘opportunities’ and ‘threats’ of Thai orchid 

exporters based on respondents’ perspective. It shows that EU regulations regarding 

NTB (such as document requirements, SPS and custom inspection)can be increase 

based on the fact that many countries that have FTA with the EU still have issue with 

NTB (chapter 3) and also the EU regulations are being too complicated. . Also the 

lack of technological support which Thai orchid exporters are needed to ensure 

consistency of development, high quality transportation and maintain the efficiency 

and quality of packaging. The respondents believed that there are the other ‘threats’ 

of Thai orchid exporters such as many competitors and the price of orchid is 

fluctuates which can affect the profit and revenue with the minor threat from the 

rising transportation cost. Thus, it can be argued that the result is on the same track 

with the table 12, saying that Thai orchid lack of understanding about EU’s 

regulation. 

The ‘opportunities’ of Thai orchid exporters presenting in table 13 are 

reduction of tariff and the popularity of Thai orchid in the EU which has been steady 
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over the years,  may be because there are no substitute products for Thai orchids 

in the EU.   

Table 13: External Factors of Thai orchid exporters 

Questions Mean Meaning 
 Increase NTB 4.01 Agree 

 Complicated EU regulations 3.85 Agree 

 Many competitors in the EU market 3.68 Agree 

 Lack of technological support from the EU 3.68 Agree 

 High cost of transportation 3.32 Agree 

 Limited access to the  EU market 3.31 Agree 

 Price of orchid is fluctuates 3.08 Agree 

 European Economic crisis 3.00 Neutral 

 EU producers can produce Thai orchid 2.59 Disagree 

 Orchid substitute products 2.46 Disagree 

 Orchid popularity declines 2.35 Disagree 

 Tariff reduction from the EU 2.27 Disagree 
    

In table14, the Five Forces analysis shows that there are both 

opportunities and threats for Thai orchid exporters in the EU market. 
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Table 14: Five Forces Analysis of Thai orchid exporters to the EU 

Factor Threat Opportunity 
Current Rivalry among Existing Firms (against Thai orchid exporters) 

 Numerous competitors (high or low)   

 One or a few strong competitors (high or low)   

 Cost of inventory such as a warehouse  (high or 
low) 

  

 Increase in production capacity  (high or low)   

 Similar competitors (high or low)   
Potential Entrants (Orchid exporters) 

 High capital required (high or low)   

 No product differentiation (high or low)   

 EU’s  protection policies  (high or low)   
Substitute Products   

 There are few good substitutes (high or low)   
Bargaining Power of Suppliers (suppliers of Thai orchid exporters) 

 Supplying industry has few companies (high or 
low) 

  

 Supplier’s products don’t have substitutes (high 
or low) 

  

 Supplier’s products are an important input 
(high or low) 

  

 Supplier’s products are differentiated (high or 
low) 

  

Bargaining Power of Buyers (EU)   
 Buyers won’t purchase large volumes (high or 

low) 
  

 Buyers can produce products (high or low)   

 Quality is important to buyers (high or low)   

 Buyers have full information (high or low)   
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The information in table 14 is based on the Likert scale same as 

tables 12 and 13, with the response categories ‘Strongly Agree’ (5), ‘Agree’ (4), 

‘Neutral’ (3), ‘Disagree’ (2), and ‘Strongly Disagree’ (1). Here, it is presented as high 

and low point scale. If it resulted in high point scale (more than 3) meaning threat 

and it will be opportunity when resulted in low point scale (less than 3). For 

example, the ‘one or a few strong competitors’ is classified as an opportunity for 

Thai orchid exporters because the response was 2.26 on average (appendix E.4) 

meaning Thai orchid exporters are in stronger position which might be production 

capacity or sales volume. Then, the opportunity and threat will be analyzed 

according to five elements of Five Forces analysis as follow. 

First of all, the existing competitors, it is a threat to Thai orchid 

exporters when there are numerous competitors of Thai orchid exporters and 

become more threaten if the competitors can increase production capacity. 

However, there are couple opportunities for Thai orchid exporters, first, the cost of 

storage Thai orchid is high. Second reason there are only few strong competitors who 

cannot keep up with the production cost and can provide orchid like Thai orchid 

exporters. 

Secondly, the potential entrants, it is difficult to start orchid export 

business in the EU because the EU’s protection policies or trade barriers are 

significant obstacle in entering the EU market which requires high initial investment, 

even though, Thai orchid has a strong product differentiates that is why they are low 

rate of having new competitors. Thirdly, it is the opportunity for Thai orchid exporters 

because Thai orchids have no substitute products. 
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Fourthly, the baring power of suppliers, they are many Thai orchid 

suppliers which give bargaining power to Thai orchid exporters and opportunity to 

choose the suppliers that providing best quality of Thai orchid at lowest price. But 

the suppliers can be threat to Thai orchid exporters as well because they have the 

only source because of the ROO policy from the EU. Also the suppliers have no 

substitute product for Thai orchid if there is Thai orchid shortest. 

Fifth, the bargaining power of buyers, as long as they are no Thai 

orchid producers in the EU and demand of Thai orchid is high, it is the opportunities 

of Thai orchid exporters to export large volume of Thai orchids and gain market 

share. However, if the buyers have knowledge about the orchid (such as the 

production process, price and quality) the exporters can lose bargaining power 

because the buyers can use information to negotiate with Thai orchid exporters. 

The information in table 15 based on tables 12-14 as a result it will 

present complete SWOT analysis of Thai orchid exporters. The information from 

table 14comparing ‘opportunities’ and ‘threats’ from information presented in table 

13 and 14 as additional factors that based on Thai orchid exporters’ perspective on 

industry, after comparing only factor that difference from information in table 13 and 

14 will be added to table 15. As a result they share similarity and consistency that 

Thai orchid exporters have been threaten by amount of competitor in the market, 

EU’s protection policies even though, the high initial investment and cost of 

production (transportation cost) are help block the new competitors.  
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Table 15: The SWOT of Thai orchid  

Strengths Weaknesses 

 High production capacity 

 Effective packaging and storage 

 Attract new investors for technology 
in production 

 Lack of understanding of the EU’s 
regulations 

 High cost of labor 

 Required high experience labors 

 Lack of consistent development 
Opportunities Threats 

 Tariff reduction from the EU 

 Thai orchid’s popularity is increases 

 No substitute product 

 The EU cannot produce Thai orchids 

 Few strong competitors in EU market 

 Low chance of new competitors 

 Many suppliers of Thai orchids for 
Thai orchid exporters  

 The buyer purchase large volumes 

 Increase NTB 

 Complicated  EU regulations 

 Many competitors such as Singapore, 
Vietnam and Malaysia 

 Lack of technological support from 
the EU 

 High cost of transportation 

 Limited access to the EU market 

 Price of orchid is fluctuates 

 EU’s protection policies 

 The buyers concerns about orchid’s 
quality 

 

As shown in table 15, the information from table 12, 13 and 14 are 

consisted and related each other. The contents had been arranged from the most 

important factors to the least important.  

In the ‘Strengths’, the most important factor for Thai orchid exporters 

is production capacity, effective packing and storage which significant in meeting the 
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demand and maintain quality of orchids during transportation which can be 

supported by new investments for technology in production development. 

The lack of understanding of the EU’s regulations made it difficult for 

Thai orchid exporters to prepare products and documents required for exports. This 

is why it is the most important factor under ‘Weaknesses’. The high cost of labor 

might cause by requiring high experience labors that have high wage or the cost of 

training for inexperience both of two reasons impact the cost of production. The 

least important factor of ‘weaknesses’ is ‘lack of consistent development’ in 

research and development for production technology in order to provide more 

species and high quality of Thai orchid and also develop packing to help protect Thai 

orchid during transportation. 

Thai orchid exporters believe that the most important ‘opportunity’ 

for them is the tariff reduction, the increase popularity of Thai orchid which related 

to the increase in demand of Thai orchid and no potential substitute products. The 

fact that only a few competitors have strong position as Thai orchid exporters in term 

of sales, market share and production capacity, this is another opportunity for Thai 

orchid exporters in competing in the EU market because only few competitors can 

provide a niche tropical Thai orchid. There are also other factors that can provide 

opportunities to the exporters like low chance of new competitor because Thai 

orchid require large investment and it take long time before receive return on 

investment. Another factor which is an opportunity for Thai orchid exporters is that 

there are many suppliers that can provide orchids to Thai orchid exporters which 

provide bargaining power to the exporters to negotiate price and select high quality 

orchids to buy who purchase large volume of Thai orchids. 
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Lastly, the ‘threats’ of Thai orchid exporters is NTB which is the 

primary concern regarding packaging, SPS, ROO, and documents required, combining 

with the protection policies such as consumer’s safety  and complication of the EU’s 

regulations,  it can cause a delay in shipment. They are also other threats as follow 

many competitors such as Singapore, Vietnam and Malaysia, lack of technological 

support, and increase of cost of transportation from delay cause by custom 

inspection, difficulty in access the EU market and the Thai orchid buyers are concern 

about the quality such as only purchase specific species, color, and size of Thai 

orchid. Also the price of Thai orchid in the EU market is fluctuated depending on the 

demand and season. 

In conclusion the same factors in table 15 will receive an impact from 

the proposed of EU-Thailand FTA. As mentioned in chapter 2 they are 4 issues that 

important to Thai orchid exporters and under negotiation (ROO, custom and trade 

facilitation, plant health standards and sustainable development), if they are 

changing from those 4 issues it will impact the following factors in table 14 which are 

reduced NTB, complicated of EU regulation, technology support and development in 

production, and EU market access. It seems that the with supports the result of 

opportunities and strengths in SWOT analysis, the EU-Thailand FTA might resolve 

threats to Thai orchid exporters and the trade agreement will become the potential 

benefits for Thai orchid exporters. 

 

5.1.4 Potential impact of the EU-Thailand FTA 

This information is based on result of part 4 of the questionnaire 

presented in appendix E.4 which allowed respondents to choose more than one 
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answer which are about the potential impact of EU-Thailand FTA that significant to 

Thai orchid exporters. From the result the potential impact of EU-Thailand FTA can 

be concluded that the 79% respondent believes when the EU’s import policies in 

term of tariff barriers and NTB have been reduced or eliminated, it can influence 

sales of Thai orchid to increase. Also 64% of respondents believe that support and 

cooperation between EU and Thailand in research and development on production 

technology and packaging can help Thai orchid exporters during transportation and 

reduce damage and offer quality and a variety of orchids to customer consequently 

Thai orchid exporters will have more bargaining power with EU buyers based on the 

69.8% of respondents. This is consisting with opportunities and threats in SWOT 

analysis that when EU-Thailand FTA can resolve threats of Thai orchid exporters, it 

will become the potential benefits for Thai orchid exporters as in table 16. 

Table 16: Potential impact of the EU-Thailand FTA 

Expected results % of respondents 
 Compromise on the EU’s import policies 79 

 Reduction of NTB 75 

 Increase bargaining power with EU customer 69.8 

 More cooperation between EU and Thailand in R&D  64 

 Increase in sales volume 50 
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5.1.5 The Suggestions to the Royal Thai Government 

 Suggestions to the Thai government on the EU-Thailand FTA 

negotiations have been divided into 5 categories as shown in the table below. 

Table 17: Thai orchid exporters’ suggestions to the Thai Government on the EU-

Thailand FTA 

Categories Respondent Percentage 
 Fairness and Justice for exporters 29 30.2% 

 Reduction of the EU’s import 
regulations 

22 22.9% 

 Government support for exports and 
development 

14 14.6% 

 Listen to exporters’ opinions and allow 
exporters’ participation in negotiations 

8 8.3% 

 Missing value 23 24% 
   

According to the table 17, 30.2% of respondents suggested that 

negotiations should be fair and just toward Thai orchid exporters. Referring to the 

NTB, it should be negotiated to be beneficial to Thai orchid exporters and help solve 

problems regarding quality control, product safety and customs inspections. 22.9% of 

respondents suggested that the negotiations should focus on the EU’s import 

regulations. 

As a conclusion from the result of survey shown that the respondents are 

SME Thai orchid exporters who have EU as a main market that facing with many 

advantages and disadvantages, the advantages of Thai orchid exporters come from 

the strengths such as production capacity and the opportunities from tariff reduction 

and Thai orchid cannot be substituted. However, the disadvantages caused by the 
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weaknesses of Thai orchid exporters in term of lack of education on EU’s 

regulation and inconsistent development in research and development and threats 

from competitors, high cost of transportation and the complication of EU NTB and 

EU-Thailand FTA. Fortunately, according to ‘maxi-mini strategy’ the Thai orchid 

exporters can use their advantages to overcome disadvantages, for example, Thai 

orchid exporters have high production capacity that can support the high demand of 

buyers  when compare with competitors or the fact that they are on substitute 

product for Thai orchid and the EU cannot produce it so Thai orchid exporters who 

supported by high production capacity and many suppliers might resolve NTB issues 

with demand of Thai orchid in the EU and EU-Thailand FTA. 

Overall the respondents have a positive perception toward the EU-Thailand 

FTA but they are concerns about EU tariffs barrier and NTB regarding quality and 

standard requirements such as SPS, also protecting and enhancing their benefits 

become priority for the respondents to recommend to Thai government. 

 

5.2 In-depth Interview Results 

The researcher interviewed five people that have knowledge or expertise on 

the EU-Thailand FTA. The first three people were experts in the agricultural industry 

and economy and are referred to as specialist No.1, 2 and No.3. The other two were 

civil servants from the Department of International Economic Affairs, and Department 

of Trade negotiations, all of which are referred to as officer No.1 and No.2. Five of 

them provided answers to the interview questions as seen in the Appendix D. The 

summary of the interview results based on Appendix F is shown in the following 

section. 
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5.2.1 Current Situation and Advantages of Thai Orchid Exporters 

  According to the specialists, Thai orchids are doing well in the world 

market. Although there were signs of decreasing sales volumes in the past year, it is 

only a slight drop. There are also the obstacles the exporters have to overcome, 

such as the lack of development and extension on production line (develop new 

species). The EU’s import tariffs barrier and NTB (import documents, customs 

inspections and SPS), are further challenges. 

The advantages of Thai orchid exporters according to specialist No.1 

Thai orchid farmers have good experience and knowledge about planting orchids. 

(I1Q5L5) On the next response specialist No.1 and 2 share the same opinion: Thai 

orchids are unique because of the location (I1Q5L2), and the weather (I2Q5L2) of 

Thailand is suitable for planting orchids (I1Q5L1). Specialist No.2 also said the 

advantages of Thai orchid exporters are that their product (or orchids) can stand 

sunlight, last longer (I2Q5L5) and have a low price. The low price allows Thai orchid 

exporters to purchase orchids at a low price and sell it to the EU at a low price 

(I2Q5L4); and 45% of exporters are also distributors. Specialist No.3 said the 

advantages of Thai orchid exporters are both the weather and location that are 

suitable for planting orchids and also the uniqueness of Thai orchids that distinguish 

them from other orchids (I5Q3L1&3). Furthermore Thai orchids have many species 

that are unique and colorful (I2Q5L1) which provide opportunities and advantages to 

the Thai orchid exporters who are also distributors. 

According to the personal opinion of the government officers, they 

believe Thai orchids are different, unique and that Thailand is the number one orchid 

producer. Also government officer No.2 said that the agricultural products of 
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Thailand in general are of a high quality (I4Q3L2) which attracts consumers. 

Government officer No.1 feels the advantage of Thai orchids lies within the privilege 

of policy which is the GSP (I3Q3L1). The GSP helps by reducing import tax to the EU 

and Thai orchid exporters can gain competitiveness from this privilege. However, 

government officer No.1 could not provide in depth information about the advantage 

for Thai orchid exporters since the knowledge is limited to the FTA negotiations and 

international relations. 

 

5.2.2 Obstacle of exporting Thai orchids to the EU 

  Both specialists and government officers’ views on the exporters’ 

obstacles in exporting Thai orchids to the EU were similar. There are the NTB 

regarding the quality of the orchids such as SPS (Sanitary and Phytosanitary), ROO 

(Rules of Origin), and TBT (Technical barriers to trade) (I4Q4L1, I5Q4L2). However, the 

specialists focused more on the plant health part of the SPS rather than the other 

regulations because it’s directly related to the problems faced by Thai orchid 

exporters (I2Q6L1). This poses the same problem Thai orchid exporters are faced 

with when exporting to the EU (table 11). The plant health involves more than 

diseases and insects; it also includes maintaining quality of orchids during 

transportation. 

  However, specialist No.1 is more concerned that the obstacles of Thai 

orchid exporters will create bad outcomes for Thai orchid farmers. She anticipates 

that Thai orchid exporters will buy orchids from farmers who can deliver the quality 

that meet the EU’s standard. (I1Q6L1)   
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5.2.3 Impact of the EU-Thailand FTA on Thai Orchid Exporters and 

Industry 

All interviewees agreed that the EU-Thailand FTA will benefit Thai 

orchid exporters in many areas such as improve production quality and the standard 

of orchid exports to international markets (I1Q10L1) with the strong position of Thai 

orchids (I3Q8L4) in the EU. However, Government officer No.1 stated that in the 

reality of negotiations, ‘You have to lose some to get some’ (I3Q7L1). The officer 

means that orchids are not an important export product of Thailand, like 

automobiles, and all products should receive equal attention the negotiation. The 

following information presented opinion of each interviewee toward impact of the 

EU-Thailand FTA on Thai orchid exporters. 

Specialist No.1 thinks the main impact will come from EU’s import 

regulations becoming stricter (I1Q8L1). Because after the FTA all the tariffs will be 

reduced so the EU needs another measure to stop the trade flow of orchids from 

Thailand. Specialist No. 3 also supports the idea (I5Q6L1). This is the result of them 

being strict on the quality and standards of orchids’ health and consumer safety. This 

will have a positive impact in improve and develop Thai orchid production in order 

to meet EU standards along with the rest of the world. On the other hand, the free 

trade can attract new investors from the EU to invest in logistics and cut the 

middleman out. These middlemen are Thai orchid exporters and they may be cut 

out by other companies turning themselves into both buyers and sellers of Thai 

orchids. 

However, specialist No.2 said the EU-Thailand FTA will be of huge 

benefit to the Thai orchid industry and its exporters because Thai orchids already 
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have an advantage over competitors (I2Q5L4) such as Taiwan. So, the EU-Thailand 

FTA will create opportunities and open the EU’s market to Thai orchid exporters. 

Both government officers believe that Thai orchid exporters will be 

affected positively by the EU-Thailand FTA. For example, Thai orchid exporters can 

gain advantages over their competitors. They can maintain trade between their 

businesses and the EU. The EU-Thailand FTA can make investors confident to invest 

in Thailand because the Thai government attempted to stimulate more international 

trade by negotiating the FTA. However, they suggest it can also have a negative effect 

if the negotiations move slower than that of competitor countries or if the EU begins 

negotiating FTA’s with powerful countries like the USA. Then the EU will not have 

any resources to make a deal with Thailand. 

5.2.4 Suggestions to the Royal Thai Government 

 The information in table 17 had been grouped into three categories 

which are cooperation, education and negotiation. Those three categories are the 

suggestion for Thai government made by interviewees about giving information, 

preparing and understanding the problems and concerns of Thai orchid exporters on 

EU-Thailand FTA negotiation. 

According to specialist No.1 the Thai government should set up 

cooperatives or community state enterprises for Thai orchid exporters and Thai 

orchid producers. Then they can share their experiences and knowledge and help 

each other.  The government should provide funds to set up a group and encourage 

them to work together in order to improve productivity and share group opinions 

with the government. Also the government should launch programs like ‘Training for 

Trainer’ or ‘Tell how to’ by using local people as specialists who understand the 
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needs and culture of exporters, to provide knowledge on the EU-Thailand FTA and 

help exporters and producers improve their ability in exporting and producing Thai 

orchids. This can be channeled to educate exporters and improve the standard of 

Thai orchids and its export. 

Specialist No.2 has suggestions similar to that of specialist No.1 but the 

difference is he wants the Thai government to use the existing Thai orchid exporters 

association in order to combine many productive ideas into one idea and present it 

to the government. Also the government should use a public database or association 

to reach exporters and producers. Then the government can provide information and 

knowledge through these channels so people can understand and realize the 

benefits of the EU-Thailand FTA. Specialist No.3 has suggested the cooperation 

between the Thai government and Thai orchid exporters which is similar to specialist 

No.1 and 2. The cooperation will gain inside problems and issues from Thai orchid 

exporters and help them find a solution to improve the problem (I5Q9L2). Thereafter 

the government should promote Thai orchids through trade shows (I5Q10L1) 

because it can reach both a wider population and can focus on a group that has 

interesting in Thai orchids. 
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As shown in table 17, the government officer No.1, the best way to 

support Thai orchid exporters is to understand the problem that Thai orchid 

exporters face and then negotiate the EU-Thailand FTA with extreme care and 

concern regarding Thai orchid exporters’ benefits. However, government officer No.2 

believes the government, through the Ministry of Commerce and the Ministry of 

Agriculture, should provide information about exporting and producing to exporters 

and producers. 

Both government officers said it is the responsibility of the Ministry of 

Commerce to promote and educate Thai people, including Thai orchid exporters, 

about the EU-Thailand FTA. They suggested that the Ministry of Commerce use 

government websites (Department of Trade Negotiation's website www.dtn.go.th- or 

www.thaifta.com) to provide all information about the FTA and Thailand’s FTA with 

all countries, and (www.moc.go.th) press conferences and seminars as a PR tool to 

promote and educate people. The information that is available is mainly about the 

background of the FTA and does not contain updated information about the EU-

Thailand FTA. It also doesn’t provide any links for further information and contact 

information in order to share your opinion and ask for more information such as how 

to play a part in the negotiation process. 

 The result of in-depth interview concluded that the interviewees have 

positive perspective toward the proposed of EU-Thailand FTA, it will help resolve the 

issue of trade barriers such as NTB which are the important obstacle in exporting Thai 

orchid to the EU. However, the benefit of the EU-Thailand FTA will also be 

distributed to other export industry in Thailand and not exclusive to Thai orchid 

http://www.dtn.go.th/


 76 

exporters. Also the Thai government must help educate and prepare Thai orchid 

exporters for new requirements of trade barriers from the EU.  

 

5.3 Conclusion 

There are many similarities between the two sample groups’ perspective on 

the tariffs barrier and NTB such as standard regulation, SPS, and document 

requirements for exporting Thai orchids to the EU. Those are the main challenges for 

Thai orchid exporters and the EU-Thailand FTA negotiation. Also the fact that Thai 

orchid is a time sensitive and perishable goods damage by delay of inspection and 

transportation process which means the reduction and elimination of tariff barriers 

and NTB more significant. The sample group also agreed that the EU-Thailand FTA 

will help increase market access, cooperation, accommodate trade flow of Thai 

orchids at and increase the sales volume of orchids.  

However, there are differences opinion presented in result, the interviews focus 

on the bigger picture of negotiation that Thai orchid is not only product in EU-

Thailand FTA negotiation which means the Thai government has to negotiate for 

other industries such as fishing and rice. Also specialist perceive EU trade 

requirements and NTB regarding standard and quality  as a positive impact that will 

influence and help improve and develop Thai orchid production and its product to 

meet new requirements. Another difference is that the Thai orchid exporters didn’t 

suggest a solution to their problem but left it to the government and perceive EU 

trade requirement and NTB as a negative impact. 
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 In addition, recommendations and suggestions have been made for Thai 

government regarding Thai orchid exporters’ problems and concerns about EU-

Thailand FTA negotiation and the procedure that Thai government can use in helping 

resolve Thai orchid exporters’ problem and prepare them for future changes by 

cooperating and educating public about FTA. For the survey, the suggestion is all 

about the benefits of exporters themselves. For example, Thai exporters aim to 

participate in the EU-Thailand FTA negotiations because they want to protect their 

benefits. Hence, the suggestions about the ‘Fairness and Justice’ in every agreement 

means that the government should concern and protect interests of Thai orchid 

exporters during the negotiations. Also, the result of the in-depth interviews indicated 

that both specialists and the government see the importance of protecting benefit of 

Thai orchid exporters and also they are planning for the long term development of 

Thai orchid exporters. 

 The comparison of the survey and in-depth interview’s results regarding the 

impact of the proposed EU-Thailand FTA based on the perspective of Thai orchid 

exporters, specialists and government officers are discussed and presented in chapter 

6. 
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CHAPTER VI 

DISCUSSION AND RECOMMENDATIONS 

 

 This chapter summarizes and discusses the perspective of Thai orchid 

exporters, specialists and government officers regarding the potential impact of EU-

Thailand FTA on Thai orchid exporters. 

 

6.1 Discussion 

 The potential benefits of the proposed EU-Thailand FTA for Thai orchid 

exporters are possible increase in sales volume and in trade flow. That is because 

the EU-Thailand FTA aims to reduce trade barriers such as tariff, NTB and custom 

inspection, and increase market access. This study confirms the result of the study of 

the Kennan Institute Asia, namely that the demand for Thai orchids has the potential 

to increase and that Thai orchid exporters can succeed in the EU. However, the 

proposed EU-Thailand FTA is in process of negotiation and the contents are unclear. 

So, it is likely on the other hand that the Thai orchid exporters have difficulty in 

preparing and adjusting to new requirements. 

The main research finding from the SWOT and Five Forces analysis is that the 

strength of Thai orchid exporters is their high production capacity, give that 

opportunities from tariff reduction, demand and popularity of Thai orchids may 

increase. The main weaknesses of Thai orchid exporters are a lack of consistent 

development and a lack of understanding of the EU regulations such as SPS, while 

threats arise from NTB, competitors and the complication of EU regulations regarding 
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EU’s protection policies and standard requirements. Those findings are consistent 

with the research results of the National Orchid Committee because they find that 

the strengths are about the production capacity supported by location and 

experience of farmers. Moreover, the study by the National Orchid Committee 

revealed that the weakness is the lack of consistent development, while the 

opportunity of Thai orchid exporters is from increasing in demand and popularity of 

Thai orchid and the threats are competitors in the world market and trade 

regulations. However, the National Orchid Committee has also shown other 

differences of the weaknesses of Thai orchid exporters that are lack of effective 

storage facility at production level which may damage the quality of perishable 

product like Thai orchid, and the exporters dumping the price of Thai orchid to gain 

market share. This can affect sales and revenue of Thai orchid exporters in the long 

run because buyers may lose interest after the exporters stop dumping the price. 

According to information from above paragraph, the strengths of Thai orchid 

exporters and opportunities from EU-Thailand FTA can give Thai orchid exporters 

advantages over competitors based on market access, cooperation (research and 

development in technology of production) and trade flow by reduce tariff and NTB. 

The issues of Thai orchid exporters with NTB, custom inspection and time perishable 

products like Thai orchids, are the main concern. However, with the maxi-mini 

strategy Thai orchid exporters can maximize the strength in production capacity and 

opportunity from large volume purchase to minimize weaknesses and threats by 

focusing on the strengths and opportunities on hand. 

For the perception of Thai orchid exporters located in Bangkok Metropolitan 

Area, Thai government officers and specialists, two differences emerged, first, the 
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Thai government officers and specialists consider the impact of EU-Thailand FTA as a 

whole rather than focus on Thai orchid export industry like Thai orchid exporters. 

Second, the specialists believe the NTB is drive Thai orchid exporters to improve and 

meet standard requirements not the support from the Thai government. However, 

the overall the perception toward the EU-Thailand FTA is positive, especially in 

regard to sales and cooperation. 

As the result of this research, they are similarities and differences in the 

research results between survey, in-depth interview and literature review. It can be 

concluded that the EU-Thailand FTA can provide benefit to Thai orchids after tariff 

and NTB reduction in term of increase in sales volume, more investment and 

cooperation from the exporters, government and the EU. Finally, Thai orchid 

exporters can use their strengths and opportunities gaining from the EU-Thailand FTA 

to overcome their weaknesses, threats and potential losses from the EU-Thailand 

FTA. 

 

6.2 Policy Recommendations 

 With the proposed EU-Thailand FTA negotiation, Thai orchid exporters and 

Thai government would consider preparation for all potential requirements through 

an education, preparation and cooperation suggested by Thai government officers 

and specialists. The Thai government should promote and educate both Thai people 

and Thai orchid exporters about the FTA through PR tools such as government 

websites and press conferences, and increase cooperation through community and 

association of Thai orchid exporters. They should also prepare them for the 
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forthcoming EU-Thailand FTA and policies about the EU’s import regulations such as 

SPS and ROO. That is why education, preparation and cooperation are important 

tools to help Thai orchid exporters to understand the EU-Thailand FTA and the 

changes that can happen, and also prepare businesses in order to adapt in 

accordance with the FTA. 

 Those are a couple of suggestions to the Thai government to aid, support and 

solve the problems of Thai orchid exporters and reduce the impact of the threats of 

the EU-Thailand FTA. 

 

6.3 Limitations and Suggestions for Future Research 

 The major limitation of this research is the contents of the proposed of EU-

Thailand FTA negotiations which are not available for public. This study should be 

repeated once the content of the proposed EU-Thailand FTA has become more 

tangible. 

 Future studies should be conducted with a larger number of both Thai orchid 

exporters and producers in order to provide information that is more represent the 

Thai orchid industry. 
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APPENDIX A 

GAP’s Requirements and Inspection methods  
Items Requirements Inspection Methods 

1. Orchid farm or 
farm condition 

1.1 Assign separate operation areas 
e.g. greenhouse, equipment and 
tool storage, production input 
storage. 

1.1 Visual inspection 

1.2 The area within the farm shall 
be clean, well ventilated and 
drained. 

1.2 Visual inspection  
 

1.3 Good plant health management 
so as not to harbor pest. 

1.3 Visual inspection 

2. Greenhouse 2.1 Strong structure with height 
according to different orchid 
varieties and farm condition. 

2.1 Visual inspection 

2.2 Sun shade provided according 
to different orchid varieties and 
farm condition. 

2.2 Visual inspection 

3. Pest control 3.1 Pest surveillance shall be in 
place starting from growing. If pest 
is found, it shall be eradicated. 

3.1 Review record of pest 
control 

3.2 If any pesticide is applied:  
3.2.1 Pesticide shall be registered 
with the Department of Agriculture 
and shall not be prohibited 
pesticide. 

3.2.1 Visual inspection of 
pesticide storage 

3.2.2 Introduction on product’s 
label registered with the 
Department of Agriculture shall be 
strictly followed and/or referred to 
the recommendations of the 
Department of Agriculture. 

3.2.2 Review record 

3.3 Equipment used for spraying 
shall be in good condition. Spraying 
method shall be safe.  

3.3 Visual inspection  
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4. Pre-harvest 
production  
 

4.1 Orchid varieties shall be 
purposely selected, healthy, 
uniform, free from pest, and 
produced from reliable source.  

4.1 Review record or 
source of production 
seedlings  

4.2 Selection of growing media and 
method are appropriate to orchid 
varieties and growing conditions.  
 

4.2 Review record and/or 
visual inspection  
 

4.3 Water used shall be suitable 
quality for growing.  
 

4.3 Visual inspection or 
laboratory analysis  
 

 
4.4 Apply appropriate fertilizer 
formula, concentration and 
frequency for growing orchids.  
 

4.4 Review record or visual 
inspection  
 
 

 
4.5 Equipment and tools used in 
pre-harvesting shall not effect on 
orchid and orchid cut flower 
quality.  

 

4.5 Visual inspection  
 

 

5. Harvesting and 
post-harvest 
practices  
 

5.1 Equipment and materials used 
in harvesting and transferring must 
be clean and with quality which 
does not have impacts on orchid 
and orchid cut flower quality.  
 

5.1 Visual inspection  
 

5.2 Worker harvesting orchid cut 
flower shall perform harvesting, 
holding, and transferring with care 
to orchid cut flower.  
 

5.2 Visual inspection  
 

5.3 Holding area for orchid cut 
flowers in the greenhouse shall be 
provided clean containers which 

5.3 Visual inspection  
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can prevent contamination from 
pest, soil and refuse as well as shall 
be with shading and heat 
prevention.  
 

 
 

 

5.4 Grading of orchid cut flowers 
according to sizes and quality 
classification and culling orchid cut 
flowers with pest or sign of pest.  
 

5.4 Visual inspection  
 

5.5 Holding area for orchid cut 
flower prior to transferring to 
packing house shall be provided 
with table or clean containers in 
order to prevent contamination 
from pest, soil and refuse as well as 
shall be with shading and heat 
prevention. 
 

5.5 Visual inspection  
 
 

6. Personal 
health and 
training of worker  
 

6.1 Workers who expose to 
pesticides shall be provided with 
adequate personal protective 
equipment. 
 

6.1 Visual inspection  
 

6.2 Personal hygienic facilities shall 
be adequately provided. 
 

6.2 Visual inspection  
 

6.3 Appropriate and sufficient 
health care shall be provided for 
workers. 
 

6.3 Visual inspection and 
Interview  
 
 

 
6.4 Provision of knowledge or 
training on operating procedures, 
basic skill of pest detection, and 
pesticide management on regular 

6.4.1 Visual inspection  
6.4.2 Review record of 
data and assess 
knowledge and 
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basis. 
 

understanding of workers  

7. Record keeping  
 

7.1 Complete record keeping on: 
 

 

7.1.1 Source of orchid varieties 
 

7.1.1 Review record  
 

7.1.2 Application of pesticide 
 

7.1.2 Review record  
 

7.1.3 Name of trading partner 
 

7.1.3 Review record  
 

7.1.4 Number of orchid cut flowers 
harvested 
 

7.1.4 Review record  
 

7.1.5 Date of harvesting 
 

7.1.5 Review record  
 

7.2 Maintaining the record for at 
least one year 
 

7.2 Review record  
 
 

 
Source: National Bureau of Agricultural Commodity and Food Standards, Ministry of Agriculture 
and Cooperatives, Thailand 

 

APPENDIX B 

OECD has developed the following indicators to assess trade facilitation policies: 

Indicators  
Advance Rulings Prior statements by the administration to requesting 

traders concerning the classification, origin, valuation 
method, etc., applied to specific goods at the time of 
importation; the rules and process applied to such 
statements. 
 

Appeal Procedures The possibility and modalities to appeal administrative 
decisions by border agencies. 
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Co-operation – External Co-operation with neighboring and third countries. 
 

Co-operation – Internal  
 

Co-operation between various border agencies of the 
country; control delegation to customs authorities. 
 

Fees and Charges Disciplines on the fees and charges imposed on imports 
and exports. 
 

Formalities – 
Automation 

Electronic exchange of data; automated border 
procedures; use of risk management. 
 

Formalities – Documents Simplification of trade documents; harmonization in 
accordance with international standards; acceptance of 
copies. 
 

Formalities – Procedures Streamlining of border controls; single submission points 
for all required documentation (single windows); post-
clearance audits;  
Authorized economic operators. 
 

Governance and 
Impartiality 

Customs structures and functions; accountability; ethics 
policy. 
 

Information Availability Publication of trade information, including on internet; 
enquiry points. 
 

Involvement of the 
Trade Community 
 

Consultations with traders. 
 

Source: OECE. OECE Trade Facilitation Indicators: Transforming border bottlenecks into global 
gateways. OECD Trade Policy Papers 
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APPENDIX C 

1. List of Thai Orchid exporters in Bangkok Metropolitan 
 Cross out is unselected companies 

ล าดับ ชือ่ จังหวดั โทรศพัท ์ โทรสาร 
1 บรษัิท เอ็กโซตกิ ฟารม์ โปรดวิซ ์(ประเทศไทย) จ ากัด กรุงเทพมหานคร 0-3435-1025-6 0-3435-2639 

2 บรษัิท ไชนโ์ฟรท์ จ ากดั กรุงเทพมหานคร 0-2203-0394 0-2203-0395 

3 บรษัิท ไทยเฟรชการเ์ดน้ท ์ อนิเตอรเ์นชัน่แนล จ ากัด กรุงเทพมหานคร 0-2906-5681-2 0-2906-5683 

4 บรษัิท พดีไีอ เทรดดิง้ จ ากดั กรุงเทพมหานคร 0-2906-5681-2 0-2906-5683 

5 บรษัิท แมงโกส้ทนี เอเชยี จ ากัด กรุงเทพมหานคร 0-2885-0228 0-2885-0229 

6 นายพุฒพิงษ์  เสน่หา (ชือ่ทีใ่ชใ้นการประกอบพาณิชยกจิ 

สปีดเพรช) กรุงเทพมหานคร 08-1813-6349 0-2533-3899 

7 บรษัิท เจพ ีฟดูส ์จ ากดั กรุงเทพมหานคร 0-2953-8499 0-2954-3559 

8 บรษัิท พลอนิเตอรโ์กรเวอร ์จ ากดั กรุงเทพมหานคร 0-2274-3796 0-2274-3363 

9 บรษัิท 3เอฟ เอ็กโซตกิ จ ากดั กรุงเทพมหานคร 0-2868-0995-6 0-2868-0998 

10 บรษัิท ไทยเวอลด ์อมิปอรต์ เอ็กซปอรต์ จ ากดั กรุงเทพมหานคร 0-2294-0178 0-2294-2083 

11 หา้งหุน้สว่นจ ากดั กุย่หยู่ กรุงเทพมหานคร 0-2623-7541-2 0-2225-8544 

12 บรษัิท ยนูเีวอรแ์ซลโปรดักส ์(ไทยแลนด)์ จ ากดั กรุงเทพมหานคร 0-2223-0401 0-2224-6216 

13 หา้งหุน้สว่นจ ากดั  ซ.ีเค.เค. ฟู้ด กรุงเทพมหานคร 0-2294-1083 0-2681-0395 

14 

หา้งหุน้สว่นจ ากดั  เอ็นยูไอ ไทยเทรดดิง้ (เฟรชโปรดวิส)์ กรุงเทพมหานคร 

08-1457-

5000,08-1417-

6543 

0-2675-2899        

0-2675-2898 

15 บรษัิท  ว.ีเอส.เฟร็ชโก ้ จ ากดั กรุงเทพมหานคร 0-2422-5217-8 0-2422-5219 

16 บรษัิท  ว ีแอนด ์ไอ ไดเรคชัน่  จ ากัด กรุงเทพมหานคร 08-1622-6767 0-2255-4141 

17 
บรษัิท  เคอรเ์น่อร ์อะโกร เอ็กซปอรต์ เซ็นเตอร ์ จ ากัด กรุงเทพมหานคร 

02-908-1922-

4*26 02-9081925 

18 บรษัิท  ฟาร ์อสี 87 อมิปอรต์ เอ็กซป์อรต์  จ ากดั กรุงเทพมหานคร 0-2932-0133 0-2932-0135 

19 บรษัิท  เอฟ เอ็น ว ีจ ากดั กรุงเทพมหานคร 08-6305-5326 0-2908-1925 

20 บรษัิท  น าเฮง อมิปอรต์ เอ็กซป์อรต์  จ ากดั กรุงเทพมหานคร 0-2932-0132-3 0-2932-0135 

21 บรษัิท  อนิทนนท ์ ทรอพคิอล เทรดดิง้ จ ากดั กรุงเทพมหานคร 0-2932-6373 0-2932-7510 

22 หา้งหุน้สว่นจ ากดั  ลองเทมิ  เทรดดิง้ กรุงเทพมหานคร 0-2533-4866 0-2533-4867 

23 หา้งหุน้สว่นจ ากดั  ไทยพัฒนาฟู้ดส ์ กรุงเทพมหานคร 08-5116-1655   

24 บรษัิท เอ็กซมิ เอเชยี จ ากดั กรุงเทพมหานคร 02-6912363 02-6916066 

25 บรษัิทโกลบอล อะกร ีเทรดดิง้ จ ากัด กรุงเทพมหานคร 0-2860-4157 0-2860-4156 

26 บรษัิทนคร อนิเตอรเ์นชัน่แนล จ ากัด กรุงเทพมหานคร 0-2439-7600 0-2439-2379 

27 บรษัิท มสิเตอรก์รนี จ ากดั กรุงเทพมหานคร 0-2460-2277 0-2460-2272 

28 บรษัิท สยามเฟรช เอ็นเตอรไ์พรส ์จ ากดั กรุงเทพมหานคร 0-2718-9882 0-2300-5568 

29 บรษัิท  อาร ์พ ีเอ็น  กรนีโปรดักส ์ จ ากดั กรุงเทพมหานคร 08-9142-4387 0-2880-2109 

30 บรษัิท  สากลธรุกจิเลศิรวมมติร  จ ากดั กรุงเทพมหานคร 0-2718-5274-80 0-2319-6464 

31 หา้งหุน้สว่นจ ากดั  กรนี เฟรช เทรดดิง้ กรุงเทพมหานคร 0-2448-7617-9 0-2448-7411 

32 บรษัิท  ภัสพงศ ์ อนิเตอรเ์นชัน่แนล  จ ากดั กรุงเทพมหานคร 0-2448-7617-9  

33 บรษัิท  ไอทซี ี(ประเทศไทย)  จ ากัด กรุงเทพมหานคร 0-2634-3311-2 0-2634-0068 

34 บรษัิท  เอฟวไีอ  จ ากดั กรุงเทพมหานคร 0-2681-1191 0-2681-0775 

35 
บรษัิท  ไทย เฟรซ ฟรุท อนิเตอรเ์นชัน่แนล  จ ากัด กรุงเทพมหานคร 0-2540-4885 

0-2540-4936 

0-2737-9916 

36 บรษัิท  ซแีอนดพ์ ี เอเชีย่น  โปรดกัส ์ กรู๊ป  จ ากดั กรุงเทพมหานคร 0-2460-2277 0-2460-2272 

37 
บรษัิท  ครัวไทย  อนิเตอรท์รานสปอรต์  จ ากัด กรุงเทพมหานคร 

0-2566-3532, 

08-7049-2999 0-2566-3532 

38 บรษัิท  บลเูอเลเฟ่นท ์ กรุงเทพ  จ ากัด กรุงเทพมหานคร 0-2996-9401-3 0-2996-9415 
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39 บรษัิท  ไทยชนิ เวเกตเทเบลิ แอนด ์ฟรุต (ไทยแลนด)์ 

จ ากัด กรุงเทพมหานคร 
0-2811-2958-

9,0-2814-9539 0-2814-9540 

40 บรษัิท  เอส บ ีฟรุ๊ต  จ ากัด กรุงเทพมหานคร 0-2350-2828 0-2350-3883 

41 บรษัิท  อลษิา  อนิเตอร ์ จ ากดั กรุงเทพมหานคร 0-2832-6923 0-2832-6924 

42 บรษัิท  ส าเภาทอง  เทรดดิง้  จ ากัด กรุงเทพมหานคร 0-2279-6824 0-2279-6826 

43 
บรษัิท  แฟมลิี ่ เอ็กซป์อรต์  จ ากดั กรุงเทพมหานคร 

0-2733-6701, 

08-6324-8982 0-2733-6694 

44 หา้งหุน้สว่นจ ากดั  กรุงเทพการคา้และสง่ออก  1993 กรุงเทพมหานคร 0-2433-5859 0-2433-5916 

45 บรษัิท  เบนโก  อนิเตอร ์ ฟู้ด  จ ากัด กรุงเทพมหานคร 0-2533-4866 0-2533-4867 

46 บรษัิท  โกลบอลเฟรทเอ็กเพรส  จ ากดั กรุงเทพมหานคร 0-2623-7541-2 0-2225-8544 

47 บรษัิท สหเจรญิเอ็นเตอรไ์พรซ ์จ ากัด กรุงเทพมหานคร 02-6731021 02-6759413 

48 หา้งหุน้สว่นจ ากดั  ไทย กรนี ฟู้ดส ์ กรุงเทพมหานคร 0-2865-4085 0-2865-3598 

49 บรษัิท  เอ็กซโ์อเรยีนส ์ จ ากดั กรุงเทพมหานคร 0-2631-2810-11 0-2631-2812 

50 บรษัิท  เฟรชโก  อนิเตอรเ์ทรด  จ ากัด กรุงเทพมหานคร 0-2973-2768-9 0-2973-5648 

51 บรษัิท  แกรนด ์เวลิด ์อนิเตอรเ์นชัน่แนล  จ ากัด กรุงเทพมหานคร 0-2751-4111 0-2751-4114 

52 บรษัิท ไรซงิ (ไทยแลนด ์) จ ากดั กรุงเทพมหานคร 0-2543-6931 0-2543-6932 

53 บรษัิท  โดล เฟรช โพรดวิส ์(ไทยแลนด)์ จ ากดั กรุงเทพมหานคร 0-2686-7676 0-2686-7622 

54 บรษัิท สกายเท็กซ ์จ ากดั กรุงเทพมหานคร 0-2719-5611 0-2719-5293 

55 บรษัิท สยามฟิวเจอรฟ์ารม์ จ ากดั กรุงเทพมหานคร 0-2314-4747 0-2314-4949 

56 
หา้งหุน้สว่นจ ากดั เจรญิซปุเปอรเ์ฟรช กรุงเทพมหานคร 

0-89200-2828 

0-2578-1573 0-2578-4405 

57 บรษัิท อนิเตอรเ์นชัน่แนล ฟรุ๊ท (บเีคเค) จ ากดั กรุงเทพมหานคร 0-2993-2191-2 02-9932193 

58 บรษัิท เค แอล อนิเตอรฟ์ู้ด จ ากดั กรุงเทพมหานคร 0-2279-4486 0-2279-4487 

59 บรษัิท ไทย มลิเลีย่น ฟรุ๊ต จ ากดั กรุงเทพมหานคร 02-3318445 02-3318445 

60 บรษัิท สรุนิ า ฟู้ด จ ากดั กรุงเทพมหานคร 02-4397844-49 02-8640182 

61 บรษัิท  ทมิฟู้ด  จ ากดั กรุงเทพมหานคร 0-2691-7886 0-2276-0446 

62 บรษัิท ทคีวิเอ็ม อนิเตอรฟ์ดู จ ากดั กรุงเทพมหานคร 0-2963-4466 0-2963-4477 

63 บรษัิท  เอ็กซโ์ซไทย  จ ากดั กรุงเทพมหานคร 0-2963-4466 0-2963-4477 

64 บรษัิท ท.ีพ.ีเฟิรส์ท อนิเตอรเ์นชัน่แนล  จ ากัด กรุงเทพมหานคร 0-2730-3661 0-2730-3791 

65 บรษัิท  ไทยลกีารเกษตร  จ ากัด กรุงเทพมหานคร 0-2676-0431-5 0-2676-4883 

66 ชือ่ทีใ่ชใ้นการประกอบพาณชิยกจิ "พงศว์าณชิ" กรุงเทพมหานคร 08-9143-2424 0-2363-8823 

67 บรษัิท  เฟรชฟอรไ์ลฟ์  จ ากดั กรุงเทพมหานคร 0-2885-0228 0-2418-7408 

68 บรษัิท วนิณ์ไฮ ้ จ ากดั กรุงเทพมหานคร 0-2675-4718 0-2343-8381 

69 บรษัิท ทรอปิคอล ฟู้ด เอ็กพอรต์ จ ากดั กรุงเทพมหานคร 085-6641117 0-2362-9886 

70 หา้งหุน้สว่นจ ากดั  เอฟ แอนด ์ว ีอมิปอรต์ เอ็กซป์อรต์ กรุงเทพมหานคร 08-1442-6099   

71 บรษัิท อสีต-์เวสต ์ ไดเร็ค เซอรว์สิเซส จ ากดั กรุงเทพมหานคร 0-2702-6075 0-2702-6075 

72 บรษัิท  เฟรช เมคเกอร ์ จ ากดั กรุงเทพมหานคร 0-2674-4903-4 0-2674-4910 

73 บรษัิท  ฐานะมั่งคัง่  จ ากดั กรุงเทพมหานคร 0-2623-7543 0-2225-8544 

74 หา้งหุน้สว่นจ ากดั  บางกอกมะขามหวาน กรุงเทพมหานคร 0-2270-1934 0-2279-4487 

75 บรษัิท เวนเจอรเ์ทค มารเ์ก็ตติง้  จ ากัด กรุงเทพมหานคร 0-2691-9717 0-2691-9736 

76 บรษัิท  นวิเซ็พ  อนิเตอรเ์นชัน่แนล  จ ากดั กรุงเทพมหานคร 0-2447-2503 0-2447-0145 

77 บรษัิท  อาจเิซน (ประเทศไทย)  จ ากัด กรุงเทพมหานคร 0-2718-5274-80 0-2319-6464 

78 บรษัิท  ชา้งไทย  เทรดดิง้  จ ากดั กรุงเทพมหานคร     

79 บรษัิท  สยาม จัมโบ ้อนิเตอรเ์นชัน่แนล  จ ากัด กรุงเทพมหานคร 0-2982-7036 0-2982-4812 

80 บรษัิท  โกลเดน้  ไลน ์ บสิซเินส  จ ากดั กรุงเทพมหานคร 0-2510-0051 0-2510-9412 

81 บรษัิท  บ.ีซ.ีเอ.อาร ์จ ากดั กรุงเทพมหานคร 08-9891-4842 0-2907-4696 

82 บรษัิท  ไรซงิ (ไทยแลนด)์  จ ากดั กรุงเทพมหานคร 0-2543-6931 0-2543-6932 

83 บรษัิท  เยส  ว ี แคน  เอ็กซป์อรต์  จ ากัด กรุงเทพมหานคร 0-2895-7901 0-2895-7901 

84 บรษัิท  ไทยคอมมอดติี ้ จ ากดั กรุงเทพมหานคร 0-2745-6954-7 0-2745-6579 

85 หา้งหุน้สว่นจ ากดั  ทองเงากรุ๊ป กรุงเทพมหานคร 0-2791-0623 0-2791-0623 
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86 บรษัิท  ซซีัน่  เฟรช  จ ากดั กรุงเทพมหานคร 0-2221-7470 0-2224-4882 

87 บรษัิท  ท.ีพ.ีเฟิรส์ท อนิเตอรเ์นชัน่แนล  จ ากัด กรุงเทพมหานคร 0-2730-3661 0-2730-3490 

88 
บรษัิท สยาม อนิเตอร ์เฟรท ฟรูทส ์ จ ากดั กรุงเทพมหานคร 

0-2721-647308-

6304-2927 0-2721-6474 

89 บรษัิท บล ูรเิวอร ์โปรดกัส ์จ ากดั กรุงเทพมหานคร 08-1850-2581 - 

90 บรษัิท  อตุสาหกรรมอาหาร ส.ขอนแกน่ จ ากดั (มหาชน) กรุงเทพมหานคร 0-2391-1010 0-2392-3743 

91 บรษัิท  โลตสัมารเ์ก็ตติง้  จ ากัด กรุงเทพมหานคร 0-2267-7685 0-2237-6566 

92 บรษัิท  ไพน ์ เวลตี ้ จ ากดั กรุงเทพมหานคร 08-0452-1643 0-2476-7195 

93 บรษัิท  เค.ว.ีแอล.เอส.  จ ากดั กรุงเทพมหานคร 0-2736-9994 0-2736-9994 

94 บรษัิท  ฟลูี ่ ลคักี ้ อนิเตอรเ์นชัน่แนล  จ ากัด กรุงเทพมหานคร 0-2674-4903-4 0-2674-4910 

95 บรษัิท  เอทนคิ  เพนตา้  จ ากดั กรุงเทพมหานคร 0-2948-4071 0-2948-4072 

96 บรษัิท  มัลตเิฟรช  จ ากดั กรุงเทพมหานคร 0-2460-2277 0-2460-2282 

97 บรษัิท  พแีอนดเ์อฟ เทคโน  จ ากดั กรุงเทพมหานคร 0-2942-7021-3 0-2942-7024 

98 บรษัิท  ยนูแิคร ์อนิเตอรเ์นชัน่แนล จ ากดั กรุงเทพมหานคร 0-2641-3420-5 0-2247-2914 

99 บรษัิท  อดาบ ีฟรุตส ์โพรเซสซิง่  จ ากดั กรุงเทพมหานคร 0-2971-4617 0-2552-6105 

100 บรษัิท แอสโซซเิอทเต็ด ฟดู โพรเซสเซอร ์จ ากัด กรุงเทพมหานคร 02-3813200 02-3819696 

101 บรษัิท  เหวย่ หงษ์ (ไทยแลนด)์ จ ากดั กรุงเทพมหานคร 08-9780-9919 0-2914-5485 

102 บรษัิท เกยีรตฟ้ิา จ ากดั กรุงเทพมหานคร 02-7474526-30 02-7474560 

103 บรษัิท ยเูนีย่นฟรอสท ์จ ากัด กรุงเทพมหานคร 02-3618950 02-3618949 

104 บรษัิท บลเูจย ์จ ากดั กรุงเทพมหานคร 02-5143230 02-5143229 

105 นางจันทนา ชยัรัตน ์ชือ่ทีใ่ชใ้นการประกอบพาณชิยกจิ"

จันทนา" กรุงเทพมหานคร 08-0423-4830 0-0472-7216 

106 บรษัิท เฟรช แอนด ์เซฟ จ ากดั นครปฐม 0-3435-1025-6 0-3435-2639 

107 บรษัิท สวฟิท ์จ ากัด นครปฐม 0-3435-1025-6 0-3435-2639 

108 บรษัิท ก าแพงแสนคอมเมอรเ์ชยีล จ ากดั นครปฐม 0-3435-1556-8 0-3435-1555 

109 บรษัิท แอล เจ เอช เทรดดิง้ จ ากดั นครปฐม 0-3439-3725-6 0-3439-3727 

110 บรษัิท  เอ็กเซล ฟรุ๊ตส ์ จ ากดั นครปฐม 0-2482-1650-4 0-2482-1655 

111 หา้งหุน้สว่นจ ากดั  ชชัวาล อมิปอรต์ เอ็กซป์อรต์ แอนด ์
แพคเกจจิง้ นครปฐม 0-3437-8236-7  

112 นายองอาจ รัตนศริมินตร ี ( ชือ่ทีใ่ชใ้นการประกอบ

พาณชิยกจิ เอฟ.ว.ีเค.อมิปอรต์ เอ็กปอรต์ ) นครปฐม 0-3437-8236-7  

113 นางศริวิรรณ  พวงสดุรักษ์ (ชือ่ทีใ่ชใ้นการประกอบ
พาณชิยกจิ  นางศริวิรรณ  พวงสดุรักษ์ ) นครปฐม 08-1343-7649   

114 บรษัิท  เอม ไทย อนิเตอรเ์ทรด (2001)  จ ากดั นครปฐม 0-2350-2828 0-2350-3883 

115 บรษัิท เบสทค์อนกรตี จ ากัด นครปฐม 0-2267-7685-6 0-2237-6566 

116 บรษัิท  ดัชเชส  ฟลอร่า  จ ากดั นครปฐม 0-2482-1650-4 0-2482-1655 

117 บรษัิท  เตยหอมแอนดซ์นั  อะกรฟิู้ดส ์ จ ากดั นครปฐม 0-3425-4252 0-3425-4252 

118 บรษัิท  เอ เฟรช เอ็กซป์อตต์  จ ากัด นครปฐม 0-2482-1651-4 0-2482-1655 

119 บรษัิท ไทย อนิเตอรเ์นชัน่แนล แพคกิง้ จ ากดั นครปฐม 02-8067539 02-8067539 

120 บรษัิท ชดั ชล อนิเตอร ์ผักสด แพ็คเฮา้ส ์จ ากัด นครปฐม 089-6030173 02-8140713 

121 บรษัิท เอ็นท ีฟู้ด อนิเตอรเ์ทรด จ ากดั นครปฐม 034-378227 034-378227 

122 บรษัิท  กูด๊ออลส ์อนิเตอรเ์นชัน่แนล จ ากดั นนทบรุ ี 0-2980-0225-6 0-2980-0225 

123 บรษัิท  เจ เอส เวลิดไ์วด ์จ ากัด นนทบรุ ี 0-2574-2391 0-2574-2391 

124 บรษัิท  พสิทิธชิยัอนิเตอรเ์นชัน่แนล  จ ากดั นนทบรุ ี 0-2985-1725,27 0-2985-1729 

125 บรษัิท  เพรสแมน(ประเทศไทย) จ ากดั นนทบรุ ี 0-2962-1151 0-2962-1152 

126 บรษัิท เอส.เอ.บ.ีเทรดดิง้ จ ากัด นนทบรุ ี 0-2422-5131 0-2422-5132 

127 บรษัิท  อนิเตอรเ์นชัน่แนล ฟรูทส ์(กรุงเทพ)  จ ากัด นนทบรุ ี 0-3435-8479 0-3437-5214 

128 บรษัิท  ซรีสี  เทรดดิง้  จ ากดั นนทบรุ ี 0-2422-5131 0-2422-5132 

129 บรษัิท  เซ็มกรุ๊ป จ ากัด นนทบรุ ี 0-3571-9483 0-3522-7399 

130 บรษัิท  สยาม เอ็กซป์อรต์ มารท์  จ ากดั นนทบรุ ี 0-3571-9483-6 0-3522-7399 
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131 บรษัิท  พรพิา  ออรก์านคิ(ไทยแลนด)์ จ ากัด นนทบรุ ี 08-6985-2152 0-2920-9835 

132 บรษัิท  อกรเิฟร็ช  จ ากัด นนทบรุ ี 0-2231-2934-43 0-2231-2948 

133 ชือ่ทีใ่ชใ้นการประกอบพาณชิยกจิ " เดอะ เลมอน ลฟี " นนทบรุ ี 08-9485-4994 - 

134 ชือ่ทีใ่ชป้ระกอบพาณิชยกจิ"ธัญลกัษน ์หรัิณยพ์ศตุม"์ นนทบรุ ี 08-9261-2260 - 

135 บรษัิท โอ เอ็น เอส (ประเทศไทย) จ ากัด นนทบรุ ี 02-9270796 02-9270796 

136 บรษัิท พเีม็กซเ์วลิดไ์วด ์จ ากดั ปทมุธานี 0-2902-9563-6 0-2902-9732 

137 บรษัิท   เอเซยี เอ็กโซตคิ  คอรป์อเรชัน่ จ ากดั ปทมุธานี 0-2529-3340 0-2529-3696 

138 บรษัิท  บญุม ี อนิเตอรเ์นชัน่แนล จ ากดั ปทมุธานี 0-2529-3340 0-2529-3696 

139 บรษัิท ออลเวย ์เฟรช อนิเตอรเ์ทรด จ ากดั ปทมุธานี 0-2995-1887 0-2531-2126 

140 บรษัิท  ธนาสารท  จ ากัด ปทมุธานี 0-2520-5205-6 0-2520-5207 

141 บรษัิท  โพรเกรส  เวลิดิ ์ จ ากัด ปทมุธานี 0-2986-5281-2 0-2986-5284 

142 หา้งหุน้สว่นจ ากดั  เอชแอนดค์วิ  อนิเตอรเ์นชัน่แนล  อมิ
ปอรต์เอ็กซป์อรต์ ปทมุธานี 0-2530-5567 0-2997-4252 

143 บรษัิท  บางกอกไปรเวท  จ ากัด ปทมุธานี 0-2995-6691-2 0-2995-6693 

144 บรษัิท  เฟรช พารท์เนอรส์ ฟรุท แอนด ์เวเจทเทเบลิส ์ 
จ ากัด ปทมุธานี 0-2995-6691-2 0-2995-6693 

145 บรษัิท  เทยีนงา  อนิเตอรเ์นชัน่แนล  จ ากดั ปทมุธานี 0-2992-2989 0-2992-2998 

146 บรษัิท  เดอะซนั เทรดดิง้ แอนด ์ทราเวล  จ ากดั ปทมุธานี 0-2153-4694 0-2153-4693 

147 หา้งหุน้สว่นจ ากดั  มธี ี ปทมุธานี 0-2520-5205 0-2520-5207 

148 บรษัิท  เอ็ม อาร ์อนิเตอรม์ารเ์ค็ทติง้  จ ากดั ปทมุธานี 08-9204-3130   

149 บรษัิท  สยาม เอ็กซอตคิส ์ จ ากดั ปทมุธานี 0-2995-6691-2 0-2995-6693 

150 หา้งหุน้สว่นจ ากดั  เอ็น.ไอ.ด.ี(1) ปทมุธานี 0-2995-6691-2 0-2995-6693 

151 บรษัิท  คลบัคลาส (ไทย) จ ากัด ปทมุธานี 0-2908-2349 0-2908-2349 

152 นายวรีะ ปลายทาง (ชือ่ทีใ่ชใ้นการประกอบพาณชิยกจิ 
คมัเบสท)์ ปทมุธานี 

0-2992-2989  

0-81172-4008 0-2992-2998 

153 บรษัิท บางกอกดไีฮเดรทมารนีโปรดกั จ ากดั ปทมุธานี 0-2581-7691-6 0-2581-7698 

154 บรษัิท  มัตสรึ ิอนิเตอรเ์นชัน่แนล  จ ากดั ปทมุธานี 0-2153-4698 0-2153-4697 

155 บรษัิท ซอฟทเ์วย ์จ ากดั ปทมุธานี 0-2986-5281-2 0-2986-5284 

156 บรษัิท  ซนัไชน ์อนิเตอรเ์นชัน่แนล  จ ากดั ปทมุธานี 02-5337199 02-5337455 

157 ชือ่ทีใ่ชใ้นการประกอบพาณชิยกจิ " นายสง่ มะอสิงูเนนิ " ปทมุธานี 08-4161-1984 0-2908-8907 

158 บรษัิท  ไทย เฟรช อนิเตอรเ์นชัน่แนล  จ ากัด ปทมุธานี 0-2995-6691-2 0-2995-6693 

159 บรษัิท  สยาม  อะโกร  เฟรช  จ ากัด ปทมุธานี 0-2987-5884 0-2987-5884 

160 บรษัิท  วาย เจ ซ ีเทรดดิง้  จ ากดั ปทมุธานี 08-1655-9359 0-2995-1356 

161 บรษัิท  เอเอ็มซ ีเอ็นเตอรไ์พรส ์จ ากดั ปทมุธานี 08-6602-2020 - 

162 หา้งหุน้สว่นจ ากดั ทรพิเพลิ เอ ฟรุ๊ต ปทมุธานี 02-3502828 02-3503884 

163 บรษัิท ท.ีซ ีเฟรช มารเ์ก็ตติง้ จ ากัด ปทมุธานี 02-9020898-99 02-9020901 

164 

บรษัิท อาร ์พ ีอาร ์คอนซลิติง้ แอนด ์เทรดดิง้ จ ากัด สมทุรปราการ 
089-6784385, 

02-3250529-30 0-2325-0527 

165 บรษัิท  เบสทฟ์รุ๊ต  จ ากดั สมทุรปราการ 0-2398-9344-5 0-2361-3438 

166 
หา้งหุน้สว่นจ ากดั  เค.ดับเบลิยู.เอ็กซป์อรต์ สมทุรปราการ 

08-5240-8127 

0-2749-6272 0-2749-6272 

167 บรษัิท  บญุสวงิ เฟรช โพรดวิส ์ จ ากัด สมทุรปราการ 0-2174-5147 0-2174-5148 

168 บรษัิท ไทย อกร ิฟู้ดส ์จ ากดั (มหาชน) สมทุรปราการ 0-2315-4171-6 0-2315-4169 

169 บรษัิท  ไตรเทค  อมิเพค  จ ากัด สมทุรปราการ 08-7453-3772 0-2349-4148 

170 บรษัิท  ควนีสทนี  จ ากัด สมทุรปราการ 08-1846-4830 0-2749-7390 

171 บรษัิท  ลโิทน ไบโอเทค จ ากัด สมทุรปราการ 0-2743-1172 0-2743-1175 

172 บรษัิท  เฮอรเิทรด  จ ากัด สมทุรปราการ 0-2758-9209 0-2758-8784 

173 บรษัิท อาร ์แอนด ์อาร ์เฟรช เอ็กซเ์พรส จ ากดั สมทุรปราการ 02-3250529-30 02-3250527 

174 บรษัิท ชชัวาล ออรค์ดิ จ ากดั สมทุรสาคร 0-3448-0082 0-3448-1607 

175 บรษัิท  พ ีไพรม ์จ ากดั สมทุรสาคร 0-2431-2893 0-2431-0423 
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176 บรษัิท  ท ีจ ีอกรเิทรด  จ ากดั สมทุรสาคร 0-2840-5571-2 0-2840-5573 

177 บรษัิท  3ด ี ออรค์ดิ  แอนด ์อทีซี ี จ ากัด สมทุรสาคร 0-2810-0994-6 0-2810-0998 

 

2. The list of Thai Orchid exporters to the EU market 

ล าดับ ชือ่ จังหวดั โทรศพัท ์ โทรสาร 
1 บรษัิท พเีม็กซเ์วลิดไ์วด ์จ ากดั ปทมุธานี 0-2902-9563-6 0-2902-9732 

2 บรษัิท เฟรช แอนด ์เซฟ จ ากดั นครปฐม 0-3435-1025-6 0-3435-2639 

3 บรษัิท สวฟิท ์จ ากัด นครปฐม 0-3435-1025-6 0-3435-2639 

4 บรษัิท เอ็กโซตกิ ฟารม์ โปรดวิซ ์(ประเทศไทย) จ ากัด กรุงเทพมหานคร 0-3435-1025-6 0-3435-2639 

5 บรษัิท ไชนโ์ฟรท์ จ ากดั กรุงเทพมหานคร 0-2203-0394 0-2203-0395 

6 

บรษัิท อาร ์พ ีอาร ์คอนซลิติง้ แอนด ์เทรดดิง้ จ ากัด สมทุรปราการ 
089-6784385, 

02-3250529-30 0-2325-0527 

7 บรษัิท ไทยเฟรชการเ์ดน้ท ์ อนิเตอรเ์นชัน่แนล จ ากัด กรุงเทพมหานคร 0-2906-5681-2 0-2906-5683 

8 บรษัิท พดีไีอ เทรดดิง้ จ ากดั กรุงเทพมหานคร 0-2906-5681-2 0-2906-5683 

9 บรษัิท ก าแพงแสนคอมเมอรเ์ชยีล จ ากดั นครปฐม 0-3435-1556-8 0-3435-1555 

10 บรษัิท แอล เจ เอช เทรดดิง้ จ ากดั นครปฐม 0-3439-3725-6 0-3439-3727 

11 บรษัิท แมงโกส้ทนี เอเชยี จ ากัด กรุงเทพมหานคร 0-2885-0228 0-2885-0229 

12 นายพุฒพิงษ์  เสน่หา (ชือ่ทีใ่ชใ้นการประกอบพาณิชยกจิ 
สปีดเพรช) กรุงเทพมหานคร 08-1813-6349 0-2533-3899 

13 บรษัิท เจพ ีฟดูส ์จ ากดั กรุงเทพมหานคร 0-2953-8499 0-2954-3559 

14 บรษัิท พลอนิเตอรโ์กรเวอร ์จ ากดั กรุงเทพมหานคร 0-2274-3796 0-2274-3363 

15 บรษัิท 3เอฟ เอ็กโซตกิ จ ากดั กรุงเทพมหานคร 0-2868-0995-6 0-2868-0998 

16 บรษัิท ชชัวาล ออรค์ดิ จ ากดั สมทุรสาคร 0-3448-0082 0-3448-1607 

17 บรษัิท ไทยเวอลด ์อมิปอรต์ เอ็กซปอรต์ จ ากดั กรุงเทพมหานคร 0-2294-0178 0-2294-2083 

18 หา้งหุน้สว่นจ ากดั กุย่หยู่ กรุงเทพมหานคร 0-2623-7541-2 0-2225-8544 

19 บรษัิท ยนูเีวอรแ์ซลโปรดักส ์(ไทยแลนด)์ จ ากดั กรุงเทพมหานคร 0-2223-0401 0-2224-6216 

20 บรษัิท  พ ีไพรม ์จ ากดั สมทุรสาคร 0-2431-2893 0-2431-0423 

21 บรษัิท  รเิวอรแ์คว  อนิเตอรเ์นชัน่แนล  อตุสาหกรรม

อาหาร จ ากัด กาญจนบรุ ี
0-3465-3424,0-

3465-3325 0-3465-3390 

22 บรษัิท  เอ็กเซล ฟรุ๊ตส ์ จ ากดั นครปฐม 0-2482-1650-4 0-2482-1655 

23 บรษัิท ซัคเซส อมิพอรต์ แอนด ์เอ็กพอรต์ จ ากัด ชลบรุ ี 0-3849-3362-3 0-3849-3367 

24 บรษัิท  ซนัมนู อมิพอรต์ แอนด ์เอ็กซพ์อรต์  จ ากัด ชลบรุ ี 0-3849-3362-3 0-3849-3367 

25 บรษัิท  อทุัยพชืผล อนิเตอรเ์ทรด  จ ากัด ชลบรุ ี 0-3849-3362-3 0-3849-3367 

26 หา้งหุน้สว่นจ ากดั  ซ.ีเค.เค. ฟู้ด กรุงเทพมหานคร 0-2294-1083 0-2681-0395 

27 หา้งหุน้สว่นจ ากดั  ชชัวาล อมิปอรต์ เอ็กซป์อรต์ แอนด ์
แพคเกจจิง้ นครปฐม 0-3437-8236-7 

0-3437-

8323,329 

28 นายองอาจ รัตนศริมินตร ี ( ชือ่ทีใ่ชใ้นการประกอบ

พาณชิยกจิ เอฟ.ว.ีเค.อมิปอรต์ เอ็กปอรต์ ) นครปฐม 0-3437-8236-7 

0-3437-

8323,329 

29 
บรษัิท  กูด๊ออลส ์อนิเตอรเ์นชัน่แนล จ ากดั นนทบรุ ี 0-2980-0225-6 

0-2980-

0225-6 

30 บรษัิท  เจ เอส เวลิดไ์วด ์จ ากัด นนทบรุ ี 0-2574-2391 0-2574-2391 

31 บรษัิท  พสิทิธชิยัอนิเตอรเ์นชัน่แนล  จ ากดั นนทบรุ ี 0-2985-1725,27 0-2985-1729 

32 

หา้งหุน้สว่นจ ากดั  เอ็นยูไอ ไทยเทรดดิง้ (เฟรชโปรดวิส)์ กรุงเทพมหานคร 

08-1457-

5000,08-1417-

6543 

0-2675-

2899,0-

2675-2898 

33 บรษัิท  ว.ีเอส.เฟร็ชโก ้ จ ากดั กรุงเทพมหานคร 0-2422-5217-8 0-2422-5219 

34 บรษัิท  ว ีแอนด ์ไอ ไดเรคชัน่  จ ากัด กรุงเทพมหานคร 08-1622-6767 0-2255-4141 

35 บรษัิท   เอเซยี เอ็กโซตคิ  คอรป์อเรชัน่ จ ากดั ปทมุธานี 0-2529-3340 0-2529-3696 
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36 บรษัิท  บญุม ี อนิเตอรเ์นชัน่แนล จ ากดั ปทมุธานี 0-2529-3340 0-2529-3696 

37 
บรษัิท  เคอรเ์น่อร ์อะโกร เอ็กซปอรต์ เซ็นเตอร ์ จ ากัด กรุงเทพมหานคร 

02-908-1922-

4*26 02-9081925 

38 บรษัิท  ฟาร ์อสี 87 อมิปอรต์ เอ็กซป์อรต์  จ ากดั กรุงเทพมหานคร 0-2932-0133 0-2932-0135 

39 บรษัิท  เอฟ เอ็น ว ีจ ากดั กรุงเทพมหานคร 08-6305-5326 0-2908-1925 

40 บรษัิท  น าเฮง อมิปอรต์ เอ็กซป์อรต์  จ ากดั กรุงเทพมหานคร 0-2932-0132-3 0-2932-0135 

41 บรษัิท  เพรสแมน(ประเทศไทย) จ ากดั นนทบรุ ี 0-2962-1151 0-2962-1152 

42 บรษัิท เอส.เอ.บ.ีเทรดดิง้ จ ากัด นนทบรุ ี 0-2422-5131 0-2422-5132 

43 บรษัิท  อนิทนนท ์ ทรอพคิอล เทรดดิง้ จ ากดั กรุงเทพมหานคร 0-2932-6373 0-2932-7510 

44 หา้งหุน้สว่นจ ากดั  ลองเทมิ  เทรดดิง้ กรุงเทพมหานคร 0-2533-4866 0-2533-4867 

45 หา้งหุน้สว่นจ ากดั  ไทยพัฒนาฟู้ดส ์ กรุงเทพมหานคร 08-5116-1655   

46 บรษัิท เอ็กซมิ เอเชยี จ ากดั กรุงเทพมหานคร 02-6912363 02-6916066 

47 บรษัิทโกลบอล อะกร ีเทรดดิง้ จ ากัด กรุงเทพมหานคร 0-2860-4157 0-2860-4156 

48 บรษัิทนคร อนิเตอรเ์นชัน่แนล จ ากัด กรุงเทพมหานคร 0-2439-7600 0-2439-2379 

49 บรษัิท มสิเตอรก์รนี จ ากดั กรุงเทพมหานคร 0-2460-2277 0-2460-2272 

50 บรษัิท สยามเฟรช เอ็นเตอรไ์พรส ์จ ากดั กรุงเทพมหานคร 0-2718-9882 0-2300-5568 

51 บรษัิท ออลเวย ์เฟรช อนิเตอรเ์ทรด จ ากดั ปทมุธานี 0-2995-1887 0-2531-2126 

52 บรษัิท  ธนาสารท  จ ากัด ปทมุธานี 0-2520-5205-6 0-2520-5207 

53 บรษัิท  โพรเกรส  เวลิดิ ์ จ ากัด ปทมุธานี 0-2986-5281-2 0-2986-5284 

54 บรษัิท  อาร ์พ ีเอ็น  กรนีโปรดักส ์ จ ากดั กรุงเทพมหานคร 08-9142-4387 0-2880-2109 

55 หา้งหุน้สว่นจ ากดั  เอชแอนดค์วิ  อนิเตอรเ์นชัน่แนล  อมิ

ปอรต์เอ็กซป์อรต์ ปทมุธานี 0-2530-5567 0-2997-4252 

56 บรษัิท  สากลธรุกจิเลศิรวมมติร  จ ากดั กรุงเทพมหานคร 0-2718-5274-80 0-2319-6464 

57 
หา้งหุน้สว่นจ ากดั  กรนี เฟรช เทรดดิง้ กรุงเทพมหานคร 0-2448-7617-9 

0-2448-

7411-2 

58 
บรษัิท  ภัสพงศ ์ อนิเตอรเ์นชัน่แนล  จ ากดั กรุงเทพมหานคร 0-2448-7617-9 

0-2448-

7411-2 

59 บรษัิท  เมานเ์ทน่พลซั  จ ากัด เชยีงราย 0-5366-0520 0-5366-0520 

60 บรษัิท  ท ีจ ีอกรเิทรด  จ ากดั สมทุรสาคร 0-2840-5571-2 0-2840-5573 

61 บรษัิท  อนิเตอรเ์นชัน่แนล ฟรูทส ์(กรุงเทพ)  จ ากัด นนทบรุ ี 0-3435-8479 0-3437-5214 

62 บรษัิท  บางกอกไปรเวท  จ ากัด ปทมุธานี 0-2995-6691-2 0-2995-6693 

63 บรษัิท  เฟรช พารท์เนอรส์ ฟรุท แอนด ์เวเจทเทเบลิส ์ 
จ ากัด ปทมุธานี 0-2995-6691-2 0-2995-6693 

64 บรษัิท  ไอทซี ี(ประเทศไทย)  จ ากัด กรุงเทพมหานคร 0-2634-3311-2 0-2634-0068 

65 บรษัิท  เอฟวไีอ  จ ากดั กรุงเทพมหานคร 0-2681-1191 0-2681-0775 

66 

บรษัิท  ไทย เฟรซ ฟรุท อนิเตอรเ์นชัน่แนล  จ ากัด กรุงเทพมหานคร 0-2540-4885 

0-2540-

4936,0-

2737-9916 

67 บรษัิท  ซแีอนดพ์ ี เอเชีย่น  โปรดกัส ์ กรู๊ป  จ ากดั กรุงเทพมหานคร 0-2460-2277 0-2460-2272 

68 

บรษัิท  ครัวไทย  อนิเตอรท์รานสปอรต์  จ ากัด กรุงเทพมหานคร 

0-2566-

3532,08-7049-

2999 0-2566-3532 

69 บรษัิท  เบสทฟ์รุ๊ต  จ ากดั สมทุรปราการ 0-2398-9344-5 0-2361-3438 

70 บรษัิท  บลเูอเลเฟ่นท ์ กรุงเทพ  จ ากัด กรุงเทพมหานคร 0-2996-9401-3 0-2996-9415 

71 

หา้งหุน้สว่นจ ากดั  เค.ดับเบลิยู.เอ็กซป์อรต์ สมทุรปราการ 

08-5240-

8127,0-2749-

6272 0-2749-6272 

72 บรษัิท  เทยีนงา  อนิเตอรเ์นชัน่แนล  จ ากดั ปทมุธานี 0-2992-2989 0-2992-2998 

73 บรษัิท  ไทยชนิ เวเกตเทเบลิ แอนด ์ฟรุต (ไทยแลนด)์ 

จ ากัด กรุงเทพมหานคร 
0-2811-2958-

9,0-2814-9539 0-2814-9540 

74 บรษัิท  เดอะซนั เทรดดิง้ แอนด ์ทราเวล  จ ากดั ปทมุธานี 0-2153-4694 0-2153-4693 

75 บรษัิท  เอส บ ีฟรุ๊ต  จ ากัด กรุงเทพมหานคร 0-2350-2828 0-2350-3883 
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76 หา้งหุน้สว่นจ ากดั  มธี ี ปทมุธานี 0-2520-5205 0-2520-5207 

77 บรษัิท  อลษิา  อนิเตอร ์ จ ากดั กรุงเทพมหานคร 0-2832-6923 0-2832-6924 

78 นางศริวิรรณ  พวงสดุรักษ์ (ชือ่ทีใ่ชใ้นการประกอบ

พาณชิยกจิ  นางศริวิรรณ  พวงสดุรักษ์ ) นครปฐม 08-1343-7649   

79 บรษัิท  ส าเภาทอง  เทรดดิง้  จ ากัด กรุงเทพมหานคร 0-2279-6824 0-2279-6826 

80 

บรษัิท  แฟมลิี ่ เอ็กซป์อรต์  จ ากดั กรุงเทพมหานคร 

0-2733-

6701,08-6324-

8982 0-2733-6694 

81 หา้งหุน้สว่นจ ากดั  กรุงเทพการคา้และสง่ออก  1993 กรุงเทพมหานคร 0-2433-5859 0-2433-5916 

82 บรษัิท  ซรีสี  เทรดดิง้  จ ากดั นนทบรุ ี 0-2422-5131 0-2422-5132 

83 บรษัิท  เบนโก  อนิเตอร ์ ฟู้ด  จ ากัด กรุงเทพมหานคร 0-2533-4866 0-2533-4867 

84 บรษัิท  เอ็ม อาร ์อนิเตอรม์ารเ์ค็ทติง้  จ ากดั ปทมุธานี 08-9204-3130   

85 

หา้งหุน้สว่นจ ากดั  พงศเ์จรญิเทรดดิง้หาดใหญ่ สงขลา 0-7423-5677-9 

0-7423-

1590,0-

7434-9168 

86 บรษัิท  โกลบอลเฟรทเอ็กเพรส  จ ากดั กรุงเทพมหานคร 0-2623-7541-2 0-2225-8544 

87 บรษัิท สหเจรญิเอ็นเตอรไ์พรซ ์จ ากัด กรุงเทพมหานคร 02-6731021 02-6759413 

88 หา้งหุน้สว่นจ ากดั  ไทย กรนี ฟู้ดส ์ กรุงเทพมหานคร 0-2865-4085 0-2865-3598 

89 บรษัิท  เซ็มกรุ๊ป จ ากัด นนทบรุ ี 0-3571-9483 0-3522-7399 

90 บรษัิท  สยาม เอ็กซป์อรต์ มารท์  จ ากดั นนทบรุ ี 0-3571-9483-6 0-3522-7399 

91 บรษัิท  เอม ไทย อนิเตอรเ์ทรด (2001)  จ ากดั นครปฐม 0-2350-2828 0-2350-3883 

92 บรษัิท  เอ็กซโ์อเรยีนส ์ จ ากดั กรุงเทพมหานคร 0-2631-2810-11 0-2631-2812 

93 บรษัิท  บญุสวงิ เฟรช โพรดวิส ์ จ ากัด สมทุรปราการ 0-2174-5147 0-2174-5148 

94 บรษัิท  เฟรชโก  อนิเตอรเ์ทรด  จ ากัด กรุงเทพมหานคร 0-2973-2768-9 0-2973-5648 

95 บรษัิท  สยาม เอ็กซอตคิส ์ จ ากดั ปทมุธานี 0-2995-6691-2 0-2995-6693 

96 หา้งหุน้สว่นจ ากดั  เอ็น.ไอ.ด.ี(1) ปทมุธานี 0-2995-6691-2 0-2995-6693 

97 บรษัิท  คลบัคลาส (ไทย) จ ากัด ปทมุธานี 0-2908-2349 0-2908-2349 

98 บรษัิท  3ด ี ออรค์ดิ  แอนด ์อทีซี ี จ ากัด สมทุรสาคร 0-2810-0994-6 0-2810-0998 

99 บรษัิท  แกรนด ์เวลิด ์อนิเตอรเ์นชัน่แนล  จ ากัด กรุงเทพมหานคร 0-2751-4111 0-2751-4114 

100 บรษัิท ซนันีเ่ดย ์อนิเตอรเ์นชัน่แนล จ ากดั เพชรบรูณ์ 0-2732-1613 0-2732-1612 

101 บรษัิท ไรซงิ (ไทยแลนด ์) จ ากดั กรุงเทพมหานคร 0-2543-6931 0-2543-6932 

102 
บรษัิท โอเค อนิเตอรเ์ฟรช  (ประเทศไทย) จ ากดั เชยีงใหม ่ 0-2350-2828-17 

0-2350-

3883-4 

103 บรษัิท  โดล เฟรช โพรดวิส ์(ไทยแลนด)์ จ ากดั กรุงเทพมหานคร 0-2686-7676 0-2686-7622 

104 บรษัิท สกายเท็กซ ์จ ากดั กรุงเทพมหานคร 0-2719-5611 0-2719-5293 

105 บรษัิท สยามฟิวเจอรฟ์ารม์ จ ากดั กรุงเทพมหานคร 0-2314-4747 0-2314-4949 

106 
หา้งหุน้สว่นจ ากดั เจรญิซปุเปอรเ์ฟรช กรุงเทพมหานคร 

0-89200-2828 

0-2578-1573 0-2578-4405 

107 นายวรีะ ปลายทาง (ชือ่ทีใ่ชใ้นการประกอบพาณชิยกจิ 

คมัเบสท)์ ปทมุธานี 
0-2992-2989 0-

81172-4008 0-2992-2998 

108 
บรษัิท บางกอกดไีฮเดรทมารนีโปรดกั จ ากดั ปทมุธานี 0-2581-7691-6 

0-2581-

7698-9 

109 บรษัิท อนิเตอรเ์นชัน่แนล ฟรุ๊ท (บเีคเค) จ ากดั กรุงเทพมหานคร 0-2993-2191-2 02-9932193 

110 บรษัิท เอส.เอ.พ.ีสยามฟู้ด อนิเตอรเ์นชัน่แนล จ ากัด พระนครศรอียธุยา 081-4969671 02-7379916 

111 บรษัิท เค แอล อนิเตอรฟ์ู้ด จ ากดั กรุงเทพมหานคร 0-2279-4486 0-2279-4487 

112 
บรษัิท ไทย อกร ิฟู้ดส ์จ ากดั (มหาชน) สมทุรปราการ 0-2315-4171-6 

0-2315-

4169-88 

113 บรษัิท เบสทค์อนกรตี จ ากัด นครปฐม 0-2267-7685-6 0-2237-6566 

114 บรษัิท  มัตสรึ ิอนิเตอรเ์นชัน่แนล  จ ากดั ปทมุธานี 0-2153-4698 0-2153-4697 

115 บรษัิท ไทย มลิเลีย่น ฟรุ๊ต จ ากดั กรุงเทพมหานคร 02-3318445 02-3318445 

116 บรษัิท สรุนิ า ฟู้ด จ ากดั กรุงเทพมหานคร 02-4397844-49 02-8640182 
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117 บรษัิท ซอฟทเ์วย ์จ ากดั ปทมุธานี 0-2986-5281-2 0-2986-5284 

118 บรษัิท  ทมิฟู้ด  จ ากดั กรุงเทพมหานคร 0-2691-7886 0-2276-0446 

119 บรษัิท ทคีวิเอ็ม อนิเตอรฟ์ดู จ ากดั กรุงเทพมหานคร 0-2963-4466 0-2963-4477 

120 บรษัิท  เอ็กซโ์ซไทย  จ ากดั กรุงเทพมหานคร 0-2963-4466 0-2963-4477 

121 บรษัิท  ซนัไชน ์อนิเตอรเ์นชัน่แนล  จ ากดั ปทมุธานี 02-5337199 02-5337455 

122 ชือ่ทีใ่ชใ้นการประกอบพาณชิยกจิ " นายสง่ มะอสิงูเนนิ " ปทมุธานี 08-4161-1984 0-2908-8907 

123 บรษัิท  พรพิา  ออรก์านคิ(ไทยแลนด)์ จ ากัด นนทบรุ ี 08-6985-2152 0-2920-9835 

124 บรษัิท ท.ีพ.ีเฟิรส์ท อนิเตอรเ์นชัน่แนล  จ ากัด กรุงเทพมหานคร 0-2730-3661 0-2730-3791 

125 บรษัิท  ไทยลกีารเกษตร  จ ากัด กรุงเทพมหานคร 0-2676-0431-5 0-2676-4883 

126 ชือ่ทีใ่ชใ้นการประกอบพาณชิยกจิ "พงศว์าณชิ" กรุงเทพมหานคร 08-9143-2424 0-2363-8823 

127 

บรษัิท  เฟรชฟอรไ์ลฟ์  จ ากดั กรุงเทพมหานคร 0-2885-0228 

0-2418-

7408,0-

2885-0229 

128 บรษัิท วนิณ์ไฮ ้ จ ากดั กรุงเทพมหานคร 0-2675-4718 0-2343-8381 

129 บรษัิท ทรอปิคอล ฟู้ด เอ็กพอรต์ จ ากดั กรุงเทพมหานคร 085-6641117 0-2362-9886 

130 บรษัิท ณาธร อนิเตอรเ์นชัน่แนล โฟรสเ์ซน่ ฟู้ดส ์จ ากดั ราชบรุ ี 0-3271-1217 0-3271-1215 

131 หา้งหุน้สว่นจ ากดั  เอฟ แอนด ์ว ีอมิปอรต์ เอ็กซป์อรต์ กรุงเทพมหานคร 08-1442-6099   

132 บรษัิท อสีต-์เวสต ์ ไดเร็ค เซอรว์สิเซส จ ากดั กรุงเทพมหานคร 0-2702-6075 0-2702-6075 

133 

บรษัิท บล ูฟรุ๊ต  จ ากดั ก าแพงเพชร 

0-2350-28289

ตอ่17 

0-2350-

3883-4 

134 บรษัิท  เฟรช เมคเกอร ์ จ ากดั กรุงเทพมหานคร 0-2674-4903-4 0-2674-4910 

135 บรษัิท  ดัชเชส  ฟลอร่า  จ ากดั นครปฐม 0-2482-1650-4 0-2482-1655 

136 บรษัิท  ไทย เฟรช อนิเตอรเ์นชัน่แนล  จ ากัด ปทมุธานี 0-2995-6691-2 0-2995-6693 

137 บรษัิท  ฐานะมั่งคัง่  จ ากดั กรุงเทพมหานคร 0-2623-7543 0-2225-8544 

138 หา้งหุน้สว่นจ ากดั  บางกอกมะขามหวาน กรุงเทพมหานคร 0-2270-1934 0-2279-4487 

139 บรษัิท เวนเจอรเ์ทค มารเ์ก็ตติง้  จ ากัด กรุงเทพมหานคร 0-2691-9717 0-2691-9736 

140 บรษัิท  นวิเซ็พ  อนิเตอรเ์นชัน่แนล  จ ากดั กรุงเทพมหานคร 0-2447-2503 0-2447-0145 

141 บรษัิท  อาจเิซน (ประเทศไทย)  จ ากัด กรุงเทพมหานคร 0-2718-5274-80 0-2319-6464 

142 บรษัิท  ชา้งไทย  เทรดดิง้  จ ากดั กรุงเทพมหานคร     

143 หา้งหุน้สว่นจ ากดั  พรหมครี ี อมิปอรต์  เอ็กซป์อรต์ นครศรธีรรมราช 0-7539-6244 0-7539-6244 

144 บรษัิท  สยาม จัมโบ ้อนิเตอรเ์นชัน่แนล  จ ากัด กรุงเทพมหานคร 0-2982-7036 0-2982-4812 

145 บรษัิท  อกรเิฟร็ช  จ ากัด นนทบรุ ี 0-2231-2934-43 0-2231-2948 

146 บรษัิท  สยาม  อะโกร  เฟรช  จ ากัด ปทมุธานี 0-2987-5884 0-2987-5884 

147 บรษัิท  เตยหอมแอนดซ์นั  อะกรฟิู้ดส ์ จ ากดั นครปฐม 0-3425-4252 0-3425-4252 

148 บรษัิท  วาย เจ ซ ีเทรดดิง้  จ ากดั ปทมุธานี 08-1655-9359 0-2995-1356 

149 บรษัิท  โกลเดน้  ไลน ์ บสิซเินส  จ ากดั กรุงเทพมหานคร 0-2510-0051 0-2510-9412 

150 บรษัิท  ไตรเทค  อมิเพค  จ ากัด สมทุรปราการ 08-7453-3772 0-2349-4148 

151 ชือ่ทีใ่ชใ้นการประกอบพาณชิยกจิ " เดอะ เลมอน ลฟี " นนทบรุ ี 08-9485-4994 - 

152 บรษัิท  บ.ีซ.ีเอ.อาร ์จ ากดั กรุงเทพมหานคร 08-9891-4842 0-2907-4696 

153 หา้งหุน้สว่นจ ากดั  ทรอพปิคอล  ฟอรซ์ หนองคาย 0-3849-4549-50 0-3849-4551 

154 บรษัิท  ไรซงิ (ไทยแลนด)์  จ ากดั กรุงเทพมหานคร 0-2543-6931 0-2543-6932 

155 บรษัิท  อนิ-ซซีัน่ส ์ฟู้ดส ์ จ ากัด ชลบรุ ี 0-2259-1938-44 0-2259-1946 

156 หา้งหุน้สว่นจ ากดั  ฟรุ๊ต  โปรดักส ์ จันทบรุ ี 0-3932-8025 0-3932-8025 

157 บรษัิท  เฮง เฮง อมิพอรท์-เอ็กซพ์อรท์  จ ากดั ชลบรุ ี 0-2732-1613 0-2732-1612 

158 บรษัิท  โกลเดน้ท ์ ฟรุ๊ตส ์ อมิพอรท์-เอ็กซพ์อรท์  จ ากดั ชลบรุ ี 0-2732-1613 0-2732-1612 

159 บรษัิท  หยวน เซิง่  เฟรช  จ ากดั เชยีงใหม ่ 0-5323-1101 0-5323-1099 

160 บรษัิท  เยส  ว ี แคน  เอ็กซป์อรต์  จ ากัด กรุงเทพมหานคร 0-2895-7901 0-2895-7901 

161 บรษัิท  ไทยคอมมอดติี ้ จ ากดั กรุงเทพมหานคร 0-2745-6954-7 0-2745-6579 

162 บรษัิท  อมัรัตน ์โปรดักส ์ จ ากัด ฉะเชงิเทรา 0-2739-3549 0-3852-5703 

163 หา้งหุน้สว่นจ ากดั  พรมกงัวาน เชยีงใหม ่ 0-5396-6116 0-5396-6177 
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164 หา้งหุน้สว่นจ ากดั  ทองเงากรุ๊ป กรุงเทพมหานคร 0-2791-0623 0-2791-0623 

165 บรษัิท  ซซีัน่  เฟรช  จ ากดั กรุงเทพมหานคร 0-2221-7470 0-2224-4882 

166 หา้งหุน้สว่นจ ากดั  เค เค เค เฟรชฟรุ๊ต เชยีงใหม ่ เชยีงใหม ่ 0-5331-1306 0-5382-4255 

167 บรษัิท  ท.ีพ.ีเฟิรส์ท อนิเตอรเ์นชัน่แนล  จ ากัด กรุงเทพมหานคร 0-2730-3661 0-2730-3490 

168 

บรษัิท สยาม อนิเตอร ์เฟรท ฟรูทส ์ จ ากดั กรุงเทพมหานคร 

0-2721-

6473,08-6304-

2927 0-2721-6474 

169 บรษัิท  ควนีสทนี  จ ากัด สมทุรปราการ 08-1846-4830 0-2749-7390 

170 บรษัิท บล ูรเิวอร ์โปรดกัส ์จ ากดั กรุงเทพมหานคร 08-1850-2581 - 

171 บรษัิท  เอเอ็มซ ีเอ็นเตอรไ์พรส ์จ ากดั ปทมุธานี 08-6602-2020 - 

172 บรษัิท  ลานนาเกษตรอตุสาหกรรม จ ากดั เชยีงใหม ่ 0-5342-1389-95 0-5342-0791 

173 บรษัิท  เกรซอนิเตอรไ์พรส์  จ ากดั สงิหบ์รุ ี 0-2512-2302 0-2930-3279 

174 บรษัิท  อตุสาหกรรมอาหาร ส.ขอนแกน่ จ ากดั (มหาชน) กรุงเทพมหานคร 0-2391-1010 0-2392-3743 

175 หา้งหุน้สว่นจ ากดั ทรพิเพลิ เอ ฟรุ๊ต ปทมุธานี 02-3502828 02-3503884 

176 หา้งหุน้สว่นจ ากดั  สริริุ่งเรอืงสหกจิ เพชรบรุ ี 08-1425-0768 0-3243-8033 

177 บรษัิท  โลตสัมารเ์ก็ตติง้  จ ากัด กรุงเทพมหานคร 0-2267-7685 0-2237-6566 

178 หา้งหุน้สว่นจ ากดั  เชอรีเ่ฟรชฟรุตแอนดเ์วจเทเบิล้ ฉะเชงิเทรา 08-1940-1086 - 

179 บรษัิท  ลโิทน ไบโอเทค จ ากัด สมทุรปราการ 0-2743-1172 0-2743-1175 

180 บรษัิท  ไพน ์ เวลตี ้ จ ากดั กรุงเทพมหานคร 08-0452-1643 0-2476-7195 

181 หา้งหุน้สว่นจ ากดั  เจรญิวัย เทรดดิง้ สระบรุ ี 08-1759-7700 0-3628-3023 

182 บรษัิท  เค.ว.ีแอล.เอส.  จ ากดั กรุงเทพมหานคร 0-2736-9994 0-2736-9994 

183 บรษัิท  ฟลูี ่ ลคักี ้ อนิเตอรเ์นชัน่แนล  จ ากัด กรุงเทพมหานคร 0-2674-4903-4 0-2674-4910 

184 ชือ่ทีใ่ชป้ระกอบพาณิชยกจิ"ธัญลกัษน ์หรัิณยพ์ศตุม"์ นนทบรุ ี 08-9261-2260 - 

185 บรษัิท  เอทนคิ  เพนตา้  จ ากดั กรุงเทพมหานคร 0-2948-4071 0-2948-4072 

186 บรษัิท  มัลตเิฟรช  จ ากดั กรุงเทพมหานคร 0-2460-2277 0-2460-2282 

187 บรษัิท  พแีอนดเ์อฟ เทคโน  จ ากดั กรุงเทพมหานคร 0-2942-7021-3 0-2942-7024 

188 บรษัิท  ยนูแิคร ์อนิเตอรเ์นชัน่แนล จ ากดั กรุงเทพมหานคร 0-2641-3420-5 0-2247-2914 

189 บรษัิท  เอ เฟรช เอ็กซป์อตต์  จ ากัด นครปฐม 0-2482-1651-4 0-2482-1655 

190 บรษัิท  เฮอรเิทรด  จ ากัด สมทุรปราการ 0-2758-9209 0-2758-8784 

191 บรษัิท  อดาบ ีฟรุตส ์โพรเซสซิง่  จ ากดั กรุงเทพมหานคร 0-2971-4617 0-2552-6105 

192 บรษัิท แอสโซซเิอทเต็ด ฟดู โพรเซสเซอร ์จ ากัด กรุงเทพมหานคร 02-3813200 02-3819696 

193 บรษัิท ไทย อนิเตอรเ์นชัน่แนล แพคกิง้ จ ากดั นครปฐม 02-8067539 02-8067539 

194 บรษัิท  เหวย่ หงษ์ (ไทยแลนด)์ จ ากดั กรุงเทพมหานคร 08-9780-9919 0-2914-5485 

195 บรษัิท สไมล ์ฟรุ๊ต  จ ากัด ระยอง 0-3863-3300-1 0-3863-3261 

196 บรษัิท เกยีรตฟ้ิา จ ากดั กรุงเทพมหานคร 02-7474526-30 02-7474560 

197 บรษัิท ท.ีซ ีเฟรช มารเ์ก็ตติง้ จ ากัด ปทมุธานี 02-9020898-99 02-9020901 

198 บรษัิท ยเูนีย่นฟรอสท ์จ ากัด กรุงเทพมหานคร 02-3618950 02-3618949 

199 หา้งหุน้สว่นจ ากดั สพุรรณบรุ ีอนิเตอรเ์นชัน่แนล (เอส.พ)ี สพุรรณบรุ ี 086-1528214 038-888252 

200 บรษัิท อาร ์แอนด ์อาร ์เฟรช เอ็กซเ์พรส จ ากดั สมทุรปราการ 02-3250529-30 02-3250527 

201 บรษัิท โอ เอ็น เอส (ประเทศไทย) จ ากัด นนทบรุ ี 02-9270796 02-9270796 

202 บรษัิท แวนดา้โฟรเซน่ จ ากดั กาญจนบรุ ี 034-641442-3 034-641040 

203 บรษัิท ชดั ชล อนิเตอร ์ผักสด แพ็คเฮา้ส ์จ ากัด นครปฐม 089-6030173 02-8140713 

204 บรษัิท เอ็นท ีฟู้ด อนิเตอรเ์ทรด จ ากดั นครปฐม 034-378227 034-378227 

205 หา้งหุน้สว่นจ ากดั เอส ท ีบ ีเอเยนซี ่จ ากดั เชยีงใหม ่ 082-7628709   

206 บรษัิท บลเูจย ์จ ากดั กรุงเทพมหานคร 02-5143230 02-5143229 

207 นางจันทนา ชยัรัตน ์ชือ่ทีใ่ชใ้นการประกอบพาณชิยกจิ"

จันทนา" กรุงเทพมหานคร 08-0423-4830 0-0472-7216 
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APPENDIX D 

 

Questionnaires set 1 (English version) 

Part 1: Respondent and company information 

1. What is your name? 

…………………………………………………………………………… 

2. What is your position in the company? 

Sale Manage    Logistic Manager   

Customer service Manager  Market Manager  

 Other, please specify……….. …………………………………… 

3. What is your responsibility? 

Sell products    Quality control 

Logistic management (arranges transportation and export document) 

Customer care    

Other, please specify ……………………………………………… 

4. What is the size of your company? 

Small (≥50 employees )     Medium (≥200 employees)  

5. Are you the producer and/or exporter of Orchid? 

Producer    Exporter   

Both producer and exporter 

6. When the company was established? 

…………………………………….. 

7. What is the competitive advantage of your product over existing competitors 

in the Orchid industry? 

       Production capacity     Various Orchid species 

       Lower price      Sales strategy 

       Meet international standard      

       Other, please specify………………………………………………… 

8. How long has the company been exporting to the EU? 

Less than 1 year     2-5 years       

6-10 years   More than 10 years 
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9. What is the main reason of your company to export Orchids? 

        Heritage from pervious manger  Expand market   

        Government support   For country reputation 

        Other, please specify………………………………………….. 

10. Apart from the EU, where do you export your orchid to?  

USA  Asia  Australia  

None  Other, please specify………………. 

11. What is the major destination in exporting your Orchid? 

USA  Australia  Asia   

Australia Other, please specify………………. 

EU please specify country………………………. 

12. How many percentages of total production that you exported? 

      Less than 20%      20%-50%      51%-80%      More than 80% 

13. How many percentages of your total export that exported to the EU? 

      Less than 20%      20%-50%      51%-80%      More than 80% 

Part 2: Information about the Orchids 

14. What is the problem of orchid that you confront most during exporting? 

Product damage   Delay of document 

Delay of transportation  Custom inspection  

Other, please specify ………………………………………………. 

15. What is the advantage of Thai Orchid over other countries orchids? 

         Variously of species    Cheaper prices 

         Meet the world standard   High reputation in quality 

         High production capacity   

         Other, please specify………………………………………………….. 

16. What is the main problem of Orchids production in Thailand? 

Diseases    High cost in production 

Lack of R&D    The wealth  

Lack of government supports   

Other, please specify………………………………………………… 
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Part 3: The issue related to export orchid to the EU 

Please indicate your opinion regarded to issues and problems that occurred during 
export orchid to the EU in each of the following statements: 

5 = strongly agree4 = Agree   3 = Neutral2 = Disagree1 =strongly disagree 

Question Opinion 

Strongly agree to Strongly 

disagree 

5 4 3 2 1 

Internal factors      

17. Low production capacity      

18. The price of orchid is not competitive and 

fluctuate  

     

19. Lack of new investment      

20. Lack of understanding in the EU’s policies      

21. Lack of consistent R&D      

22. Thai orchid exporters have high experience      

23. Lack of storage facility       

External factors      

24. EU’s tariff is too high      

25. EU’s set up the quota against Thai orchid      

26. Too many standard policies from the EU      

27. EU doesn’t support technology transfer      

28. EU’s economic crisis decreased import volume      

29. High competitors between Thai exporters in the 

EU’s market  

     

30. EU has high technology in production and R&D      

31. Cost of transportation is too high      

Others      

32. Decrease of customer’s demand toward orchid      

33. New substitute flower in the EU      

34. They are orchid producers in the EU      

35. High of cost of labour      

36. Lack of labour force      

 

37. What is the main problem in exporting orchid to the EU? 

Standard regulation (such as plant health control)    

Transportation cost  Tariff  Time of transportation 

Other, please specify…………… 
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Part 4: The impact of FTA in exporters’ perception 

38. Are you aware of the proposed of FTAs negotiation between EU and Thailand? 

Very well  Little  Not at all (please read last page) 

Please indicate your opinion about benefits of EU-Thailand FTA toward Thai orchid in 
each of the following statements: 

5 = strongly agree4 = Agree   3 = Neutral2 = Disagree1 =strongly disagree 

Question Opinion 

Strongly agree to Strongly 

disagree 

5 4 3 2 1 

39. Thai Orchid received technology transfer in R&D      

40. Amount of Thai Orchid’s export will increase      

41. Amount of flowers’ import from the EU will 

increase 

     

42. The price of Thai Orchid will increase      

43. Thai Orchid will gain competitiveness in the EU      

44. FTA will help reduce cost of transaction      

45. New investment will come to Thai orchid industry      

46. New SMEs of Thai orchid exporters will rise      

47. EU-Thailand FTA will benefit SMEs more than 

large firms 

     

48. EU-Thailand FTA will give bargaining power to 

Thai Orchid exporters (such as price) 

     

49. Thai Orchid must develop to meet EU’s standard      

50. Thai Orchid export industry will be better with 

FTA 

     

51. Overall FTA will give benefit to Thailand      

 

52. Do you think the EU-Thailand FTA will be useful for your company? 

Yes   Maybe   No  

53. Do you think the EU-Thailand FTA will benefit Thai orchid industry? 

Yes   Maybe   No 

54. What is the outcome of the EU-Thailand FTA that would benefit your company 

the most? 

Tariff reduction   Compromise in EU’s policies 

Cooperation in R&D   Challenge from new competitors 
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Other, please specify…………………………………………………. 

55. What will be the direct impact to your company as a result of the EU-Thailand 

FTA? 

High competition   Improvement of R&D   

Increase of sales volume  Investment flow 

Uncertainty on new policies 

Other, please specify…………………………………………………. 

56. Do you want the EU-Thailand FTA to be completed? 

Yes (skip to 52)   No  

57. Why you do not want the EU-Thailand FTA to be completed? 

Flow of Flowers from EU  New standard policies 

More competitors   Lack of information about FTA 

Other, please specify……………………………………………….. 

58. What will be your suggestion to Thai government about FTAs negotiation? 

……………………………………………………………………………….. 

*********** 

Thank you for your cooperation 

Brief information about EU-Thailand FTA 

The FTA (Free Trade Agreements) is an agreement between two parties to 

remove or reduce all trade barriers such as tariff, and quota on goods and services. 

The EU-Thai FTA started in March 2009  and a year later the committee from Trade 

Negotiation department had approved and submitted draft of EU-Thailand FTA 

negotiation to the congress of Thailand for consent to pursuit next step of negotiation 

toward an agreement with the EU (please go back to question 35)
109

 

 

 

 

                                                           
109

 The Author’s conclusion from chapter 1.  
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Questionnaire Set 1 (Thai version) 

แบบสอบถามโปรดใส่เคร่ืองหมาย √หน้าค าตอบของท่าน 

ส่วนที1่ : ข้อมูลของบริษัทและผู้ตอบแบบสอบถาม 

1. ท่านช่ืออะไร 
……………………………………………………………………….. 

2. ท่านด ารงต าแหน่งอะไรในบริษทั 
___ ผูจ้ดัการฝ่ายขาย             ___ผูจ้ดัการฝ่ายขนส่ง 

___ ผูจ้ดัการฝ่ายบริการลูกคา้         ___ผูจ้ดัการฝ่ายการตลาด 

___ อ่ืนๆโปรดระบุ ……………………………………………………….. 

3. หนา้ท่ีของท่านคืออะไร 
___ ขายสินคา้                                ___ ตรวจสอบสินคา้ 

___ จดัส่งสินคา้                              ___ ดูแลลูกคา้ 

___ อ่ืนๆโปรดระบุ ………………………………………………………..  

4. บริษทัของท่านเร่ิมก่อตั้งข้ึนเม่ือไร 
………………………………………………………………………………. 

5. บริษทัของท่านมีโครงสร้างแบบใด 
___ ขนาดเลก็ (พนกังานไม่เกิน  50 คน)   ___ ขนาดกลาง(พนกังานไม่เกิน  200คน) 

6. บริษทัของท่านเป็นผูผ้ลิตหรือผูส่้งออกกลว้ยไม ้
___ ผูผ้ลิต    ___ ผูส่้งออก  ___ทั้งผูผ้ลิตและส่งออก 

7. ปัจจยัใดท่ีท าใหธุ้รกิจกลว้ยไมข้องท่านมีขอ้ไดเ้ปรียบเหนือคู่แข่ง 
___ ก าลงัการผลิต   ___ สายพนัธ์ุท่ีหลากหลาย 

___ ราคาถูกกวา่   ___กลยทุธการขาย 

___ มาตรฐานเทียบเท่าต่างประเทศ   ___ อ่ืนๆโปรดระบุ ………………………………………….. 

8. บริษทัของท่านท าการส่งออกกลว้ยไมม้านานแค่ไหน 
___ นอ้ยกวา่  1  ปี                   ___2-5   ปี  ___  6-10  ปี                        ___ มากกวา่  10  ปี 
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9. อะไรคือเหตุผลท่ีท าใหบ้ริษทัของท่านท าการส่งออกกลว้ยไม ้
___ ท าต่อจากผูจ้กัการคนก่อน  ___ขยายตลาด  ___ สนบัสนุนจากรัฐบาล  

___ เพื่อประเทศชาติ   ___ อ่ืนๆโปรดระบุ ………………………………………….. 

10. นอกจากสหภาพยโุรปแลว้ ท่านส่งออกกลว้ยไมไ้ปท่ีไหน 
___ สหรัฐอเมริกา               ___ เอเชีย            ___ ออสเตรเลีย 

___ไม่มี             ___ อ่ืนๆโปรดระบุ ………………………………………… 

11. ท่านส่งออกกลว้ยไมไ้ปท่ีไหนมากท่ีสุด 
___สหรัฐอเมริกา               ___ ออสเตรเลีย           ___  เอเชีย              ___ สหภาพยโุรป              
___ อ่ืนๆโปรดระบุ ………………………………………… 

12. ปริมาณกลว้ยไมท่ี้ส่งออกคิดเป็นก่ีเปอร์เซ็นของปริมาณการผลิต(สัง่ซ้ือ)ทั้งหมด 
___นอ้ยกวา่  20%         ___ 20%-50%      ___ 51%-80%      ___ มากกวา่  80% 

13. ปริมาณกลว้ยไมท่ี้ส่งออกไปสหภาพยโุรปคิดเป็นก่ีเปอร์เซ็นของปริมาณการผลิต(สัง่ซ้ือ)ทั้งหมด 
___นอ้ยกวา่  20%         ___ 20%-50%      ___ 51%-80%      ___ มากกวา่  80% 

ส่วนที ่2 : ข้อมูลทัว่ไปของกล้วยไม้ 

14. อะไรคือปัญหาท่ีท่านพบบ่อยท่ีสุดเวลาส่งออกกลว้ยไม ้
___ สินคา้เสียหาย   ___ ปัญหาเก่ียวกบัเอกสาร 

___ การขนส่งล่าชา้    ___ การตรวจสอบของกรมศุลกากร 

___ อ่ืนๆโปรดระบุ …………………………………………………………… 

15. ปัจจยัใดท่ีท าใหก้ลว้ยไมไ้ทยไดเ้ปรียบกลว้ยไมท่ี้อ่ืน 
___ ความหลากหลายสายพนัธ์ุ  ___ ราคาถูกกวา่ 

___ มาตรฐานระดบัโลก   ___ คุณภาพสูง 

___ ก าลงัการผลิตสูง   ___ อ่ืนๆโปรดระบุ ….………………………………………… 

16. ปัญหาใดท่ีท่านพบมากในการเพาะปลูกกลว้ยไมใ้นประเทศไทย 
___ โรค     ___ ตน้ทุนสูง 

___ ขาดการพฒันา   ___สภาพอากาศ 

___ขาดการสนบัสนุนจากรัฐบาล  ___ อ่ืนๆโปรดระบุ …………………………………………… 
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ส่วนที ่3 : ป ญหาทีพ่บในการส่งออกกล้วยไม้ไทยไปสหภาพยุโรป 

 โปรดแสดงความเห็นของท่านต่อปัญหาท่ีพบในการส่งออกกลว้ยไมไ้ทยไปสหภาพยโุรป  โดยใส่
เคร่ืองหมาย /  ลงในตารางดา้นล่าง 

 5= เห็นด้วยมากทีสุ่ด  ,  4= เห็นด้วย ,  3 = เฉยๆ ,  2 = ไม่เห็นด้วย,   1=ไม่เห็นด้วยมากทีสุ่ด 

ค าถาม 

ความคดิเห็น 

เห็นด้วยทีสุ่ด ---> ไม่เห็นด้วยทีสุ่ด 

    5     4     3     2     1 

ปัญหาจากภายใน      

17. ก าลงัการผลิตไม่เพียงพอ      

18. ราคาของกลว้ยไมไ้ทยไม่สามารถแข่งขนักบัท่ีอ่ืนได ้      

19. ราคาของกลว้ยไมไ้ทยไม่คงท่ี      

20. ไม่ดึงดูดนกัลงทุนรายใหม่      

21. ขาดความเขา้ใจในระเบียบของสหภาพยโุรป      

22. ขาดการพฒันาอยา่งต่อเน่ือง      

23. ไม่มีสถานท่ีเหมาะสมในการจดัเก็บกลว้ยไม ้      

ปัญหาจากภายนอก      

24. สหภาพยโุรปก าหนดภาษีน าเขา้สูงเกินไป      

25. สหภาพยโุรปจ ากดัปริมาณน าเขา้กลว้ยไมไ้ทย      

26. สหภาพยโุรปมีกฎระเบียบท่ีเก่ียวกบัมาตรฐานท่ีซบัซอ้น      

27. สหภาพยโุรปไม่ใหก้ารสนบัสนุนดา้นเทคโนโลย ี      

28. ปัญหาเศรษฐกิจของสหภาพยโุรป ท าใหอ้ตัราการน าเขา้ลดลง      

29. ผูส่้งออกไทยตอ้งเผชิญกบัตลาดการแข่งขนัท่ีสูงในสหภาพยโุรป      
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ค าถาม 

ความคดิเห็น 

เห็นด้วยทีสุ่ด ---> ไม่เห็นด้วยทีสุ่ด 

    5     4     3     2     1 

30. ผูผ้ลิตในยโุรปมีเทคโนโลยใีนการผลิตท่ีสูงกวา่ผูผ้ลิตของไทย      

31. ค่าใชจ่้ายในการส่งออกสูงเกินไป      

ปัญหาอืน่ๆ      

32. ลูกคา้เปล่ียนไปซ้ือดอกไมช้นิดอ่ืน ท าใหย้อดขายลดลง      

33. มีดอกไมป้ระเภทอ่ืนเขา้มาแทนท่ีกลว้ยไมไ้ทย      

34. สหภาพยโุรปสามารถผลิตกลว้ยไมไ้ดเ้พ่ิมข้ึน      

35. ค่าแรงขั้นต ่าสูงข้ึน  ท าใหต้น้ทุนสูงข้ึน      

36. ขาดแคลนแรงงานในการผลิต      

 

37. อะไรคือปัญหาหลกัในการส่งออกกลว้ยไมไ้ปสหภาพยโุรป 
___กฎระเบียบเก่ียวกบัมาตรฐานสินคา้(เช่น สุขภาพของพืช) 

___ค่าขนส่ง             ___ ภาษีอากร            ___  ระยะเวลาการขนส่ง 

___ อ่ืนๆโปรดระบุ …………………………………………………………… 

 

ส่วนที ่4 : ผลกระทบทีค่าดว่าจะเกดิขึน้จากข้อตกลงการค้าเสรีต่อตวัท่านหรือบริษัทของท่าน 

38. ท่านทราบหรือไม่วา่ขณะน้ีมีการเจรจาการคา้เสรีระหวา่งสหภาพยโุรปกบัประเทศไทย 
___ ทราบ           ___ เลก็นอ้ย      ___ ไม่ทราบ(โปรดอ่านขอ้ความในหนา้สุดทา้ย) 
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 โปรดแสดงความเห็นของท่านตามขอ้ความดา้นล่างเก่ียวกบัผลประโยชท่ีจะเกิดข้ึนจากขอ้ตกลงการคา้เสรี
ระหวา่งสหภาพยโุรปกบัประเทศไทย  โดยใส่เคร่ืองหมาย / ลงในตารางดา้นล่าง 

 5= เห็นด้วยมากทีสุ่ด  ,  4= เห็นด้วย ,  3 = เฉยๆ ,  2 = ไม่เห็นด้วย,   1=ไม่เห็นด้วยมากทีสุ่ด 

ค าถาม 

ความคดิเห็น 

เห็นด้วยทีสุ่ด ---> ไม่เห็นด้วยทีสุ่ด 

  5   4   3   2   1 

39. เกิดความร่วมมือทางดา้นพฒันาการผลิตและวจิยั      

40. ปริมาณการส่งออกกลว้ยไมเ้พ่ิมข้ึน      

41. มีการน าเขา้ดอกไมจ้ากสหภาพยโุรปมากข้ึน      

42. ราคากลว้ยไมไ้ทยสูงข้ึน      

43. กลว้ยไมไ้ทยสามารถแข่งขนักบัดอกไมช้นิดอ่ืนในสหภาพยโุรป      

44. ขอ้ตกลงการคา้เสรีจะท าใหค้า่ใชจ่้ายดา้นธุรกรรมต่างๆลดลง      

45. เกิดการลงทุนในอุตสาหกรรมกลว้ยไมไ้ทยมากข้ึน      

46. ผูส่้งออกกลว้ยไมไ้ทยขนาดเลก็และกลางจะมีจ านวนเพ่ิมข้ึน      

47. ผูส่้งออกกลว้ยไมไ้ทยขนาดเลก็และกลางจะไดรั้บผลประโยชน์จากขอ้ตกลง
การคา้เสรีระหวา่งสหภาพยโุรปกบัประเทศไทยมากกวา่ผูส่้งออกขนาดใหญ่ 

     

48. ขอ้ตกลงการคา้เสรีระหวา่งสหภาพยโุรปกบัประเทศไทยจะท าใหผุ้ส่้งออกมี
อ านาจต่อรองเพ่ิมข้ึน 

     

49. กฎระเบียบและมาตรฐานของสหภาพยโุรปจะท าใหเ้กิดจากพฒันาคุณภาพ
กลว้ยไมไ้ทย 

     

50. ขอ้ตกลงการคา้เสรีระหวา่งสหภาพยโุรปกบัประเทศไทยจะเป็นผลดีต่อ
อุตสาหกรรมกลว้ยไมไ้ทย 

     

51. โดยรวมขอ้ตกลงการคา้เสรีระหวา่งสหภาพยโุรปกบัประเทศไทยจะเป็น
ประโยชน์ต่อประเทศไทย 
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52. ท่านคิดวา่ขอ้ตกลงการคา้เสรีระหวา่งสหภาพยโุรปกบัประเทศไทยมีผลดีต่อบริษทัของท่านหรือไม่ 
___ มี   ___อาจจะมี   ___ไม่มี 

53. ท่านคิดวา่ขอ้ตกลงการคา้เสรีระหวา่งสหภาพยโุรปกบัประเทศไทย จะมีผลดีต่ออุตสาหกรรมกลว้ยไมไ้ทย
หรือไม่ 
___ มี   ___อาจจะมี   ___ไม่มี 

54. อะไรคือผลประโยชนท่ี์ท่านคาดวา่จะไดรั้บมากท่ีสุดจากขอ้ตกลงการคา้เสรีระหวา่งสหภาพยโุรปกบั
ประเทศไทย 
___ ลดภาษีน าเขา้ ___ สหภาพยโุรปผอ่นปรนกฎระเบียบการน าเขา้ ___ ยอดขายท่ีเพ่ิมข้ึน 

___ ความร่วมมือดา้นการวจิยัและพฒันา ___มีการแข่งขนัในตลาดเพ่ิมข้ึน___ อ่ืนๆ โปรดระบุ  

55. อะไรคือผลกระทบโดยตรงต่อบริษทัของท่านจากขอ้ตกลงการคา้เสรีระหวา่งสหภาพยโุรปกบัประเทศไทย 
___ คู่แขง่เพ่ิมข้ึน  ___ พฒันาดา้นการผลิต  ___ การสัง่ซ้ือเพ่ิมข้ึน  

___ การลงทุนท่ีเพ่ิมข้ึน  ___ ความไม่แน่นอนเก่ียวกบักฎระเบียบของสหภาพยโุรป 

___ อ่ืนๆ โปรดระบุ ……………………………………….................................... 

56. ท่านตอ้งการใหข้อ้ตกลงการคา้เสรีระหวา่งสหภาพยโุรปกบัประเทศไทยเป็นผลส าเร็จหรือไม่ 
___ตอ้งการ   (ขา้ม 58)                  ___ ไม่ตอ้งการ 

57. เหตุใดท่านจึงไม่ตอ้งการใหมี้ขอ้ตกลงการคา้เสรีระหวา่งสหภาพยโุรปกบัประเทศไทย 
___ กฏระเบียบขอ้บงัคบัท่ีอาจเพ่ิมข้ึน ___ การน าเขา้ดอกไมจ้ากสหภาพยโุรปเพ่ิมข้ึน           

___ คู่แขง่ท่ีอาจเพ่ิมข้ึน   ___ ไม่ทราบขอ้มูลท่ีเก่ียวกบัขอ้ตกลงการคา้เสรีอยา่เพียงพอ     

___ อ่ืนๆ โปรดระบุ ………………………………………................... 

58. ขอ้เสนอแนะต่อรัฐบาลไทยในเร่ืองการเจรจาขอ้ตกลงการคา้เสรีระหวา่งสหภาพยโุรปกบัไทย 
 ......................................................................................................................................... 

************************************************ 

ข้อมูลโดยสังเขปเกีย่วกบัข้อตกลงการค้าเสรีระหว่างสหภาพยุโรปกบัประเทศไทย 

 ขอ้ตกลงการคา้เสรี คือการตกลงระหวา่งสองประเทศหรือสองฝ่ายท่ีจะลดหรือยกเวน้อุปสรรคทางการคา้ทั้งหมด เช่น 
ภาษีอากร และ ปริมาณท่ีน าเขา้ได ้ของสินคา้และบริการ ขอ้ตกลงการคา้เสรีระหวา่งสหภาพยโุรปกบัประเทศไทยเร่ิมข้ึนเม่ือเดือน
มีนาคม พ.ศ. 2552 หลงัจากนั้นหน่ึงปีกรมการเจรจาการคา้ระหวา่งประเทศไดเ้สนอร่างขอ้ตกลงการคา้เสรีระหว่างสหภาพยโุรปกบั
ประเทศไทยต่อรัฐสภาเพ่ือขออนุมติั และด าเนินการเจรจากบัสหภาพยโุรปในขั้ขต่อไป (โปรดกลบัไปค าถามขอ้ท่ี 38) 
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Qualitative questionnaires set 2 (English version) 

Part1: Information about respondent 

1. What is your position in this organization? 

……………………………………………………………. 

2. What is your responsibility in (or knowledge about) the EU-Thailand FTA 

negotiation? 

……………………………………………………………… 

Part 2: General information about Thai Orchids 

3. What is advantage of Thai Orchid exporter over competitors? 

………………………………………………………. 

4. What are the obstacles for Thai Orchid exporters to export to the EU market? 

……………………………………………………… 

5. Do you support the EU-Thailand FTA negotiation? Why or why not? 

……………………………………………………… 

6. What do you expect the scope of the EU-Thailand FTA eventually to be? 

……………………………………………………… 

Part 3: The impact of the EU-Thailand FTA 

7. What will be the result of the EU-Thailand FTA that can affect Thai Orchid 

exporters? Is it good or bad for Thai Orchid industry? 

……………………………………………………… 

8. How would you rate the benefit of the EU-Thailand FTA toward Thai Orchid 

exporters on the scale 1 to 10 (1 is not benefit and 10 most benefit) and why? 

……………………………………………………… 

Part 4: Future of Thai Orchids export  

9. Should the government support Thai Orchids exporters? If yes, how? 

……………………………………………………… 

10. What Thai government should do in order to promote and educate Thai Orchid 

exporter about FTA? 

……………………………………………………… 
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Qualitative questionnaires set 2 (Thai version) 

ส่วนที ่1: ข้อมูลทัว่ไปของผู้ให้สัมภาษณ์ 

1. ปัจจุบนัท่านด ารงต าแหน่งอะไร……………………………………………………………. 
2. ท่านมีหนา้ท่ีความรับผิดชอบหรือความรู้อะไรเก่ียวกบัการเจรจาการคา้เสรีสหภาพยโุรป-ไทยบา้ง 

……………………………………………………………… 

ส่วนที ่2: ข้อมูลทัว่ไปเกีย่วกบักล้วยไม้ไทย 

3. อะไรคือขอ้ไดเ้ปรียบของกลว้ยไมไ้ทยเหนือคู่แข่งรายอ่ืน 
………………………………………………………. 

4. อะไรคืออุปสรรคในการส่งออกกลว้ยไมไ้ทยไปยงัสหภาพยโุรป 
……………………………………………………… 

5. ท่านเห็นดว้ยกบัการเจรจาการคา้เสรีสหภาพยโุรป-ไทยหรือไม่ในมุมมองของการส่งออกกลว้ยไมไ้ทย 
……………………………………………………… 

6. ท่านคิดวา่การเจรจาการคา้เสรีจะใหอ้ะไรแก่การส่งออกกลว้ยไมไ้ทย 
……………………………………………………… 

ส่วนที ่3: ผลกระทบของการค้าเสรีต่อกล้วยไม้ไทย 

7. อะไรคือผลกระทบโดยตรงท่ีผูส่้งออกกลว้ยไมไ้ทยและอุตสาหกรรมกลว้ยไมจ้ะไดรั้บจากการคา้เสรี
สหภาพยโุรป-ไทย 
……………………………………………………… 

8. ถา้ท่านสามารถใหค้ะแนนผลประโยชน์ท่ีอุตสาหกรรมส่งออกกลว้ยไมไ้ทยจะไดรั้บจากการคา้เสรี ท่าน
จะใหเ้ท่าไร (10 คือมากท่ีสุด,1คือนอ้ยท่ีสุด) 
……………………………………………………… 

ส่วนที ่4: อนาคตของการส่งออกกล้วยไม้ไทย 

9. รัฐบาลมีแผนอยา่งไร ในการสนบัสนุนการส่งออกกลว้ยไมไ้ทย 
……………………………………………………… 

10. ปัจจุบนัมีผูส่้งออกกลว้ยไมจ้ านวนนอ้ยมากท่ีมีความรู้ความเขา้ใจเก่ียวกบัการคา้เสรี ไม่ทราบรัฐบาลจะ
ท าอยา่งไรเพ่ือใหค้วามรู้และขอ้มูลแก่ผูส่้งออก 
……………………………………………………… 
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APPENDIX E 

 

1. Characteristics of the Respondents 

The characteristics of the respondents are given in the part 1 of questionnaire. 
The table below is the summarize of distinctive characteristics from the respondents 
which had been processed.  

Table 1: Characteristics of the respondent part 1 

 

 

 

  

Position Responsibilities Years of experience Reason of export 

Marketing Manager Selling goods 2-5 Expand the market 

34 53 43 65 

Sale Manager Shipping 6-10 Pervious manager 

26 18 28 31 

Logistics Manager Customer Care More than 10  

22 15 25  

Customer Service Quality check   

10 8   

Other Logistic   

4 10   

 Other (Owner 

and consultant) 

  

 4   
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 Position 

  The respondents provided their position without missing value. The 
result showed that  35.4% of Marketing Manager, 27.1% of Sales Manager, 22.9% of 
Logistics Manger and 10.4% of Customer Service manager. Also it has only 4.2% of 
respondent who are owner of the company and consultant. 

  Responsibilities 

 The respondents provided their responsibilities without missing value. 
The result showed that 55.2 % of respondents work on selling goods and 18.8% and 
15.6% of respondents are working on logistics and customer care. Also it has only 
8.3% of respondents working on quality control. 

  Years of experience 

 The respondents provided their experience on export Thai orchid 
without missing value. The result showed that 43% of respondents have 2-5 years of 
experience, 28% of respondents have 6-10 years of experience and only 25% of 
respondents have experience more than 10 years. 

  Reason of exports 

  The respondents provided their reason of exports Thai orchid without 
missing value. The result showed that 67.7% of respondents exports Thai orchid 
because they wants to expand the market. Another 32.3% of respondents exports 
because they follow previous manager’s plan and no respondent export because of 
country reputation or government encourage.  
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Table2: Characteristics of the respondents part 2 

Respondents (n=96) 

Company’s size Company’s role Destination 

Employees less than 50 Distributor EU 

73 45 67 

Employees 51-200 Producer and distributor Asian Countries 

23 51 23 

  Australia 

  3 

  America 

  3 

  Company’s size 

  The respondents provided their company’s size without missing value. 
The result showed that 76% of respondents are small size company that has less 
than 50 employees. The remaining 23% of respondents are medium size company 
that has 51 to 200 employees. 

  Company’s role 

The respondents provided their company’s role without missing value. 
The result showed that 46.9% of respondents are doing distribution and 53.1% of 
respondents are both distributor and producers. 

  Export destinations and export percentages 

  According to table above the respondents provided their main 
destination without missing value. The result showed that 69.8% of respondents 
export to the EU follows by 24% of respondents export to Asian countries and only 
3.1% of respondents export to America and Australia.    
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The respondents provided their main destination and percentage of 
export without missing value. The result showed that 65.9% of respondents exported 
more than 20% of their total production or purchase to the EU and only 34.1% of 
respondents exported less than 20% to the EU.   

Table 3: Destination and percentage of export 

Destination 
Percentage of export 

Less than 20% 20%-50% 51%-80% More than 80% 

America 0 3 0 0 

Australia 0 3 0 0 

Asian countries 0 5 16 2 

EU 29 25 24 7 

    

  The respondents who export to the EU answered without missing 
value (as in table below).  The result showed that 49.4% of respondents ship Thai 
orchid to Italy, 43.5% of respondent ship Thai orchid to Germany, 4.7% of 
respondent ship to UK and 2.4 of respondent ship to Spain and Czech Republic. 

Table 4: The destination countries in the EU 

Countries Respondents Percentages 

Italy 42 49.4 

Germany 37 43.5 

UK 4 4.7 

Czech Republic 1 1.2 

Spain 1 1.2 

 

2 The Advantage of Thai Orchid 

 The respondents answered about their competitive advantage in part 1 and 2 
of questionnaire set 1. The below table is information about advantages of Thai 
orchid acorrding to size of company (small-medium) which had been analyzed. 
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Table 5: The competitive advantages of Thai orchid defined by company's size 

Advantages 

Company’s size 

Small Medium 

Production capacity 3 0 

Variety of species  35 10 

Lower price 35 9 

Sales strategy 12 4 

High quality 10 7 

 

  From the table above, the competitive advantages of the small companies 
came from 36.8% of variety of orchid species and 36.8% of low price. The next 
advantages are sales strategy with 12.6% and high quality of Thai orchid with 10.5% 
and 3.2% of respondent answer production capacity provided is advantage of 
company. For the medium size companies, they advantages came from variety of 
orchid species with 33.3% and low price with 30%. The 23.3% and 13.3% of 
advantages for medium size companies came from high quality of orchid and sales 
strategy. 

 

3 The Problem of Exports Orchid from Exporters 

The problems that respondents faced during export orchid are given in part 2 
and 3 of questionnaire set 1. The below information is summarized of distinctive 
problems from the respondents which had been analyzed by SPSS. 
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Table 6: The frequency problems in export Thai orchid 

Problems Custom inspection Damaging Transportation time None 

Respondents 51 34 12 3 

Percentage 53.1% 35.4% 12.5% 3.1% 

The respondents provided their problems of export Thai Orchid without missing 
value. The result showed that 53.1% of the respondents have a problem with 
custom inspection, 35.4% of respondents have product damage’s problem and 
12.5% have problem with transportation time. They are only 3.1% that have no 
problem in exporting Thai orchid. 

Table 7: The problems in export and problems in production of Thai orchid 

   Export’s problems 

 

 

Production’s problems 

Custom 

inspection 

Damaging Transportation 

time 

Total 

Orchid’s health 44 30 8 82 

High cost of production 5 - - 5 

Lack of development 3 2 - 5 

Weather - - 4 4 

Lack of government support 12 5 3 20 

 

In the table above, it presents as in the relationship between export’s 
problems and production’s problems of Thai orchid.  

The 53.7%, 36.6% and 9.8% of respondents who have problem with 
orchid’s health and 60%, 25% and 15% of respondents who lack of government 
support also have problems with custom inspection, damaging and transportation 
time, respectively. The 62.5% of respondents who have problem with cost of 
production will have problem with custom inspection same as 60% of respondents 
who have problem in development also have problem with custom inspection. 
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Table 8: Problem of exporting Thai orchid to the EU 

Problems Respondents 

EU’s regulation 83 

Transportation’s cost 2 

Taxation 7 

Transportation’s time 15 

 

The respondent reported their problem when exporting Thai orchid to 
the EU without missing value. The result showed that 86.5% of respondents have a 
problem with EU’s regulation when exporting to the EU. They are only 15.6%, 7.3% 
and 2.1% of respondents who have problems with transportation’s time, taxation 
and transportation’s cost, respectively. 

 

4.  Potential Impact from EU-Thailand FTA 

The 96 respondents answered about potential impact of EU-Thailand FTA on 
Thai orchid export industry and also on the exporters in part 4 of questions without 
missing value. The researcher analyzed the raw data by using SPSS to find mean of 
each question. The answer of questions is 5-point Likert’s scale which consisted of 
five codes ‘Strongly Agree’ (5), ‘Agree’ (4), ‘Neutral’ (3), ‘Disagree’ (2), and ‘Strongly 
Disagree’ (1). 

 

 

 

 

 



121 
 

 
 

Table 12: Expected outcome of EU-Thailand FTA 

Factors Threat Opportunity Mean 

 Numerous competitors (high or low)   3.82 

 One or a few strong competitors (high or 

low) 

  2.26 

 Cost of inventory such as a warehouse  

(high or low) 

  3.99 

 Increase in production capacity  (high or 

low) 

  3.47 

 Similar competitors (high or low)   2.59 

 High capital required (high or low)   2.01 

 No product differentiation (high or low)   2.46 

 EU’s  protection policies  (high or low)   3.88 

 There are few substitute products(high or 

low) 

  2.46 

 Supplying industry has few companies 

(high or low) 

  1.77 

 Supplier’s products don’t have substitutes 

(high or low) 

  3.79 

 Supplier’s products are an important 

input (high or low) 

  3.93 

 Supplier’s products are differentiated 

(high or low) 

  2.42 

 Buyers won’t purchase large volumes 

(high or low) 

  1.94 

 Buyers can produce products (high or 

low) 

  1.45 

 Quality is important to buyers (high or 

low) 

  3.80 

 Buyers have full information (high or 

low) 

  3.80 

 

According to the table above, the researcher combined ‘Strongly agree’ and 
‘Agree’ together as a result 54% to 87.5% of respondents shared positive opinion 
about potential impact of EU-Thai FTA toward Thai orchid export on each question. 
However, they are one question with 38.6% and result as positive impact toward 
Thai orchid export which is ‘Higher price of Thai orchids’. But it has 35.4% of 
respondents answered on ‘Neutral’ which means the respondents think EU-Thailand 
FTA will not create effect on price of Thai orchid.  
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Finally, from the question 52 and 53, the respondent think Thailand will 
receive benefits from EU-Thailand FTA with 96.9% for Thai orchid industry and 93.8% 
for individual export industry. 

Table 13: The greatest benefit of EU-Thailand FTA for Thai orchid exporters 

Benefits from EU-Thailand FTA Respondents Percentage 

 Tariff reduction 13 13.5% 

 Compromise on EU’s import 

policies 

76 79.2% 

 Market challenge 6 6.2% 

 Missing value 1 1% 

 

The 79.2% of respondents answered the greatest benefit from EU-Thailand FTA 
for Thai orchid exporters is reducing on EU’s import regular such as plant health. Also 
they are 13.5% and 6.2% of respondents answered market challenge and tax 
reduction would be the greatest benefit from EU-Thailand FTA for Thai orchid 
exporters.  

Table 14: The direct impact of EU-Thailand FTA toward Thai orchid exporters 

Direct impactof EU-Thailand FTA Respondents Percentage 

 High competitors 20 20.8% 

 Improvement of R&D 11 11.5% 

 Increase of sales volume 48 50% 

 Investment flow 11 11.5% 

 Uncertainty on new policies  34 35.4% 

 

The respondents provided their opinion of direct impact of EU-Thailand FTA 
toward Thai orchid exporters without missing value in question 55 of questionnaire 
set 1. This information came from ‘Multiple Response’ question. The result showed 
that 50% of the respondents answered increase in sales volume, 35.4% of the 
respondents answered Uncertainty of further EU regulation after FTA and 20.8% of 
the respondents answered increased in competitors are direct impact on their 
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companies from EU-Thailand FTA.  They are only 11.5% that answered for 
improvement of R&D and investment flow. 

5 The Suggestion to Thai Government on EU-Thailand FTA Negotiation  

The respondents provided their knowledge and opinion on EU-Thailand FTA 
negotiation without value missing. The result showed that the 77.1% of respondents 
want EU-Thailand FTA and only 23% of respondents reject EU-Thailand FTA. 
However, 23% of respondents who against EU-Thailand FTA are the respondent who 
have knowledge about negotiation in level of ‘Little’ to ‘Very well’. 

Table 15: Respondents' awareness and need of EU-Thailand FTA 

Awareness of EU-Thailand FTA 

Do you want EU-Thailand FTA to 

be achieved? Total 

Yes No 

Little about it 13 11 24 

Very well know 39 11 50 

Don't know 22 0 22 

Total 74 22 96 

 

The suggestion to Thai government on EU-Thailand FTA negotiation 
came from 96 respondents who answered open-end question. The answer had been 
divided into 5 categories which are ‘Negotiation base on fairness and justice to Thai 
orchid exporters and country’, ‘Negotiation on EU’s import regulation’, ‘Listen to 
opinion and allow participant of exporters for negotiation, ‘Government should focus 
and support local before go international’ and ‘Missing value’. 

Table 16: Suggestion to Thai government on EU-Thailand FTA negotiation 

Categories Respondent Percentage 

 Fairness and Justice for exporters 29 30.2% 

 Reduction of EU’s import regulation 22 22.9% 

 Listen exporter’s opinion and allow 

exporters participant in negotiation 

8 8.3% 

 Government support in export and 

development 

14 14.6% 

 Missing value 23 24% 
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According to the table above, the 30.2% of respondents suggested that 
negotiation should be fair and justice to Thai orchid exporters and Thailand and 
22.9% of respondents suggested that the negotiation should focus on EU’s import 
regulation. Also the 14.6% respondents suggested government should support local 
before go international and 8.3% of respondents suggested government should take 
opinion and participant from exporters into negotiation. 
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APPENDIX F 

 

Interview No.1: Specialist No.1 

Part1: Information about respondent 

1. What is your position in this organization? 
Professor in Faculty of Economics of Kasetsart University (I1Q2L1)  

2. What is your responsibility in (or knowledge about) the EU-Thailand FTA 
negotiation? 
Published research on “The impact of FTA on Agriculture industry”and also 
teaching International economics (I1Q3L1)      

Part 2: General information about Thai Orchids 

3. What is advantage of Thai Orchid exporter over competitors? 
The Thai orchid has three advantages, first, the location of Thailand is 

perfect for planting orchid because of the tropical wet weather which allows 
famer to plant and tropical species of orchid. (I1Q5L1)Second, based on 
previous reason, the Thai orchid has a uniqueness that cannot be found in 
other countries. (I1Q5L2) “Indonesia has to import root of Thai orchid but 
after grow and cut, they must import root again.(I1Q5L3) Because the 
Indonesia is an island and the wind is to strong and salt from the sea can 
damage the orchid.”(I1Q5L4)  Lastly, most of Thai orchid farmers are planting 
Thai orchid for long time. So they have high experience and knowledge of 
orchid’s planting which allow them to adjust, understand and deal with the 
problems easier.(I1Q5L5) 

4. What are the obstacles for Thai Orchid exporters to export to the EU 
market? 

The Thai exporters will face fewer problems than farmers because the 
exporters choose to purchase from famer that can produce orchid according 
to international standard and exporter can ship it immediately after received 
it. (I1Q6L1) Of course they are some barriers such as standard control on 
plant health (I1Q6L2)on the other hand Thai farmers are the one that suffer 
from this standard (I1Q6L3)because they don’t have resources to improve 
production and enough knowledge on export-import policies.(I1Q6L4) 
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5. Do you support the EU-Thailand FTA negotiation? Why or why not? 
Yes, I support it even though the EU has economic crisis.(I1Q7L1)It 

still interesting market with high demand on Thai orchid. (I1Q7L2)Moreover, if 
look over the economic crisis or believe that the EU can overcome 
it,(I1Q7L3) this is very important concept for Thai export  to think about 
current situation of the EU.(I1Q7L4) 

6. What do you expect the scope of the EU-Thailand FTA eventually to be? 
If the EU-Thailand FTA successes, the taxation will be reducing but 

non-tariff barriers will stricter and increase in regulation. (I1Q8L1) in order to 
stop the flow of Thai orchid.(I1Q8L2) 

Part 3: The impact of the EU-Thailand FTA 

7. What will be the result of the EU-Thailand FTA that can affect Thai 
Orchid exporters? Is it good or bad for Thai Orchid industry? 

FTA will give both good and bad effect to the Thai orchid 
exporters.(I1Q9L1) On the bad side, with the free trade companies from the 
EU can build base in Thailand and do their own logistic and cut out the 
middle which is Thai exporter. (I1Q9L2) On the good side, Thai Orchid 
production might improve because of new investment and the higher non-
tariff barriers like standard control which will allow farmers to produce better 
quality orchid and have less damage.(I1Q9L3) 

8. How would you rate the benefit of the EU-Thailand FTA toward Thai 
Orchid exporters on the scale 1 to 10 (1 is not benefit and 10 most 
benefit) and why? 

I give 7 points because the EU-Thailand might help increase sale 
volume and improve overall standard of Thai orchid.(I1Q10L1)But we should 
wait and see the EU economic crisis and consider that EU-ASEAN might be the 
better alternative from Thai orchid export. (I1Q10L2) 

Part 4: Future of Thai Orchids export  

9. Should the government support Thai Orchids exporters? If yes, how? 
Yes, the government should support Thai orchid exporters because 

they still a lot of opportunities in the EU market. (I1Q11L1) But the problem 
is Thai orchid cannot meet EU’s standard.(I1Q11L2) 

The government can do is set up cooperative or community state 
enterprises of Thai orchid exporters and Thai orchid producers.(I1Q11L3)  
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Then, the government can provide fund to set up a group and influence 
them to work together in order to improve productivity and share their group 
opinion to the government.(I1Q11L4) 

10. What Thai government should do in order to promote and educate Thai 
Orchid exporter about FTA? 

Ministry of Agriculture and Cooperatives with other government 
sectors can arrange a program ‘Training for Trainer’ or ‘Tell how to’ in order 
to educate and prepare the exporters for the EU-Thailand FTA or another 
possibly by using local people who can understand area. (I1Q12L1) Also that 
program can be used to help improve production and export to meet 
international standard.(I1Q12L2)  For example, they are numerous of Thai 
orchid exporters in Bangkok and Nakhonpathom. (I1Q12L3) The government 
can use people from local to go to exporter and achieve the plan.(I1Q12L4)  
Also using the local people might help keep this plan going and become long 
term plan.(I1Q12L5) 
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Interview No.2: Specialist No.2 

Part1: Information about respondent 

1. What is your position in this organization? 
Director of Division of promote vegetable, flower and herd production 
extension(I2Q2L1) 

2. What is your responsibility in (or knowledge about) the EU-Thailand FTA 
negotiation? 
Working on promoting orchid production, standard and export also participle 
in EU-Thailand FTA negotiation at Ministry of agriculture and Cooperatives 
(I2Q3L1) 

Part 2: General information about Thai Orchids 

3. What is advantage of Thai Orchid exporter over competitors? 
The uniqueness of Thai orchid cannot be found in any place else 

because Thai orchid is a tropical flower that have many colors and 
species.(I2Q5L1)Thailand has a perfect location and climate for planting 
orchid. (I2Q5L2)They are other countries that can plant orchid but it is a 
polar orchid. (I2Q5L3)Another advantage is the price of orchid that cheaper 
than orchid from polar countries such as The Netherlands or Taiwan.(I2Q5L4) 
Also Thai orchid can last very long and can stay the sunlight.(I2Q5L5) 

4. What are the obstacles for Thai Orchid exporters to export to the EU 
market? 

The barriers (regulation on plant health) are main obstacle for 
exporting Thai orchid because Thai orchid has problem in keeping stable 
quality for all Thai orchid. (I2Q6L1)Also Thai orchid lack of investment and 
develop based on two reasons, first, most of producers is small farmers that 
don’t have capital in improve production or planting area. (I2Q6L2)It leads to 
second reason orchid from Thailand received strict custom’s inspection which 
is time consuming and its effect trade flow of Thai orchid exporters.(I2Q6L3) 

5. Do you support the EU-Thailand FTA negotiation? Why or why not? 
Yes, I support EU-Thailand FTA if it focus on orchid only and doesn’t 

include other industry. (I2Q7L1)I support it because I believe flower from the 
EU cannot build market in Thailand because of its price. (I2Q7L2)Second, the 
FTA will help increase trade flow and sales volume which is good for Thai 
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orchid exporters.(I2Q7L3)Finally, the price of Thai orchid will increase if the 
Thai orchid develops its standard to meet EU requirement.(I2Q7L4) 

6. What do you expect the scope of the EU-Thailand FTA eventually to be? 
All current barriers had been negotiated to remove or reduce and give 

privilege to Thai orchid exporters.(I2Q8L1) For example, Thai orchid export 
can export orchid to the EU with less custom inspection. (I2Q8L2) 

Part 3: The impact of the EU-Thailand FTA 

7. What will be the result of the EU-Thailand FTA that can affect Thai 
Orchid exporters? Is it good or bad for Thai Orchid industry? 

I believe the EU-Thailand will create a good impact toward Thai orchid 
exporters because Thai exporters will gain more access to the EU market with 
less restriction.(I2Q9L1) Also the EU’s flower cannot harm Thai orchid 
industry because its price is too high and has less species.(I2Q9L2) 

8. How would you rate the benefit of the EU-Thailand FTA toward Thai 
Orchid exporters on the scale 1 to 10 (1 is not benefit and 10 most 
benefit) and why? 

I give it a 10. EU-Thailand will give a huge benefit and advantage for 
Thai orchid exporters over other countries like mention above. (I2Q10L1)I 
think it can be one way benefit that only Thai orchid exporters that gain from 
agreement and EU flower exporters will gain nothing.(I2Q10L2) 

But I want the government to look at upcoming competitor like China 
that plant polar orchid and cheaper which can flow to Thailand.(I2Q10L3) 

Part 4: Future of Thai Orchids export  

9. Should the government support Thai Orchids exporters? If yes, how? 
Yes. It has a Thai Orchid Export Association that has around 30 

members.(I2Q11L1) The government should get in contact with them and 
support them to invite other Thai orchid exporters to be member.(I2Q11L2) 
They can give their opinion as a group and it will be easier for government 
one group than 100 individual.(I2Q11L3)  Also the member of the association 
is an exporter that can understand the need of other exporter and pass on 
government’s idea or plan, it’s like they speak the same language. (I2Q11L4) 
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10. What Thai government should do in order to promote and educate Thai 
Orchid exporter about FTA? 

The key is try to make exporters understand basic information about 
FTA move the way up to the positive and negative of FTA, then, tell them 
what they might gain from EU-Thailand FTA.(I2Q12L1)  The way to provide 
information about EU-Thailand FTA is through association or public data base 
like government site that can reach large group of people and people can 
access information. (I2Q12L2) 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



131 
 

 
 

Interview No.3:  Government officer No.1 

Part1: Information about respondent 

1. What is your position in this organization? 
Working in Division of Economic Relations, Department of International 
Economic Affairs (I3Q1L1)       

2. What is your responsibility in (or knowledge about) the EU-Thailand FTA 
negotiation? 
Analyze FTA in aspect of economic and former negotiator  (I3Q2L1) 

Part 2: General information about Thai Orchids 

3. What is advantage of Thai Orchid exporter over competitors? 
The advantage of Thai orchid at the moment is GSP but I not sure 

about its competitors. If they have GSP then Thai exporters will face 
challenge. (I3Q3L1) 

4. What are the obstacles for Thai Orchid exporters to export to the EU 
market? 

The EU's regulation that related with orchid such as Sanitary and 
Phytosanitary regulation (SPS) is the biggest obstacle for exporters.(I3Q4L1) 
Also the labor cost in Thailand is increased or called as "labor intensive" can 
increase cost of production and lose competitiveness to the competitors.
 (I3Q4L2) 

5. Do you support the EU-Thailand FTA negotiation? Why or why not? 
Yes, if it will benefit Thai orchid export industry. (I3Q5L1) 

6. What do you expect the scope of the EU-Thailand FTA eventually to be? 
We will lose benefit in some area to gain in other area. (I3Q6L1) For 

the Thai orchid exporters, I think if we have MRA for Thai orchid it will help 
exporter a lot in trade. (I3Q6L2)But it the long term EU-Thailand will give 
benefit to Thai orchid industry because we will have privilege over countries 
that don't have FTA with the EU.(I3Q6L3) 

Part 3: The impact of the EU-Thailand FTA 

7. What will be the result of the EU-Thailand FTA that can affect Thai 
Orchid exporters? Is it good or bad for Thai Orchid industry? 

In the negotiation we have to lose some to get some,(I3Q7L1) in my 
opinion orchid is not main export product like automobile. (I3Q7L2)Because 
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of that reason I believe Thai orchid will receive benefit from EU-Thailand 
FTA.(I3Q7L3) 

8. How would you rate the benefit of the EU-Thailand FTA toward Thai 
Orchid exporters on the scale 1 to 10 (1 is not benefit and 10 most 
benefit) and why? 

If focus on Thai orchid only, the exporters will give 10 points for EU-
Thailand FTA.(I3Q8L1)But for me I would give its a 5 because if we focus on 
Thai orchid exporters only, then, other agriculture product might 
lose,(I3Q8L2) They are more important agriculture product that should be 
concern in negotiation.(I3Q8L3) Also Thai orchid have strong position in the 
EU so FTA might not give that must of benefit as expected.(I3Q8L4) 

Part 4: Future of Thai Orchids export  

9. Should the government support Thai Orchids exporters? If yes, how? 
Of course, the government should support Thai orchid exporters by 

negotiating with extreme care and concern. (I3Q9L1)Also they are doing a 
survey on Thai orchid exports' need, problem and expectation from FTA. 
(I3Q9L2) 

10. What Thai government should do in order to promote and educate Thai 
Orchid exporter about FTA? 

Ministry of commerce is directly responsible for this subject, they have 
a budget for PR. (I3Q10L1) they already put information about their activities 
like EU-Thailand FTA negotiation process on the ministry's website. 
(I3Q10L2)Also before draft framework for negotiation they all way have to do 
the survey with every industry in order to know the need of everyone and it 
is protocol that must be done before drafting.(I3Q10L3) 
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Interview No. 4: Government officer No.2 

Part1: Information about respondent 

1. What is your position in this organization? 
Diplomat officer (I4Q1L1) 

2. What is your responsibility in (or knowledge about) the EU-Thailand FTA 
negotiation? 
Negotiation support team (I4Q2L1) 

Part 2: General information about Thai Orchids 

3. What is advantage of Thai Orchid exporter over competitors? 
I don't know much about orchid but if talk about agriculture product 

in general (I4Q3L1) I can say Thailand have high quality agriculture 
products.(I4Q3L2) 

4. What are the obstacles for Thai Orchid exporters to export to the EU 
market? 

I believe the obstacles of Thai orchid exporters are same as or similar 
to other industry such as ROO, SPS, and TBT (Technical barriers to 
trade)(I4Q4L1) 

5. Do you support the EU-Thailand FTA negotiation? Why or why not? 
Yes, Thailand will lose GSP all together in two years so FTA can come 

to replace it. (I4Q5L1)Second reason, they are other countries that is main 
competitors of Thai orchid if they get FTA before us Thai orchid exporters will 
face trouble.(I4Q5L2) Also if Thailand showed commitment to negotiation it 
can bring confidence to investors to invest in Thailand. (I4Q5L3) 

6. What do you expect the scope of the EU-Thailand FTA eventually to be? 
It will benefit Thai orchid exporters for sure. (I4Q6L1) However, the EU 

wants to have FTA with ASAEN more than bilateral but the EU knew it 
impossible. (I4Q6L2) So they begin negotiation FTA bilaterally and at the end 
when EU starting to negotiate FTA with ASAEN again Thailand will more 
benefit than other countries.(I4Q6L3) 

Part 3: The impact of the EU-Thailand FTA 

7. What will be the result of the EU-Thailand FTA that can affect Thai 
Orchid exporters? Is it good or bad for Thai Orchid industry? 
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I think Thai orchid exporters will get benefit from EU-Thailand FTA. 
(I4Q7L1) But if Thai government doesn't move fast on this matter and some 
countries cut through first it will be bad for Thailand.(I4Q7L2) 

8. How would you rate the benefit of the EU-Thailand FTA toward Thai 
Orchid exporters on the scale 1 to 10 (1 is not benefit and 10 most 
benefit) and why? 

In my personal opinion I gave it a 10 because FTA negotiation is a long 
process.(I4Q8L1)  If Thailand starts negotiation as soon as possible not only it 
can replace GSP but also give competitiveness over competitor such as 
Vietnam. (I4Q8L2) 

Part 4: Future of Thai Orchids export  

9. Should the government support Thai Orchids exporters? If yes, how? 
Yes. Thai government must support every industry same as Ministry of 

Commerce that have to look over all trade both domestic and international. 
(I4Q9L1) The Ministry of Commerce will support by give all information about 
exporting to the EU to exporters.(I4Q9L2)  If it is about production of orchid, 
Ministry of Agriculture is responsible to support.(I4Q9L3) 

10. What Thai government should do in order to promote and educate Thai 
Orchid exporter about FTA? 

The Ministry of Commerce already set up many websites to provide 
information about FTA and EU-Thailand FTA such as www.dtn.go.th 
(Department of Trade Negotiation's website), www.thaifta.com (provide all 
information about FTA and Thailand FTA with every countries), and 
www.moc.go.th (Ministry of Commerce's website). (I4Q10L1) The government 
also arranges a press conference and seminar to inform information and 
process of all FTA including EU-Thailand FTA.(I4Q10L2) 
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Interview No.5: Specialist No.3 

Part1: Information about respondent 

1. What is your position in this organization? 
Logistic Department (I5Q1L1) 

2. What is your responsibility in (or knowledge about) the EU-Thailand FTA 
negotiation? 
Working on cut flower’s production and market (I5Q2L1) 

Part 2: General information about Thai Orchids 

3. What is advantage of Thai Orchid exporter over competitors? 
The wealth of Thailand is suitable for planting orchid. (I5Q3L1) Also 

Thai orchid exportershas opportunity, capability and ready to export orchid to 
the EU more than competitors.(I5Q3L2)Also Thai orchid is uniqueness, 
beautiful and better in term of price when compare with 
competitors.(I5Q3L3) 

4. What are the obstacles for Thai Orchid exporters to export to the EU 
market? 

The small orchid famers cannot always provide quality orchid to 
exporters. (I5Q5L1) Also the EU’s regulation related to quality of orchid and 
plant diseases such as SPS.(I5Q4L2) 

5. Do you support the EU-Thailand FTA negotiation? Why or why not? 
Yes, I think EU-Thailand FTA provides benefit to Thai orchid and also 

other agriculture products. (I5Q5L1)Because FTA can provide benefit to Thai 
exporters in term of tariff elimination, remove non-tariff barriers such as 
standard regulations, Thai orchid has problem with quality control. (I5Q5L2) 

6. What do you expect the scope of the EU-Thailand FTA eventually to be? 
The scope of FTA should focus on tariff reduction and non-tariff 

barriers that benefit Thai exporters such as ROO.(I5Q6L1) 

Part 3: The impact of the EU-Thailand FTA 

7. What will be the result of the EU-Thailand FTA that can affect Thai 
Orchid exporters? Is it good or bad for Thai Orchid industry? 

The result EU-Thailand FTA will be good for Thai orchid exporters. 
(I5Q7L1) First, I expected the reduction of tariff.(I5Q7L2) Second, I believe 
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Thai government will negotiate non-tariff barriers for exporters’ benefit. 
(I5Q7L3) 

8. How would you rate the benefit of the EU-Thailand FTA toward Thai 
Orchid exporters on the scale 1 to 10 (1 is not benefit and 10 most 
benefit) and why? 

In my personal opinion I think EU-Thailand FTA will give benefit to 
Thai orchid exporters for sure.(I5Q8L1) Because orchid is a time sensitive 
product so only small change on custom regulation that helps speech up 
export process will give benefit to exporters.(I5Q8L2) 

 

Part 4: Future of Thai Orchids export  

9. Should the government support Thai Orchids exporters? If yes, how? 
Yes, because Thai orchid exporters have problems such as regulation 

related to plant diseases and quality also the production facility. (I5Q9L1)The 
Thai government should cooperate with Thai orchid exporters for inside 
knowledge of exporters to gain understand about problems and find solution 
that work for both Thai government and exporters (I5Q9L2) For example, the 
input of Thai orchid exporters can tell which direction of FTA negotiation will 
provide benefit to exporters. (I5Q9L3) 

10. What Thai government should do in order to promote and educate Thai 
Orchid exporter about FTA? 

The Thai government can launch trade show to help promote Thai orchid.(I5Q10L1) 
Also the government can rise up the standard by doing the price guarantee with 

condition of orchid quality.(I5Q10L2)
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