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CHAPTER |

INTRODUCTION

1.1 Statement of the problem

Early 2013, the European Union, or the EU, officially announced the termination
of Generalized System of Preferences (GSP) granted to Thailand, with effect from 1
January 2014. This is attributed to the fact that Thailand has evolved into an upper-
middle-income country since 2011'while lower-middle income economies are
designated as GSP beneficiary countries. This has a negative impact on 26%of the
total Thailand’s export value to the EU, which is equal US$ 2,423 million” of a total
export value USS 9,321 million. In this regard, the loss of GSP coverage for Thai orchid
exporters has been estimated at USS$ 1.1 million per year.

The GSP can be defined as privileges of trade tariffs given by developed
countries, in this case the EU. In order to receive the GSP, Thailand must follow the
Council Regulation EC 2501/2001, which is referring to a set of requirements such as
the implementation of international convention of human and labor rights,
environmental protection, an anti-drug production and trafficking campaign, and,
especially, being a lower income country, a status for which Thailand is no longer

eligible.3

1
The World Bank. 2011. Changes in Country Classifications [Online]. Available:
http://data.worldbank.org/news/2010-GNI-income-classifications

Office of Commercial Affair in Brussels 2012. The use of GSP in each sector of Thailand.
Brussels.

United Nations, 2008. Handbook on the Scheme of the European Community, New York
and Geneva, United Nations.
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Under the GSP scheme, the EU provides a zero or low rate tariff to recipient
countries on specific items. From 2009 to 2011, Thailand received benefits from the
GSP tariff reduction around US$23 billion" in goods exported to the EU, totaling 62%
of its export under the GSP system. According to the Thai Department of
International Trade Promotion, 50 of Thai export products, worth USS$3 billion in
2011, and 78 million in margin of preference will be suffering from the first year of
GSP removal the EU5. In addition, Thai orchid exporters will be losing US$ 1.3 miLUon6
in total export when the 8.5% of the Most Favored Nation (MFN) tariff rate applied in

2014 after GSP.

In 2013, the Thai government was starting negotiation on the FTA (Free Trade
Agreement) with the EU that hope of compensating the loss of the GSP. According to
the Thai Department of Foreign Trade, the attempt has been part of a long-term

solution to minimize the impact of the GSP removal’.

The ongoing FTA negotiation between the EU and Thailand might be the
solution to the GSP issue. In essence, the FTA aims to eliminate tariffs similar to the
GSP, and also Non-Tariff Barriers (NBT)such as Sanitary and Phytosanitary regulation

(SPS), which involves plant health control and product safety, the main issue for Thai

4
DFT (Department of Foreign Trade) 2011. Trade Perference Journal 4th Quarter.

Margin of preference is the difference between the MFN rate and preferential rate in this
case the GSP rate.

Aznssun1anaae lduisns (National Orchid Committe). gnsananinisusadundonldnelu
nanalan W.A. 2554-2559 (Thai Orchid's competitive strategic in the world market 2011-2016). Bangkok:
ADENTINAIN A8 I uraT A,

Department of Export Promotion 2011. Annual report,Bangkok Department of Export
Promotion.
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orchid exporters todayS, and the ROO (Rules of Origin).As for the mutual recognition

arrangement (MRA), the topic is one of the EU’s approaches in eliminating technical
standards by testing for conformity according to the EU’s regulations in accredited
testing establishments’.But the contents of the negotiations are still not available to

the public.

If the EU-Thailand FTA manages to reduce or eliminate tariffs and non- tariff
barriers (NTB) regarding standard regulations involving quality control and consumers’
safety, it will provides benefits and assist in the Thai cut orchid export industry,
which was in 2009 worth USS$S 79.3 million with the export value ranged between
US$60 and 80 million from 2009 to 2011." These are concems over the impacts of
the EU-Thailand FTA among exporters and the govemment.11 Thai orchid is
expected to be one of the products highly affected since 47% of total Thai orchid’s
production is exported to the EU and 28% of orchids sold in the EU are sourced from
Thailand . Thai orchid exporters are currently receiving a zero percentage tariff but
the tax will be rising to 8.5% " in 2014 based on the MFN (Most Favored Nation),
which better than normal rate of 12%. However, some of competitors (such as

Vietnam) are still eligible for the GSP program.

8
Food and Agriculture Organization of the Untied Nations. 2003. WTO Agreement on
Agriculture: The Implementation Experience - Developing Country Case Studies. Rome.

9
Geest, W. v. d. 2004. An EU-ASEAN Free Trade Agreement: Sharing benefits of
globalisation? Asia Europe Journal, 2, 201-219.

0
The Customs Department of Thailand. 2012. Export Statistics [Online]. Available:
http://internetl.customs.go.th/ext/Statistic/SubStat2550.jsp ?hscode=06031300&statType=export&p
roductCodeCheck=Y&countryCheck=null&country=&month=1&year=2555

11
Ibid.

Office of Commercial Affair in Brussels 2012. The use of GSP in each sector of Thailand.
Brussels.

Europa. 2013c. Import Tariffs [Online]. Brussel: Europa. Available:

http://exporthelp.europa.eu/thdapp/display.htm?page=it/it_Introduction.html&doctype=main&lang
uageld=EN [8 April 2012].



a
This research focuses on the impacts of the EU-Thailand FTA on Thai orchid

exporters in term of sales, cooperation, development and other opportunities from
changes of tariff barrier, NTB such as SPS (Sanitary and Phytosanitary regulation) and
ROO (Rules of Origin) and effects on trade facilitation. The changes might come from

the EU-Thailand FTA negotiation may provide benefit Thai orchid exporters.

Strengths, weaknesses, opportunities and threats local and overseas for Thai
orchid exporters will be analyzed. The study also takes into consideration potential
impacts of trade liberalization and facilitation posed by the EU-Thailand FTA. Finally,
this research investigates potential impacts on Thai orchid exporters and their

perspectives on the EU-Thailand FTA.

1.2 Research Question
According to the problems discussed above, the researcher poses the following

research question:

What are the potential impacts of the proposed EU-Thailand FTA on Thai

orchid exporters?

1.3 Research Objectives

This research aims:

Main objective

To analyze the potential impact of the proposed EU-Thailand FTA on Thai orchid

exporters focusing on tariff and NTB



Specific objectives

1. To understand the content and direction of the EU-Thailand FTA

2. To review and synthesize the literature that deals with the impact
of FTAs (focusing on trade liberalization and trade facilitation
measures) on exporters of time-sensitive goods, such as perishable
agricultural products

3. To analyze the strengths ,weaknesses, opportunities and threats of

Thai orchid exporters and the possible problems they are facing

1.4 Scope of the Research

This study concentrates on potential impacts of the EU-Thailand FTA on Thai
orchid exporters by using data collected through a survey and in-depth interviews.
Conducted in December 2012 through various channels such as telephone, mail, and
drop-off, the survey questioned 123 Thai orchid exporters in Bangkok Metropolitan
Area, who were registered with the Thai Ministry of Agriculture and Cooperatives, and
was focused on SME (Small and Medium Enterprise) exporters14 who have 40% of
total the market share in Thai cut orchid exports and only cut orchids because the
export value is higher (see in Chapter Il).Compared to large Thai orchid exporters,
90% "~ of SME fail to possess their own production lines, capital and technology in

production, which may result in inferior degree of quality of Thai orchid.

14, . oy
muﬂwmmizumm:immmmgmzmmﬁm. (Plant Standard and Certification Office) 2011a.

sedai{denan nfqelil (List of Orchid exporters) [Online]. dvinamNsTLLLAZFUTBINIATTIUELATNT.
Available: http://www.doa.go.th/psco/index.php?option=com_content&view=article&id=87:2010-11-
03-03-13-57&catid=44:download [09 AIMNAN 2555]

15
Office of Agricultural Economics, 2004. The Study of Potential of Thai Orchid Market in Japan.
Bangkok: Ministry of Agriculture and Cooperatives.
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Furthermore, their supply may even come from orchid framers who cultivate and

harvest orchid without quality control.

In-depth interviews were conducted from November 2012 to April 2013 with
government officers from the Department of International Trade Promotion, the
Department of Trade Negotiation, and the specialists on the EU-Thailand FTA and

agriculture from Kasetsart University and the Ministry of Agriculture and Cooperatives.

1.5 Benefits of the Study

Thailand is negotiating EU-Thailand FTA with the EU, this research is significant
in the sense that result of research can provide information about the EU-Thailand
FTA and potential impact of the FTA, the discussion on strengths, weaknesses,
opportunities and threats of Thai orchid exporters base on perspective of Thai orchid
exporters, specialists and government officers. If the outcome is positive, the FTA
could help reduce or eliminate tariff and NTB against Thai orchid exporters. Also the
EU-Thailand FTA might influence cooperation between Thai orchid exporters and
Thai government in sharing information about policies and problems in export Thai
orchid including government support in sustainable development which can increase

standard quality and export volume.



CHAPTER I

THAI ORCHIDS INDUSTRY

2.1 Overview

Thailand is one of the largest orchid producers in the world with billion baht of
export value base on the fact that Thai orchid has several unique criteria such as it
can last longer than other cut flowers and has varieties in sizes, colors and species.
The main production of Thai orchid is well stain Bangkok Metropolitan Area covering
23,000 rai with production capacity of 52,500 tons of orchids per yearlé. There are
nine leaders in the Thai orchid sector. Each of which exports over 300,000 kg of
products, resulting in a 60% share of the total cut orchid export per year.17 Orchid
plants cover only 5% of the total Thai orchid production in Bangkok Metropolitan
Area. The reason why cut orchids have a larger production because they generate far
higher revenue than that of orchid plants. For example, in 2009, the value of cut
orchid export was reported at USS$S 62 million, while the orchid plant business

grossed merely USS 9.6 million".

DITP. 2011. Thai Orchid Situation [Online]. Bangkok: Department of International Trade
Promotion. Available: http://www.thaitrade.com/trade_detail.php?id=87 [27 August 2012].

7
The Customs Department of Thailand. 2012. Export Statistics [Online]. Available:

http://internetl.customs.go.th/ext/Statistic/SubStat2550.jsp?hscode=06031300&statType=export&p
roductCodeCheck=Y&countryCheck=null&country=&month=1&year=2555

8
------- . 2009b. Statistics of cut orchid in 2009 [Online]. United Nations Commodity Trade

Statistics Database. Available:
http://comtrade.un.org/db/dqBasicQueryResults.aspx?cc=060313&px=HS&r=all&y=2009&p=0&rg=2
&50=9999&rpage=dqBasicQuery&qt=n



Table 1:Export value of Thai orchids in 2009 (USD)

Destinations

HS. Code’ Description 2009 2010
World EU World EU

0602909000 Nel(d,ife!

9,655,631 1,751,463 | 9,709,311 1,933,568
1 Plant

060313000
0

Source: Information and Communication Technology Center of Ministry of Commerce with

Cut Orchid | 62,703,462 | 13,072,756 | 72,900,359 | 13,320,967

Cooperation of the Customs Department

These larger companies tend to have more experience and capital in
investment in production and marketing technology, including the knowledge about
custom regulations and consumer behavior. The rest of 40% belong to SME Thai
orchid exporters, 177 of whom are locates in Bangkok Metropolitan Area and also
export to the EU. The Thai government is promoting the Thai orchid by hosting
international events and by encouraging Thai orchid exporters to participate in
functions such as the Royal Flora Ratchaphuruck in 2006 and 2007, and the Ellerslie
International Flower Show in New Zealand™". Also the Thai government concentrates
on other strategies such as improvement in quality and export, and market
competitiveness promo’tion.21 Still, the Thai orchid industry and exporters with 40
years of experience in export Thai orchid are need of innovative production so that
quality and cost become more efficient. This can benefit SME exporters who have

less developed systems in place.

Harmonized System Codes is an international standard of products’ number classification.

0
Lekawatana, S. 2010. Thai Orchid: Current Situation. 2010 Taiwan International Orchid

Symposium. International Conference Hall, Taiwan Orchid Plantation, Tainan, Taiwan: Department of

Agriculture Extension of Thailand. 5.

21
Ibid.
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Other factors concerned with entering the Thai orchid export business, are
standard regulations such as tariff barrier and NTB. All of these will be also discussed

later in this chapter.

2.2 Supply chain

Thailand has a large production of orchid mostly located in the central region,
in particular Bangkok Metropolitan Area”. 95% of the total cut orchids production
and exports come from Bangkok Metropolitan Area, of which 47% penetrate the
international markets”. Thai orchid in the market is provided by farmers or local

growers who supply flowers through direct sales, wholesalers, retailers or exports.

Thai orchid producers have five distribution channels. Firstly, the direct sale is
farmers selling orchids by themselves accounting for 13.3%"" of orchid products.
Secondly, 5.7% of orchid products involve wholesalers. The largest wholesale market
in Thailand is Pak-klong Talad in Bangkok which runs daily in the morning hour. The
orchid plants also go to the Jatujak Plant Market that opens only on Wednesday.
Some farmers open their own stores selling wholesale and retail of both cut orchids
and orchid plants. Thirdly, 17.1% of orchid products are operated by middlemen
who can resell as wholesalers or retailers. Fourthly, only 1.9% belongs to retailers. A
retail market is commonly found in local market stalls nationwide selling cut orchids

and orchid plants. They are also major retail stores located in Nakhon Pathom

22
Ibid. 3.

3
Ministry of Commerce. 2009. Thailand Trading Report [Online]. Ministry of Commerce.

Available: http://www2.0ops3.moc.go.th/ [13 June 2013]
24

114, &. (Yupa Pankaew). 2007. Geomatics for explore and support orchid's production,
market and export: Cause study of Central region of Thailand [Online]. Kasetsart Agricultural and
Agro-Industrial Product Improvement Institute. Available:
http://www.orchid.kapi.ku.ac.th/index.php?option=com_frontpage&Itemid=1 [23 September 2013]
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province such as Air Orchid.” Lastly, 62% of orchid producers are also exporters

who ship orchids to international market.

For the EU’s market, Thai exporters can directly contact importers through
wholesale markets or auctions abroad. The figures below show the cycle of flowers
after entering the EU market, timeline and prices. The first channel is the agent hired
by exporters who are either farmers, exporters or both. There are three kinds of
agents - flower processors, sales agents and importing agents. Usually, the agents are
from the EU and act as a middleman who has knowledge about markets and
demand in the EU, and also provide information to suppliers, which are, in this case,

the Thai exporters.

The next stage is the auctions. Wholesalers and retailers are the trade structure
and channels for cut orchids. Among the ten flower auctions in Europe, the largest
one of its kind is called ‘Flore Holland’ located in the Netherlands. However, only
10-30% of the total cut orchids imported in the EU are traded through auctions while
70-90% is directly operated by agents or wholesalers.”An auction is deemed a good
distribution step for a large volume of orchids because the exporters can determine
the potential access to the EU and holistic activities within the continent. However,
exporters must possess high output capacities and also be able to provide large

amount of high-quality orchid.”’

5
Lekawatana, S. 2010. Thai Orchid: Current Situation. 2010 Taiwan International Orchid

Symposium. International Conference Hall, Taiwan Orchid Plantation, Tainan, Taiwan: Department of
Agriculture Extension of Thailand.

------- 2009a. Cut flowers: The EU market for foliage. ProFound and ProVerde

CBI 2011b. Trade structure and channels for summer flowers.



Figure 1: Orchid’s price and Export timeline
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Source: Author and Trade structure and channels for summer flower, 2011

From the exporter’s country to a retailer, the whole process usually takes 3
days. If cut orchids are not shipped within 3 days, they must be stored in air-
conditioned warehouses, leading to increased production cost and lower quality, due
to the fact that cut orchids are a time perishable product. Furthermore, the price of
orchid depends on demand level and the number of distributors. Besides, re-packing,
quality checkup, and promotion campaigns can lead to profit between 5-25%"

Normally, after orchid reaches a retailer, the price is increased by 85—95%29 from the

original price at auction.

28
Ibid.

29
Ibid.
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2.3 Exports to the EU

Ranked behind the Netherlands, Thailand is the second largest orchid exporter
to the EU™ with a 28%° market share in 2012. Currently, the EU is going through an
economic crisis. In spite of this, the EU is still considered to rank in the top three of
Thailand’s orchid export markets™. Orchid demand in the EU has changed and
fluctuated over the years. For example, from 2006-2008, the EU raised orchid import
by 3.9%, but the figure dropped by 2.7% in 2010” because of the economic crisis.

The important buyers of Thai orchids in the EU are ltaly, Germany, the
Netherlands, France and the United Kingdom since they collectively import more
than 50% of the total Thai orchid exports to the EU. Furthermore, more than 50% of
each country’s total orchid imports come from Thailand. According to information
presented in table 2, Italy and The Netherlands are the largest cut orchid importers
and main destinations of Thai orchids followed by UK, Germany and France. These
countries import orchids from Thailand because they cannot produce enough orchids

to meet the demand and the weather is not suitable for orchid production.

30
NNT. 2007. Thailand pushes for a 10-billion-baht target in orchid exports in three years

[Online]. Bangkok: National News Bureau of Thailand Public Relations Department. Available:
http://thainews.prd.go.th/en/news.php?id=255004080020&tb=NEWS&return=ok [03 May 2012].
31

dinanudadsnnisfnseudnalszimg (Department of International Trade Promotion) 2553.
nann bifananludnna (Italy's cut flower market).

------- . 2007. ndag/lidnainnlnalunilan.. . nnsdaaanil 2551 azasnasalinindnfasas 10

[Online]. Positioning. Available: http://www.positioningmag.com/prnews/prnews.aspx?id=68935 [01
Fubruary 2012].

CBI 2011a. Promising EU export markets for tropical flowers. Ministry of Foreign Affairs
of the Netherlands.
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Table 2: The top five destinationsEU inThai orchids in the EUin 2009

Countries Value (USD) Quantity % of Share
Italy 6,834,424 2,395,415 52.2
Germany 505,802 116,624 39
The Netherlands 2,428,701 688,835 18.6
France 159,933 22,553 1.2
The United Kingdom 993,699 234,692 7.6
Total 13,072,756 3,870,770

Source: United Nations Commodity Trade Statistics Database.

ltaly and The Netherlands have greenhouses for growing tropical flowers like
orchids. Moreover, the popularity of cut orchids in Germany has shifted to sprouts
and young plants that can be grown in residences. Italy is largest importers of Thai
orchid because the culture and utility of Italian toward flowers and Thai orchid which
can be used in house decoration, fashion accessory and many occasions such as

Wedoling.34

2.3.1 Main competitors
Thailand is one of largest orchid producers and exporters in the world
with revenues between USS$60 and 80 million per year35. Its top three clients are the
United States, the EU and China, destinations similar to those of Malaysia, Singapore
and Vietnam who export the same orchid species. These competitors can substitute
Thai orchids if Thai exporters fail to meet demand. In general, Thai orchid exporters

have a number of advantages such as strong production capacity and market share.

34, | o y . .
dneudadinnisAnszudnadsuina (Department of International Trade Promotion) 2553. naialdisia

panludnna (Italy's cut flower market).

nsudLgTNN19d9aan. (Department of Trade Promotion) 2007. Statistic of international
trade balance [Online]. ngenaaswagiae (Ministry of Commerce). Available:

http://www.gtis.com/gta/secure/gateway.cfm
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As shown in figure 3, Thailand’s 28% market share in 2012 has risen 4% since 2009.

More information on Thai orchid exporters’ rivals is as follows.

Figure 2: Cut orchid export’s market share in the EU 2012

Vietnam, 1

Netherlands, 40

Belgium, 1

United States, 1 South Korea, 1

Malaysia,2 /' New zealands, 6

Source: Department of Foreign Trade, Thailand 2013

The figure indicates that Thailand is the leader in orchid export to the EU
with US$ 13.1 million in income, accounting for 87.6% of the total exports by the
four Southeast Asian countries in the list.

Like Thailand, all rivals need to comply with the EU’s regulations, sharing

the same markets and some problems in production and export.
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Table 3: Thai orchid exporters' competitors in 2009

Countries Problems Export value SOVEmmEnt Noted
support
- Land limitation 1,360,238 -None - Import orchid
Singapore | - Cost of from Thailand
production and re-export
- Plant health 269,336 -Tax deduction
Malaysia (diseases, insects) - Financial
support
- Plant health, 218,007 - None - Few farmers
quality that choose an
Vietnam - Lack of orchid over
development other agricultural
products

Source: Author and United Nations Commodity Trade Statistics Database.

First of all, Singapore is the second largest orchid exporter in South East
Asia with higher production costs than Thailand because of limitation of space, labor
cost. Due to the land limitation issue, Singapore has small orchid farming that grows
20,000-25,000 plants which cannot meet the world demand. Also since Singapore’s
orchid producers deals with government strict regulations regarding foreign laborers,
and lack financial support from the government for building greenhouses which
made it difficult to reduce production cost and increase production capacity.
However, the Singapore mainly exports three species of orchids which are
Dendrobium, Mokara and Aranda and the main destinations of Singapore’s orchids

are Greece, Hungary and Japan36. In 2009, Singapore imported half of its cut orchids

36
Department of International Trade Promotion of Thailand, 2006. Orchid producers in

Singapore. Singapore.
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from Thailand with a value of USS$ 819,366 before re-exporting with a 60-percent

. . .37
INCrease In price .

Secondly, Malaysia’s cut orchids are grown in green houses in a properly-
controlled environment. However, Malaysia has the same production problems as
Thailand, such as plant diseases and insects™". Prioritizing orchids as part the
floriculture industry policy, its government offers tax deduction and financial
incentives in order to attract investment. The high potential of development in
orchid production is based on a growing economy and the increase of domestic per
capita, which can upgrade the future quality and production capacity of Malaysia’s
orchids. In 2000, Malaysia started exporting to the EU to countries such as in Belgium,

Finland and Ireland” and gained 11% of the market share.

Thirdly, Vietnam has weather similar to Thailand, allowing it
to be a suitable location to plant and grow orchids. However, not only does Vietnam
have problems concerned with cut orchids’ quality such as plant diseases, but the
country also suffers the development of production. As an example, in the recent
years, the Institute of Agricultural Genetics (AGI) has focused on solving problems by
growing flowers in closed areas to avoid diseases. Orchids in Vietnam are grown in
greenhouses located in the southern region, but this flower is not popular among
local farmers because of the high levels of investment, when compared to other cut

flowers such as roses, carnations, and chrysanthemums that can be planted in

37
------- . 2009b. Statistics of cut orchid in 2009 [Online]. United Nations Commodity Trade

Statistics Database. Available:
http://comtrade.un.org/db/dqBasicQueryResults.aspx?cc=060313&px=HS&r=all&y=2009&p=0&rg=2
&50=9999&rpage=dqBasicQuery&qt=n

FAO. 1998. Cut flower production in Asia [Online]. Regional Office for Asia and the Pacific.
Available: http://www.fao.org/docrep/005/ac452e/ac452e00.htm#Contents

39
Ibid.



17

fields". The market for cut orchids in Vietnam is mainly its domestic areas so its
export to the EU merely totaled around US$ 200,000. Vietnam obtains a GSP

privilege from the EU and has become an up and coming competitor in recent years.

When compared to competitors, the Thai orchid export has production
problems regarding plant health and lack of government support in production
development. But the value of Thai orchid export is greater than those of its rivals
with over US$13 million of income reported in 2009. The success might be related to

production capacity, uniqueness and quality of Thai orchids.

Table 4: Cut orchid exports to the EU in 2009 (USD)

Countries R
Value Quantity % share
Thailand 13,072,756 3,870,770 28
Singapore 1,360,238 325,772 10
Malaysia 269,336 188,266 2
Vietnam 218,007 51,785 1

Sources: United Nations Commodity Trade Statistics Database

Other challenges of Thai cut orchid exporters apart from rival countries
such as Malaysia, Singapore and Vietnam, timing is important because cut orchids can
go bad within a 1-2 weeks’ time. Also Thai orchid export business needs large
investment and capital flow with slow returns and high risks. For example, a
medium-sized company that has 30 employees requires at least 13 million baht in

investment for construction and equipment. The company needs at least 500,000

0
Schuiteman, A. 2000. Orchid genera of Thailand, Laos, Cambodia, and Vietnam, The
Natherlands, National Herbarium of the Netherlands
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baht worth of profit within 5 years to reach equilibrium poin’t.41 In addition to the
uncertainty of weather conditions, these are risks that the exporters or investors have

to take in investing in orchid exports.

2.3.2 EU regulations on imports of cut orchids

The EU regulations are the requirements set by the EU for import
products which can be tariff barriers, NTB or regulation that help trade flow such as
support for improving ports or customs facilities, strengthening partners' trade
negotiation or helping countries meet specific European health and safety standards
those are part of trade facilitation. " This research specifically discusses barriers that
have a potential impact on cut orchids because the export value of cut orchids is 10
times higher than that of orchid plants. Important regulations for Thai orchid
exporters are about the standard quality of the orchid” set by the EU has been seen
as powerful NTB for Thai orchid exporters. One of the first NTB is the GAP (Good
Agricultural Practices) which was established in 2004 and was later known as
European Retailers Good Agricultural Practice (EUREPGAP). It requires inspection on
cut orchids for all Thai orchids from farming to post-harvest process, including
worker’s conditions (health and knovvledge)lm. The second NTB is GMP (Good
Manufacturing Practice), which is pertaining to packaging and materials according to
TAS 5502-2009 of the Thai Agricultural Standard stating that “materials used for

orchid boxes shall be new, clean, strong, and durable during transportation. It could

Institute for Small and Medium Enterprises Development. 2005. Orchid Export Business

(gsfianfaelfidennn), 1stPathum Thani, Thammasat Printing House.
2
Europa. 2013a. Aid for trade [Online]. European Commission. Available:
http://ec.europa.eu/trade/policy/countries-and-regions/development/aid-for-trade/

DITP. 2011. Thai Orchid Situation [Online]. Bangkok: Department of International Trade
Promotion. Available: http://www.thaitrade.com/trade_detail.php?id=87 [27 August 2012].

See full requirements and inspection in appendix A
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prevent and preserve the quality of orchid flowers in a good condition up until
the destination”". Its purpose is to maintain quality and standards of Thai orchids

and to provide a good quality product to customers.

According to the table 5, the existing EU trade regulations are focusing on
the inspection of Thai orchid production before and when exports occur. First of all,
exporters need to obtain certificates to operate flower business in the EU. Secondly,
custom inspections are required by the EU Commission and the private sector in the
EU such as NGOs, Trade Unions, the Union Fleurs International Flower Trade
Association, the German Flower Wholesale and Import Trade Association (BGI) and
the Professional Florists Association (FEUPF), to ensure that orchids meet all

standards.

National Bureau of Agricultural Commodity and Food Standards, Ministry of Agriculture

and Cooperatives of Thailand. 2009. Good Manufacturing Practices for Orchid Packing House
[Online].



Table 5: NTB for exports of cut orchids to the EU

20

EU’s NTB

1. International Code of
Conduct (ICC)

- Welfare of worker (freedom,
health, safety, equality and no
child labor)

- Protection of environment

- Use of pesticides and chemicals

- EU’s NGO
- Labor Union
for cut flower

industry

2. EUREPGAP

- Acceptable level of pesticide

- Well-being of labor force

- EU’s retailers

NTB from other organization

in the EU

3. Fair Flowers & Plants
(FFP)

- Environmental friendly production

- Social responsibility

- Union Fleurs

- Trade Union

4. Milieu Programma
Sierteelt (MPS)

- BGI

4.1 MPS-ABC - Use of pesticides

- Save energy consumption

- Water processing and recycle
4.2 MPS-FLP - Social welfare of labor

- Protect ecology

5. Flower Label - Human rights in production - FEUPF
Promgramme (FLP) - Environment protection

6. Max Havelaar - Fair trade - Switzerland

7. Dutch Flower Auction - Quality of orchid - Dutch

(VBN)

- Quality of packaging

Source: EU Commission and Department of International Trade Promotion Ministry of Commerce,

Thailand

Many NTBs are presented in table 5, here they are also other NTBs that

mostly concerned by Thai orchid exporters and caused significant issue in exporting

Thai orchids as shown in table 6. The NTB in table 6 are trade documents and

custom inspection regarding SPS which will be inspected before export and at the EU
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custom (table 6). According to the EU’s Regulation 407/200946, the EU requires

both documents and physical quality of the orchids. The special requirements are
entitled the SPS, a system devised to ensure the quality and standard of orchids in
respect of safety, disease, and the environment. For example, ‘Plant health control’,
relates to pests and diseases such as bacteria, insects, and fungi47 which are
commonly found and can destroy crops during the harvest. The farmers must
immediately treat them in an appropriate without any chemical use in order to
comply with consumers’ safety. These requirements represent standards that Thai

farmers must comply in order to export orchid with the EU.

This process can seriously affect flower’s quality because it is a time-
consuming operation and it is impossible to speed up this stage. Upon arriving at
ports in the EU, an inspection is implemented by customs officers to track
information regarding flowers and to judge whether goods accomplish all

requirements.

In addition, this is a must have certification for Thai orchid exporters to
ensure Sanitary and Phytosanitary. Thai orchid exporters must also register with the
Department of Agricutture48. Then, exporters are required to submit reports involving

every single shipment and present product sample to the Department of Agriculture

46, s Y .
AIneugLdINNNTANTEUINNLsLnA (Department of International Trade Promotion) 2553.

nan binnnanluanna (Italy's cut flower market).
47
SADC Cut flower and foliage. Hatfield. 8.

8 LA e o
nedng, @. (Artid Kongkate) 2555. nazaanauazainngiiallinesiuguinfaeliludssmaeasuil

(Situation and general information of orchids in Germany). 1WAsLNIIASA.
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every 30 day for inspec’tion.49 The Thai orchid exporters must go through all of the

processes in advance because a failed product cannot be exported.

Table 6: EU’s import regulation requirements

1.) General Requirements

- Commercial Invoice - Customs Value Declaration
- Freight documents - Freight insurance
- Packing list - Single Administrative Document

(SAD)

2.) Special requirements

2.1) Cut flower of orchids
- Sanitary and Phytosanitary regulation (SPS)
1. Plant health control

2. Product from organic protection

Source: Situation and general information of orchids in Germany 2012

49
Ibid.
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CHAPTER Il

LITERATURE REVIEW
Trade is an important element for domestic and international economy.
Efficient trade flow needs instruments such as FTAs and trade facilitation. This
literature review explores the international Free Trade Agreements (FTAs), trade

facilitation measurements and the impacts of the FTAs.

3.1 Definition of Free Trade Agreements (FTAs)

FTA is a regional trade agreement. According to Article XXIV of GATT 1994,
FTA’s meaning could be that “a free-trade area shall be understood to mean a
group of two or more customs territories in which the duties and other restrictive
regulations of commerce,..., are eliminated on substantially all the trade between
the constituent territories in products originating in such territories "’ The FTA
focuses on tariff barriers and NTB reductions in order to increase trade volume
between two parties, it is a trade-supporting tool between two parties who share
common agreement and discriminate parties outside agreement 2

On the other hand, a trade barrier includes tariff and NTB on import and export
such as quotas, import licensing systems, sanitary requirements, prohibitions, etc.
According to Landau, these can be new form of protectionism in order to limit
importssz. Moreover, a country may impose ROOs to help identify types of goods

eligible for duty-free shipment within the free trade areas. The ROO (Rules of Origin)

50
WTO. 1994. General Agreement on Tariffs and Trade 1994 [Online]. WTO. Available:
https://www.wto.org/english/res_e/booksp_e/analytic_index_e/gatt1994 09 e.htm [15 April 2013]
51

Krugman, P. 1991. The Move Toward Free Trade Zones. Economic Review, 76, 5-26.

2
Landau, A. 2005. The international trading system,London, Routledge. 11-12.
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is material sources’ qualification to establish the country of origin by applying for

... 53
determination.

The above paragraph can be related to trade facilitation and trade
liberalization. Trade liberalization refers to free trade itself without interruption from
tariffs or quotas, while trade facilitation aims to remove obstacles in an attempt to
accommodate goods movement across borders through simplified customs
procedures54 such as ROO, and other NTB like SPS and IPRs (Intellectual property
rights) or follow the trade facilitation indicators (appendix B). The indicators help
identify trade facilitation policies and its requirements which can come in the form of
trade document, border control and charges. For example, the information is shared

and exchanged for public use.”

3.2 GATT and FTAs

An international trade agreement is reached when countries seek to reduce
trade barriers by entering into a trade agreement in order to reduce and remove
trade barriers . One of important agreements based on the rules set by the WTO
(World Trade Organization) is the “GATT” (General Agreement on Tariffs and
Trade).For example, Article 24 of GATT states, “... the duties and other regulation ...

shall not on the whole be higher or more restrictive than general incidence of the

53
Ibid.

4
Glossary Team. Trade facilitation [Online]. WTO. Available:
http://www.wto.org/english/thewto_e/glossary_e/trade_facilitation_e.htm

OECD. 2013a. OECE Trade facilitation indicators: Transforming border bottlenecks into

global gateways [Online]. OECD Trade and Agriculture Directorate. Available:
http://www.oecd.org/tad/facilitation/indicators.htm

Robert C. Feenstra, A. M. T. 2011. International trade,2nd ed.New York, Worth Publisher.
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duties and regutations...”57 Under GATT, the other principles are one of the most-

favored nation (MFN). In its first article “with respect to customs duties and charges
in connection with importation and exportation ... any advantage, favor, privilege or
immunity granted by any contracting party ... shall be accorded immediately and

”5

unconditionally ... ® it refers to a fair trade for both parties.

3.3 Trade facilitation VS. Trade liberalization measures under FTAs

Trade facilitation has a number of definitions depending on the discussion form
of organizations and trade agreements. The WTO define trade facilitation as
“simplification of trade procedures, activities, practices and formalities involved in
collecting, presenting, communicating and processing data required for the
movement of g¢oods in international trade”.”’  Trade facilitation has become
important in negotiations because it helps increase benefits of trade by reduction of
trade barriers and increases trade flow. According to the World Trade Organization’s
Doha Development Round, trade facilitation can reduce trade cost. For example, if
the trade documents are simplified and streamlined it can reduce trade cost by 39"
(because of streamlining of border controls: single submission points for all required

.61
documentation)

57
WTO. 1994. General Agreement on Tariffs and Trade 1994 [Online]. WTO. Available:
https://www.wto.org/english/res_e/booksp_e/analytic_index_e/gatt1994 09 e.htm [15 April 2013]

58
Ibid.
OECD 2005. Policy Brief: Trade Facilitation: The Benefits of Simpler, more Transparent
Border Procedures.

OECD. 2013b. Trade facilitation indicators [Online]. Organisation for Economic Co-
operation and Development. Available: http://www.oecd.org/regreform/facilitation/trade-
facilitation-agreement-would-add-billions-to-global-economy-says-oecd.htm

61
Ibid.
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Moreover, trade facilitation appears to be multilateral and non-
discriminatory. It can help reduce transaction cost and complexity of international
trade. It can also create effective flow of imports and exports by the following
measurements: (i) Custom control related to custom laws and regulations, (ii)
Technical regulations to ensure that the goods meet standards, (i) Veterinary
inspections of phytosanitary inspections of plants to prevent diseases and protect
consumers, and (iv) Other quality control inspections to ensure that the goods meet

international and national s‘candards.62

As for trade liberalization, the term refers to an early trade reform of
international trade focused on creating trade flow to help the growth of goods
export as an effect of tariff reduction. In return, trade liberalization is expected to
deliver expansion of investment from both domestic and international investors and
better channeling of resources.” However, over the vyears, there have been
difficulties in moving goods across borders and the new international standards were
established by the WTO. In 1980, trade facilitation had been included in the FTA of
the South Pacific Regional Trade and Economic Cooperation Agreementm.l\/\any
policy makers realized trade liberalization or tariff reduction was not enough for
creating trade flow. As such, they opted to liberalize trade cooperating with trade

facilitation to achieve the goal.

62
Economic Social Commission for Asia and thePacific 2002. Trade Facilitation Handbook :

for the Greater Mekong Subregion,New York, United Nations Publications.

Shafaeddin, S. M. 2005. Trade Liberalization and Economic Reform in Developing
Countries: Structural Change or De-Industrialization? United Nations Conference on Trade and
Development, 179.

4
Shintaro Hamanaka, A. T., and Dorothea Lazaro 2010. Trade Facilitation Measures Under
Free Trade Agreements: Are They Discriminatory Against Non-Members? Asian Develop Bank, 55.
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In the FTA, trade facilitation became part of agreements based on five
principles which are transparency, simplification, harmonization, technical assistance
and international agreements. For example, in 2008 ASEAN adopted the trade
facilitation program65 in order to address the trade flow of goods and develop a
regional integration network. Trade facilitation not only reduces transaction costs and
time, it influences production reform on both the public and private sectors. It rather
helps stimulate trade flow through custom procedure since the EU-Thailand FTA has
been negotiated for tariff reduction and elimination of NTB by custom integration,
standard’s harmonization and the certification system.66

The trade facilitation is more important than trade liberalization because it
manages to help create more trade flow, in particular for agricultural products, than
trade liberalization does. Apart from reduced transaction costs, trade facilitation
boost export growth, competitiveness, investment, and SMEs participation in

international trade.67

3.4 The EU-Thailand FTA

The EU-Thailand FTA can help resolve GSP issues in terms of reduction of
tariff and NTB which can receive benefits from reduction of standard requirements
involving quality control and consumers’ safety. These are concerns among exporters
and the government about the impact of the EU-Thailand FTA. The EU-Thailand FTA

initially started as the EU-ASEAN FTA in March 2006 when it was put on hold by

65
The ASEAN Secretariat 2012. Trade Facilitation Initiatives Undertaken In ASEAN.

Economic Social Commission for Asia and thePacific 2002. Trade Facilitation Handbook :

for the Greater Mekong Subregion,New York, United Nations Publications.

67
Ibid.
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political issues within ASEAN. Then the EU shifted interest to individual countries

rather than regions. The EU had shown an interest in starting to negotiate with three

individual countries which were Singapore, Vietnam, and ThaiLand68.

At the end of 2009 the members of the EU agreed on continuing the FTA
bilateral negotiations with ASEAN members. A year later the committee from the
Trade Negotiation Department approved and submitted a draft of the EU-Thailand
FTA negotiations to the Parliament of Thailand for consent to pursue the next step
of negotiations toward an agreement with the Ralezs Currently the Thai government is
showing the progress from the parliament approved negotiation framework to start
first round negotiations in May 2013, and is aiming to conclude the negotiations

within 2 years, or by 2015.

nsunsAnTEuInadsunA. (Department of Foreign Trade) 2554. ANNANAIIANITALETIZIGN

11/1ﬂ-mqu‘l}iﬂ(Thailand-EU Free Trade Agreement) [Online]. ngamwe: NTNNNTANTENINLTZNA.
Available: http://www.dtn.go.th/images/stories/file/fta-progress_10.pdf [14 May 2012].

69
Ibid.
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Figure 3: EU-Thailand FTA negotiations in Thailand
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The first round of the EU-Thailand FTA negotiations was concluded in Brussels
during May 27-31, 2013. The Head of Negotiators of the EU-Thailand FTA is
representing the Thai government in the first round with teams of negotiators (figure
1) in order to cover all issues and assess the losses and maximum benefits for
Thailand. The focus points of Thailand negotiation team feature of 14 issues that had
been approved by Parliament of Thailand, also covering products that used to have

tariff reduction under GSP.

The negotiations consist of 14 issues which are trade in goods, ROO (Rules of
Origin), custom procedures, trade relief policies, technical barriers, Sanitary and
Phytosanitary regulation (SPS), trade in services, investments, public procurements,
intellectual property rights, competition policies, sustainable development, dispute
settlement and transparency in negotiation and management agreement. Each
subcommittee covered one issue while cooperating and supporting other

subcommittees.
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They are 9 out 14 issues discussed in first round of negotiation and out of 9
they are 4 interesting issues that directly involved Thai orchid exporters. These are
ROO, customs and trade facilitation, plant health standards and sustainable
devetopment.70 The discussion went deeper on tariff barriers and NTB. The barriers
involved Thai orchid exporters in many aspects. First of all, the tariff of Thai orchids is
negotiated to reduce the tariff to zero percent71 as it has been originally set at 8.5%
for 2014 after GSP removal. Secondly, the NTB was discussed in an attempt to
eliminate barriers. Similarly, the trade facilitation aimed to tackle NTB from the

customs regulations such as SPS, ROO and import-related documents.

Formulated by the EU, the SPS is part of plant health standards to control
quality and safety. The Thai negotiation team wanted the EU to lower restriction on
standards regarding plant diseases and product’s safety (chemical use) for agriculture
products such as rubber trees, rice and Thai orchids in term of inspection and
approval system. This can help Thai orchid exporters to cope with complexity of

72
custom process by reducing EU trade requirements.

Thirdly, according to a statement from the EU and Thai government, the MRA
was not mentioned in the Thai orchid negotiation even though the trade facilitation
was part of the negotiations. If look at trade facilitation indicators of ‘Governance and

Impartiality’, it is about accountability of goods (appendix B), according to the

Europa. Trade policy [Online]. European Commission.

71
Penttila, P. 2013. EU-Thailand Free Trade Agreement: Current developments [Online].

Delegation of the European Union to Thailand. Available:
http://eeas.europa.eu/delegations/thailand/eu_thailand/trade_relation/index_en.htm

Ibid.
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European Commission this might be a substitute for MRA on recognition of

product’s quality and standard.”

The current barriers for Thai cut orchid exporters is 8.5% of import tariff after
removal of the GSP and the quality control and consumer safety. Looking at table 5
in chapter 2, it clearly shows the required documents and barriers for exporting cut
orchids to the EU under the SPS, which is plant health control and product safety. If
the exporters have all required documents and tariff duties paid, it can be released
immediately, otherwise the goods can be stored at a custom temporary storage

under to 20 days.74

For the Thai orchid issue, it will consider not only tax rates and trade barriers
but also promote the ‘Plant Varieties’ campaign under article 15(2) of the upov”
convention 1991 “The breeder’s right shall not extend to (i) acts done privately and
for non-commercial purpose, (ii) acts done for experimental purpose and (iii) acts
done for the purpose of breeding other varieties in respect of such other varieties” ",
UPOV Convention is the present (1991) Act of the International Convention for the

Protection of New Varieties of Plants.77

3
Veggeland, F. 2006. Trade Facilitation through equivalence and Mutual Recognition: The
EU Model,Oslo, Norwegian Agricultural Economics Research Institute.

Europa. 2013b. EU import procedures [Online]. European Commission. Available:
http://exporthelp.europa.eu/thdapp/display.htm;jsessionid=157F511A238FE16644AC5CF5C463AB7C
?page=rt%2Frt_EUlmportProcedures.htm|&docType=main&languageld=en [18 November 2013]

International Union for the Protection of New Varieties of Plants is an intergovernmental
organization located in Geneva focus on protects intellectual property right of plant.

------- . 2011. International Convention for the Protection of New Varieties of Plants
[Online]. The International Union for the Protection of New Varieties of Plants. Available:
http://www.upov.int/en/publications/conventions/1991/w_up910 .htm# _1

7
Ibid.
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3.5 Impact of FTAs on exporting sectors

The impact of the FTA can affect many sectors and each sector will be
affected to vary degrees. So, it will be beneficial to review the impact on some
sectors and then evaluate the difference in the impact on different sectors. The
information in this topic came from several researches that concluded between 2008
to 2012 and relevant with ASEAN-EU FTA and EU-Thailand FTA focuses on both

qualitative and quantitative with exporters, government officials and FTA exports.

3.5.1 The Impact of FTA on Automotive and Parts industry

The information came from result based the computable general
equilibrium (CGE) model”” combine the relative comparative advantage (RCA) analysis
and tariff rate of Thailand import goods from the EU”. The automotive and parts
sectors are considered ‘the OEM’. The OEM (Original Equipment Manufacturer) is the
origin of parts and components that is used on assembly lines which mainly refers to
larger sized componentsgo. However, Thai automotive and parts producers cannot
produce all the parts themselves. Both large businesses and SME need to import
products from foreign suppliers. Fortunately, the producers can provide small parts
themselves such as accessories for the assembly line.

Moreover, the EU has policies called the ECWVTA (EC Whole Vehicle
Type-Approval) and the ELV (end-of-life vehicles) regarding automobile and parts
products that will enter the EU. Both policies focus on automobile safety for

consumers and preventing them from harming the environment. However, the

CGE model is a quantitative analysis to determine the potential economic impact of
country-country, country-region, and region-region level FTA.

Kenan Institute Asia. 2010. Thailand SME sectors and the proposed EU-Thailand FTA :
Winners, losers and policy recommendation, Kenan Institute Asia.

80
Ibid. 56.
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ECWVTA certifies the safety of vehicles on the road by requiring certification from

the EU agency.81 On the other hand, the ELV focuses on the safest way to dispose
automobile product waste and attempts to eliminate toxins from society.

Despite this, the FTA with the EU may benefit the Thai automotive
and parts sector. For example, it will create an investment flow from the EU to
Thailand based on the ability of Thailand to attract European investors as Thailand is
the automotive hub of the ASEAN countries. If more investors invest in Thailand, the
employment rate will naturally increase as a result.

However, drawbacks also exist because Thai producers have to apply
and adjust to EU standards’ like the ELV and ECWVTA. In this case, for safety issues,
Thai producers must have EU certification in order to export their products to the EU.
These can be time consuming and costly. This is can be very difficult for small to
medium producers that have low capital resources revenues available for the
development of their products. Also EU investors may encourage manufactures to

purchase materials from EU suppliers rather Thai suppliers.

3.5.2 The impact of FTA on Agricultural products
This review of the impact of the FTA on agricultural products is mainly
based on a study from the Kenan Institute Asia that uses data obtained from
interviews with key persons in the agricultural industry as well as with FTA experts. As
a result the impact of the FTA on agricultural products can conclude that it came
from four sources. There are tariff reduction, standard regulations such as Sanitary

and Phytosanitary Standards (SPS), intellectual property rights (IPRs), and investment

81
Hunton, W. 2008. Study on ASEAN-EU FTA Impact on Thailand and Thailand's Strategy.
Bangkok: Department of Trade Negotiation. 246.

Kenan Institute Asia. 2010. Thailand SME sectors and the proposed EU-Thailand FTA :
Winners, losers and policy recommendation, Kenan Institute Asia. 71.
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liberalization. This study aims to provide a clearer picture of the key issues related
to the FTA such as positive and negative impact on opportunities of Thai SMEs from
gathering data through interviews. The following information is relevant to the impact

of FTA on agricultural products from several studies.

There are tariff and NTB that block trade flow between two parties. As
the FTA implies free trade agreement means no tariff barrier. This is part of the
liberalization policy and lower tariffs are better for exports. For increased trade flow,
the trade facilitation suggested NTB should be removed and improved by a custom
system. Another benefit is reducing damage of product from farmers to consumers.
Because the fresh agricultural goods are time perishable and fragile even though they
are technology to maintain quality of goods such as cooling transportation83. But in
2003 the fresh agriculture products export from developing countries suffer 20 to
50% loss of total export’s product because it is time perishable produc‘ts.84

However, the NTB such as SPS and IPRs are still applying and causes
slow trade flow” which the time perishable product as agricultural products receives
significant impact if they are any delay from harvest to consumer. When agricultural
products facing tariff and especially NTB, it is the significant issue in export and can
be time consuming. This is effects badly on agricultural products because it is time
sensitive and perishable product. Even though, the exact measure of impact of NTB
on agricultural product difficult to present, they are a case of South Africa’s grape

export to the EU that sale remains steady after zero tariff and South Africa’s oranges

83
Kader, A. A. 2003. A perspective on postharvest horticulture (1978-2--3). HortScience, 38.

84
Ibid.

Prachason, S. 2009. Impact of FTAs on Agriculture: Issues in Food Security and
Livelihood.
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and wine has been diverted to alternative marketgé, it is implied that EU reduced

tariff barrier but used the NTB in slowing down trade flow of agricultural products.
For the cut orchid, it has 1-2 week life cycle and very perishable that needs to be
handled carefully. In the first 7 days after harvesting, around 10% of total cut orchids
were losses.” Other losses and damages of cut orchid are happening in vary states
from farmer to post-harvest to transpor’ta’cion.88 This can be the downfall of the

agreement if exporters lack the knowledge and preparation needed for it.

Allin all, it seems that the main problems of Thai agriculture products
encompass tariff and NTB barriers because Thai exporters claimed that “the delay
and cost have been added because they are complying with sps”™ and 87% of total
agricultural products exported to the EU are subject to import tariff and NTB barriers

such as the SPS.

According to Kenan’s result, it is agreed that NTB in very important in
term of consumer protection and safety for the EU such as SPS, however, NTB
measures can cause difficulties for SMEs because they do not only have to change
the production process, new competitors and also the needs of capital to invest

production technoLogy.gOBut after the reduction of tariff and NTB, it should result in

86Aida Gonzalez Mellado, Stephan Hubertus Gay, M'Barek, R.andFerrari, a. E. 2010.
Evaluation of non-tariff measures for African agricultural exports to the EU in a CGE framework. 13th
Annual Conference on Global Economic Analysis. Penang, Malaysia: Center for Global Trade Analysis
of Purdue University.

7Soon, G. 2006. Improving Post Harvest Technolgy: Optimizing the orchid production
process. SIF Technologies.

Institute for Small and Medium Enterprises Development. 2005. Orchid Export Business
(g3fanfaelfideaan), 1stPathum Thani, Thammasat Printing House.

89
Kenan Institute Asia. 2010. Thailand SME sectors and the proposed EU-Thailand FTA :

Winners, losers and policy recommendation, Kenan Institute Asia.

90
Ibid.
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increased import from the EU and help drive productivity and quality standard

through competition. The government should provide support in research and
development and custom procedures in order to meet EU’s standard requirements,
especially the SMEs that will have problem adjusting with new competition and

. 91
standard requirements.

3.6 Research on Thai cut orchids

The following two case studies of Thai orchid the first case supported by the
Thai government and the second case supported by the National Orchid Committee.
SWOT and Five Forces are the analyzing methods in order to gain better
understanding and to provide information about Thai orchid in world’s market.
However, these two studies do not consider the EU-Thailland FTA and other

international agreements.

The case studies focus on analyzing the Thai orchid export industry in order to
present a strategy to increase exports, improve quality and stimulate demand. The
Thai government’s research strategy of Thai orchids was done by conducting a survey
of 40 Thai exporters and Thai orchid framers. The questionnaires were analyzed by
using conceptual analysis to help conclude into clear topic based on the average
score. Each topic was identified as strengths, weaknesses, opportunities and threats
of SWOT analysis. Moreover, the Five Forces analysis was used to support

information to the SWOT analysis in topic of opportunities and threats which aims to

91
Ibid.
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provide marketing strategy that stimulates sales and price for Thai orchid industry
as a whole.

Finally, the result of research presented the ‘weaknesses’ of Thai orchid as
sensitive and time perishable product that lack of storage and ability to storage Thai
orchid requests proper transportation from Thai orchid exporters and producers who
don’t have enough information about transportation or customer’s requirements.
However, the ‘strengths’ of Thai orchid in the world’s market is a high production
capacity based on location and experience in production of Thai orchid industry and
support demand of Thai orchid that might increase, which is part of ‘opportunities’ in
on the other hand it means more competitors will enter the market and become
‘threats’. They recommended the Thai orchid industry to use strategy to minimize
weaknesses and avoid threats called a “maxi-mini” s‘trategy92 and use strengths and
opportunities to help them get around the situation which can help generate more
revenue for orchid industry and expects a 19% increase in total sales in the next 5
years93 and also use those advantages to overcome the problems of new
competitors such as Singapore and Vietnam, the lack of development, capital, and
support from the government. In addition, the National Orchid Committee suggested
improved strategies for both the government and orchid producers, including
cooperation between these two sectors.”

The case studies also focuses on current effect of EU’s regulation on Thai
orchid exporters based on a large number of regulations (table 5 and 6) by the EU

which seem to aim to thwart Thai export. Thus, discussion of removal the trade

92
Ibid.

93
Ibid.

94
Ibid.
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barriers should be implemented through an FTA. In return, more goods from the
EU should be allowed to enter Thailand. The most seriously-affected party will be
SME operators since they might have problems in adapt and develop to adhere to
the new policy. As such, some businessmen will oppose the FTA unless the Thai
government offers an effective solution.

According to a study by the Ministry of Commerce%, the NTB policies are the
most complicated one of its kind, unlike the tariff barrier that has exact rates and is
even likely to reduce after the FTA negotiations. The NTB is used to hamper trade
flow in order to protect a domestic market. Similarly, the GATT Article 1 states that
member countries can use all the necessary measurements to protect the safety and
health of humans, animals and plants without discrimination.

Thai orchid exporters have to deal with SPS (Sanitary and Phytosanitary
regulation) in the EU without any physical boundary. For example, if a batch of Thai
orchid fails to meet the pesticide’s safety requirement during a customs inspection,
there are good chances that all Thai orchids will be scrutinized even though other
exporters have excellent records. The EU’s customs might reject Thai orchids until
future examinations. Thus, this penalty is critically time consuming and expensive%.

Moreover, the FTA reduces barriers will help stimulate development as it helps
attract more investors. By encouraging greater EU engagement with concurrent
knowledge transfers, the FTA can help address the labor productivity issues by

improving production technology to increase production per capital and stimulate

95
Department of Trade Negotiations of Thaialnd. 2004. Economic and International trade

analysis for furture Free Trade nagotiation [Online]. Available:
http://www.thaifta.com/thaifta/Portals/0/file/study_ftacu44.html [09 October 2013]

6 LA e o
nedng, @. (Artid Kongkate) 2555. nazaanauazainngiiallinesiugusnfaeliludssmaeasuil

(Situation and general information of orchids in Germany). uAsuNIIASA.
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grovvthw. This will have a positive impact on the Thai orchid exporters because it
needs technology support in production and packaging to make it faster. It is also

critical for the efficient production and distribution of goods.

The progress of FTAs in Thailand has triggered concerns that the attendant
trade barriers and administrative procedures might increase the cost of doing
business. If the country's agreements were mutually consistent, especially concerning
ROO, then the costs of a new FTA would be minimal for business. If not, such costs

could be notable.

7
Kenan Institute Asia. 2010. Thailand SME sectors and the proposed EU-Thailand FTA :
Winners, losers and policy recommendation, Kenan Institute Asia.
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CHAPTER IV

RESEARCH METHODOLOGY

The methodology of this research centers on relevant information from
literature on the impacts of the proposed of EU-Thailand FTA toward Thai orchid
exporters. Then, the researcher utilized survey for gathering perception on the
proposed of EU-Thailand FTA from Thai orchid exporters and in-depth interview with
specialists and government officers for their opinion. The date analysis method is

presented as well.

4.1 Conceptual Framework

This research examines the impact of the proposed EU-Thailand FTA on Thai
orchid exporters from 4 issues in negotiation which are ROO, custom and trade
facilitation, plant health standards and sustainable development along with the tariff
reduction to elimination. Potentially, the EU-Thailand FTA negotiation might result in
reduction of NTB in term of standard requirements such as SPS and reduce in cost of
transactions at the custom and delay which can cause the damage to time
perishable products like Thai orchid. Also the result of FTA can affect cooperation in
development of production technology and research and development in Thai
orchid quality and variety of species. Of course, the Thai orchid exporters will gain
more market access through the result of EU-Thailand negotiation such as reduction
of NTB which can increase sales volume of Thai orchid exporters with better

technology in production.
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Figure 4: Conceptual Framework of Thai Orchids export to the EU’s market

Proposed of EU-Thailand FTA
Negotiating topic related to Thai orchid Potential impact from EU-Thailand FTA

« ROO * Increase sales volume
» Custom and Trade facilitation » Reduce t_ir_ne g;md cost of custom and
» Plant health standards trade facilitation

* Increase cooperation: Investment and
R&D

N

» Sustainable development

Thai orchid exporters

Strenghts Weaknesses

Opportunities Porter’s Five Forces Threats

Combining with the perspective of Thai orchid exporters toward the FTA and
Thai orchid export industry, all the information will be analyzed through SWOT
analysis and Porter’s Five Forces. The Thai orchid exporters had been analyzed in
SWOT to find Strengths, Weaknesses, Opportunities and Threats of exporting Thai
orchid to the EU. Then, Porter’s Five Forces used in analyzing Opportunities and
Threats of Thai orchid exporters in the in term of existing competitors, potential new
competitors, substitute products, bargaining power of suppliers and bargaining power
of buyers both domestic and international markets. The result of Porter’s Five Forces
added to opportunity and threat of SWOT to provide impact from the market as well

the EU-Thailand FTA. Following the SWOT and Porter’s Five Forces will help this
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research in concluding impact of the proposed EU-Thailand FTA on Thai orchid

exporters.

4.2 Data Collection

4.2.1 Survey

The information came from a survey with Thai Orchid exporters that
conducted in December 2013 through various channels (telephone, mail and drop-
off), using the multi-stage technique as tool in select representative of Thai orchid
exporters from the list of Thai orchid exporters who registered as Thai orchid
exporters who export to the EU with the Ministry of Agriculture of
Thailandgscompanies on the list located in the Bangkok Metropolitan Area’ because
80%-90% " of Thai orchid exporters are located in Bangkok Metropolitan Area.
Representatives of each company were contacted for permission to conduct survey
and the representatives should be manager that has responsibility involve with sale,

market, logistic or custom service and was able to answer the questionnaire.

The calculation below presents the representative sample size of 123
out of 177 companies, through systematic calculation. Then, they are then required

to complete the questionnaire.

98, . . . S
ATUNWBUNTZULUAYTLTAINIATFIUALATNT. (Plant Standard and Certification Office) 2011b.

mededdenanndaliiganningla (List of orchid exporters to the EU) [Online]. doa.go.th. Available:
http://www.doa.go.th/psco/index.php?option=com_content&view=article&id=87%3A2010-11-03-03-
13-57&catid=37%3A2010-07-27-04-10-43&Itemid=90 [13 June 2011]

Bangkok Metropolitan Area is Bangkok and other 5 surrounding provinces which included
Nakhon Pathom, Pathum Thani, Nothaburi, Samut Prakan and Samut Sakhon.

DITP. 2011. Thai Orchid Situation [Online]. Bangkok: Department of International Trade
Promotion. Available: http://www.thaitrade.com/trade_detail.php?id=87 [27 August 2012].
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Yamane’s formula showed below. If there is 5% of the confidence interval and 95%

of the confidence level as a result of the calculation below, the required sample size

is 123.

Note: n is the sample size

N is the population size

e is the desired level of precision

Thus, the sample size of Thai Orchid exporters in Thailand is shown in table 17.

n=———
1+ N(e?)

N

Table 7: Representative of Thai orchid exporters from each province of Bangkok

Metropolitan Area

Bangkok 105 73
Nakhon Pathom 16 11
Pathum Thani 28 o PxTS 19
Nonthaburi 14 TF 10
Samut Prakan 10 7

Samut Sakhon 4 3

Total population (TP) 177 Total sample size (TS) 123

Source: Calculated by author

According to Yamane’s formula, the simple size is 123 in order to select

representative from the list of Thai orchid exporters (appendix C), in each province of

Bangkok Metropolitan Area with equal chance. First, the researcher classified Thai

orchid exporters into six provinces. Then, the proportional representative from each
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province was selected follow to calculation in table 7. Therefore, the sample size

is 123 from the total list of Thai orchid exporters to the EU market.

Secondly, the systematically selection of 123 representative samples of
Thai orchid exporters to the EU market were from six provinces in Bangkok
Metropolitan Area a sample, as shown in table 8. The representatives of Thai orchid
exporters were select two in every three companies as shown in table 8. The
representative of each company must fit the criteria which are manager of sales,
logistic, market or customer service departments identified by asking respondents

who is the manager and has knowledge or involve with export Thai orchids.

Table 8: Selection of Thai orchid exporters

Company Selected
A v

m|m|O [N |®
S

Finally, the 123 questionnaires will be sent to respondents through
mail, drop-offs and by telephone based on the respondents’ convince. If the
respondents didn’t respond or refused to answer these questionnaires, they were
treated as discards. For example, the researcher called respondents and asked them
to conduct questionnaires by telephone which was administered by the researcher. If
the respondents were not available, the researchers made appointments and use
the drop-off method where respondents will be self-administered when answering

questions. For respondents who were located far away from Bangkok the researcher
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sent the questionnaires through the mail. On the questionnaire there were
questions that helped identify the respondent’s characteristics such as whether it is a
small or medium size company which has less than 50 employees and between 51-

200 employees respectively.

The survey questionnaire was divided into four parts. Each part
contained closed-end questions and focused on specific areas. Part 1 was questioned
about the respondent characteristics and company information. Part 2 and 3 both
asked questions about Thai orchids and the problems faced in exporting them to the
EU and response in Likert scale. The Likert scale is a scaling method for respondents
to give their opinion about a statement ranging between strongly agree and strongly
disagree. Finally, part 4 asked about respondent’s opinions on the FTA and the

impact of EU-Thailand FTA’s on the Thai orchid export industry.

4.2.2 In-depth interviews

The interviews were conducted from November 2012 to April 2013 with
Thai government officers who worked closely with the EU and Thailand’s FTA
negotiations, international trade, and trade promotions such as with the Department
of International Economic Affairs and the Department of Trade Negotiation of
Thailand. Also specialists who have researched the impacts of the FTA on agricultural
products and were familiar with current EU-Thailand FTA negotiations were
interviewed. The interviewees had been selected through snowball sampling
technique. This technique the initial respondent refers or recommends another
respondent. The sample of this group came from government officers and specialists

as shown in table 9
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Table 9: List of interviewees

Organization Sector Other
Kasetsart University Faculty of Economics Specialist
Ministry of Agriculture and | Department of agriculture
Specialist
Cooperatives promotion
Ministry of Commerce Negotiate division Government officer

Department of International
Ministry of Foreign Affairs Government officer
Economic Affairs

Specialist from Large
Thai Orchids Co., Ltd. Logistic Department

Thai orchid exporter

The people on the list above have been chosen based on their
expertise on FTAs or the EU-Thailand FTA, and their knowledge on the EU-Thailand
FTA negotiations or FTA’s related to agriculture. They could give different
perspectives from people that studied about, assessed and worked on the impact of
FTA before or in this case the EU-Thailand FTA. Moreover, the opinions of specialists
who have already conducted research on the impact of FTA’s on agriculture may
have insight regarding exporters’ reactions and opinions.  Also after careful
consideration, there were two departments in the Ministry of Foreign Affairs of

Thailand that were involved and worked on the EU-Thailand FTA negotiations.

The interview has open-ended questions which gave freedom of
expression to interviewees. This set of questions was also divided into four parts
much the same as in the questionnaire. The first part was about interviewees’
information, such as their position in the organization. The second part was about
their opinion on Thai orchid exports. The interviewees’ perceptive on the impact of

the FTA on Thai orchid exporters was asked in part 3. The impact of the EU-Thailand
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FTA can be advantageous or disadvantageous for Thai exporters such as increasing
the sales volume or increasing the competition. Finally, questions on the future of

Thai orchid exporters and suggestions for the government were placed in part 4.

4.2.3 Secondary data

The theory and information in the literature review came from books,
articles, and pervious research relevant to the impact of the EU-Thailand FTA and
Thai orchid export. First of all, the researcher analyzed the Thai orchid export market
and EU’s regulation that related with trade barriers on agriculture products,
especially Thai orchid exporting industry. Then, the researcher reviewed information
on the EU-Thailand relationship, the content of the FTA negotiations and the
potential impact of the FTA on the Thai export industry. After carefully searching for
relevant information about the EU-Thailand FTA, it was narrowed down to the
impact the FTA have on the agricultural sector of which Thai orchids are part of. The
main sources of information for this part came from the internet and libraries.
Keywords were used such as FTA’s, impact, agriculture, orchids, trade facilitation, SPS

and time perishable product.

In addition, information on the EU’s trade barriers and the EU-Thailand FTA
negotiations that are related to Thai orchid exporters such as the NTB involving SPS,
trade facilitation (ROO, and customs regulations) was taken into consideration.
Research articles, EU documents, the internet, and books were researched. Also, the
information on the ongoing EU-Thailand FTA negotiations came from government
websites such as Orchid Net which is in the sector under the Department of

Agriculture Extension of Thailand, the Department of International Trade Promotion
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of Thailand and the Department of Trade Negotiation of Thailand that specifically

deals with Thailand’s Orchids. It also came from books and research articles.

4.3 Data analysis

4.3.1 SWOT Analysis and Porter’s Five Forces
SWOT Analysis is a tool that tries to analyze internal and external factors
on the company into four categories (Strengths, Weakness, Opportunities and
Threats). The strength and weakness are referred to the internal matter that directly
relates to a company or business. But opportunities and threats are the external
matter that can relate and impact a company or business. This theory can help
traders or exporters to understand more about them in order to improve and

develop themselves in the trading market as follow in table 10.

Table 10: SWOT Analysis

Advantages Disadvantages

Strengths Weaknesses

Internal
factors

Opportunities Threats

External
factors

Source: Marketing Strategy and Competitive Positioning 2008

SWOT can be used to identify advantage and disadvantages of the Thai
orchid export by finding relevant and supported factors that are strengths,
weaknesses, opportunities, or threats through literature reviews, survey questionnaire

based on following explanation. The categorization of strengths and weaknesses
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depend on their impacts on company in term of 4Ps (Product, Price, Place and

Promotion)101 as well as personnel, finance and manufacturing capabilities of the
respondents (Thai orchid exporters). Also the opportunities and threats will be
categorizing through the changes of legislation, technological, sociocultural,

. . .o 102
marketplace, economical and competitors and their impact to the company.

Porter’s Five Forces helps identified competitive intensity of business and

attractiveness of a market.  The following is a brief explanation of each force.

Figure 5: Porter’s Five Forces Analysis

Threat of
new
entrants

Rivalry
Bargaining among Bargaining
powerof existing power of

suppliers competitors buyers

Source: Marketing Strategy and Competitive Positioning 2008

.Don E. Schultz, Stanley |. Tannenbaum, Robert F. Lauterborn 1994. Integrated marketing
communications: The new marketing paradigm Lincolnwood, Ill., USA, NTC Business Books.

2
Bernroider, E. 2002. Factors in SWOT Analysis Applied to Micro, Small-to-Medium, and
Large Software Enterprises: An Austrian Study. European Mangement Journal, 20, 562-573.

Hooley, G. J. Marketing strategy and competitive positioning / Graham J. Hooley, Nigel
F. Piercy, Brigitte Nicolaud,4th ed, Harlow, England ; New York : FT Prentice Hall, 2008.
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First, the ‘rivalry among existing competitors’ is existing firms and direct
competitors of in this case Thai orchid exporters which can create intensity over
buying and selling price of the product in the market. ™

Second, the ‘bargaining power of suppliers’ is the resource providers which
have the ability to increase material price, transportation time and reduce quality.
But more competitors in the market can lower the power of supplier.

Third, the ‘bargaining power of buyers’ is the one who purchase the
product. If buyers have a lot of bargaining power, they can force prices down, bargain
for higher quality or more services. But the market has few competitors, it can lower
the bargaining power of buyers.

Fourth, the ‘threat of new entrants’ is the new competitors that have
potential to enter the Thai orchid export business. If the industry has high entry
barriers, then only few competitors will enter.

Fifth, the ‘threat of substitute products’ is the product that similar and can
satisfy the same need as Thai orchid.

The SWOT analysis and Porter’s Five Forces are based on the result of
part 3 and part 4 of the survey. The research used a ‘frequency table’ to count the
answers. The data had to be transformed into percentages for better understanding.
The ‘contingency table’ was used to cross analyze two variables, for example, in
question 2 and question 6 a certain respondent will have provided more than one
answer about their export experience.

The result of Porter’s Five Forces will be additional of external factors

(opportunities and threats) of the SWOT analysis in order to add more information

04
Chen, J. C.-H., Chong, P. P.andChen, Y.-S. 2001. Decision Criteria Consolidation: A
Theoretical Foundation of Pareto Principle to Porter's Competitive Forces. HOCE, 11, 1-14.
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about Thai orchid industry and also determine advantages and disadvantages for

Thai orchid exporters. The advantages of Thai orchid exporters come from strengths
and opportunities in the SWOT analysis, on the other hand, the weaknesses and
threats provide disadvantages to Thai orchid exporters. Then, the advantages of Thai
orchid exporters will be used as tool in overcome disadvantages which called as
“maxi-mini Strategy’.lO5The maxi-mini strategy is the strategy that aims to maximize
strengths and opportunities such as utilizing resources like production capacity or
labor experience to take advantage of the market for its products on the other hand
the company aims to minimize weaknesses and threats such as trade barriers and
unskilled labors by focusing on maximize strengths and opportunities on hand. ™It
means use strengths and opportunities as an advantage to overcome weaknesses

and threats of its company and product.

4.3.2 In-depth interview analysis
The data collection based on four parts of in-depth interview questions
and used Categorizing Strategy as analysis method through coding, according to
Miller the coding is method widely used in qualitative data analysis by labeling and
then examining and comparing between groups (each in‘terviewee).107 In this way, the
researcher concluded the information of each interview which presented in Appendix

F. Each answer will be summarized from each question with codes in order to trace

back to the data source. For example, if it has 11Q1L2 as its code in one statement, it

105 % v 1 a . . . o 1 o % V|
Aznssunanaae lduiens (National Orchid Committe). gnsAnaninisudadundonldnely

sanalan w.A. 2554-2559 (Thai Orchid's competitive strategic in the world market 2011-2016).

Bangkok: Aauznssunnsndns liiuviang.
106 . .
Weihrich, H. 1990. Essentials of management,5th edNew York, McGraw-Hill.

107
Maxwell, J. A. 2012. A realist approach for qualitative research,London, Sage.
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means the information is from interview No.1 (I11), question 1 (Q1) and on the
second line (L2).

The results of the In-depth interviews and surveys were analyzed to
find Thai orchid exporters’ advantages and disadvantages of the impacts of the EU-
Thailand FTA by concluding and comparing the Thai orchid exporters’ opinions on
the EU-Thailand FTA with specialists and government officers’ opinions on this issue.
Finally, this research will be able to provide SWOT of Thai orchid exporters and

advantages and disadvantages of EU-Thailand FTA toward Thai orchid exporters.

CHAPTER V

RESEARCH FINDINGS AND ANALYSIS
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In this chapter, the research results have been divided into two parts. First
the result of the survey with Thai orchid exporters in the Bangkok Metropolitan Area
will be presented. Second, the result of interviews with specialists and government

officers will be presented as well.

The survey and in-depth interviews were concluded to identify the
advantages and disadvantages of the EU-Thailand FTA based on the perception of
Thai orchid exporters, SWOT analysis and Porter’s Five Forces in order to determine
challenges to Thai orchid exporters in the EU market. Moreover, the literature review
was determined by the EU’s regulations, the Non-Tariff barriers (NTB), the Thai orchid
export industry and obstacles of Thai orchid exporters such as the time frame to

prevent perishes of orchids and quality standards.

5.1 Survey of Thai Orchid Exporters

After weeks of surveying 123 Thai orchid exporters which included sending,
calling and drop off questionnaires, the researcher collected 96 completed
questionnaires (3 completed questionnaires by mail, 23 completed questionnaires by
telephone and 70 completed questionnaires by the researcher in person), and the
response rate was 78% which according to Richardson it is an acceptable rate'". The
result of the survey showed that there are no differences between self-administered
and administered respondents based on frequency and average in the result. For
example, 27% of the self-administered respondents faced a problem with the

customs inspection and 27% of the administered respondents also had a problem
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with the customs inspection. These respondents provided their response without

missing value. The following is the concluded result of the research.

5.1.1 Information of companies and respondents
The characteristics of the respondents and company information were
given in part 1 of the questionnaire (appendix E). The information below is the
summary of the distinctive characteristics of the respondents which had been

processed.

® Position

35.4% of the respondents were Marketing Managers, 27.1% were Sales
Manasgers, 22.9% were Logistics Mangers and 10.4% were Customer Service managers.

Only 4.2% of respondents were owners of the companies and consultants.

®  Responsibilities

The result showed that 55.2 % of respondents worked selling goods
and 18.8% and 15.6% of respondents were working in logistics and customer care

respectively. Only 8.3% of respondents were working in quality control.

® (Company’s size

The result showed that 76% of respondents were small size
companies that had less than 50 employees. The remaining 23% of respondents

were medium size companies that had 51 to 200 employees.

® Company’s role
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The result showed that 46.9% of respondents were involved in

distribution and 53.1% of respondents were both distributors and producers.

® [xport destinations and export percentages

This question asked respondents, all of whom export to the EU to
provide their main export destinations.  The result showed that 69.8% of
respondents mainly exported to the EU followed by 24% of respondents that

exported to Asian countries and only 3.1% of respondents exported to America and

Australia.

To summarize, most of the respondents were working in small size
companies with less than 50 employees. They were mostly both exporters and
producers of Thai orchids. All of the respondents exporting Thai orchid to the EU and

most of them have the EU as the main market in export Thai orchid.

5.1.2 Problems of cut orchid exporters
The problems of orchid export were given in part 2 and 3 of
questionnaire set 1, and respondents could choose more than one answer.

The information below summarizes the distinctive problems of the respondents.
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Table 11: Problems in Exporting and Production of Thai orchids

Export problems
EU’s Transportation
Damaging Total
regulations cost

Production problems

Orchid’s health aq 30 8 82
High cost of production 5 - - 5
Lack of development 3 2 -

Weather - - 4 4
Lack of government support 12 5 3 20

The information in table 11 is a combination of two questions that
asked about the issues of respondents in produce and export Thai orchid. When
export Thai orchid (appendix E), the 51 % of respondents have issues with EU’s
regulations regarding NTB on standard requirements like SPS and custom inspection,
35.4% of respondents had issue with the quality control during transportation caused
by delay and poor packaging. The transportation cost is the least important issue in
export Thai orchid for respondents and only 12.5% of respondents concerning about

it.

As seen in table 11 and information from appendix E, 44 respondents
who had a problem with EU’s regulations also have problems with the orchids’
health(is refer to insect and plant diseases) and 30 of them had damaged orchids
from transportation and poor packaging as well as the delay in transportation and
custom procedure will damage Thai orchid. This is in accordance with the EU’s
standard requirement regulations such as SPS, determining that if exporters’ orchids

have a disease it is reasonable to be inspected at customs. This showed that Thai




orchid exporters were concerned with the EU’s regulations which comply with the

research objective focusing on tariff and NTB.

5.1.3 SWOT and Five Forces Analysis

57

The following information based on questions with 5-point Likert scale

in part 3 as the method to find the SWOT of Thai orchids exporters to the EU from

respondents as shown in table 12 and 13. The scale consisted of five codes which

were ‘Strongly Agree’ (5), ‘Agree’ (4), ‘Neutral’ (3), ‘Disagree’ (2), and ‘Strongly

Disagree’ (1).

Table 12: Internal Factors of Thai orchid exporters

Questions Mean Meaning
® |ack of understanding about EU’s regulation 4.50 Agree
® High cost of labor 3.27 Agree
® Required high experience labors 3.21 Agree
® Lack of consistent development 3.08 Agree
® Unable to attract investment for technology in 2.70 Disagree
production
® Lack of effective packaging and storage 2.59 Disagree
® Low production capacity 2.01 Disagree

The table 12 presents ‘strengths’ and ‘weaknesses’ of Thai orchid

exporters. The respondents believed that Thai orchid exporters have the capacity to

store and produce high volumes of orchids, which can be supported by new

investors for technology in production such as greenhouse, so they can be deemed

as the ‘strengths’ of Thai orchid exporters. However, the ‘weaknesses’ of Thai orchid

exporters are a lack of consistent development in term of production technology
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recarding species and quality of orchids. This can be attributed to the fact that

Thai orchid exporters would like to hire experiencing worker in order to reduce the
cost of labor in training. The labor force is one of the significant issues because
orchid’s production requires human labor in every step such as quality control,
inspection, packaging (which needs to be done in line with a certain standard) and
transportation from storage to port. On top of that, a lack of enough insight in the EU
regulations made orchid export more difficult, which consists with the result of table

12.

The table 13refers to ‘opportunities’ and ‘threats’ of Thai orchid
exporters based on respondents’ perspective. It shows that EU regulations regarding
NTB (such as document requirements, SPS and custom inspection)can be increase
based on the fact that many countries that have FTA with the EU still have issue with
NTB (chapter 3) and also the EU regulations are being too complicated. . Also the
lack of technological support which Thai orchid exporters are needed to ensure
consistency of development, high quality transportation and maintain the efficiency
and quality of packaging. The respondents believed that there are the other ‘threats’
of Thai orchid exporters such as many competitors and the price of orchid is
fluctuates which can affect the profit and revenue with the minor threat from the
rising transportation cost. Thus, it can be argued that the result is on the same track
with the table 12, saying that Thai orchid lack of understanding about EU’s

regulation.

The ‘opportunities’ of Thai orchid exporters presenting in table 13 are

reduction of tariff and the popularity of Thai orchid in the EU which has been steady
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over the years, may be because there are no substitute products for Thai orchids

in the EU.

Table 13: External Factors of Thai orchid exporters

Questions Mean Meaning
® |ncrease NTB 4.01 Agree
® Complicated EU regulations 3.85 Agree
® Many competitors in the EU market 3.68 Agree
® Lack of technological support from the EU 3.68 Agree
® High cost of transportation 3.32 Agree
® [imited access to the EU market 3.31 Agree
® Price of orchid is fluctuates 3.08 Agree
® European Economic crisis 3.00 Neutral
® FEU producers can produce Thai orchid 2.5 Disagree
® Orchid substitute products 2.46 Disagree
® Orchid popularity declines 2.35 Disagree
® Tariff reduction from the EU 2.27 Disagree

In tableld, the Five Forces analysis shows that there are both

opportunities and threats for Thai orchid exporters in the EU market.



Table 14: Five Forces Analysis of Thai orchid exporters to the EU
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Factor Threat Opportunity
Current Rivalry among Existing Firms (against Thai orchid exporters)
® Numerous competitors (high or low) v
® One or a few strong competitors (high or low) v
® (ost of inventory such as a warehouse (high or v
low)
® |ncrease in production capacity (high or low) v
® Similar competitors (high or low) v
Potential Entrants (Orchid exporters)
® High capital required (high or low) v
® No product differentiation (high or low) v
® FEU’s protection policies (high or low) v
Substitute Products
® There are few good substitutes (high or low) v
Bargaining Power of Suppliers (suppliers of Thai orchid exporters)
® Supplying industry has few companies (high or v
low)
® Supplier’s products don’t have substitutes (high v
or low)
® Supplier’s products are an important input v
(high or low)
® Supplier’s products are differentiated (high or v
low)
Bargaining Power of Buyers (EU)
® Buyers won’t purchase large volumes (high or v
low)
® Buyers can produce products (high or low) v
® Quality is important to buyers (high or low) v
® Buyers have full information (high or low) v
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The information in table 14 is based on the Likert scale same as
tables 12 and 13, with the response categories ‘Strongly Agree’ (5), ‘Agree’ (4),
‘Neutral’ (3), ‘Disagree’ (2), and ‘Strongly Disagree’ (1). Here, it is presented as high
and low point scale. If it resulted in high point scale (more than 3) meaning threat
and it will be opportunity when resulted in low point scale (less than 3). For
example, the ‘one or a few strong competitors’ is classified as an opportunity for
Thai orchid exporters because the response was 2.26 on average (appendix E.4)
meaning Thai orchid exporters are in stronger position which might be production
capacity or sales volume. Then, the opportunity and threat will be analyzed

according to five elements of Five Forces analysis as follow.

First of all, the existing competitors, it is a threat to Thai orchid
exporters when there are numerous competitors of Thai orchid exporters and
become more threaten if the competitors can increase production capacity.
However, there are couple opportunities for Thai orchid exporters, first, the cost of
storage Thai orchid is high. Second reason there are only few strong competitors who
cannot keep up with the production cost and can provide orchid like Thai orchid

exporters.

Secondly, the potential entrants, it is difficult to start orchid export
business in the EU because the EU’s protection policies or trade barriers are
significant obstacle in entering the EU market which requires high initial investment,
even though, Thai orchid has a strong product differentiates that is why they are low
rate of having new competitors. Thirdly, it is the opportunity for Thai orchid exporters

because Thai orchids have no substitute products.
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Fourthly, the baring power of suppliers, they are many Thai orchid

suppliers which give bargaining power to Thai orchid exporters and opportunity to
choose the suppliers that providing best quality of Thai orchid at lowest price. But
the suppliers can be threat to Thai orchid exporters as well because they have the
only source because of the ROO policy from the EU. Also the suppliers have no

substitute product for Thai orchid if there is Thai orchid shortest.

Fifth, the bargaining power of buyers, as long as they are no Thai
orchid producers in the EU and demand of Thai orchid is high, it is the opportunities
of Thai orchid exporters to export large volume of Thai orchids and gain market
share. However, if the buyers have knowledge about the orchid (such as the
production process, price and quality) the exporters can lose bargaining power

because the buyers can use information to negotiate with Thai orchid exporters.

The information in table 15 based on tables 12-14 as a result it will
present complete SWOT analysis of Thai orchid exporters. The information from
table 1dcomparing ‘opportunities’ and ‘threats’ from information presented in table
13 and 14 as additional factors that based on Thai orchid exporters’ perspective on
industry, after comparing only factor that difference from information in table 13 and
14 will be added to table 15. As a result they share similarity and consistency that
Thai orchid exporters have been threaten by amount of competitor in the market,
EU’s protection policies even though, the high initial investment and cost of

production (transportation cost) are help block the new competitors.
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Table 15: The SWOT of Thai orchid

® Hich production capacity ® | ack of understanding of the EU’s
® C[ffective packaging and storage regulations

® Attract new investors for technology ® High cost of labor

in production ® Required high experience labors

® | ack of consistent development

® Tariff reduction from the EU ® |ncrease NTB

® Thai orchid’s popularity is increases ® Complicated EU regulations

No substitute product

The EU cannot produce Thai orchids
Few strong competitors in EU market
Low chance of new competitors

Many suppliers of Thai orchids for

Thai orchid exporters

The buyer purchase large volumes

Many competitors such as Singapore,

Vietnam and Malaysia

Lack of technological support from

the EU

High cost of transportation

Limited access to the EU market
Price of orchid is fluctuates

EU’s protection policies

The buyers concerns about orchid’s

quality

As shown in table 15, the information from table 12, 13 and 14 are
consisted and related each other. The contents had been arranged from the most

important factors to the least important.

In the ‘Strengths’, the most important factor for Thai orchid exporters

is production capacity, effective packing and storage which significant in meeting the
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demand and maintain quality of orchids during transportation which can be

supported by new investments for technology in production development.

The lack of understanding of the EU’s regulations made it difficult for
Thai orchid exporters to prepare products and documents required for exports. This
is why it is the most important factor under ‘“Weaknesses’. The high cost of labor
might cause by requiring high experience labors that have high wage or the cost of
training for inexperience both of two reasons impact the cost of production. The
least important factor of ‘weaknesses’ is ‘lack of consistent development’ in
research and development for production technology in order to provide more
species and high quality of Thai orchid and also develop packing to help protect Thai

orchid during transportation.

Thai orchid exporters believe that the most important ‘opportunity’
for them is the tariff reduction, the increase popularity of Thai orchid which related
to the increase in demand of Thai orchid and no potential substitute products. The
fact that only a few competitors have strong position as Thai orchid exporters in term
of sales, market share and production capacity, this is another opportunity for Thai
orchid exporters in competing in the EU market because only few competitors can
provide a niche tropical Thai orchid. There are also other factors that can provide
opportunities to the exporters like low chance of new competitor because Thai
orchid require large investment and it take long time before receive return on
investment. Another factor which is an opportunity for Thai orchid exporters is that
there are many suppliers that can provide orchids to Thai orchid exporters which
provide bargaining power to the exporters to negotiate price and select high quality

orchids to buy who purchase large volume of Thai orchids.
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Lastly, the ‘threats’ of Thai orchid exporters is NTB which is the

primary concern regarding packaging, SPS, ROO, and documents required, combining
with the protection policies such as consumer’s safety and complication of the EU’s
regulations, it can cause a delay in shipment. They are also other threats as follow
many competitors such as Singapore, Vietnam and Malaysia, lack of technological
support, and increase of cost of transportation from delay cause by custom
inspection, difficulty in access the EU market and the Thai orchid buyers are concem
about the quality such as only purchase specific species, color, and size of Thai
orchid. Also the price of Thai orchid in the EU market is fluctuated depending on the

demand and season.

In conclusion the same factors in table 15 will receive an impact from
the proposed of EU-Thailand FTA. As mentioned in chapter 2 they are 4 issues that
important to Thai orchid exporters and under negotiation (ROO, custom and trade
facilitation, plant health standards and sustainable development), if they are
changing from those 4 issues it will impact the following factors in table 14 which are
reduced NTB, complicated of EU regulation, technology support and development in
production, and EU market access. It seems that the with supports the result of
opportunities and strengths in SWOT analysis, the EU-Thailand FTA might resolve
threats to Thai orchid exporters and the trade agreement will become the potential

benefits for Thai orchid exporters.

5.1.4 Potential impact of the EU-Thailand FTA
This information is based on result of part 4 of the questionnaire

presented in appendix E.4 which allowed respondents to choose more than one
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answer which are about the potential impact of EU-Thailand FTA that significant to

Thai orchid exporters. From the result the potential impact of EU-Thailand FTA can
be concluded that the 79% respondent believes when the EU’s import policies in
term of tariff barriers and NTB have been reduced or eliminated, it can influence
sales of Thai orchid to increase. Also 64% of respondents believe that support and
cooperation between EU and Thailand in research and development on production
technology and packaging can help Thai orchid exporters during transportation and
reduce damage and offer quality and a variety of orchids to customer consequently
Thai orchid exporters will have more bargaining power with EU buyers based on the
69.8% of respondents. This is consisting with opportunities and threats in SWOT
analysis that when EU-Thailand FTA can resolve threats of Thai orchid exporters, it

will become the potential benefits for Thai orchid exporters as in table 16.

Table 16: Potential impact of the EU-Thailand FTA

® Compromise on the EU’s import policies 79
® Reduction of NTB 75
® |ncrease bargaining power with EU customer 69.8
® More cooperation between EU and Thailand in R&D 64

® |ncrease in sales volume 50
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5.1.5 The Suggestions to the Royal Thai Government

Suggestions to the Thai government on the EU-Thailand FTA

negotiations have been divided into 5 categories as shown in the table below.

Table 17: Thai orchid exporters’ suggestions to the Thai Government on the EU-

Thailand FTA

Categories Respondent Percentage

® Fairness and Justice for exporters 29 30.2%

® Reduction of the EU’s import 22 22.9%
regulations

® Government support for exports and 14 14.6%
development

® [isten to exporters’ opinions and allow 8 8.3%

exporters’ participation in negotiations

® Missing value 23 24%

According to the table 17, 30.2% of respondents suggested that
negotiations should be fair and just toward Thai orchid exporters. Referring to the
NTB, it should be negotiated to be beneficial to Thai orchid exporters and help solve
problems regarding quality control, product safety and customs inspections. 22.9% of
respondents suggested that the negotiations should focus on the EU’s import

regulations.

As a conclusion from the result of survey shown that the respondents are
SME Thai orchid exporters who have EU as a main market that facing with many
advantages and disadvantages, the advantages of Thai orchid exporters come from
the strengths such as production capacity and the opportunities from tariff reduction

and Thai orchid cannot be substituted. However, the disadvantages caused by the
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weaknesses of Thai orchid exporters in term of lack of education on EU’s

regulation and inconsistent development in research and development and threats
from competitors, high cost of transportation and the complication of EU NTB and
EU-Thailand FTA. Fortunately, according to ‘maxi-mini strategy’ the Thai orchid
exporters can use their advantages to overcome disadvantages, for example, Thai
orchid exporters have high production capacity that can support the higsh demand of
buyers when compare with competitors or the fact that they are on substitute
product for Thai orchid and the EU cannot produce it so Thai orchid exporters who
supported by high production capacity and many suppliers might resolve NTB issues

with demand of Thai orchid in the EU and EU-Thailand FTA.

Overall the respondents have a positive perception toward the EU-Thailand
FTA but they are concerns about EU tariffs barrier and NTB regarding quality and
standard requirements such as SPS, also protecting and enhancing their benefits

become priority for the respondents to recommend to Thai government.

5.2 In-depth Interview Results

The researcher interviewed five people that have knowledge or expertise on
the EU-Thailand FTA. The first three people were experts in the agricultural industry
and economy and are referred to as specialist No.1, 2 and No.3. The other two were
civil servants from the Department of International Economic Affairs, and Department
of Trade negotiations, all of which are referred to as officer No.1 and No.2. Five of
them provided answers to the interview questions as seen in the Appendix D. The
summary of the interview results based on Appendix F is shown in the following

section.
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5.2.1 Current Situation and Advantages of Thai Orchid Exporters

According to the specialists, Thai orchids are doing well in the world
market. Although there were signs of decreasing sales volumes in the past year, it is
only a slight drop. There are also the obstacles the exporters have to overcome,
such as the lack of development and extension on production line (develop new
species). The EU’s import tariffs barrier and NTB (import documents, customs

inspections and SPS), are further challenges.

The advantages of Thai orchid exporters according to specialist No.1
Thai orchid farmers have good experience and knowledge about planting orchids.
(I1Q5L5) On the next response specialist No.1 and 2 share the same opinion: Thai
orchids are unique because of the location (I1Q5L2), and the weather (12Q5L2) of
Thailand is suitable for planting orchids (11Q5L1). Specialist No.2 also said the
advantages of Thai orchid exporters are that their product (or orchids) can stand
sunlight, last longer (I2Q5L5) and have a low price. The low price allows Thai orchid
exporters to purchase orchids at a low price and sell it to the EU at a low price
(12Q5L4); and 45% of exporters are also distributors. Specialist No.3 said the
advantages of Thai orchid exporters are both the weather and location that are
suitable for planting orchids and also the uniqueness of Thai orchids that distinguish
them from other orchids (I5Q3L1&3). Furthermore Thai orchids have many species
that are unique and colorful (12Q5L1) which provide opportunities and advantages to

the Thai orchid exporters who are also distributors.

According to the personal opinion of the government officers, they
believe Thai orchids are different, unique and that Thailand is the number one orchid

producer. Also government officer No.2 said that the agricultural products of
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Thailand in general are of a high quality (14Q3L2) which attracts consumers.

Government officer No.1 feels the advantage of Thai orchids lies within the privilege
of policy which is the GSP (13Q3L1). The GSP helps by reducing import tax to the EU
and Thai orchid exporters can gain competitiveness from this privilege. However,
government officer No.1 could not provide in depth information about the advantage
for Thai orchid exporters since the knowledge is limited to the FTA negotiations and

international relations.

5.2.2 Obstacle of exporting Thai orchids to the EU

Both specialists and government officers’ views on the exporters’
obstacles in exporting Thai orchids to the EU were similar. There are the NTB
regarding the quality of the orchids such as SPS (Sanitary and Phytosanitary), ROO
(Rules of Origin), and TBT (Technical barriers to trade) (14Q4L1, I5Q4L2). However, the
specialists focused more on the plant health part of the SPS rather than the other
regulations because it’s directly related to the problems faced by Thai orchid
exporters (12Q6L1). This poses the same problem Thai orchid exporters are faced
with when exporting to the EU (table 11). The plant health involves more than
diseases and insects; it also includes maintaining quality of orchids during

transportation.

However, specialist No.1 is more concerned that the obstacles of Thai
orchid exporters will create bad outcomes for Thai orchid farmers. She anticipates
that Thai orchid exporters will buy orchids from farmers who can deliver the quality

that meet the EU’s standard. (11Q6L1)
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5.2.3 Impact of the EU-Thailand FTA on Thai Orchid Exporters and

Industry

All interviewees agreed that the EU-Thailand FTA will benefit Thai
orchid exporters in many areas such as improve production quality and the standard
of orchid exports to international markets (11Q10L1) with the strong position of Thai
orchids (13Q8L4) in the EU. However, Government officer No.1 stated that in the
reality of negotiations, ‘You have to lose some to get some’ (I3Q7L1). The officer
means that orchids are not an important export product of Thailand, like
automobiles, and all products should receive equal attention the negotiation. The
following information presented opinion of each interviewee toward impact of the

EU-Thailand FTA on Thai orchid exporters.

Specialist No.1 thinks the main impact will come from EU’s import
regulations becoming stricter (11Q8L1). Because after the FTA all the tariffs will be
reduced so the EU needs another measure to stop the trade flow of orchids from
Thailand. Specialist No. 3 also supports the idea (I5Q6L1). This is the result of them
being strict on the quality and standards of orchids’ health and consumer safety. This
will have a positive impact in improve and develop Thai orchid production in order
to meet EU standards along with the rest of the world. On the other hand, the free
trade can attract new investors from the EU to invest in logistics and cut the
middleman out. These middlemen are Thai orchid exporters and they may be cut
out by other companies turning themselves into both buyers and sellers of Thai

orchids.

However, specialist No.2 said the EU-Thailand FTA will be of huge

benefit to the Thai orchid industry and its exporters because Thai orchids already
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have an advantage over competitors (12Q5L4) such as Taiwan. So, the EU-Thailand

FTA will create opportunities and open the EU’s market to Thai orchid exporters.

Both government officers believe that Thai orchid exporters will be
affected positively by the EU-Thailand FTA. For example, Thai orchid exporters can
gain advantages over their competitors. They can maintain trade between their
businesses and the EU. The EU-Thailand FTA can make investors confident to invest
in Thailand because the Thai government attempted to stimulate more international
trade by negotiating the FTA. However, they suggest it can also have a negative effect
if the negotiations move slower than that of competitor countries or if the EU begins
negotiating FTA’s with powerful countries like the USA. Then the EU will not have

any resources to make a deal with Thailand.

5.2.4 Suggestions to the Royal Thai Government
The information in table 17 had been grouped into three categories
which are cooperation, education and negotiation. Those three categories are the
suggestion for Thai government made by interviewees about giving information,
preparing and understanding the problems and concerns of Thai orchid exporters on

EU-Thailand FTA negotiation.

According to specialist No.1 the Thai government should set up
cooperatives or community state enterprises for Thai orchid exporters and Thai
orchid producers. Then they can share their experiences and knowledge and help
each other. The government should provide funds to set up a group and encourage
them to work together in order to improve productivity and share group opinions
with the government. Also the government should launch programs like “Training for

Trainer” or ‘Tell how to’ by using local people as specialists who understand the
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needs and culture of exporters, to provide knowledge on the EU-Thailand FTA and
help exporters and producers improve their ability in exporting and producing Thai
orchids. This can be channeled to educate exporters and improve the standard of

Thai orchids and its export.

Specialist No.2 has suggestions similar to that of specialist No.1 but the
difference is he wants the Thai government to use the existing Thai orchid exporters
association in order to combine many productive ideas into one idea and present it
to the government. Also the government should use a public database or association
to reach exporters and producers. Then the government can provide information and
knowledge through these channels so people can understand and realize the
benefits of the EU-Thailand FTA. Specialist No.3 has suggested the cooperation
between the Thai government and Thai orchid exporters which is similar to specialist
No.1l and 2. The cooperation will gain inside problems and issues from Thai orchid
exporters and help them find a solution to improve the problem (I5Q9L2). Thereafter
the government should promote Thai orchids through trade shows (15Q10L1)
because it can reach both a wider population and can focus on a group that has

interesting in Thai orchids.
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As shown in table 17, the government officer No.1, the best way to
support Thai orchid exporters is to understand the problem that Thai orchid
exporters face and then negotiate the EU-Thailand FTA with extreme care and
concern regarding Thai orchid exporters’ benefits. However, sovernment officer No.2
believes the government, through the Ministry of Commerce and the Ministry of
Agriculture, should provide information about exporting and producing to exporters

and producers.

Both government officers said it is the responsibility of the Ministry of
Commerce to promote and educate Thai people, including Thai orchid exporters,
about the EU-Thailand FTA. They suggested that the Ministry of Commerce use
government websites (Department of Trade Negotiation's website www.dtn.go.th- or
www.thaifta.com) to provide all information about the FTA and Thailand’s FTA with
all countries, and (www.moc.go.th) press conferences and seminars as a PR tool to
promote and educate people. The information that is available is mainly about the
background of the FTA and does not contain updated information about the EU-
Thailand FTA. It also doesn’t provide any links for further information and contact
information in order to share your opinion and ask for more information such as how

to play a part in the negotiation process.

The result of in-depth interview concluded that the interviewees have
positive perspective toward the proposed of EU-Thailand FTA, it will help resolve the
issue of trade barriers such as NTB which are the important obstacle in exporting Thai
orchid to the EU. However, the benefit of the EU-Thailand FTA will also be

distributed to other export industry in Thailand and not exclusive to Thai orchid


http://www.dtn.go.th/

76

exporters. Also the Thai government must help educate and prepare Thai orchid

exporters for new requirements of trade barriers from the EU.

5.3 Conclusion

There are many similarities between the two sample groups’ perspective on
the tariffs barrier and NTB such as standard regulation, SPS, and document
requirements for exporting Thai orchids to the EU. Those are the main challenges for
Thai orchid exporters and the EU-Thailand FTA negotiation. Also the fact that Thai
orchid is a time sensitive and perishable goods damage by delay of inspection and
transportation process which means the reduction and elimination of tariff barriers
and NTB more significant. The sample group also agreed that the EU-Thailand FTA
will help increase market access, cooperation, accommodate trade flow of Thai
orchids at and increase the sales volume of orchids.

However, there are differences opinion presented in result, the interviews focus
on the bigger picture of negotiation that Thai orchid is not only product in EU-
Thailand FTA negotiation which means the Thai government has to negotiate for
other industries such as fishing and rice. Also specialist perceive EU trade
requirements and NTB regarding standard and quality as a positive impact that will
influence and help improve and develop Thai orchid production and its product to
meet new requirements. Another difference is that the Thai orchid exporters didn’t
suggest a solution to their problem but left it to the government and perceive EU

trade requirement and NTB as a negative impact.
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In addition, recommendations and suggestions have been made for Thai
government regarding Thai orchid exporters’ problems and concerns about EU-
Thailand FTA negotiation and the procedure that Thai government can use in helping
resolve Thai orchid exporters’ problem and prepare them for future changes by
cooperating and educating public about FTA. For the survey, the suggestion is all
about the benefits of exporters themselves. For example, Thai exporters aim to
participate in the EU-Thailand FTA negotiations because they want to protect their
benefits. Hence, the suggestions about the ‘Fairness and Justice’ in every agreement
means that the government should concern and protect interests of Thai orchid
exporters during the negotiations. Also, the result of the in-depth interviews indicated
that both specialists and the government see the importance of protecting benefit of
Thai orchid exporters and also they are planning for the long term development of

Thai orchid exporters.

The comparison of the survey and in-depth interview’s results regarding the
impact of the proposed EU-Thailand FTA based on the perspective of Thai orchid
exporters, specialists and government officers are discussed and presented in chapter

6.
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CHAPTER VI

DISCUSSION AND RECOMMENDATIONS

This chapter summarizes and discusses the perspective of Thai orchid
exporters, specialists and government officers regarding the potential impact of EU-

Thailand FTA on Thai orchid exporters.

6.1 Discussion

The potential benefits of the proposed EU-Thailand FTA for Thai orchid
exporters are possible increase in sales volume and in trade flow. That is because
the EU-Thailand FTA aims to reduce trade barriers such as tariff, NTB and custom
inspection, and increase market access. This study confirms the result of the study of
the Kennan Institute Asia, namely that the demand for Thai orchids has the potential
to increase and that Thai orchid exporters can succeed in the EU. However, the
proposed EU-Thailand FTA is in process of negotiation and the contents are unclear.
So, it is likely on the other hand that the Thai orchid exporters have difficulty in

preparing and adjusting to new requirements.

The main research finding from the SWOT and Five Forces analysis is that the
strength of Thai orchid exporters is their high production capacity, sgive that
opportunities from tariff reduction, demand and popularity of Thai orchids may
increase. The main weaknesses of Thai orchid exporters are a lack of consistent
development and a lack of understanding of the EU regulations such as SPS, while

threats arise from NTB, competitors and the complication of EU regulations regarding
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EU’s protection policies and standard requirements. Those findings are consistent
with the research results of the National Orchid Committee because they find that
the strengths are about the production capacity supported by location and
experience of farmers. Moreover, the study by the National Orchid Committee
revealed that the weakness is the lack of consistent development, while the
opportunity of Thai orchid exporters is from increasing in demand and popularity of
Thai orchid and the threats are competitors in the world market and trade
regulations. However, the National Orchid Committee has also shown other
differences of the weaknesses of Thai orchid exporters that are lack of effective
storage facility at production level which may damage the quality of perishable
product like Thai orchid, and the exporters dumping the price of Thai orchid to gain
market share. This can affect sales and revenue of Thai orchid exporters in the long

run because buyers may lose interest after the exporters stop dumping the price.

According to information from above paragraph, the strengths of Thai orchid
exporters and opportunities from EU-Thailand FTA can give Thai orchid exporters
advantages over competitors based on market access, cooperation (research and
development in technology of production) and trade flow by reduce tariff and NTB.
The issues of Thai orchid exporters with NTB, custom inspection and time perishable
products like Thai orchids, are the main concern. However, with the maxi-mini
strategy Thai orchid exporters can maximize the strength in production capacity and
opportunity from large volume purchase to minimize weaknesses and threats by

focusing on the strengths and opportunities on hand.

For the perception of Thai orchid exporters located in Bangkok Metropolitan

Area, Thai government officers and specialists, two differences emerged, first, the
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Thai government officers and specialists consider the impact of EU-Thailand FTA as a
whole rather than focus on Thai orchid export industry like Thai orchid exporters.
Second, the specialists believe the NTB is drive Thai orchid exporters to improve and
meet standard requirements not the support from the Thai government. However,
the overall the perception toward the EU-Thailand FTA is positive, especially in

regard to sales and cooperation.

As the result of this research, they are similarities and differences in the
research results between survey, in-depth interview and literature review. It can be
concluded that the EU-Thailand FTA can provide benefit to Thai orchids after tariff
and NTB reduction in term of increase in sales volume, more investment and
cooperation from the exporters, government and the EU. Finally, Thai orchid
exporters can use their strengths and opportunities gaining from the EU-Thailand FTA
to overcome their weaknesses, threats and potential losses from the EU-Thailand

FTA.

6.2 Policy Recommendations

With the proposed EU-Thailand FTA negotiation, Thai orchid exporters and
Thai government would consider preparation for all potential requirements through
an education, preparation and cooperation suggested by Thai government officers
and specialists. The Thai government should promote and educate both Thai people
and Thai orchid exporters about the FTA through PR tools such as government
websites and press conferences, and increase cooperation through community and

association of Thai orchid exporters. They should also prepare them for the
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forthcoming EU-Thailand FTA and policies about the EU’s import regulations such as
SPS and ROO. That is why education, preparation and cooperation are important
tools to help Thai orchid exporters to understand the EU-Thailand FTA and the
changes that can happen, and also prepare businesses in order to adapt in

accordance with the FTA.

Those are a couple of suggestions to the Thai government to aid, support and
solve the problems of Thai orchid exporters and reduce the impact of the threats of

the EU-Thailand FTA.

6.3 Limitations and Suggestions for Future Research

The major limitation of this research is the contents of the proposed of EU-
Thailand FTA negotiations which are not available for public. This study should be
repeated once the content of the proposed EU-Thailand FTA has become more

tangible.

Future studies should be conducted with a larger number of both Thai orchid
exporters and producers in order to provide information that is more represent the

Thai orchid industry.
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[tems

Requirements

Inspection Methods

1. Orchid farm or

farm condition

1.1 Assign separate operation areas
e.g. greenhouse, equipment and
tool storage, production input

storage.

1.1 Visual inspection

1.2 The area within the farm shall
be clean, well ventilated and

drained.

1.2 Visual inspection

1.3 Good plant health management

so as not to harbor pest.

1.3 Visual inspection

2. Greenhouse

2.1 Strong structure with height
according to different orchid

varieties and farm condition.

2.1 Visual inspection

2.2 Sun shade provided according
to different orchid varieties and

farm condition.

2.2 Visual inspection

3. Pest control

3.1 Pest surveillance shall be in
place starting from growing. If pest

is found, it shall be eradicated.

3.1 Review record of pest

control

3.2 If any pesticide is applied:

3.2.1 Pesticide shall be registered
with the Department of Agriculture
and shall not be prohibited

pesticide.

3.2.1 Visual inspection of

pesticide storage

3.2.2 Introduction on product’s
label registered with the
Department of Agriculture shall be
strictly followed and/or referred to
the recommendations of the

Department of Agriculture.

3.2.2 Review record

3.3 Equipment used for spraying
shall be in good condition. Spraying

method shall be safe.

3.3 Visual inspection
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4. Pre-harvest

production

4.1 Orchid varieties shall be
purposely selected, healthy,
uniform, free from pest, and

produced from reliable source.

4.1 Review record or
source of production

seedlings

4.2 Selection of growing media and
method are appropriate to orchid

varieties and growing conditions.

4.2 Review record and/or

visual inspection

4.3 Water used shall be suitable
quality for growing.

4.3 Visual inspection or

laboratory analysis

4.4 Apply appropriate fertilizer
formula, concentration and

frequency for growing orchids.

4.4 Review record or visual

inspection

4.5 Equipment and tools used in
pre-harvesting shall not effect on
orchid and orchid cut flower

quality.

4.5 Visual inspection

5. Harvesting and
post-harvest

practices

5.1 Equipment and materials used
in harvesting and transferring must
be clean and with quality which
does not have impacts on orchid

and orchid cut flower quality.

5.1 Visual inspection

5.2 Worker harvesting orchid cut
flower shall perform harvesting,
holding, and transferring with care

to orchid cut flower.

5.2 Visual inspection

5.3 Holding area for orchid cut
flowers in the greenhouse shall be

provided clean containers which

5.3 Visual inspection
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can prevent contamination from
pest, soil and refuse as well as shall
be with shading and heat

prevention.

5.4 Grading of orchid cut flowers
according to sizes and quality
classification and culling orchid cut

flowers with pest or sign of pest.

5.4 Visual inspection

5.5 Holding area for orchid cut
flower prior to transferring to
packing house shall be provided
with table or clean containers in
order to prevent contamination
from pest, soil and refuse as well as
shall be with shading and heat

prevention.

5.5 Visual inspection

6. Personal
health and

training of worker

6.1 Workers who expose to
pesticides shall be provided with
adequate personal protective

equipment.

6.1 Visual inspection

6.2 Personal hysgienic facilities shall

be adequately provided.

6.2 Visual inspection

6.3 Appropriate and sufficient
health care shall be provided for

workers.

6.3 Visual inspection and

Interview

6.4 Provision of knowledge or
training on operating procedures,
basic skill of pest detection, and

pesticide management on regular

6.4.1 Visual inspection
6.4.2 Review record of
data and assess

knowledge and
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basis. understanding of workers

7. Record keeping | 7.1 Complete record keeping on:

7.1.1 Source of orchid varieties 7.1.1 Review record
7.1.2 Application of pesticide 7.1.2 Review record
7.1.3 Name of trading partner 7.1.3 Review record

7.1.4 Number of orchid cut flowers 7.1.4 Review record

harvested
7.1.5 Date of harvesting 7.1.5 Review record
7.2 Maintaining the record for at 7.2 Review record

least one year

Source: National Bureau of Agricultural Commodity and Food Standards, Ministry of Agriculture

and Cooperatives, Thailand

APPENDIX B

OECD has developed the following indicators to assess trade facilitation policies:

Indicators

Advance Rulings Prior statements by the administration to requesting
traders concerning the classification, origin, valuation
method, etc., applied to specific goods at the time of
importation; the rules and process applied to such

statements.

Appeal Procedures The possibility and modalities to appeal administrative

decisions by border agencies.
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Co-operation - External

Co-operation with neighboring and third countries.

Co-operation - Internal

Co-operation between various border agencies of the

country; control delegation to customs authorities.

Fees and Charges

Disciplines on the fees and charges imposed on imports

and exports.

Formalities -

Automation

Electronic exchange of data; automated border

procedures; use of risk management.

Formalities - Documents

Simplification of trade documents; harmonization in
accordance with international standards; acceptance of

copies.

Formalities — Procedures

Streamlining of border controls; single submission points
for all required documentation (single windows); post-
clearance audits;

Authorized economic operators.

Governance and

Impartiality

Customs structures and functions; accountability; ethics

policy.

Information Availability

Publication of trade information, including on internet;

enquiry points.

Involvement of the

Trade Community

Consultations with traders.

Source: OECE. OECE Trade Facilitation Indicators: Transforming border bottlenecks into slobal

gateways. OECD Trade Policy Papers
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APPENDIX C

1. List of Thai Orchid exporters in Bangkok Metropolitan

® (ross out is unselected companies

a6 | da Founia Insdwii nsans
1 U510 1anTadn Whsu Tusdigd (dsanalve) 31 APLNWUUIUAT | 0-3435-1025-6 | 0-3435-2639
2 3N TudiWsn A1da APLNNWANIUAT | 0-2203-0394 0-2203-0395
3 UIHN VLW;lLv\Iﬂ.imsmum fumasiutiuuua e APLNWUKRIUAT | 0-2906-5681-2 | 0-2906-5683
4 | 15 fidla wsade Ada NTILMWNKIUAS | 0-2906-5681-2 | 0-2906-5683
5 | usdwm wwlnaviu adiy 31Ae ATILMNNUIUAST | 0-2885-0228 0-2885-0229
6 HIEH w‘_.”,._ Yy . o Py
WY ATsrwIINAs | 08-1813-6349 | 0-2533-3899
7 U3 1A Wed Arda APLNNUNIUAT | 0-2953-8499 0-2954-3559
8 U3EN wadueasinsas 1in ATILNNNUIUAT | 0-2274-3796 0-2274-3363
9 HE - SavanTHRA-SA 6 ATHNHHMINAT | 0-2868-0995-6 | 0-2868-0998
10 | us¥n 'lnanaad dudase Wdnalase 31da ATILNWUMIUAT | 0-2294-0178 0-2294-2083
11 | vheviudivdnde Aane ALNWUKIUAST | 0-2623-7541-2 | 0-2225-8544
13 | iarudiudrde d.a.10. Wa APLWUUIUAT | 0-2294-1083 0-2681-0395
14 08-1457-
5000,08-1417- 0-2675-2899
Wausiudrda Lauﬂ"l,a nansads (Wsuldséid) | ngoumwuviuas | 6543 0-2675-2898
16 | us®¥n 7 waud 'la lasadiu A1 ATIMWNNIUAT | 08-1622-6767 | 0-2255-4141
17 02-908-1922-
U3EN Lﬂasmas auins Lansﬁﬂasm Lsﬁumas RRl) ATILNWNUIUAT | 4726 02-9081925
19 | u3¥n Law Lﬁu g) '»hﬁ“m NTILNWNYIUAS | 08-6305-5326 | 0-2908-1925
20 | u3En ‘Ll"ILE’N auﬂasm tangflase :nfm AgLNWUMIUAsT | 0-2932-0132-3 | 0-2932-0135
22 | waviusudnda aaviiu MIade NTILNNUNMIUAS | 0-2533-4866 0-2533-4867
23 | vnvudiuande InaWeiunded NPLNWHIKIUAS | 08-5116-1655
24y wandn adid e ATFMIREAS | 02-6912363 02-6916066
25 | u3¥ninauaa azn3 wmsade Adn NgILNWNMIUAs | 0-2860-4157 0-2860-4156
26 u%ﬁmum supasiuduuwua 1A NgILNNNIUAS | 0-2439-7600 0-2439-2379
28 | us¥n amunsd iduteaslwsd A1da NTILNWNKIUAS | 0-2718-9882 0-2300-5568
29 | u3¥n a1d W iy nduldsdnd drde ATILMWNYIUAT | 08-9142-4387 | 0-2880-2109
31 mmumumnm n3U wxl-m Nsada NTILNWNKAIUAS | 0-2448-7617-9 | 0-2448-7411
32 | usw Aawed Aweasiuduuua d1da NTILNWNKAIUAS | 0-2448-7617-9
33 | wadu—tedd-Gdsamabng)aade ATRWIIINAT | 0-2634-3311-2 | 0-2634-0068
34 | usEn anila drde NTILMNNKIUAS | 0-2681-1191 0-2681-0775
35 0-2540-4936
usn:m "Lvm e Wsm aumasm‘zjuuua Aim APLNNUUIUAT | 0-2540-4885 0-2737-9916
37 0-2566-3532,
13EN aN'lng dueainnuddada [1dia APLNNUMIUAT | 08-7049-2999 0-2566-3532
38 | 3w uglaatiluvi ageunw dA1de ATILWUUIUAT | 0-2996-9401-3 | 0-2996-9415
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39 | usEn lnadu nwnanvda waus Wia (Inauaus) 0-2811-2958-

e APILNNWNMIUAT | 9,0-2814-9539 | 0-2814-9540
40 | v5¥n wad d Wia dfm NTILMWNKIUAS | 0-2350-2828 0-2350-3883
41 | 15¥N adw1 Auweai [d1dm NgILMWNMIUAS | 0-2832-6923 0-2832-6924
42 | BN nsafe—aie ATHNWRMINAT | 0-2279-6824 0-2279-6826
43 , 0-2733-6701,

15N uWia Bnefilase drda APLNNWUKIUAT | 08-6324-8982 0-2733-6694
44 | neriudiudnda agatnwalsalLassEvaan 1993 N7ILNANIUAT | 0-2433-5859 0-2433-5916
45 Epts =) — ey ATHNHRMINART | 0-2533-4866 0-2533-4867
46 | u5¥N TnauaaWsnidnnsd 3146 APLNNUNIUAT | 0-2623-7541-2 | 0-2225-8544
47 | us¥n avdatduteasinggd A1da ALNWUKIUAT | 02-6731021 02-6759413
48 | vieviusaudiie—trnansu-vied ATIHWIITIEAT | 0-2865-4085 0-2865-3598
49 | us¥n @neflaBaud dda ATIMWNNIUAT | 0-2631-2810-11 | 0-2631-2812
50 | u3En L'v\lsiiin aumasmsm mnm ATILNWUUIUAT | 0-2973-2768-9 | 0-2973-5648
52 | 1u3¥n "Lsm ("l,muu,aum ) AAm APLNWAUIUAT | 0-2543-6931 0-2543-6932
53 | us¥n Taa s Twsdad (lnauaud) $146 APLNNWUUIUAT | 0-2686-7676 0-2686-7622
54 | usd¥nsmenvinelSie ATHVRWIIINAS | 0-2710-5611 0-2719-5203
55 | v3En fenudaasnisu [Arde nLNWUKIUAST | 0-2314-4747 0-2314-4949
56 0-89200-2828

vnwumumnm Lasmqjmﬂasw\lsﬂj ATILNWUMIUAST | 0-2578-1573 0-2578-4405
58 %ﬁm LA LA aumas‘mlm mnm ATILNWNMIUAT | 0-2279-4486 0-2279-4487
59 | u3¥w ne fialdou Win $de APLNWAUIUAT | 02-3318445 02-3318445
60 | ¥EEwn-sEHT R SAe ATHANIIRAT | 02-4397844-49 | 02-8640182
61 | usrwn Mude AAm AFILNWNKIUAS | 0-2691-7886 0-2276-0446
62 | us¥n 7iddu dutnasye A1An NPLNNUNIUAT | 0-2963-4466 0-2963-4477
63 ﬂ%ﬁ%—kﬁﬂﬂ‘ﬁ%ﬂ—ﬁ%ﬁﬁ ATHPHLMIUAT  0-2963-4466 0-2963-4477
64 ATILNNNKRIUAS | 0-2730-3661 0-2730-3791
65 NFILNWNKIUAS | 0-2676-0431-5 | 0-2676-4883
67 n%ﬁ"m w\livjv\laﬂaﬂ Afim ngLNNAKIUAs | 0-2885-0228 0-2418-7408
68 | uarwn Jualld d1dm ATILNWNYIUAST | 0-2675-4718 0-2343-8381
70 | veusiudnda an uaud 5 duilase anafilase ATLNWUMIUAT | 08-1442-6099
71 | ud¥n dxe-nad lae tasisas A1da nLNWAKIUAS | 0-2702-6075 0-2702-6075
73 | u3¥n srumlede d1dm ATIMWNYNUAT | 0-2623-7543 0-2225-8544
74 | vineufiudnAa unvnanuganunu NFILNWNKIUAS | 0-2270-1934 0-2279-4487
75 | ¥ LnuRafine nfiinde d1da AgLMWuKIUAs | 0-2691-9717 0-2691-9736
76 | w3w fdw Suwasiuduuua [1de APILNWHIIUAS | 0-2447-2503 0-2447-0145
77 | u5¥En a1y (ﬂsvmﬂ"Lmu) A1fim NTILNWNIUAS | 0-2718-5274-80 | 0-2319-6464
78 | dadn—heine—nsafe—atin ATHUWRIRAT | - .
79 | 138w aeu duly Sweasiutuuua [91de AFILNNNKIUAT | 0-2982-7036 0-2982-4812
80 | 15¥n Tnawdu ‘laud d&diud {146 ATIMWNUIUAT | 0-2510-0051 0-2510-9412
81 | uFHw—tHaaans e ATHNNRWINAT | 08-9891-4842 | 0-2907-4696
82 | uirdn 'lsdv (lnawaus) d1dm NTILNWNKIUAT | 0-2543-6931 0-2543-6932
83 | 15¥w wa 7 uau Wngdlase [Ada ATLMWUUIUAT | 0-2895-7901 0-2895-7901
84 | s intrausadii s ATHUWIIIUAT | 0-2745-6954-7 | 0-2745-6579
85 | wvviugudrda magwnniy APLNNUKIUAT | 0-2791-0623 0-2791-0623
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86 ATILWUNIUAT | 0-2221-7470 0-2224-4882
87 ATSERNINAT | 0-2/30-3661 0-2730-3490
88 0-2721-647308-

U3EN fenu duteas tsn Wind drda NTILNNNVIUAT | 6304-2927 0-2721-6474
89 | uirw uq Tnas ‘Iﬂsmna A1fia NTILNWNYIUAT | 08-1850-2581 | -
91 | u3En Tamamsmmm e NLNWUKIUAT | 0-2267-7685 0-2237-6566
92 | w5 lwi vad ddm NTILNWNMIUAT | 08-0452-1643 0-2476-7195
%4 ] a s ATILNNUNMIUAS | 0-2674-4903-4 | 0-2674-4910
95 ATILNNUMIUAT | 0-2948-4071 0-2948-4072
96 ATHPWIWIURAT | 0-2460-2277 0-2460-2282
97 o3 ATIMWNUIUAT | 0-2942-7021-3 | 0-2942-7024
98 o3 ATIMWNUIUAT | 0-2641-3420-5 | 0-2247-2914
100 | u3¥wn LLaaMefiLammm 1/\|(91 Twsmawjai JA1dim ng9tNwAKIUAs | 02-3813200 02-3819696
101 | ysen e wer (Inauwaue) {146 APLNWHKIUAS | 08-9780-9919 0-2914-5485
103 | us¥w giilaunsaayi d1da ATILMNNKIUAT | 02-3618950 02-3618949
104 | 159 n@mﬂ '»nrm ng9LNWUKIUAs | 02-5143230 02-5143229

FpAuT" ATHANNMIRAT | 08-0423-4830 | 0-0472-7216
106 | v3¥w W5 waue LW A Ae uAslsU 0-3435-1025-6 | 0-3435-2639
107 | udsn mv\lm e uasgu 0-3435-1025-6 | 0-3435-2639
109 u‘%ﬁm LAA LA 1A% WIARY AAR uAssu 0-3439-3725-6 | 0-3439-3727
110 | 13w 1anaia Wind @1dm uaslsu 0-2482-1650-4 | 0-2482-1655
111 | viheushudnda e Suilase tansdilase wausd

LWALAARY uAslg§u 0-3437-8236-7
112 | wieasana SaudSuued ( daviladlunislsznau

wgizeAa tan.3.1a.8udase dnlase ) uAsl§H 0-3437-8236-7
113 | w9@sHssar wivaasny (farldlunislsenay

wwm?juna maﬁ%nssm wwamm:r) uasdsu 08-1343-7649
115 | uisn waviraunin Aia uAsl§H 0-2267-7685-6 | 0-2237-6566
116 nsrm AL v\laasw Afia uAsl5§H 0-2482-1650-4 | 0-2482-1655
118 | u3sn 1a LWs?j Laneﬁﬂamm :nnm uasdsu 0-2482-1651-4 | 0-2482-1655
119 | ussn ‘lna aumasmﬂuuua u:wmno :nnm uasdsu 02-8067539 02-8067539
121 | 131w 1aui e a‘iumaimsm :i'lﬂ”ﬁ uasdsu 034-378227 034-378227
122 | 13%¥n fAeaaad duwasiuduuua A1de UUNY3 0-2980-0225-6 | 0-2980-0225
124 | ud¥v Wdnddudusasiutiuwua ia UUNY3 0-2985-1725,27 | 0-2985-1729
125 | uisn wsanuu(dssinalng) [1da UUNY3 0-2962-1151 0-2962-1152
127 | u3¥n Suwmasiutiuuua Wind (Aptnw) [d1da UUNY? 0-3435-8479 0-3437-5214
128 | u3¥n MBa wmIade da w3 0-2422-5131 0-2422-5132
130 | v3¥n senu dadlase unsn d1dw UUNY3 0-3571-9483-6 | 0-3522-7399
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131 | u3¥n winn aasmila(lnauaus) d14a UuNnY3 08-6985-2152 0-2920-9835
132 | usiwvansiWsy—Safie HUNYs 0-2231-2034-43 | 0-2231-2948
133 | darlalunisisznauwdizeda " wnas wanau §W " UUN3 08-9485-4994 -
134 | davilaflsznavwndinafa"fednm Afanwany UuNnYs 08-9261-2260 -
135 ek 3 % 1 BHARHT 02-9270796 02-9270796
136 | uaww Adingfias e e Unusi 0-2902-9563-6 | 0-2902-9732
137 | 1580 wady Enluda easdasdu 3de Unusil 0-2529-3340 0-2529-3696
139 | y3¥n aaand W5y dutnasingg A1da Unusil 0-2995-1887 0-2531-2126
140 | v3¥n suidsn dA1de Unus il 0-2520-5205-6 | 0-2520-5207
142 | viovjudiudndn lannaud@l dulnasiutunua au

asadnafilase Unusil 0-2530-5567 0-2997-4252
143 | vdn uwnanldsin [dnda Unus il 0-2995-6691-2 | 0-2995-6693
145 | ws¥v wWinun Sweasiutuuua A1de Unus il 0-2992-2989 0-2992-2998
146 | U3¥W Leavdu NIAAY waus NsIa AAe Unusil 0-2153-4694 0-2153-4693
147 | vneviusgudrda fid Unusil 0-2520-5205 0-2520-5207
148 | 1w3¥w 18y a1f Awmafinfidnde Ada Unusil 08-9204-3130
149 | ud¥n &enu tdngadad de Unusil 0-2995-6691-2 | 0-2995-6693
151 | u3¥n eduaana (lna) A1da Unusil 0-2908-2349 0-2908-2349
152 | wadsy darane (darldlumsdsznauwidiuaia 0-2992-2989

AULUAN) Unusil 0-81172-4008 0-2992-2998
154 | u3¥v ded Suafutiuuua e Unusil 0-2153-4698 0-2153-4697
155 | uswn fawving e Unusil 0-2986-5281-2 | 0-2986-5284
157 | davitldlunisdsznauwndizesa " wiase usdgoudiu " | dvusid 08-4161-1984 | 0-2908-8907
158 | us®¥n e s Sueaswuduuwua e Unus i 0-2995-6691-2 | 0-2995-6693
159 ek % FHY Hnusrd 0-2987-5884 0-2987-5884
160 | 13¥n 118 1A 4 imsade d1dn Unusil 08-1655-9359 | 0-2995-1356
161 | ud¥n awdud dutnasingd A1da Unus il 08-6602-2020 -
163 | u3¥n 7.4 w5y usiAnde e Unusi 02-9020898-99 | 02-9020901
164 3 \ 089-6784385,

U3EFN a1 W a5 Aaudiafv Laus tmiady A1din gunsdinis 02-3250529-30 | 0-2325-0527
166 08-5240-8127

WusudAe ta.duidiag.dnedilase gunsdsnis 0-2749-6272 0-2749-6272
167 | udrn ygade sy Twsdaid d1dm gunsdsnis 0-2174-5147 0-2174-5148
169 | uirn lestna duwa [d1de gunsisinis 08-7453-3772 0-2349-4148
170 | u3n ejuaiiu HA1dm gunsisinis 08-1846-4830 | 0-2749-7390
171 | o5 Rt et A is fnsdsns 0-2743-1172 0-2743-1175
172 | v3¥n w@asnsa Aia gunsisinis 0-2758-9209 0-2758-8784
173 | ud¥n 215 uaued a1s sy dngdiwsa e gunsisinis 02-3250529-30 | 02-3250527
175 | vasEn @ lwsd d1dm GEGALE 0-2431-2893 0-2431-0423
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176 | u3¥wn 7 3 ansmse d1dm gUNsanng 0-2840-5571-2 | 0-2840-5573
2. The list of Thai Orchid exporters to the EU market
adu | 4a F9uin Insdwni nsas
1 s Audindiias e A1dm Unusil 0-2902-9563-6 | 0-2902-9732
2 U3EN WY waus 1an [1dm umsdgu 0-3435-1025-6 | 0-3435-2639
3 u3En I d1de umsdsgu 0-3435-1025-6 | 0-3435-2639
4 1590 1an126n Wasu Tséd (Usend'lne) 3da AFILMWNMIUAT | 0-3435-1025-6 | 0-3435-2639
5 3N ludinsn Arda NgILNWNKIUAS | 0-2203-0394 0-2203-0395
6 ] ] 089-6784385,
58N 219 W a1 Aaudady uaus Lnsady 14a gunsudsing 02-3250529-30 | 0-2325-0527
7 30 Wmawlsunsisur Aueasiuduuua e AILMWUMIUAS | 0-2906-5681-2 | 0-2906-5683
8 w30 Wdla wsade i ATIMWNUIUAT | 0-2906-5681-2 | 0-2906-5683
9 | 13¥W AuwInduAaNasidaa A1da uasilgu 0-3435-1556-8 | 0-3435-1555
10 35N UAA 13 LAY NTAMY A1AR unsilsu 0-3439-3725-6 | 0-3439-3727
1 3N une Ay tavdly A1de ATIMWUKIUAT | 0-2885-0228 0-2885-0229
12 | waweiwer i (fadldlunisdsenaumndizada
&tlaiwsa) NTINWUKIUAS | 08-1813-6349 0-2533-3899
13 %ﬁm N Wad A1dn AILMWUMIUAT | 0-2953-8499 0-2954-3559
14 | u5¥n waduweasinsnag da ATIMWUWIUAT | 0-2274-3796 0-2274-3363
15 | u5¥n 3iaw 1anlaidin 41da ATIMWUKIUAT | 0-2868-0995-6 | 0-2868-0998
16 | u5¥n 721a aashe A6 fUNIAAT 0-3448-0082 0-3448-1607
17 | 138w lnanaae duilase dnalase 31da ATILMWUMIUAT | 0-2294-0178 0-2294-2083
18 | wheviusiudnde Aang ATINWUMIUAST | 0-2623-7541-2 | 0-2225-8544
19 | u3¥n giinasuualdsdnd (Inauaus) A1da ngILNWNKIUAS | 0-2223-0401 0-2224-6216
20 | usEn @ lwsi A1dm AUNTAAT 0-2431-2893 0-2431-0423
21 | u3EW Fnasua dumasiudunua anaInnTIl 0-3465-3424,0-
21115 1A AU 3465-3325 0-3465-3390
22 | 138w dneia Wind d1dn uAslgN 0-2482-1650-4 | 0-2482-1655
23 | 13w daiag Sunase waus tanwase 3146 a3 0-3849-3362-3 | 0-3849-3367
24 | 13¥wn duyu Suwase waud Landwase d1da a3 0-3849-3362-3 | 0-3849-3367
25 | 13dn aviadzua duleasinsa dda A/U3 0-3849-3362-3 | 0-3849-3367
26 | ioviushudrde d.ie.1e. We ATILNWHMIUAS | 0-2294-1083 0-2681-0395
27 | viviushudrdn dana Sudase dnafilase waue 0-3437-
LWALARTY umsdsu 0-3437-8236-7 | 8323,329
28 | wrmavana Saudsuua3 ( daniladlunisisznau 0-3437-
wiginaAa taw.g.ua.8u1las0 nilase ) uasilsu 0-3437-8236-7 | 8323,329
29 , 0-2980-
U3En Anaaad dutnasiutuiua da uuny3 0-2980-0225-6 | 0225-6
30 | usEM 13 1ad Liad 6 dA1da UUNY3 0-2574-2391 0-2574-2391
31 | uswn wAvadudweasiuduuua e UuNnyd 0-2985-1725,27 | 0-2985-1729
32 08-1457- 0-2675-
; 5000,08-1417- | 2899,0-
vvrusiudide dug'la nawnseds (Wsa1dsid) | ngotmwumiuas | 6543 2675-2898
33 | 138w F.ad.nW5ulA drda ATIMWNUIUAT | 0-2422-5217-8 | 0-2422-5219
34 | u3Ew 9 uaus la lasadu dde ATILMWNUIUAT | 08-1622-6767 | 0-2255-4141
35 | w3sw e SnTuda easdawsdu A1de Unusil 0-2529-3340 0-2529-3696
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36 | us¥w ypf Aweafiuduuua 40 dnusd 0-2529-3340 0-2529-3696
37 02-908-1922-
U5HN 1Aasuias arlng dnamlase (dueas A1dn APNNUMIUAT | 4*26 02-9081925
38 | 13¥n Whd 8 87 Auilase dndfilasa d1da ATILMWUMIUAT | 0-2932-0133 0-2932-0135
39 | us¥n aW 1du 9§ [Ade AgILMWUYIUAS | 08-6305-5326 | 0-2908-1925
40 | us¥n Uas dudlase dnddase d1da ATINWUMIUAST | 0-2932-0132-3 | 0-2932-0135
41 | u3En wwsanuu(dszinalne) [A1dn uunyd 0-2962-1151 0-2962-1152
42 | 13¥v ad.ia.i.1msede d1dn UUNY3 0-2422-5131 0-2422-5132
43 | us¥n Aunuuri nsaRiAaa WIAAY 140 APNWUMIUAT | 0-2932-6373 0-2932-7510
44 | vineriusiudnden aagliy WIAAY NILNWNKIUAS | 0-2533-4866 0-2533-4867
45 | viheviushudnde lnawaiunded AILMWUMIUAS | 08-5116-1655
46 | v3¥n dndu Lawdiy A1fa ngILNWNKIUAS | 02-6912363 02-6916066
47 | us¥nTnavuaa agn3 msade A ATILMWUMIUAT | 0-2860-4157 0-2860-4156
48 | us¥vuas Aweasiuduuua e ATINWUMIUAT | 0-2439-7600 0-2439-2379
49 | v5¥w fideainiu [1da AgItnwumuas | 0-2460-2277 0-2460-2272
50 | ud¥n amunsa iduteaslwsd A1da AT9LNWHMIUAS | 0-2718-9882 0-2300-5568
51 | us¥w aaawnd W5y dunasinge 41da Unusil 0-2995-1887 0-2531-2126
52 | v sun dAde Unusil 0-2520-5205-6 | 0-2520-5207
53 | us¥mn Twsinsa LIad adm nusil 0-2986-5281-2 | 0-2986-5284
54 | 138w a1f 7 1y nduldsend drda ATINWUMIUAT | 08-9142-4387 0-2880-2109
55 | WvusiudnAn Lanuaudal dutnasiutiunua au
Uasaidnadlasa Unusil 0-2530-5567 0-2997-4252
56 | 13N ahnagsAaldanudies A1de APNWUMIUAT | 0-2718-5274-80 | 0-2319-6464
57 J 0-2448-
Wausiudrda n3u W5 tmiadv ATIMWNUIUAT | 0-2448-7617-9 | 7411-2
58 , 0-2448-
138N Jawed duteasiutiuuua I1Am ATILNWNAIUAT | 0-2448-7617-9 | 7411-2
59 | i wnuwviuwdd d1de SNt 0-5366-0520 0-5366-0520
60 | u3¥wn 7 9 andnsa [Ardw ANNIRAT 0-2840-5571-2 | 0-2840-5573
61 | 13¥n Aumasiuduuua Wgnd (nsemn) ada UUNYZ 0-3435-8479 0-3437-5214
62 | uarn uwnanldsim [1fa Unusil 0-2995-6691-2 | 0-2995-6693
63 | usEwn WsU Wisnuasa W waud nrnviiad
AR Unusd 0-2995-6691-2 | 0-2995-6693
64 | 1538w anid (Uszind'lng) {1de ATIMWNUIUAT | 0-2634-3311-2 | 0-2634-0068
65 | 13¥n anWila Arda AFILMWNKIUAS | 0-2681-1191 0-2681-0775
66 0-2540-
, 4936,0-
usEn lne iWse Wan duteasiutulua A1da AgILMWUYIUAS | 0-2540-4885 2737-9916
67 | us¥u Fuaudh ey Tusdnd 3l d1de ATILMWUMIUAT | 0-2460-2277 0-2460-2272
68 0-2566-
3532,08-7049-
iEn a'lng Sueasnnudgdasa [1dia ATILNWUYIUAT | 2999 0-2566-3532
69 | uadwn wavinia [1da gunsdsinis 0-2398-9344-5 | 0-2361-3438
70 | v uaatatdluyi Agamw [dade AgItnwNKIuUAs | 0-2996-9401-3 | 0-2996-9415
71 08-5240-
8127,0-2749-
vWivrusiudde a.duiiiag.tdnadilase aunsudsng 6272 0-2749-6272
72 | w3¥w Wisun Sweasiutuuua d1de Unusil 0-2992-2989 0-2992-2998
73 | usEwn ‘nadu ninaonda waud Wie (lnawaus) 0-2811-2958-
e AgdtnwuuIuAs | 9,0-2814-9539 | 0-2814-9540
74 | 15¥n eazdu ey waus nna e Unusfl 0-2153-4694 0-2153-4693
75 | uswEw a4 Win d1de ngotwuMIuAs | 0-2350-2828 0-2350-3883
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76 | waviusudrda fid Unusil 0-2520-5205 0-2520-5207
77 | 138N adwn dweas A1dn AILMWNMIUAS | 0-2832-6923 0-2832-6924
78 | wedisia widadny (davildlunsisenau
Wl aaAl UIATITIL WIIHATNI ) unsilsu 08-1343-7649
79 | U3 duamag msede e APNWUMIUAT | 0-2279-6824 0-2279-6826
80 0-2733-
. 6701,08-6324-
N wifi] dnadase d1de ATILNWUVIUAT | 8982 0-2733-6694
81 | ivviushudrda agutnwaseuasdvaan 1993 ndtNNNKIUAs | 0-2433-5859 0-2433-5916
82 | u5Wn 8 wIade d1dm UUNL3 0-2422-5131 0-2422-5132
83 | u3®¥wn wuln dueas e @1dm ATINWUMIUAS | 0-2533-4866 0-2533-4867
84 | u5¥w \8u anf Aumasunfidnde d1in Unus il 08-9204-3130
85 0-7423-
. 1590,0-
Wvrudiudda wediasauinsafsvinalvial GRVER 0-7423-5677-9 | 7434-9168
86 | us¥n TaauaatWsvidnwsd d1ia AILNWUMIUAS | 0-2623-7541-2 | 0-2225-8544
87 | 13¥w avtdaiaunasingd Ada ARNWUNMIUAS | 02-6731021 02-6759413
88 | wvuiudrda lva ndu Wad ATILMWUMIUAT | 0-2865-4085 0-2865-3598
89 | us¥w 1duniu dda UUNYZ 0-3571-9483 0-3522-7399
90 | us¥n a&wu aaddase usn d1da UUNYZ 0-3571-9483-6 | 0-3522-7399
91 | uidn ay ng Susasinga (2001) [1da umsdgu 0-2350-2828 0-2350-3883
92 | ud¥n dnafladaud e ATILNWNYIUAT | 0-2631-2810-11 | 0-2631-2812
93 | uAn yaadv Wsr TwIdId d1da gunsudsng 0-2174-5147 0-2174-5148
94 | uiEwn sula Suweasinie d1de ATINWUMIUAST | 0-2973-2768-9 | 0-2973-5648
95 | w3¥n & Lanuadied 1A Unusil 0-2995-6691-2 | 0-2995-6693
96 | wrusiudrde 1au.'la.8.(1) Unusil 0-2995-6691-2 | 0-2995-6693
97 | u3¥n edumana (lna) A1da Unusil 0-2908-2349 0-2908-2349
98 | 15¥w 36 aasAm uwaue avid Ada ANNITRNAT 0-2810-0994-6 | 0-2810-0998
99 | 130 wnsusl as Aueasiutuuua d1de AgYLWHMIUAs | 0-2751-4111 0-2751-4114
100 | u3¥w duiliad Suipasiudunua A1dn LWasusal 0-2732-1613 0-2732-1612
101 | ua¥w ledv (Inauaue ) A1de ATILMWUMIUAT | 0-2543-6931 0-2543-6932
102 0-2350-
U3EN Tawa dunasinsy (dssindlne) d1da e Tna 0-2350-2828-17 | 3883-4
103 | u3rn Taa sy Twidid (lnawaus) {$14a ATILMWUMIUAT | 0-2686-7676 0-2686-7622
104 | 3w anawing Ada NILNWNKIUAS | 0-2719-5611 0-2719-5293
105 | uasn &enufiaaivisu A1dn ATIMWNUIUAT | 0-2314-4747 0-2314-4949
106 0-89200-2828
Wvushudrda Lasaudilasinsa AILMWUMIUAT | 0-2578-1573 0-2578-4405
107 | wadsy darane (darildlumsdsznauwidiuaia 0-2992-2989 0-
ANLUFN) Unusil 81172-4008 0-2992-2998
108 0-2581-
U3EN vnand lawesnunsuldsdn d1dn Unusil 0-2581-7691-6 | 7698-9
109 | u3¥w Auwwafiuduuua Win (fawm) 3da ATIMWUMIUAT | 0-2993-2191-2 | 02-9932193
110 | 138w aa.ia.A.800ue Sueasiudunua dn WisuAsAIaLsa | 081-4969671 02-7379916
111 3N 1A waa dutnaiie $1dm ATIMWNUIUAT | 0-2279-4486 0-2279-4487
112 0-2315-
U3 lne an3 WAad 41de (unau) gunsisinis 0-2315-4171-6 | 4169-88
113 | u3sn wavinaunie $14n umsdgu 0-2267-7685-6 | 0-2237-6566
114 | ui¥wn n&5 aumaﬂ,uﬁuuua A1fim Unusfl 0-2153-4698 0-2153-4697
115 | u3¥n v fialdeu Win d1An NILNWNKIUAS | 02-3318445 02-3318445
116 | u3En A Wa [1da ATINNUMIUAST | 02-4397844-49 | 02-8640182




99

117 | ydsn wanving A1dn Unusil 0-2986-5281-2 | 0-2986-5284
118 | u3En vuda [1dm NPNNNKIUAT | 0-2691-7886 0-2276-0446
119 | 15¥n MAaN dunasye Arda NILNNNKIUAS | 0-2963-4466 0-2963-4477
120 | u3¥n aadlalve d1da ATILMWNYIUAT | 0-2963-4466 0-2963-4477
121 | 13 gl Suwafiuduuua i Unusil 02-5337199 02-5337455
122 | davilalunisdsenauwidizesa " uiade uedgoudiu " | dnusi 08-4161-1984 0-2908-8907
123 | 130 winn aasmiia(lnauaus) A14a UuUNY3 08-6985-2152 0-2920-9835
124 | us¥w M. fisan Sweafiudunua 4140 ATINWUMIUAS | 0-2730-3661 0-2730-3791
125 | v3En ‘Inadnmsinreas d14a AILMWUMIUAS | 0-2676-0431-5 | 0-2676-4883
126 | davildlunsdsznaumidizefa "wedndia” ATIMWNUIUAT | 08-9143-2424 | 0-2363-8823
127 0-2418-
7408,0-
3N tWsawadlaw [rdia AILMWUMIUAS | 0-2885-0228 2885-0229
128 | us¥w jualld HA1dm ATILMWUMIUAT | 0-2675-4718 0-2343-8381
129 | u3¥n niailaaa Wn Lﬁnwaém AAn ATILNWUMIUAT | 085-6641117 0-2362-9886
130 | 151w sy Aueasiutuuua TWsdiadu dad 3da FUYT 0-3271-1217 0-3271-1215
131 | wihevusiudnde an waue 3 duilase dnedilase NPLNWNMIUAT | 08-1442-6099
132 | ud¥¥n dxe-nad lae tasisas A1da ATILNWHMIUAS | 0-2702-6075 0-2702-6075
133 0-2350-28289 | 0-2350-
U3 ug Win Hd1dm ALWILN YT fal? 3883-4
134 | usEn W5y wanas d1dn ATIMWNUIUAT | 0-2674-4903-4 | 0-2674-4910
135 | 1w3n duaa Waasn Ade umsdsu 0-2482-1650-4 | 0-2482-1655
136 | udrn ‘lna LWS"H duwasiuduuua Afn Unusil 0-2995-6691-2 | 0-2995-6693
137 | us¥n sruuleds T1dn NILNWNKIUAS | 0-2623-7543 0-2225-8544
138 | whoviusivdnda uvnanusununiIig AgILtNWUKIUAS | 0-2270-1934 0-2279-4487
139 | 15¥¥n LulRasine 1nsiAnde d1da AgILNWHMIUAS | 0-2691-9717 0-2691-9736
140 | w3¥w findiw Auwasiuduuua e AgILWuMIuAs | 0-2447-2503 0-2447-0145
141 | u3¥n anAwaiu (dszina'lne) [drde ATIMWNUIUAT | 0-2718-5274-80 | 0-2319-6464
142 | us¥n 10'lma wnsade Ade ATILNHWUKRIUAT
143 | vhovushudide wsunds Sulase dngdlase umTAInsIusIY | 0-7539-6244 0-7539-6244
144 | w3¥v sy Uy Aueasiutuuua i ngILWHMIuAs | 0-2982-7036 0-2982-4812
145 | 13¥n ansuWsy d1fa UUNY3 0-2231-2934-43 | 0-2231-2948
146 | u3sn e azlng wWsd d1de Unusil 0-2987-5884 0-2987-5884
147 | u3w waviannauadiu avnddad d14dn umsdsu 0-3425-4252 0-3425-4252
148 | 13w 118 1A 4 wmsade d1dn Unusil 08-1655-9359 | 0-2995-1356
149 | u5En Vnaweyu lad d&diud {1dn ngILMWNKIUAS | 0-2510-0051 0-2510-9412
150 | u3n lestna duwa [d1de gunsdsinis 08-7453-3772 | 0-2349-4148
151 | davilalunisdsznauwidizeda " wnas lanau &W " UuUNY3 08-9485-4994 -
152 | y3¥w i.49.1a.219 d1da NPMWNKIUAT | 08-9891-4842 0-2907-4696
153 | vivvjusdiudnde nsanileaa wWasa “uavae 0-3849-4549-50 | 0-3849-4551
154 | usEn lsd (lnauwausd) {146 ngILNWNKIUAS | 0-2543-6931 0-2543-6932
155 | 1590 Su-Fdud Wed A1de waL3 0-2259-1938-44 | 0-2259-1946
156 | vihaviusdiudnda Wis Tusénd Juny’ 0-3932-8025 0-3932-8025
157 | w3¥n &9 L& duwasn-tananasn_ 1dn A/L3 0-2732-1613 0-2732-1612
158 | us¥n Tnawiuvi Wind Suwasn-idagdwasn A1de | wau’d 0-2732-1613 0-2732-1612
159 | us¥w wenu iy sy drde tiea lua 0-5323-1101 0-5323-1099
160 | 13w & 7 ueu dnddase d1da ngILMWNMIUAs | 0-2895-7901 0-2895-7901
161 | u3¥n 'Wamaunadid i ATINWUMIUAT | 0-2745-6954-7 | 0-2745-6579
162 | usdwn duda Tdsdnd drdm gL in 0-2739-3549 0-3852-5703
163 | whvviugudrda wsudvanu e Tna 0-5396-6116 0-5396-6177
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164 | vihaviusudrda vasinid ATILMWUMIUAT | 0-2791-0623 0-2791-0623
165 | 15w ddu sy Wde APNWUMIUAT | 0-2221-7470 0-2224-4882
166 | vivviugiudnda e 1 1a tWsunie tdae v tiga ln 0-5331-1306 0-5382-4255
167 | 1380 7A.A.ffan Sweafiuduuua 91de AILMWUMIUAS | 0-2730-3661 0-2730-3490
168 0-2721-
6473,08-6304-

U3EN ey dueas tsn Wand [rda ATINWUMIUAST | 2927 0-2721-6474
169 | u3¥n ejuaviu d1da gunsisinis 08-1846-4830 | 0-2749-7390
170 | ussn ug 5nas Tdsdnd Arda ATILMWNUIUAT | 08-1850-2581 | -
171 | 1539w adud idunasinsd a1da Unusi 08-6602-2020 -
172 | v38n aunneasassInnssy 146 (e ln 0-5342-1389-95 | 0-5342-0791
173 | ussn insedueaflnid €14a G 0-2512-2302 0-2930-3279
174 | 1381 asaninssuaIns d.aaunnu Aade (umwau) | agetmwuniuas | 0-2391-1010 0-2392-3743
175 | vrvviugudrda miwuia ta Win Unusil 02-3502828 02-3503884
176 | viaviushudnda &39913a981AA LWATYS 08-1425-0768 0-3243-8033
177 | u3¥w Tadausidnde 31da ATINWUMIUAT | 0-2267-7685 0-2237-6566
178 | vhoviushudnde afilsuWsauaudamiia azdon, 08-1940-1086 | -
179 | uaEn &vu lulawma d1dn gunsisinis 0-2743-1172 0-2743-1175
180 | us¥w 'Wwi nad da AgILMWuMIuAs | 08-0452-1643 0-2476-7195
181 | vheviushudndAn 1a3eude tnsade fv 08-1759-7700 0-3628-3023
182 | u3rn 1a.3.uaa.lad. [A1da AgItnWNKIuUAs | 0-2736-9994 0-2736-9994
183 | us¥n %A &nA Suwmasiutiuuwua e ATIWNVIUAT | 0-2674-4903-4 | 0-2674-4910
184 ﬁaﬁ‘twfﬂsvnanmmwmna fuans Aiatnea” UUNYZ 08-9261-2260 -
185 | udEn anila wue A6 NILMWNKIUAS | 0-2948-4071 0-2948-4072
186 | udrn fadvsy «@1da AILMWUMIUAS | 0-2460-2277 0-2460-2282
187 | w3dn Auausiaw tmalu d1dia ATIMWNUMIUAT | 0-2942-7021-3 | 0-2942-7024
188 | u3¥n gfiuas Suwmasiutiuuua dn ALNWUMIUAS | 0-2641-3420-5 | 0-2247-2914
189 | u3swn 1a s dnailasie d1dia uAslgN 0-2482-1651-4 | 0-2482-1655
190 | u3En @afinsm [de gunsisinis 0-2758-9209 0-2758-8784
191 | u3¥v aend Wied Twswwads ia AgILMWNYIUAT | 0-2971-4617 0-2552-6105
192 | us¥n uaalaudianiiia Wa 'stvzjawjas Ain nMWNMIuAs | 02-3813200 02-3819696
193 | w3 e Sumasiutiuuua unafe A1dn umsdgu 02-8067539 02-8067539
194 | us¥n wida war (lnauaue) {14a AgdtnwuurIuAs | 08-9780-9919 0-2914-5485
195 | uarn &'lud Wis d1dm (AN 0-3863-3300-1 | 0-3863-3261
196 | uarw LAasevh dhda NPNWNIUAT | 02-7474526-30 | 02-7474560
197 | u3¥w .4 ws anfiAnde d1dn Unusil 02-9020898-99 | 02-9020901
198 | us¥w guilauvsaa d1da NPLNWNKIUAS | 02-3618950 02-3618949
199 | wheviusudnda gwssays dutpasiuduuua (1a&.) | gwssauys 086-1528214 038-888252
200 | u3¥n a5 uaud a1 (W5 dnadiwsa Ada aunsudsng 02-3250529-30 | 02-3250527
201 | 138w 1a 1y ad (Uszna'lng) 3146 UuUNY3 02-9270796 02-9270796
202 | ui¥En wius TWsiaiu e AU 034-641442-3 | 034-641040
203 | u3En e Aa dueas Anaa uwialdd A1da uAslgN 089-6030173 02-8140713
204 | u3¥n 1Aufi We Suteasinia Ada umsdsu 034-378227 034-378227
205 | vhoviusiudrde aa 7 0 aeud e tiea lua 082-7628709
206 | u3¥n ugLad 4146 ngotwumIuAs | 02-5143230 02-5143229
207 | wieFunun deseil daiilalunissenaumiedinafa”

Junun" NPLNNNKIUAST | 08-0423-4830 0-0472-7216
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APPENDIX D

Questionnaires set 1 (English version)
Part 1: Respondent and company information

1. What is your name?

2. What is your position in the company?

|:| Sale Manage |:| Logistic Manager

|:| Customer service Manager D Market Manager

D Other, please Specify........cccoueiiuiiiiii e
3. What is your responsibility?

[ sell products ] Quality control

D Logistic management (arranges transportation and export document)

[C] Customer care

[C] Other, please SPecify ..............oovvviiiiiiiiii,
4. What is the size of your company?

[] Small (=50 employees) 0 Medium (>200 employees)
5. Are you the producer and/or exporter of Orchid?
[] Producer O Exporter

|:| Both producer and exporter
6. When the company was established?

7. What is the competitive advantage of your product over existing competitors
in the Orchid industry?

|:| Production capacity |:| Various Orchid species

] Lower price [] sales strategy

|:| Meet international standard

DOther, Please SPeCty.....ouuieii i
8. How long has the company been exporting to the EU?

[J Lessthan1 year [ 2-5 years

[0 6-10years [J More than 10 years



9. What is the main reason of your company to export Orchids?
D Heritage from pervious manger D Expand market
[C] Government support [] For country reputation
D Other, please specify
10. Apart from the EU, where do you export your orchid to?

D USA |:|Asia |:|Australia

[] None [CJother, please specify...................
11. What is the major destination in exporting your Orchid?

D USA DAustraIia |:| Asia
D Australia DOther, please specify...................
D EU please specify country................coounne.n.

12. How many percentages of total production that you exported?
|:| Less than 20% |:| 20%-50% |:|51%-80% DMore than 80%
13. How many percentages of your total export that exported to the EU?
[ Less than 20% 0 20%-50% [] 51%-80% [ More than 80%

Part 2: Information about the Orchids

14. What is the problem of orchid that you confront most during exporting?
[C] Product damage [C] Delay of document
[] Delay of transportation [J custom inspection
D Other, please specify

15. What is the advantage of Thai Orchid over other countries orchids?

|:| Variously of species |:| Cheaper prices
|:| Meet the world standard |:| High reputation in quality
D High production capacity

D Other, please specify
16. What is the main problem of Orchids production in Thailand?
Diseases D High cost in production
Lack of R&D D The wealth
Lack of government supports

o000

Other, please specify

102
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Part 3: The issue related to export orchid to the EU

Please indicate your opinion regarded to issues and problems that occurred during

export orchid to the EU in each of the following statements.

5 = strongly agree4 = Agree 3 = Neutral2 = Disagreel =strongly disagree

Question Opinion

Strongly agree to Strongly
disagree

5 4 3 2 1

Internal factors

17. Low production capacity

18. The price of orchid is not competitive and
fluctuate

19. Lack of new investment

20. Lack of understanding in the EU’s policies

21. Lack of consistent R&D

22. Thai orchid exporters have high experience

23. Lack of storage facility

External factors

24. EU’s tariff is too high

25. EU’s set up the quota against Thai orchid

26. Too many standard policies from the EU

27. EU doesn’t support technology transfer

28. EU’s economic crisis decreased import volume

29. High competitors between Thai exporters in the
EU’s market

30. EU has high technology in production and R&D

31. Cost of transportation is too high

Others

32. Decrease of customer’s demand toward orchid

33. New substitute flower in the EU

34. They are orchid producers in the EU

35. High of cost of labour

36. Lack of labour force

37. What is the main problem in exporting orchid to the EU?
|:| Standard regulation (such as plant health control)
D Transportation cost |:| Tariff |:| Time of transportation
D Other, please specify...............
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Part 4: The impact of FTA in exporters’ perception

38. Are you aware of the proposed of FTAs negotiation between EU and Thailand?
h Very well [ vittle [CINot at all (please read last page)

Please indicate your opinion about benefits of EU-Thailand FTA toward Thai orchid in

each of the following statements.

5 = strongly agree4 = Agree 3 = Neutral2 = Disagreel =strongly disagree

Question Opinion

Strongly agree to Strongly
disagree

5 4 3 2 1

39. Thai Orchid received technology transfer in R&D

40. Amount of Thai Orchid’s export will increase

41. Amount of flowers’ import from the EU will
increase

42. The price of Thai Orchid will increase

43. Thai Orchid will gain competitiveness in the EU

44. FTA will help reduce cost of transaction

45. New investment will come to Thai orchid industry

46. New SMEs of Thai orchid exporters will rise

47. EU-Thailand FTA will benefit SMEs more than
large firms

48. EU-Thailand FTA will give bargaining power to
Thai Orchid exporters (such as price)

49. Thai Orchid must develop to meet EU’s standard

50. Thai Orchid export industry will be better with
FTA

51. Overall FTA will give benefit to Thailand

52. Do you think the EU-Thailand FTA will be useful for your company?
[  ves [ maybe ] No
53. Do you think the EU-Thailand FTA will benefit Thai orchid industry?
O ves [] Maybe [CJNo
54. What is the outcome of the EU-Thailand FTA that would benefit your company
the most?
D Tariff reduction D Compromise in EU’s policies
|:| Cooperation in R&D D Challenge from new competitors
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[C] Other, please SPeCify.....cceeereeieiiiiiiiiiiiiiiiieeee s

55. What will be the direct impact to your company as a result of the EU-Thailand
FTA?

D High competition |:| Improvement of R&D

[ increase of sales volume ] Investment flow

D Uncertainty on new policies

D Other, please SPeCify.......ocvvriviiiiii i
56. Do you want the EU-Thailand FTA to be completed?

D Yes (skip to 52) |:| No
57. Why you do not want the EU-Thailand FTA to be completed?
[0  Flow of Flowers from EU [C] New standard policies
|:| More competitors |:| Lack of information about FTA

D Other, please Specify.........oviiiiiiiii i

58. What will be your suggestion to Thai government about FTAs negotiation?

*hkkhkkhkkkikikkkikk

Thank you for your cooperation
Brief information about EU-Thailand FTA

The FTA (Free Trade Agreements) is an agreement between two parties to
remove or reduce all trade barriers such as tariff, and quota on goods and services.
The EU-Thai FTA started in March 2009 and a year later the committee from Trade
Negotiation department had approved and submitted draft of EU-Thailand FTA

negotiation to the congress of Thailand for consent to pursuit next step of negotiation

toward an agreement with the EU (please go back to question 35)109

The Author’s conclusion from chapter 1.
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Quialitative questionnaires set 2 (English version)
Partl: Information about respondent

1. What is your position in this organization?

2. What is your responsibility in (or knowledge about) the EU-Thailand FTA
negotiation?

Part 2: General information about Thai Orchids

3. What is advantage of Thai Orchid exporter over competitors?

4. What are the obstacles for Thai Orchid exporters to export to the EU market?
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Part 3: The impact of the EU-Thailand FTA

7. What will be the result of the EU-Thailand FTA that can affect Thai Orchid
exporters? Is it good or bad for Thai Orchid industry?

8. How would you rate the benefit of the EU-Thailand FTA toward Thai Orchid
exporters on the scale 1 to 10 (1 is not benefit and 10 most benefit) and why?

Part 4: Future of Thai Orchids export

9. Should the government support Thai Orchids exporters? If yes, how?

10. What Thai government should do in order to promote and educate Thai Orchid
exporter about FTA?
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Quialitative questionnaires set 2 (Thai version)
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APPENDIX E

1. Characteristics of the Respondents
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The characteristics of the respondents are given in the part 1 of questionnaire.
The table below is the summarize of distinctive characteristics from the respondents

which had been processed.

Table 1: Characteristics of the respondent part 1

Marketing Manager Selling goods 2-5 Expand the market
34 53 43 65
Sale Manager Shipping 6-10 Pervious manager
26 18 28 31
Logistics Manager | Customer Care More than 10
22 15 25
Customer Service Quality check
10 8
Other Logistic
4 10
Other (Owner
and consultant)
4
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® Position

The respondents provided their position without missing value. The
result showed that 35.4% of Marketing Manager, 27.1% of Sales Manager, 22.9% of
Logistics Manger and 10.4% of Customer Service manager. Also it has only 4.2% of

respondent who are owner of the company and consultant.
® Responsibilities

The respondents provided their responsibilities without missing value.
The result showed that 55.2 % of respondents work on selling goods and 18.8% and
15.6% of respondents are working on logistics and customer care. Also it has only

8.3% of respondents working on quality control.

® Years of experience

The respondents provided their experience on export Thai orchid
without missing value. The result showed that 43% of respondents have 2-5 years of
experience, 28% of respondents have 6-10 years of experience and only 25% of

respondents have experience more than 10 years.

® Reason of exports

The respondents provided their reason of exports Thai orchid without
missing value. The result showed that 67.7% of respondents exports Thai orchid
because they wants to expand the market. Another 32.3% of respondents exports
because they follow previous manager’s plan and no respondent export because of

country reputation or government encourage.
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Table2: Characteristics of the respondents part 2

Company’s size Company’s role Destination
Employees less than 50 Distributor EU
73 45 67
Employees 51-200 Producer and distributor | Asian Countries
23 51 23
Australia
3
America
3

® Company’s size

The respondents provided their company’s size without missing value.
The result showed that 76% of respondents are small size company that has less
than 50 employees. The remaining 23% of respondents are medium size company

that has 51 to 200 employees.

® Company’s role

The respondents provided their company’s role without missing value.
The result showed that 46.9% of respondents are doing distribution and 53.1% of

respondents are both distributor and producers.

® Export destinations and export percentages

According to table above the respondents provided their main
destination without missing value. The result showed that 69.8% of respondents
export to the EU follows by 24% of respondents export to Asian countries and only

3.1% of respondents export to America and Australia.
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The respondents provided their main destination and percentage of
export without missing value. The result showed that 65.9% of respondents exported
more than 20% of their total production or purchase to the EU and only 34.1% of
respondents exported less than 20% to the EU.

Table 3: Destination and percentage of export

Percentage of export

Destination

America
Australia
Asian countries
EU

The respondents who export to the EU answered without missing
value (as in table below). The result showed that 49.4% of respondents ship Thai
orchid to ltaly, 43.5% of respondent ship Thai orchid to Germany, 4.7% of
respondent ship to UK and 2.4 of respondent ship to Spain and Czech Republic.

Table 4: The destination countries in the EU

Countries Respondents Percentages

Italy 42 49.4
Germany 37 43.5
UK 4 4.7
Czech Republic 1 1.2
Spain 1 1.2

2 The Advantage of Thai Orchid

The respondents answered about their competitive advantage in part 1 and 2
of questionnaire set 1. The below table is information about advantages of Thai

orchid acorrding to size of company (small-medium) which had been analyzed.
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Table 5: The competitive advantages of Thai orchid defined by company's size

Company’s size

Advantages
Production capacity 3 0
Variety of species 35 10
Lower price 35 9
Sales strategy 12 4
High quality 10 7

From the table above, the competitive advantages of the small companies
came from 36.8% of variety of orchid species and 36.8% of low price. The next
advantages are sales strategy with 12.6% and high quality of Thai orchid with 10.5%
and 3.2% of respondent answer production capacity provided is advantage of
company. For the medium size companies, they advantages came from variety of
orchid species with 33.3% and low price with 30%. The 23.3% and 13.3% of
advantages for medium size companies came from high quality of orchid and sales

strategy.

3 The Problem of Exports Orchid from Exporters

The problems that respondents faced during export orchid are given in part 2
and 3 of questionnaire set 1. The below information is summarized of distinctive

problems from the respondents which had been analyzed by SPSS.
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Table 6: The frequency problems in export Thai orchid

Problems Custom inspection | Damaging | Transportation time None
Respondents 51 34 12 3
Percentage 53.1% 35.4% 12.5% 3.1%

The respondents provided their problems of export Thai Orchid without missing
value. The result showed that 53.1% of the respondents have a problem with
custom inspection, 35.4% of respondents have product damage’s problem and
12.5% have problem with transportation time. They are only 3.1% that have no

problem in exporting Thai orchid.

Table 7: The problems in export and problems in production of Thai orchid

DO proble 0 pDamaging ansportatio ota
DE O C

Prod 0 proble
Orchid’s health 44 30 8 82
High cost of production 5 - - 5
Lack of development 3 2 - 5
Weather - - 4 4
Lack of government support 12 5 3 20

In the table above, it presents as in the relationship between export’s

problems and production’s problems of Thai orchid.

The 53.7%, 36.6% and 9.8% of respondents who have problem with
orchid’s health and 60%, 25% and 15% of respondents who lack of government
support also have problems with custom inspection, damaging and transportation
time, respectively. The 62.5% of respondents who have problem with cost of
production will have problem with custom inspection same as 60% of respondents

who have problem in development also have problem with custom inspection.




Table 8: Problem of exporting Thai orchid to the EU

Problems Respondents
EU’s regulation 83
Transportation’s cost 2
Taxation 7
Transportation’s time 15
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The respondent reported their problem when exporting Thai orchid to

the EU without missing value. The result showed that 86.5% of respondents have a

problem with EU’s regulation when exporting to the EU. They are only 15.6%, 7.3%

and 2.1% of respondents who have problems with transportation’s time, taxation

and transportation’s cost, respectively.

4. Potential Impact from EU-Thailand FTA

The 96 respondents answered about potential impact of EU-Thailand FTA on

Thai orchid export industry and also on the exporters in part 4 of questions without

missing value. The researcher analyzed the raw data by using SPSS to find mean of

each question. The answer of questions is 5-point Likert’s scale which consisted of

five codes ‘Strongly Agree’ (5), ‘Agree’ (4), ‘Neutral’ (3), ‘Disagree’ (2), and ‘Strongly

Disagree’ (1).
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Table 12: Expected outcome of EU-Thailand FTA

Factors Threat | Opportunity Mean

o Numerous competitors (high or low) v 3.82

e One or a few strong competitors (high or v 2.26
low)

e Cost of inventory such as a warehouse v 3.99
(high or low)

e Increase in production capacity (high or v 3.47
low)

e Similar competitors (high or low) v 2.59

e High capital required (high or low) v 2.01

e No product differentiation (high or low) v 2.46

e EU’s protection policies (high or low) v 3.88

e There are few substitute products(high or v 2.46
low)

e Supplying industry has few companies v 1.77
(high or low)

e Supplier’s products don’t have substitutes v 3.79
(high or low)

e Supplier’s products are an important v 3.93
input (high or low)

e Supplier’s products are differentiated v 2.42
(high or low)

e Buyers won’t purchase large volumes v 1.94
(high or low)

e Buyers can produce products (high or v 1.45
low)

e Quality is important to buyers (high or v 3.80
low)

e Buyers have full information (high or v 3.80
low)

According to the table above, the researcher combined ‘Strongly agree’ and
‘Agree’ together as a result 54% to 87.5% of respondents shared positive opinion
about potential impact of EU-Thai FTA toward Thai orchid export on each question.
However, they are one question with 38.6% and result as positive impact toward
Thai orchid export which is ‘Higher price of Thai orchids’. But it has 35.4% of
respondents answered on ‘Neutral’ which means the respondents think EU-Thailand

FTA will not create effect on price of Thai orchid.
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Finally, from the question 52 and 53, the respondent think Thailand will
receive benefits from EU-Thailand FTA with 96.9% for Thai orchid industry and 93.8%

for individual export industry.

Table 13: The greatest benefit of EU-Thailand FTA for Thai orchid exporters

Benefits from EU-Thailand FTA Respondents Percentage

Tariff reduction 13 13.5%
Compromise on EU’s import 76 79.2%
policies

Market challenge 6 6.2%
Missing value - 1%

The 79.2% of respondents answered the greatest benefit from EU-Thailand FTA
for Thai orchid exporters is reducing on EU’s import regular such as plant health. Also
they are 13.5% and 6.2% of respondents answered market challenge and tax
reduction would be the greatest benefit from EU-Thailand FTA for Thai orchid

exporters.

Table 14: The direct impact of EU-Thailand FTA toward Thai orchid exporters

Direct impactof EU-Thailand FTA Respondents Percentage

e High competitors 20 20.8%
Improvement of R&D 11 11.5%
Increase of sales volume 48 50%
Investment flow 11 11.5%
Uncertainty on new policies 34 35.4%

The respondents provided their opinion of direct impact of EU-Thailand FTA
toward Thai orchid exporters without missing value in question 55 of questionnaire
set 1. This information came from ‘Multiple Response’ question. The result showed
that 50% of the respondents answered increase in sales volume, 35.4% of the
respondents answered Uncertainty of further EU regulation after FTA and 20.8% of

the respondents answered increased in competitors are direct impact on their



123

companies from EU-Thailand FTA. They are only 11.5% that answered for

improvement of R&D and investment flow.
5 The Suggestion to Thai Government on EU-Thailand FTA Negotiation

The respondents provided their knowledge and opinion on EU-Thailand FTA
negotiation without value missing. The result showed that the 77.1% of respondents
want EU-Thailand FTA and only 23% of respondents reject EU-Thailand FTA.
However, 23% of respondents who against EU-Thailand FTA are the respondent who

have knowledge about negotiation in level of ‘Little’ to ‘Very well’.

Table 15: Respondents' awareness and need of EU-Thailand FTA
Do you want EU-Thailand FTA to

Awareness of EU-Thailand FTA be achieved? Total
Yes No

Little about it 13 11 24

Very well know 39 11 50

Don't know 22 0 22

Total 74 22 96

The suggestion to Thai government on EU-Thailand FTA negotiation
came from 96 respondents who answered open-end question. The answer had been
divided into 5 categories which are ‘Negotiation base on fairness and justice to Thai
orchid exporters and country’, ‘Negotiation on EU’s import regulation’, ‘Listen to
opinion and allow participant of exporters for negotiation, ‘Government should focus

and support local before go international’ and ‘Missing value’.

Table 16: Suggestion to Thai government on EU-Thailand FTA negotiation

e Fairness and Justice for exporters 29 30.2%

e Reduction of EU’s import regulation 22 22.9%

e Listen exporter’s opinion and allow 8 8.3%
exporters participant in negotiation

e Government support in export and 14 14.6%
development

e Missing value 23 24%
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According to the table above, the 30.2% of respondents suggested that
negotiation should be fair and justice to Thai orchid exporters and Thailand and
22.9% of respondents suggested that the negotiation should focus on EU’s import
regulation. Also the 14.6% respondents suggested government should support local
before go international and 8.3% of respondents suggested government should take

opinion and participant from exporters into negotiation.
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APPENDIX F

Interview No.1: Specialist No.1

Partl: Information about respondent

1.

Part 2:

What is your position in this organization?
What is your responsibility in (or knowledge about) the EU-Thailand FTA
negotiation?

General information about Thai Orchids

What is advantage of Thai Orchid exporter over competitors?

What are the obstacles for Thai Orchid exporters to export to the EU
market?



5.

Part 3:

Part 4:
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Do you support the EU-Thailand FTA negotiation? Why or why not?

The impact of the EU-Thailand FTA

What will be the result of the EU-Thailand FTA that can affect Thai
Orchid exporters? Is it good or bad for Thai Orchid industry?

How would you rate the benefit of the EU-Thailand FTA toward Thai
Orchid exporters on the scale 1 to 10 (1 is not benefit and 10 most
benefit) and why?

Future of Thai Orchids export

Should the government support Thai Orchids exporters? If yes, how?



10.
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What Thai government should do in order to promote and educate Thai
Orchid exporter about FTA?
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Interview No.2: Specialist No.2

Partl: Information about respondent

1.

Part 2:

What is your position in this organization?

What is your responsibility in (or knowledge about) the EU-Thailand FTA

negotiation?

General information about Thai Orchids

What is advantage of Thai Orchid exporter over competitors?

What are the obstacles for Thai Orchid exporters to export to the EU
market?



Part 3:

Part 4:
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The impact of the EU-Thailand FTA

What will be the result of the EU-Thailand FTA that can affect Thai
Orchid exporters? Is it good or bad for Thai Orchid industry?

How would you rate the benefit of the EU-Thailand FTA toward Thai
Orchid exporters on the scale 1 to 10 (1 is not benefit and 10 most
benefit) and why?

Future of Thai Orchids export

Should the government support Thai Orchids exporters? If yes, how?
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10. What Thai government should do in order to promote and educate Thai
Orchid exporter about FTA?
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Interview No.3: Government officer No.1

Partl: Information about respondent

1.

Part 2:

Part 3:

What is your position in this organization?

What is your responsibility in (or knowledge about) the EU-Thailand FTA

negotiation?

General information about Thai Orchids

What is advantage of Thai Orchid exporter over competitors?

What are the obstacles for Thai Orchid exporters to export to the EU
market?

The impact of the EU-Thailand FTA

What will be the result of the EU-Thailand FTA that can affect Thai
Orchid exporters? Is it good or bad for Thai Orchid industry?



Part 4:

10.
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of that reason_ | believe Thai_orchid_ will receive benefit from. EU-Thailand

How would you rate the benefit of the EU-Thailand FTA toward Thai
Orchid exporters on the scale 1 to 10 (1 is not benefit and 10 most
benefit) and why?

Future of Thai Orchids export

Should the government support Thai Orchids exporters? If yes, how?

What Thai government should do in order to promote and educate Thai
Orchid exporter about FTA?
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Interview No. 4: Government officer No.2

Partl: Information about respondent

1.

Part 2:

Part 3:

What is your position in this organization?
What is your responsibility in (or knowledge about) the EU-Thailand FTA

negotiation?

General information about Thai Orchids

What is advantage of Thai Orchid exporter over competitors?

What are the obstacles for Thai Orchid exporters to export to the EU

market?

The impact of the EU-Thailand FTA

What will be the result of the EU-Thailand FTA that can affect Thai
Orchid exporters? Is it good or bad for Thai Orchid industry?



Part 4:

10.
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How would you rate the benefit of the EU-Thailand FTA toward Thai
Orchid exporters on the scale 1 to 10 (1 is not benefit and 10 most
benefit) and why?

Future of Thai Orchids export

Should the government support Thai Orchids exporters? If yes, how?

What Thai government should do in order to promote and educate Thai
Orchid exporter about FTA?
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Interview No.5: Specialist No.3

Partl: Information about respondent

1.

Part 2:

Part 3:

What is your position in this organization?
What is your responsibility in (or knowledge about) the EU-Thailand FTA

negotiation?

General information about Thai Orchids

What is advantage of Thai Orchid exporter over competitors?

What are the obstacles for Thai Orchid exporters to export to the EU
market?

The impact of the EU-Thailand FTA

What will be the result of the EU-Thailand FTA that can affect Thai
Orchid exporters? Is it good or bad for Thai Orchid industry?



Part 4:

10.
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How would you rate the benefit of the EU-Thailand FTA toward Thai
Orchid exporters on the scale 1 to 10 (1 is not benefit and 10 most
benefit) and why?

Future of Thai Orchids export

Should the government support Thai Orchids exporters? If yes, how?

What Thai government should do in order to promote and educate Thai
Orchid exporter about FTA?
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