(Survey Research)

414 (Multi-stage
Sampling)
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(Inferential Statistics)
(Pearson’s Product Moment Correlation Coefficient)

414
36-45
15,001-20,000
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(Atkin, 1973) “

(Rogers, 1978) :
n 1

(Wright, 1975)

(Maxwell E McComb and Lee B. Becker)
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(Discussions)

(Rogers, 1973)



104

(Adams, 1971)

(2539)

414
252 60.9



(to inform)

(Repetiion of Message)
Familiarity

(Rogers and Shoemaker, 1971)
(Joseph T. Clapper, 1968)

(539 |

(Zimbado, 1991)
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(2541)

(2535)
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(Rogers and
Shoemaker , 2528)

(W.J. McGuire, 1969)

5
L (Attention) 2. (Comprehension)
3 (Yellding) 4, (Retention)
Q) (Action)
2 (Comprehension)
(Zimbardo, Etal., 1977)
3
L (Cognitive Component)
2. (Affective Component)
3 (Behavior Component)

(2539)
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5
(Berio) 3
(Knowledge)
(Attitude)

(Practice)

(Rogers, 1973)

(Knowledge) (Attitude)
(Practice)
(Zimbardo, 1977)

(2535)
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6
(Rogers, 1978)

(Norman L. Munn, 1971)

(David K. Berio)

(2535)
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5.
6.
p
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(Depth  Interview)
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