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The objectives of this research was to study the relationships

between product involvement and brand commitment of students in Bangkok

Metropolis. The main purposes were as follows : 1) to study degree of
product involvement of students in Bangkok Metropolis ; 2) to study degree
of brand commitment of students in Bangkok Metropolis ; 3) to study the

relationships between product involvement and brand commitment of these

people.

This research was a survey research. The samples were 370
undergradute students from governmental higher education institutes in
Bangkok Metropolis. They were selected by accidental sampling method.
Twelve products, using in this research were jeans, soap, athletic shoes,
soundabout, UHT milk, calculator, facial foam, pain relief tablet, facial
tissue, instant noodle, soft drink and gum. Percentage, means to describe
these samples, t-test and Pearson's product moment correlation coefficient

; +
was computed by using SPSS/PC program.
The results of this study indicated that :

1. Most of products were different in degree of product

involvement.
2. Most of products were different in degree of brand commitment.

3. The product involvement was positively correlated to brand

commitment.
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