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The purposes of this research were (1) to specify the marketing professional competencies for
undergraduate students which meet the work force market's requirement, (2) to develop the marketing professional
competency test for undergraduate students, (3) to inspect the quality of test on reliability and validity aspects, and
(4) to develop the marketing professional competency test's criteria. The research was conducted in 2 stages : The
first stage was to find out the marketing professional competencies and the second was to develop marketing
professional competency test (100 multiple choice items) and develop test's criteria. By collecting data from several
sources, which were 20 marketing curriculums, 71 marketing teachers, 123 marketing supervisors, 26 experts and
367 marketing students who registered the last semester in senior year of college and analyzing data by EFA, Central
Tendency, Level of difficulty and Discrimination power of the items, and 2" order CFA, the results were as follows :

1. The marketing professional competencies by mean of importance consisted of 6 factors which
were Analyzing factor, Marketing Communication and Promotion factor, Marketing Communication Knowledge
factor, Selling factor, Sale Management factor, and Supporting Marketing Success factor. Al 6 factors could explain
marketing professional competencies by 24.306 percent.

2. The marketing professional competencies by mean of frequency of uses consisted of 5 factors
which were Analyzing factor, Marketing Planning factor, Sale Management factor, Selling factor, and Supporting
Marketing Success factor. All 5 factors could explain marketing professional competencies by 16.713 percent.

3. The test's reliability by KR20 was equal to .896. Most of the items have positive correlation with

total score at .01 statistic significant level. The test have criterion related validity with students’ GPA (rxy = .665) at
01 statistic significant level and it could discriminate students into high and low competency groups at .01 statistic
significant level. By analyzing with 2rd order CFA found out that the test have construct validity with
Chi-square = 17.732, df = 14, p = 292, GFI = .934, and AGFl = .869

4. The minimum pass level of test was equal to 63 items, which consisted of 21 items on Analyzing
factor, 8 items on Sale Management factor, 5 items on Selling factor, 1 item on Supporting Marketing Success
factor, 6 items on Marketing Communication and Promotion factor, 14 items on Marketing Communication
Knowledge factor, and 8 items on Marketing Planning factor.
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