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Appendix: Survey Questions and
Freguency of Responses

The surveY questions appear below annlqzwith the frequency of responses received from our
.. sample. Note that questions 1-11, 17, and 22 also included space for respondents to
type infree response explanations.

Banking Web Sites

1, Imagine you visit the Web site of the bank where dy(_)u keep your checkmg account and
discover a form you can fill out to receive customized investmeént advice. The form asks you
questionsaboutyourincome, currentinvestments, andinvestmentgoals. However It does_
not ask for your name or any other information that would identify you. From the information
]Qn the Welb'site, it looks liké you will be able to obtain useful information by filling out this
orm.

Would you type in the requested information? (PLEASE CHECK ONE ANSWER ONLY)

Frequency Percent Valid Percent Cumulative Percent

Definitely would 3 9.4 94 94
Probably would 185 486 48.6 58.0

Valid Not sure 58 152 152 132
Probably not T . 171 90.3
Definitely not 37 9.7 9.7 100.0
Total 381 1000 100.0

2. How would you react to the scenario in question 1 ifthe form also asked foryourname
and address S0 that your hank could send You an investment guide booklet? Assume that this
I5 @ booklet that youbelieve will be useful to you.

Would you type in the requested information? (PLEASE CHECK ONE ANSWER ONLY)

Frequency Percent Valid Percent Cumulative Percent

Valid Definitely would 26 6.8 6.8 6.8
Probably would 106 278 218 34.6
Not sure [ 186 18.6 533
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Probably not 103 210 21.0 80.3
Definitely not B 197 19.7 100.0
Total 31 1000 1000

News, Weather & Sports Web Sites

3. You visit @ Web site that provides news, weather, and sports scores. This_looks like a site
that you would be interested" in visiting frequently. The site asks you to provide Kour_ Zip code
and answer some questions about your Inferests'so that your interactions with the site can
be customized. The Web site's privacy policy explains that the information you provide as
well as the history of what Weh pages on that site you have visited will be Used to_customize
the site for you and to help maintain and improve the site. However, your name will never be
associated with this information.

Would you type inthe requested information? (PLEASE CHECK ONE ANSWER ONLY)

Frequency Percent Valid Percent Cumulative Percent

Definitely would 105 276 216 216
Probably would 213 559 55.9 83.5
i Not sure 37 9.7 9.7 932
! Probably not 6 42 4.2 974
Definitely not 10 26 2.6 100.0

Total 3L 1000 100.0

4, Suprpose the Web site described in question 3 also re\t)\L/JEested our name. Would you type
in the requested information? (PLEASE CHECK ONE ANS RONKW

Fraqency et pifl, U
Definytely 1 8l 83 83
Probably would 152 399 408 49.1
Valid ~ Not sure 61 16.0 16.4 65.4
Probably not 8 25 220 874
Definitely not 123 126 100.0

Total 33 97191 100.0
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6 18

Missing g9 1 3
Total 8 2.1
Total 381 1000

5. Suppose the Web site described in question 3 also collected your name, but their privacy
policy stated that ifyou did not visit their site for three months, 'your name and all
Information they had collected about you would be removed from their databases. Would F?,OU
P)?\I |[n\}))re or less likely to type inthe réquested information? (PLEASE CHECK ONE ANSWE

Frequency Percent P\e/?éiednt C%rgruclgrtl't"e
More likely 64 168 16.8 16.8
i Less likely 19 50 5.0 218
Vali :
reactio
M Cp]ange 297 780 78.2 100.0
Total 380 99.7 100.0
Missing 99 1 3
Total 381 1000
Hobby Web Sites

6. While searching for information online related tg ong of your favorite hobbies, you find
yourself at a Web'site that has some really interesting information. It is sponsored by a
company you've never heard of, but they Seem to be very knowledgeable.. You find & form on
the site thiat you can fill out to get free pamphlets with additional information as well as
coupons for this company's products. The form requires that you supply yourname and
postaladdress.

Would you type in the requested information? (PLEASE CHECK ONE ANSWER ONLY)

Frequency Percent Valid Percent Cumulative Percent

Valid Definitely would 0 184 184 184
Probably would 208 546 54.6 730
Not sure 46 12.1 12.1 85.0
Probably not 45 118 118 9.9

Definitely not 12 31 3.1 100.0



Total

your

More likely
" Less likely
Vali -
reactio
v%/ul n't cﬂange
Total
Missing 99

Total

31 |

1000 |

Frequency Percent

219
6

155
360

!
31

100.0

1. Sur%)ose their was a jaw that prevented the Web site described in question 6 from using
me and address for any purpose other than processing your request. Would you be
glc\)lrLeY)or less likely to type in the requested information? (PLEASE CHE

ONE ANSWER
Valid Cumulative
Percent Percent
575 57.6 576
16 16 5.2
407 408 1000
99.7 100.0
)
1000

8., Suppose the Web site described in question 6 had a prvacypolicy that explained that they
will use your name and address only to send you the requested pamphlets and coupons.
XV%M% Nbﬁ Wgore or less likely to°type in the requested information? (PLEASE CHECK ONE

More likely
Vil Less likely
I g

Total
Missing 99
Total

Frequency Percent

159
10

210

3N
2
3L

Valid Cumulative
Percent Percent
417 420 420
26 26 446
55.1 55.4 1000
995 100.0
5
1000

9. Suppose the Weh site described in question 6 had both a privacypolicy and a sealof
\z}\%%rova rom a well-known organization such as the Better Busingss Buréau or the AAA?

ANS

i t .
\I/(Hglb IPIE \P)wore or less likely to type in the requested information? (PLEASE CHECK ONE



Valid Cumulative

Frequency Percent  perpent Percent
More likely 20 517 58.2 58.2
~ Lesslikely 6 16 16 598
Valld iy e A ange B N9 402 1000
Total 318 992 100.0
Missing 99 3 8
Total 3L 1000

10, Su_Ppose the Web site described in question 6 had a privacy poIic[y that explained that
they will use your name and address not only to send you the requested pamphlets and
coupons, but'also to send f)]/ou periodic updates on thelr product offerings and to share your

name and address with other companies that sellproducts you mightbe interested in.
Frequency Percent P\e/?élednt Cll,:l)rgruclgrt&ve
More likely 13 34 34 34
" Less likely 2% 6L7 618 65.3
Vali :
reactio —
VWUI n't cP]ange = b AT 1000
Total B0 97 1000
Missing 99 1 &
Total 3L 1000

10 In guestion 10, would you be more likely to type in the requested information if the site
rovided a way for you to get off their mailing list in the future 1t you wanted to? (PLEASE
ECK ONE ANSWER ONL%)

Frequency Percent Valid Percent Cumulative Percent

yes 07 543 549 54.9
Valid  no 10 446 451 100.0
Total 31 99.0 100.0
Missing 99 4 10 1



Total 31 1000 !

12 When wshng}Web Sites that coIIect information,_ many people find there is some
information that they generay feel comfortable providing; some information they feel
comfortable prowdln? only under certain COﬂdItIOﬂS and some mtormatlon that they never or
rare%tee comfortabe prowdtng For each of th et;(?oeso |nformat|on in the Jeft most

colun, please indicate how comforiable you would be providin t at %)eo information to
Web sites. (PLEASE SELECT THE OPTIONTHAT COMES CLOSE R OPINION)
a. full name
Frequency Percent pvald - Cumulative
Always fee
comfgrtablle 52 136 136 136
Usually feel
Comiottable 1% 309 399 535 |
Sometimes feel
w comfortable 16 304 304 84.0
Rarely feel .
comfortable 8 U3 113 053 :
Never feel
comfortable 8 47 A7 100.0
Total 381 1000 100.0

b. postal mail address

Frequency Percent pYald Cumulative

Percent Percent

éohr/\h?g?ttaeglle 2 110 111 111
Usuglly foel 13 23 25 135
Sometimes feel

Valid comfortab? 370 37.2 807
CF%anr]efI r]tg IIe % 147 148 955
Never feel
comfortable 7 45 45 1000

Total 379 995 100.0



Missing 99

Total

¢. email address

Valid

Always feel
comfgrtable

Usually feel
comfoyta%le

Sometimes feel
comfortab?e

Rarely feel
comfortable

Never feel
comfortable

Total

Missing 99

Total

d. phone number

Valid

Always feel
comfgrtable

Usually feel
comfo?ta%le

Sometimes feel
comfortab?e

Rarely feel
comfa/rtagle
Never feel
com?ortable
Total

Missing 99

31

Frequency
110

Iy

5

15

3
380

361

Frequency
9

3

87

133

119
319

100.0

Percent
289
465
197

39

8
99.7

100.0

Percent
24

81
228
349

312
995

Valid
Percent

289
46.6
19.7

39

8
100.0

Valid
Percent

24
8.2
23,0
31

314
100.0

Cumulative
Percent

289
155
953
992
1000

C%mulative
ercent

24
106
35
68.6

100.0



Total

Bl 1000

e. information about your computer hardware or software

éolvmv? ?tg%elle
i

Sometimes feel
Valid comfeortab?e

Rarely feel

comfgrtaf)le

Never feel

com?ortable
Total

Missing 99

Total

f. age

Always feel
comf rta%le
Usually feel
comfo?ta%le
Somfetime? feel
Valid  lcomfortable

Rarely feel
comfoyrtable

Never feel
comfortable

Total
Missing 99
Total

Frequency Percent

8 234
149 301
10 262

RY) 84

10 26
B0 97

1 3
381 1000

Frequency Percent

12 294
150 394
& 223
2 6.6
6 16
3/ 992
3 8

381 1000

114

Valid Cumulative

Percent Percent
234 | 234 |
39.2 62.6
263 1 889
84 974
26 1000
1000 1

Valid Cumulative

Percent Percent
29.6 296
39.7 69.3
22.5 918
6.6 98.4
16 1000
100.0
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0. information about your heatth or medical history

Frequency Percent pyalld C%mulative

Percent ercent

@Jm?grta%el B 60 6.1 6.1
ol fe, 8 u3 1 175
Sometimes feel

Valid  comfortable 8 25 218 393
Rarely feel
comftyr ble 16 216 219 67.1
e e o4 R5 9 1000
Total 317 99.0 100.0

Missing 99 4 10

Total 381 1000

h. social security number

Frequency Percent Valid C%mulanve

Percent ercent
Usually feel
comfo?table 3 8 8 8
Sometimes feel
comfortab? 11 29 29 37
veld - Rareh el B U8 179 216
Never feel w180 784 1000
Total 379 99.5 100.0
Missing 99 ) 5
Total 381 1000

|, favorite snack food

Frequency Percent P\e/ﬁlzlednt C%Truclgrt]'tve



com it

oty e,
Sonlthngffed
comfortable

Rarely feel
comfort %

Never fee
comfortable

Total
Missing 99
ITotal

Valid

j. favorite television program

comira

Usually feel
comfortable

Sometimes feel
cornfortabfe

Rarely feel

cornng %Ie

Never feel

com?ortable
Total

Missing 99

Total

Valid

k. annual household income

Valid AJM/ sf ek

lcorn rta

165
139

318

361

Frequency
174

134

56

.

5
376

3681

Frequency

23

433
36.5
152

29

13
99.2

1000

Percent
45.1
35.2
147

18

13

98.7
13
1000

Percent

6.0

437
36.8
153

29

13
100.0

Valid
Percent

46.3
356
149

19

13
100.0

Valid
Percent

6.1

116

437
804
95.8
98.7

1000

Cumulative
Percent

46.3
819
96.8
98.7
1000

Cumulative
Percent

6.1



%’osr%?”hﬁ%ﬁ'e
tlmte)? feel
com orta

Rarely feel
comforta %Ie

Never feel
com%ortable

Total

Missing 99

Total

|, credit card number

Valid

ik
Sometlme? feel
comfortab

Rarely feel
comfg/rtab le

Never feel
comfortable

Total

M|ssmg 99

Total

13. For each of the
comfortable
rovide that

a. full name

Valid

Always feel

41
118
102

378

31

Frequency
il
63
9

202

35
6
31

/

108
310
268

247

992
8
1000

Percent
29

165
260

530

984
16
100.0

e of Information to Web sites. (PLEASE SELEC
LOSESTTO YOUR OPINION)

Frequency Percent

1-8

108
312
210

249
1000

Valid
Percent

291
&S
264

539 ;
100.0

iy

169
481
5.1

1000

Cumulative
Percent

29
19.7
46.1

1000

cPes of |nformat|on in the left most column, please indicate how
ou wou be if a chid in your care between the ages 018 and 12 were asked to

HE OPTION THAT COMES

Valid
Percent

L9

Cumulative
Percent

19



comfortable
Usually feel
com%o ta%
Sometlme? feel
comfortab

Rarely feel
comfortanle

Never feel
com?ortable

Total

Missing 99

Total

b. postal mail address

1
Always fee]
comfgrtable
Usually feel
com?o}'/ta%le
Sometime?feel

Valid  comfortable
Rarely feel
comfortable
Never feel

1 comfortable

1 Total

Missing 99

Total

¢. email address

Valid

jcom

1Alw

e

Usually feel

26

%

180
375

31

Frequency
2

19

55

9

208
315

381

Frequency
17
42

6.8
168
2.1

472

984
16
100.0

Percent
5

50

144
239

546

984
16
1000

Percent
45
110

6.9
171
26.1

48.0
100.0

Valid
Percent

S
51
147
243

55.5
100.0

Valid
Percent

45
112

118

88
259
52.0

100.0

C%mulatlve
ercent

56
203 :
445

100.0

Cumulative
Percent

4.5
157



comfortable

Sometimes feel
comfortagfe

50%% r{gglle

Never feel
com?ortable

Total
Missing 99
Total

d. phone number

com

Usually feel
comfo?/ta%le

Sometimes feel
comfortab?e

comirzpl

Never feel
comfortable

Total
Missing 99
Total

Valid

a1

136
376

31

Frequency
1

2

2

82

267

313

8
31

239
236

3.7

98.7
13
1000

Percent
3

)

59

215

701

97.9
21
1000

e. information about your computer hardware or software

AR

b,

Sometimes feel

Frequency Percent

9.7
17.6
2572

24.2
239

36.2
100.0

Valid
Percent

3
5
56
220

716
100.0

Valid
Percent

9.9
179

25T

119

3991
638
1000

Cumulative
Percent

6.4
284

100.0

Cumulative
Percent

9.9
218



Icomfortable
Rarely feel
comfg/rtagle
Never feel
comfortable
Total
Missing 99
Total

f. age

Always feel
comfgrtaeble
Usually feel
comfortable

Som timei feel
comfortable

&anrﬁlglr{gglle

Never feel
com?ortable

Total
Missing 99
Total

Valid

ne
374

31

Frequency
19
32
66
89

168

374
;
3l

152

304

98.2
18
1000

Percent
50

84

173
234

441

98.2
18
1000

g. information about child's health or medical history

i Always feel
Valid comfgrta%le
Usually feel
comfortable

Sometimes feel
comfortab?e

Rarely feel

5
8
35

87

Frequency Percent

13
21
92

1.5

155

310
100.0

Valid
Percent

51
8.6
176
238

44.9
100.0

Valid
Percent

13
2.2
94

11

69.0

1000

Cumulative
Percent

51
136
313
5.1

1000

Cumulative
Percent

13
35
129

3.0



comfortable

Never feel
com?ortable

Total
IMissing 99
Total

h. social security number

o
Som tImEi feel
comfortab

Valid  Rarel fe%I
comf

Never fegl
comfortable

Total
Missing 99
Total

I. favorite snack food

Valid @Olvnv] sfebeJe

oL
Som tlme? feel

comfortab

Rarely fegl
comforta %Ie

Never feel
com?ortable

241

3i1
10
31

Frequency
1

8

39

326
374

3L

1Frequency

97
R
n
28
8/

63.3

974
26
1000

Percent
3

21

102

85.6

98.2
18
1000

Percent
255
241
186

13
228

Percent

Percent

65.0 1000
100.0
Valid CLFJ)rgruCIgﬁ%ve
3 3
21 24
104 128
87.2 100.0
100.0
Valid C%rg]rtjggrgltve
259 259
24.5 504
189 69.3
15 76.8
232 1000



Total

Missing 99

Total

j. favorite television program

Valid

Always feel
comfgrtable

Usually feel
comfo}'/ta%le
Sometimes feel

comfortable

Rarely feel
comfortable

Never feel
com?ortable

Total

Missing 99

Total

305

381

Frequency
9
97
68
25

&

376
5
381

984
16
1000

Percent

26.0
255
178

6.8

22.6

98.7
13
1000

1000

Valid Cumulative

Percent Percent
26.3 26.3
25.8 521
18.1 702!
6.9 7.1
229 1000 :
100.0

14, Some Web sites assign visitors special user identification numbers, Web browsers can
send these numbers bacK'to the site automatically on a return visit, This allows Web sites to
recogmze retum V|S|tors and prov|de customlzed serv|ces /f a site that gou frequented asked

you Whether it could assign you an | ent| ication number so that it cou
customized service, would you agree? (PLEASE CHECK ONE ANSWE

Valid

e
Probably would
Not sure
Probably not
Definitely not
Total

60

2371
63
17

3

380

Frequency Percent

157

62.2
165
4.5
8
99.7

Erowde you with
Valid Cumulative
Percent Percent
158 158
624 1 782
166 1 4.7
45 99.2
8 1000

1000



Missing 99 1

Total

31

3
1000

15. Some Wel sites use special identification numbers not only to customize site content, but
also to customize advertising that appears on the site and make sure that visitors are not

repeated
It ([:)ould assign you an Identification number so that it couldl provi
advertising, would you agree? (PLEASE CHECK ONE ANSWER ONL

shown the same advertisements. If a site that you fre

i

Frequency Percent

e
Probably would 190
Valid  Notsure 78
Probably not 62
Definitely not 12
Total 379
Missing 99 2
Total 381

9.7

499
205
163
31
995
5

1000

Valid
Percent

98

50.1
206
164
32
100.0

uented asked ydu whether
(wou with customized

Cumulative
Percent

98

59.9
80.5
96.8
1000

16. Some advertising companies use special identification numbers to customize advertising
to visitors on a large number of Web sites. Every time a visitor goes to a site on which
advertising from that company appears, their briowser can automatically transmit the
identification number. Then the advertising compan

g

et

has already seen and send a new ad, pernaps targe

can determine which ads that visitor
d to that visitor's Interests. [f an

advertising company asked you whether it could assign you an identification number so that

It could

(PLEASE CHECK'ONE ANSWER ONLY)

fovide you'with customized advertising atmany Web sites, how would you react?

Frequency Percent Valid Percent Cumulative Percent

Valid  Definitely would 25
Probably would 142
Not sure 105
Probably not 14

Definitely not 3

6.6
313
216
194

92

6.6
373
216
194

92

6.6
438
714
908

100.0



124

Total Bl 1000 100.0

17. Imagine that after providing information to a Web site, your browser asks you if you
would [Ie to_ take aavi t(al\?e of’some features that would make it easier for yodl t Powde
this information to other Web sites. Which of the foIIowm%{ features would you be interested
In using? (PLEASE CHECK AS MANY ANSWERS AS APPLY TO YOU)

a. Afeature that would automatically send information you had already provided to a site
back to that site on a retum vistt,

Frequency Percent P\e/ra(!lednt C%rgruclgrtlltve
: feature is
Valid Al 147 386 1000 1000
Missing 99 24 6l4
Total 381 1000

b, An "auto-fill' button you could click on your browser to have information that you have
alreadr;]/ provided to anpther Web site automatically filled in to the appropriate fields in a Web
form that you are viewing. Nathing would hapPen automatically unless you pressed the auto-
fill button.”You could theh review and change the information in the form, and the form
would not be submitted until you pressed the submit button.

. Frequency Percent P\e/rac“ednt C%rgruclgrt]ltve
Valig ~ feature i 2% 6L 1000 1000
Missing 99 147 386

Total 381 1000

¢. Afeature that would automatically fill out forms on Web sites that ask for the same |
information and have the same privacy policies as a site where you already provided this
information. You could review and change the information in the form, and the form would
not be submitted until you pressed the Submit button.

i” Fegeny Pernt iy U
Vi (EAIE 1% 509 1000 1000 1

Missing 99 187 491



Total 3811 1000 !

d. Afeature that would automatically send the |nformat|on to Web sites that ask for the same
information and have th e same nvac ﬁo icles as a site where you already provided this
information - but it would in orm you whenever information was sent. You would be
informed, but you would not have to take any action.

Frequency Percent  pyald Cymulative
Valid ~ feature s B B9 1000 1000
Missing 99 38 861
Total 3L 1000

e. Afeature that would automatically send the information to Weh stes that ask for the same
information and have the same prvacy policies. You would not be informed and you would
not have to take any action.

Frequency Percent pvdid — Cymulative
Valid ~ featureis 255 1000 1000
Missing 99 360 945
Total L 1000

f. None of these features.

Frequency Percent Valid Percent Cumulative Percent

Valid  'none wanted R 24.1 100.0 100.0
Missing j99 289 759
Total 31 1000

18. Are you concerned about Web cookies? (PLEASE CHECK ONE ANSWER ONLY)

Frequency Percent pvald — Cumulatie
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| do nat know what $ 21 11 1211

Valid  Yes, concerned 19 522 524 64.5
No, not concerned 13 34 355 1000 1
Total B0 97 1000

Missing 99 1 3

Total 381 1000

19. If your answer to question 18 was B or ¢, how have you configured your browser to
handle cookies? (PLEASE CHECK ONE ANSWER ONLY)

Frequency Percent pvald  Cymulative

Qé)tttiCnhgaSHQEd cookie 78 205 234 234
accept sookies wio O 181 27 40
- gglcelﬁgtcl%()kslg?vtgrwlo 3 113 129 56.9

Valid Wagnlng ’ | | '
warn about all cookies 110 289 329 898 .
reject all cookies 10 26 30 928 1
other 24 6.3 12 1000
Total 3% 8T 100.0

Missing 99 7 123

Total 381 1000

20. 1f you could configure your Web browser to look for privacy policies and privacy seals of
approval on Web sites and etta%ou know when you. were visiting' a Site whose privacy
ggacnces might not be acceptable to you, which criteria would be most impartant to'you? For

ch of the ftems in the left-most column, please indicate whether it is vely importart,
somewhat important, or not important.

importance of whether or not the site posts a privacy policy

Frequency Percent P\e/?élednt C%rgruggﬁltve

Valid  Very important 173 454 491 491



v

?mOB"oethvahnatt 150 394 126 * 918
Not important 29 16 8.2 1 100.0
Total 352 924 100.0 1
Missing 99 29 16
Total Bl 1000
importance of whether or not the site has a privacy seal of approval
Frequency Percent P\e/raclziednt C%rg\ruclgrtlltve
Very important 136 3BT 38.7 38.7
Vi omehat 462 501 382
Not important P 100 1.1 100.0
Total $HL 21 100.0
Missing 99 30 79
Total 381 100.0 ;
importance of whether it is a site run by a company or organization | trust
Frequency Percent pyaid  Cymulative
Very important 212 D56 61.6 61.6
i et 09 286 LT 33
Not important 23 6.0 6.7 100.0
Total 3 903 100.0
Missing 99 37 9.7
Total Bl 1000
importance of whether the sitke will al!]ow me to find out what info about me they
eep In their databases
Frequency  Percent P\e/?éiednt C%rgruclgrt]ltve
1Very important 217 57.0 64.6 64.6
g mewnat | 270 A7 05,
Not important 16 4.2 48 100.0

Total 336 88.2 100.0



Missing 99 45 118
Total 3Bl 1000
importance of whether asite that puts me on their mailing list will take me off of
P tﬁelr ma||ﬁ1g ?|st If | ask t’;em to J
Valid Cumulative
| Frequency 1Percent  pareent Bercont
Very important 251 659 738 738
|Somewnhat
Vaid  mportant n 186 209 947
Not important 18 4.7 5.3 100.0
Total 340 89.2 100.0
Missing 99 41 108
Total 3Bl 1000
importance of whether a site tells me h?w long they will retain information they
collect from me
Frequency Percent P\elﬁlzlednt C%@r“c'g‘ﬁ'tve
Very important 114 299 323 2.3
Somewhat
Valid  Tmportant 168 441 476 799
Not important 71 186 201 100.0
Total 353 9.1 100.0
Missing 99 28 13
Total 3L 1000
importance of the kind of info the site wants to collect from me
Frequency Percent P\e/?élednt C%rg]ruclgrt]ltve
Very important 233 612 69.3 69.3
Somewhat
Not important 1 29 33 1000
Total 3% 82 100.0
Missing 99 4 118

Total 381 1000



importance of the purpose for which the site wants to collect info from me

Frequency Percent

Very important 247
Valid |Sr% Bnoervtva{]natt m
Not important 9
Total 333
Missing 99 48
Total 3L

Valid Cumulative
Percent Percent
64.8 742 742
202 231 973
24 2.1 1000 1
874 1000
126 }
100.0 1

importance of whether the site is (I;oing to use information they collect from me in

away

Frequency  Percent

Very important 251
Valid |an ;r)noervtva{]natt 74
Not important 1
Total 336
Missing 99 45
Total 381

hatwill identrfy me

Valid Cumulative
Percent Percent
659 747 747
194 220 96.7
29 33 100.0
88.2 100.0
118
1000

importance of whether the site will share the info they collect from me with other
companies or organizations

Frequency Percent

Very important 262

_ Somewhat 55
Valid  Important

Not important 13

Total 330

Missing 99 51

Total 31

Valid Cumulative
Percent Percent
68.3 794 794
144 16.7 06.1
34 39 1000
86,6 1000
134 Lo
1000

21. In the last column of this table Elease check the three items that you consider to be

most important to you. (PLEASE CH

CKTHREE CHOICES ONLY)



130

most important is whether or not the site posts a privacy policy

Frequency Percent P\e/Fc“ednt C rgruclgrthve
important
- feature 0 1Bl 131 131
Valid g B 89 %9 1000
Total 31 1000 100.0
most important is whether or not the site has a privacy seal of approval
Frequency Percent  pydid, Cymulative
important
_ fea'%ure 4 89 89 89
Valid g9 W ool 011 1000
Total 3L 1000 100.0
most important is whether it is a site run by a company or organization | trust
Frequency Percent P\e/?élednt C%@ruclgrt]ltve
important
 feature B 57 51 51
Valid g % T3 43
Total P11 1000 1000

most important is whether the site will allow me to find out what info about me
they keep In their databases

Frequency  Percent P\e/?(lzlednt C%rgruclgrtlltve
important
 feature B 20 220 20
Valid g N 780 780 1000
Total 381 100.0 100.0
most important is whether a site that puts me on their mailing list will take me off
P ofthes|r maplﬁngllllst[ﬁlaskthem to :
oy Pt pffy Cypale
important
Ak & 23 23 23
valid 99 29 7 1.7 1000

Total 381 100.0 100.0
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most important is whether a sjte tellf me how long they will retain information

they collect from me
Valid Cumulative
Frequency  Percent  paycent Percent
important
| oot 18 47 47 47
Valid gg W %3 53 1000
Total 3L 1000 100.0
most important is the kind of info the site wants to collect from me
Valid Cumulative
Frequency Percent  paycent Percent
important
| R0 97 255 255 255
1va“d 09 % 45 745 1000
Total 381 1000 100.0
most important is the purpose for which the site wants to collect info from me
Valid Cumulative
Frequency Percent  pareent Dercent
important
~ featore 01 265 265 265
Valid g % 735 735 1000
Total 381 1000 1000
most important is whether the site is going to use information they collect from
P me inaway thgat vﬂlf |d%nt|€/ me Y
Valid Cumulative
Frequency - Percent  percent Percent
important
~ fedture % 252 252 252
Valid g % 748 748 1000
Total 381 1000 100.0
most important is Whethehr the site will share the.info they collect from me with
other companies or organizations
Frequency  Percent P\e/Fc“ednt C rg}lc'g,ﬁ'tve
id  Important
Valid  Jmport: 2 313 373 373

99 239 62.7 62.7 1000
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Total 31 100.0 100.0

22, |f there are any other factors that might be important to you when considering whether a
Web site has acceptable privacy practices, please list them here. (PLEASE PROVIDE AS MANY
ANSWERS AS APPLY TO YOU)

23._How concemed arAe,\}gou about threats to your personal privacy in America today?
(PLEASE CHECK ONE ONLY).

Frequency Percent P\e/?élednt C%rg}‘clgﬁ'tve
Very concerned 47 36 387 3.7
Somewhat
concerned 182 478 479 86.6
: Not ver

Valid Concent/ed 46 121 121 08,7
aNPt concerned at 5 13 13 1000
Total 380 99.7 100.0

Missing 99 1 3

Total 381 1000

24. How concemed are CY<0U about threats to your personal privacy today when using the
Internet? (PLEASE CHECK ONE ANSWER O X()

Frequency Percent P\e/?élednt C%@}Jclgﬁ'tve
Very concerned 148 388 30.1 301
Somewhat
Sonerned 18 478 480 871
- Not ver
Valid Concemyed 4 115 116 08,7
a’\ﬁ)t concerned at 5 13 13 1000
Total 379 995 100.0

Missing 99 2 5



Total 381 1000

25, Have you ever personally been the victim of what you felt was an invasion of your
privacy whien using the Internet? (PLEASE CHECK ONE ANSWER ONLY).

Frequency Percent Valid Percent Cumulative Percent

yes 3 192 192 192
Valid o 07 806 80.8 100.0
Total 3080 997 1000
Missing 99 1 3
Total 3L 1000

The next four questions ask you to rate the seriousness of various privacy issues on a scale
of 1to 10, where 1 means it'is not serious at all and 10 means it is extremely serious. How
would you rate the seriusness of these privacy issues on the Internet today? (PLEASE
CHECKTHE APROPRIATE NUMBER).

26. Peaple receiving unsolicited commercial E-mail, often called spam.

1

Frequency Percent P\e/?élednt Clljjrgruclgrt]ltve
aNPt serious at B 34 24 24
2 ! 18 19 53
3 2 58 58 111
4 19 50 50 161
5 H 102 103 265
Valid 6 25 6.6 6.6 331
1 % 147 148 479
8 8 228 230 109
9 36 94 95 804
Extremel
ey o 194 196 1000
Total 38 992 100.0

Missing 99 3 8



Total

31

1000

134

21. Web site operators collecting personal information from children - such as name,
address, and telephone number - without getting parental consent.

Frequency Percent

2 2
[4 1
5 5
6 5
Valid 7 13
8 16
9 41
Extremel
sertlous Y 298
Total 381

5
3
13
13
34
4.2
108

182
1000

Valid
Percent

13
13
34
4.2
108

8.2
1000

Cumulative
Percent

15

21
34
6.8
110 :
218

1000

28, Web sites collecting the e-mail addresses of site visitors without their knowledge or
consent, to compile e-mail marketing lists.

Valid

Frequency Percent

aNPt serious at 3
2 1
3 5
4 4
) 1
6 17
1 32
8 56
9 b7

Extremely 191

8

3
13
10
29
4.5
84

147
150

50,1

Valid
Percent

13
11
29
45
85
149
151

507

Cumulative
Percent

8!

11
24
34
6.4
109
194
34.2
49.3

1000



serious

Total 37 990 100.0
Missing 99 4 10
Total 381 1000

29.  Someone tracking what web sites people visit and using that information improperly.

Frequency Percent p\e/?é'ednt C%@Pclgﬁ'tve

zmot serious at 9 5 5 5
2 1 3 3 3
3 1 3 3 11
4 1 3 3 131
h 7 18 19 32

Valid 6 9 24 24 56
I 25 6.0 6.0 122 :
8 41 108 108 230
9 50 131 132 36.2
Extremely M 633 638 1000
Total 378 99.2 100.0

Missing 99 3 8

Total 381 1000

30. Do you personally use a computer at home? (PLEASE CHECK ONE ANSWER ONLY)

Frequency Percent Valid Percent Cumulative Percent

yes 3 984 995 995
Valid  no 2 5 5 1000
Total 37 90 1000

Missing 99 4 10



Total 381 1000

31. Doyou personally use a computer at work? (PLEASE CHECK ONE ANSWER ONLY)

Frequency Percent Valid Percent Cumulative Percent

yes 260 682 68.6 68.6
Valid  no 119 312 314 100 0
Total 39 995 100.0
Missing 99 2 5
Total 381 1000 h

32. Doyou personally use a computer at another location? By another location, we mean a

computer terminal at & school, a IiBrary, a post office, or somé place else. (PLEASE CHECK
ONE ANSWER ONLY)

Frequency Percent Valid Percent Cumulative Percent !

yes 98 25.1 26.1 26.1
Valid  no 218 730 739 100.0
Total 36 W7 100.0
Missing 99 5 13
Total 381 1000

33. Do you ever send or receive e-mail? (PLEASE CHECK ONE ANSWER ONLY)8

Frequency Percent Valid Percent Cumulative Percent

Valid  yes 319 995 1000 100.0
Missing 99 2 5
Total 381 1000

%Lll\l LQ)O you ever visit World Wide Web sites on the Internet? (PLEASE CHECK ONE ANSWER
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Frequency Percent Valid Percent Cumulative Percent

Valid ~ yes 3 95 1000 100.0
Missing 99 2 5
Total 3L 1000

35. Do Ryou ever purchase products or information from a Web site? (PLEASE CHECK ONE
ANSWER ONLY)

Frequency Percent Valid Percent Cumulative Percent

yes 2% 174 178 118
Valid  no 8 220 222 100.0
Total 39 995 1000
Missing 199 2 5
Total 3Bl 1000

36. How often do you use the Internet? (PLEASE CHECK ONE ANSWER ONLY)3

Frequency Percent P\e/?élednt C%rgruclgrt]ltve
once a month 1 3 3 3
severs ires 513 13 16
once a week 2 5 5i 21
Valid several times a

week % 144 144 1 165
once a day 69 181 181 346
several times a day 249 654 65.4 100.0
Total 3B1 1000 100.0

37. In what year did you first start using the Internet?

Frequency Percent Valid Percent Cumulative Percent



1983 5 13 13 13
1985 5 13 13 26
1986 5 13 13 39
1987 2 5 5 45
1988 7 18 18 6.3
1989 9 24 24 8.7
1990 2 31 32 118

Valid 1991 2 31 32 150
1992 25 6.0 6.0 216
1993 23 6.0 6.1 2161
1994 3 0.7 9.7 314
1995 5% 171 171 54.5
1996 86 226 226 111
1997 5 155 155 92.6
1998 28 13 74 100.0
Total 3080 997 1000

Missing 99 1 3

Total 3L 1000

38. What is the highest level of school you have completed or the highest degree you have
received”9

Frequency Percent Valid Percent Cumulative Percent

|ess than HS 2 5 5 5
HS grad 46 121 121 126

Valig Some college 148 388 388 514
college grad 16 304 304 819
post grad 69 181 181 100.0
Total 381 1000 100.0

i?n%omgh of the following income categories best describes your total 1997 household
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Frequency Percent Valid Percent Cumulative Percent

$15k or less
$15k-$25Kk
$25k-$35Kk

Valid  $35k-$50k
$50k-$75k
$75k or over
Total

Missing 99

Total

15
2
4
12

i

32

5

31

39

58
123
189
260
186
806
144

100.0

40 How many peaple live inyour household?

46 46
6.7 113
144 208
221 479
304 182
218 1000
100.0

Frequency Percent Valid Percent Cumulative Percent

Rl
100
111

97

kil

5
2
1
1

Total 318

Missing 99 3
Total 381

Valid

O - o Ul B W RO

—
o

19
26.2
291
2.3

6.1

13

5

3

3
99.2
8
10

19 19
26.5 344
294 638
2. 894

62 976

13 9.9

5 99.5

3 97

3 100.0
100.0

41, How many chiloren between the ages of 8 and 12 live inyour household?

Frequency Percent Valid Percent Cumulative Percent

Valid 0 281

5.3

9.7 9.7
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Total

Missing 99
Total

48
19
£
1
1

360

2

31

126 13
50 )
10 L

3
3

945 100.

59
1000

42. Are you of Hispanic origin or descent?

Total

3
3
1

3
3

0

93.1
98.3
99.4
99.7
1000

Frequency Percent Valid Percent Cumulative Percent

Valid  no 362
Missing 99 19
381

95.0 1000
50

1000

43.  What race do you consider yourselfto be?

Valid

white
black
African American

Aiian or Pacific
Islander

Native American or
Alaskan

other race
Total

Missing 99

Total

Frequency Percent
M2 898

18

6, 16

4 10

3 8

18 4.7

3B 97

1 3

3L 1000

40

100.0
Valid Cumulative
Percent Percent
90.0 90.0
18 918
16 934
11 945
8 95.3
47 100.0
100.0
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44, Are you male or female?

Frequency Percent Valid Percent Cumulative Percent

male 183 480 484 484
Valid  Ifemale 1% 512 516 11000
1Total 378 99.2 100.0
Missing 99 3 8
Total 3L 1000

45, What country do you live in?

Frequency Percent Valid Percent Cumulative Percent
Valid United States 3L 1000 1000 1000

|f you choose the United States please tell us what state you live in.

Frequency Percent Valid Percent Cumulative Percent

Valid 99 8 21 21 21
AK 1 3 3 24 1
AL 3 8 8 31
AR 4 10 10 4.2
AL il 29 29 11
CA A 89 89 16.0
co 4 10 10 171
CT ! 18 18 189
H 20 5.2 5.2 241
GA 9 24 24 26.5
HI 1 3 3 268
|A 1 3 3 210
ID 2 5 5 216
IL il 29 29 304

IN 1 29 29 333
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18

15

12

13
18
18
24
24
13
5.0

18

2.1

10
13
45

3.9
5.8

6.0

13
16
4.1
10
39
10
31
24

9

13
18
18
24
24
13
50

18

2.1

10
13
45

3.9
58

6.0

13
16
4.7
10
39
10
3.1
24

5

34.6
36.5
383
40.7
43.0
444
49.3
49.6
514
bL.7
52.0
54.1
54.3
55.4
56.7 1
61.2
61.4
619 ;
65.9
1.7
124
132
719.3
7195
80.8
824 1
8111
88.2
92.1
932
96.3
98.7
99.2

14



Total

3
31

8
100.0

8
100.0

100.0 1

183
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