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(Samples) ,
2545 2545 1491 (

6 2544 ) 4

(Sample size)<A)

= Z2pgld2
L= 7 95% = 1.96
P=205
qg=1P
d = =0.05
= (1,96)20.5)(1-0.5) /(0.05)2= 384
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, 12 400
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1,209 282 4 1 400
320 80

320 ' 3

14 54 252



(Smple  Random  Sampling)

.. 2545 - .. 2545

12
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Novelty Seeking N,

( ) L
NS2

ns3

nsd

Harm Avoidance  HA,

( ) 1
HA,

HA

had
Reward Dependence  ro,

( )

rd3

RD.

Persistence D

( ) rd2

Interval  Scale 1 0
12 NS, ,NS2 ,NS3, NS4HA1
HA2 HA] HA4RDLRD2 RD3 RD4 12 ] 4
1 Novelty Seeking = 4 NS,+ NS2+ NS3+ NS4
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2 Harm Avoidance = 4 HA,+ HA2+HA3+ HA4
3 Reward Dependence = 3 RD,+ RD3+RD4n 4
Persistence = 1 RD2
4 ] ]
3
@
® 2 68
3l
5 5
1-5 1= 2= AL 4= 5=
/
6-19 14 1-4 1= 2=
3= 4 =
2022 3
2325 3
26271 2
3.2 28-68
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(Descriptive statistic) ,
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