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Wity winsildsundasvaanginssuvesguilaaniednluanvaddgiviligusenay
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* U3t teonsled 91iin (umww), ATwun1snagnsn1snain (Marketing Strategy) nautisgn
Marketing 3.0[8aulai], 2558. Wiasfu: http://www.theeleader.com/news-enterprise/vision-of-
marketing-3-0/
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1. ldawnsedidinedlaclifinsdnmilete

Tuthgdulnsdnifiefenataduynegsluiiasluds lddrezduunaaivdoya
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yamsiudndae fduiUssneugshalsldmiBnsiinssliuslnadududmiouinsves
nuuulnsdwidefiolild sndedne Tuednmnduilnafesnissuussnulineaduffdos
dumalivhsasswdufedafen wilutegtuduslanlisndufonfuluimaassndud
pgaufedndely nszfuszneugsialdunedeandiifuilanaunsndsdelinensiiu
nsdwiidedold alaun nsdmne Website n1sdamalnséndt waznsdama Application
F997 Line Man 1Jusu

2. v #3dugunsalnnusetu

fudaus Intemet gnihurldlunisfnsedeas Aaviliuslanamsauilnadeya
199 U Website 38 Application laagainuaysaniin HedaEusaidoninaiuianiz
Yoafinssiu Life Style voausavauls waghivihlifuslnaidnmdeulaudinmBeatoyans
dunsdeansiing TV dadufusznaugseidldivasunsdnieuilnafeiimanasgommns
Tyl unuiegiiunisdeansiinu Tv 1dundn endaegratu luedamnguslneanusonsiu
Yo3yau8s McDonald’s L wylmiuazmsuandevesauesn Happy Meal iusiu Idann
Tawauly TV Wundn wilutagtuiuslaraiuisonsivdeyaldainuaievenis e
TV winidu @9l Website uaw Application #8731 Facebook wa Instagram (g

3. weAnIIUNIvRAILUzIINulanaaulall

Tuilgtudeyaiugiuresduimieuinsidusznougsialddeasludauilnaios
othafiatu llfismedenisdndulafiazdeduduielduinng mmeduilnadesnasaae

Tunsinaula feasdaadunuireldausnsausnisuinal waznduaunideide sl

[
N

Joya Nazvinlideyaiugiuvesduivieusnisiiussnougsnaladearsluduslaalunay

wsnfthmdnanndu dsduduseneussiadsldmmadidavaiusen Influencer sndatns

Wy KFC Uszwmelngl@ans Yang Subin @0y Net Idol Fassainussmneainindun review

ey Rlavenves KFC lagkuns Live 189 Facebook 1usiu
Frenisudedulunatniininiu Sedenali§usznaugsfadesin Customer

Relationship Management (CRM)® 1114lun156111ug579 CRM A N15UIN1T91UgNAT

> Forbes Thailand, waanssuguslnagaluinazuualiuluauianlosulai], 2559. WHaaTIN:
http://forbesthailand.com/commentaries-detail.php?did=817
° JuAnd wIwaufa, n1sUIMISENAENTUS(NFINe: AIUTS wewdl, 2546). Wi 12-13.
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duiud Govaneds Aanssumamsmanadifusznougsianseireruilanegweiiles Taesjs
Tiguslnafinnwsdnd dseviulauasyniuivaudmieuinnsvesfusznougsia fdiay
satiufifanssumsfoasiiaesmlnefignammnefiofmunmiuduiudsenigseney
gsnauazguIlag waglilasuustloviisansing (Win-win Strategy) Wuszezinauy

o w

NANREINT NP UAINTAVEEANUL N TR Ia Nwr A AUYes CRM 1@ 4 Usenis

fail

1. ithuRnsaiahaduiusiuguslnregiaduiuies

2. fnquszasdves CRM lilsifudendunsiiiveenvieluviuil mnusnadnslugy
vosengIniniulusyazaInnsTignduAnauding Useitulauasynitutuiuduie
U3nsvewiUsznougai waeviliuilnadiausnisuuusud lddefesdeulaludone
THunsuususddu ddudsiifusznougsiadeanisain CRM manndisenwis ffe n1syn
dutusiuguilanegsioideslussezen (LT Relationship)

3. gaslavianeresnIsvih CRM Ao nsfifussnaugshauasfuslaaldsutsslogng
aaadny (Win-win Strategy)

4. \iuianssun1sdoansuuuasavs (Two-way Communication) dstuidesiiovie

donaunaulnenss (Direct Response Device) LYU LUBSLNTIANY/ Website M998

' '
a A

luswdlodnsilignéndnuardsndunmislsvdld wag Call Center (usu fagnaneilud
dAy

Tagaiaudures CRM 1An91nmsiguszneugsiadananginssuvesiuilan uén
thundiasgsimanuieatesszninmginssuveguilanfuulouienianisnainvess
Usenaugsiales danszurunmsvinnuves CRM 3 4 dunoudisil

1. Identify Wfiudeyavesifusing iy UseiRdaus arwilunistodudmielduins
ponteluusazats Wudu Tnensvuiunstasdeniwmalulatunfuaiesdolumaiudeya

2. Differentiate I zvingAingsa Anvazddouazauduvevvosuilnausazay
wazdauvsguslnaeenifunguaunueniifuilnainenususvieduszneussia

3. Interact SUAuRuTUUTnaIiieZousnudiesnisvesuslang waziiieains
auianelaliiuduslaaluszezend

4. Customize Yiauedudvdousnis saudslusludu Aflaumnzauameify

AuslaAusiazAY

" Mallika Srivastava, Principles of Managing Customer Relationships[ Online], 2013.
Available From: https://www.sibm.edu/assets/pdf/principles.pdf
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lUsunsudnsiiAwunignAl (Customer Loyalty Program : CLP)® fia Tusunsulunns
a¥rsaudnAduinsevinsfuilaafuuusuduesdusznoussie wazduduiosienia
msnaavizenagnsiuunilsiogaiglinisuImssugnAnduiug (Customer Relationship
Management : CRM) n3zuaun139i191uves CLP Aululdaunszuaunisvinauves CRM
pudildnanseazidoaliudineiu lnofuszneugsaaziivieyavesiuslan (Tracking)
#ren5i Loyalty Software 1l Gsfie “nseentnsazaunzuuy” yenainiinisiiazii

i CLP inaUseloniasantiu dusznaugsnarewinegewieliles’ an1simunssesliainis

a ¥ A
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AillszeeIaIn1sInsensidunIinssuslaraunsoaienstedilags Tusasingy

Y Y

a v oA a aa ! v ) ! A vy
au@qﬁ§@U3ﬂ13WN¥aﬂ’]fﬂﬂﬂ'§31505383L'Ja']ﬂ'ﬁﬂﬂi']ﬁ]ﬂ']ilﬂﬂﬂj'] 11JLW@1171WU834“6%J8<1

Juslneiiiswedmiuinldldralunuuims Wudu

'
! a

Wesnginssusaghddiueivesdmiulusunsudnsiiauiidnyuzianie 1y

Y

Anwslaniunumesuieiiieitesiulusunsuaniievingnan feunaviluussendly

AU sUeAUTENSAMINLINSFIUNITIIBNUNINITREY TUN 13 1509 TUSUNTUANETLAYLA

v

anfdaaznamiluund 3 TnefesuisfiAeadoatulusunsudndfiauuigndn'® s
Tommesiiidrufedesiulsunsuansiiawunigndn

- aunTnlusunsu (Member) manefeyanaiiirsinlusunsudvsfiiawuignini

Feulvvesdonnasninduaindn defennasiurhiusenitayanadendinfiu

Customer Loyalty Program Operator lngaguain@nlusunsy Afe “B’iU‘%Iﬂﬂ”

L4

- gsfafludnveddusunsudnsfitawungnen (Customer Loyalty Program

Y

Operator) WD Qi‘UNWU@‘UG]EJﬂ’]iﬂ’]LUUQ’W‘USU@QI‘USLLﬂiiJﬁVIﬁWLﬂULLﬂQﬂﬂ'] "?J\‘]

a v

fifennasivanndnuargsnafiJuiudiuvedlusunsudvdiavungndn (Program

Y

¥

Partner) saudiagsnagiduriuaiulunisuande (Redemption Partner) (¢1d) Tu

Y

= Id Y o a
u19n3ad Customer Loyalty Program Operator 81938t UUKNATLUUITUVD Y

® Un3A51 A9 INBLATEY, {Jm‘mﬂwuamL‘wummmf[ﬂiLmimawﬁwmmmaﬂm (Customer
Loyalty Programs) : ﬂﬂiﬂ’]ﬂﬁmﬁuﬁmﬂuLL‘L!'NLWE]LLaﬂ%aﬁuﬂ’Mi@Uiﬂ’li ” (ledndAnuUIeygAalmansun
Jaudin @1v13vngranelAsegia Auelfans guiainsaiunine ds, 2559)ut1 5-8.

* FORWARD MANAGEMENT SERVICES, Loyalty Program nagwssinlagnaileeulail], 2556.
WIEaT: http://www.fmsconsult.com/th/news-event/knowledge/crm/loyalty-program.html

0 yn3asn ansiisiadey, “dyminiSyadnfiniferdulusunsudnsiiavingndn (Customer
Loyalty Programs) : finwnsiiazauaziuuitowandedudmdousnis,” (efadnuiusyafadmansum
Jaudin anvnivinguaneiasugia Anedfienans Runainsaluninendy, 2559) 1t 5-8.
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- ganadlduiudiuvelsunsudnsiiAwingnAn (Program Partner %38 Loyalty

9

Partner) nuefl g3nafiluiudiuvedlusunsudnsfivavungndnfidniuulog

Y 9

= a a =3

ssnafiludvedlusunsudvdievungnd JalinnsiSeniiuiluesssullouves

9

Azluazay (Points Fee) Tneluunnsdgsiadiduiuaiuvaslusunsudndfivay

Y 9
a

J 1% < a al [y Y @ v !
wAgNe (Program Partner) 9133gidugshafglfiugsiagiduiudulunisuan
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=

98 (Redemption Partner)

¥
=

shaguuaulun1suan®e (Redemption Partner %50 Redeemer) Mgt
P
7

1
-CN

a a ! a aa ! ¥ < b4 v v a
gsnanfiduslulusunsudnsiavungnan laaluglvsedaduauninves

1 a v

TUsunsunsenvaziieningsnadiuiudiulunissunandeniafunandiuan

9 Y

Tngluunensalgsfafiluiudrulunisuande (Redemption Partner) 9199s1du

[ a a [ a Y < t% ! a aa ! 1%
Wugsfahedugsnagidurudiuvedusunsudnsiiiasinanan (Program
Partner %39 Loyalty Partner)

o

JUBUUYRLUSUNSUANSILAYLARNAY

&

v

- lUsunsudnsfiimvungnAinlgiunadnsviniiigsnuiien (The Excusive

Program) fie nsaiNiiMsuImsulagesdnsvisefusenaufiamsiiiesifien g

a ¥

& v a o, 1% a aa ! Y o v I
WLUUW?W@JiUN@%@‘UT@Qﬁﬁﬂ@UNLUumTU@QITJiLLﬂiﬂJaV]ﬁ‘WLﬂULLﬂQﬂﬂW%Q%W@\TLﬂU

Y
[

JUANAZWUUALAUN LA S ULASLANTDYDIAUNTNLARE AU

yd‘dydl 1

- Tsunsuansfirsingnanigldiusiurateau (The Multiple Party Program)

(Y

= = a aa i Y aAayva ) ] = a o v

Ao ﬂim%@ﬂiﬂi%ﬂimamﬁwLﬁ‘HLLﬂQﬂﬂqVﬁJaﬂJaUUTJNWaW?Jﬂu YIATUAINUGULB DU
dg; d‘d a ¥ a0 | 11 1

mmumﬂmiwu%mﬂﬁﬁﬂﬁ]L“U’uﬂmmumﬂﬂumﬂmm I@ULLW@%I‘UﬁLLﬂi@J"ﬂggﬂ

Janislasusazgsnanenarsmnaindu lneiduanusuisseuresgsnagidu

= ¥ <@

WhveslusunsuansiawignAiagdesnuiufinasuuuazaunlisuwazuanae

Tunenasvesaudniiaz Ay

gInssuvTeIeMsAgITulUsUNSUENSTlAYILAgNAT

- fuslnausazauduluanndnvedlusunsudvsiavungnanlalaedvindayay

U
[ a <

Augsnagiduidnveslusunsudnsiiaviignen (Customer Loyalty Program

" auysal a1siin, Madgyddmsulusunsudniniasungndn: wannis nsuszend uaz
nansznuloaulatl, 3 NUALS 2561. unaanu:
http://www.bu.ac.th/knowledgecenter/executive_journal/oct _dec_12/pdf/aw012.pdf
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Operator) Ingagisenin “dannasnisiduani@n” (Membership Agreement)
gndag1adu ntluslaralinsluau@ninsseda soshn naaveanistulneg'?
dieazanluduazihludluldlunisuansneda Wudu

- aundnusazausrldSuavSa Rz uLETaunuUS I edud s eldu3ns iy

snailuiudinvedlusunsudnsiewungnAn (Program Partner %38 Loyalty

a v

Partner) AY1uduNUSsENnI9gsNEITwd e dUsunIudnsfiiavungnen

Y

(Customer Loyalty Program Operator) fiugsAafiduiudiuaedlusunsudns
iAwnandn (Program Partner %30 Loyalty Partner) ulunudennas@qas

gnisendn “dennaansilidiusin” (Participation Agreement)

a ¥ A

- aun¥naglasuansluniswantdeduainieltusnisineenvaslvazhuuLiiatnsy

a v g L% ]

Mavuavseiesudlunsdeduaviseliusnisluesuanaingsiagiduruaiu

Y 9

lun1suanaa'*(Redemption Partner %38 Redeemer) AMUAUNUSTENINGINT

Jwdveslusunsudnsivavingne (Customer Loyalty Program Operator)

e eXe

vgsnfiurudnlunisuande (Redemption Partner 5 Redeemer) 1uly

9

]

MUTenNaITIRz)NITuNdT “donnasnsfuuande” (Redemption Agreement)

a Y &

! = . = 1 IS d‘
- ANETTULNINYRIATLUUAEAN (Point Fee) nuNeny maismuwwqim}mﬂu

Y

1WvadlUsUNTUANTALAYLAGNAT (Customer Loyalty Program Operator) 1380

a v

wuangsiafiluiudiuvedlusunsudvsiiiavungnai (Program Partner %30
Loyalty Partner) dnsumsdnassazuuuliiiuandvesssiafiduriudiulunis
Lande (Redemption Partner 58 Redeemer) Ansssuiisusinaiensaslny
Gonifudunenauazdnnalaedidaniuiuasiuuaraniguilaalasy

- Azwuuazan (Customer Loyalty Point %58 Point) A ﬂSLLuuﬁSﬁN‘ﬁﬁUﬁﬂﬂﬁ]S
165U (Earmed of Point) n1eld “demnasnisiluaui@n’ (Membership
Agreement) Fsandnanunsathasuuuazaumanilulddmsuusuanslunis

Susedals wilisufisavsludumvseusnisluguuuudngiida

2 539 n1sdulve $1n (nvy), wanvessiedaleoulat], 2556, unasiiun:
https://www.thaiairways.com/th_TH/rop/Redeeming/Redeeming Miles2.page

" Australian Government, Customer loyalty or reward programs[Online], 9 May 2016.
Available From: https://www.business.gov.au/info/run/goods-and-services/selling-goods-and-

services/customer-loyalty-or-reward-programs
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- msihezwuuazanliuandenienansvaiuanluduaniauinis (Redemption
of Point) Ain NMsauBniazkuuaaulluangedunmseldusns'® lnuginagy

Wutdrveslusunsudnsiiawungndn (Customer Loyalty Program Operator)

A a 4 14

wiegsnagtiuudlunisuante (Redemption Partner 38 Redeemer) 1Tuf

9 U Y

JavmiselrauAmseusMInanaiuguslan

2.3 frpgegsnalulszmalnemilusunsudnsniawungnAunly

a

TudguiifusenevgsfanaeseludsswmealngmhlusunsudvsiavungnaAunly

Y 9

lumsaiiugsia Fuilesnseentnsavauaziuuliuiguilne ssianieenUnsasaunzuu

I a ¥

Tunguslnatuazlugsienueduamseliusnmsiieiteduiinusedriuvesaumly wu

1J £

a a a %’ v 15
gINAINIUUVINITUINY Wusu

(%
o

fsgneugsinanfiuimatduieunnldoentnsaraunzuuundoniadvsusslom]
unsnesitelvguilaaldatasduandn suldun

1. Uns PTT Blue Card va3u3un Uan. 31in (mww)'

2. U3 PT MAX CARD %e3u3sm i3 1dulued driia (umaw)'’

3, n5 Bangchak Gasohol/Diesel Club 983 U3®" U1991n AesUeLsTu S1in

(un)'e

4. U995 Shell Smart Club ¥89 US¥W waawiausewmelng 319n°
5. U5 ESSO SMILES 484 US®W vaala (Usewmelneg) 370a (umaw)?°

lneseazdentnsaraunzuuuiiagluanunsaasulansi

' ScienceNordic, Customers who redeem their rewards in loyalty programs buy
more[Online], 28 September 2014. Available From: http://sciencenordic.com/customers-who-
redeem-their-rewards-loyalty-programs-buy-more

** Grandprix Online, W1zAnausivasazauudu... .W3sudigudaluud Wlvueiuleeuladl],
2559, UndaTi: https://www.grandprix.co.th/ta1dn-ausnil-Unsazas/

S y3¥n Uan. $10 (umnvw), tigafudag PTT Blue Cardloaulal], 3 nuatsius 2561,
WEaTN: https://www.pttbluecard.com/Home/About/8-About-Card-PTT-Blue-Card

U3 w77 Wl drin e, Jeulunnsléiasaun@n PT Maxiesulay], 3 nuaius
2561. unaafiu: http://www.ptmaxcard.com/ptmaxcard.php

18 39 119970 AesUBLsTU SR (W), UnsauBnureanansusslevidmiunnlan
dladiooulatl], 3 nuaus 2561, umaaiiun: http://www.bcpgreenclub.com/

P usen wadwisseelne 3119, wadaduauisnfeoulail], 3 nuaius 2561. unasiiun:
https://www.shellsmart.com/smart

2 u3m eald (Uszinelve) 9110 (Wnww), ESSO SMILES[aaulatl], 3 nuanius 2561.
WEaTN: https://www.essosmiles.com/th
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UnTazauAZUUY/ PTT Blue Card PT MAX CARD Bangchak Shell Smart Club ESSO SMILES
519821080 Gasohol/Diesel
Club

anfusnsunsy U, W VNN \waa Loal
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dvdl 1 ALY
=
ALa

a N A
- plEanIIEe : vn 2
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ALY

a a Y
- pla 91N 4 GRS SU
AZLLUUALEN 1
AU

g3nae3u (Non-oil)
LU 571 Café
Amazon
FoAudnasunn 20
U SuAZUUEEN 1
AZLULY

dodl 1 ATLUUY

gsnaEsa (Non-oil)
Taun $rununnug
ne

FoAudaTuN 20
UM SUAZUUETEN 1
ATLUU

SUuPEhUUETAY 1
AY LU

a a U
Awa : N 4 dns U
ATLUUATEL 1

AY LU

gsnaEsa (Non-oil)
WU Srudunila
FoAudaTuN 20
UM SUAZLUUETEN 1
AT

VN 1 8ns Sunzluu
dvdl 1 AZLLUU
=
ALa

a P
- plwansidley : vn 4
A9 SUPLLUURZAY 2
AU

a a Y
- pla 9N 4 GRS SU
AZLLUUALEN 1
AU

a

gsnaLasyu (Non-oil)

9
] 14

LU 37U Select

FoAuAIATUNN 25
UM SuAzlulayay 1

AU

N 1 8n5 SuAziuu
dyddl 1 AgLUY
=
ALa

= N A
- PlwansiEe : n 2
an5 SuAZLUUEZAY 1
ALY

= a U
- PLa 9N 4 GRS SU
ALLUUALEN 1
ALY




14

UnTazauAZUUY/ PTT Blue Card PT MAX CARD Bangchak Shell Smart Club ESSO SMILES
519821080 Gasohol/Diesel
Club
nMsthazuuuavaly | waadasiinsi dauaningiu 1wy AR eIy ATLLEzaLRE ey | dauanuniy
Langevieuansy \Jamas (Oi) AzwUUAALYN 150 \dawds (Oi) 1 pzkunlumsuansu | agluuagauyn 300
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ATLUY yarny
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AzULUEYENA 100
ATLUY Jyany
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thifuyad 15 v
AzWUUAALYN 500
Azl AzlasudIuan
thifuyad 50

i’]Elﬂ’li‘U’é]\‘ii'l\‘i’ala L“li‘u
ATLUUETEANYN
78,000 AZLUU A
1ASUA3 SHARP LED
32 i3 Digital TV
ﬂZLLuuazﬁﬂJ‘l{!ﬂ
63,000 ATLUY ¥
195ugfiu SHARP 5.2
An

AZIUY Jyarny
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g3naLd3u (Non-oil)
wu $rudunila
AzwUUATALYN 100
AZIUY Jyarny
Wuan 20 um

thifuyad 50
AzWUUAALYN 500
Azlul AzlasudIuan
thifuyad 100 11v
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gnéis Ay Partner
Sl

1. Sudiuan 60 U/
Tuiada A5
wasain

2. 299 ATWUL NSaY

! a =

IYLULNEY 29 UN

SuURSTUAINEUAS 1

PaLoaN Fhuun

UarURsIATAR PTT
Blue Credit Card®
SURTUULAYANTAS
KBank Reward Point

ey Blue Point

gnAAs Ay Partner
LU

1. 61,190 AzLUU
wanuseudesasun
3+ N veuiladlng
Useiusieyaen 6,119
UM

2. 6,590 ATLUU Lan
UsgnuieguRmeves
Weslnedseiudy

WA 659 UM

gnéis Ay Partner
LU

1. 99 ATLUY N3oY
PURUTES 1 U
SugonaenisIu
amnes

2. Sudiuan 15% 01
%jaﬂﬁgﬁ’uqsumwuag
aURAMATENIN
U EImeTh

Tanandnun

UnsazaNAZILUL/ PTT Blue Card PT MAX CARD Bangchak Shell Smart Club ESSO SMILES
319az1990 Gasohol/Diesel
Club
Fregndvdfiaudug | [Usunsudniieven | Wownsudvdsfewen | WsunsudvSfuavun | 1) TUTUATLANSALABLA

Y a1 U
aNAINIIUNY Partner

Y

1. 500 AZLUY Wansy
Unssunmeuns 1 9
sluadeand 3
WWaNg Lavddd

2. 500 ALLUY Lan
Azl duludazay
wododednnen
500 AuULiowansy

UnslagaseIaaty

2 sinansnanslne, Unsiiiuguasinnnsalesulati], 3 nunwus 2561, uaaiiun: hitps://www.kasikornbank com/th/personal/Credit-Card/Pages/ptt-

blue.aspx
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ndegretnedu fodndunisujifassduniseentnsvesiuszneugsnausazsng
Feanu13059UTINFURUUvRIUSUNTUAVETLARLAgNAT Ladall
1. WsuwnsudnsfivavingnaAnlgiu1adnsviniiiesauiied (The Excusive

[y

Program)? &sanunsaesuretduununinlaaail

gndmuiaguilam

ginagiiudues

1‘1]3”.!1‘4’5.1EI‘;'.E'I:J'LH‘.-JlLﬁﬂuﬂﬁ'ﬁ

-~ L -
(Ao rusnsuiay)

———————
Process Flow

— = e Data Row

WHUAIW 1 - A28819lUSUNTUENTNLABULARNAT

NUT1W1ANSVIALNEIAULAYD (The Excusive Program)

= 2 = o a aa l Y a X o &
"?Nﬁﬁﬂiilﬁ’ﬁ@i']ﬁﬂ'ﬁLﬂEJ'JﬂUIUsLLﬂiﬁJﬁVlﬁWLﬂ‘ULLﬂQﬂﬂ']Lﬂﬂﬂ]uﬂ\‘im@‘lﬂu
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(Customer Loyalty Program Operator)

2. fuslnadduan@ntedudmseldusnmsivaniidusnmsundu’

"2 Yngas ansiisiaiey, “UgmnaSyariiufeafulusunsuavsiiiasungndn (Customer
Loyalty Programs) : Anwnsiiavaunzuuniiowandedudmdousnis,” (ennAnwIUTyAaUmansy
MUAN @ IINGVEIeLATYERa AnEIRMENT JNanIalumIne1§e,2559),1tn 8-14.

45 Uan. S (umnaw), Weafutng PTT Blue Cardlpoula], 3 NUATAUS 2561.
WAaTN: https://www.pttbluecard.com/Home/About/8-About-Card-PTT-Blue-Card
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- Unsavauaziuuy A Wuvesaandusnisunsiu AAA

- S18ATLRYAYBINST IS UALLUUALAN (Earned of Point) Wazn1sleALLuY

[ [

dzau (Redemption of Point) 591893 1AMANA N Tdiatl

ANSASANASLUUUNT A NISHANASHUUUAT A

NANNUNUINULYDLNE

ATLUUATANYN 500 AxUUY dyarunulduan

100 um
CEEHGILIVRPGVEEIRER (1 AziuuigaAviniy 0.2 UIn/AziuY
YN 1 8n3 SuAzuuuazay 1 Az (AMI84370 100 UIN/500 AZLUL))

FIANUNTUBLNAWNINY 30 UIN/ARS

™ Australian Government, Customer loyalty or reward programs[Online], 9 May 2016.
Available From: https://www.business.gov.au/info/run/goods-and-services/selling-goods-and-
services/customer-loyalty-or-reward-programs

> ScienceNordic, Customers who redeem their rewards in loyalty programs buy
more[Online], 28 September 2014. Available From: http://sciencenordic.com/customers-who-

redeem-their-rewards-loyalty-programs-buy-more
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A B C=A*B
1 30.00 30.00 900.00
2 100.00 30.00 3,000.00
3 90.00 30.00 2,700.00
4 30.00 30.00 900.00
7,500.00
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14 @n9) ans) ans U (Um)
A B C=A'B A D E F = A*D*F
n 1805 | eswuudlyast | Julumunae
Azuuuaral 1 | Wiy 0.2 U/ | WiavesuIms
GETNY AZLUY
1 30.00 30.00 900.00 30.00 0.20 70% 4.20
2 100.00 30.00 3,000.00 100.00 0.20 70% 14.00
3 90.00 30.00 2,700.00 90.00 0.20 70% 12.60
4 30.00 30.00 900.00 30.00 0.20 70% 4.20
7,500.00 35.00
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3.2.1.1 nguaneAuATadEuilan

91nN15ANEINUINTFEUAI3Le (Ontario) Fudusgnilunlnglududu 2

YoUsTINALAUINT FalngnIUsmal S AauUsEmAaIUUTINAY Larduszannsuinnin

" aniv@ndnyd Tunszususigudud, Uizmﬂam%ﬁwﬁmﬁﬁ 60/2560 1399 N15AAIY
WATFIUNFTTBUNINTSRY atuil 13 (USudse 2560) (Fas TWsunsudnsiasungnaniesulatl]
2560. UaaTiu: http://www.fap.or.th/upload/9414/aaGUu%on7L.pdf

" sism duniaedloe, TWsunsufindiawungndn (Customer Loyalty Programs) uanslusu
nsuegrslsioaulayl], 29 wwneu 2558, wraadiun:
http://oknation.nationtv.tv/blog/jakjaijoe/2015/04/29/entry-2

8 parliament of Canada, How Canadians Govern Themselves[Online], 2016. Available

From: https://lop.parl.ca/About/Parliament/senatoreugeneforsey/book/chapter_2-e.html
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AuAseEuIlaa lagagniels Bill 47 (Chapter 34 Statutes of Ontario, 2016), An Act

to amend the Consumer Protection Act, 2002 with respect to rewards points®’ GR

' 12
A

finavesduldluiun 1 unsiau wa. 2561 wagnilsuniifuguaiiesd f
Government and Consumer Services (Ontario) &angvisneianssdfgyasil

o

A

A® Ministry of

(%
o

AT LAY

(% '
=

Atuasgnilsunietimdersu ilddudiuniaves Bill 47 (Chapter

(4
CY IS

34 Statutes of Ontario, 2016) LEILAILTUIIITINTeI19 Uy ARTuTlAUSTUUT the

a

Consumer Protection Act, 2002 Tughuvesaziuuazanlvhvu HudsladygRatdeuues

]

A171 “donnasvasguslan (Consumer Agreement)” &slagnusuusdlusiufistennasi

U5¥naugsna (Supplier) anasnazliazuunazauungusina wonaniaieuvedd1in

143

e eXp

a

Uszneugsna (Supplien)” Alsgnusulsaduiu tnegusznaugsnafessiuiainzuuuazay
fe uenaniigildrnunitiudUssnougsindeunteUsuUaniesmanuneiguesnziuy
azaufiinandisnanfisserafeludonnawesuilag azuuuaraueiazvunogleii
dreladhendsonidndennas uazludennasdosszySeanisuuneny nsuaniasy uaz

§3N35UBUY vesrzhuuazaulify®

" Queen's Printer for Ontario, About Ontario[ Online] , 2017. Available From:
https://www.ontario.ca/page/about-ontario

8 Legislative Assembly of Ontario, Bill 47 (Chapter 34 Statutes of Ontario, 2016), An
Act to amend the Consumer Protection Act, 2002 with respect to rewards points[ Online],
2016. Available From:
http://ontla.on.ca/web/bills/bills_detail.do?locale=en&Intranet=&BilllD=4254

81 gill 47 (Chapter 34 Statutes of Ontario, 2016), An Act to amend the Consumer Protection
Act, 2002 with respect to rewards points

EXPLANATORY NOTE

This Explanatory Note was written as a reader’ s aid to Bill 47 and does not form part of
the law. Bill 47 has been enacted as Chapter 34 of the Statutes of Ontario, 2016.

The Bill amends the Consumer Protection Act, 2002 with respect to rewards points.

The definition of “consumer agreement” is amended to include agreements under which
a supplier agrees to provide rewards points to a consumer. The definition of “supplier” is amended

to include a person who supplies rewards points.
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Bill 47 (Chapter 34 Statutes of Ontario, 2016),

An Act to amend the Consumer Protection Act, 2002 with respect to

rewards points
wigsUeAa Fildimundovesinfiieadeiulusunsudnsfivasun
andlised
1. donnasvesguilan nuteds Yannadsendng "gUsenaugIng’ du
"fuslne" B
1. fuszneugsiasintfidavnaudwieuinisdmiunsaneiu ie
2. fflsznougsiadimannasiiaglinzuuuasan (Rewards Points) fu
fuilan Tneezuuuazauazananguszneugsae s ogusyneussiasieduy Mduudiud
¢ Bajuslnaarlduasuuaraudotoduduiousnavioliwuiuiingmne fvuasuuuy
Tudennaslisgaanzianzas
2. AxuuuAzay vaneds azuuuazauifuilaaazldsuanslidonnasaes

Auslan Feuslnpanunsadipzuuuasauwialuvanduluan dudnsousnisld®

The new section 47.1 prohibits suppliers from entering into or amending consumer
agreements to provide for the expiry of rewards points due to the passage of time alone. Rewards
points may expire if a consumer agreement under which rewards points are provided is terminated
by the supplier or the consumer and the consumer agreement provides for the expiry of the

points. Transitional and other related matters are provided for.

& Bill 47 (Chapter 34 Statutes of Ontario, 2016), An Act to amend the Consumer Protection
Act, 2002 with respect to rewards points

1. (1) Section 1 of the Consumer Protection Act, 2002 is amended by striking out the

definition of “consumer agreement” and substituting the following:

“consumer agreement” means an agreement between a supplier and a consumer in
which,

(a) the supplier agrees to supply goods or services for payment, or

(b) the supplier agrees to provide rewards points to the consumer, on the supplier’s own
behalf or on behalf of another supplier, when the consumer purchases goods or services or

otherwise acts in a manner specified in the agreement; (“convention de consommation”)

& Bill 47 (Chapter 34 Statutes of Ontario, 2016), An Act to amend the Consumer Protection
Act, 2002 with respect to rewards points
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(2) Section 1 of the Act is amended by adding the following definition:

“rewards points” means, subject to the regulations, points provided to a consumer under
a consumer agreement that can be exchanged for money, goods or services; (“ points de

récompense”)

8 Bill 47 (Chapter 34 Statutes of Ontario, 2016), An Act to amend the Consumer Protection
Act, 2002 with respect to rewards points

(3) Section 1 of the Act is amended by striking out the definition of “supplier” and
substituting the following:

“supplier” means a person who is in the business of selling, leasing or trading in goods or
services or is otherwise in the business of supplying goods or services, including the supply of
rewards points, and includes an agent of the supplier and a person who holds themself out to be

a supplier or an agent of the supplier; (“fournisseur”)

& Bill 47 (Chapter 34 Statutes of Ontario, 2016), An Act to amend the Consumer Protection
Act, 2002 with respect to rewards points

Rewards Points

No expiry of rewards points

47.1 (1) Subject to the other provisions of this section, no supplier shall enter into or
amend a consumer agreement under which rewards points are provided to provide for the expiry
of rewards points due to the passage of time alone.

8 Bill 47 (Chapter 34 Statutes of Ontario, 2016), An Act to amend the Consumer Protection
Act, 2002 with respect to rewards points

Application and transition

(2) This section applies to all consumer agreements under which rewards points are
provided,

(@) that existed on October 1, 2016;
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(b) that were entered into after October 1, 2016, but before the day this section
came into force; or
(c) that are entered into on or after the date this section comes into force.

8 Bill 47 (Chapter 34 Statutes of Ontario, 2016), An Act to amend the Consumer

Protection Act, 2002 with respect to rewards points
Effect of termination

(3) Subject to any prescribed exceptions, on and after the day this section comes into
force, and upon providing notice to the other party, the supplier or the consumer may terminate
the consumer agreement under which rewards points are provided, and if the consumer agreement

so provided, the consumer’s accumulated rewards points may expire.

B Bill 47 (Chapter 34 Statutes of Ontario, 2016), An Act to amend the Consumer Protection
Act, 2002 with respect to rewards points

Term of consumer agreement not enforceable

(4) Any provision or part of a provision of a consumer agreement that contravenes this
section or that fails to comply with the regulations with respect to rewards points is not
enforceable, but such unenforceability shall not invalidate the remaining provisions in the
consumer agreement.

¥ Bill 47 (Chapter 34 Statutes of Ontario, 2016), An Act to amend the Consumer Protection
Act, 2002 with respect to rewards points

Retroactive effect on expiry of rewards points

(5) Subject to any prescribed exceptions, within 15 days of this section coming into force,
a supplier shall credit back to a consumer any rewards points that expired on or after October 1,

2016 and before the day this section comes into force.
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O Bill 47 (Chapter 34 Statutes of Ontario, 2016), An Act to amend the Consumer Protection
Act, 2002 with respect to rewards points

Transition: crediting back, supplier termination of consumer agreement

(6) If a supplier terminated a consumer agreement under which rewards points were
provided on or after October 1, 2016 and before the date this section came into force, the
previously terminated agreement shall be deemed to not have been terminated and the supplier
shall, within 15 days of this section coming into force, credit back to the consumer all rewards

points that expired upon that termination.

L gill 47 (Chapter 34 Statutes of Ontario, 2016), An Act to amend the Consumer Protection
Act, 2002 with respect to rewards points

No cause of action for retroactivity

(7) No cause of action arises against the Crown as a direct or indirect result of the
retroactive application of this section or any regulations respecting rewards points, and no costs,
compensation or damages are owing or payable by the Crown to any supplier, consumer or person

as a result of such retroactive application.

2 Bill 47 (Chapter 34 Statutes of Ontario, 2016), An Act to amend the Consumer Protection
Act, 2002 with respect to rewards points

Evidence

(8) In any proceeding under this Act about the crediting back of rewards points mentioned
in subsection (5) or (6), despite any contractual provision to the contrary, a court or tribunal may
consider records presented by the consumer, determine those records’ admissibility and may give

those records whatever weight it sees fit.
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31NNSANYINUIY Ministry of Finance ¥84¥5aauni1ilolaninualvy
Usznougsiadavihdydmuunsgudad/annsgiunsmenumansfuiidmuslundnns
TayTiisusedineiialy (Generally Accepted Accounting Principles : GAAP)® iiteUszTew]

t” afiann1sAnuenlu Canada Business

Tunsvefun18ls n18le Corporations Tax Ac
Corporations Regulations, Canada Business Corporations Act iéfﬁmumiﬁﬂizﬂauqiﬁﬂ
Farvdydauainnsgiudyd/annsgiunisneaunienisiiuiidimualy Canadian GAAP
(Generally Accepted Accounting Principles)® LLawﬁwmuﬁQLLaL'%'aqmmgmﬁ’gy,%/
UINTFIUNITIIEIIUNINITTUVOIUTTINALAUIAT ARD Chartered Professional
Accountants of Canada (CPA Canada)®” wena1niiannn1sfinyn Canadian GAAP doly
wuimstuiindadlubestusunsudnsiewuignivossemawauindulumumnsgiu
N13518UNNNTRUTENINUTEINA (International Financial Reporting Standard : IFRS) i
The IFRS Foundation fuua® wuliieniuusemalng dsansedrfyvesnguunediisaiu
nsUndvedusunsuansiasiignantanaidluwadluide 3.1.2.2
uananigAnudldluduaiimenulsesid 2560 vesfusznougsialu
Uszimanaunan (uiansusgnauginaluigoouniilese) weiduioddludnuulouis
ﬁm%maqL%qIUsLLmuam%ﬁLﬁwLLfiqﬂé”] Tnewuves Loblaw Companies Limited 318y
U

SYNNANAUINUAYIAUNITIAUSNITNI9AT5Y, A1UEN (B1hATLASDIA1819) waY

> Queen's Printer for Ontario, Rules for loyalty reward points[ Online], 2018. Available
From: https://www.ontario.ca/page/reward-points

* Ontario Ministry of Finance, Financial Statement Requirements[ Online], 2012.
Available From: https://www.fin.gov.on.ca/en/bulletins/ct/4002.html

> Government of Ontario, Corporations Tax Act[ Online] , 2018. Available From:
https://www.ontario.ca/laws/statute/90c40

’® Government of Canada, Canada Business Corporations Regulations[Online], 2018.
Available From: http://\laws-lois.justice.gc.ca/eng/regulations/SOR-2001-512/FullText.html

°" Chartered Professional Accountants of Canada (CPA Canada), Canada’s Standard-
setting Boards and Oversight Councils[ Online] , 10 May 2018.  Available From:
http://www.frascanada.ca/item81662.aspx

% The IFRS Foundation, Extent of IFRS application in Canada[Online], 29 April 2018.
Available From: https: / / www. ifrs. org/ use- around- the- world/ use- of- ifrs- standards- by-

jurisdiction/canada/#extent-ifrs-taxonomy
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3.2.2.1 NVUIYANATILUILAA

MNMIANINUIEEeTueus (Vermont) fudusgiifiseldndnaingsiadn
Uan sudaszrnslussilasunisdrsauaingsiaduanduman'® finmssgyfenisAunses
fuslnasedusunsudvsfiawungnalilungmneduasesiuilna Tnsegn1els CHAPTER
81. GIFT CERTIFICATES, No. 136 An act relating to miscellaneous consumer

[y

protection laws'%? waymiiguiiniiualalsesil Afe Consumer Protection Unit, Office

Y

* Loblaw Companies Limited, 2017 Annual Report - Financial Review[Online], 2018.
Available From: https://s1.qdcdn.com/326961052/files/doc_financials/2017/g4/LCL_Q4-
2017 RTS.PDF

' Loblaw Companies Limited, Loyalty Program[Online], 2016. Available From:
http://www.loblaw.ca/en.html

1" Bureau of Economic Analysis, U.S. Department of Commerce, Economic Analysis in
Vermont[Online], 2018. Available From:
https.//www.bea.gov/regional/bearfacts/pdf.cfim?fips=50000&areatype=50000&geotype=3

%2 vermont General Assembly, CHAPTER 81. GIFT CERTIFICATES, No. 136 An act
relating to miscellaneous consumer protection laws.[Online], 2012. Available From:

https://legislature.vermont.gov/statutes/fullchapter/08/081
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of the Vermont Attorney General wag Department of Financial @snguaneiliansydnfiay
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1. n1snInuatde1uue9IAnI1 “Loyalty, Award, or Promotional Gift
Certificate”

“Loyalty, Award, or Promotional Gift Certificate” wuneds Snsfioanliun
fuilaniloTnguszasdvesyana aseuaimioaiaieuuarltlunsidenselusunsuans

a 1

WLﬂHLLﬂQm;ﬁ TaLaEN1TELEIUNI5UY (Loyalty, Award, or Promotional Program) m"mq
faffuslnaaninsnuuaniunietodudvieuimslalnsiueiosgating

wazganMsAnwmuIndinngnevesUssmaanigel3nfitedn Crowell
& Morning LLP Ailglsiddinuves “Loyalty, Award, or Promotional Program” % 13sil

- “Free” member, points-based programs

- Incentives/gives-aways

- Daily deals

uananiidntnngminevestssimaanizeiniidodn Pillsbury Winthrop
Shaw Pittman LLP §3laansaeg19u09 “Loyalty, Award, or Promotional Program” 1171
\Ju Merchant Loyalty/Retention da1fulusunsuisnuwiguilaalilasnislidasasan
azuu Fefuilnaannsminsiuuanldlunisdedudwiouinisidluowan'®

ﬁﬂﬁuﬁﬂﬁaﬁ’j’l “Loyalty, Award, or Promotional Gift Certificate” 114

voslusunsuavsiavignAmuilavinisnyliluund 2

19 CHAPTER 81. GIFT CERTIFICATES, No. 136 An act relating to miscellaneous consumer
protection laws

§ 2701. Definitions

As used in this chapter:

(4) "Loyalty, award, or promotional gift certificate” means a gift certificate that is issued
on a prepaid basis primarily for personal, family, or household purposes to a consumer in
connection with a loyalty, award, or promotional program and that is redeemable upon
presentation to one or more merchants for goods or services or that is usable at automated
teller machines.

1% Crowell & Morning LLP, Gift Cards, Coupons, and Loyalty Programs... A Gift or
Liability?[Online], 2015. Available From: https://www.crowell.com/files/Gift-Card-Loyalty-Program-
Presentation.pdf

109 Pillsbury Winthrop Shaw Pittman LLP, CARD Act: Loyalty, Award and Promotional
Card, Code and Other Deevice Exemption[Online], 2010. Available From:
https://www.pillsburylaw.com/images/content/3/0/3086.pdf
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1% CHAPTER 81. GIFT CERTIFICATES, No. 136 An act relating to miscellaneous consumer

protection laws

§ 2702a. Loyalty, award, or promotional gift certificate

A loyalty, award, or promotional gift certificate shall clearly and legibly set forth the
following disclosures, as applicable:

(1) a statement indicating that the gift certificate is issued for loyalty, award, or promotional
purposes, which shall be included on the front of the gift certificate;

(2) the expiration date for both the paid value of the gift certificate, if any, and the
promotional value of the sift certificate, if any, which shall be included on the front of the gift
certificate;

(3) the amount of any fees that may be imposed in connection with the gift certificate and
the conditions under which they may be imposed, which shall be provided on or with the gift
certificate; and

(4) if any fee is assessed against the gift certificate, a toll-free telephone number and, if
one is maintained, a website address that a consumer may use to obtain fee information, which
shall be included on the gift certificate. (Added 2011, No. 136 (Adj. Sess.), § 7, eff. May 18, 2012.)

19" CHAPTER 81. GIFT CERTIFICATES, No. 136 An act relating to miscellaneous consumer
protection laws

§ 2703. Prohibited fees

(a) Dormancy fees, latency fees, issuance fees, redemption fees, or any other

administrative fees or service charges in connection with a gift certificate are prohibited.



55

4. unading
nsasinwagUsuldiiu $1,000 aenisazilauntaa@tng nieluluaiu

AAIYRIANENTTUNITVRY Department of Financial wagdasuiniuduyuiazalginglunis

AUATN NSHBIARKALNNTINAINUVBINUIYANNYDISTINAY

<9

U [

lngasungmungAuAseusinAredsgesuaus Ussimaanigoiniiing

zufansAuasasuilaaluisedusunsuaniiawwngnen dedululusewensinme

ol

[

Toyavestng Jeffusznevgsiadendameinguszasdluniseentng Suiivaneigvestng
$ruauduresasssuden Jeulvweatns waswesinsdwivieuiuled uonanifusenou
ganavufuasssudeunnguilae deldun Ar¥nwraniug Arssandenuds Aroentns
Arssadenlunisuedu Asssudenlunisuims viearsssudenlunsliuinig Judu

wingUsznevgshalivinnu Adedlasunisadinemunguung
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a A o v L% aao o
UINIFIUNITINEIIUNTINTHUNA1Ualundnn1sUyTnsuselaeialy (Generally

<

)109 110

Accepted Accounting Principles : GAAP)'* alé Vermont Business Corporations Act
wardmiuuszimaanszoinidnulienunadunungrenaiananninduazguaniu

1IM5FIUTYT/UINTFIUNTITTIEIIUNAITEY %831 The American Institute of Certified

1% CHAPTER 81. GIFT CERTIFICATES, No. 136 An act relating to miscellaneous consumer

protection laws
§ 2706. Penalty

(a) The Commissioner may impose an administrative penalty of not more than $1,000.00
per violation upon any person who violates any provision of this chapter, any applicable rule, or
any order issued by the Commissioner, plus the State's costs and expenses for the investigation

and prosecution of the matter, including attorney's fees.

107 Agency of Administration, Department of Finance and Management, Financial

Operations[Online], 2018. Available From: http://finance.vermont.gov/about-department
19 Vermont General Assembly, Chapter 16: Records And Reports, Vermont Business
Corporations[Online], 10 May 2018. Available From:

https://legislature.vermont.gov/statutes/fullchapter/11A/016
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1. matiuduneldlffuyarvesazuuuaran (Midu) uazmoosiuiseld
naoanaguilnanliavs (nileutfuves IFRS wazUszmelne)

2. msthufinalddredleduilnauldans sudsUszanunivilduiionnay
Aetumuglufunisuszanualdde '

wiogslsimudmiugusznevgsiainananluamululsemaansgowinm

v o =3 v a

gnUeAulild IFRS WlunnsgrunisUad/unsgiunisseaunienisiulunistuiinUyd

Y

WelihesiansiUTeuiieutoya
wanndgAnwdelaluAuaiiseaudsednd 2560 vesdusenaugsnaly
Uszinaaunsgoing (saufsnisusznaugsialusgnesueudme) weidudegsludnw

ulsuedaTveasedlusunsudvafiiavingnd Tnenuves WALGREENS BOOTS ALLIANCE,

'
Aav a o0 a

INC. Fauuisniidudunuieriumsnetdn (67) wazsthlusunsuansiasungndanld
FeulovnetyivesFedlusunsuansiiavingndn fo Vismaztudindldareiloguilaaunld
a3 ufsUszanunimiduiiensaniatumuglufunsussnaalddsdmiuaguuy
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F1891UN19N15HUTENINUTEWA (International Financial Reporting Standard : IFRS) i

The IFRS Foundation mnuaidadlusunsuansivrwungnAanusuldlud 256111 ifiesann

" The American Institute of Certified Public Accountants (AICPA), Frequently Asked

Questions About the AICPA[Online], 11 May 2018. Available From:
https://www.aicpa.org/about/fags.html

"2 The American Institute of Certified Public Accountants (AICPA), AICPA Code of
Professional Conduct[Online], 11 May 2018. Available From:
https:.//www.aicpa.org/content/dam/aicpa/research/standards/codeofconduct/downloadabledocu
ments/2014decemberl5contentasof2016august31codeofconduct.pdf

' Deloitte, Revenue recognition: Key differences between U.S. GAAP and
IFRSs[Online], 2017. Available From: https://www.iasplus.com/en-us/standards/ifrs-
usgaap/revenue

"% The IFRS Foundation, Extent of IFRS application in United States[Online], 29 April
2018. Available From: https://www.ifrs.org/use-around-the-world/use-of-ifrs-standards-by-
jurisdiction/united-states/

"> WALGREENS BOOTS ALLIANCE, INC., Annual Report 2017[Online], 2018. Available
From: http://www.annualreports.com/HostedData/AnnualReports/PDF/NASDAQ_WBA 2017.pdf
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lUsunsuansiivawungnenlilunguangaunsesiuilan lageagniels Customer Loyalty

Program, Part E Right to Fair and Responsible Marketing, Consumer Protection

Act''® wagmiapaudiifuguatiesil fide The National Consumer Commission (NCC),

Department of Trade and Industry (DTI) %ﬂﬂgwmaﬁmszﬁ’ﬁ@ﬁﬂﬁ
1. azuuuazandudsililunisuanudsunalusunsudvfiuuigninogs
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¢ WALGREENS BOOTS ALLIANCE, INC., Retail Pharmacy USA[Online], 2018. Available
From: http://www.walgreensbootsalliance.com/about/company/retail-pharmacy-usa/

1T spiasugRasenineUssa nisnsansinsUsema, uewinildlooulad], 2556. umaaiiun:
http://www.thaibiz.net/th/market/Republic-of-South-Africa

"% polity.org.za | African Legal Information Institute, CONSUMER PROTECTION ACT OF
REPUBLIC OF SOUTH AFRICA[Online], 2008. Available From:
http://www.wipo.int/edocs/lexdocs/laws/en/za/za054en. pdf
"% Customer Loyalty Program, Part E Right to Fair and Responsible Marketing, Consumer
Protection Act

(1) Despite any provision in any law, agreement or notice to the contrary, for all
purposes of this Act, loyalty credits or awards are a legal medium of exchange when
offered or tendered as consideration for any goods or services offered, or transaction
contemplated, in terms of that loyalty programme.

120

Customer Loyalty Program, Part E Right to Fair and Responsible Marketing, Consumer
Protection Act
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(2) A person must not offer participation in a loyalty programme, or offer any loyalty
credit or award with the intention of—
(a) not providing it; or
(b) providing it in a manner other than as offered.
! Customer Loyalty Program, Part E Right to Fair and Responsible Marketing, Consumer
Protection Act
(3) Any document setting out an offer contemplated in subsection (2) must clearly
state—
(a) the nature of the programme, credit or award being offered,;
(b) the goods or services to which the offer relates;
(c) the steps required by a consumer to participate in the programme or to receive
any benefit in terms of the programme; and
(d) any person from whom, any place where, and any date and time on or at
which, the consumer may gain access to the programme, or to any loyalty credit or awards in terms
of the programme.
122

Customer Loyalty Program, Part E Right to Fair and Responsible Marketing, Consumer
Protection Act
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(4) Subject to subsections (5) and (6), the sponsor of a loyalty programme, or a supplier
who offers or holds out a willingness, to accept any loyalty credits or awards as consideration or
in exchange for any particular goods or services, must—

(a) ensure that the supply of those particular goods or services available at any
time is sufficient to accommodate all reasonably anticipated demands for those goods or services
in exchange for loyalty credits or awards;

(b) not limit or restrict capacity to supply those particular goods or services in
exchange for such credits or awards on any basis other than that it applies to such a supply in
exchange for any other form of consideration;

(c) accept any tender of sufficient loyalty credits or awards as adequate
consideration for the price of those particular goods or services if, at that time, it has capacity
available for supply in exchange for any other form of consideration;

(d) not require the consumer to accept an inferior quality of those particular goods
or services than those generally available to any other consumer on the same date who tenders
a different form of consideration;

(e) not impose any monetary charge in respect of the administration, processing
or handling of such a transaction if the consumer is required to pay a periodic fee to remain a
member of the programme; and

(f) not demand that the consumer purchase any other goods or services in
connection with that transaction.

% Customer Loyalty Program, Part E Right to Fair and Responsible Marketing, Consumer
Protection Act

(5) A sponsor of a loyalty programme, or a supplier of goods or services who accepts
loyalty credits or awards as consideration for any particular goods or services, may impose a partial
or complete restriction on the availability of any such goods or services in exchange for loyalty
credits or awards during any specific period, if the programme sponsor has directly or indirectly
given notice in writing to the members of that programme at least 20 business days before the
beginning of that period, but the total of all such periods within a calendar year must not exceed
90 days.

(6) Itis a defence to an alleged failure to comply with subsection (4)(a) if the supplier
offered to supply or procure another person to supply a consumer with comparable goods or
services of the relevant kind to satisfy the consumer’s request, for no consideration beyond the

advertised price expressed in loyalty awards, and the consumer—
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(a) accepted the offer, and the supplier has supplied or procured another person
to
supply the goods or services so offered and accepted; or
(b) unreasonably refused that offer.

The South African Institute of Chartered Accountants (SAICA), SAICA History[ Online],
2018. Available From: https://www. saica. co. za/ About/ SAICAHistory/ tabid/ 70/ language/ en-
US/Default.aspx

' The IFRS Foundation, Extent of IFRS application in South Africa[Online], 29 April 2018.

Available From: https: / / www. ifrs. org/ use- around- the- world/ use- of- ifrs- standards- by-

124

jurisdiction/south-africa/

1% Clicks Group Limited, Integrated Annual Report 2017[Online], 2018. Available From:
https://www.clicksgroup.co.za/IntegratedAnnualReport2017/assets/pdfs/12_Accounting policies.p
df
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N1913UIENI19UTELNA (International Financial Reporting Standard : IFRS) % The IFRS
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" The IFRS Foundation, Who uses IFRS Standards?[Online], 29 April 2018. Available

From: https://www.ifrs.org/use-around-the-world/use-of-ifrs-standards-by-jurisdiction/
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EXPLANATORY NOTE

This Explanatory Note was written as a reader’s aid to Bill 47
and does not form part of the law. Bill 47 has been enacted as
Chapter 34 of the Statutes of Ontario, 2016.

The Bill amends the Consumer Protection Act, 2002 with re-
spect to rewards points.

The definition of “consumer agreement” is amended to include
agreements under which a supplier agrees to provide rewards
points to a consumer. The definition of “supplier” is amended to
include a person who supplies rewards points.

The new section 47.1 prohibits suppliers from entering into or
amending consumer agreements to provide for the expiry of
rewards points due to the passage of time alone. Rewards points
may expire if a consumer agreement under which rewards points
are provided is terminated by the supplier or the consumer and
the consumer agreement provides for the expiry of the points.
Transitional and other related matters are provided for.

NOTE EXPLICATIVE

La note explicative, rédigée a titre de service aux lecteurs du
projet de loi 47, ne fait pas partie de la loi. Le projet de loi 47 a
été édicté et constitue maintenant le chapitre 34 des Lois de
[’Ontario de 2016.

Le projet de loi modifie la Loi de 2002 sur la protection du con-
sommateur en ce qui a trait aux points de récompense.

La définition de «convention de consommation» est modifiée
pour inclure les conventions aux termes desquelles le fournis-
seur convient d’offrir des points de récompense au consomma-
teur. La définition de «fournisseur» est modifiée pour inclure les
personnes qui fournissent des points de récompense.

Le nouvel article 47.1 interdit aux fournisseurs de conclure ou
de modifier des conventions de consommation pour prévoir
I’expiration des points de récompense en raison du seul passage
du temps. Les points de récompense peuvent expirer si la con-
vention de consommation aux termes de laquelle ils sont offerts
est annulée par le fournisseur ou le consommateur et que la con-
vention prévoit 1’expiration des points. Le projet de loi prévoit
en outre des dispositions transitoires et d’autres questions con-
nexes.



Bill 47 2016

An Act to amend the
Consumer Protection Act, 2002
with respect to rewards points

Her Majesty, by and with the advice and consent of the
Legislative Assembly of the Province of Ontario, enacts
as follows:

1. (1) Section 1 of the Consumer Protection Act,
2002 is amended by striking out the definition of “con-
sumer agreement” and substituting the following:

“consumer agreement” means an agreement between a
supplier and a consumer in which,

(a) the supplier agrees to supply goods or services for
payment, or

(b) the supplier agrees to provide rewards points to the
consumer, on the supplier’s own behalf or on be-
half of another supplier, when the consumer pur-
chases goods or services or otherwise acts in a
manner specified in the agreement; (“convention
de consommation”)

(2) Section 1 of the Act is amended by adding the
following definition:

“rewards points” means, subject to the regulations, points
provided to a consumer under a consumer agreement
that can be exchanged for money, goods or services;
(“points de récompense’)

(3) Section 1 of the Act is amended by striking out
the definition of “supplier” and substituting the fol-
lowing:

“supplier” means a person who is in the business of sell-
ing, leasing or trading in goods or services or is other-
wise in the business of supplying goods or services, in-
cluding the supply of rewards points, and includes an
agent of the supplier and a person who holds themself
out to be a supplier or an agent of the supplier;
(“fournisseur”)

2. (1) Part IV of the Act is amended by adding the
following section:

REWARDS POINTS
No expiry of rewards points

47.1 (1) Subject to the other provisions of this section,
no supplier shall enter into or amend a consumer agree-
ment under which rewards points are provided to provide

Projet de loi 47 2016

Loi modifiant la
Loi de 2002 sur la protection
du consommateur en ce qui a trait
aux points de récompense

Sa Majesté, sur l’avis et avec le consentement de
I’Assemblée législative de la province de I’Ontario,
édicte :

1. (1) L’article 1 de la Loi de 2002 sur la protection
du consommateur est modifié par remplacement de la

définition de «convention de consommation» par ce
qui suit :

«convention de consommation» Convention entre le four-
nisseur et le consommateur selon laquelle :

a) soit le fournisseur convient de fournir des mar-
chandises ou des services moyennant paiement;

b) soit le fournisseur convient d’offrir, pour son
propre compte ou pour celui d’un autre fournisseur,
des points de récompense au consommateur lors-
que ce dernier agit d’une maniere précisée dans la
convention, notamment lorsqu’il achéte des mar-
chandises ou des services. («consumer agreement»)

(2) L’article 1 de la Loi est modifié par adjonction
de la définition suivante :

«points de récompense» Sous réserve des réglements,
s’entend des points offerts 2 un consommateur aux
termes d’une convention de consommation qui sont
échangeables contre de 1’argent, des marchandises ou
des services. («rewards points»)

(3) L’article 1 de la Loi est modifié par remplace-
ment de la définition de «fournisseur» par ce qui suit :

«fournisseur» Quiconque exerce ’activité de fournir des
marchandises ou des services, notamment en les ven-
dant, en les louant ou en en faisant le commerce, y
compris en offrant des points de récompense. S’entend
en outre du mandataire du fournisseur et de quiconque
se fait passer pour I’'un d’eux. («supplier»)

2. (1) La partie IV de la Loi est modifiée par ad-
jonction de ’article suivant :

POINTS DE RECOMPENSE
Non-expiration des points de récompense

47.1 (1) Sous réserve des autres dispositions du pré-
sent article, nul fournisseur ne doit conclure ni modifier
une convention de consommation aux termes de laquelle
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for the expiry of rewards points due to the passage of time
alone.

Application and transition

(2) This section applies to all consumer agreements
under which rewards points are provided,

(a) that existed on October 1, 2016;

(b) that were entered into after October 1, 2016, but
before the day this section came into force; or

(c) that are entered into on or after the date this section
comes into force.

Effect of termination

(3) Subject to any prescribed exceptions, on and after
the day this section comes into force, and upon providing
notice to the other party, the supplier or the consumer
may terminate the consumer agreement under which re-
wards points are provided, and if the consumer agreement
so provided, the consumer’s accumulated rewards points
may expire.

Term of consumer agreement not enforceable

(4) Any provision or part of a provision of a consumer
agreement that contravenes this section or that fails to
comply with the regulations with respect to rewards
points is not enforceable, but such unenforceability shall
not invalidate the remaining provisions in the consumer
agreement.

Retroactive effect on expiry of rewards points

(5) Subject to any prescribed exceptions, within 15
days of this section coming into force, a supplier shall
credit back to a consumer any rewards points that expired
on or after October 1, 2016 and before the day this section
comes into force.

Transition: crediting back, supplier termination of consumer
agreement

(6) If a supplier terminated a consumer agreement un-
der which rewards points were provided on or after Octo-
ber 1, 2016 and before the date this section came into
force, the previously terminated agreement shall be
deemed to not have been terminated and the supplier
shall, within 15 days of this section coming into force,
credit back to the consumer all rewards points that ex-
pired upon that termination.

No cause of action for retroactivity

(7) No cause of action arises against the Crown as a
direct or indirect result of the retroactive application of
this section or any regulations respecting rewards points,
and no costs, compensation or damages are owing or pay-
able by the Crown to any supplier, consumer or person as
a result of such retroactive application.

Evidence

(8) In any proceeding under this Act about the credit-

sont offerts des points de récompense afin de prévoir
I’expiration de ces points en raison du seul passage du
temps.

Champ d’application et disposition transitoire

(2) Le présent article s’applique a toutes les conven-
tions de consommation aux termes desquelles sont offerts
des points de récompense et qui, selon le cas :

a) existaient au 1% octobre 2016;

b) ont été conclues aprés le 1% octobre 2016, mais
avant le jour de I’entrée en vigueur du présent ar-
ticle;

c) sont conclues a la date de I’entrée en vigueur du
présent article ou par la suite.

Effet de ’annulation

(3) Sous réserve des exceptions prescrites, a compter
du jour de I’entrée en vigueur du présent article, le four-
nisseur ou le consommateur peut, sur remise d’un avis a
I’autre partie, annuler la convention de consommation aux
termes de laquelle sont offerts des points de récompense
et, si la convention le prévoit, les points de récompense
accumulés par le consommateur peuvent alors expirer.

Condition de la convention de consommation non exécutoire

(4) Est non exécutoire la disposition ou partie de dis-
position d’une convention de consommation qui contre-
vient au présent article ou qui n’est pas conforme aux
réglements a I’égard des points de récompense, mais cela
n’a pas pour effet d’invalider les autres dispositions de la
convention.

Effet rétroactif sur I’expiration des points de récompense

(5) Sous réserve des exceptions prescrites le fournis-
seur doit, dans les 15 jours de I’entrée en vigueur du pré-
sent article, reporter au crédit du consommateur les points
de récompense qui ont expiré le 1 octobre 2016 ou aprés
cette date, mais avant le jour de I’entrée en vigueur du
présent article.

Disposition transitoire : report des points en cas d’annulation de la
convention de consommation par le fournisseur

(6) Si le fournisseur a annulé, le 1 octobre 2016 ou
aprés cette date, mais avant le jour de I’entrée en vigueur
du présent article, une convention de consommation aux
termes de laquelle étaient offerts des points de récom-
pense, la convention en question est réputée ne pas avoir
été annulée et le fournisseur doit, dans les 15 jours de
I’entrée en vigueur du présent article, reporter au crédit du
consommateur tous les points de récompense qui ont ex-
piré au moment de I’annulation.

Aucune cause d’action pour rétroactivité

(7) Aucune cause d’action contre la Couronne ne ré-
sulte directement ou indirectement de I’application ré-
troactive du présent article ou des réglements relatifs aux
points de récompense, et aucuns frais, indemnités ni
dommages-intéréts ne sont dus ni payables par la Cou-
ronne au fournisseur, au consommateur ou a quiconque
par suite de cette application rétroactive.

Preuve

(8) Dans toute instance introduite en vertu de la pré-
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ing back of rewards points mentioned in subsection (5) or
(6), despite any contractual provision to the contrary, a
court or tribunal may consider records presented by the
consumer, determine those records’ admissibility and may
give those records whatever weight it sees fit.

Other expiry allowed

(9) Consumer agreements under which rewards points
are provided may provide for expiry due to reasons other
than the passage of time alone, subject to any limits that
may be prescribed.

No retroactive offences

(10) Nothing in this section creates a retroactive of-
fence.

(2) Subsections 47.1 (5), (6) and (8) of the Act, as
enacted by subsection (1), are repealed.

3. (1) Subsection 123 (1) of the Act is amended by
adding the following clause:

(k) clarifying the definition of “rewards points” in sec-
tion 1 and specifying things that do or do not con-
stitute rewards points for the purposes of this Act.

(2) Subsection 123 (5) of the Act is amended by add-
ing the following clauses:

(j) governing the transfer of rewards points among
consumers, including upon death;

(k) governing the inactivity of consumer agreements
under which rewards points are provided and of the
rewards points themselves;

(1) governing the termination of consumer agreements
under which rewards points are provided and of the
rewards points themselves;

(m) governing the application of section 47.1 with re-
spect to rewards points and, without restricting the
generality of the foregoing, providing for and pre-
scribing anything that that section refers to as being
prescribed or provided for in the regulations and
governing transitional matters.

Commencement

4. This Act comes into force on a day to be named
by proclamation of the Lieutenant Governor.

Short title

5. The short title of this Act is the Protecting Re-
wards Points Act (Consumer Protection Amendment),
2016.

sente loi au sujet du report au crédit d’un consommateur
des points de récompense visés au paragraphe (5) ou (6),
malgré toute disposition contractuelle a I’effet contraire,
le tribunal judiciaire ou administratif peut examiner les
dossiers présentés par le consommateur, établir leur ad-
missibilité et leur accorder la force probante qu’il estime
indiquée.

Autres motifs d’expiration permis

(9) Les conventions de consommation aux termes des-
quelles sont offerts des points de récompense peuvent
prévoir I’expiration de ces points pour des motifs autres
que le seul passage du temps, sous réserve des restrictions
prescrites.

Aucune infraction rétroactive

(10) Le présent article n’a pas pour effet de créer une
infraction rétroactive.

(2) Les paragraphes 47.1 (5), (6) et (8) de la Loi, tels
qu’ils sont édictés par le paragraphe (1), sont abrogés.

3. (1) Le paragraphe 123 (1) de la Loi est modifié
par adjonction de I’alinéa suivant :

k) clarifier la définition de «points de récompense» a
I’article 1 et préciser les choses qui constituent ou
ne constituent pas des points de récompense pour
I’application de la présente loi.

(2) Le paragraphe 123 (5) de la Loi est modifié par
adjonction des alinéas suivants :

j) régir le transfert de points entre consommateurs, y
compris au moment d’un déces;

k) régir I’inactivité des conventions de consommation
aux termes desquelles sont offerts des points de ré-
compense et celle des points de récompense eux-
mémes;

1) régir I’annulation des conventions de consomma-
tion aux termes desquelles sont offerts des points
de récompense et celle des points de récompense
eux-mémes;

m) régir I'application de I’article 47.1 a I’égard des
points de récompense, notamment prévoir et pres-
crire tout ce que cet article mentionne comme étant
prescrit ou prévu dans les réglements et régir les
questions transitoires.

Entrée en vigueur

4. La présente loi entre en vigueur le jour que le
lieutenant-gouverneur fixe par proclamation.

Titre abrégé

5. Le titre abrégé de la présente loi est Loi de 2016
sur la préservation des points de récompense (modifica-
tion de la Loi sur la protection du consommateur).
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VERMONT GENERAL ASSEMBLY

The Vermont Statutes Online
Title 8: Banking And Insurance

Chapter 81: Gift Certificates
8§ 2701. Definitions
As used in this chapter:

(1) "Account" means a demand deposit or share draft (checking) account,
savings account, or other comparable consumer asset account (other than an
occasional or incidental credit balance in a credit plan) regularly maintained by
the consumer at a financial institution or at a credit union.

(2) "Financial institution" means an institution as defined in subdivision
11101(32) of this title.

(3) "Gift certificate" means a record evidencing a promise made for
consideration by the seller or issuer of the record that money, goods, or
services will be provided to the holder of the record for the value shown in the
record. A "gift certificate" includes a record that contains a microprocessor chip,
magnetic strip, or other means for the storage of information that is prefunded
and for which the value is decremented upon each use; a gift card; an
electronic gift card; a stored-value card or certificate; a store card; or a similar
record or card. A gift certificate does not include an access device such as a
debit card, code, or other means of access to a consumer's account regularly
maintained at a financial institution or credit union that may be used by the
consumer to access the funds in his or her account to initiate a withdrawal or to
initiate an electronic funds transfer from the consumer's account.

(4) "Loyalty, award, or promotional gift certificate" means a gift certificate
that is issued on a prepaid basis primarily for personal, family, or household
purposes to a consumer in connection with a loyalty, award, or promotional
program and that is redeemable upon presentation to one or more merchants
for goods or services or that is usable at automated teller machines.

(5) "Paid value" means the value of any money or other thing of value
given in exchange for a gift certificate.

(6) "Promotional value" means any value shown on a gift certificate in
excess of the paid value of the gift certificate. (Added 2005, No. 39, § 1;
amended 2011, No. 136 (Adj. Sess.), § 7, eff. May 18, 2012.)

§ 2702. Expiration date

https://legislature.vermont.gov/statutes/fullchapter/08/08 1 21/5/2561
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The paid value of a gift certificate sold or offered to be sold shall be valid for
not less than five years after its date of issuance or after the date funds were
last loaded onto the gift certificate, whichever is later. The date of issuance and
the expiration date shall be clearly identified on its face, or, if an electronic card
with a banked dollar value, clearly printed upon a sales receipt transferred to
the purchaser of the electronic card upon the completed transaction, or
otherwise made available to the purchaser or holder of the electronic card
through means of an Internet site or a toll free information telephone line. A gift
certificate not clearly marked with an expiration date or for which the expiration
date is not otherwise made available as provided in this section shall be
deemed to have no expiration date. Following the expiration date of the gift
certificate, the unused portion of the paid value of the gift certificate shall be
returned to the holder of the gift certificate, if requested. (Added 2005, No. 39,
8 1; amended 2011, No. 136 (Adj. Sess.), § 7, eff. May 18, 2012.)

§ 2702a. Loyalty, award, or promotional gift certificate

A loyalty, award, or promotional gift certificate shall clearly and legibly set
forth the following disclosures, as applicable:

(1) a statement indicating that the gift certificate is issued for loyalty,
award, or promotional purposes, which shall be included on the front of the gift
certificate;

(2) the expiration date for both the paid value of the gift certificate, if any,
and the promotional value of the gift certificate, if any, which shall be included
on the front of the gift certificate;

(3) the amount of any fees that may be imposed in connection with the gift
certificate and the conditions under which they may be imposed, which shall be
provided on or with the gift certificate; and

(4) if any fee is assessed against the gift certificate, a toll-free telephone
number and, if one is maintained, a website address that a consumer may use
to obtain fee information, which shall be included on the gift certificate. (Added
201, No. 136 (Adj. Sess.), 8 7, eff. May 18, 2012.)

§ 2703. Prohibited fees

(@) Dormancy fees, latency fees, issuance fees, redemption fees, or any other
administrative fees or service charges in connection with a gift certificate are
prohibited.

(b) Notwithstanding subsection (a) of this section, a money transmitter
licensed under chapter 79 of this title, financial institution, or credit union may
charge a one-time fee upon the issuance of a stored-value card equal to the
lesser of:
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(1) 10 percent of the face amount purchased or added to the stored-value
card; or

(2) $10.00. (Added 2005, No. 39, § 1.
8§ 2704. Redemption of gift certificate for cash

If the remaining value of a gift certificate is less than $1.00, the gift certificate
shall be redeemable in cash for its remaining value upon the demand of the
holder of the gift certificate. (Added 2005, No. 39, §1.)

§ 2705. Balance inquiry

The issuer of the gift certificate, at the holder's request, shall inform the
holder of the unused balance remaining on the gift certificate and the
expiration date of the gift certificate. (Added 2005, No. 39, § 1)

§ 2706. Penalty

(@) The Commissioner may impose an administrative penalty of not more
than $1,000.00 per violation upon any person who violates any provision of this
chapter, any applicable rule, or any order issued by the Commissioner, plus the
State's costs and expenses for the investigation and prosecution of the matter,
including attorney's fees.

(b) The Commissioner may order any person to make restitution to any
person as a result of a violation of this chapter.

(c) Any gift certificate that contains any provision in violation of this chapter is
contrary to public policy, and such provision is void and unenforceable against
the holder of the gift certificate.

(d) The powers vested in the Commissioner by this chapter shall be in
addition to any other powers of the Commissioner to enforce any penalties,
fines, or forfeitures authorized by law.

(e) The powers vested in the Commissioner by this chapter shall be in
addition to any other powers or rights of consumers or the Attorney General or
others under any other applicable law or rule, including without limitation the
Vermont Consumer Protection Act and any applicable rules issued in
connection therewith. (Added 2005, No. 39, § 1; amended 2011, No. 109 (Ad;.
Sess.), § 3, eff. May 8, 2012; 2011, No. 136 (Adj. Sess.), § 1b, eff. May 18, 2012.)

§ 2707. Exemption

Except as provided in this section, the provisions of this chapter shall not
apply to the following:

(1) a loyalty, award, or promotional gift certificate where no money or other
thing of value is given in exchange for the gift certificate, provided that the gift
certificate complies with section 2702a of this title;
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(2) the promotional value of a loyalty, award, or promotional gift certificate
issued in exchange for paid value, provided that the gift certificate complies
with sections 2702 and 2702a of this title;

(3) a gift certificate donated to a charitable organization and used for fund-
raising activities of a charitable organization, without any money or other thing
of value being given in exchange for the gift certificate by the charitable
organization, provided that the expiration date is clearly and legibly printed on
the gift certificate;

(4) prepaid calling cards issued solely to provide an access number and
authorization code for prepaid calling services;

(5) a season pass, a discount ski card, or a record sold for admission to
any seasonal recreational activity; or

(6) a payroll card account issued pursuant to and in full compliance with 21
V.S.A. 8 342(c). (Added 2005, No. 39, 8 1, amended 2009, No. 115 (Adj. Sess.), 8
2, eff. May 21, 2010; 2011, No. 136 (Ad]. Sess.), § 7, eff. May 18, 2012.)

§ 2708. Investigations and complaints; powers of Commissioner

If the Commissioner has reason to believe that any person has violated any
of the provisions of this chapter, the Commissioner may make such
investigation as the Commissioner shall deem necessary, and, to the extent
necessary for this purpose, the Commissioner's authorized representative may
examine such person and shall have the power to compel the production of all
relevant books, records, and documents. (Added 2005, No. 39, § 1.)

8§ 2709. Vermont Consumer Protection Act

(a) A violation of this chapter shall be deemed also a violation of the Vermont
Consumer Protection Act, 9 V.S.A. chapter 63, provided that the
Commissioner's determinations concerning the interpretation and
administration of the provisions of this chapter and any rules adopted under
this chapter shall carry a presumption of validity as to financial institutions,
credit unions, and all persons licensed or required to be licensed under this
title.

(b) A consumer may bring a private action under this chapter or under 9
V.S.A. chapter 63 for any violation of this chapter. (Added 2005, No. 39, § 1;
amended 2011, No. 109 (Adj. Sess.), 8 3, eff. May 8, 2012; 2011, No. 136 (Adj.
Sess.), § 1b, eff. May 18, 2012.)

§ 2710. Enforcement
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(@) The Commissioner may enforce compliance with the requirements of this
chapter with respect to financial institutions as defined in subdivision 11101(32)
of this title, credit unions, and all persons and entities licensed or required to be
licensed under this title.

(b) The Attorney General shall cooperate and consult with the Commissioner
prior to the commencement of any investigation or enforcement action with
respect to any person or entity described in subsection (a) of this section.

(c) Nothing contained in subsection (a) or (b) of this section shall prohibit the
Commissioner and the Attorney General from bringing a joint enforcement
action against any person or entity described in subsection (a) for a violation of
this chapter. (Added 2005, No. 39, § 1.)

8§ 2711. Rules

(@) The Commissioner may adopt such rules as are necessary to carry out the
purposes of this chapter with respect to financial institutions, credit unions, and
all persons and entities licensed or required to be licensed under this title.

(b) The Attorney General may adopt such rules as are necessary to carry out
the purposes of this chapter with respect to all persons and entities other than
financial institutions, credit unions, and all persons or entities licensed or
required to be licensed under this title. (Added 2005, No. 39, § 1)
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Trade coupons and similar promotions

34. (1) This section does not apply to—

(a) a franchise agreement;

(b) aloyalty programme, loyalty credit or award regulated in terms of section 35;
or 5

(c) apromotional competition, as defined and regulated in terms of section 36.

(2) In this section, “promotional offer” means an offer or promise, expressed in any
manner, of any prize, reward, gift, free good or service, price reduction or concession,
enhancement of quantity or quality of goods or services, irrespective of whether or not
acceptance of the offer is conditional on the offeree entering into any other transaction. 10

(3) A person must not make a promotional offer with the intention of—

(a) not fulfilling it; or

(b) fulfilling it other than as offered.

(4) Any document setting out a promotional offer must clearly state—

(a) the nature of the prize, reward, gift, free good or service, price reduction or 15
concession, enhancement of quantity or quality of goods or services, or other
discounted or free thing being offered,;

(b) the goods or services to which the offer relates;

(c) the steps required by a consumer to accept the offer or to receive the benefit of
the offer; and 20

(d) the particulars of any person from whom, any place where, and any date and
time on or at which, the consumer may receive the prize, reward, gift, free
good or service, price reduction or concession, enhancement of quantity or
quality of goods or services or other discounted or free thing.

(5) Subject to subsection (6), a person who makes or sponsors a promotional offer 25
must—

(a) ensure that the supply of the particular prize, reward, gift, free or reduced
price good, or the capacity to provide enhanced quality or services, is
sufficient to accommodate all reasonably anticipated demands resulting from
the offer; 30

(b) not limit or restrict capacity to supply any such goods or services in response
to the acceptance of the offer, on any basis other than that it applies to such a
supply in exchange for any other form of consideration;

(c) not require the consumer to accept an inferior quality of any such goods or
services than those generally available to any other consumer on the same date 35
who tenders a different form of consideration; and

(d) not impose any monetary charge for the administration, processing or
handling of a transaction in respect of which the consumer tenders a trade
coupon.

(6) Itis a defence to an alleged failure to comply with subsection (5)(a) if the supplier 40
offered to supply or procure another person to supply a consumer with comparable
goods or services of the relevant kind to satisfy the consumer’s acceptance of the
promotional offer, and the consumer—

(a) accepted the supplier’s offer, and the supplier has supplied or procured
another person to supply the goods or services so offered and accepted; or 45

(b) unreasonably refused the supplier’s offer.

Customer loyalty programmes
35. (1) Despite any provision in any law, agreement or notice to the contrary, for all
purposes of this Act, loyalty credits or awards arc a legal medium of exchange when

offered or tendered as consideration for any goods or services offered, or transaction 50
contemplated, in terms of that loyalty programme.

Creamer Media Pty Ltd +27 11 622 3744 polity @creamermedia.co.za www.polity.org.za P OIi’X‘}a



Polity,..

76

(2) A person must not offer participation in a loyalty programme, or offer any loyalty
credit or award with the intention of—

(a) not providing it; or

(b) providing it in a manner other than as offered.

(3) Any document setting out an offer contemplated in subsection (2) must clearly 5
state—

(a) the nature of the programme, credit or award being offered;

(b) the goods or services to which the offer relates;

(c) the steps required by a consumer to participate in the programme or to receive
any benefit in terms of the programme; and 10

(d) any person from whom, any place where, and any date and time on or at
which, the consumer may gain access to the programme, or to any loyalty
credit or awards in terms of the programme.

(4) Subject to subsections (5) and (6), the sponsor of a loyalty programme, or a
supplier who offers or holds out a willingness, to accept any loyalty credits or awards as 15
consideration or in exchange for any particular goods or services, must—

(a) ensure that the supply of those particular goods or services available at any
time is sufficient to accommodate all reasonably anticipated demands for
those goods or services in exchange for loyalty credits or awards;

(b) not limit or restrict capacity to supply those particular goods or services in 20
exchange for such credits or awards on any basis other than that it applies to
such a supply in exchange for any other form of consideration;

(c) accept any tender of sufficient loyalty credits or awards as adequate
consideration for the price of those particular goods or services if, at that time,
it has capacity available for supply in exchange for any other form of 25
consideration;

(d) notrequire the consumer to accept an inferior quality of those particular goods
or services than those generally available to any other consumer on the same
date who tenders a different form of consideration;

(e) not impose any monetary charge in respect of the administration, processing 30
or handling of such a transaction if the consumer is required to pay a periodic
fee to remain a member of the programme; and

(f) not demand that the consumer purchase any other goods or services in
connection with that transaction.

(5) A sponsor of a loyalty programme, or a supplier of goods or services who accepts 35
loyalty credits or awards as consideration for any particular goods or services, may
impose a partial or complete restriction on the availability of any such goods or services
in exchange for loyalty credits or awards during any specific period, if the programme
sponsor has directly or indirectly given notice in writing to the members of that
programme at least 20 business days before the beginning of that period, but the total of 40
all such periods within a calendar year must not exceed 90 days.

(6) It is a defence to an alleged failure to comply with subsection (4)(a) if the supplier
offered to supply or procure another person to supply a consumer with comparable
goods or services of the relevant kind to satisfy the consumer’s request, for no
consideration beyond the advertised price expressed in loyalty awards, and the 45
consumer—

(a) accepted the offer, and the supplier has supplied or procured another person to
supply the goods or services so offered and accepted; or

(b) unreasonably refused that offer.
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