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NONTAKORN TANTI-WATANA, PEMIKA THEPVORACHAI, AND PITCHA TILAKANONT:
RELATIONSHIPS AMONG SELF-IDEAL SELF CONGRUENCE, BRAND IDENTIFICATION,
INDIVIDUALISM, CONSUMER SATISFACTION, AND BRAND LOYALTY. ADVISOR: YOKFAH

ISARANON, 71 pp.

The purpose of this research study was to examine the relationships among self-ideal,
self congruence, brand identification, individualism, consumer satisfaction, and brand Loyalty.
The samples were 266 undergraduate students. The measurement composes of 1) Self-ideal
self congruence scale 2) Brand Identification scale 3) Individualism scale 4) Consumer

satisfaction scale 5) Brand Loyalty scale

Results indicated that :

Brand Identification was positively correlated with consumer satisfaction (p < .01).

Self-ideal self congruence was positively correlated with consumer satisfaction (p < .01).

Consumer satisfaction was positively correlated with brand loyalty (p < .01).

Consumer satisfaction had mediating effect on brand Identification in predicting brand
loyalty ( p < .001) while the mediating effect of self-ideal self congruence was not found.

Consumer satisfaction could predict brand loyalty in people with high-individualism

(p<.01).

Program : Bachelor of science Student’s signature......................
Field of study : Psychology
Academic year 2011
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pauils AU Fasaz
1. 1WA
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993 266 100.00
2. piALN
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3. AIRUALNTANN
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ARUA A AUTILT3
2,139 FAIAUABIATNRUA 1.00 6.67 4.37 1.17
3.anuiflutlaaniias 1.89 6.56 4.47 0.74
4. AUANARARAIIAUAN 2.36 5.82 4.16 0.54
5.avNNsnalaaasgiistneg 1.83 7.00 5.61 0.85
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*p < .01 (489UN).
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o
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il snnuneiagedsind N fNiues L e ANuLsU TuaesnsUsusa lSesas 26 (R = .26, p
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dg/ a 1 = 1 o 1 = 1 o 1 1 =
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utlsdaring Taanudn Avinunef ldifulsdannu aunsaniunelésesas 20.2 (R° = .202, p <
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nsnaaau e z = 3.78 (p < .001) aunsnasunalidnanuienalaaesdidinaumulsdinii

NRENENAAEUNLIN IUBNENATENINANNABAAREITENINNFIAUUEANARLAZFOAUTUTIAZ
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) NN53LASIEVTANTENS t p | ciTc aedt | ciTc ass
. ABnquga — s (nils 1 72 =
£ NANg4 NANEN w19) | (N=100) | (N=100) | ;2
= (n=27) (n=28) X
M | sD| M | SD
NO1 | + | 559 | .747 | 432 | 1.219 | 4681 | .000 617 - v
NOo2 | + | 581 | 622 | 3.89 | 1.031 | 8.333 | .000 641 - v
NO3 | + | 5.04 |1.255| 3.93 |1.215| 3.328° | .000 512 - v
NO4 | + | 5.00 |1.144 | 3.64 | 1.393 | 3.940 | .001 462 - v
a= 756

*p < .05, WM. *p < .01,1IMMN4G. ***p < 001, Niaua.
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ia | = NaNES NaNAN t (Wil 7 1 72 =
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M | SD M | SD

NO5 | - | 641 | 572 | 461 | 1571 | 5683 | .000 731 - v
NO6 | + | 6.07 | .616 | 4.61 | 1.474 | 4.846 | .000 495 - v
NO7 | - | 522 | 847 | 3.89 | 1.227 | 4658 | .000 438 - v
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a=| 522 628
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M SD M SD
N16 | + | 581 | .786 | 4.04 | 1.453 | 5676 |.010 457 v
N17 | + | 581 | 834 | 3.93 | 1.274 | 6.469 | .001 457 v
N18 | - | 3.81 | 1.545 | 2.93 | 1.120 | 2.442" | .000 355 v
N19 | + | 4.89 | 1.311 | 3.61 | 1.197 | 3.789 | .000 406 v
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M SD M SD
N27 | + | 415 | 1.433 | 2.93 | 1.152 | 3.484 | .001 407 v
N28 | + | 419 | 1.388 | 343 | 1.752 | 1.771 | .041 259 v
N29 | - | 489 | 1.188 | 361 | 1.685 | 3.270 | .001 416 v
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N41 | - | 296 | 980 | 257 | 1.136 | 1.366 | .089 - -
a= .758
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