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Usztnnvesnuinanssuildludinuszdniu leeldinaminauiunsauian indn Hnveves

219 UNTHNANIUARONTTY WaLAISITaDe towkn

LASBILARBUAULNN (Ceramics)
nmsnerwaznsiutndnses (Textile and Embroidery)

nsknzaan (Carving)
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4.) nanssulane (Metal Works)

5) 1A30ednay (Basketry, Mat)

6.) N13nea@31e (Architecture)

7.) AWRE (Painting & Drawing)

8) mstuuazamansUszeu (Sculpture and Decorating motive)
9.) MTeSeINTEAY (Paper Mache)

10.)Usznmidnman

lurazifieadu a1nenaisdidnnsedaduasquiduaiufaUInseniteUssna

d . dyyvo 1% v ) a o w
(29AN5UMBY) 1384 Local handicraft — laduunimewnaeiauianuasinaianisyii sulleg

Y

9 aiianleiu own (1) a3edld (2) 1ATe93na1U (3) AI099U (4) 1ATeINe (1ATDIHN) (5)

WA5095N (6) 1ASRNkaVE (7) LASDIMA (8) LATDINTLAY WAL (9) LASDITU

2.1.3. [HARMUIRANTTY

(% ] £ '
o 1Y oa U ydoﬂLiIQ = a

ANENARTY Tun5iguaIA Uty Munedel NYinlmAndTunuNADINISA8DFE

Y Y
WIIUNTBLATDITN T UAY LYY NERT NARTDUUA KARAF HARUMAA. (S1UNNREIY,
2552) F31195a597UN19189ng w31 “Producer” WslUUTUNYDMIURRNTINUY A1 7919”7
Wnzlumfunzauigafiagldisenguandudinonssy Meludiuinisdwunguuuureany

v v 1 Y a 1

Wnanssy Aldanududne’suun anuluinanssuiy Sadudanfndiudisinanesig

54

< =< a [y

Juniladeatu lned13n 99 Tuanumngvesniwingdy Sanuanefeduglunis
HilavSefauvegnelnpg1anile 1wy dnednde ¥1ebl 91l (s1evadinaanu, 2552) #30n59
AUNTWIBINgI “Craftsman” 73AUnNE9g a worker skilled in a particular craft

(Oxford University Press)

6 %

Fyad agasanl (Gaua, 2527) aldrmuvaniwdingwin The Artisan Mdugasng

'
= o

NUIRINTIN Bazvnulaefusgiudnuiundeinisuaziianiinuiesiiey lageduainy

‘ http://www.elibrary.sacict.net/th/knowledge/
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uanmileannsianudiuiganizaiukas nsasisnuanynesildudivauen
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Audugne mufleuiiguddaaiufalndnseninalseme (esdn1sumvw) laesuieds

“g19” 1371 “lugeadenou 9 nawduysegudilisnuluiewdadunundniuiadoa

9

Y & =

AIENSAUAEINAZWIAT1ILAINETI0AT0Y “91UTe” WU N15UU wae e dn Inau 18

Y

I =

widnseu luruunaziluwvawdandowaslv nszhs uazsyda dfheuasinlug nszyauas
Gl = A = U adda & 1 Y a @
N5310 8% “9197 Jsllanunngiieslesiu ITInanulueguazivaudalinanssy
& v = @ A v 1Y ! o | [V VN 1 a 2/ 4 a
wududadundrladudenmngraiouazilun veusuiuinnuiiainainyviuviesdy

P39138N9N0819NTNUULALLLBIUTENBU NURBULNUUIY H509AANTTUNUUIL”

2.1.4. vinanssuluvsunnedenutagiu

a a o o a ' | ~
n1sngUuuuAsegnaLazdiauvedlanuazUssinalnelaldounuasedisioiias
sauntanaluluuni 1 ledsananisiasuluasuasnuinanssusgramaniasslule vin
Tﬁgmwwaaﬁmmwﬁu smﬁ%ﬁmsaﬁwLLumﬁwmwgmmﬁlé’ﬂfmm %ami%’@ﬂfjmmq
v gj [~ 1 v 4 ‘3 M v LYl = [ |
mwmﬂsimuuLiJuVLiJmmqmmmamau%mmu Imlml@gﬂLwﬂmwﬂmmma@ L6
maagﬂLLsmImsﬂugmmqmwmjauémﬁ’u ﬁai’muﬁiﬁmawwmj’u %4 Greenhalgh (2002) 19

Intlenudn “Craft Genre” Msllgunuuvesnu Tag uagmealiamndniu lagnivdewainnis

Wonnnedeauludgalug (Cohen, 2000)

=~ [ ' LY & a 1 = & A a [y I3
ﬂ'J']ﬂJLUﬁ'EJULL‘IJENGU@Qﬂ’]i'ﬂ]ﬂﬂ@ﬂiﬂ‘lﬁﬁmﬂiﬁuuu DNANUNUILTULNTIZNITNNAN NN

Y o al

wianluldgnuigludainsseina Feuslaaldivasuanauriosduundudusiaavsedldly
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£

Wog Tudsauiilios vsaudlumluseavanina (Bowie, 1993) Alsudsulvdnanauinanssy

Y

3979197 Fadas19UNENUANBINaTIR 39 Cohen lauadindunisanmnuiAaniIE)

(Authentic) aslu

luns@nwives Cohen dildlauayutasnmunain (dynamic) veIn1simuIFULUY

aa

(Style) veaasimanssudu 4 37 Janddudufenisusanisiauigluuuiifiegeseiios

(Perpetuation) fun13A1INTElAA (INnovation) NEKNEATIRANTTUTY Fvas19aTIATULULT

Wasuwlasegaresdurssll vsawdsundatagnasinsnasiinanulnaluauinanssy

=

Feviall Yadenilsndanasanisildeundadtu 1131nnsgeuazgnAmsegly @9 Cohen 19
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o111 Audience Tasuuadu Internal Audience l@wnang Au External Audience lamn

anAI

Y

[
a = 1

nsdsuLUasiAntuegunaindinaan uasfiansantadsan intemal
Audience  vietadundn fifarsmnulmiiiefivgmeulandvesnisldauwindy uddae
Uiunvegsiatiagiu msfnwignAiliiadnisiinlugnmsairesnusiiuuresnuinanssy
Aneulangniaasugvedrsuiadawasilieuinanssuaunsaiuasulumuain

ABINITNA

2.1.5. gstvimanssuluviuniasugiaasassa

9ndilananliluuni 1 SeeudidgrewaniusiinanssudelrsugnavesInty

§IULAIUNTADATHFNET1IETIA NANAUITRANTIUTY UBNAINAENEALTENTITa08ILA?

v v & a = & = B v & A v

gaduseld Neduady awdsdueinvesyntiulivateiunvesUszwmelne loasielaan
nsdseannanduaivinanssuvedlng iy qudduasudaurtnseninssma audidean
AufdaU Tnuazinanssy 800 duwisugyanss Tl 2555 wieuldondewdugiuingdv

i v o | v 1% 1Y) 5
wazunaanug neudulndseentil 1,000 duwseaansya U 2558

wenntuwiveselinnmsdeenuds $1assA sugnsiug (2539) lauanaauidiu

' o Y v ! a Yo v < a o ¢ [
Jaurinanssulaaienuamaasegialiunussinaniganudundndagindaiudy

A v

Tuusssulaiaglundndue Mdleguslaalauslnandn ity elidiuresinusssuves

Y

nAnogludiutuniy Fan1sin1sieiivesiausssunuanaluduaiy viliiaainy

ey

uANA13Y83dUAT (Product Differentiation) #4e3130%38n8AUlMANAILABINTVDIFUA
laonn1enils lnsanizauinanssuniolundnsusinisTausssundudals wazlnsgny
Tuuna (2554) lananaligeguiuuvesnisiaiivesinusssutuy awnsaldnisusuenises

U TRNIDNNIVDINANAUN LUAINER Lazl39935179Uq Weassauaula (awareness)

biuslaadinuidanTiu wavasentnluauivesnuinanssulaogian

aglsfinnu Mmeuwuvvesgsnivnanssuludagiu auAfiAinduvesuinanssy
metausssudy lgnudssulvannisndaieldnuin iialusuuuufadzifionns

UNNDIE7 %58 Tourist arts MIUNISAN®IVEY Cohen WazAY (1992) AnduAalsway

> http://www.sacict.net/th/newsdetail.asp?ID=739
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nuinanssuldegrauin wdlunatensaininliguuuuinanssuaaauiaeriiuuu

= a

WasuwUaslunsetafugaymelusie (Cohen, 2000) Fadugduuuiadeiuludsenaland

Y

a1 N9elananaIUNLILIINNTVIBden

2.1.6. Ugmlunswdnanuinanssy

AuNnanuLaIRanuinanssulumsuanme “de” Tng 7919”7 FedendrAny

y ! oA a | A v a o a &, a o ¢
V947" UU ABNIIIYAAALAaIUNAIINGNIziUAsuLdaIngauNld unann e (Craft
Knowledge) tuias Usymivesnisusznauianisimanssuiaziinein”¥1e” uazingauide
Judulvg Inedlafiarsandsznaulusiasldguniu (Supply  Chain)  984n15MARITY
WNONTINTIU (@du wWANd uazany, Baua 2534; weaula auysaliiad 2550; 1ug e
SIUUN, 2554; ﬂiumiﬁmmﬁmu, 2556) E‘ULL‘U‘USUaﬂﬂmﬂWIUﬂﬂimamﬁmﬂﬂiiuﬁiN"‘]%ﬁ

suwuunladeineiu

a5 Wweula anysalddand lassylilunuddefsaudaiduazliuuueuveinisude
nuimanssy ilviinadenudeiovesgnénfiiussie Tunamamansusenns deusinisi
Andndesinnsinunsduendnwmdn mnilineiivesingiivainsssumd arwgydeainnis
nanilslldnesgu Miduniannannmsiviavesmiudesnisuasuaunuividinndy
n13nsEenuiiTuINinylvnisauauaun i lalld lifinnsduiinteyailidieiu

g ibinsfamunudululdenuagiiamnsaihdeyaluldlunisnunule

wananil Judndiulugarnszuunisldnisduiinignglunsinsesiuidiesn ns

WAR ANgaLdevemIneInsuarIngau eeanmswanlagliiinisinausy Lifldeyaves

[ v a

Auslam n1svianisesnuwuy vinlilaauanldlaamuain Guaniisduuuldasmiuainy

54

Y A a 1

Aean1svesnan  audieengnatauiudivielild salunadenisldingfvedialad

9

©

YLaANTNIN

Tudndnu Fmanssuuuseanivinueauguds uinanssuiaeUssanvIngau
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2.1.7. wnldgumudmiuinanssy

Uannlugsivimanssuausaseaiuldainnisinsiziaievaslgauniu (Supply

)

' |
[y o =

Chain) Tpgfiansaunainauduiusseninsuslnauatemansedld dudndintduies Felid
Tassadsvesvinsldgumuuuusafu (Hull, Patell & William, 1999) anudusiussening
dnaniuguilaavzeguatemaveninsldguniu Jeflesdusznouresinanmienisiuas
spuuNINsEeAURSUlALA Wholesaler uay Retailer iusaduay euvinsvasita 2 d1u
Hu Tl dutymludunissasmineuazmsiisanaramensdidu uidediussdunis
deruvesdoya fifuanalisutoyavesfuslnnlasdesinusnanaiistuiumugusuais

Supplier ¥

Manufacturer
Wholesaler

Retailer

Vv Consumer

goods
Information

3V 1 usunmiasldguniu Anuvasaln Hull, Patell, uag William (1999)

NNITANYINATUYINGRUNIUVRITIANANTTY  ALYULATINITTAYIUHUT
A 1 a a . dl' LY (-7 Ao o
\A38Y18Ta MmN (Cluster Mapping) ti@gNTEAUANNAINNTAlUNITUYITY TdRvinlngves
dnimunTeAuaITalunswdstunIaAsEgna 1sen1sAnwInan I TuITewasiawn
Weeansuasinalulad uninerdedednl vlidugluuurewiildauniuiidonndos
Auguiuuvesislgguniuwuuauiu luvaeiaednu n1s@neives (USAID,  2006)lu
e o a o a aa = DN LY o
nsslfnwiugsiainanssuveslsemaled Nlanudeuleinduanvinanssulugiusian

lﬂimﬂmﬂ%@uma%lﬁmmmLLmuqﬁéfﬂuéw
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Figure 1! Haitian Handieraft Value Chain Map
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2.1.8. MARNGINIRaNIY
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a A =

sUwuUvegnavnssuluaTiTeu (guddauaiufaurnseninelseng (83AN1SUNIYY)) N3

hgnarnssuluaiiseuliiondnnufauinanssy szaniunisiaeaudnangluaseunis
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a Y v I3

NanFuARaNTINA18T1Y AaunsaiauInITIITnsHaRLasaaLUasgULUUTY

ey
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uansefy videdinirgunuuvesmsesnuuuasielmidunifiensuaussnudesnisvesy
¥o Geuaninarwannsoluiauiniseeniuuresdranuda Sivmirsnusunisiitdiulu
NINEIYIUHSNFUINUDBNLUUEUNENTUIIRANTTH 917 NIUAWETUNIIAISENINUTEINA
(NFuANLESUNTEI80NLAN) NTENTNNIMYY NTUAUATUYAAIMNTTU NTENTIQAAINNTTY

T NTURUIYUYY NTENTHUMIALNG

MINAILILaZYEERaIATeIIUTmanssy Alunseufildsunisdaaiuainnuiey
aass lagiiunisaainvesausinanssuiienisdsesn wilifinisssynisufofedisle
wwInensatuayunseaialusinsUssme losunsuialaeauddaatufauinsening
Uszind (89An1581191) dulaunni1sdauasunissnnuielaeniseandiukansduniluy
F1eUsEINA SRINSIRUIANIaRInAaduIuIg 2555 38 International Innovative

. { o a @ ) 67
Crafts Fair WieNazvenenainvesudalinanssulugnainlan
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[

WWINNVDINTTAASUNTANAUAITOIIUERONTIUIINBIANINIASTIY azilunis
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N1 LU AT UALAL AINTILLNADAIUNSNINT ABUSUAIUA19TNL ALY

Y Y

= YU a v a [ = a L2 = ! o U
nsAnwIAnaaITUIIBINemaEnsiaginalulad uniinerduidesln (2007)  @msU
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U 3 UNUNIMUUUTIABIUUIN NN TRRIHAR AN Inalne sunsinwlagan Ivuive)

Snenmansuazimalulad univeaedeal

° http://www.ryt9.com/s/prg/1393130

! http://www.sacict.net/th/newsdetail.asp?ID=705
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2.2, ANSWAIUIKNARNUNLAZNISES19UINNTSY
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NSARHERAAUUSTUNOWIRONSTUWARNTY Jyad Sgassa (2527) laesuiedn

I3 Y ¢ ' ° ') a a v 1 1Y
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aogluinUszdniu FanRensanladngrsinanssuiu Adunaudawazdldinanssy aulu
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UAARLNENAULAGINIDNGUAULNEINGULAYT

WAZHNUNLANAIUNVIAY AINUYIBLAADIUAIUNITDINBUUBAEWAIUIHNAR U9
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muINnazailigudnannsanazsuiveyainnisldanuvesgndt laedseaziden
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samaluil

2.2.1. U’?Gm'iﬁﬂﬂwﬂsgﬁ (User innovation)

winnssulaggld v38 User Innovation Aensasauinnssuniiyasunuainglivie
Y a a I3 o y Y a Yo o w
AUslaa ununzdumsasnsannnisilivesnin ng Bogers Lavauy (2010) laliddarin
AIIULAANIT User Innovation 1391 “Refers to innovation by intermediate users (e.g.
user firms) or consumer users (individual end-users or user communities), rather than
by suppliers (producers or manufacturers)"

[ a

wAneUNTNUY Eric Von  Hippel (1986) @ududyniinnisAnunlusiu User

Y 9

o [

Innovation lasusAuNsANYIAIEUadunninduALaruINITaIe o8 199eandnaIntiu gn
Usunseunlanienmuwn s afignldlaegld (Usen  Fedaunlanstadannainnisdinuiin
w3esInshazgUnsallussuunisnananamnssy (Industrial products and equipment
d‘ °o & a a XY
processes) MUszauradialunNITnaInty HnNN1sUsEAYginedlddues
Fesion Eric Von Hippel (1988) ladaaguiiausingnisaiiidnunnaeainanunisved

nsmuIRansualaenill MndadusiazgnitauiiensvaussnufsnIsvesusiaaly

1nvisenannvanefigavesnguluilaaliu (Widest Possible Need) udluunensdl gldus
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azaufionaiinnudesnisfitaviiuandnsllainguuuuresnnuiesnissuvosnguild 49
AudaIn1st Audiudevininmanduldansonevaussld vinldguilnanguiviinis
Usudgsduduaruinig an1suuugedes aufenswamnndefasinivomuies uas
naneqasefinguiuilnaiidanudesnisfivaunani I¥agioulugdnanlnontaiioglid
AR TineUauBIALReINIsTBIULEY B9 Eric Von Hippel 1i3ennsyuiumsian
“Free revealing” wazmadunansanudosnisludnuvasd dudshdysonisyliuansa

nueInnnde NATANAIMINAAINTUNT F9aznanisely

22.1.1. ;ﬂ%ﬁ? (Lead User)

N38UIUN15V89 User Innovation 1 azideslaggldiunisasauinnssy deanguyly
Mliauseanisivewiiu Von Hippel tale1ulidn “gldin” w35e“Lead user” (Von Hippel,

1986) Falegnasuield 2 Anway laun

1) ynraldsiiufwdadueinzintuseluluviomann (Lead users face needs
that will be general in a marketplace — but face them months or years

before the bulk of that marketplace encounters them.)

2) yaranvzlausleviainairmdndudilnidviouinnssy (Lead  users are

positioned to benefit significantly by obtaining a solution to those needs.)

uanni n1sAnwlae Urban waz Von Hippel siown (1988) Iausdsnisily
Lead User ftunumdndnuaignils Aensidu Opinion Leader Midugnszaredeyauas
Aaiuremuesienislduinnssuniondnsueilndfiarunsanevausininudednisves
AuULDdlA (Suggested that lead users, in addition to their role as innovators, might
serve as opinion leaders to speed the diffusion of new commercial products that are
related to their needs.) FsAdu Opinion Leader il donmdosiiu”Free Revealing” U84
Von Hippel @aiigadiasfiunmsvinlianug (knowledge) Idnszanelugglilungudu flazls

nandemald

luarun o susuuvesmsiuegld vie User 1nansadlunisyiinisiaun
WAnAuI (Product Development) Hu Eric Von Hippel lagunsauuilduiiiniu Inslu
NA9IUN1IANEY Lead users: a source of novel product concepts (Von Hippel, 1986)

wazlaagunsdifinw 7 nsdilugpamnssuiianatianisinied User inansiuiaiungn o
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dulaun (1) Computer, (2) Petroleum process, (3) Chemical process, (4) Pultrusion
processing machine, (5) Scientific instrument, (6) Semiconductor wag (7) Wire stripping

and connector attachment equipment.

s Tt 2005 Von Hippel lduaninanisinuidsgnannssudld Lead User 11
115lunszuiunsauIndnduduazasnauianssusin 8 nsdl@nwilundsde
Democratizing Innovation (Von Hippel, 2005) suldiin (1) Printed circuit CAD software,
(2) Pipe hanger hardware, (3) Library information system, (4) Surgical equipment, (5)
Apache software, (6) Outdoor consumer product, (7) Extreme sporting device wag (8)
Mountain biking equipment. Fsaziiuléinuuiliuvasnistinel User rsnsamiamn
NaRAU99¥A1I910 Technological Product méjmamﬁmeﬁﬁlﬂu Consumer, [T uag

Industrial Product 11n%u

Usglewudildann Lead  User tulu Aedeyaiiludseloguiinluldlunisiaun
winnssu Fadeyanleann Lead User 1w Churchill uwazamz (2009) loudweenidu 3

anwazAudeyanIzlan Lead User loun

1.) Lead users in the target application and market - Lead User ldau

AR UINUULALATILATLAAITOYAAIUADINTVDINERS U

2.) Lead users of similar applications in advanced “analog” markets — ﬁaﬂa:m
Lead User #laninnuaain1ssandnsinaiogianeiniuusionluldnuagiabu

= v a A ¥ 1Y)
PIBDIUNS LT U NG ITDINU

3.) Lead users with respect to important attributes of needs faced by users in
the target application - ngu Lead User Fladlgldnundndnsilnenss wel

AMUADINITVDINT KN UTLNLIVBINUNIT LTI NUYDINARN N

aziulein User Innovation HAMLAUTALINTUINNNISANWNEIUN TeTnaann

neAnssuveruIlnaUasuly warAuAINtTeINgINITNINIIUNTHRAITLAZNNS

1 ¥
Y A a =

ganwuy vhlinsunerfldidnundiusanlunisesnuuy Fadunwilduinfatulaudiusiu

Consumer Product uazduailulidududanamnssusiindy widanduduguassavse

]

a vad U

Yywilumsljuffonsseysinuues Lead User Famninssyinauudd teyailanagiin

LarAINALANANSUNNNIUITY Auadluale
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2.2.12. AuanWMLI0e Lead User

al [ o

n37vzszyLazdLun Lead User 910 User ity gandnduiiazdasvhannudilad
AaaNBz (Characteristic) ¥09aulu Lead  User  #391n91u338iN1uansnuiinnves
uInNTIu (Source  of innovation) 984 Eric Von  Hippel  (2005) lauansliin User
. 3 Id A a dy [ ~ Ao a
Innovation 11 tWuraliinduunanAuanyuevas User Ussnuilaniidnvaizianig 9
uunszninnsiliu User viald Aunisidu User ivilvinueadiuiieadeslunisuansuln

WANAN A UNAIUAINUADINITUI DUDLAUD UL VDINULDI

o w

wonanil Snvazaes Lead User galagndninadnulag Eric Von Hippel mungu))
Lead User (Lead User Theory) a7nfilénaniunudadnssiu fie (1) User ﬁ‘fjﬁ]ﬁ;ﬁuﬁm’m
Foamslusdraiioziintuiusiamannluauian (Users who already face needs today that
the rest of the market will only experience in the future) Wag (2) AMNURTINANDULNU
‘vﬁamaﬁﬂﬂué’m’]ﬁqmﬂ?ﬁﬁmuauaqmmﬁaqmiﬁ'ﬁmﬁﬁ (expect relatively high
benefits from a solution that addresses their advanced needs) (Von Hippel 1986,

2005)

mMsfnuiunends Iiinsaguanuduiusluidauan (Positive  Relationship)
seni9udu Lead User w3 Lead User-ness flunishsgatasionsviiuinnssy wie
Attractiveness of Innovation (Hienerth, Potz, & Von Hippel, 2007) ﬁiﬁa'gﬂmiﬁﬂmlﬁﬂ
Uszdnt (Empirical Research) Tunanensal@nei sulaun (1) asadrsuinnssulu printed
circuit CAD software concepts #vn1s@inenlag Urban wag Von Hippel (2) nnsadns
nanSnailmlududaenssy (surgery) ivinns@nuilae Lathje (2003) (3) n1sAnw AL
web server software fi7e71 Apache Tagl Franke Wag Von Hippel (2003) waz (4) N3

Wauszuuasaumaddmsuriesayn Ing Morrison Wagay (2004)

uonanTe1uves Lead User 1ng Eric Von Hippel Waa Franke wazamz(2006) Ale
Tiendeuunnmuanuaeuas Lead User 2 98 Tusnuussleviinaglaain Lead User duldun

1) Wudihvesuildunianisaainiiddey Aous iiudawwiliuvemdnduen iy

Wnduluauas

2) 1ANUAIANIINAUTEETUINANSASIIUIANTITY IAYUDIINNAR N UNNIDUIRNTTU

1NT0gTur019a1A lUE1NITONDUAUDIAINY

Y

oA v X % A a o
Nas19%u azundgyninnandu

Anraiule
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Franke uag Von Hippel (2006) lavinis@inwiainnguiiau Kite Surfer laglanwuin
anuitutulunudnumstesiead Usertu fnansenulumsuindewunliuiiuinnssuay
losumnuaulalunisihesngnainlusunanegelitosgdfny (High intensity of lead user
characteristics has a significant positive impact on the likelihood of generating
commercially attractive user innovations.) Wagn13ANYIV8S Franke 5‘14 gelauansdaninu
Fanauresruduiusvesniilulead User (Lead User-ness) ffupiiufiagasenisadig

1INNS5U (Attractiveness of Innovation)

Tuduvesiiyaraiiludiives Trend (That the leading edge position of a
person in terms of an important market trend) &3 Franke lavinns@inwinsdlfinenves
Kite Surfing ia313 Kite Surfing aza$1slszRvgnssuvanuieiionauaussgunuueInIs

NElARTIUVINWLY (radical kite surfing jumps) Fadu Market trend w01 Kite surfing

2213 wausglgvuiazlaanuinnssy

WLANINA1SANEIN9AU Lead User NIN1Ua1v09 Prigl wag Schreier (2006) 1o
= = L3 r-:l' a do o 14 [ Ao a
finsuesdanayselevivainisngsianidwemiiumienisaiauinnssuianan (The
most innovative solution) FIWUINIA Prigl way Schreier lauauety AoNISNALADI

) A& Yo v a Y v o v

sruivasyaranlugiiuuilidunisnain vse Lead User wazasrmnudilaludyul
NGRS

A a a Y avy Y v Y 1% A R+

Woiasaunileuves Lead User 2 vafilananludnsduuds Tudsusnina1nan ”1du
dinvemildumansaaaidfty“ Inangiudaauainnsfnulunaendndusiuasvate
gnaminssulag  Franke wavanz (2006) woiluvausideniu deuludedn 2 7197 “dadny
AAnTINaUsElesaINN1TEs1eUIRNTIN” duNeTeIi U NaUsElel " se benefit §lid

ANUTALIY

[ 1

famimavselomivio Benefit 1y uusiulunuilaanyanaviessdng daain
Msfnudidiualae  Hienerth luiiden1539891“The  commercialization of user
innovations: the development of the radio kayak industry” (Hienerth , 2006) e
Anwilunisadne Rodeo Kayak tu sznuinuianssuazadramausslondly 3 dnvaeliun

Lead User sulan

1.) w1ewinnssy (Sell)
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2) TdusslovilaensslugnusUser way
3) 14 2 9g1anTauiu

Inglusneunsdliinwadull lnAanwinisadiswinnssululenisves Rodeo Kayak

- « va 1 oa A A g A a v ogey ¢
W3BNNTNEITe Kayak wuunialuy giliduianssuiivseidu User tu Wiaisudunldusslov
NnuInNsTungdulaaiall ieagviminnaliusingeg Wiefivzyugnisudely 31nduuieay
AagiSuiauSaKayakiionoUaLaIANUADINITUBIALLEY WBTIALES19YINA N UMS O NEN

U

uwnadlannndnmiduey unumves User Asanuasuainnisiudly (Use) unlugasravser

Y

Usghivg devaneqauiiBuduingsfslunisviouinnssuves Kayak vesmuedludnanis
Rodeo Kayak emausslevdvesuinnssuiu fuasuainnnsldlsslombundunisee
uinnssutiu uazvnisfortu fUsznounisiivisuinnssy Kayak  vesmuies Advlday
uinnssuvesnuteLie ¢ User dufiasiianatsslovdanuinnssy 2 egnamdousufes

Tdnulnessiwaziouinns sy

Y

22.1.4. U998990Man15a5 19U INNISUYRY Lead User

31nN1sAnwluAU Lead User #iluan dn1sseydstiadengunils Mdelmanng

' [ a

a¥autnnssy uardwaronuninwesuinnssufiadnslae Lead User Tnsfenuiladotiuin
Resources  warddninaluisnnunsgaladenisastauinnssu (Attractiveness of an
Innovation) daagveldRutadmiy Resources 31 Hafefidosonisaiieutnnsau " ves
Lead User 31 Luthje wazamiz (2005) lasuunly 3 Usznns leud Product Information,

Technical Knowledge and Skill wag Use experience lnadisgavidunvestlady aseludl

1.) Product information \Jupaandfndsngideulassyindunnuivsedeyainily
o A Y o a o ¢ ada = vy Y s = v v v
Migrfesiundndue Minann1sigldlasu Neindesneg nianisalidn

W89 (involvement)

2) Technical Knowledge and Skill Huldudmuduageuannsaiigldansn
aeviedaulamieussivinansuriosdlangrmilsdun 1 Hienerth (2006)
Ieuandiiiulunsdifnuise Rodeo Kayak Migldvansauiiniuszasddosnis
gUSUUTS0 Kayak wiluvaziieaiu AffldAnufidanudlaluseade Kayak

wazdlauanunsalunisusuugslates
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3) Use Experience n3auszaunsaivesnislday ddluidenesuszaunisaives
nslddu 91nnsAnuTikILIN WU Lead  User fmnanfisadasegannde
Uszaun1sadnsld (Reflect high levels of use experience) G Prigl wag
Schreier (2006) l@snesunanisinuliin Lead User tadluunlduitayd]
Uszaunmsalvesnisldaunnningliimluluusdazasnisiifeates (lead users
tend to have more use experience in the underlying field) %ﬂ@%i&é’ﬂlﬁ
seyiUszavnisaivesnisldeniu fwadearmdilalunsléauiues

Wansiua (Existing Solution) waztlugnsiinanuseenisvesnisidaulnl

uanuleanaduran1asauinnssuved Lead User (Resources) MINa1I11La719 3
Yotlu  Prugl way Schreier (2006) Alalauadnuilellads suldun Consumer experience
wiaUszaunisvenluguilan Feiidudnnilenviily Lead User aunsoadauinnssuled

dy 6 & Y al :.’I b4 = A

AuANIINTY Useaunsaliluduslaaiu Useneulumenisifenrseainuaiunsatunis
o a [ = J t% 3 =) 1 1 [ = LY
Iuunndndueilusain Feneliaunsatesiulentanievesitdlunisuiulaavsesanlas
HARAUNTTULO

waztadefinanundiedu amnsasensiuiulaindy “User knowledge” ufonsd
Ausvesgldlunisldaundndue N6 msU lead user Uu TANNTEIVIYUINNETIALTE

3

ANUUNNTDY hazuawiulantansanultuvdnsunnazausanmuiselulusuinn @

“User knowledge” 1w azilutoyadAgsionsinluwusilulandiienisadandndasiuay

Pinnssusaly

2.2.1.5. Innovator Consumer

UBNAINAIIANYINIIAIUVDS Lead User Ninlae Eric Von Hippel wazanziilanai?

AT N1sAnwImmesunginssuguslaaniandlndifeaiunagldsyungy Lead User
1w Wuldaumguiluses Diffusion of Innovation (Roger, 1995) Mudanguiuslnaniy
AANwYEYatTEEEnaTlunIsnausudenandagivsauinnssulnil wazlawuinquiuilon

Id 1 1 [y a [ ¢ A o 1 Y o 1% 1
pantUu 5 naa GHJJ“U'NL’Jﬁ']‘?l’e]ﬂﬂ'ﬁEJE]JJi‘UNﬁ@ﬂm%ﬂi@u@@ﬂiﬁﬂiﬁmilﬂ% sulawn
1.) Innovator

2.) Early Adopter
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3.) Early Majority
4.) Late Majority W@
5.) Laggard

felumsfnunisanalvsiuazanauifiveslead Usertu ansnsafSouifisufunga
AufifignuasiAlndifesifondy Innovator Bslunsauwes Rogers Hu vanedsauniondy
Aunduusniiensuleuinnssululy esfleguszanndesar 2.5 vesiuilaa snaziduay
nauiveuldeady nehluazegriifonetes figiurmedansluszdugs giusmsnsiud

¥V

Tanfrauasiindeanldd wasiidrdgdeliufduiuslnddaduiirvoanalulad 1oy
ninenenans 1Wndde 91 “Innovators are the first individuals to adopt an innovation.
Innovators are willing to take risks, youngest in age, have the highest social class,
have great financial lucidity, very social and have closest contact to scientific
sources and interaction with other innovators. Risk tolerance has them adopting

technologies which may ultimately fail. Financial resources help absorb these

failures.”

(%
= =

Tuvaziieniu nsfiaunguilazdufduiusiugidu Lead User wseofianuauls

Y

S @

I a [y v o a [ va . PN
DYILAYINULLAEHADINTIUNAUDAINUARUVDINULDIUU ﬂLUulUWWMﬂEUﬁﬂJUGI Free Revealing %

Iginanaludnediu Fuduladedivinlin Innovation W wwsnszane (Diffuse) A1NAUNGUNTS

Tudraninaanniu

Tunilsde Lead User Project Handbook: A practical guide for lead user project

teams (Churchill et al, 2009) wnwAueideu laeSutednuynzves Lead User lag
= =1 % a al 1 Y oa 1 d'dy a o 6
WIsuileukayn98angulved Rogers Usenau 3buUsInEusinAnauusnvendnsa
NIDUTNIIA99UU Lead  User  naun@gylgmndslufindnduaniauinislagaiunse
novauadls uagliuansiunisves Lead User asluunugiives Rogers FufleaiUSeuiiiey
wnuHvengAnssuguslnalun1sSuuinnssu (Diffusion of innovation) LAY AuwKUIALY

D3UNEALNUIVDY Lead User 1 aztduluanuil
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100

75 Lead users have product or service needs that
are ahead of all other user groups in a given market.

50

% 2Jeys 1@)yleN

Routine
Lead

25 xl.lsers

Users

Early |

Adopters 4 | Laggards

time
v
commercial
0 products/services
do not yet exist

Innovators  Early Early Late Laggards
25% Adopters Majority Majority 16%
13.5% 34% 34%

U 5 unuglanwalzn)ssuninnssuvesguslnaved Roger (1995) (N19%78) g uny

uaunInlee Churchilluazmads (2009) (179977)

22.1.6. MINRUINARAMILAEN1SANE Lead User

N wnAnRY Lead User Wt URtu anunsanestafsegsiald 2 dnwae
(Urban way Von Hippel, 1988) loin
1.) ledayanlaain Lead User dAunnsian1sesniuukasiauxansioe

2.) oA Lead User ¥38anN15¥1191UM90113AINT Y

Famoun Tun1s@nwues Christoph Fuchs wag Martin Schreier (2011) latausinnis
WnegnanduasulunseuunsimuIngndua (Customer empowerment in NPD) u

Juselowidly 2 98 lawn
1.) ANSASILUIAAEINSUNITEBNWUU
2) NMSLARNNARNARAMNNLYA S UNAA

Eric Von Hippel lanandludseiiuvesuuinangldlian “Many companies have
advocated the idea of democratizing innovation by empowering customers to take

a much more active stake in corporate NPD” (Von Hippel, 2005) Suuansfiauualdud

(al)]

shaneiuaNdAgsen1sasuinnssulaetiefuslaauddsin Fanstiuwuada Tu

wyeIn1sdne vl Lead User WlHlunsufdftu meinaunumees Lead User Faidu

RO

'
o w =

ARy PawIAnesn1TlY Lead User tiean1siauinaniuaiiy Thomke ey Von
Hippel (2002) lasiauliluunAaiu “Customers as Innovators: A New Way to Create

Value”  Mutausiadasilowieldidusuinislunisiauinandusiagnadyid (A New
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Approach to Developing Custom Products) #ii3eni1 Customer-as-innovator approach

LY

1A8TLUINNIANU U TR 9T

Traditional Approach

Customers-as-Innovators Approach

supplier advanced advanced supplier
development development
1
N interface
design - > design
build . . build
(prototypes) A iterations | A (prototypes)

|
interface ¢

test (feedback) Lyl

customer

customer lg—  test (feedback)

U 6 WLDIUTIUTIEUN T UINN ) SHAILINAR S UTTUUUANANUAZN 1 THRIL AN T UY

Customer-as-innovator approach (Thomke Wag Von Hippel, 2002)

agiiulansiaIRan S usluluUALAY %38 Traditional Approach Hu 1@

[ 1

Toyan1enenu1aINgnAl (Customer) AUTWNENTLUINNTHMUINEAA U1 FoaT0aUNTE

Y
(%

MNTZUIUNITNAADUNDAAUNAINAULUU (Prototype)  Fen1sunlutuddsniaiieay

Aty Turaginswaunaniusiniuuuy Customers-as-Innovators Approach agiu
wwInanlignAdanddiuiauadunaun1seenuuy (Design) Fovinlniuteyaninufednts
ngnAlilaense wasiiivsuuilundadusinimuilndlalussazduneu wazJunalian

AUYULAZLIAIINTZUIUNT Saudsanlenialunsindniariazdumaiilosengviowmann

Thomke Wag Von  Hippel  §4lAl@uainn1sWwauINan AU LasLUINIIVO

Customer-as-innovator 1w az.Junwiliufigsivsneepziluldunntunmudouludsdl

¥ [y ¢ o

1) e Market segment wadaas luvaiReafiugndniisenesdandndauafivi

¥

fiAwany (Customized product) Fadanalisuyugsly uwiluvasiieatuily

Y
anansanansunuiulungnAla

(%
[ Y

2) mMInfesnd-neukazdeasnauluun genasisaulinelaungnen vislusiu

HansuaNligNaUAINABINTT kaTAINAITIVEINITABUANBIGNAN Favany



a4

USENIinseauveInsUTuLdsmdn st SelinalignAnsuuesniusendus

= = =
NIDNNLaNBDU

3.) Anundeuvssnaluladfdslunisesnuuunagiindunuy sulaun Computer
Aid Design %39 CAD Wag Rapid-prototyping #1118l 1svinAsNananIz T

W399UIULBY (custom product) iladeay

LAUIINTNAIUIHANN TR IULUINIVBY Customer-as-innovator 14U ABN1s
ULe1gnén (Customer) wiaiigulaiugld (User) vesndndusinilvdeyavesnisld vie
User knowledge #aaANIEUIUNITYOINTITWAIUINARMUI NLAAL UNODALUUNTOTINGY

[V %

Wundnduanzsuiveya User knowledge angldludiuvesniseaniuunaznisnmun

Y

NANAUNILINNUNUL IDNASIIUTURDUNSNAFDUNDUILDDNMAIALIULDY

Y

2e19l3AA0 UUIRANIPIL  User  Innovation fviuluiinisinenssdaiuiias
Uszaunisalldauwey Lead User undudidslunisimuindnsuawazuinnssy weinun

¥ U Y

Usuldivnuinanssuudd Nddivelvifiansanignnesvesuuivieiiey dufeaiua1unse

| [

YINITIUNVBIINER 1gnavserldaula sxdanulusesnisidauvesduamiiies
wonanilugnisinlunevendundndnsiind wenanil Pitta, Franzak way Katsanist
(1996) AlduanIANULTAUABN1SITWUINI9UBY Lead User Method MiflviadelimuSaunay

dewUseuinlunisivediuuszaunisalaresinnnuives Lead User ileaninfien

2.2.1.7. Non-Expert Knowledge

a vala

find1duluzes User Innovation 1y lawiuluiinisienssdanuiangniaiy
o & v 1 [ & a a I a [ (= 1 a
Trurgrsonudilasenisidnuazussiudmmaiulivemdndueindiissegnafien
agelsinny TuuSunvessuinanssy anududeuvesnisldanuenvazlilieglusedu
WeaiuaumiAvnIunIalAn®1909 Lead User %38 User Innovation suiilanaraluuan
U9AU
1 ¥ d‘ £ a v gl 1 A (3 ¥ =] 124
uwaavesoyaliionsiauInGnduasnwas Aoesrna1udain Non-Expert w3agld
alunldladudidenyiay ¥ Van Herzele (2004) lataueliinyaranguiiianunsafiazvadng
i Ugnnludglasgaaalidfs wudeatudun Eric Von Hippel Aldssylilunisde
Democratizing Innovation (Von Hippel, 2005) fanaM19AL@319855A31NNEN Non

Expert Mhaganunsaifunrasuesuunfnnenisadauinnssuuiieaiuiu Lead User
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Aoannevias ladn1sAinulunisuieasrauiain Non Expert unlglunisimuinandoe
feldsunadusaramaiuauihaulalunanuesnuuukasdunulunswann s fuguly
nsdlvosmsiaunansnsives Muji Tussmaduil Ogawa ua Piller (2006) lé@nwinsg
thiouwAnangnAsnieadauunasvesmsimuindnsasilve wagldiunsnouiuan

anAlusgaunuimela

wenN{l Lakhani uag Panetta (2007) AldvinisAnwilunisldesdninuiain Non
Expert Fanaitlaiy wudwwmeidansaasiomadentunsesnwuulauinninuuiniewes
N15UDINTLUIUNTNAUINEATUI (NPD Process) MpgUfURun  wuam1eweanistd Non

Expert Knowledge Falunumamilsmiraulanaziluldlunsaneail

2.2.2. MS09NLUUENNEIUTIN

ndildnanuituund 1 ludszihureansaduayuuesdiunusgnig uaznsune
N3TUIUNITODNUUULALNIHAIL AR NTUNBUTUUALNENTnaNTY Tedunilsvelasu
nsevsudtlianunsaussauanadlalila luvaeifediu wnfnueIn1seeNRUUUTHN ML
[ o s 1% Y oA 2 v ,:4' Y o
Junsuienaadanuianglyd 15e User knowledge uniludoyaiiieniseaniuu laknnis
PONLUUBENaildIUsIN Wse Participatory Design Atdunislunuimendululalunisyien

'
a =

AnusIIngnANlTAUAT nduagddndn Jeusziaulunis@nwiiiefiasvinn1sidelunis

(%
a

panwuuagaiidiudin Wulusweluil

2.2.2.1. NILUIUNTTDDNLLUU

PINNA5UUNT Lead User nuidudiunilavainiseanuuundd Jadenieeiu

Y a £y b4

AuAnvesiafesnuuudluninunesudandninnssudietu Jeidudiuddyranis
a319a53A3URULTRINWIRANSSY HuReauduiinurepaniuulziinaion1seoniuy
Lawson (1983) ldtauelifeladeaindigesnuuu Nnsidendsususuulunusenuuuli

U59q9UszaArasIueenkuuiy duvilinfensuansanudusiinuresesniuuesni

TUNISWAIUINTEUIUNNTEBNLUUTUY TANUNE181UEAS 195z UUNFATad8UB9AY
ﬁﬂW@IQ%Wﬂﬁ?é@@ﬂLLUU wazuesnsoonuuullunszuIunskAlyrUssiannis wavaing

ASUITURDUNITYINIUBENTALAU AIUN Pahl way Beitz (1988) londeulumiadananig
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ONWLUULTIAINTTY kazlawUITUNBUYDINITBDNLUUL 6  TUmBU bAwA 1)  Goal
Clarification, 2.) Solution Generation, 3.) Analysis, 4.) Evaluation, 5.) Decision wag 6.)

Control.

Alan  Dix (2004)  ¥11N15AN®INITORNLUUTEUUAINFUNUTTENTNUYBILAY

v I

P30sdns Ifauensyuruniseenuuuiifiujduiusseninadmnedudednin Aefeenuuy
flmufesnisuiueuazinszsitmneuazded Anilefiazeenuuy vienmsimuslang
Tidniau uilinszurunsveamsairsleendidoutilagldueaszuu (What is wanted) wag
wunsAnyds Ethnology anifuagyinnisussifiuiioairsmnugnieuazasdenunniy

uansaussadmvangls Inefivunaunuunudnuas

Dialog Precise
| Whatls Analysis b Design e w—
wanted - ys r 9 and deploy
\ ”

e o Architectures
Enhervwws By Guildelines Documentation

thnograpy as| alysis Prindples Help

\J
Where is there
Evaluation Prototype

VS,
What is wanted

Heuristics

U 7 unuelanszuaunIseanuuuiidugaaniug (Dix, 2004)

Tunniin31etu nszurunsiauInansasivie New Product Development (NPD)
fefisiniseusnanmeniasglruagnaninanssy Aidunsiuuifeainnsiamuine o
Begmanvngsy Seiinsimuanszuiunsuasiinsutanuiuiogadaau futuuunde
Stage Gate lme Cooper (2001) %3® Ulrich ay Eppinger (2008) $2ud3 Kotler lay

Armstrong (2013) AfinsuustuneuvesnsimNGnsueinusURsalul

Build Testing and Full Production Post Launch
COOPER Discovery Scope Business Development ng & Market .
Validation Review
Case Launch
Identify Establish | Generate Select .
é‘l FI,' EIL?QE% Customer Target Product Product Ssi m'?ar:]iln Devg!;?m ;
Needs Speciication | Concept Concept P
KOTLER & Idea ldea | Concept| Market | 22 1 1. _—
ARMSTRONG Generation Screening D‘i"?ﬁfﬁg”‘ De?rgiiginl 23 | Mareing Commercialization

7U 8 urunIMSg Uiy NPD process
(Cooper, 2001; Ulrich wag Eppinger, 2008 Wag Kotler Wag Armstrong, 2013)
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o [

TUABUVBINITNAUINAASITANAIRINRLIARTRIEARN Bealsiniu FadrAgy

<

NAAADYIMLINVDINTZUIUNTT ABNTASTI9AMUARSUAY ladnagdunszuiunisiafaiy an

q

a & v a1 A & 1 08 ¥ a o a Y v
LLu’JF’\I@ILU@\W]‘NI@JWWI'Wlﬂ'Ji ﬂEJ'E]&I‘VV]I‘V]Namﬂm%ﬂ@@ﬂmqﬂﬁgaUﬂmNaNL‘V]a'ﬂ@

INNTLUINNTNNEIUN Ulrich wag Eppinger taszufisn1stidayaniiufeinisves

1 [

anAblagetnian FedmiuesAnsgsiavualuguas N1sviMsAuAIMIenITayaaInNns
o awv ! < B v v Y oa 0 & ¥ ]

IMduaataiie [Wusesildenn widudndainonssumduluszsnaunissuiain vinuaauy
NineInshazAus donenfivvmdeyaduilaauila n1smuuinianagyinlignAmse

Austnaddeyaulvitiudugs FadudnuuInamisiimsinns@ne

Tuvauetaeniu nsasreanuansisy ldinasiduduneu Ideation wse Discovery
mufienuves Cooper 3o Idea Generation 989 Kotler way Armstrong fignu Ailludnye
WAty Koen wazane (2001, 2002) lesuigizaanisadawwifanandudiivi lngsey
f9929909 Fuzzy Front End Fs3unuuresndndusduduwunfnndalifiyusisuasssuud
[ = 1 = ) a ) 2 o 3 = a v 3 a
Fatau dauluaige Fediunilavesnudalmidududeansnseusenasiiuiigian
AeuenruIngliviegndndudu Judusesind msudndnnuinanssudslaeialy
udunguuuaidniizadsanuanasiassalalndia sradomsotianuanlndgain

< & o [y a (%) v v
yaraneuenudulanddmsunandueiingdle

1 <& & o = Iy a A MY 1 I3
pg4lsAnn AfepstinisimutuAnuesnITeenwuunliladunsyuviunisogudu
TupaudAlY [WUWWIAAYEY Van Patter (2009) 7iNedoanuuy (Designer) nse¥inn1g
29NUUU  (Design) uazndnavluda  FedenAasiiunIsas e uRnanIsuilinaInAIg
Y ¢ YR Y o ) a a v I3 P ]
a¥19aTIAve sy Iieiansssud vdsuuuasairadusunsuiiensuauesinisly
aseludiinUsednTu Qyad 8arssn, 9719487 2527) FedenndesiuLuIANLIENdN

Traditional Design

Ralph (2010) lsiausuindnvesniseenwuuitduliludnwusifieadu Nidenan The

Action-Centric Perspective #a.flunnsussniseenwuufusznousie
1.) tneonuuu NlTANANES1NETIAATSIUODNLUY
2.) nszvrunseanuuuliilieunuvseiisuuuy (Improvised)

3.) lﬂﬁﬂigU’JUﬂﬂiﬁLﬁUﬁﬂﬂa (Universal) NILUIUNTIIVBINITILATIZI BBNLUY

waznsihlUlAnTunSon iy
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<

aziula oS s U AE UL UIAATUNTLUIUNITODNL UV IR NS TUTU Ay

o w o

a1 o Y] ° Ay M v a I Ao
EﬂLL‘U‘U'Vl‘leIa']@‘Usﬂaﬁﬂ'ﬁ‘vnﬂf]uvﬁuLWEJ'Jﬂu ﬂ']ﬁVl'Nquerlle@Illﬂng'J‘lJﬂqui@sUum@umsU@lL‘Uu

a

gouLaliinNTUTULURUIULUUYRINITeRNLUULANY warnauALRIBAN BMEIIUTING

IeSauazine wasUalonaliindninanssuldsusuifnuazainudesnisvedldldedis

Tnense ietdulanddedulmnnsimuinandusivomuiessaluls

2222, N999NLUUREINHAIuIIN (Participatory Design)

oA ' & A a e ven v v
nseenuuUagIilduInty Ingasuheniseenuuulagiid e nlvigldnudimn
fdusiuieNasyinlinueenkuuneuauenNfieIN1sveuslnAnTagldunnign s
FINTUAINNAUIYVDS Participatory Design NUsENaUAIY NTDDALUL (Design) warn1sil
d1u57% (Participation) &9 Schuler and Namioka (1993) w99#ala94nNTEUIUNITATS
oA ] = 1 av vo a ao w y X aa a i
panuuueg1alldiuiin Aenisiiyananlasunaaindsiinideazgnasnady d8nsnade

ASEUIUNISARAUTVDIAIIU

nseenuuuagafdusulidunisldlundulssmaaunuiiudsdaudgasnans
M35y 1970 AMNANLFBINNTYBIAMAINLIINUTFRIN STl eSosdnsuarszuulunis
U aesldrusnlunmsianinazdndulaniunaiia (Kensing & Blomberg, 1988; CPSR,
2006) Fanisusulunsiassuueenfinnefieliussansninmsrhnulassuide
warWEUATR sudiennuguanntu (Ehn, 1993) lugamnssudugffinslduundnveans
ponuuvagadidusauuiu lawn lun1seenwuuanidnenssy, n15aladies, N
gy udaldlunATeiaundndoe (Sanders, 1992; Hill, 1998; Luck, 2003)

=

IPAYDINTORNLUUBEHdIuTINIY Luck  asvyfenglditrunsidiusaulunis

]

(%
&Y

gonuUUtiY zielitinesnuuuansaidilateyaidedn (Insight) uazsussAauIangld
(User Knowledge) lfunilan Tunaizit Buxton (2007) lsesuszlowivesniseenuuuegig
ﬁﬁhuiwlumﬁasJammmﬂmwmmﬁuaqﬁﬂaamwuﬁﬁwlﬂL#’J’ﬂuﬁ’wﬂ%’ uenaNe Bowen
(2010)  gelaasuinnisesniuuesrelidliusiulaliualuldauinuanandaeiluniy

UsgAninmuesnisimuindndae Tunisldan waglvnanaluigagsia

Hanna (2000) a%madﬂmi:ﬁdauimL"L“Jumiﬂizﬁwﬁﬁﬂﬁlﬁmmiimj LAZO1ENDA

' '
= |l

wIeNnsEAtgANuivatuglauntm TN uddilauesselevivesnisiidusiuainng
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193113 u89 non-expert"#38 "non-mainstream” 1 anildudenudnas1eassAiive

AU DY

Slater (1988) na1131MTRRNKUUBE AU IHTULUUTRIN ST Ul AL

v
v

yadimszasmannvany (Diverse and Multidisciplinary) dwilennlazseylaglingud
vidensAnwinuule” Aflan dmiunsesnuuueddidiusan  luvaedl Reich  wazan
(1996) lalvllenuunniseanuwuusgredidausiuindu “Antithesis of traditional design”
WiauwIRaTLITUNSEUIUNTDRNWUUDE AN donadasiu  Sanoff (2007) 7ildiaueds
msvhaulunisesnuuuegadidiusnfifianueInannsiLaNFA199INWLINY3Y TN

oA & 1
ﬂ?i@@ﬂLLUUE)EJNVILﬂElLUUE)Q

9819l5AMY Daren Brabham (2009)  lenananiseenuuuseiaildiusin 1y
madeniipfigavesnsuityviludsaulugandsgnansngsu (Post-industrial age) “To that
end, interdisciplinary and participatory design collaborations seem to be the best
option for problem solving in a democratic society of the digital, postindustrial age”
TulssdufifidnfunieUssnsduansanssyiiaausruiu uagiansaaudiuld

YIUVNY

Tunvlwsives CPSR (Computer Professional for Social Responsibility) laeSuney
n1500nLUUeg19ddrusiufiofiazoanuuuDesion) wasdndula (Decision-making)
“Participatory Design (PD) is an approach to the assessment, design, and
development of technological and organizational systems that places a premium
on the active involvement of workplace practitioners (usually potential or current

users of the system) in design and decision-making processes.”

Greenbaum W&y Kyng (1991) laadunanssuiun1suedn1seeniuuogeiaIusingd

Junsunedlédugudnardluniseenuuy (User as Human Actor) itineanuiuusesiiiie)

a

M37UkAE AR ST TN iasegWian Lauin1sdane (Observation) Hld

o

luaninuandenvesnisldanunaznisiiaiuddyivdeasegresaiiiosseninglduazin

o

gonuuy walidlaeSulgisnslvrlddnunsiuesniuuusetidle

1%
tY

TULUIAAYINITEBNBLUUBEIILAIUTINUY HaNWULSIUAUNUNITIDNLUUAY
WWINNUBY User Centered Design Aan1svinlig ldiinunddiusiuluniseanuuu (Johnson,

1998; Baek, Cagiltay, Boling, & Frick, 2008) Jsvilitlamiedurafisnuwes Participatory
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Design 3uUu “User Centered Design Approach” #ilsldidnunfidrusaulunszuaunis
DONLUUMNDNILLAAIAINUADINITVDINULDY FIUBUINIIVBINITBONLUUBENITEIUSINT 1N

a A ] ° Y A & va Vo o v
@@ﬂ&UUQ%NUWUWW%%Wﬂ@WQI@HﬂqﬁquLUUQW%?Siﬁélﬂaqﬂqiﬁigq%ﬁguaﬂﬂﬂqqmmﬂﬂﬂqi

S a

YosnuULed Lladnddesnisazuidymiaigniseenuuuegiels wWisualiowuiiaes
(Facilitator) tiel¥inszUIUN1T99ALUULANTLTINAY (Aminoff WazAmy, 2011) Fedsnitn
PONLUUITABMIIUNTEUIUNNTERNIUURENlld TN Aenisdesdeansvdiidiusiuvse

Al (Visser waganiz, 2007) Tuusziiu

1.) Enhancing empathy - mattduanudesnsililasunisnevausvesldln

G ONRIRI

2.) Providing inspiration - MgVl sanAnusetuanalavseusegalanay

SIUDDALUY

3.) Supporting engagement - nsatuayulinsyUIUNITRONLULBET I

WIENIFITINLAE TN NKUUNATY

Luck lananlinnszuiunisesnuuuegieiidiusiutu msinliveuln (Boundary)
sewinatneeaniuuasdlinidiunddiusndeudvniu (Blu)  Feluiunvenisvinny

59l Luck 1¢flenadn Dialogue in participatory design Faduiiuildneulundusening

Weatesiaiatemdunisuaniudeuniiuda (Exchange of Design Ideas) @onnaasiuLun

ey

M9NoRNLUUBENsHd1usINT Bjorkman (2004) lavdausli ¥ Dialogue wu 1Hunns
= i v a v & & = Y = .
deanssyningifendesiu lunsiaueimnuiianizyananie Tacit Knowledge 8onun
wusluu (Share) Fadudeyai@edn (Insight) voslld Fuduuszlevinonsimuindnsioue
9819110 1aun15a519 Dialogue MIULUINIGTDY Bjorkman Usenausie 5 Usznis Laun

'
Ya o U

1) msvengaladsiudedangidedeansiigidnsiunseyin (Tell  the

potential participant what you want, and he/she will then know if

he/she can contribute.)

2) MIASNAUALIENINEISIM (Try to assemble groups in which the

participants do not know each other in advance.)

3.) Lidnwduseadonanizauninnudeirgdugidisan (Do not only use

participants who are experts.)



51

1% '
[y Y Y

4.) werealiauratenguiinausauiu isawialuidueranadinsdisiuns

5.)

R
(% a 4 o

90NLUY fugnAvseduslnanidnausvsedsniasazeeniuuilueg ad
(Try to involve volunteers and members/ users/clients who have close
relationships with you since these individuals are generally more task-

motivated.)

i TmnneAulaLansruAaLity (Enable all participants to talk)

14

281915An1U N1RRNLUURENTdIuTILATITaNITETe Tae Bowen (2010) nNa177n

anudlaildnseiuszninaineenuuuiuldndsmesnuuulureuauazainuiiasdu

& 1 ' 1% ej' = Y] @ v = Ql'
VNWNIUBDBNLLUU ﬂﬁ\ima@aﬂﬁltlﬂ’]wmaﬂﬂ’]uvl,@ I‘UGUELIB‘V] fn7.89Na ﬁigiﬁfylig ﬂi@LGUEJUQQ{]QJJV’WI

nulunseonuuueg1eiidiusiu lawn

U X a o 1Y a

1) @rusindadadundndaaiaunnedussaunisel

2) MIABIATNANUAULALTENINELINTIMAUTNoNKUY

NAURINITRRNLUUDENId U T fildarunsadotndunadnsusinisesnuwuy @4

a1 ]

Unesnuuufideinaunsotkasiauseoll wilunsujuivesnisesntuuegielidiusiuly

NsMIRAUINERS MY Sander (819ua 1992) lalauaisnisnagyi i ldndn sausiidnund

drusanluniseenuuu lagldimaliafitlsonan Convergent  Perspective  Approach il

asrUsenaudayaguilaa 3 @ laun

1.)

'
= =

Say - nmsdunwaivsensdunaludeniye Fudunisuaniannuiinues

Y
AUSLAAN1anils
Do - msdunanginssugusinavsedldvaueldonu dazilmdrlaguilna

wliwsiludsilleennavseasuielaaiuin

Make - m3girgldasesls Aonmsdunanginssuiimsvesdlifineuauss
AUABINSVBIAULEY Fensilves”Make” Ty msAnwenvazdunisadne
Workshop  itelsigldlimnassaiandnfusinauiesionis Feluded 4
Snuradienisadiandnsuiilag Lead User §3 Churchill wagmniz (2009)
Iaausliluntlsde (Lead User Project Handbook: A practical guide for

lead user project teams)
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Luck §3l@inan331 dialogue in design Mfintunszuinusegadidiusiuiu lvdoya
Nd1Ae N 1500NKUULARILANITVILUIAA Lazn15a519landionN1500NkUY  LUULRgINY

Buxton finaan1sildusinvelelunisaialanduasszuaufednIsueenITeaniuuni

a v 1
AUANATURTY
BT Ve | 1 Rowstions [ | Soecification [ . ]
[ What is | ¢ Anal " | implement
wanted [T 7] OO0V oo ol 3 ’1 and deploy
4 | Architecture
Interviews Sconarias Guildelines ”.k"‘. ‘ v.
tthnograpy Task Analysis Pringples Help
i 3 '
Where Is there - } e v B SR T
VS Nl oy~ 4  Prototype
What s wanted Hewristic
Cooperation with
Participants

3V 9 wspiluanansyuaunIToonkuUmIE 90

lunisasrslangniseaniuy (Buxton, 2008)

Pruitt uaz Grudin (2002) tauanwinisveiniseaniuulaemslvglivseduslaale

Y [

AnAn AN UTIIATDINITWAUINIUN TV LULAANTDAULUULLY Rapid prototype lag

ﬁe

s v a a

f\;@ﬂismﬂwmamimu engagement Wag Communication izm’mﬁﬂaamwuw‘%aﬁqiﬂﬁ]

pd)}

Y] LY Y a o eav v oA ] a = ‘:1' 1 dl'
Ny :IGU 62]\‘1Lﬂumaivma(51.ﬂm“WVllﬂN’]UﬂqﬁaaﬂLLUUaﬂqﬂﬂJa?‘Ui'ﬁJ UAULAYINALAULNAIILUD

sangnantioenigniuies

2.2.2.3. Distributed participatory design

N1598NWUUBE1IIEIUT Y LﬁuﬂszmumiaaﬂLLUUﬁLﬁ@%umﬂmiﬁNmimﬁ’maa@’

1 1 Y o w [

Tdus7u699 (Stakeholder) HednfinfidAgyRetednianigiiamans difeaniunvinmy

szmnIgiidtusinedauasi wielnegrneiu AgeuduguassAdenisvinaiuesnwuy
WWIAA Distributed participatory design ﬂgﬂﬁ%auaha Greg Walsh uwazang (2010,

2011) AensuiAnlun1INTEAtEANUlduTINdmTULldusuieginaiu Man1svinau

[

5ENIUNPRNLUUAULLIMLIITINAITOBNUUY kagNITNIUTENINNNNUAILAY kag
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UnaueInIsiiisesdienyislunisusraiunisvinaulunssuiuniseankuy Fawuiani
danmdadiuluIAn Crowdsourcing TunisliyananieusnaiAnIsiuIuen wanilduly

UNDIANTLEUB AT INAUYIN F9azna1dlun1eunas

2.2.3. CoCreation

SrnflauwnAnlunsiermiuAnanaeusnesinsifierdudeyasenisesnuuu Tne
whufinsvihasiufuszringlduazdeenuuy AouuiAnves CoCreation lng Prahalad
uay Ramaswami (2000) léinausuudnil fiuosnimnsunumesiuilanannsdudiu
foyavide Passive sniduflideyanie Active insgiAnyfisandlduesinfuilaalulan
gt azliuduansmnuiswelavielifisweladedoiaueniondndust winemadondi
AndwFeusiusainsdsifninmne funuies

1% o
N VYA v

< (9 v < 1 A v A [ Y oa
Tudsziauil fIdevisasdlanesiinlulomavesusgninngudeyavesiuilng uaz

Y a o cay v | a a \ . | X a v @ a v
aSawdndunnlvnualugiynna e Personalization lvisnndu luvaeiheiiuieus
ANUABINTTHAN | VRIRNANNAT ARSIV TngauATinTuusiaasAnTty gnilenudd

Value Cocreation

Kristensson, Magnusson @z Matthing (2002) leina1vindld (User) iuunasdoya

drAgyrionuAnadeassd Tngvinsdnwiueudisuiunfnadeassdainyaainsnisiilu

=b.

anAnteuendndudldduiidervynieluedns nuitaufnadeassdanyaains

MeusnigenindleyssiiuiisuiuanufeasnsassAvesidetvgnieluesdns

Pannozzo (2007) lAL@nIANAAIINITORNLUUNIONITAS1IUIRNTINALTLADIA
m’milﬁm (Reuse or recombining of an existing knowledge) AZ@319UUINIINITODALUU
TWlumafia wikuAnues CoCreation Walenalildrumasdainudainaieuenlaegiauia

wazd1er1IENsvRlnenTEUIUNTITEUUANIS (Action Research)

BN Elizabeth Sanders wazAmue (Sanders and Stapper, 2008; Sanders
etal, 2010) lavinn1s@nwinuInigwes Cocreation lawiauain Cocreation dnulnddniu
wnlunsufifuazuiearaduilusendsiiulaiuniseenuuuedafidiusiufinaidly
v 4 dﬁf [ a v a ! 1 =3 @ v = [ Ao o N
199U YuAURLIAAYRIINIYINTT wivgnalsiiniu Sanders Aldaguiisussaunddgnan
YINITVNUTIFBIULUINIG ADNITASI9INITHAIUIIY (Engagement) 7LyL1z @Y

(Appropriate) MiAndusEvinageanuuuiuglasuNaaInnseaniuy
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lunsfin¥IN1seoNUUULALAIINURNNTTUAIBLUINIYEY CoCreation U il
N13ANwIv8INITTINIUBDNKUUTINAUTEN IR RanssuiuTnoanuuunlanaduly

sULUUT CoCreation Lk

1.) A1sAn¥Ived Chuenrudeemol, Boonlaor hay Kongkanan (2012) ?1n
WNIN1FENALLLAENTEIBUNAITUYT ILAUBLUINIVBINITANEVONBIA
ANuFvesuinanssulaglvitnAnyisenwuunazinesnuuuidiluvinemy

SUAUL AN TTULNOES 19N AN N U LA

2.) Fang-Wu Tung (2012) lavinnisAinwinisinsusinduseninsinesniuy
a v Y] By Y o ~ Y

orgndursinanssuldludnaruludszimalaniu thonersauasianis

ausnuililovinanssu Famanlarenisauesnuuuaseslglninfiinisnnues

selsiludnanu

~ e & & v oo & = v A | a
n3flAnwINaety winnguszasdvesnsAnwuduluiiaienenuazsesengl
YygrvesinanssulasAaunssuuestnainanssuiodiuns onauay weinsyuiunsiiadulu
n193398 1Wun1slduuInwes Cocreation MvilAanN1sARAS19NAR T UMITRANITUIINITINEE

wazananiu waviliAnauAegelniniuIAnkazn1sURINiusEnIineanwu e

q

losumsfinwesnuuuivinainanssy Nldesinuintasunisaienenuusiia

Pralahad W@z Ramaswami (2004) ladegenuuifinvasaiungnisasne Value
Cocreation 71519310 Value CreationﬁLﬁuﬂﬁia%ﬂﬂﬂmﬂ'ﬂua\‘iﬁmﬁ i Value Cocreation
ABAIMTUININGNAN Imwamfﬁ]ﬂ%’mmgﬂﬁﬁé’uL“ﬂumamﬂmmﬁwauﬁwm@umaiﬁm L9

Y a a = 3

Iﬁqﬂﬂwmé‘iWﬁwaLLamammmiﬁiamsﬁﬂﬂé Cocreationsialy duUsenaumenanni1s 5

Uszniseasa bl

1) Information Access fian1sfianAanansaiinfisdeyaldegesiniuagiunn

1981 719U8909ANTLRTOAWTWNY YilrenfivzAIuaunTSUdeTaIgNAT

. & E & A ] 8 a v A
2.) Global View ABNITUBILNAUNINNTINUNVDIAULDY LAUDILRUFUAINID
Yatausanilan AN1SUSEULBY NMTIATIERLardLATIZRLLIARTIALY

LNDMBUAUDIAINUADINITVDINULDY

3) Networking Aanisniyanasieqiauaulasgrsieladilusiuiuuy

Buwmesidn tAnniswaniUasuainuiuasiuifn uazuansoanuiluaiiy
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AniunazauAnasvassaniduiunfalv fneuaussnausauiurengy

g1

4.) Experimentation Aon13ignAldduimesilanaaouwuifnveinuies nie
SuiuaimdndnalnliienouauaIAIIUADINITVBINULBINTONGUVBS

AULDY

5.) Activism fAegndvsayanauieau Aeuiuiuuifnvesmuledlisunisney
Sulumne?id waziiulenianisgsna dduiigananvasdaduuivnuaznaieun
< ! ' a o ¢l Y 1& & v
Jugudsvawdnduninuaungldodilula
X Y- Y 14 a ° B v % = ] X
wavanaail ATufvesdnsazausadneeyadngnauiasdunuailvdls
vkl uavavadaulasoumileguialdetisls laglu 5 4o¥l Pralahad  uaz
Ramaswami lanaiuntiu Tuda Networking wag Experiment lagnuasinfiaaudfguin
Judnfianudavesgnalagnasiiueeny uazmnitesdnshiauisaneuiuiuainuda

wiatuled fenvszgnautaiienluldusslen vieudusilavadligndnaneiluguasle

RUNERY)

Inaaguuds Cocreation \unannisvasnmsuszaiuaiiudn(idea) Inatiieimudn
voayAnaduvioneuenasdnsuLduiane ot lUgmnuAnaineasse (Creativity) wazaing
A lndliAntuivesdnsthues egslsfnu msfuanudaainyaranisuan fsudu
feainmsaieszuunmsiueramnzay ielviosdnsliusslevianuuanueigniesis

wudl wazluvazifeaiugninilanansuauesiurfanelasinesAnsiguiuy

2.3.  Crowdsourcing

uenmileanmassnnnrinlasie Lead User w3oniswenenusyysa Lead User
Wunsiidenatn Tudndiu wndanisareszuulauwhiauladhunswfanssufidu
LLu'ﬂﬁuﬁLﬁ'm%ma81@1’%’Uﬂ'amau1wmﬁqiﬁwm6] Tufeuuifnues Crowdsourcing @slag
asU  w&nn139ea Crowdsourcing  Hufaguuuurasnisnszatsnuiiaefowivlusadng
sonlulvinguaudugin lnserduanuiiazmnuanunsaveanguauiisiuauuinndi 1

NINLINTNNANUAR TEANLAUYUTaTINURgslnog19mils
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2.3.1.  18nuves Crowdsourcing

LuIARUBY Crowdsourcing tu Igsunsinauendausnlng Jeff Howe (2006) lu
UNAILTITed1 The Rise of Crowdsourcing 7ifuslufineans WIRED — lagaSuiesn
“Simply defined, Crowdsourcing represents the act of a company or institution
taking a function once performed by employees and outsourcing it to an undefined
(and generally large) network of people in the form of an open call. This can take
the form of peer-production (when the job is performed collaboratively), but is also
often Undertaken by sole individuals. The crucial prerequisite is the use of the open

call format and the wide network of potential laborers.”

Howe loinausuuiAnfinunguin (Large  crowd)  ua1u15aai1eundl
Usgdnsnmuseas1eassals innitaleniali (Exceptionally productive and creative)
=< a & o < a a [P~ S I | g Yy
Fedenudnazsiludmnaulasiniu fefldeulsendieginsddnw 4 nsdl loun

1) nswel iStock-photo Mas1eAuiUasuLUaee1u1n (Radically Change)

ABIBNITVILAINANLVBIYININ TeanANABINITAUMIFUaE1slave1amils
A11150AUMFUIINY 1 NN o1 T NLAz AT ATIAUNY D IHAUIILARS

Tuules iStockphoto.com

2)  Webjunk 20 Fnlusignisnanfiegludednsiied VH1 lagsienis
webjunk20 za18AdUIAleNlATUNITAMEBNIINNITAIALLUNINAUNYTO
Avsenanianangvuiivlevives webjunk 20 41U 20 LSeeadUAY

A A ° ) & a v
ienvzteenaslusenis Tudnvaed Jaasiidiusailunisase Content

Tiunsens Tuvasdeadiu dununisndasienisnanatedeunn

3)  nsdlves innocentive  duduulenidiliuidnuiessdnsifidymwn wiuly
99U R&D anunsaaslgmvidemudesnisueanuies lilemgiiannsaas
wAloYeynnliila Iﬂ‘&Jﬁ]"lEJﬁWlE)ULLVIqumiLLﬁ{]QJMW(;?QLLGi 10,000 919 100,000
noaa"s Bedioiriuves innocentive 1 Aefflidunduauomudtiymiu
(Solver) fimannuanenanis Favilildneuiiuandrsainnisuidaming

AusunuluvoIusEnNue

4)  Mechanical Turk 989 Amazon 7du website ielinunddyniozlsn

A [ 74 =) [ v =] = [ 1 [ Yoo L3
munliduteu nieludgmnilunnsesdnsliaiunsavinulaiviiuyud
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Wi

o Jeff Howe (2008) liniausnazaduiefionves Crowdsourcing lunilsdei
%aﬂﬂ“Crowdsourcing: Why the Power of the Crowd Is Driving the Future of Business”
TaveBuns Crowdsourcing  Jdumginssunisdanuegnanis (Social behavior) fifjAu
(People) dnunsaniu Tngldirasldsuadraniold Wunsauieudedmidonns

11319 ¥30dNnHenLIABN1ITNYNVUNTD ”community "1 @1NTOLAAIUTEANTAINYDINTT

ﬁfmuléquﬂ'jwdmiﬁwmuasmLﬁmﬁumﬂam‘ﬂs

Schenk Way Guittard (2009) lawes Crowdsourcing Tuanuweaugiigafuiu Howe W
TWieuegeielag3sudiouin Crowdsourcing 1w wiiloufumsianunisusnasing
¥30 Outsourcing Wissudifunsmsueumnsnuliuinguausnnituismdug lnenside
n¥a (open tender or open call) uazitiuiinslisimamzfiderny fansoesuielag

LAUAINAUAS

client firm with goods or

OUTSOURCING : ‘ Pre-selected supplier provides
client firm seeks a f

supplier and defines services according to a contract.

- @

chowosouscie: X
!

. . Individuals within the crowd provide
client firm issues an . .
inputs to the client firm, on a
open call. . .
voluntary basis or against payment.

o | T
© @ @ o
L= @ e - @
g@@ 2. @ g,

U 10 nmuansuuaAnnIseuSeguieusynane Outsourcing uas Crowdsourcing
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Tudruinedunseankuuby Christian Aminoff kazande (2011) taliaasulels

91 "Crowdsourcing” #1e8an13 Outsourcing Aanssuvedgsnatudanan waglvignAdnun

aglunszuiunsveansaiyanvedgsna SaleednlnggndilinaUselovismmeiu

2.3.2. Uszanved Crowdsourcing

uaﬂmﬂnmjmuagﬂt,l,wsuaa Crowdsourcing waa Jeff Howe (2008) na1fy

sULuUras Crowdsourcing Nlagninluldeuluguiuusaiuwsinaeilunisuustu lalalnld

Favau nswanoanunle 5 anwey bown 1) Crowd Wisdom: 2) Crowd Creation; 3) Crowd

Voting 4) Crowd Funding 5.) Contest &siisneaziealdun

1.)

[

Crowd Wisdom @8n1511181Au3AAATUINNSNAUEINTINAY %138

138031 Wisdom of the crowds 33 Howe uauwiuinfiuszlemilsiogsianin
a vaa & o ° Y = . & !

uLargInanITIETIsn1suienaziluly @1 Crowd wisdom @ agvenda

CRIRIRRBVER

Crowd Creation {ujUiuuves Crowdsourcing fignlduniian Aonisasng
(Creation) ~ @esina933uiu e1finslugyunisdnudiaduidnsiusienis
(Webjunk 20) n15ifLg1veyid1173uunUeyn (innocentive) 5784

YU Online U839 Opensource software WU Linux 1Jusu

Crowd Voting semalulagduwmesiin uavusegdlavesdidnsau vilinns

=

avAzluULEen (Vote) n1simziuy (Rating) 571D nstiAmLuzinTaiulay
iy (Comment)  #798199039535099UL01015 Voting 11 lelaun
Threadless.com MR YNTAUEDNLUULAEINTAUUULEDEAN DU

9¥0ONGAAN

Crowd Funding ABNMISMInIBlAREULARANTTY LUNITAIUTEN wauey
e Wusu Tnen1siniausuas SURLYUAINAUNYNIN FIWANA199IN

sUBUUNIUTaIRUuRNagdelunan fun1siuvselinawmu Mg
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#a03n71514 Crowdsourcing  Tunsmiduyupslugiswiainisndeaves

a = 8
Us¢51U15UA Barac Obama
5.) Contest ¥#139n115U5ENIALYITY NAznaweld

Schenk Wag Guittard (2009) levinnnsAnenluussduiliuniy wazlawususeinn
w84 Crowdsourcing 8andu 3 Useinn laun (1) Routine Task, (2) Complex Task wag (3)
Creative Task lag@1Agn155eAUYDINISYINNU LAYDIAYTEAUNISHIUTINAULATSITTUY

vpanszuIuMsAndenlu Crowdsourcing #9iisneasiden laun

1.) Routine Task — MshnuifieTiusiudeya nisudaenansvisetoaiuilyl

o

Ugau

2.) Complex Task - nMsviauniamududouniniu lauansuidymeeile

YN

3.) Creative Task — n139aUlagldmIuAnas19a95a PLANISAIEAIN ANS

DONKUUMINE

MIuUsUszANYRd Crowdsourcing U wenanazuislasdifrviquaznisinu
nAIvINsuds uled dailycrowdsource.com  uudenanswostoyauazainuisny
Crowdsourcing usnils Alsvinssuunuszianues Crowdsourcing Taalsigidwsiaylasi
Wsnfiduninlunisdiauesuwuuvasnsiwunyseian Crowdsourcing AMuLWIAAYS
Crowdsourcingtas Fsluiigaldasleanuniu 4  Ussiam Suldud (1) Micotask, (2)

MacroTask, (3) Crowdfuding waz (4) Contest ATULHUNTNATUES

* http://www.crowdsourcing.org/editorial/crowdfunding-lessons-learned-from-

designing-obama-creator-scott-thomas-/14629/500
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Crowdscurcing's proposed taxoaomy. Leam more & voice your ideas at hitp:

Th P e
CROWD

#1 site for crowdsourcing news

Umbrella of crowdsourcmg

Crowdsourcing
Gelting a crowd of people 1o help you with a task that's typically
performed by a single individual or group. 2

Can be divided into 4 groups:

Contests

Microtasks oe -
Asking a crowd m N
and nnly umidlno wnacmnlon\

Breaking a large project = 1o the chosen entries, ~
into tiny, well definable tasks Crowdfunding
fora mov&d of workers to Macrotasks \

complete
» Great for: Logo design,

business names
Great for: c
Data validation, research, i i R adet "
Image tagging, translation ' ; Major platforms: 99desings,

Major platiorms:

Miurk, Microtask.com o 3 2
Clickworker, Lingotek Great for: Project fundraising, disaster

relief, artistic support, startups,
market research

Great for: R&D, product innovation

3“1/ 11 77w Umbrella of crowdsourcing

G 4 UseLanaes Crowdsourcing Hu fsagidealan

1) Microtask AejUnuurasnsviulaewlsnunielasinsvunatng il

NUMANaY wanszanelyisu Crowd Mau1Iuvi19U

2) Macrotask fan1siaualasenisivelididnsaulasiuiurinnuniuludiun

AuLeIntn Felnsuinaziunundudeu Tawnnisvinauldsunaswmun

3.) Crowdfunding Wuifignfiuiilana1iluuds Crowdfunding Flan1sseauEumu
NAUNYINEgIAAvIeRINTIUIlAY WU InRudiemasluguingy
AURDud

4.) Contests Aonanssun1susznIa lnelviidnsiutdy dwaau lnelisieianay

WNUUUTZNIAUUL LULASIAUNTLUSUIZIONUDY Crowdsourcing oy Jeff

Howe
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2.3.3. Wisdom of The Crowd

= = Yy 1 = & W v a a 1 v
#A9UIN Jeff Howe 1@ﬂa'nﬂ@')']lfduaﬂ‘UﬂJSLQ‘WWS@uLﬂ@ﬂqﬂﬂqiﬂﬂu‘m%lnﬂLGU']N']

sauniuvnuly Crowdsourcing Wy Jeff Howe (813u@a, 2008) lalwienudn “Crowd

Wisdom” @318 Collective Intelligence wioanuiazan NTainvulu 3 dnvue leuwn

1.)

Tayanisnalavseatnsaiiugnatnlusuiaala (A prediction  or

£
a =

information  market)  #tinvuludnuausinloun1siin1sdsianain
(Market Survey) LiigguaIndnguandnNnsIn Fan13nsevivesnguaumaiil

Usuanuuildunddglusuianla

nseunsHavIamnauasleum (Solution) MAnaINNIsUAlYsINAY (A
widely publicized problem-solving exercise) #HINITHIUNTUUINIINTD
mnaua1egeantl Mldnguauaiunsasiuiuinnuwilymedslaagng
= v vy

nilssauiula

WUIARTINANENAN8TINAUL (An idea jam or idea dump) wulunsszau
@ues online v3an1shirulAlauoAIALEIY internet Fovinlasiaiiauay

LﬁmmimLﬁmmwmmﬁﬂlﬂuasmanﬂ

AouniiuuwwiAnves Crowd wisdom lagnasuelay Surowiecki (2005) Tuniiade

Wisdom of the Crowd #lanusdnuaz9d Crowd wisdom aantdu 3 Uszan town

Cognition, Coordination tkag Cooperation TouA

1.)

Cognition  ABAIUAALAZNNITUTLIIATBYANTITAANA FALTBUNDITAE
057 wiiugh warldiduavufiafananuAnlaesiuvedderygymais

AU

Coordination Aan1sinauauu {ign1sviauvsedsnisAnlulumasendiu
mugduuuresiausTsy Mihlisansaviuenginssuvesauluiisngnla

| o Y aa ' & v
LGU‘UEL‘UT]‘U@']W’]? WWQLVIWWNWUQE;JJNWﬂ‘] Wuny

P

Cooperation  fogusuunisidenlesiuresnuludauilidndudead
AudnavadaIedg (Central Network) uinuideniasfnsaiuluunegis

dasy
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Daren Brabham (2008) laue431 Crowdwisdom fifud1eSurewes Crowdsourcing
ludnguuuunils Aensiingilayanazay (Collective Intelligence) 91NNFNAUTIUIUNIN

LLAUDANAALAZNTEVINNTLAUYMITINAY F3n15911 Crowdsourcing ABNITUILLINIINTD

a a

TAs9a519 (Model) A lAAnNISAIAINNANDE19ABLEDY TUPUNALLAANITANLA 8 UNIY

=

AUARLYN (oppression through new discourses) #3ona1dntAr?vinCrowdsourcing

Y

1y azldiusgleniann Crowd wisdom 7induiives sulunasinnisiiauuieguazyinau

sauAulu Crowdsourcing

2.3.4. Contest

¥
a =2

n1sUsznialuguuuuniiarss Crowdsourcing auitlainaueludountni

NANA1TVDINITUTETNIAAUAA TITULAAIINANAANTONTENIN Idea Way Creativity 1U

o =

gnfazanaulainnuAnluuanIiy &9 Morgan wag Wang (2010) letauein naslenis

=Y

WUTUNIIANULARLUAE loNanAlatikeulusasalUul
1) 81n719za399N159191

2) @NI0ANaveNIUla UieINTEnGy

1% '
a < =

3) 9nallmuAnlulgiAnu Felianansadunnainnssuiunisvineule

FIN15UTENIALTIAINUANAS19ETIALAENNTRBNLUUTY Ladn1sAnwRaUsElovUvDs
N34 Crowdsourcing  luguuuuvasmsusemall 2 dnvaie  lae Tidball uavaue
(2011) lown

1) mMsfuduiusseningdanisuseniauazdidnlsenin saufamslinasu

Usgmadun Feililaungadeyavesgnea (Personal insights)

2) Juwnasdeyauazasiwussiunalaliuntdnesnwuy
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Designer People/Users

D AR R syt o
AR
/ / Motivations

Ju 12 UnunmnszUIUnIslgcrondsourcing WuunIsUsENIn (contest)

Tudnanunils nsusznmanse Contest WunszuiunmsiunisdiernuAnaInnm
wen lnglanznguslnaviegna 1Wungesans Audu Toolkits for idea competitions
¥4 Piller uag Walcher (2006) fivin1sfinwusm 811 Adidas TunisiuuifinaingnAiin

TaWmuNan AU IANISUTENIN

nsnusgnmdunisszaunuda Jsgnesuredndu Tournament of Idea 3

‘NIBJQJI

Morgan wag Wang (2010) #supsUsziiuananisiniinsintnennnuanssy (dea) wWiun

Y

oA o Yo o Y ¢ a Y v a a <
WUINTUTENINNU I@EJNf\]@uu%glmﬂigiﬂﬁuﬁﬂﬂﬂqﬁl,ﬂ@ﬂ'}’]\ﬂﬂﬂ'}qmﬂﬁ‘w%aqﬂﬁaqﬂLLagLﬂU

U
AenpuAnwatudulusuuin 3 1dea tu flsulduwiadu 2 szau laun
1.) Revolutionary Idea v3ouuIAnlusEAUNES19NTEUIUAY (Paradigm) T
2) Evolutionary Idea fian1sniuinAntun1susulanansiusivsedsinilet

Ju AldAnunerentesnitedawsn Fessnuddgigdeuliinaus fie

nnsasensHdadulvgiin gy

2.4. n1sNEIUTIN

a1 Anandduidunisiteignddldvionuuendiunsaulunisimu
nanAa ouldn CoCreation Crowdsourcing Wag Participatory Design  $au81 User
Innovationtiu AndnaissiufuAsniIsieIn1simiaauInilenusenitananfugldly

NARS U [HEN15IT8 N15ANEIUUSEIAUYeINIS 1T Fadulussalul
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24.1. 159

eX2e

v

Ainginluniseenuuutiy deasenuninveindndunidunaainnisnssuiunis
90NkUU a8 Hienerth, Potz uay Von Hippel (2007) lo@Anwnfisnansynuvegiiinsiuse
winnssu Nszduaailndvesuinnssu (Novelty of Innovation) AuUsHURTIANAMANTR

= ¥

oI UTTeY TuvaueiAd Jeff Howe lassufenguaunazgnisgaitnuniaiusuly

Y Y

Crowdsourcing lalpanssindungu”feadasiay (Amateurs)” Afldnway 2 Usens TowA

1) nguauitliliviseldduvdnainniadniam uinisldnansuunuainnisyi
darisnfdulenatiunaula (People who are not primarily motivated by
money directly, although they’re happy to make a few extra bucks if

the chance arises.)

2) naueuiilgsRavesmuesaiunuiinuin (People who are working on
their own dime and who dedicate their leisure time to something they

feel passionate about, something they love to do than have to do.)

mednuyazll enaviliiasadieufssldiuyanafiidu Non expert 7% Eric Von

Hippel (2005) ltausfsnisunewuidnvesynnamaiiiiioduwvasdoyalunisadia
o A v v va ° a = Y oA ¥ = Y a 1Y)
winnssy Audagliladanudiuigludedn wadunauaulalunisdisu delndlAseiu

msfinwludssiiunguyuvuesulal N5auiuly open source Ing Shah (2006) lafnwidn

nauAuMaItiUsENRUMEAY 2 Gnwae LakA (1) Need driven participant fiu (2) Hobbyist

participant lagnguusniudisiunguiienauausininuieanisiieg nilususgld aaug

A 1 oA

i waznissensuanngueauluguwy online tu Tuvazinguiidesasidunsidnsiudy

q

uyuiiomuaynuazimaanay Felaundnendaiunisdamares Lead User Niuadsiu

MsueuInnssuluas1esnels s lildee vsevsantasng

Doan wazAny (2011) Falaiansaun”uywed”(human) lugugdiudsenaunilves

52U (Crowdsourcing System) Niinthvsesuuuuvesn1ssinlussuy 4 dnvag laun

1) Slaves: fasduiviglunisuidamindu Insudsdymiludiug udwivie

[

YMNUAIUTUINUNAAIUA1 AT

2) Perspective providers: Aailugsiuliuuifaviayuusuienieanaed

Y

Yoynn FadiouieluiAninsmiu @snsaaisumandymaaninla
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3.) Content providers: ﬁaﬂuﬁﬁa%ﬁuﬁam (self-generated content) V89

seUU Wwulu YouTube %138 iStockPhoto wusi

4) Component providers: #on1sfinyuwdiludruniavaszuunsodiauuu

Suwmasitdnuse Social Network

2.4.2. usypslasianisiladsy

]
v

nsaedifidnsantu usegela (Motivation) 1WuladeiidrAnyseninuduiananssud
fee1funsidIuTINAUYUAINTTU Crowdsourcing  (Matthijssen, 2011) 3aufuilavdas

Aumlnladndeaguuuuvetseydlavihlvinguildndesnislainaniasiy

Morgan Wag Wang (2010) msidensuiuuresnsyslaiinasieninuegsenvseusyauy
ANEUSAVRINANTIU Crowdsourcing  %3e Participation WuABADUFONHARDULNUNSD

vV 1

Reward Yiag@uniu Participant (Borst, 2010) miﬁﬁﬁgm’ﬁaﬂu Crowdsourcing U A
1 IS % ! ::1' ¥ o o ! o L3

gouslannngala duyui Jeff  Howe  launaueswwdnisuuziiusingnisaives
Crowdsourcing lnguesianisfiszuuvisenanssufinaauds 2 Usenisil iieidumegdlan

daalinuniauladisiuauindunguau wie Crowd laun

1) mslasugeausunseandn (Peer recognition, or granting the customer
visibility) Fefieumneseauiidnaueauda omninenunaidulisu
mMsvenunngiiauaulaegnafeniu viefanssufinuesausiauiiiun
iueAIuLiNAY viFouuzthiva AdensiliAnrugdlaenisidhion

' o & a . A o b4 | Aaa
soly anudusavesianssuluy Crowdsourcing Asnisvilyaramantila

A51NANUNATINUANLAIARTIEZIAANTYRNSY

2) ANUwela ANUWIiBNwAzANSANeRAsTTN (Equality, fairmess and trust)
FENINAUNLTIFINYINAINTTUUY FeAnTulaann1519ng N lidaLaw

P Yy v & a & P v a . '
el nanudulaniagtsinlufanssy Crowdsourcing sialy

Daren Brabham (2008) lavin1sAnwusegslavestenmiladinimluuansly
istock photo &sAxan1sfiny wuduseslanddgnaniilvgenimmaiiiudnsuly
istock photo falenalunisiaseldnauunu (To make money) ngilusegslamesuaiy

aun (fun) wndududuass Tuvaeiinisfnwidennves Brabham (2010) leasuusegelaves
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Auinsansoinsotnen1adinungg 817 Facebook, Youtube #ianunsauuslaidudia 9 ag1q

Teun
1) ea%eseld (To make money)
2.) dioanufmndluivdn (To advance one’s career)
3) Duisensuvesauluienis (To be recognized by peers)
4.) fesmsnusiioulmluazdeey (To meet new people and socialize)
5) szhamﬁamﬁﬁwmwuaaﬂa;u (To contribute to a collaborative effort)
6.) Lﬁ'ammayﬂ (To have fun)
7.) \iegian (To pass the time when bored)
8.) Lﬁaﬁﬂwuasmmﬁm (To learn new skills and knowledge)
9.) Wiowanieen (To express oneself)

nsAnwlusesvesegelaludnudyy AensAumnuvesseelavefiuinsu
Tufianssuves Crowdsourcing slunanenisfinw aunsaasUunasiunlaidu 2 19 Aeiin
nn1elukarn1guan 1se Intrinsic motivation AU Extrinsic motivation (Lakhani & Wolf,

2005; Borst, 2010; Kaufmann wagmdy, 2011)

Intrinsic motivation tufeussgslafiunainlusvesfidrsm dufeFesnuaynuay
m3léFeus luvmed Extrinsic motivation tu Idkrussgdlafiinanmeuenvesiidrs
Ieiurnameuunu (Compensation) wagnslduniseeniuanyuvuniessauaAudy (Peer
recognition) lag Kaufmann wagamy lauesin Intrinsic motivation %é@:ﬁamgwazjdﬂi lunns
1159um® Opensource Community T Usznause Enjoyment Based Motivation AU
Community Based Motivation Tuazdl Extrinsic motivation Usznaulusiedninaain

nanauwnudunan suldun Immediate payoffs, Delayed payoffs Wag Social motivation

u599ataiion1sidiusinlunis Online  content  1u ladinsAnwilag Toluna
Online Survey (2010) Tuseanu “Mixing Financial, Social and Fun Incentives for Social

Voting” fnani1sfnu lawvsusegdlasendu 2 dnwaglaun Implicit Incentives 7y

N !

nanauLnunTuaelulavsefuan il (Intangible) Wwun1TERUSULATAD UL NEIAL AU

Y

Explicit incentives Tilunanauunuiiudasld (Tangible) (Wunanauunuiiiyanvses
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yarnduduliiues warluvaeifiendy suuuuees Crowdsourcing My Contest  %3®
Idea Competition 1w fusegdlaainaieuen (Extrinsic Motivation) igqegaiied il
HARBUWNUNIMNA 4 Uszn1s lauA Direct Compensation, Learning, Self-Marketing lag

Social motives (Leimeiste uazmady, 2009)

dmiunisasinsidusiuuazdnTintdy Doan wagAny (2011) l@UakUINTG 4

U0 TumstnruuagnsinuimMsdTugiinTiuegadiasta laun

!
1 =

1) N1573787 NANDULNULALLT19IY Fauadlatunsmnanunsenanssuly

Y

v '
4 1 L3 [ 4

. Y N Y < )= |
Crowdsourcing  tu dLdsruinszueuiulseleviniudeslanie

A & a
NARDULNUNLUULY

2.) msmenanadas (volunteers) Faduisnisves Crowdsourcing Nlguniian

q

Matifiisnaglananauununsdnlavsennuianelafiiinsin Inegiley

| )

| & aad
LEUDINTUITNNGVIER

3.) nsWigiswvserldiy desuaniienisvindsdadmilmeuuny wunisli

NIDNLUUADUNNUMIDAIAZLUL WiaTazldussuursaUlea

4.) n3a51958UU Crowdsourcing Nnevsesisludiunisiussuuniivedese

=b. eC®_

e Bavihbilangugidrsiuindiaeidnsinly Crowdsourcing  seuuLA

o

deszuulninluyneie

wenanigliauauuziiagluuuves User Interface Miudnladenils Ninasievs

n1sfegauarlulifidnsinlufianssy wasiaSuaunInveInuAnad1eassAN U1 TIula

y@ue (Contributed)

Henry Jenkins uazany (2006) Iaveunltuvasewaniiyanaaluiu azuang
vidoRomnuAnvesiieteaniniiudumedidn Taglilenudn fausssunstidiuian” Giae
Tiiesuted “Wuimusssuiadulinisuanseenis@alzuagnisidiusalumsdony
Hululine aduayumnufnainsassiiasyarafinoundaufniu sufedsuuuureinis
deonsdmnuiangiiuszaumsnilugaudug wagiamsssunisiidudn adsliyanaiden

[

nsfldusanaznsuustiudundedidn” Tasilesduseznau lown

o
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1) Affiliations — launnguaun@nvesfanssunieyuyu naddumanisuazll
Junens Beensegratungulu Social network, Message board 531

website #1149

. & ' o P
2) Expressions — msuanseanluanudunuies lngsunisadneasse lny
nstingnendieg1s loud Digital sampling, Skinning and modding, Fan

videomaking, Fanfiction writing

3.) Collaborative Problem-solving — n1suAdaymsiniuduiiy nadunayly
I3 ' = o~ v v v o . adyva &
Junans wunslsunieasimthdoyauu Wikipedia Aideutiu 8193y

[

Lisdnfuwasiuiwhnusulateyanauysel

4.) Circulations — n1sdsuANNARvSedayalumudasiieliauiioglulg

danuifeniu Feanunsagnanevealudinulunquaug

Farumdouvesdinuuazsyuuiisesiunmsiidautiuiy IiinsAnulaeesdnisde
AMUSTeMLATYRALATN1IWAILY 38 OECD #d1 “OECD  study on  the
Participative Web: User Generated Content” (2007) filfi@nu13es User Created
Content aﬁuauuumﬁm Participatory Culture 989 Henry Jenkins finduwdn Jsaunse

'
[

ayuladeivilviiAinguuuuves User Created Content @aiiigaleaiuniseaniuuaglaildiu

[

saulanadl

1) Uadumesumalulad (Technological Drivers) laun

MIANTUTBINTADATAINUTIG (Increased broadband availability)

- msdiisduvesmhemudwazauslunisuszanana lnefifuyuiianas
(Increased hard drive capacity and processing speeds coupled with

lower costs)

= a oA a v I3 1 v & .
- NEULL‘UU’W]EJ’]?’I'WI‘WJ ‘VIK‘NLﬁillﬂ?iﬁi']ﬂﬁiiml,azLLUQ{ju?JEJlIuaLUE]W‘I (Rise of

technologies to create, distribute, and share content)

- wavduasniglunisaing daudas uavdasiateya (Provision of simpler

software tools for creating, editing, and remixing)
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6 1 A Aa a .
FIA1vesgUnIainIe anas Tuvueniinnn wAUY (Decrease in cost and
increase in quality of consumer technology devices for audio, photo,

and video)

nsiiuvenileniignainalaely (Rise  of  non-professional  and

professional UCC sites as outlets)

2.) Yadum1annudsny (Social Drivers) lawn

nauld ICT Aidlonganas uazBudiasineunsdoyadius (Shift to younger
age groups ( digital natives ) with substantial ICT skills, willingness to
engage online (i.e. sharing content, recommending and rating content,

etc.) and with less hesitation to reveal personal information online)

AUABINITIHEUNITBLAYDINULDIN1UFR LML (Desire to create and
express oneself and need for more interactivity than on traditional

media platforms such as TV)

n1siinyuyukagAlIusIndaiiolasaniIsAtegniuAINadasla

(Development of communities and collaborative projects)

nquauiinaun uussdundouduuifnlugaudug (Spread of these
social drivers throughout older age groups and to fulfil certain societal

functions (social engagement, politics and education))

3) YadenneiuiAsegia (Economic Drivers) laud

iﬁﬂ?ﬁgﬂaﬂﬂaﬂqﬂﬂiiﬁLﬁ@ﬂ’]iﬁ%”N Content (Lower costs and increased
availability of tools for the creation of UCC (e.g. for creating, editing,

hosting content) and lower entry barriers)

lonmanmiudulunisviyudimiunisusenaunisivi (Increased
possibilities to finance related ventures and UCC sites through venture

capital and other investment possibilities)

a ] < ™
F1ANVDIDULADIUAAIIULIIGINANAY (Lower cost of broadband Internet

connections)
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- arwaulafifsdulunismusslevdaindeyafia¥1sandld (increased
interest of commercial entities to cater to the desire for user-created
content and the long tail economics (including mobile operators,
telecommunication service providers, traditional media publishers and

search engines))

- yuAudnsaiessialudiiudu (Greater  availability of money

q

related to advertising and new business models to monetise content)

4.) UadenanueAnsuasnguuie (Institutional and Legal Drivers)

s
a a

- msadungszsdouiienenisadisassananulug 1wy nguunedvans 1y
i (Rise of schemes which provide more flexible access to creative
works and the right to create derivative works (e.g. flexible licensing

and copyright schemes such as the Creative Commons license))

- sUnuumsildansangldludanauiesasnadu 1y Opensource %30
Creative Common (Rise of end-user licensing agreements which grant

copyright to users for their content)

wazudindadowindouniedeay Jausssy wazauinavtivesvalulad azdu
JadueSuranisasneninuAnasaassd nsedunstlauenufn kavasen1ssINiuTesny
TudspuifioNvzadanuiAnlminouaueInufein1sveInueImsonquAnIu daunilwes
Tadedadulaindudiulng \unsnwrvuiiugiuvesdiaunz Tunn duuifnvesauiidy
naandadumartlue@onselulssmalnedildins@nw Fmginssuvesauneaayldls
[ aay vy Y 2 & [ K a £ o ea
Julumungugitlananuudinduls wulusaansiesndnsuasninddunisdyan

agalsimu waAnssunsldiinuaznsuilaafitinainauinmiinidunesiin

Wudsnazuestrulddslils wazlaeanizednads nistausslovianmaluladdiianis

Da

[d Y = a 14 o I a [ Y
WumnanslunisuaniUdeuninufn ALReens LLﬁ%uquUQNaGmm"mMJJUULEN

2.5 duwmasidalugiuzaanany

meanuivimanalulagdumesilalutagiu ssdiulddn wwiRnuaznisfinw

90994 Jenkins Ay OECD  WA¥AISNS¥AN8NNIT08NLUUEN9H@IUsU (Distributed
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a adao q‘

participatory design) v84 Walshfina1iunnewtniiu iudeniidneainfiazidululs Ay

¥
= ¥

o a ] ' a s & = d' s & a aa o, v A
‘Wi@ilsﬂ'eNﬂqilla'JUTJllﬁ\nu@uLm@iLumVﬁ@Lﬂi@Q@E]UIaULUanV]Lﬂf’WJ‘ULLa'J LLa%L'U‘ULLu’JI‘UlI‘Vl

o w

deailuaunmn

o

91nA15% Brabham (2008) lavinns@nwinsalaanudnsaves istockphoto.com 16
wosindumesidn vienldszulaensaindunvled wieThe web Wudssndulunisn

AusndldTunnladngn Wnedianms 4 Usens laun

1) Wuwinandisuyaeailanlidnunegludsnudieatiy

a0 1%

a § < < S a o 1 1% [y
2.) duwasitndumalulad SU']Elﬂi']\'iﬂ?']llﬂﬂLLa%u’WiU%ﬂﬂqiaiqﬂu’J@ﬂﬁiﬂ

3.) wllgdnasonisasalient (Content) 3y Hrensedulviiinnisiiny
LANISLERNIDDNLAT AL LD WAL

¥

4.) vledaranuasioulesauifavauty luvuziferduinssAuligldin

Y

ANUAR kAT FBganAINLAY

Shawney  WazAng (2004) nanIndumediinanduiud (Platform)dnsule
duslaaddiusinlunisasisuinnssy lnenesindumesidaaiuisaidrunfidiuly
nszUIuMIWRKARSaeTslldiedau Front-End Suldun Idea Generation way Concept
uwavdiu Back- End 1A Product Design wag Testing wazusgunuunmslidusindu 2
2819AD

1) Broad AensHdrusimedende lulaaslulusvazideausiudnuiu

RTREREY

ey

2.) Deep #iffanssunsiidusluseiuieazidn

Faldaguinsesiionsufifluduneuns 2 Wumssielull
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Applicability to Stage of Hew Product Development Process

Front-and Back-=nd
{ldeafion and Concept) {Product Design and Tesfing)
Suggestion Box Toolkits for ussrs innowvation
o
E Advisory panels Open-source mechanisme
[
-g E-: Virtual communities Web-basad patent markets
8 B |web-based idea markets
m
2 nfommaticn Pumg
[&]
B O line survey Mass customizaiion of the
E C L . product
£ 5 E Markst int=lligence senvices
3 g . _ | Web-basad prototyping
= | Web-based conjoint analysis
= B L ) Virtual product testing
T | Listening in techniques
Virtlual market testing

7V 13 urunIm Mapping Internet-Based Collaboration Mechanisms Based on Nature
of Collaboration and Stage of NPD Process (Shawney iagaade, 2004)

25.1. WEB20

unAnvesnsliBumesidalunndundestodnaniniseas ululdhetuuas
sosfurnududouvatasidunndeianaluladaes Web 2.0 9 Shin Dong-Hee wag Kim
Won-Young  (2008) #ivhms@nwnulesiidudnwaslifidisimains $an1s wazaugy
domlfies Tngldiausmnuiiiuin Web2.0 faudnvmedifuusslominoniseanuuuoiad
dwsw 2 e Tadudnvaziiaenadestuussgelaneluvesfidnsan (Intrinsic

motivation) NANaIMU19AY Fanauanwaztu low
1) n13%1 Web 2.0 Walenalvdldanansanazasnsuasingunsilonivemuies

Tlvigduludsnuoaulalivy

2) N5 Web 2.0 Walanalminniswys n1sidiusiy saudanisasialanials

1n1390UNdU (Feedback) FevinlmAnAnudAysonusIudau (Peer)

%1 Shin Dong-Hee wag Kim Won-Young laussinnisianulennimalulagves
Web 2.0 azas19n1siaiusinlunszuiuni1seanwuulanasnnseuiunIseansuumIUAISIen

TANUIRDINA1519989 Buxton kag Dix A1UAIUAT
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Collective '
Data . P':":‘ —
What is | Specification
wanted G b Oesign i and deploy
Crowds Real :olhmq Software Architectures
Opsnson PrD(OQ’YD(S or (Contents) Documentation
Datamining Previews Development Help
' Kit
Where is there -
VS, Yee Ev"u“on ...... "w
What is wanted Online Biding

Online Auction

U 14 ynundinssuauniseenuuveeilasulneldoumesie

uuliinmenndnyzes Web 2.0 fiafsufduiusseninaidildanualedld

wazanunsavhualeuszuudanisnug Jnduaieadieluadisniseenwuuegisdidiusiy

1ot

252, WQRANITUNITTOVDIUUDULADSILIA

Tunrsvinnsived levinnsanwnulediiienisasrauleaniniiu %5s  online
store @eiNTEUIUNITVBINTTHD (Buying Decision Process) a1nn1sAnwlay Kotler wag

Kelle (2006) Tnefinszurunaifulumuunugideiolud

Need Information X Purchasing POSt.
. Evaluation L Purchasing
Recognition Search Decision :
Behavior

3V 15 unundinssuaunisvevesainiaules (Kotler uaz Kelle, 2006)

Tneiisneazidennamaludl

1) dAuRein1s Aen1siguslan da1udean1snagaeamndnduiunauaues

A . a a o & o =
n30iUgynn (Problem Recognition) MABINISNEANUNNITANIT FINAINITI
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vauiounUisunienawnududnauiiagldau sufnsalnguilaaiaiig

v ' a v v a ¥
#99n15M1 919 NStk Nausank lU s vule

[ '
A [ =

2) msmndeya Aetuneuiiffuslnrdeyafiwesiiilunain ieuarsmadeonly
Sosmsndudn nanduet Heguineunudionsld fenisfinnsandssduiy
Kotler waz  Kelle laaguegll 4 nqu lapfinnsamindeniiazunlaymiain
madondinirsnuay o

[

1. yadoyaniinemun v3e Total Set AovoyavesdumMUIBUINIT N33N N4l
%ayjaﬁmmlﬁmﬂmiﬁuﬂ% $YIDAITAUMIANN internet search

2. Awareness Set visonaidionfinuies3ingd Andudenniveyaline Ll

wingan wiedanudssiayldansauitymvesnuiesesnlula
3. Consideration Set #3aN19ANINIITUIBLDUNBITU LAy

4. Choice Set visofldion 2-3 i1 gavine neunvzindule

v v
v IS

N9 NITUIUNITTOURY Kotler way Kelle du fin1siansauniadeduagsiunusa
AUA1 979 M1FUAT (Brand) 51A1 @01uiivng N1sanas Ludy

Y o

3) msUssidiuniaien AsdunauignAiendiienlusedu  Choice  Set 31
a = v v A 1 o =1 a § Y <
Wisuieu dadden  wazuddnagyinssuiunisiivuduwmesidanainaiy
sUnuuveINsUstifiunadonidalidunnsne9ind Hauser, Urban  way
Weinberg (1993) ladnw1ld flagnitseufiagnduliAunideyansedou
nszvUuNSismadonsineg mnifivasenismdeyariladne Jedumesiin

ylAnszuILnTil tARTude 157 wazvihdaunduluunlanasniian

dgll a [ dy I3 d‘y al o
4) M3¥e Uz 5) weRnIIuMEaIN1sPe Wunsruiun1svesnsiguslaa vinis
fnaulaldnn wazAIuNITILANIRIAUAINIBUSNITNABINTT hazN15USELU
a v Y] AV v &t o v ' | o A ~
Auanasannitaduszaunisallunisidaulundl wazvslinanidaiiasannd

AMULALITDINUNITYINUTBINULTALAZIUITEADUTIAN

2.5.3. User Interface

wislvnistdaunUleanagldonuduiuilunisiidiusiu (Participation  platform)

Wulvegrediuszdnsnim inawilunisesnuuudsgeluinisadns User interface Ay
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Wizay 1ielin133ea15lun1ldIusINUITRMINARINITYRNtn TN Lnedinsaurednis

2anwUUlALA

1.)

SO 9241-151:2008  1JunInsgIUTEWINUIEINA ISO 9241  ABTeeiv
Ergonomics of human-system interaction lagd@iu#llAgIT89AUNITO0NLUY
voaUledty a8gnIeYlzasiidiu part 151 : Guidance on World Wide

Web user interfaces Mg UN1599NWUY Interface Tu 4 Useidu Toun

- ASHITAUILUINIALNDA1TODALUY High-level design  decisions and

design strategy;
- miaaﬂLLUUL‘ﬁlam Content design;
- ANSEINAENNSANN Navigation and search,;
- miﬂjmuaﬁam Content presentation.

Research-Based Web Design & Usability Guidelines Juuwimeanisesnuuu
nulediidnvilag U.S. Department of Health and Human Services (HHS)
Usgnaudie Guideline viedeuugingindiedu 209 4o wiolunwimaluns

ponuuuvled wazinsliuintdnanudrdgyaindiuvetesalsznaulunis

[
o o o

PanukuY lngfiagsvasdiuysenauniuminaud 1Aty 5 wieuiniign

(a0 1§ 5) JesAusznoulaun
- mﬂﬁ%’a;ﬂaﬁﬁﬂsﬂmﬂ (Provide Useful Content)
- W9131ANABINTTURELY (Establish User Requirements)

- e lanazusIRRNAeInN1sueEly (Understand and  Meet

User’s Expectations)

- dglduulunsiivuaaudeanisgld (Involve  Users  in

Establishing User Requirements)

- lhaveulomiilidisades (Do Not Display Unsolicited Windows or

Graphics)

- ldfiansldlunnsdeans (Do Not Use Color Alone to Convey

Information)
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- Imanuilvanaaea (Enable Access to the Homepage)

- Ivsldenudnuaninaen (Show Al Major Options on the

Homepage)

- asnulwmaniiunaula (Create a Positive First Impression of Your

Site)
- lidmsnsdeyadiuviuiin (Avoid Cluttered Displays)
- ma%aagaluaqmﬁaﬁuam (Place Important Items Consistently)
- mﬁaagaﬁﬁw Ayl Inuuu (Place Important Items at Top Center)
- annthfideadeuasun (Eliminate Horizontal Scrolling)
- abuauiiitudaau (Use Clear Category Labels)
- a%19 Link fidlade (Use Meaningful Link Labels)

- fgesdmSuiindonruiiiudaau (Distinguish  Required  and

Optional Data Entry Fields)
- Yauazdeanuuuludidaiau (Label Pushbuttons Clearly)
- Smuasumeumsvheulidaan (Make Action Sequences Clear)
- dnteyaline1ulaie (Organize Information Clearly)
- SeawihliBosiensuesku (Facilitate Scanning)

(%

anwka@my (Ensure  that Necessary Information s

- ihbideyaddng
Displayed)

- fiwSesfledum (Design Search Engines to Search the Entire Site)

- hlWnnsdumlénadian (Ensure Usable Search Resullts)

| < Y Ao o o Y & & v W
aEJ’NiiﬂmiJ @')83383L']a'lm"i]ﬂmqllflmiiquuag Guildine VL@LNEJLLW?UULUUL?aqﬁﬂWﬂ

=t % ] % % a4 oA = ¢ s o o v A
VUILLAT LL@]ﬂ']']llﬂfnﬁu’]sUENLﬂiaﬂllal,lsagﬂqiLGUEJUGZTE]WC‘]LL'Jia'WﬁULUUI%WKIWLUaSULLUaQIﬂ

=3 = a 1 & o 1 '3 [ . .
sfnswisuvemginssuvesldnunuled vivlvinaeivaziuinieustoain Guildline
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Alananuiu e1avzlimunzaunieilvsvuuuresivlendanulidiiauls Fadaviiay

U

ledagldidutafarsaunusznau

2.6. nsAnwulas

Ao o

2.6.1. nulwaniidnway crowdsourcing design
2.6.1.1.  www.nextstopdesign.com

Wundledvaadles Utah (MU2ga1uif1un1suuds) Wisinn1susenianuuiaanse

lagansusednnig BSuantuuiuuumIng1dy nediguhuu Design Contest &eqzillang

¥ 1 ¥

TAwAgismesnuwuu laun Site vSeanuiinead1s uazdoyaves Site LiloUsznauns

kY

RN

NEXT STOP DESIGN

HOME THE CHALLENGE INSPIRATION SUBMIT A DESIGN RATE DESIGNS DISCUSSION FORUM RESOURCES ABOUT US

WINNIN
Congratulations to Aaron Basil Nelson
— - N | |
=1

Designs must have at least 25 votes to be eligible to win. Tell your friends to vote!

NEXT STOP DESIGN IS

“ " To Do:
an experiment in “crowdsourcing tter
the best ideas and designs to - dsﬂ&;‘be
build a better bus stop. We hope _wﬂﬂ:mpm
that better stops will encourage ublic transit
more people to ride public _‘B’aw planet 7 e e
transportation, which benefits us - pick up milk NEWINSPIRA VIEW ALL DESIGNS »
all (and our planet) in many ways. L e 2 oy

U 16 nimanved Nexstopdesign.com

AL TINAEARINNTAmMEL g U NIIERARIANABINISIUNIIM A1NTUYINNTTAS
wuuUsEnIn Tngaginihfuanauuunavuniidngin Contest Fuvuannsadiluuans
] v Y v ' . & & vay v a
Anuwiuazlinzuuule lnglvisseviianluusiay Campaign 2 1oy FeynlanzuuuRiean

fgn agliduwuunlasuidentilueasradugnvensalaganseoly
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NEXT STOP DESIGN

HOME THE CHALLENGE INSPIRATION SUBMIT A DESIGN RATE DESIGNS DISCUSSION FORUM RESOURCES ABOUT US

SORT DESIGNS BY most recent first  us:

designer design name

=
N A
ST [
="
The art stop
Simple Submitted by starperk@gmail.com
convenience Submitted by jonywz@hotmail.com ® 0 comments
Submitted by jbergera ® 0 comments

® 2 comments VIEW THIS DESIGN

Diamondzul VIEW THIS DESIGN

Submitted by dmzdiamonds VIEW THIS DESIGN

® 0 comments

VIEW THIS DESIGN

Map It Out

Yoy 12 N ubmitted by katie weldon

U 17 mhsaumuanniaueangidrsulu Nextstopdesign.com

2.6.1.2.  www.crowdspring.com

Junvlest crowdsourcing msdumsesnuuuiifivuatvejfian (Toyavniaule)
SPRING How itworks Browse Blog Help Start a project

The World's #1 Marketplace For Logo & Web Design

Get a professional logo design from just $269
Thinking about a design contest on 99designs? The
world's best entrepreneurs and companies prefer /\\
crowd SPRING. Here why: you'll have more choice, pay L
less and work with some of the most talented designers in
the world. With our money back guarantee, custom legal

contracts and award-winning customer service, mad|30n TSQ\

crowdSPRING offers a proven, fast, and risk-free way to uadis‘;ﬁ.’c\mn!{i&i‘sﬁﬁ'f,ei&. Financial Consulting Firm

buy custom design at affordable prices. Logo design 7 Website design 2

« Typical project gets 110+ entries
« Thousands of satisfied clients
¥ 113,000+ designers & writers
¥ We guarantee your money back

« Recommended by 96% of customers

U 18 il manyad www.crowdspring.com

SUBUUNISYINUUN Crowdspring ABN1SUSENTTONET1319 KAAIAILABINITINY

Y

2nwUU NUlwAEINNITHIENEaNWUUNTVNYLAUTAIN1S FelngtadsaziuneanLuy
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UEUDNUBDNUUY 110 AU 61D 1 A1YE TIHININEINITAEONIUDBNIUUTIAULBIYOUNIN
igala

See pricing » 3 ate

Woney Back Guarantee

How crowdSPRING works

IL Tell us what you need. 2 The world submits ideas. 3 Choose your favorite.
ey -

$700 This project is con . el -,
DY |

B4

ol (i | -

o e G E

It's that simple. Take a quick tou

I »

7U 19 muanadumnounIsyIuvesCrowdSpring

¢ . & Yo A ] ] A U oa vy v
VI'NL'JUVL"'UW CrovvdSpnng A2LUUKNINNTTLIBINITINYAINDULNU ABTULIUIINKIIRY

kY

wazanelidneanuuy Teevndrunuadusielsvesianis

Y

2.6.1.3.  www.Designcrowd.com

I3 cala o a 1Y) . =~ o ° LA 1Y) =
unuledniidneaugiiediu Crowdspring sasfiaiizunuunisyiauuiieniv usid
nsafiunuegiuseinmeeansiaey
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¥ DesignCrowd PPN dsian et |

M GetStarted v BrowseProjects v Portfolios v About Us v % Callus 1800377 6955

Custom Design. Online. Risk-free.

84,738 107 $4.9m

Asfeaturedin YAEOO! rinance  "Tg= Techcrunch  Mashable TNWV the next wee

Logo Design Web Design T-shirt Design Flyer Design
L) -. ‘-
< = ﬁ A™ )
* .

— T e T o ————— —

U 20 wilmanvyad Designcrowd.com

Project Title Budget  Time Left
B Private profect (login to view)
$500 5days
Loga Design Project
Fielding Ideas e
BA  Private project login 10 view) W8 wepDesignerUnites  RanK ( view Portfolie |
A$460 16 days ' States —

Logo Design Project
g Sourdougn Bread company
needs logo to . A$400 11 days
Logo Design Praject ( cj
ecCriIs
o1 Redmond Construction - Studio Photography

Awesome new co $400 6 days Engle Heart
Logo Design Project

g Comonita - Retail technology = ['D‘gg“g';';iggg‘vﬂ“ Rank e
consulta.. $400 6 days United States 2T

Loga Design Project

View More Open Projects | View More Designer Portfolios

Graphic Designers

84,738

ey — Followus

== : * $4,892,682

U 21 mhuanssrgnisvessuiniuaualu Designcrowd.com
2.6.1.4.  www.quirky.com

I 13 a o . a @ a o v W
Wunvlgduesuien Quirky ATuuSEvennuUULarsUIANITNTEUIUNITEBNLUY
Tnglduuiniawas Crowdsourcing  Tun1S5UANUAAILAINAIG 1T AONAR A S B9

ganuuu ielddndulalunisiieengnain
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The casiest way
to bring your ideas to life.

Got an amazing product idea? Sign up

f  Sion up using Facebook
on

1 agree to the Quirky

U 22 yilmanved Quirky.com

Ly

Quirky Fsldnlleddundrenusenwuuliungnaularinsuesniuu tnedilandmne

kY

ﬁ;:i“'ﬁmméfaqﬂﬁﬁﬂaaml,w Dufihanaadmiiuans nioun1suaninsoureerIang ielw
UneantuuIIIIEUsUeBNLULLAZAIY19N1588NWUY W3eanaludnvuzaaIyanad
ANLARES9ETSAE NS UNAR A eyl weliiianuaunse feanisuneanuuuinunsIn Ak
Quirky tHusnanslun1sAuminesniuu wagnAdaun1seaNsuULLIAnAanalnlAoe19

1RGP

All Quirky Products

Pivot Power Mini

$24.99

Unhampered Slice Mercado

Laundry Ju t Easiel Its Cutting Edge Protect Y
$29.99 $12.99 $24.99

3U 23 mbuanswandnsinuwuyly Quirky.com
2.6.1.5. www.threadless.com

Jundlgdiionisueidednaniu InefiwwiAnlididrsiniinisatpzuuindensuy

Yy v

EDTNIADINTT WUUNEASUNITAIALLULLIN 92ASUNTISHANDSY SauD9lnsTaENsuaIunse

Y

AUUTNTIUNNSUSENIALA
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E 0 items

t’\nﬂﬂ&w Shopv Participater Communityv Infow Search Tees v .

$10 SHIPPING WHEN YOU BUY A HooDY or seLEcT ITEm 552:hss I IERGH

A line of clothing
for Threadfans to be.

Babies: Toddlers:

LiL Lit
BUYS' GiRLY’

JU 24 Wi vanvad Threadless.com

_ Threadless Atrium Yep, we ship to Thailand English = Help Login ¥ Join Us!
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0items
= =
t’\Mﬂdﬁw Shopv Participater Community~ Infow Search Tees - B

$10 SHIPPING WHEN YOU BUY A HOoDY or skLect Item 25225 [ G

Threadless tees are made by your votes!
Show me

All designs [=]

In the running

Score, comment on, and share these designs..or Threadless will poof offthe face of the earth!

Page:

] Completed scoring

g [ Printed designs
ThatI

Fridge night Do-Re-Me-Fa-5... anchor point. Vila Loginfor more options... (x|
by biticol by Masqueradeof. by Papaprime by San Vosanats

With keywords

i Ordered by
Loves me _ Not live like you So all the Co EvilTin _ﬂ
by mandvbob by Levelier Kr.. by Edoaard by AN Date, oldest first

X

-\A‘A ! N-
threadless-www.baynote.net... ] oy .

7Y 25 mbuansuvvaleidedinlu Threadless.com

(3

F991NNNSANWINITYIN UV UL

= = U 1 dy
wazlSeuisununs1enamalul

NA1IUHY @11150a5UT8azREAN IV
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NAMAUNTNBNITODNAWUUDEITFIUTIY

website Nextstopdesign | Crowdspring Designcrowd Quirky threadless
;aj‘lJLL‘LILl Contest Online design Online design Online design Contest / e-
website campaign platform platform platform commerce
Online design
platform
dsznnaes Contest microtask Microtask Contest / Contest /
crowd microtask microtask
Qﬂ’é’m Content ézﬁw website ﬁ'gﬁw website é‘?ll,gﬁrmﬂl%d"lu é,lzzﬁ”m website E}zﬁw website
k7
Tunfudn fie | wazfdingas uazfjdingan
uazfjanlasialyl
ngug 1 faulaialil 1NeBNLUL 13HW |1ineanwuy ineanuuy Haulavialil
website iineanuuy ARRLRN 134 ineanuuy
¥ v
AERELN
UNUNYRY  |9A campaign | @319platform 194 | @%519platform 195 |4k campaign 4m campaign
¥ a L7 2 (=< ¥ v ar L4 2
LRLTEN wATLTNINIg | Inanauaziin fananauaziin | @319platform #319platform
website 1lsznam AN AN 1i89115N"9 1099113019
AUANIFTNTTRY | guanisdnsziu  [1sznam tlsznam
4” & dg/ S
AEILADLIA AEILADELIR
AUUANURLNAT | AneduLLieAD
WL b
AstnsyRun | s 1RILATAR 1TRSLATAR, Paypal 1RIATAR,
¥
HaanLkLL Paypal Paypal Paypal
Runaesels |ladn gauutiann gauuLieann nsnauaasE | selfainnng
984 website AN%19NN9 ANE19NN9 eden
AN AN

83

sUnvvvaaUleanlduuinies Crowdsourcing Wu widnazdunsldaunyunnidn

a

' a ay v 1% lea 1 [y al ] o ¢
i’JiJﬂ‘\]ﬂiiﬂJGﬂinl@@@ﬂLLUU‘l’l wandanuwanasnulusieaziden LLa%ﬁW%iUL’]ﬂl"’dﬁmﬂJﬂ’ﬁ

ganuwuUtl wiivelinisadgeamninsiinsesenineindeiudeaniuu uwindeiudinans
waziJunmsvihmumdadundn Ssldinseenuuusiuiuusedisde luvagd platform 13
nseenuuulidaudilusiuiulannn asiuluinisuansnuAAIULAENITAIAS UL TS

Jouazidsniee agliidunuimslunsiaun platform dmsunisesnuuvedieiidiusiu
maly
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o | ca & o v v a v o ay v
W?@EJWQGUBQL'J‘U‘IGUGW]UJU marketptace ‘1/15@‘1/1‘14’151‘14508@Namﬂm%‘mmmﬁmwlﬂ

$nN5ANE Lo

2.6.2.1.  www.myhandicrafts.com

84

as9tunaunt ad. 2001 WWunUles Adudinans vendndusitnanssuaiesainin

lan Tnein1suuanufiveansnds waskuinguvendngdel (categories) wagianlealugy

lasignandun Tnefasrandles (M.Riza - Gonal Arsan) Sanuweulunusnanssy

HANDICRAFTS MyHANDICRAFTS : ETPL. WWW

MARKETPLACEBY | °E ARTISANS OF THE WORLD, UNITE (@

SHIF] [REGISTRATION] [RESERVE] [CONTACT US)

WELCOME to MyHAND RAFTS HANDICRAFTS by ORIGIN E-LECTED LINKS for YOU

18.01.2009 ASSOCIATIONS RESERVE RESERVE RESERVE RESERVE RESERVE FORTHACOMING OHLINE
SECTIONS > EVENTS MAGAZINES

Morth America - Central America & C: - South America - Europe
- Africa - Middle-East - Asia - Central Asia - South Asia - South-East C
"""" - Asia & Oceania N VI /\

HANDICRAFTS by CATEGORIES AT CEOGRAPHIC

Armnun{ﬂvsagnns Carpets/Rugs - Dolls, Toys & Games - Furniture -

Tableware & Vases - Home Decor - Instruments - Masks -

ramics - Sculpture - Wall Hanaings & Tapestries
HAMDICRAFTS for PERSONAL USE
-Handbags, Luggage & Travel Bags - Jewelry

Google Search

Clothing &

Musical - Ouldoor Accessories - Paintings - ﬁb%?\lq TEN THOUSAND
B
'’

i VILLAGES.

LATEST NEWS FROM ARTISANS / ORGANISATIONS
JeGem announces Mid January 2009 Super sale-18.Jan.09

Hand-made African Jewelry
Kiondo bags, sandals, and more... Free
shipping on orders over $501

Lladro announces Sculpture Events-16.Jan.09

dee com

Free Reusable Bag, Help Heat a School Free with vour order and Winter
Sale, The Rainforest Site -14 Jan 09

Handmade earings
Original earings and necklaces
\’n rrrldmde shipping. Order now

Valentine Jewelry Preview Special Sale, JeGem -14.Jan.09

“Its a Surprisel” from Lladrd; $170 Figurine Gift when you purchase
figurines worth 5500 or more between 01.Jan through 28 Feb-14..Jan.09

com

HOVICA Peru Sale ends this week-13.Jan.09

China Handmade Silk Rug

100% handmade, Persian design, 100%

2x3ft to 14x20ft.
0 com

Swarovski announces Online Sale on selected products as long as stock

lastsi-08.Jan. 09 mema

Crafts from 50 States & 41 Countries

JeGem's Grand Master Jewelty-08.Jan.09 an LA e.com
=

One Portly Pig Lidded Casserole, Ten Thousand Villages -06_Jan 09

The HANDICRAFTS MAI

o Ui
publish the announcemen HOVICA announces Major all-Peru Sale & Celebration-06.Jan 09

U 26 wilmanyes myhandicraft.com

I3 1% ¢ X9 v v oy v % o
pUsrasAvasmsasalledil ansaasuladgasieieanisasialenialiun

AR
Y

AnudntunuinanssukazanaAilan Nazladndudinanssuainidiagilaidenidiun

wazkanasuY1anstuAUNEINN T SINAMUULINHHEAT I VANHER TTN1IHEN WAz

WNaNLTaNAR m%wmmsﬂmmumﬂmquawam

"http://www.myhandicrafts.com/aboutus.htm
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HANDICRAFTS MyHANDICRAFTS : Tl

o M =
16.11.2008 RITE ASSOCIATIONS RESERVE RESERVE RESERVE FORTHCOMING ONLINE
SECTIONS > WEBSITES EVENTS MAGAZINES

MUSICAL INSTRUMENTS

Tseusuividaninnu AaaaiaT 5% Aadsaul
Ag tels AdChoices B>

MULTI-REGION

LENDICEAGRShy[CARE GORIES Exotic Musical Instruments Handmade by NOVICA Artists Around the World

ArmouryWeapons - Carpets/Rugs - Dolls.
Toys & Games - Furniture - Glassware,
Tableware & Vases - Home Decor -
- Masks - Musical -
Outdoor Accessories - Paintings -
Porcelain/Ceramics - Sculpture - Wall
Hangings & Tapestries

TEN THOUSAND VILLAGES supports the work of literally tens of thousands of artisans in aver 30 countries in Asia
Africa_ | atin America and the Middle East_and presents Musical Instruments from INDIA_ NEPAL VIETNAM and
CAMEROON in addition to other handicrafts

I TEN THOUSAND

i2A VILLAGES.

HANDICRAFTS for PERSONAL USE

Clothing & Accessories - Handbags. Luggage
& Travel Bags - Jewelry

AFRICA
AfricanCraft.com_a portal dedicated to promoting the arts and artisans of Africa presents Musical Instruments (Old
and Contemp.Drums. P String Inst.etc)

% AfricanCrafft .com

Mothers Day Gift Idea
Top gift ideas for your loved one. Find
out more today at SK-IT!
————— 0.1h

Handmade & Recycled Paper KENYA
Buy Eco-Friendly Paper. Frames and
Other Authentic Praducts Here. AINA MOJA - African Crafts & Arts web-site features a selection of fine African Crafts including African Tribal

,,,,, Drums Stringed. Shakers and Wind Instruments

U 27 mihuanunTevenguiinonssu

[

WUl link dwioludadledvainquiinanssudus Inedinsdnnguivanisaiu uwe

LifisUvewmdndueiuans Fudwaiiou portal web wenianstuinnii

2.6.2.2. www.tenthousandvillages.com

Duled Adusnanslunissmiiendasusiinanssusiananiilan vesfanis
laluanamrinls (Non-profit oreanization) firesslue SELFHELP saus®) A.A.1946 wazan
\WaswuTen thousand Villages 1w 1996 saudefintinduvesnues 78 $uluwauiniuas
ansy uazillATeveveNaninanssy 124 518 90 37 Useine wardinsdndonan o
Hronssuanilaniiiesmuneroninu warvudumendalud a.a2012 10 7.1 &

~ o 10
WAHEYENIY

© 57991uUsEaNU 2012

www.tenthousandvillages.com/.../Annual%20Report%202012.pdf



%% TEN THOUSAND SHOP | FIND | READ
%% VILLAGES

> ONLINE A STORE ASTORY.
A FAIR TRADE RETAILER PRODUCTS  COLLECTIONS  GIFTIDEAS  GIFT REGISTRY  ABOUT US

Manos Amigas
< “IO SEA - Manos Amigas artisan Apolonio
P Alejandro demonstrates
5 Y S 3 ::::e glass painting Read
‘oceans of Latin America. e —
Setin hand-worked silver. . | £154 Share

. Tenderheart Pendant, $130

SIGN UP
HANDCRAFTED, N PERU » 5 et ¢ g
& 7 : Update Preferences

Enter your email address [l

50% OFF SELECT ITEMS TODAY ONLY & FREE SHIPPING ON ORDERS OF $30 OR MORE i

VILLAGES NEWS

See more products

_ We have a Summer Gift-Away
“ Winner

Ten Thousand Villages
- Recognized as "Best in Class™
by IMA

. Ten Thousand Villages enters

U 28 milmanved tenthousandvillages.com
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Tuntvdn ANITHUINGRNNITAUNT AURUNVBIUNAIHTARNANTITY LazAY

nauveINdniu (Categories) Wuvatengu saudedintuenauussinvveindndoe o1

¥ d' U v 1
wmmiawizmumugﬂmumq

SEARCH
TEN THOUSAND |
1 VILLAGES. SHOR (oRIND o READ

A FAIR TRADE RETAILER. PRODUCTS  COLLECTIONS  GIFT IDEAS GIFT REGISTRY  ABOUT US

Home | Products | Jewelry

SHOP BY: N f
CATEGORY [ - | \_/ E
= Jewelry =

Earrings
Necklaces

Pins and Rings
Bracelets
Jewelry Boxes

Personal Accessories

Home Decor

Tabletop

Plant & Garden

Baskets JEWELRY

Personal Care Working with materials from sterling silver and semi-precious stones to recycled paper and metal, artisans

Clobal Tebas bren around the world skillfully craft our unique jewelry collection. Browse our collection of necklaces, earrings,
e bracelets, pins and rings. Find the perfect gift, and add some color, sparkle and global style to your

Stationery wardrobe.

Toys & Games
Musical Instruments

AT _ Products You May Like
Nativities and Festive Decor

Clearance & ) ~4 o
Fair Trade Spices & Spreads \ P ¥ /
COLLECTIONS [~ ] r'. C-'“\

U 29 mbuansaun1 vuauled Ten Thousand Villages
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o

weannfainisdanguuesmdndaeiniunsld laud Gift 1dea wieaunislidu

Yoeuiny efivesviydmsutiaiungn vsenuiv auniazmag Wusu auguiiuans

A FAIR TRADE RETAILER PRODUCTS ~ COLLECTIONS ~ GIFT IDEAS  GIFT REGISTRY  ABOUT US
BT g B . S Reionias Easter Gifts P
OUR MISSION i casio

Ten Thousand Villages' mission is to create opportu Ui £
by bringing their products and stories to our market Other Great Gift Idea:

2
OUR NAME arth Day Gifts
The inspiration for me—Ten Thousand Village —(amefumaMh(ma( IK ational Women's
o b found in its fw cities but in the 700000 illages...we have hardly e

U 30 Amwmmmmz/on@iuﬁan75é’uw7ﬁ¢§mﬁ’m‘ﬁ

2.6.2.3. www.etsy.com

www.etsy.com tHuUled e-commerce fidudenanade Marketplace ¥®IN1T
FovrsuaniUasunansausiinanssu 1AgliuN13918893URUUVRIAAIATATAANT T Y30
Craft Fair AlnAnannsntiadasausinadavaiuuiud lneftueadavundnturias
$0.20 wazauuieneldannmsue 35% swdsdinmniuiuinsfiansdiguodonis

YrAuavesuedlUAninvdn

€ > C O wwwetsy.com

Buy Sell Registry Community Blogs Mobile Help

Etsy Register SignIn Search e cart

Discovei: \\\\\\‘%\\\\\W\\\'\\\\\\\\‘«\\\\\\\\\\W\\\\\ TRRRERINES W\\\\\Q\\\\\Q\\ \‘\\\\ ‘
\ AucusT 24 2012 PN AN P WUV ‘ \
Fashion g i gl N
\(“‘1:‘3 AET DART Y \
N AN N W AN N AW L nQ
k\\\ S Y
Categories
Handpicked Items cee more Picked by Raceytay

Accessories
Art

Bags and Purses E ﬁ D
Bath and Beauty

EE———— W

¢

Books and Zines g oYL i
Candles =2
Ceramics and Pottery Q -
Children BOO k
Clothing !

Backto School Read a Good...  Womens Black Bow Tie - Al Peach Rhinestone Earrings Hand Stamped Big Idea Bul

Crochet
Dolls and Miniatures
Evenything Else
Furniture

Geekery

Glass

Holidays
Housewares
Jewelry

Knitting

3V 31 yiimanved Etsy.com

Feguuuuvesmsiauuualed ETSY W wiuninsasiemuduiusseninenan

wazgusLaa laun
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1.) Discover Apnsitguivlas uazAumaAsinuieveu
2) Converse fon1sfiianIsuanilasunuAniuseniagunan §3e
wazaud U NilAMUaUlaTILiY

3.) Buy and Sell ApAanssun15%evy

Connect & Exchange

Build relationships in a marketplace that reconnects producers and consumers.

- ' = , * o

Discover Converse Buy and Sell
amazing, beautiful things through with makers, curators, and other in a marketplace full of the best
our vibrant community. shoppers about what you love. handmade & vintage goods...and

supplies for making.

U 32 mmuanin s vuiauled Etsy.com

] [y = [ J a o ¢
‘Lumusuaqmsﬁ]mt,am Product showcase ﬁ]%ﬂJﬂ'ﬁLL‘UQLUUﬂ@N“U@\‘INaWﬂﬂJ% Menu

£ A
P1YUD

C | ® www.etsy.com/category/housewares?ref=fp_In_housewares w R A

599,574 items in Housewares

Housewares
Sortby: MostRelevant = MostRecent = HighestPrice = LowestPrice

Basket
Bathroom
Bedroom
Bowl

Box
Cleaning
Clock

Coaster

Cozy
Firture

Distressed American Flag w. Chalkboard Mason Jar Lids Custom OrderMorgan

{ E OO
MMEEL _NNEE
M

LOVE HEan

F\\ ] O

Frame
Home Decor
Kitchen

Lighting
Magnet
Office
Outdoor

—_——
Pillow Butterfly Tree - Wall Decal Art handmade vintage suzani pil
Rug $24.00 usD $60.00 usD
Senving

Sign N
Table MORE L _NMNNE
Vase <
Wall Decal
Wall Decor

.
Any Pattern of EMGEURETx..  Dried Sunflowers 4 Stems Canvas Wall Decor - Jane A All you need is a lte faith, =

3U 33 wihuanauansiusivaules Etsy.com
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(% 1%

Tunuledil Saldwidy Forum Aduiuivesnisdoansdmsugidivuauled Ju
gosnslunisuany WiauekaswaniUasuanufndiu nefdnyaeimilouwebboard

Buy Sell Registy Community Blogs Mobile Help

Etsy Register signin Searcn N cant

Home » Community » Teams » Forums > Ideas » Discussions

Ideas Discussions

FEts Threads Posts Latest Post
Ideas Allow live links 2 [ 8minutes ago
L] aina o e waiicares bl e ammoser

8 minutes ago

Q Stats 5
Janne Perry 101 B ClosetGotnic anythinggoeshere

Home ) Soeliing Check 3 10 minutes ago
% Vincenzo Taormina 1o & TaorminaDesigns anythinggoeshere
Members
Listings photo zoom on search page? 7 45 minutes ago
Discussions Sharon Craig 01 @ CrafyLeddy Sharon Craig
edFona o ease help.... 1 1 hour ago
Founded Feb 3, 2011 n & jewelyplace & Sriti
t{' e to search by ELIMINATING categories 4 ‘ ? 2hours ago
Tags B ParsbyNC Dozy
tip ideas ALong Overdue Thank You Note to Etsy/Admin 173 3hours ago
} © LynnesThisandThat o @ LynnesThisandTha Julie

suagestions

U 34 yia15Uves Forum luvaules Etsy.com

Improvements

Highlighted Responses This discussion is public.
recommendation
s AudMod says Highlighted Post
. ¥ . X R
Teams LS ‘ou make some good points. We really appreciate your feedback. I'm going to

Forums gather the sentiments here and pass them along to the larger team. Thanks,

Your Threads
Audrey

Posted at 11:16 am Apr 10, 2012 EDT
Contact the Captain

Respenses

; RunzwithScissors says

oris ittoo late at night and | just missed it? And why is there not a link to Advanced
search with the Search menu? Or did | miss that, too?

Posted at 4:10 am Aug 16, 2011 EDT

U 35 amuananisaununsiudenuuuiuled Etsy.com

waznauled dnsdaiunliundndnvIerauladl Blog Lieaduagineuniunady

YIRAIADINITALLAUDMIUAMUAUIAVDINULDS
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Buy Sell Registy Community Blogs Mobile Help
Etsy Register signin Search & cart
The Etsy Blog Read Watch Make Shop AboutUs

How-Tuesday: Fun Finches Search the Blog

Stitch up a flock of finches with this winning
cut-and-sew project.

ulieincharge
shed: Augus What You're Saying
35 comments

1 aostudiog “The Joy of Wissing Out

€€ Being an artist has always kept me content not to
worry about missing out. I think other people
often wonder how can yor
working in your studio?’ when I'm thinking, 'T
can't wait to get to my studio and work!" gead more

u spend so much time
How-Tuesday: Happy
Camper Pinata

This travel-themed pifiata is sure to be a hit
at your next party! Recently Featured ltems

By whack

crammens X”‘@E“

U 36 nhansUiyvesBlog Yo lduuauled Etsy.com

wagly Blogfafidunlnasinle (Video library) Wun1suia@ueiIsn1suanuaulie
LY =1 [ 2/
VOIUUNN LUUAY

€ - C O vwwwetsy.com/community/online-labs

Community
: Etsy Etsy

e http://www.etsy.com/community/online-labs

vents L

Online Labs ‘
Teams

Forums

viDEOs (3D SHARE

© P 16 viewers

Video Library

U 37 wihuansialovesyld uwauled Etsy.com

2.6.2.4. www.craftmarket.com

Craftermarketplace.com: Junuled Marketplace ildnweagaanaiu
myhandicraft Munssudednlugnindugvseinaninanssy Fansmuadudndalu

GYEORIMERY



# Marketplace
# Advertising
& Membership

# Americana

# Bath n Body

# Candles &
Accessories

4 Clothing

# Collectibles

+ Country Crafts

@ Craft Suppties

# Crafty Coupon
Discounts

WELCOME TO OUR GRAND RE- OPENJNG' v Y

JoitHO;E

& Marketplace
* Advertising
* Membership

* Americana

© Bath n Body

* Candles &
Accessories

* Clothing

 Collectibles

+ Country Crafts

 Craft Supplies

 Crafty Coupon

Discounts
 Dolls & Raggedies
+ Extreme Prim
* Folk Art
& Framed Prints
 Gift Baskets
 Gift Shoppes
& Hand Painted
* Holiday Shoppes
+ Home Decor

* Country

* Primitive
* Jewelry

Linda Pi
Wd:ome to Linda*Pinda*Designs,
. Handemade

Designs c
you will find: Mixed Mmm’mgm

Att Dolls, and artisan jewelry.. For all the ltest updates, speclals
and "Litto tidbits of Life", visit our Blogl...more "

Finished items are all completely handmade with great pride by Lucy. They are usually rag

* ... Lucys Lazy Dayz Primitives ks
‘Welcome to Lucy's Lazy Dayz Primitives, yout soutce for fine handmade primitive and folk.
‘at dols crttrs, stitcheries and ncedful things to cozy up those empty spots i your home:

stuffed, and most have nsedte sculpted or hand embroidered faces. Neatly allare Lucy's
mgpu}dcsm ‘We also offer patterns and some hard to find supplies so you can make
many of the ltems yourself. ...more. ;

leﬂn[lowl’n-s
We are makers of fine prmitive dols of all varietes. ]lmsmawbcaﬂmmymxpnmmve
doll needs C:ungnllsOerslar Year, o.wsmmATm more

Sassafras Hill ;
Takea uq ‘back in Time on Sassafras Hilll Greetings! Pull up a comfy clm ‘make yourself

at home, and allow my offerings to fug at your heartstrings! If you zppxwzd,pmmve items
that appear ages old and sometimes worn to pieces you have come to the right place. That's
“the Iook T sfrive for, and they shouid look fabulous in your primitive home! ...more

91

To Join Our Mailing |
k H

st.ote Info

# Advertise With Us
 Join Mailing List

# Join Our Topsite
 Contact Us

# Craft Show

# Crafty Coupons

# Business Resources
# Crafter Resources

Mailing List i o

stote Info | =

* About Us
+ JOIN US
# Advertise With Us

}{ ¢ Join Mailing List

+ Join Our Topsite

& Contact Us

+ Craft Show

+ Crafty Coupons

# Business Resources

& Crafter Resources

# Marketplace Partners

# Marketplace
Sponsors

+ Our Newsletter

# Banner Exchange

+ Guestbook

# Register With Us

@ Tell-a-Friend

3V 39 mhuanesiedovesuanvises s mhenanineiinanssy
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[
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website Myhandicraft Tenthousand Etsy Craft marketplace
Village
Filuyy website Portal Online Store Marketplace Portal
Product Showcase
? d = 3
éﬂ“i"m Content éa*mq website ézﬁ’m website %wﬁwﬂ%mu s}m%w website
Hungudn fae uaz
Haulasialyl
' 7 = a a a =i a
ngnld website | §aa §ii3lnA He fuslna fe fuslna fa fuslna
Huapeuinansy
Haulasialyl
o o e ' - @) v o o o @ 4 o vy = - =
AUANTUTTZUING | NuTias Banner uay | lufsionandnta | dhuiunialiiguan | nunas Banner uaz
vy & Yo " P q‘ By ad o P ] al
websiterfUEHER Link wiaTa®n HARARINgNTY | @3nTadanIsuaRe | Link dialun
WHONITH Website Winananesie UATINEEARADIA LS [Website
fnamueg
ANANRUGTzNI | Litleng dunsgeduAuas | HUfdunttng Titlsng
R
Haariufjuan TRINNAN T89N19789 website
WHongsH Tenthousand 1o
Villages
nstsTiiu Titlsng 1iRgLATAR tmsiasan, Paypal | laitlsang
Paypal PIBNIIANAIL
.
Huan
- v ' ' v v . .
Nanvassels Tairlsang usi selFannisane | seliainnis Tairlsng usi
AMANITRIINAzAN | WARSnR laisnneande | Aenisaidnazan
aINN9RA Banner $0.20 uardouuiie |[anniskia Banner
{7NN13191¢ 3.5%
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% saial = = A ay o ¢ Y v =
Etsy.com unleaninisindioulmuiniign waslufduiusvesiinvy Jaguuuy

w89 Etsy dnnudulilanenisihludunuimesenisiauaissdieveiniseaniwuuseied

AU uRRanssumely

2.7.  N15IANITRIAAINNTUATANAR

ndildinanundieiu msadnassdnuinanssudy duldindunszuiunisvesnis
dneresdnuiunddsuiaquazatevenadinduiuau nmsimuindadueiinanssy
Tngamznsietssdmiuiananduazindadanldsaudundesnisnisianisesdninug

(Knowledge Management) Lagn159an15A114AA (Idea Management) lalguriu
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2.7.1. m'ﬁmﬂ’lim’mi (Knowledge Management)

Cs

yad fgassns (2527) linandsnisimumanfasiinanssuinduinueiiteglus
¥4 %anMWsaLUiEJUL%Ulé’ﬁ’uaaﬁmmiﬁagl,awwzuﬂﬂa %39 Tacit Knowledge AukuaAR
¥99 Polanyi (1966) @4 fivas3as videaassuiatl (2548) dienadn”anuiuvuiledn” Tae
Polanyi uatesiausdnunzdfofiugiuresesdanuinnandlusyanalunisnsesiilu

Ay v & @ v v v o
\1']‘”‘1/]1@357\1 Wunneenio LLﬁS‘VIEﬂﬂ‘VI‘Ugﬂ']ﬁwaﬂa@ﬂiﬂaauvl,@vnmqu

Y

n1sdauslunsnanvesnaninanssuty dn13@nwnn waginylagauni
wﬁwﬁﬁuswawmﬁmm?mnﬁmﬁmﬁmmim AagunsAninaILYes yailsduasufauan
TAL N TE UL INESAR NeEUUIBTUND way AUGRAUNTNILAYUIUIYIF (BIANITUMIYL)

= v o &
sufeinmsdainduguteyaiieliauilulsidngs

a W

wilunanauiu nsldanunasanusesnisansguasgnamzedld Niludndnuazves

Tacit Knowledge turiu mingnanlddudagiamils danudiungy wazluuifnifenisay
1% - Y a - v a &

asviveUTulUAswvatlupaAlienaUaUeIAIINABINITYRINWLEY ALY user knowledge

Fanduguunuuresesdrnuinenniingaienenoenuiguiu

a

agslsfinnu n1sigsiamanssulduenglduaznaineantuainnissuivesgudn (g

a = Ay a v Yo Q{' ! v ! L
Unil 2.1) Bamsigwanvinanssuaglasu knowledge gnanenenosnINgnAINIEnULedtY
Fowiusangns Suldunffn Srudisuredune Tnedulumuusunmduasd Ssnsiiay

N siiAnnisunesaauingnalugdndnle deunasnisinsesionazinnislviesn
= A
3

muslagnaseenin wastlugindnld vieiieulaiuuuifnuesnis  Capture lundnnis

Y

Y94N153AN15839AAU3 (Knowledge Management)

[ anAVE g ]:>[ AINATN ]@[ﬁmam”ﬁmm‘m]

U 40 UnuNINNITOIENOADIAAIINZ LN TS ITIULIGHE A

lunisiagteresdruioanunlaty Chignell uag Parsaye (1988) lalauauuinig
Iumﬁﬁ’]Laﬁadﬁﬂ’a’]uiﬁ]’lﬂQQﬂaaaﬂm (Capture) 1A 1) Interviewing experts. 2.)

Learning by being told. wag 3.) Learning by observation usnainidsdnisiausnisly
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Action Learning Tng  Haldin-Herrgard (2000) 3n33uila wiefiagiaien Tacit Knowledge

@@ﬂuﬂ‘ﬂﬂﬂuﬂﬂaﬁuﬂ

WALANDNITODNLUUDYNAAIUTINALLAANANALS FEADIAANTLUIUNITVDING
wanasumuiuensaeding Nonaka wag Takeuchi (1995) lalauanssuiun1suednIs
Ian15A03 duliwi SECI Model Usenaumienssuiunis Socialization, Externalization,

Y

Combination, Internalization 71js3g¥inly Tacit Knowledge fiagiuiiyaainsluaiAninie
damuiug Winaneilu  Explicit Knowledge w09dusu uazarevonludiaudugiegly
s & o = o & a0 o A 1% Y a o =
DIANTUIDAIANLABIAL FeUssLAuNd 1Ay AonITas19nIzUIUNITIALARdIANNT ®
Socialization Mvilvinguaundanuaulasiuiudiiuanisuaius waziinnisaienen

AT

2.7.2. M3IANIIAMUAA (Idea Management)

1%

aqﬁmmiﬁLLamaaﬂmmmﬁmamLLazQﬂmM’iwzmmﬂmﬂmﬁmu dmilaiazgn
A1ENDANINADANUAAYNSD Idea 3INNISITINUVDINULDY UIDN1THRERNNANAUTTIALTY
Fan1s¥nnrsanuAndedndunaziesinwinazasteszuulunissessunulanmneg daay

anansasieuantlugnansiaeilnaile

AMUSUNNIVY Idea WU Schroeder waganz (1989) lauausfiuvesaIuAn Ll
(idea) 71 tAA1nN1TEIBIAINAALANN AL seardaaTIzsAln LeduuuInienis
witgmfiwdeyed waziduwwimwesiiluanzvewsazunna luvaeil Kao (1989) ¢

woshanuAaluliy azistuainanuauladiuyana (Interest) anUuiazUinizaudn

Vo
a a

(Incubating) aulunianazgnuantesneenin Fsnsiiunernruanfilagniiauetu (Jua

asnanuAbiknednsdueg1awn

Glassman (2009) lal#ig1uv0an153AN1SANLAR 1138 Idea Management 1338w

NI¥UIUNITURINIT Capture, Store WazOrganize ¥0IANLAR Loz lglun1svingu

'
a

Aoly Fe09AUsENOUNTIIDINITINAISAINANTEAYAD Idea Bank FuduimIesiionay

dnerruAnmatiuludaniu (Store) uazdnszideu (Oraganize) 19

Tun1aU U Gorski wag Heinekamp (2004) ltauaiinisdnnisainudnluesdnstiuy
N A A o d' % . P v ¢ & = PN
AsHiATRAlodANTSWNIZANRENAINTEULTBLAUD (Suggestion) LitalviasAnsiiuialaniad

AnuannsiteInNuAnmatiulUUTulTadumLaruInssialy uasiasesilolunaadiia
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leynau Fendnludeddddumesidn uanainiiisaeslimnuansouvenisinauees

Lﬂ%@ﬂﬁ@lﬁm Capture, Submit, Collect, Manage, and Diffuse ideas.

& a a " & o & v v A N o a A & A g
n1siiufgInIuAaludty 9luszdesddiniesdes dalulagiuiinsesdieniy
gaWyIsABLNIMBTETUIUNTS Hornitzky (2009) Tavinn1s@neuaziusaulisuinsesile

Y

Turhanatu eedulumunisesssaliil

A1 3 MITNLEAILATEIEBIUNITINNISANAA (Hornitzky, 2009)



—

ANFMONTIN 9

Name Model Focus

IDeM Research Information A ggregation Market sued for
rating ideas to predict outcomes

Innovation | Commercial | Matchmaking service for those requiring

Xchange problems to be solved and innovators

NineSigma | Commercial | RFP negotiations tool

Big  Idea | Commercial | Community for developing new ideas

Group

Shanghai Commercial | IP marketplace specific to semi conductors

Silicon 1P

Exchange

Ocean Commercial | IP merchant banker

Tomo

Product Research Idea manager for product innovation, very

Innovation much focused on a commercial

Manager development cycle

Creations Research Idea creation tool for driving ideas to
solve problems or achieve goals

Imaginatik | Commercial | Idea creation and management tool for

Idea enterprise

Central

NextNet Commercial | Idea management tool for enterprise
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2.8.  @3Un1INUNIUITIN
2.8.1.  MIUIARIINGNANGHHER

NMINUINNITUNTINEY Tasasuud sULuunsimuweEs fasikaznsain
uinnssulagendoynnanisuenesdnslullsesdliviofuilan yufsdinuvenguauid
Al Wudiiinms@nweginnmeannis wagianunshlulforaiduningsia dlu
AAUHURLAD WUNARTLa ANt e User  Innovation, Crowdsourcing wag

Parcitipatory Design au@le Cocreation finnalnaidsaiulusenemin

Schenk wag Guittard (819wa7, 2009) TavinsiUseuLieILuIfnveInIs1iea9n
v = ¥ A w a o & I v | = =
AIIUFIINNIYUDNNIDYNANNUNONAUINAAN DN Immﬂulﬂm’mgﬂmumq FIVLLAUAINU
ANULNE TUBUIAATIALA WAZLAUDILUIAR Cocreation ABWUIAATNSILLEY User Innovation

wag Crowdsourcing Wluaieiu siellnszn1sazasisuanlmiiin ity geudesdinis

seaubIAntaeulUNUSINIneuY wanAseiluARNsas

Open innovation

User Innovation

Cocreati

3‘1] 41 UNUNINLEANLWIAR User Innovation, Crowdsourcing #a¢ Cocreation

(Schenk Wag Guittard, 2009)

Fnn1sAnw annsaasunisileuiieuldniunisns dedeluil
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M99 4 A1TNNSIUSHULTIBULWNAAYBS User Innovation, Crowdsourcing wag

Participatory Design

User innovation Crowdsourcing Participatory design
/Cocreation
= ¥ 5 75 vl gy ' W 75 vl g i}
1APAILNEINUDY Lead User Participant ji@914593 Participant p@914393
- A P P
LNUN YAAGNEUBNAIANTT | YARANILILANEIANTIN | YARNEUBNEIANIIIN
uaamulanigannnig Meunnausng 19 lunnsaanuuw
WRIUHARADINIDILITEN
° & a ) v o v @ ' =
INUAUNNELITEY finennn Hanuautiealy  |ann HREHIN WRNIZNGUALTN
Ngal innovator consumer | MsauIugaula dinganlunszuauns
2.5%83uslnA BANKLIL
dslomisiamsiann | Wdeyauaygiluuuses  |ansnsadievineuvse | suandesysrenislieu
NAGTTU uaasin luaunae waz | witywiiuniesdns uay | etrslnd@inainnisdans
Tanan1eniseana aan - | @51eanuaaiiiluag nsdunisnl v 1
< k4 ¥ ¥ < ¥ v a9 a o o
NIFHBIIUI T n3sldann wuwuellin | fes/fealunaninsd uaz
21ARYDY lead user VBIAUNYNINFE unmet need
Y o o v w °o @ w % P v P o i o
faannin/Aanos anilusiasszy Lead users | fiasaiauseqelaliizinns | fewinaunumimeaiu
lignéias dinsan uazbiasAnnsas | uazsiaiiieq
o 9
Fayandinuiun
pMdNRuEUNNIzLaY | lHuuamaansimiun | HuueRsuainuana N9 FaU6NN
NISRRIUNRRTA NAR AINNIINUTEY | SuKIn wazduAy [ deunnsesaedufnsine
a a 4 . a o a
lead user ARIUNLAASTALIALMY | AN NIIWRIUILUIAR WAZ
N mMsdszidunanig
mslszgnanun1sids [wannisaeslead user | nasbiiaumgiuandinand | wannaslunisvineu
i lfluntsabeenu | dousan iemaanu FAAUITNINE AR
panuuulminuvipanssy | Fesnisuazunliin §llunisimnneu
ARNWLIL

wIMmanveINsAnw luasstuAensldtenvewmAnlunisiidiusiuvesld

Y a Y =

LLaguﬂﬂﬁauu’]ﬁ')N@@ﬂLLUUﬁUNNa@ﬂ@ﬂﬂiﬁﬂ FIEU1I0ANRUANTBUVRINITYINUIUATS

Y

a v &

A51UIMENSUNTHRRILINAR A MTTRaNTSY Tng N1591as9liAnNISUILEUBLLIARRNN
ALY AuLLAnUes Crowdsourcing iefiazlilduuAaiivainans ueadiy
wnliuvestoya wazAnnsosauiifinruaulatramisssnuuusiudufuguanmy
WUV participatory design kA AELUIAAYBY User innovation wag Cocreation

= a & ] a o ¢
L‘W'E]‘VﬂLLu’Jﬂﬂ‘VlL‘Uu&u’ﬂu@ﬂu@u’]ﬂmﬂ@ﬂNafﬂﬂm‘l/l
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Y A ¥

Tuvagieiu wumiaesnsiigldvseguilaadiuniuiuaiiuinnssumse
Wawndn s suludesefoedesdodfiedeudowaziiliAnnisieusuiu Brabham
(819487, 2009) Lay Morgan wag Wang (81aua3, 2010) Aldwansliiiuainudsaves
Crowdsourcing 1u§ULLuumaﬁ Contest %38 Tournament of Idea waguNlATIERVBS Jeff
Howe lunsdidudu Suwmedidelugiuzidraniiunumgdlunindenlssaunyuinidroy

Aanssueumgslasinee i

2.8.2. WUIAALAYLASENLBVDINITIVY

NITUIUVBINITIVEALTUNITAS 1N UNVINTTORNL UGN AIUTINTY TNSNNIT

YoInsAnwlagn1sAnuInsruIuMILasKandugiliinaINNsLanUiguesRauiveIngy

Y a LY

yAAa 2 Nau tufgnAvsegldvesnandueivinanssy Audndninanssy Inevisaeenguuu &
13 vl A= i = v =y S
2AANINLANFaTY Aenguwsnaziiauilunisldau vie User knowledge Tuvausiingy
= = I3 a o - = a avy
M0 Aeileadnuilunnannuinanssu vie craft knowledge FaguuuuroUIAATILA

na1u7 WUlUAMUBHUATNATUAT

[ New Product ]

o

14 6 v Y
qnAn / i1 ﬁ HHARRNNTTN

[ use knowledge ] <: [ Craft knowledge }

U 42 UNUNINUTAIUIIAAN TSN UAELOIARIIF TN SR INARS 19T

v =

NnuNUNMBsTIIAETesegansinu Aesuresgni/ld uazduvegnanay
#I0nssa BrannmsmumwRTIns mMiadensiidusiuvesyanaifianisoenuuuty vy
Humsvhendpeingueudaausausiuiunyide wilumsnwmsesnuuuesaiidiusau
lusuinanssy ladnemanuifiveswusfin Crowdsourcing anusuld lasasianisidnsay
Mnfiduled feazvoutanguaudidnsandu 3 szdufe 1) Observer 2) Broad
Participant  waz 3.) Deep Participant ImﬁiwazL%EJmJ'eNLwiazmjmaqélﬁ'mi’fmmu

ANFIAUAS
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M3 5 MTnanIdingtesiunisyinseesntuueg1eiidIns

g ' . . .
nisildauian | Observer Broad Participant Deep Participant
P 26 o y aga o = D vy = ' o v v a
qnin/§l gnénndnungitien | naugdinmuniacuanlalunis $uINNsRRNUULALENGR
aavlad uazlivie | iusuwdRssenIseenuuL dns | visanssuauliuiugadina
UBBNULILIFN WUBAMNIIUANEAMMIL uaas | vsailundRineiuuLL
AYNNFBINIT
9. - ¥ ¥ v o 1 o ar
IARTERRD! . naeantiduunuaylsd $auRNIseRNIULIAY
ar v a S A4 ¥
Wnanssa frislnavisedldauliuuy

4 = ) a ar o
QnNILl WA UNARAD

b4
BIVEELITI

Faguuuunisvieuuu platform finawauld sufuluduguununimasluil

Deep participant

Broad participant
use knowledge

QO AV

O Huaniinonssu

craft knowledge

[

FU 43 uuaAanmsvIuvu platform 9997439

¥

wazdmSuunisiauue  platform U nguriieIveanse Stakeholder a9
=l

platform agUsznausisupranuilana1ludiu wazlistvasiBunnuauanmelul
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1) Jdunmnisal w3e Observer ngudpaagagnauen wazinudayaarnauled uef

aunsalugiidrusinlueuanladiiusegela  (Motivation) finseniuay

Y

FOINITUATUINND

Akd133uv3lU vie Broad Participant AonguAUININMAAIAIIUIY LAAIAIY
]

29N150149 710810 1ANHANS U TRANTIN LEUDAINAALAZITUDDNLUY TU

1%

AUV ITIarHUILNATL N1TUARIDBNINEADUALDIAINABINITUBIRNULEY B

Y

ANUABINTIUYRIAUNGNll AD User knowledge wsaaau3lunisldaiu &4

sa o

I | a o & v ' a v Y a
Julandiiludnisesnuuundadueiinanssusiel  Tuvaiidnuvednin

LY A 1 5 ! 2/ ¥ a ) dy
NANNTIUNTDYNUU AAIAUFNWAIUNTHEAR 1139 Craft knowledge N15UUFY

[y

ANN3NEINUIaR

q

W13meNKUY %38 Deep Participant Aenguaulude 2 Milealiusegelauinay

eXp ep

wWhswmlunglduazinanagidsnsiuiusaniuuwazimunadnie fiinns
o a o v 6 1 I al v a 1 = o U a‘a’ljd .
mnuwazjduiusednsraiiosiudniig eguuuuvasauduiusilfie Design
Dialogue #39NTAUNUINITOBNHUUITENINAY 2 NN

'
[ [ =

NAF NV IMAANTZUIUNITOBNLUUBE N AIUSIUAIUNABINITUY 2]

o

[

9ty
I3 U QQIJ
29AUTENOUNIN

1) AunnvenAsedlle tumsiuleduas platform fagdesdaasulvinaiiude

wazaduaulasenisldnuladeninananisiidiusiund Ayfanuninyes

medium tagilaarusenaulawn

a. N159OAWUU User interface woeutinwebpage Wag platform mu

Uadusornuhaulanazssgalidumeasddenm

b. ANudeaanNIs b tUled 57089T9ANUAINITVRIRULELUNNSIANNS
nuled  @Wunispostdon1nl NISLERIAINAALITL TAEA1ToDNLUUTIU
D19DIMULNEUTIDIN 1SO 9241-151:2008  WAY WUININNTIDABUULIY

l@vag U.S. Department of Health and Human Services (HHS)
2) msasussla Aevihegslsiiingsin Feladevesusaziheazsraiu loun

a. H{h/anAn agadrausaglalagldaiuadiuayn AuYey UBALSA N3

Tonandunnduondnual WazandUWIUIINNITUINANA U UVEFD
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b. #xdn/A19 a$reusegelalagnisadielentaluniegsfisainnisesn

WUURgeldIuTIN RANsEEedu lasuauslui wassunsuaiy

ABINTVBIGNALALATY
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unN 3
A5n1593e

ASWAUINANAUNLABTTN1508NBUUBENLAIUTIN NAIAUINUGLNDNITHRUN

9 9

€

a

sULUURARSUIITRanTsuinaInANdTUs sEnIdnanwasfuslaaiitaueeniuy

Y

Y

S lun1533eddldsuuuurenTidenadnunnwazdaUsina (Mixed method) lag

Yad a va

M98 RRunmagldI5n1 9398 U URNNS (Action Research) uaziiielin1sideussqanu

ﬂ’J’]ﬁJiéx‘Wi%J’]EJ“ZJ@Qﬂ’]TJQ8‘1/1’3’1\‘11’3 Q’J‘\]EJI@W]Luuﬂﬁi@lﬂu%ﬂm@u@lﬂﬁ

qwﬁ%ﬂ@u‘ﬁmﬂu@aﬂLmuamaﬁa’qm’qmwdw qafaﬁf»ﬁ"ﬂﬂﬁﬂﬁmﬂu@aﬂLL'i_maﬂ"Nﬂmm'qmde
vay sy~ o . - Y s o L4 e d. &
{lduasgnaminanssuainnissn Workshop JilihdanuazfHaninansanNATE Il e NN T

CEm | (o
7N / N

a s

iR

o A
WafuArasialunisaaniiuy \ /
a b @ 4
AWLENL atifafldausansndung @ ATNBU
u 2/
@ mﬁ‘zﬁ 1nA RN i LA anuanalananu
AN LANFANIDNIUBDNULIL SarEE A
nsdunansainnNduiug annszuannseenuuLlysl platform

SN NgNANALENARTEIN TN

U 44 U MUARIUUIANYDITEN I TUAS TUNDUNITIVY

= < o U & [ 1 &
‘ZI\‘lﬁ']ll'ﬁﬂLLﬁﬂ\‘iL‘UU@’]@‘U?JUG]E)U@W]']T]W]EJI‘UH
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A1519 6 AT ILEAITURDUNITINY

TRl EAZLBEA
1 n1934eTennNN Taeinsdaing (Observatory Research)
2 n1saseimeAnNn Tnen1sAeuLiR (Action Research) axiaunages

N19ANIUNIF AN LA N LANFANSUBINARA TN HANN

A9XUNUNNIRDNRLILSIN AU UAUNARA N8 luRae

3 N3@3719Aada luN1TIRe

4 nsdeimeAnnn Tnen1:9uUiR (Action Research) axfiaunaees
N13ALLUNFIAEINNTUIT LA AN FNNUAINART RSN HAN

) o A4 A - = v a o eda
ﬂﬁ\:uquﬂqﬁ‘@@ﬂLL‘UU?’JNH%@QBLﬂ?@ﬂ“@@@uﬂ:@u WMEUNUNARNDLINNH

e lIRANA

Tnefls1eardunvadiunaunisIdunsnalul

3.1, YUADUN 1 N1TEILNA

msAnwniigauszasdiofiazmanudesnislundnsarivesngugniauinanssy
fAdevhmsitelaenisdunamgfinssunindenteuazuomnanudeamfivy  Tagd1eds
LM User Innovation LiteflagaiesnyanadiingAnssunsaiu Lead User fildnanlulu
unil 2 T 2 Ussiiu leud (1) Sienudesmsiiawesnuiindndusiluieanaialiasn

v 2 v a o a1 I3
pavauadln way (2) uaaiukulluuvadndusnuIaz duluaunms

lnegIdevimsdananisallunsdnaueeniiuvesauiaulnensiwy vise ThaiCraft

= a

Fair Tut9287 4 159U ALALABDUNNTIAN DILFDUMEIEY 2555 T9MUA 7 AS9 T390

UaTLDYARIL

[

3.1.1. QUsrasRveInsidy

N

THedeinsaenignAniiguuuunginssuiaenndediuuuifnves Lead User Tu

e>°

M) User Innovation Tuusunvasndndaaivinanssy 314unIeauAufeInIsiayyes
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andn uasfnwufduiusseningniuazindninevauswonufensiilAwiiy LTy

Y

& = 1 a1 1 1 Y Y a J
LUuLLu’JVI’NIUH'ﬁﬂﬂ'HWﬂ'ﬁ@’e]ﬂLL‘U‘U’e]EJ'NiJﬂ’JUi'J?,ﬁBW’J'N@‘SUﬂUQN&G]G]@I‘U

'
a o

2.1.2. A5ENNUNYINNITIVY

Asidenfuiidmduiinisdunni Aadelaldisn1siienuulangas (purposive
sampling) ImsJﬁmimLﬁusﬁanaluﬁuﬁsuaami%’mmsaaﬂ%ﬁumaq Tneps iy Faudussdng
330 Aaiilodsau (Social Enterprise) vosainALlngAs Y fiFusutuRoud 2518 lnengy
p1aasinsyenawd Aldiiewdndueianuiemenamidemuslunsamm Tnglsl

NIUAINATS ‘\]‘Uﬂiuﬂﬂllﬂﬂi‘immx‘iLUU@Qﬂﬂiﬁiﬂﬁ]LﬂJQU 2535 IUi‘ULL‘U“U‘U@ﬂQQﬂﬁiQ‘i]L E]UW]MVI

9

=

‘Vi"li'WEJbLﬂLaEJQWJL’eJQI\'ﬂ %QGWLMQWIWWQWSMWLa@ﬂaﬂﬂﬂiLL‘Mﬂ‘uLUHW‘L!‘VII‘L!ﬂ’ﬁ’NEJ ULUANG 3

q

Usen1s lown

1) FMIULALANUVAINVAIGVBUATOVIBVDIENEN - 119 Ineas I diaSevnensgy

ANERWIRANTINIUTEINA 76 Ny THlFURUUTeNinweLayTanraInraty N3
TansITUYIF TANFUATILN LagUIINIER Recycle

2) naugnA1 - NaNgNA1es neasy Tenunainvate waglaediulvadungy

¥

! a o A va ° ] ‘:4' =~
Y1I9YR NP Avululsema (Expat)  naudnvieaiien wasd

Y
(%
1

AMULANA1L WA BaiNIY1I9IAIINgley BlusnT eaaniaY Yy 39

Jualiounquiunuvesgnaifiegylan lldddammzeulne

3.) Ujduiusseninsdndauazduilan - Anssudl neass ladadudszdife
Fair Miewandasiainnquindsluasednguisenitulubuuveswainta lng

a

Indnlailananuiugnanlnense

3.1.3. JUADUNITAWIUNT

msAnedentdisnismsdanauuuiidiugiu (Participant Observation) 7ig3delu
gruzgdans Wi ETInsmiunguauiigndnw dnshaenssusuiu auldsunseensy
ndsnnluituiise (@096 Junda, 2549) waziledunanuusafiuiigeanis dufeny
yanailidnvauramionnues Lead User ud Aagvinsdnanuuazantuiindoya dslu

S1YALLDYAVBINITAMAUNT LA



106

3.1.3.1.  MSWSUABLNeNISINg

= U Ya o 14 a Y o = U
ﬂiSU’JUﬂ’]iLﬁ]iﬁmﬁ’JGﬂ@QQ’m?JI‘ULL‘U’WI’N’UENUFW GQJIGI (2548) lains@nelenans du

laudnuidennedes anuilusesnuinanssurdulssiiunsndauasgsiainonssy n1s

FRelagldnisduns sudansvedkuzihngRdanusluaugsiinanssy

3.1.3.2. UNUMNIAALNY

'
Ya va a

{IdglaveudAnazidisinAnuidedums neasv  luguuuuvesdndunnly
g1uzdLd1590” (Observer — as - Participant) Inggdunauansunumvesidunauuuu
mansluszozianduguariniu waglddrsufuionssunisesndiu wie Craft Fair s
Padoungainieu 2555 lugngvesauinielunsdeansseninagndninanssuiugndni
Wuvasnend ilelildmsiunginssuvesmnuduiusiinluniseenituseninsgndn

AN LaEEHANTRDNTTY

3.1.4. nsiiuteya

¥Ya v o

fAfevinafiutoyannnsdananginssunsdevesgnéiluniseansu neasivhi
Fair fidntunniuwansii 2 uay 4 vesudawifiou saudiFouunsen 2555 Fufouwwey
2555 Feaslasidunsnauding 10.00 - 1530 u. nsuesmgAnssuvesgnéniisieiu
FoansuanfusiiuanssaInvesiidauanwdentsuisey uazuunyanaiiuanioonaiy
dnwazves Lead User 2 Uszmsfinannanuda ilevhmsdunwalludsuifiuvesvnraves
Audosnsifldendndusiinanssuilifone luvasidedfufiinsdunvaldudn
smanssuildfienuduiusifeatestugndn Sansrurunsvesmaifutoyet annsoasuld

R RERNIAD!
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1319 7 ang1auanaisnisiiudeyalun1sidetunoud 1

Yagyantiasns nauyAAa e Fnnswiudiesa

UfduiuanTignAnTaniiaanafia | gnAnfilfduwusiuguae n1sdang

ultlsnangegUser Innovation

\BNATBINTHANGBINTTNLA - qnAnTEmgAnssENNANEnIZYeY | nedinnsal
Lead user

ANBAATIULAZILANINNTRaLALeS | - fuABRnnssNNUTduusTY nisdunEnl

FRAYNNFBINTNLAYIBIQNAN QnENTITABRN LA

3.1.5. MYinTvideya

deyanlaannsdunauwaznisdunival adesieikavasy lnedeulesiungu]

=2

9949 User Innovation 7ildvinis@ine wagyinisesivdeudeyalaenisin Triangulation (i

Y a

a1 gln, 9194a7 2548) S¥NI9QNAN §WER Lazfiunuanlneas1viv ienaznauingUseasd

Y

v01n13An w1 Tnglddoyarainsdunanginisugna Teyaannmsduniuaigna uaztoya

€Y a

31nn1sduntvaliudn enazdiunaslilusziulgnilunisadrslanddmiunis

Y

anfiunsIvglutunausial

3.2. wmaumsfmawaﬂmmw Tnen135338UfURN1T (Action Research)

£

nsAnwINTITelutuneun 2 i AenSITeLeU RN Tseninagnannuinanssuiu
anAusedld TunissiuiuesniuundnduaiinanssuniuaudeIn1sievyaedly lng

yinsAnEsINAU easne aaduluduneun 1 Falisnuasdunnal

3211, Wefinwinssuiunisosniuuageldiusiy wasufduiusiunseuiunisineu

4

Juuluniseenuuundniusiinanssusenitednaniugnagldnudisiu

ANTTU
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32.1.2.  diefnwmadnsveinisesnsuy Fadunisagviounisidelunszuiunisiiny
ufulunseensuvegiidiuiinvesgnifidlulssinuiiuanuiianelase

J1UBBALLUU

322, finvalufanssy workshop

0 awv

duilosantunaun 1 (Msduns) Fideaglanndunislunisiideufianislunum

Y94n1509NF1UvRNeATINV wasldfinuntdunvigavinevetfiouiuesursonany I

a

aa & v 1 ] ada 1w ] v oo
'Jﬁﬂrﬁl’a@ﬂﬂfj‘lm:]@ﬁnﬂuu LUIINHNAU 2 ﬂ@ll lﬂLLﬂ

1) ngugne: 1938n1sadinsidnsiu vise Volunteer Sampling Msiin1sidenuuy

oanadinsainyanaluideuaulaiiisaui Workshop 1Jw3sn1sngidelyd

Y

iielildnguiiegne nsizenaginnuanuauRveInquiiegalieg1sdaau

Tudasu

a

2) ngugnan: aldnisAniendnanlagiazas (Purposive Sampling) Lile#lliiin

Y

ANULANAINYDINHANTNTITIN W LA TanuANATY Lagiianyinveainanssundl

Y

Aududoutdesiialvgidnsiudnlalade Milvuiuauadaslavendn

Y

UL

3.2.3. UBUNITANTUNINY

3.2.3.1.  MISWSIUARNBNITING

e

FA98 IAANHINTDUVDINISIASEUNISINEAIN 99917 WeeLl (2551) BavinlAneansau

e

VI IFTHUNTVRIINIFL U IToRWHTR laun

1) msasnduiusannfuazasnulingdadudsiuide - fidelalveglungy

[ Y

Y a 2/ ! Y a 5 1A a
VOHARALAZIINNGUATINIFYNIAULALADUTINIAN 2554

ya N B Yau Y v DN Y oy &
2.) syunumvesgilidnuiedes - Iduldeenuuulaglvigndnuazgidnsiuimdy
dldvseunmanaluiifaruaula 1ufidsiuide dentsvitWorkshop n1s

ONLUUBENTNAIUTINIUNNIAS
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Ya v A

3.) unuImYeddide — Fideliunuimidugandiunig (Moderator) AIusin1sa@31a
ANUTAlUNSINTINAINT TN NMTATNANNAUAETEN IS 2 nqu
wazatuayuliiAnn1sdoans muLuINIes Visser kazane (2007) Nlananly

unn2 wveliussaualuniseaniuusiuiu
4.) wnsesiislunsidy - {338 lwSeuesesiioeldlunsidulaun

- gduns Wudivihnistuiinnisiaunisesnuuusiuiuse ninaguaniu

AAN

D)

- WUUTUTNNSEALNA
- ATRINRUUTNNANLALLEES

L3 1%
- 9UNIAUINNNUAATINFUNTY

3.2.3.2.  A1FINURUNITINY

va v

A33uladenn1saniunsvinideleuiinig UsuunennuuiAnues Holter uag
Schwartz-Barcott (1993) 1135 Enhancement approach $21AUNS¥UIUA15984 Lead user
910 Lead User Project Handbook: A practical guide for lead user project teams
(Churchill, Von Hippel, & Sonnack, 2009) Tnedwadeiinausléun The innovation of
handicraft iﬁﬁiam‘i%’aﬁgﬂ 2 dwladasnsnseuanuAnanvesniseankuuauUsziutym
YOIALLEY SinsaunuIwazsaniUdsy wazmmaeu (Solution) 7AnaInANAnasSaTA
ity Tnefldunouveanisinise P-O-AR wie Plan — Observe — Action — Reflect was

'
(- a

Kemmis e Taggart (1988) (O9lunguna PTYRYT NBINUA, 2554) AUANS19RIRB LU

o
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AITN 8 AT NLARITUABUNITIIEIUNNTRONUUUIRANTTUTENINANEARALE LTI

TuRau N13RBNUULWRANNITNIENINERARUATEdingan

NNTINIURL -mﬁmmmeﬂmwéwﬁfmqﬂﬁmam
- N3NNI Tz AURUS

- NTFINHHUINUSR Workshop

mMalfie | - innasszanduiusnenuntin workshop 1 eu iNaiuasinsananaiag
AnFuidingannisiae

- luudivin Workshop %Amfaumiﬂﬁuﬁmﬁﬁm:Lﬂu"l,ﬁmuma‘muqm
aa4§jaauAs(moderator) Tuusiazngs laun

1. Introduction — introduce the craft product on material, producing
skill and usage, also show the product sample album.

2. Preparation - Exploring needs and trends in the future & form the
key question

3. Idea generation — discover the new idea for the craft product.

4. Sketch and discussion — together, producer and customer design
the product.

5. Discussion — the participants and producer will express and

discuss about the design outcome

nsdang | fRdedunnlduriuglunszusuniseenuuuseuniu lngiansan
AU TBINIIAUNUINAZNTADANS
nslddiayaautlszney iudaeginenu

< A 7
nisaannLlsznatiivedaansaanidinla

N3 fRdaaaunuidinsanynainetlszidiu Workshop waztlsziliuuadng
AZNDUNR PBINIFAANLLLALNHAIUTIN LNBNANTONAINNBANAIAINNARS T

e i 3 o ooy A P4
wwmﬂﬂqluﬂ?zLmuﬂmwmwhmu gﬂ‘V]ﬁ\i ALAZNITHANLEN AU

uaRAnEInd M laaRNeaduN B0 sNaanuUL Ty I8 9911

3.2.4. manudeya

2

A3devinnisiiudeyaninnisdunangfinssunisujiRaueenuuusiuiuvedduan

Y

wazh 4l Workshop N9a7u lneliseasidensail

1) Taedaunanisviauesnuuusiniu wasdunivaiaudsdiuiiifunisasviouna
vosmsufiAnunszuiuns P-A-O-R Tute 3 Tsusuifunazdoyaiifesnis
Wulumumaiinvesnisesnwuueg1aiidiusiuves Sanders (819487, 1992)
“Convergent perspective approach” ‘ﬁf&’ﬂLLum’J’a‘;ﬂaﬂJm;:J’Lﬂé’hi"mmiaamwuﬁ

[

sosdunadu 3 dnwae lawn dshine (Say), Fafikantoan (Do) wazdanviadna



111

Ju (Make)  wensiluwauiadasiialunisesnkuuag1aldiusiuuud

SUALLDYANIUANT G

1319 9 asIEnINsiuteyawaziasediolun1snnasInIsenniuY

NWNNT

fayavsiasnig wrastialunafivdieyn | dnunsdeya
Ufduiusuazngmnssuvesgidnsaunis asuuutiunnnisdans | Say / Do/
panuuunszuaunseanuuuingsan uazua | lnisuiinaan Make
N13R8NULIL

AnianalalunszuaunseenuuuedNgl | wuugeunnm Say
dauganuazauienelalunasueanuuy

WRHALAZHIUIAALBIN1IRRNILLIL nsdumwalacinglidhy | Say

ATIVABUALLTIERSS (Validity) vasnisiiudeya lnen1sdinseuvesnsiiuteya

AR YaANUANINGTEITI $1UIU 3 AU dvvieunavesdeyailiainnsvhoulay

ANSEBUNY (WAS NDITY, 2544)

6 v

3.25. MTIATIEVUIYA

ideyatilannnisinusivsuaniessiiieneulandvesingusyasrvainisinide

Tu2 Yszou ldud (1) msfnwgvuuuresanuufduiuslunisinusenwuundnsdoue

WinanTsusImiusEnIgnanfugldnudnsiufanssy uay (2) nadawsvesnisosnuuu lag

Tutousn azdutuimalunmsiauieInailslun1se9nkuUsg 19Tl UT UL UL DS LTR

NI B ULUUYRIN1THRANS Teyaduiiusenineiu wagdigienaents lu

Y

YauztRetu AufanelatuazusuanlaitnszuIuNITRNLUUg1TdIus T T un

wfpsUSugsaiule wetiglinsialueiesdlodwaliiinauesnuuuiinsslagly
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3.3, JUABUNITESNI9ATDIaLNE 1T TUN1SIY

MRIIINTIVTINA AT IENVBYaTAa1NN15Y1 Workshop  N15eenwuueg1eiidu

S wanldazundudeyaiieldluniseenuuunsestientdluniside fie Platfrom 7oy

Y

yunulyd

33.1. Inquszasn

Wieasraasesdiodmiuniside lnewdu platform dmsuniseenuuuedneiidiusiu
Hudumesidauaznageu platform  Tilauaiusalunisldauladulumanasiala

AUAINIAIUNISLEU (Usability)

3.3.2. 39015

A5A319bAENAADULASEYID Az TdwmATAlUNITEUNIBAILUUASUBNNTLUIUAINLAR
y3Think Aloud (Lewis, 1994) Lﬁué’ﬂwmzmiaﬁmsf[mﬂiﬁﬁ’ﬁmjmiimaﬁﬁwamﬁaw‘%a

Tunausng o Tuvasiifneguu ieligiluiuamnszuiunishnliegisazidenuasdaud

Y

Tneiisneazdenlawn
1) Msdunwalgdunivalazldmnuiazianunugandunivel

2) nguUszYIng vedey platform rouviinside Tasidennguuszeinsangd
I#idsamnisviworkshop siaduAanazand uvhmsneasslduasdsudu
N1991197U99 platform Imaﬁ’wmmaqmzﬁu'}ﬂi%aﬁ 10 AU AIUNS
nAAauved Neilson  (1994)  fild@nwdessiurulgwmniemneuiiazld
uansaileseuaugnouil 9.3 au

1% 9 -

3) nsaudnudely lagfiansandineuvesgndunitvaiivegainuidila

A v A A ' DA ° = -
LﬂEJ’?JﬂULiEN‘I/mWN’EJEJ'NvLi IMNHJU WPWABYNIHUAINIUNZ Wag 113 AIUU

3.3.3. nvdEsUna

1 [ 4 . g:v o = < o dy
MNIWAYBINTTAUN1WAILUU ThinkAloud Hu fnauuansaiuiisla Aagiien platform Ju

! d‘ o a v 5 !
gansnsausiievinndluduneussly
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3.4. YUABUNISIYLASIND IUNTITRNLUUBEI9HEIUTIN

N13INANTSYINUERNKUUBENTdIUTINUY platform lnan1533eU]Usn1g (Action

v
a =

Research) @sludumaud 4 10un1SAN®INTZUIUNITODNLUUDENTAIUTILTAATUUU

(%
)=

insedleflasunisianndeyanlasunisimieiainduneun 3 lneilseazidendiail

3.4.1. InQUIaeAnTIvY

WenagauaAuaI1uisavesseuvlunisanasulyinnisesnkuuageidiusiy
| P Y a Y] = v % a wal < v
sendegluaznanaurinanssy JedalannuaggiouvesnisuUialulssiausiuaing

WANANVDINAIIUFNONTTUNPINNTLUIUNITOBNWUUTINAU

3.4.2. MSMMUANGNUTEYINT

nsdenyszynsiluwuu msidenngusegns Non-probability Sampling luwuu

§ @

Convenient Sampling lngn1sliiglddumasilamilvladlenalunsinruldiniesilelunis

PONLUURRANITURENHEIUTINVUNUlgATIaLaNE5 19T UMINLUIARYBY Crowdsourcing 7

Y

AN TYuTINiuYssrudIwILIALaz linSLUIANLR Y LABE 5l

%
Y

3.4.3. YUABUNISAWLIUITY

L

e

Welaaannisaiunisinidelsl juanis Tonseuiunisinideaiunszuiunis
P-O-A-R daituludumoudn 2 wagldnszuIun1sidIuTIUMINTULUUYBINTBULLIAR
(conceptual framework) #lananuaaluluuni 2 dulsin observer, broad participant

way deep participant lagiisivazidsanunsennaluil
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A1379 10 TunauIFeUU platform

JunaL NNIEBNUULRNNISIBtNIdausaNLY platform syndnafiuanuasEdindas

MeNuEy | - nsvaiasasiiauaziallas Inadiagaarnnszusunisluduneun 2 lnendluly
ANULLIAATEY Visser, Van der Lugt waz Stapper (2007) suléun
¥ vV v 1 v b 24 "—'; M vaer
- anaiifdinsanlivenaansieanslilaunisneuanes
- 16981991 gusaTiunna lalfesndinsanaanuuy
PR | o A o v ey ' ° P
- Fmsesdiawedes linnseanuuuatinedlidansannieu e

- MInageLATRsienunaRMiBanIsuuaraienNdinlalunsinenu

neU7Lis - weundylailugasnauningau 256 — Hunms 2557
° P S - , o o i . a
-nsdsvanduiusdiemumeung weliiianisdindeun (Visit) uaziianig
naavy (Trial)
ar F ' a v o o o <4
- n134m campaign lunedadinniadngenlaediunisaiussgelanelu vive

intrinsic motivation lufinuaesaNaynuarnisliFuNIstenFuaInldan

n13dang trdedananszusunisiuniseanuuusoniu lngiansan
J !
HMNTBINTAUNUILAZNITARANT
¥ v - 1% | e i o v 1% a dagy
nslidieyadutlszney lunsaetinsueanuuy Wiudesyadsami vy
platform
o o v

nsnanmiszneuivedeaisanuidinla

P
NNTUARIANHAATILINATUTLN RSN
TngduunuaeenIsuanseanmunguaesEiiindan 3 anwasy liun observer,

broad participant Laz deep participant

n"3 Usmitiunadnirasniseenuuuetneiidausn TnanasNANNLANAIAIN
k2 a o ool i [ ¥ < < ¥ < v .
“HoUNe uandneinsneegluisswman Ingfansandsziauaeaniinn e (function)
31n33 (form) Ruazn1sANWE (decoration) wazAUMRARADSINIIANNTIAALAL
sanuansnanszsiuliinanuAn L

3.4.4. MaNULEENMTIATIZIToLA

ANBALURINITANYIUNIZUIUNITOONLUUEIUTINUY platform vastunaundil 9y
Wuluauanvazvesmsinunlutuneun?2 wadiuanaeiufe nseenwuuazldlaiadulu

dnwair 1 se 1 umdulumudnwgues Crowdsourcing  Aefinsiadouly wSeusuiau

¥
£ v

Yoy ey uladiuauanuifniaziuinislunisesnuuusigg Jadeyanvuniy

U

[

[ [ o o a 3 [ I v 1% 1
an fﬂﬂ’]iLﬂ‘UsLUL'J‘Ul“EJG] HASASHNUINIWLUNLASIAINEN I@EJLL‘UQ‘U’EJ%IJGL‘UU 3 ANyY ‘lﬂLLﬂ



115

1) $UBBNLUY: NUBBNLUUIgNUsfiuiieusmauuan1 Sulunaayiiou
YoinsrUINNsintiiauty  warldnusenuuumaiilugiudeyalunis

ponuuunuinanssuson Ul

2) msdeansseningidnian nsevvesnisiiudeya Wulumumaiavesnis
ponuuvegnidniy  Wudnfulutunoudl 2 uideyaiiiAntuareguy
platform uazifudeyafifussnus (text) intuainnszuaumssenuuuegng
Teusu

3) msduneaindninanssy efinnsanavesmsld platform Tunisesnuuy
pgelldusin  warn1sUsEliunsEUIuN1SeRNKUUBE 1Nl ILALHAR S

P399NUDDNLUUNPVINNTNAADY

Favanuaiinanun szdiunieszikazasuilunanisine daiusingluunsely
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nIdelutuneudl fITelevimutuneui 1 luuni 3 Aevinmsdunanginssuves
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4.1.1. ASdLnNaLazauny
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2) 210 86 T18 ¥ 22 518 Nuansndulineladendndueiiinaigeg luvaed
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Y

3) NgnA1 22 1 YU levimsduntwalifefumguavesaitulinelase

a (% L3

anfasingey Gwanlaluludsmsiweluil
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#ade1 Innovative Handicraft Workshop  Idldidnuaizaasnindenngusegiauuull
1971294 (non-purposive  sampling) TuaaztAeaiu AduluniuuuiAnues Crowdsourcing
Aotdunduaiasla (Voluntary)  wagiuileainsiau (Amateur) u1nn31anilenndn
(professional) HazlaUszn1ANIUYOIMI9UBY Social Network 17 Facebook waslng

ATINNLL Uag i-urban12 FafIdeladavhanussunduiusaaguauans

B Vi : : .
tive Handieraft
b Design Workshop

CreateandDesignthe future of Handicraft
Together Youand Artisanin
“Innovative Handicraft Design Workshop”
Geptember 22, 2012 from 9.00 to 19.00
Alonguith ThaiCraft Fair
At The Christian Church of Thailand (CCT) Building
NexttoAsiaHotel / Ratchathewi BTS Station
Call 081431 6915 E-mail innohandicraft@gmail.com

o &

3V 46 WawesussridunusidevautiWorkshop

! https://www.facebook.com/thaicraft.org

2 http://www.iurban.in.th iLag https://www.facebook.com/iUrban.in.th
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Abstract

To study how to aid handicraft sector, especially in the product development area,
implementing idea from the customer to the producer of the handicraft product was
created by applying the crowdsourcing concept through the online platform on the
website “www.craftworkshop.org” The site generates ideas of new product for the
handicraft producer and later became new handicraft products which able to sell in
the marketplace. Although there has been only two success cases so far, but the
study shows some potential of an alternative method for the new product
development to help the producer for the initial idea to develop the handicraft

product that could match the need of customer.
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Abstract

The concept of user innovation always referred to the innovation which by
the users or the end-users of the product when they have modified the existing
product to meet their needs. This concept was explored in the area of sporting
goods and computer software, and then evolved into more consumer product.

Beside the industrial products and software, handicraft products had shown the

evidence of the innovation from users.

According to the observation along the craft market, there were several
customers shown an ability of providing a necessary information to the handicraft
producer to the product development. Those customers seeked for the specific
product to fit their specific needs and expressed their idea to adapt or modify the

existing product to meet their special requirements. They really know how to use the

products.
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The idea from the customer could be able to help the handicraft producer
which in reality, there are a lot of unsellable products were produced by them since
those producers did not have any knowledge on market and customers. They only

have the knowledge of the handicraft that they normally have use.

The study shown potential of the handicraft producer to learn from the
customer and to gain the knowledge of product idea and usage which they did not

have, in order to help them for ability of new product development in the future..
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Cocreation to create new opportunity for handicraft products.

Handicrafts have a long history since the beginning of civilizations, especially
in Asia where handicrafts have shown their variety in design and functionality,
demonstrate the local wisdom of problem solving with the creation of natural

materials by the unique skill.

However, the industrialization and the urbanization had created threat to the
handicraft in many ways. The industrial product replaced the handicraft product by
its superiority of durability and economy. And when the society developed, the
changing of the way people living lowered the demand of the handicraft product
which forced the production of handicraft to end. Especially in Thailand, where

handicraft is now facing the similar destiny which will not be only the end of the
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production, but also effected to the wealth of the rural communities where the

handicraft used to be their substantial income.

Eventhough some handicraft producers were able to tap the social change
and create marketable products. But the larger portion of the handicraft producers
did not have that ability. Most of them even now still produce the handicraft

product with their familiar which were not marketable.

There were several attempts from government organizations in order to
enhance the handicraft producers for their product development ability, and also
encourage them to create new product design by the One Village One Product
program from Community Development Department and Department of Industrial

Promotion.

On the other hand, there were the similar promotion programs to educate
the small and medium size enterprise and the handicraft business in Thailand on the
new product design and development, that applied the process from the industrial
practice with formal process for example the suggestion for the producers to
enhancing the in-house capability of research and development (ISMED), promoting
the handicraft artisans with the design capability as a role model for other handicraft
producers by Support Arts and Crafts International Center of Thailand (SACICT). There
were also support programs from OSMEP in conduct market research, hire the
professional designer, and plan to create the center for the product development for
the small and medium enterprise which aimed to achieve the ability to create the

product that response to the market.

But there were still a lot of handicraft producers that can not develop
product themselves as stated in the SMEs development plan 2007 — 2011 by The
Office of Small and Medium Enterprise Promotion. Moreover, The educations on
product design and development for the handicraft producers were created with the
basis of industrial and business process which required marketing research, design

knowledge, designers and human resources, and the budget to process the whole
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program. Most of them were too complicate and costly compared to the size and

capability of the rural handicraft businesses.

In order to start the product development, the producer must known the
customer’s information which was difficult to them. To help the handicraft producer
to be able to acquire these information, this research was initiated to explore less
complicated and lower cost of product development method for its potential as an
alternative to the conventional product development process. The concept of user
innovation was initially reviewed and also followed with other relevant concepts
including user driven innovation and cocreation. And eventhough those concepts
were proven of the success in industrial application, but still had very few cases in

the field of handicarft where the producers were not academically educated.

The experiment of applying cocreation and user innovation for the handicraft
was conducted last year and created an interesting result. The handicraft producer of
the hyacinth handicraft group from upcountry Thailand and the urban customer
joined the product development workshop and worked together to finished the
prototype of new product design which originated the idea from the customer and
materialized into product by the handicraft producer. The outcome of the cocreation

process display in the picture below.

Picture: Design development from experiment.

Along the project, the producer of hyacinth handicraft had worked with 2
customers, started from the idea of the product which are the reuse plastic bag
container and the cat house. The ideas were developed by both side until the
customer approved the design. Finally, the prototype of the end products were

created.
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All participants were arranged for meeting and interview were conducted. The
customers revealed their satisfaction for the product and also shown their interesting
in the cocreation process which was similar to the interview by the handicraft
producer. Moreover, both customers ordered the producer to produce some more of
their design with different purpose. The customer of the reuse plastic bag container
ordered 4 more of the product to show his friends about his idea which become the
reality while the customer of the cat house saw the opportunity for the cat lover

product and ordered 2 more for the sample.

The project shown the economic value from the cocreation process to the
handicraft. The implication from the project could potentially help not only for
product development, but also to the handicraft business. The cocreation creates
the stronger tie between the producer and the customer, brings the customer closer
to the producer to the start of the product development and reduce the chance of

failure of new product.
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