o v
#9u anUsena uazvalduBLUz

Ballester Munuera

(2001) Thiele Bennett (2001) ,

(Motameni & Shahrokhi, 1998)

(Brand extension)
(Dekimpe, Steenkamp, Mellens, &

Abeele, 1997)

(Brand equity)

400
26-30  (32.1%) 20-25 (296 %)
10,001 - 15,000 :-



3.00

2.85

3.44

Fuiji

quality)

4,14

store’s location)

3.74,

Nokia Siemens

Kodak  Fuji

Nokia

3.66
3.32

3.10

3.58

3.14
" 341
2.88

4.52
4.40
4.25

Kodak

3.50
3.84
3.18
Siemens

2.76

3.35

3.27

15
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3.29

3.72
3.12

3.00

(Product

(Price acceptability)

(Product necessity)

(Product warranty)

(In-store service)

3.76,
(Store type)

41

(Convenience of the

(Price sensitivity)

3.93,
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(Brand pioneer) 3.28,
(Country of origin) 3.22
(Price

acceptability) 4.19
(Product necessity) 4.17 (Product
quality) 4.09 (Perceived
quality) 3.98 (Convenience
of the store’s location) 3.97

(Price sensitivity) 3.74,
(Store Image) 3.60, (Store type) 3.56,

(Brand pioneer) 3.25,
(Country of origin)
3.17
d
d



Nokia Siemens

Fuji 1
Nokia
Kodak  Fuji

Kodak Siemens
Kodak
Fuji
Deterministic models

(Assael, 1998)

Antonides

Cunningham (1967, cited
cited in Jacoby & Chestnut. 1978)

Siemens

Fuji

Raaij (1998)
(Routine decision-making behavior)

Kodak

Nokia
Nokia
Siemens

Oliver (1997)

Jacoby & Chestnut, 1978) Day (1969,
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Fuji

Nokia

;2544 "

Chauclhuri (1999)

Kodak
(“
» 2544)
Siemens
Raj (1985)
3.25
3.29
4
Iri

Deterministic models
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(Assael, 1998)
Gundlach (1995)

Schultz (1998) :

Lutz (1991)

(Affect)
(Cognition) (Conation)
Fishbein Ajzen (1975,
cited in Lutz, 1991) (Beliefs)
(Behaviors)

Routinized-response behavior (RRB)
Hanna
Wozniak (2001) Howard (1994)

(Habitai or
routinal nature)

Assael (1998) '



¢

Schiffman

(Acceptance)

) 2544)
Kanuk (1997)

(Niche market)

15
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1
3 (Product quality)
(Price acceptability) (Product necessity)
3
(Convenience of the store’s location) (Store image)

(Marketing communications)

(Product) (Price)

1 Tellis
Gaeth ( 990)

(Blythe, 2997; Schiffman &
Kanuk,1997)

Lichtenstein (1988)

3
(Convenience of the store’s location)

(Store image) (Marketing communications)



Baker (1995), Garton (1995), Graeff (1995), McArthur Griffin (1997).

oodsicle Trappey (1992)

3 (Price acceptability)
(Product necessity) (Product quality
Lichtenstein (1988)  Tellis  Gaeth (1990)

Assael (1998)

Hanna

Wozniak (2001)
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3
(Store image) (In-store service)
(Product warranty)
Woodside Trappey (1992)

Yoo (2000)

Dotson Patton (1992)

Tan (2001)
2
(Product quality) It (Product necessity)
(Product warranty) (Price acceptability)
(Convenience of the store’s location) ' (In-
store service) (Store image)

(Marketing communications) 2



(Product) (Price)
(Place) (Marketing communications)

Schiffman Kanuk

(1997)

Dotson
Patton (1992)
Garton (1995), Yoo (2000)
Graeff (1995), Hauss (1993), Hawes (1993),

McArthur  Griffin (1997)
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1 1 1 ’

Schiffman Kanuk (1997)
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Telis  Gaeth (1990),
Wheelock (1992), ~ Yoon  Kijewski (1997) (Product

quality)
Showers ~ Showers

(1993)

(Product necessity)
Beharrell Denison (1995), Lee Lou (1995)
(Enduring involvement)
(situational

involvement)

(Product warranty) Halstead

(1993), Magnuson (1975, cited in Loomba, 1998), Tan (2001)
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Knight (1999), Leclerc ...

0.78

.67
058
051
05C

0.82
0.74
071

0.76

0.69

0.58

0.56

0.89
59

(1994)

n?

«

0.82
0.75
061
0.52
0.45

0.78
0.69
0.59
053

0.79
071

077
0.73
0.66
0.60
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(Country of origin)

(Brand pioneer)
Alpert  Kamins (1995),  Kardes (1993)

(Brand familiarity) ' Leclerc

(1994), Roa Ruekert (1994)

Lee

(1998)



134

Dotson Patton (1992) Woodsicle Trappey

(1992)
(Convenience of the store’s location)
(Price of its product)
(In-store service)
(Store image) Baker
(1995) Yoo (2000)

(Perceived quality) !l

Tellis Gaeth (1990), Zeithaml (1988)

(Price acceptability) (Price sensitivity) ,



Lichtenstein

Sirvanci (1993)

Biswas (1999)
Nokia
Fuj
2

Nokia

(1988)

Siemens

Kodak

135



136

Siemens
Nokia
Nokia
(Price / Non-price
promotion)
(Customer relationship management) *
', 2544)
Nokia
Nokia
Nokia
“Nokia World” '
(" " 2544) Nokia
Siemens

Hisrich (1990)

Nokia

Yoo (2000)

Baker

(1995)
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Nokia
Nokia Professional Center 9
Nokia Priority Dealer
Conner Shop Nokia 200
Nokia
Nokia
Siemens
Siemens
* 7 2544; )
2545)
Nokia (Brand)
2
Nokia
Nokia
Siemens
Alpert Kamins (1995) Lee Lou
(1995)
Nokia Yoon

Kijewski (1997)

Showers Showers (1993)

Nokia



Siemens

Nokia (*
" 2544)
Nokia Lee Lou (1995)
25 50
42 ' ' 25
44 * 49 Siemens
. 2545)

Nokia

stefanidu (1999) Zeithaml (1988) r’

Siemens
Siemens 1
Nokia
Nokia

Siemens Nokia
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" 2544)
Magnuson (1975, cited in Loomba, 1998)

Halstead
(1993)
( )
5 Kodak
Fuj 5
Kodak  Fuii
2 " (Brand)
Kodak

Fuji Kodak



Alpert  Kamins (1995)

Roa  Ruekert (1994)

Yoon

involvement)

(Situational involvement)

Kodak 5
Kodak

Hong Kong

Kodak
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Kodak
Kijewski (1997)
Showers  Showers (1993)
Kodak Lee  Lou (1995
(Enduring
‘1

(Non-price promotion)

Kodak

Kraft FOOdS
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Oreo

(* 10 ["2544 ;" " 2544)
Kodak
Fuji
Fuj
Music events (*
;" 2544)
Graeff (1995)
Lee (1998)
Nilson (1998)
(Two-way communications)
Hisrich (1990)

Kodak
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Fuj
Fuji
Fuiji Fuji
Kodak
Fuji Express Lab, , Discount store,
Modem trade 7-Eleven Fuiji
Fuji Family Mart
Fuiji Kodak
Kodak Express Discount store
Everyday Q-8
AM-PM Watsons
(" ,"2544 ;¢ 7-11," 2544)
Fui
Fujis
Fuji Express Lab
Fuji
Digital Mini Lab
(* , 2044; 7-111 2544)

Blythe (1997)

Dotson
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Patton (1992)

Fuiji Fuiji
Kodak
Kodak
. 1 1
Fuji 2

(11 n 1] "

( ) 2944, , 2544)
Tan (2001)
1“ n
1 , L} L} L} , 1
' 1
2 1

7, NI Dy Yegnim HQZen Y wl * it
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(Focus group discussion)
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