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The purpose of this research is to study the factors influencing movie viewing
and to examine the behavior of Chulalongkorn University students while watching films and
afterwards. The researcher uses survey research consisting of 400 questionnaires; the
statistic is the Pearson chi-square at level 0.05, and the in-depth interview with 20 samples.

The results are as follows :

The most influential factor in the movie viewing habits of Chulalongkom
University students is education, other variables, in rank order, are exposure to previews,
traveling convenience, parking convenience, going with friends and residence.

L Education and residential demographics had a positive relationship with the
frequency of movie viewing of Chulalongkorn University students.

2. Exposure to movie previews significantly was found to be related the
frequency of movie viewing of Chulalongkorn University students.

3. Parking and traveling convenience correlate with the frequency of viewing.

4. The influence of friends had a significant relationship with the frequency of
movie viewing.

5. Differences in sex, the sort of movies and the frequency of viewing
differencing in having snack or drinks during viewing.

6. The degree of emulation of movie behavior depended on the type of film
viewed and the critic on film after viewing depended on the frequency of viewing.
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