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4737440438 Panitan Tongsiri : Factors related to consumer satisfaction of car center

service. Advisor: Accociate Prof. Praphaiphun Bhoomvutthisan, 24 pp.

The purpose of this study was to examine the factors related to costumer
satisfaction of car center service. The sample are 76 costumers of car center

" service ,\Wizzard, who live in Bangkok.

The result indicated that speed of service was the most important factor that can
predict customer satisfaction (328 points). The second factor is the politeness of

employee(327 points). And the last factor is the appearance of employee(324 points).
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