(Social

theory)

(Thompsont1986:22)

(Ideology) 23 1797

Antoine Louis Claude Destrutt de Tracy (
2538)
(Enlightenment) ' ' ‘18 19
ideas
ldeology
Althusser (1971, Thompson, 1986)

Marx Inglis 1990)
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Marx

Ralph Miliband (1969, 2530 : 183)
Marx(1947,
2538:27))
2

(repressive apparatus ) ,

(ideological apparatus)



Althusser

Marx (

Althusser

Inglis 1990)

Althusser
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Gramsci
Gramsci "' ' ( )
( 2538)
Gramsci
Gramsc
(
2540)
( ) Gramsci
Gramscl
Gramsci

Marx Gramsci



2530 : 311313 )

displacement

13

Althusser
(Reproduction of Idealogy ) Althusser

Goran therborn ( 12529-
“Excommunication”

U



Gramsci

(Dominant ideology)
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(Grossherg.Warteila and Whitney,
1998 : 191-195)

Raymond William (1975 Grossberg et al 11998:191))
(Mobile privatization)
Raymond ,

Raymond structure of feeling

(1992, 2530 : 49-50)
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(Grossherg etal , 1998 : 199)

(Grossberg,Wartella
and Whitney,1998:189-199)

Marx

Marx !

( 12535 : 202-203)

Althusser

(mass)B



Gramsci

Intellectual )

< Gramsci

12530 : 183)

(Shoemaker 1996 : 223)
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1 ( Influences on media
content in the hierarchical model )

» |deological level

xtramedia level

‘ » Organization level

» Media routines level

» Individual level

Daniel
Hallin 1986( hoemaker 1996 : 227 )

1 Sphere of Legitimate Controversy

2. Sphere of Consensus



3.Sphere of Deviance

Sphere of Consensus

Sphere of Legitimate Controversy

—— Sphere of Deviance

2525



2524:29-30)

Marx

Marxist

(2518,
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Herbert Phillips (1970)
(2536)
Marxll (2519,

2524:19)

(2518)
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(Gatekeeper)

Shoemaker! 991)

(2539)

Donohue, Tichenor
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Olien (1972,



Marx

Gramsci

(2540)
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Gramsci
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