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1
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(Percent)
2
3
(Pearson's
product moment correlation coefficient, r) 0.05
4,

(Stepwise multiple
regression analysis)

4.1
(Pearson’s product moment correlation coefficient, 1)
( 2541 316)

r 1( 90)

[ 1 70 .90)

r 50 ( 30 .69

r 00 ( 29 )

r 00
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43 Overall F-test
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