= [ c a v dl o a o dl o
ﬂ’]ﬁ‘L‘]_F;“ﬂ‘]_lLV]EIUJ']’]WZ\]T]HMB‘]?’]’&U?]’]‘U@\? LATANANR meﬂmmmmmﬂm

L
a

wNaiugT Insadan

ﬁmﬂﬂﬁwuﬁﬁiﬂumwﬁwmmiﬁﬂmmwﬁﬂqmﬁma&mﬁmﬁmm AINULTEUTR
419131 INFUsTINENANUS  NIAITINTUsTINANAUS
AMTHWMAANART  NaInTdNMNINENat
UnneAnen 2551

L3

VAV TURINNAINIINUINENAE



COMPARISON OF KOREAN AND THAI COSMETIC BRAND IMAGE

Miss Kantacha Kraisawad

A Thesis Submitted in Partial Fulfillment of the Requirements
for the Degree of Master of Arts Program in Public Relations
Department of Public Relations
Faculty of [Communication Arts]
Chulalongkorn University
Academic Year 2008

Copyright of Chulalongkorn University



v Y a a o = o L a 1 dl o
NIURINUTUNUD ﬂ’]ﬁ‘L‘]_E‘“F;I‘LILVIEI‘]_Iﬂ”IW@ﬂHMIﬂﬁ"muﬂ”ILﬁﬁ“ﬂ\i@’]‘ﬂ”l\‘i

a o dl o
LﬂqﬂﬂﬂULﬂ?@Q@W@WQ1ﬂﬂ

Inel wNaiugT Insadan
AN N9UTE IR NN UG

rdl a a 'y o ¥ o Ce o/ 's s |8
AN ENUFNEH AN TN UTUAN Ea8iANARIIANgE 4UmUN MNENERUE

v ]
Az mAATRS QnasnsniNINeNae ayslR Bt AveniwisaaTtiidudnmils

ABINIANHIANUANGATLITY Y INUTDUT G

.................................................. ALLAAE TN AANART

(389AN2N91313¢] AT.8UA LryasaFna)
ADUZNITHNTADLAINYI NS

................................................... 1928114N99HNNT

(mqﬁ’mmqma?j‘g’qum ﬁmﬁm)

................................................... AN NN TN USUAN

(Hnepnangnangel gm0 29Ny us)

................................................... N77UNIINLUANNWIIN AL

(s24ANERTIANTE AT.ANTINTOT GNTITLATIE)



Anugan 1n3adan : nafFauiiaun wanE NI AUANUBLATANENR1NIUATL

d9

\Ara9d1819Ine (COMPARISON OF KOREAN AND THAI COSMETIC BRAND

IMAGE) . NLEN#INeINUEUAN: WA, gm0 aeneius, 219 i,

A o A = o - = o Ao A o A
ﬂqiq@ﬂﬂiﬂuﬂqulﬂizﬂ\?ﬁLW@ (1) ﬂﬂHWﬂWW@ﬂHmﬂﬂQLV’]T@Q@q@WQLﬂquﬂﬂulﬁﬁ‘ﬂ\i@q@qﬂiw{lw

& % lﬂl v Y a = = o 6 lﬂl o a o lﬂl o
ﬂ\ﬁﬂﬂ?m@\iﬂq?@:ﬁ@@@q?ﬂ‘uﬁ;lj‘]_lﬂ:ﬂﬁ (2) ﬁﬂjﬂ'qLLE‘E]ULV]HUﬂ']W@ﬂNmT@\TLﬁ?ﬂﬁ@q@qﬂLﬂqV@ﬂULﬂ?ﬂ\?’aqﬂq\‘i
VLV]ﬂeLu@qﬂmqsll@\Tﬂ@;Néﬂ?IﬂﬁLgﬂqﬁﬂqﬂiuLTmﬂﬁ;QLV]‘WNﬁquﬁ? Waz(3) ﬁﬂjﬂ'qﬂqqmﬁﬂﬁuﬁ‘?zﬁdqﬁ

o s dl o o o Y 1 v a ¥
ﬂ’]W@ﬂ‘]:fm‘IJ?NLﬁi‘ﬂ\‘i@’)ﬂ’]\‘iﬂﬂﬂ’]?ﬁ‘ugﬂﬂﬂﬂf\wHU?IIWF]Lﬂ’]‘vm’]ﬂ

a o 1

Traszileudsiduutiadu 2 dou Ae douil 1 n1sidadenmunn InadAnwuaziiassidiaya

a v

aanmsdnnEniiinsvisediuiaTeufiunisdssandniug saurivenansneiinandes uazludau

a

dl A a o a v 3| dl A =3 v ¥ a a

2 e neddedainnlnenislfuuuasuoindursesialuniafivdeyaainfistnamanigs
A1U91 400 A TUEANFIMNEMIULAT uaziNIlszaanadayafatirTaspaniames e ldilsunsy
4113331 SPSS for Windows lun19AuanANaTIAsN97] iewAIAND, Seuay, ANLade, doudeauu

HIRTFIU UAZNITUINLAN F-Test

v
a o o

= =
NANT739e NANU

(2 ' ] '
=

A2uT 1 HANNIANHINLIIN 1A909818719B9)A(ETUDE) fiaenisiazdeansiuiisinadasuunmni

Ay U9 A LULIAMIN LATasd1aNanuTA(SKINFOOD) fiaanishaz@eansiugising

a o o

Bt LU ANBNUIIEINSURN HARAINERARINA174NAFIINTNR LATedd1e19TeBuanea wWiLTa
. . % d‘ d‘ o Y oa % a a o rd‘ | a d‘ o =
(Oriental Princess) fiasnnsiiaz@eansiugusinafiaeuudAnuansimsinilusssuanf uaziAseddnand
W(SHEENE) #iaenisiazdeansniufizlnadoauusananisasrsdiananliianainandnet Iaalinig
dszaduiuiinudesne lun Rearsunaty deynna fefaiun uazAegumesidin
] tdl = 1 1 o 1 Y oo $% a v dl o 1
AUl 2 nanMsANEINLGY  naNAaeteiAnlalinsAusireaasesdianelnaninngn

Lsa9818191NIUA NNFIatI9aRaRanIINYTeIEN1IN e InaiAtaaATasdnanslngliunnnan

'y

LATENANDININING NGNAIBLINATNITARARIAIINAALTIUAAN TGN AN TsuN 91 sean dURUE NS

a

nnan2edAseddIanslneliunnd pzesd1ananIua nauaaet AN TILARIAINNARLTLNHES

HaRsTuaiLATeeAa 1 Ing lFNNNINATRIA1UNMA LATNANFBLINANNNIIRAAIAYINANLTLTIRSE

a ~ o 14 ' A ° =
‘J.!ﬂ@ﬂﬂ’]Wﬂ.lﬂ\‘lLﬂ?ﬂﬂ@?ﬂqQ1WﬂvL®NWﬂﬂQWLﬂi‘@\’]@’]‘ﬂ’]\im’]ﬂ@

[ -8

NIRRT N19U 32N ANAUS ANUNDTANAR
=
HaTan



# # 508 48532 28 : MAJOR PUBLIC RELATIONS

KEYWORDS : COMPARISON / COSMETIC / BRAND IMAGE
KANTACHA KRAISAWAD : COMPARISON OF KOREAN AND THAI COSMETIC BRAND
IMAGE. THESIS ADVISOR : ASST.PROF.SUWATTANA VONGGAPAN, 219 pp.

The objectives of this research are (1)to study brand image of Korean and Thai
cosmetics for actual image (2) to study comparison of Korean and Thai cosmetics brand image
the in Thailand and (3) to study correlation between brand image with consumer’s perceptions .

This research can be divided into 2 parts. Part 1 is a qualitative research. The data in use from

interview the administrator or who responsibility for public relations include collected documents
articles, and relevant researches. Part 2 is a survey research collecting from questionnaire by
400 female who live in Bangkok area and know both Korean and Thai cosmetics. Therefore,
statistics used in this research are frequency, percentage, mean scores, standard deviation and

F-Test. SPSS program is employed for data processing.

The results of this study are (1) The results are ETUDE cosmetic communication channel
through consumers is from ordinary woman’s appearance to a princess beauty like concept.
Whereas for SKINFOOD cosmetic communication process is by informing the consumers that
their products are food for skin and are made from natural materials. Oriental Princess cosmetic
communication concept is the use of natural products that their cosmetics are made from. And
while SHEENE cosmetic communication concept to creates a key massage of their product,
which makes consumers remember it easily. This concept goes along with other public relations
media such as; Mass Media, Personal Media, Publications and Electronic Media. (2) The results
are the respondents are more familiar with the Thai cosmetics' logo brands more than Korean
cosmetic brands. The respondents remember activities and sponsored television program of
Thai cosmetic brands more than Korean cosmetic brands. The respondents express more
opinions to perception or activity for marketing public relations of Thai cosmetic brands more
than Korean cosmetic brands. The respondents are able to express more opinions to products of
Thai cosmetic brand than Korean cosmetic brand. And the respondents express opinions to

personality of products of Thai cosmetic brand more than Korean cosmetic brand.

Department : Public _Relation Student’s Signature

Field of Study : Public_Relation Advisor's Signature

Academic Year : 2008
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TG : Aaker, D.A. (1996). Building strong brands. London, UK: Free Press, p.74.
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mw17"| 7  Brand Personality Framework

Brand Personality

Sincerity Excitement Competence| |Sophistication| |Ruggedness
- Down-to-earth - Daring - Reliable - Upper Clasg | - Outdoor
- Honest - Spirited - Intelligent - Charming - Tough
- Wholesome - Imaginativg | - Successful
- Cheerful - Up-to-date

11 : Aaker, J.L. (1997). Dimension of brand personality. Journal of Marketing Research

August (34), p.352.
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- HdseTeml (Wholesome)

- ALY (Cheerful)
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Decision Making

Habit

High Involement

Decision Process
Complex Decision Making
Hierarchy of Effects
Beliefs

Evaluation

Behavior

Theory

Cognitive Learning

Decision Process
Brand Loyalty
Hierarchy of Effect
(Beliefs)
(Evaluation)
Behavior

Theory

Instrumental Conditioning
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Low Involement
Decision Process
Limited Decision Making
Hierarchy of Effects
Beliefs
Behavior
Evaluation
Theory

Cognitive Learning

Decision Process
Inertia

Hierarchy of Effect
Beliefs

Behavior
(Evaluation)
Theory

Classical conditioning

N : Asseal, H. (1998). Consumer Behavior and marketing action (6th ed.) Cincinnati,

OH : South-Westurn College, p.149.
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n'lw17"1 10  Simple Model of consumer Behaveior

FEEDBACK TO CONSUMER :

Postpurchase Evaluation

\4

THE INDIVIDUAL CONSUMER

(Perception, Motivation,

Learning, Attitude, Personality)

\4

CONSUMER DECISION CONSUMER

A 4

MAKING RESPONSE

ENVIRONMENT INFLUENCES

(Reference group, Culture &

Subculture, Business contact)

A

FEEDBACK TO ENVIRONMENT :

Development of Marketing Strategies

N : Assael, H. (1998). Consumer behavior and marketing action (6th ed.). Cincinnati,

OH: South-Western College, p.23.
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n’1w17"| 11 An Overview of The Perceptual Process

SENSORY STIMULI SENSORY Receptors

- Sights - > Eyes ~
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- Smells > Nose __, Exposurel__y[Attention|__,| Interpretation
- Taste Em— Mouth

- Textures Skin

31 : Solomon, M. R. (2002). Consumer behavior (5" ed.). Upper Saddle River, NJ:

Prentice Hall, p.43.
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mwﬁ 15  Schematic Diagram of Ajzen and Fishbein (1980)
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1.22%
(0.8%) (0.3%) (1.5%)
LOTREE 1 5 18
2.22%
(0.3%) (1.3%) (4.5%)
MISSHA 3 13 29
4.58%
(0.8%) (3.3%) (7.3%)
SKINFOOD 57 164 10
25.27%
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2.22%
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1.07%
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INBUYED ALGANULII 41 27 37
10.38
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o o & 1

Tiifludalunislszaduius wu nsviilnldirsesdiane gauilsausienii (Aede = 2.56)

waznisiilugaiianu(Sponsorship) i lufaduayusanisingsiml (Aeae = 2.43)

1
=

doufanssungantioangn An NWaLATIHE (ARAY = 2.23) ANNAIAL
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A1519N 17 UdAIALARE #uULliEuuNIAgiIN 191y aRIUN195usNanssunIsg

ﬂszmﬁuﬁuémammmﬂﬁt;:iu‘%inﬂﬁﬁi@tﬂ“fsmﬁm'\ﬁaﬁﬂuw@a W3ULEd (Oriental

Princess)
(n=400)
nMs5uinanssunslssTaNWUE
fanssunis e o A o .
ﬂszﬂmiuﬁué gﬁﬂt UBENM —_— ‘184?‘ nitagl | Mean S.D. TEMU
(5) (4) (3) (2) (1)
1. nMslEriaua(Brand 68 136 102 40 54 331 | 1252 | thu
Ambassadors) %dlﬂu 17% 34% 25.5% 10% 13.5% Nag
LpAaTETRIAE K 197
1ingaq
2. NNIAANANTINN AL 68 139 112 41 40 339 | 1177 | thu
(Special Event) 1w nglit | 17% | 34.8% | 28% | 10.3% | 10% nag
Naaas AR lwinng
AAADSAADULFNUTIN
3. madlugativayu 61 115 155 32 37 3.33 | 1115 | 1w
(Sponsorship) 14 1 15.3% | 28.8% | 38.8% 8% 9.3% NaN
Haduayusanisngyiel
4. Ms¥PTnAereaAtesls 58 147 128 37 30 342 | 1.082 | wn
(Merchandise) 1i{ludea 145% | 36.8% | 32% 93% | 7.5%
Tunstlsem dunug v
naziilldwitesdnens 10
udsaislantia
5. NMNEURAS TN 172 114 81 19 14 4.03 | 1.068 | a1n
43% | 285% | 20.3% | 4.8% | 3.5%
394 349 | 0.860 | w1n
ANAT1T 17 wansliiindnnguanadtsdaulngdinnsfuinanssunis

1sradNNUEN19NITAAIATRILATAIRN A9 IR ITEUNAA WaLKIA (Oriental Princess) lugeal

NN (A@AY = 3.49) Waiaisanaedia wudn ngw

!
=

v a

a

WNUT

InAfLgntn meuaslasw ot

Tuseiuganan (AN@AY = 4.03) 898481 AB N1IRANIAITR9LATRS 1 (Merchandise) 19

u 9
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Hudelunisdszanduiug wu nszildirsesdnans gauisausiontin (Aneds = 3.42)

o o

AFUTANT AR NNTIANANTINALAL (Special Event) 11w N3 linaaesbuansinuailusinig

[

o

o320

(Brand Ambassadors) @il

ANNANAL

aduayuaanisingiadl (A

TRARTAADULAINTIN (ANLDAE

g 1

]
=)

fluyppana

= 3.39) uarnaiilugaiuayu(Sponsorship) 11w iy

WA = 3.33) dounangsu

1
Ay o v

nganu

a

= al | v v
TRLAEN LT AT UNTDI WINLL (

dl A ¥ v o
peNgn A N9 LI AU

ALRAE = 3.31)

A1519% 18 UAAIALRRE FUITEULUNIATFIU 1BITBYAAIUNNTFUSNANTTNNS

Ussgn@NNUENINITAAIATNILELNATAaLATRIR1219T 1 (SHEENE)

(n=400)
ns5uinanssunisdssinannwug
Nangsung e o oA oo .
szt saniiluasnem _— l6§4nwae | Mean | SD. | szAu
(5) (4) 3) (2) (1)
1. m3lfgriaua(Brand 114 143 93 17 33 3.72 | 1164 | 1N
Ambassadors)%‘\u’ﬂu 28.5% 35.8% 23.3% 4.3% 8.3%
LpAaTETeIRE K 1197
1nsas
2. NIVANANTIHNLAL 57 144 106 33 60 326 | 1244 | 1w
(Special Event) 1w N3l | 14.3% | 36% | 26.5% | 8.3% 15% NaN
Naaas AR lwinng
AAADTAADULFNUTIN
3. maulufativany 79 138 110 30 43 345 | 1.200 | w7
(Sponsorship) 1w Lilu 19.8% | 34.5% | 27.5% 7.5% 10.8%
Havuayusenisngyiel
4. MedpnAreaeiesld 63 134 118 37 48 332 | 1.200 | ihu
(Merchandise) iilvde 15.8% | 33.5% | 29.5% | 9.3% 12% NaN
Tunstlse dunug v
naziilldwitesdnens 10
usaplanti
5. NWEILATTREUN 206 98 62 25 9 417 1.047 4n
51.5% 24.5% 15.5% 6.3% 2.3%
59H 358 | 0.915| an
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AINA19799 18 uanslidiudinguanet1sdauluniinisfuinanssunis

u

ULt NN UTN NIRRT AUDILATDIRID9T LU (SHEENE) lussunnn (ANafe = 3.58)

\Heatsunsedie wudn nguusinaiuddindnneunilawn agluscduganan (Aaay

q

'
¥ Y o

= 4.17) 3038981 Aa N9 lEEHaue (Brand Ambassadors) ?uﬂuumm“%mm G
A9 N8I WIWUL (V’]l’]l,"rlalil = 3.72) anaudann Aa nasiilugaiiiayu(Sponsorship) L
Hufiatuayusanisinediend (Aiads = 3.45) uazn1esanidseadsedld (Merchandise)
Wiudelunnslszaduiug iy nesiilldiAeaadien S IGIENI R e (ﬂ"lLffﬁIﬂ = 3.32)

di/cv

muﬂ@mmm@ﬂu@ﬂmm A8 N139MNANITNNLAL (Special Event) @4 n1sliinaansld

a

NARA DN IMHNITI0ADSAADLLLANNTIN (ﬂ'ﬂL'ﬂZ\l?_I = 3.26) AMNAAL

A1519% 19 MsilFauiisunisiuinanssumsissadunuinieamsaainngusing

NABLATAIAIDINLNINANULASTRIAIR9 N

x
=

LATAYRIDNY Mean S.D. sEAL
897 (ETUDE) 2.56 0.866 ting
anuim (SKINFOOD) 2.50 0.946 1ot
TaFaunan WiLLha
3.49 0.860 11N
(Oriental Princess)
T (SHEENE) 3.58 0.915 ULy

D

AMNANTINN 19 Mstfrauieunisfusnianssunislssanduiuin1enisnaing

a

1slnafldatAsasdnansiniuanuAsasdnanslng wudn ﬂ@juﬁqaﬂqqmuslmgﬁmﬁm

u

©

30

AaNgINNITLITTNENRUENIN961A1ATBLATEIAND T (SHEENE) NINTIGA 3898917 A9

v
v o

1 v
1A3ednaNy  Taisuuneaa wWillka(Oriental Princess) RNAUGANY A BY)A (ETUDE) Uaza

Auim (SKINFOOD) msansiu
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' = aov o o @ a Y a i = 9 =
AIUN 2.3 N@ﬂ']?')@ﬂLﬂil'Jﬂ‘]JVlﬁuﬂﬁ“ll@Q&lUﬁTﬂﬂV]NmﬂLﬂﬁﬂﬁﬂqﬂqﬂLﬂﬁlﬂﬂLL@g

LATRIRND9LNE

HANTTIS BN LANAR I8N GNAYR NN ABRI1AUAI10LATEIA1BNINATTL

v
Y o

imsasdneneng amnsnagthiulsviausingels a4

=D,

2.3.1 firuaRresd s lnANse AR aiATeId a1 maTuAseId enelng

] a

232 diruaRresfuzlnanddayAanAINATIAUAIT89LATAIAIDIIINIUANL

dl o
LAR9R1aN9 Inel

1 1
A a

2.3.3 viruanRaevdLilnanisdenislszaduiudinedeansnienainuesnansioed

dl o a o dl o
Lﬂﬁ‘@\‘]’&’]@’]\‘iLﬂ’m@ﬂ‘]_ll,ﬂ?‘ﬂ\‘]ﬂ’]‘ﬂ’]\‘]i%ﬂ

[ L4 C

2.3.1 NAUARIRNHLSINANAAaNARANTLATRIdIRIMUANLLATRsd1Ine

n1Aszitayadoull azuansA1afy A9uileduuNInTgIuLes NAUART DY

1 1
o o A

o aa a o Ao oA o ¥ i e ' o
Wl Iﬂﬂmﬂm@“@m msV]Lﬂﬁvﬂ\‘i'&q@’]\jLﬂ’]ﬁ@ﬂﬂLﬂ?‘ﬂ\?@’]ﬂ’]\ﬂVlﬂ I@ﬂﬁlﬂﬂfﬁwmqﬁﬂﬂ’]\ﬂﬁﬂguuu

lunsazdan Nanmy AaNIAI1TALLL Likert Scale 5 9e@il BNANNLAUAILAENIEN 5

o

ALY AUN9 T ITIUANALN9EN 1 AZIUL TIHANITILATIEI Fatl
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3] qmﬂmmummﬁmmm NAUARREUTINANNAD
Namﬁm*ﬁtﬂ?mﬁﬂmﬁwﬁ”(ETUDE) (n=400)
NAUARTIRADURN A T
ANNARLAUAD LWiupae sl iumns .

a o e Lo _— Lo Mean | S.D. | semyu
NABNTUN BENEN AENEN
(5) (4) (3) (2) (1)
1. fugsqrinusianenn | 112 | 123 | 142 15 8 | 379 ] 0961 | un
28% | 30.8% | 35.5% | 3.8% | 2%
2. nanuanegiluiiy 82 90 185 33 10 | 3.50 | 0.989 | un
¥haen 20.5% | 22.5% | 46.3% | 8.3% | 2.5%
3. AALAUBIAINN 62 90 181 47 20 | 3.32 | 1.032 | du
finansaaennsls 15.5% | 22.5% | 45.3% | 11.8% | 5% Nana
4. flus@Endnusing 57 | 111 | 167 | 55 | 10 | 338 | 0973 | 1u
ATUNN 14.3% | 27.8% | 41.8% | 13.8% | 2.5% NaNd
5. fsnAnTiwanzas 16 63 212 85 24 | 291 | 0873 | 1du
4% | 15.8% | 53% |21.3% | 6% nand
6. AlulsTudufitnaula 19 49 202 9% 34 | 281|092 | 1u
luusazinau 4.8% | 12.3% | 50.5% | 24% | 8.5% NA
7. NANBNABAUTY 25 58 197 94 26 | 291 | 0.940 | Uu
ANNTN 6.3% | 14.5% | 49.3% | 23.5% | 6.5% NAaY
8. innsudeuandns 21 48 145 124 62 | 2.61 | 1.052 | fint
WamBedanslszland | 53% | 12% | 36.3% | 31% | 15.5%
TUQNATNIUT BN
AN LY SMS E-mail
ldsuleting
1lu
394 3.15 | 0.702
NnaNg

AINA151991 20 wansliidiudngurinededanluniiavnidniassonandued

1 v 1 1
1Asa9d1a7198%A (ETUDE) TaadAnieds  3.15 lilaiansunsedia wudn ngusaadned
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ANHTOULIIIATUTINANNINNINTGA InedAIRAE  3.79 9898911 AD N1INUAINUANY

siuuuliiaan TaefAeds 3.50 uaiilun@nsdins

ANNANAL

ol A

NMNUADLNTIN

TnaiAaas

3.38

= 1 a 1 a s a Y a aa
A58 21 LAMIATLRAE mummmummgﬂumm ﬂﬁuﬂm‘ﬂ’ﬂﬂﬁdu‘ﬁﬂﬂﬂﬂﬂ’ﬂ

Nﬁmﬁmm‘{m’g‘mﬁ'}mmﬁuﬂm (SKINFOOD)

(n=400)
TAUARNI ARNAR T
e e m o . LiuAae Taiupae .
ANNAALUNUNBNARNNTUN . oA —_) D oa Mean S.D. TEAU
AENEN AENEN
(5) (4) (3) (2) (1)
1. Aussqrinianaans 84 152 123 23 18 365 | 1.017 | w1n
21% 38% | 308% | 58% | 4.5%
2. dvanuanegluuyli 78 129 143 33 17 355 | 1.030 | un
aan 19.5% | 32.3% | 35.8% | 83% | 4.3%
3. m‘umummmﬁmm? 74 96 163 39 28 3.37 1.105 1
209A 0414 18.5% | 24% | 40.8% | 9.8% 7% A
4. FhunBasuaig 58 123 158 45 16 341 | 0999 | 1wu
AN 14.5% | 30.8% | 39.5% | 11.3% 4% AN
5. fianAnfimsnzas 21 93 180 79 27 3.01 | 0955 | thu
53% | 23.3% | 45% | 19.8% | 6.8% NAaNd
6. AldsTuduiivnanlaly 21 49 207 82 41 282 | 0957 | 1w
UARZLARY 53% | 12.3% | 51.8% | 20.5% | 10.3% Ay
7. RaAvanAd Ty 23 55 215 73 34 2.90 | 0939 | 1w
ANNTN 58% | 13.8% | 53.8% | 18.3% | 8.5% AN
8. Annsuieuan@ynaiiAe 21 35 176 107 61 262 | 1016 | 1w
visednsdsslemifugnAn | 53% | 88% | 44% | 26.8% | 15.3% nNang
HNWTRINFNNT] LU SMS
E-mail lulsueilening
du
g% 3.16 | 0.783
nayg

ANA191991 21 wansliidiudnnguinededanlungiaanidnassonandued

imrasAnaanuila (SKINFOOD) TaaiAiads 3.16 Weia1sauanadia wudn ngusaeting
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HANTE LTI At INNINTge TnedA1eRY  3.65 789A9NT AR NITINNAINUATE

suuuuliiaan TasdAeas

ANNANAL

A159% 22 UARIALRRE AIULLEULUNIATFIVIRY NAUARRIELEINAN D

NARNDNLATDIAIDLALTEUNAA WaULTd (Oriental Princess)

3.55 uwaziilunaniusindannn Tnaildean  3.41

(n=400)
TAUARNI ADNARITT
e mu . LWiuAae laliusas .
AMNAALNRURABDNARNNTUN . oA —_— oA Mean S.D. TeAU
AENEN AENEN
(5) (4) (3) (2) (1)
1. Aussqrinianaans 97 193 94 12 4 392 | 0.826 | w7
24.3% | 48.3% | 23.5% 3% 1%
2. dvanuanegluuyli 111 155 114 17 308% | 389 | 0888 | un
aan 278% | 38.8% | 285% | 4.3%
3. m‘umummmﬁmmi 89 173 101 25 12 3.76 0.968 NN
209A 0414 22.3% | 43.3% | 25.3% | 6.3% 3%
4. FhunBasnuaig 89 144 138 24 513% | 3.72 | 0919 | w1
ATUNIN 22.3% 36% 34.5% 6%
5. fiaAnfimsnzas 66 177 121 32 4 367 | 0.879 | w7
16.5% | 44.3% | 30.3% 8% 1%
6. AldsTuduiivnanlaly 68 154 137 32 |923%]| 360 | 0937 | wn
UAAZLARY 17% | 38.5% | 34.3% 8%
7. RaAvanAmd Ty 90 156 117 32 513% | 3.74 | 0939 | w7
ANNTN 225% | 39% | 29.3% 8%
8. Ansuieuan@ynaiiAe 63 119 137 50 31 333 | 1120 | 1w
visednsdsslemifugnAn | 15.8% | 29.8% | 34.3% | 125% | 7.8% Nang
HNWTRINFINNT] LU SMS
E-mail lulsueilening
59N 3.70 | 0675 | ¥1Nn

AMNATN 22 wasslimiuiingusatinsdaulugiianuianteusenanid

Aaaddnaalaidaunaa winkha (Oriental Princess) InaifiAia@as 3.70 wHaiNansaineda
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WU91 NANAIRENNHAINTRULII WS adeNNNINNgn TnedANRAY 3.92 7898910 AE

P o A A o
ﬂ']?NM@']ﬂV@']ﬂgﬂLLUUTML@@ﬂ I@ﬂﬂﬁqlfﬂ@ﬂ 3.89 LLAZATNNNITDARLAUAIAIMNABINITUR

nguEElnals TnaiAieds 3.76 muanAL

A19199 23 WAAYATLRARE AIULLBULUNIATIIULRY  YIAUARYIRIGLSINANAD

NARAUTILASRIRN1a19T 11 (SHEENE)

(n=400)
TAUARNI ADNARITT
e mu . LWiuAae laliusas .
AMNAALNRURABDNARNNTUN . oA —_— oA Mean S.D. TeAU
AENEN AENEN
(5) (4) (3) (2) (1)
1. Aussqrinianaans 60 157 117 51 15 349 | 1.016 | ®n
15% | 39.3% | 29.3% | 12.8% | 3.8%
2. dvanuanegluuyli 68 166 118 39 9 23% | 361 | 0954 | wn
aan 17% | 415% | 29.5% | 9.8%
3. AALAUANANNARINIT 50 156 123 46 25 340 | 1.048 | thu
209A 0414 125% | 39% | 30.8% | 115% | 6.3% AN
4. FhunBasnuaig 56 131 147 55 11 342 | 0982 | w1
AN 14% | 32.8% | 36.8% | 13.8% | 2.8%
5. fiaAnfimsnzas 63 162 146 24 513% | 364 | 0862 | a7
15.8% | 40.5% | 36.5% 6%
6. AldsTuduiivnanlaly 49 118 165 49 19 332 | 0998 | ihu
UAAZLARY 12.3% | 29.5% | 41.3% | 12.3% | 4.8% AN
7. RaAvanAmd Ty 40 128 159 47 26 327 | 1.013 | 1w
ANNTN 10% 32% | 39.8% | 11.8% | 6.5% AN
8. Ansuieuan@ynaiiAe 37 79 172 64 48 298 | 1100 | 1w
visednsdsslemifugnAn | 9.3% | 19.8% | 43% 16% 12% nNang
HNWTRINFINNT] LU SMS
E-mail lulsueilening
du
g% 3.39 | 0767
nayg




a o 6

AINA151991 23 wangliidiudingurited1edanluniiavnianias-denansing
LAFD9AN89T1 (SHEENE) TaaidiAieds 3.39 laiansunsadia wudn ngusaetinggandn
a o = s all a dl A a %
HaRA T A Imanzan TaadAean 3.64 sa989u0 Aa nnsivainuanagiuuyli

A a dl a o o‘d‘ a dl o [
wan InaNALRAY 3.61 LACNITNUTTINUNNAIENN IPENANLRAY 3.49 ANNAAL

o Gl

ﬂl = L4 a ¥ a ﬂla 1 _a L o =l
AN 24 ﬂ’]%‘Lﬂ?ﬂULﬂﬂUWﬁNﬂﬂ‘ﬂﬂﬂ&lUﬁtﬂﬂ‘VINF’]ﬂN@EI UNLATANAIRNINTIUANU

LAsRsdnansling
LASRIA1DN4 Mean S.D. sEA
89)7 (ETUDE) 3.15 0.702 unang
anuim (SKINFOOD) 3.16 0.783 111na9
TaFaunan WILLhA
3.70 0.675 141N
(Oriental Princess)
T (SHEENE) 3.39 0.767 111na14

'
] [ o A

dl = o a Y Aa dld a o
AINFATINN 24 mmﬁauma‘uwmmmmmmimmmmmnmmmemmq
a o dl o 1 1 o 1 1 1 ¥ XK 1 a o s
WUATULATEIdA1819ne wudn ﬂ@ummwmuiumummgmmummmmm
4 o = g , , - S L o
WAIRNANa N IB Y UNaa WIULEA (Oriental Princess) NINNGA TDIAINN AD LATANANIDNTLY

o o o - A o a v - o o

(SHEENE) anaUnNANN AD Lm@qmmmnuyjm (SKINFOOD) taztAradd1a198)a (ETUDE)

ANNANAL

232  NAUAREBIELSIAANNABLARNATNASIRUAITRILATRIAIRINIUANL

= o
LATRIRNIaNe N

nsnsvitieyadouil azuansAade doudesuunngIuLes iAuAReq

a

prp a a v A e Ao A o Y
m‘Eﬂm/mmmﬂ@ﬂmwmmm’mummmLm‘mmmqmeﬂmm‘mmmﬂm Imtﬂﬁﬂ@}l

e32¢

1
[ a

o/ 1 v J v o o % o/ . =3
Finagi IiaziukluuFAasdan NaIAL ArauIRsdaLLL Likert Scale 5 92l FuAINLTIU

FneaginaEi 5 ATLUY AUD9 IHITFUA2828N9E9 1 AT TINANITILATIZT Fail
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S

A19199 25 UWAAIALRRE AAULlEUUNINTIIULRY VAUARY2IELEIAANNAD

YAANNNATIAUAIIRILATRIRIDNEY A (ETUDE)

(n=400)
ViAUAANIARYARNAN
[~ (% [ %

- - . LAUMQE lalisiumae o
LUARNAWABIAUA Lo — L oa Mean | S.D. | AU
BETIEN BETIEN
(5) (4) (3) () (1)

1. fuiuigeiuasde / 31 97 186 62 24 | 312 | 0967 | U
FEN9U 7.8% | 24.3% | 46.5% | 155% | 6% naNg
2. iluturjean’la 90 90 182 33 5 | 357 | 0968 | wn

AUNAUIUIG 22.5% | 22.5% | 45.5% | 8.3% | 1.3%

3. lufueang 95 113 | 144 | 43 5 | 363 | 1.001 | a1

BAUNIY 23.8% | 28.3% | 36% | 10.8% | 1.3%

4. JlubuaeAng ety | 107 | 112 | 134 37 10 | 3.67 | 1.045 | 1N

Iy 26.8% | 28% | 33.5% | 9.3% | 2.5%

5. lufjuiganaiu 7 39 171 92 91 | 245 | 1.002 | et

1NN 1.8% | 9.8% | 42.8% | 23% | 22.8%

6. \uEnigeaniany 48 93 | 176 | 65 18 | 322 | 1.005 | 1w

Wulalusinies 12% | 23.3% | 44% | 16.3% | 4.5% nana

7. dlufncenaenanuy 60 79 169 80 12| 324 | 1.031 | thu

155 15% | 19.8% | 42.3% | 20% | 3% NaN
1y

CRHY 3.27 | 0.667

Nag

A1NA1397 25 wansliiviudangusinesnedaulugiavnidniasdeypdnninme

1 v 1 1
Auf11991A7994191989 A (ETUDE) TnadAlafe  3.27 Waiansuisedia wudn ng

v

= I

a =X [<] a a dl =
AugnsteAnNiiugualaAng a1l nnnga Taal

a

o Lo P - o
ﬁ'l'ﬂﬂflﬂllﬂ’lflllgﬂﬂ']qLﬂﬁ"ﬂ\?@q'ﬂqﬂ

Y
1 dl A [ kA a dl 1 ISP dl [ kA a
ALRAE 3.67 TRIANNN AR Lﬂu@jumqwqﬂﬂumm IpelALRAt 3.63 LL@SL‘]JMNWELN@G’]SL@

a

AYNAUIUINIES TaediARan 3.57 ARG




A1919% 26 UAAIALARE AIULTEULUUNIATIIULRY NAUARYIRIELEINAN

YAANNNATIAUAIIRILATRIRIDNATUNA (SKINFOOD)
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S

qna

(n=400)
ViAUARNIRaYARNAN
- - . LiuAas laiiiumas .
LUARNAWABIAUA Lo — L oa Mean | S.D. | szmlU
BETIEN BETIEN
(5) (4) (3) ) (1)
1. fuiuieiuasde / 47 151 142 42 18 | 3.42 | 0.980 | 1N
TN 11.8% | 37.8% | 35.5% | 10.5% | 4.5%
2. ilutuijeanla 78 116 | 153 41 12| 352 | 1.014 | un
AUNAUIUTG 19.5% | 29% | 38.3% | 10.3% | 3%
3. lufmeefig 85 144 | 123 35 13 | 363 | 1.015 | &N
BAUNIY 21.3% | 36% | 30.8% | 8.8% | 3.3%
4. Jlubuaeang o1ty | 61 132 | 147 44 16 | 3.45 | 1.007 | {n
Wy 15.3% | 33% | 36.8% | 11% | 4%
5 Lﬂuejunjqﬁ@lﬂu 22 93 161 63 61 | 2.88 | 1.099 | 1y
wnnn 5.5% | 23.3% | 40.3% | 15.8% | 15.3% NaN
6. .uEniganiany 39 111 | 186 | 43 21 | 326 | 0.959 | thu
fulalusiies 9.8% | 27.8% | 46.5% | 10.8% | 5.3% nana
7 fufuianaeenu 47 97 192 46 18 | 3.27 | 0.967 | 1w
1§ 11.8% | 24.3% | 48% | 11.5% | 4.5% NaN
1y
5N 3.35 | 0.771
nNag

A1NA1397 26 wansliiviudngusinesnedaulugiavnidniasdeypdnninme

AUA1TRLATRIRNNENUN A (SKINFOOD) TasilATafe 3.35 iHaiansainsada wuan

u

|
=

v

J o 1 = 9 2 1 o a A =® [
NANAIBENNAIINIANINATAIAID WD ALLAANDN ALY

u

AN

=) dl
iy

AAUUNITUNINN

1
=

4n tnel

HAlaf 3.63909a9u0 An uguijeanla aynawiuiiBe TnadaAeds 352 uaziily

e3¢

wieAng anlue InaiAled 3.45 AuANAL
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S

YARNNIWASIAUAIIRIATEIAIRNBLFaUNEA WSULEA (Oriental Princess)

qna

(n=400)
WAUARNIAAYARNAN
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