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# # 5587208520 : MAJOR TECHNOPRENEURSHIP AND INNOVATION MANAGEMENT
KEYWORDS: BEAUTY CLINIC / NEW SERVICE INNOVATION / SMARTPHONE / MOBILE
APPLICATION / FACIAL PROBLEM ANALYST

KANYADA  WIRIYAPHAIBOON:  INNOVATIVE  FACIAL ~ ANALYST  AND
CONSULTANT SYSTEM ON SMARTPHONE FOR CUSTOMER ENGAGEMENT.
ADVISOR: DR CHATCHAWAN CHAISUEKUL, CO-ADVISOR: PROF. EMERITUS DR
ACHARA CHANDRACHAI, 118 pp.

This research aimed to study the behavior and segmentation of beauty
clinic customers, in order to enhance customer engagement through Innovative
facial analysis and consultant system. Questionnaires were given to 400 customers
and would be customers at department stores in Rama IX area to characterize
beauty client profile and to validate 8 expectations of the mobile application. The
data was analyzed using the SPSS and the information were collected to design the
mock up of the facial analysis and consultant application that could be further

developed to prototype application for each beauty clinic.

The result found that most beauty clinic customers expects 4 basis
features which are (1) Icon stability (2) Convenience functions (3) Photos upload
speed (4) Menu. The majority of samples (62%) were interested in this application
mock-up while 36% were unsure and 2% were not interested. The mock up was
validated through Technology Acceptance Model (TAM) with a ten-member focus
group of stakeholders. Nine stakeholders accpeted the mock up while one
stakeholder was unsure. This application could help to engage customers for beauty

clinics in the future.

Field of Study: Technopreneurship and Student's Signature

Innovation Management Advisor's Signature

Academic Year: 2013 Co-Advisor's Signature
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Technology Acceptance Model
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