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34)
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(Median) 33 (Mode) 24
14,928 (Skewness) 572
-914
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) 117720 ()
372 310
( 53)
p 20 .39
59 41 p
p 60 .79
r 60 1.00 3
40 59 42
20 .39 22
10 .19 13
117 .09 20
67 33
9.2
9.2.1 (Reliability)
(Internal Consistency)
896
72
01 4
05
9.2.2 (Content Validity)
4
(10C) 1.00
0-1.00 I0C 1.00
63.8
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P
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1
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9.2.3 (Criterion - Related Validity)
100
01 (ry, = .6657)
9.2.4 (Discriminant Validity)
(t —test) 33 %
01
9.2.5 (Construct Validity)
(Chi -
square) 17.732) 14 292
(GFI) 934 (AGFI)
869
157
57.3
762
58.0
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44.6
491

241



861

15

628

10.

22

53.7

39.5

741

23l

133

32

13

10

10

A
14
12



232

100 63

1 Profile CPD

Profile CPD (Competency
Profile Development)

CPD
Northern Alberta Institute of
Technology (Kennedy  Ally, 1994)
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Northern Alberta Institute of

Ally, 1994)
CPD
(
Profile CPD
CPD
(
, 2534)
Profile CPD
(Kennedy

Ally,
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2.50
4
( ( ) ,
2532)
26 123
8l
46
(Principal Component Analysis)
Orthogonal Varimax
: (Lindeman
, 1980)
3
31
6
3Ll 12
312 ‘

14
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313

314 7
3.15 6
3.16

( , 2542; ,
2528;  Wood Then, 1979 cited in Michaelsen, 1983; Levenburg, 1996)

Drew
(Proctor and Gamble), (Alverno College) :
NCVQ (National Council for Vocational Qualification) BTEC (Business and
Technical Education Council) (Drew, 1998; Graydon,. 1996)

Rolls
(1997)
Austriaco
UNESCO
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(Austriaco, 1995)

Drew  (1998)
(University of Sheffield)

, NCVQ BTEC
(Drew, 1998; Rolls, 1997; Graydon,
1996; , 2537)

Graydon
Auckland Institute of Technology

(Graydon, 1996

(Levenburg, 1996)

Elson (1997
, 2542)
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I The
Secretary's Commission on Achieving Necessary Skill : SCANS  (
. 2542) 5 1
(Resources)
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10 2 103
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2
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29
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3
100
254
4
(n)
0.20 - 0.80 ( 95)
0.372
0
020 - 080 ( ,
2538)
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0.20 67
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Exit examination

Diagnostic Test

Summative Test
Formative Test

1) Profile CPD
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Profile
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1)
Short Form MPL
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